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YOU’RE INVITED TO OUR 12TH ANNUAL FLOOR SAMPLE SALE —
EVERYTHING YOU COULD WANT FOR YOUR HOME, ON SALE.

 

DURING HAMILTON PARK INTERIORS’ BIGGEST AND BEST SALE OF THE YEAR,

ENJOY STOREWIDE SAVINGS ON THE BRANDS YOU LOVE.

Henredon  - Theodore Alexander  - Habersham

Lauren by Ralph Lauren  -  Taylor King  - Hickory White

Lexington  - Lillian August  - John Richards  - Maitland Smith

174 East Winchester, Murray, UT 84107  -  801.892.3444  -  www.hamiltonparkinteriors.com

5% Discount 
when you use cash 
or personal check

Good through 7/16/2011

Special Financing  
12 mo. / No interest

Min. Payments / OAC

Good through 7/16/2011





 

Sound Advice for the Journey 
  

Unique Vision ● National Perspective ● Local Focus 
  

Beaver Mountain by Henri Moser, “Utah’s Wild Beast” (1876-1951) 
  

 
A Full Spectrum Law Firm 

  
www.cnmlaw.com 

801-530-7300 
Salt Lake  •  Sugarhouse 



...SERIOUSLY!

1.800.365.8804     WWW.LESOLSON.COM
3244 South 300 West - Salt Lake City, Utah 84115

Still don’t believe it? Call and see for yourself!

SHARP BUSINESS COPIER
BRAND NEW RELIABLE EASY-TO-USE QUALITY

$99 Per
Month

COPY   PRINT   SCAN

For less than you pay for your cell phone
each month, you could have a brand new, 
quality Sharp business copier!
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editor's note

Editor’s Note

Rob Brough
Executive Vice President
Corporate Marketing and Communications

Rob Brough laces up before 
a run on the Jordan River 
Parkway.
Photo by Kevin Kiernan

Last year, in the midst of my temporary insanity 
that propelled me into the world of running, I read 
Christopher McDougall’s fascinating book “Born to 
Run: A Hidden Tribe, Super Athletes, and the Greatest 
Race the World Has Ever Seen.”

McDougall’s story began with one simple question: 
Why does my foot hurt? His search for the answer leads 
him to a tribe of the world’s greatest distance runners — 
the reclusive Tarahumara Indians located in the savage 
terrain of Mexico’s Copper Canyons. The Tarahumara 
are legendary for their ability to run extreme distances 
in inhospitable conditions without breaking a sweat or 
incurring any injuries — and enjoying every minute of it. 
Their superhuman talent would place them among the 
elite runners of the developed world even though their 
society and technology are 500 years behind. And they 
do all their running while wearing nothing more than 
thin homemade sandals.

As McDougall studied the Tarahumara, he came to 
the conclusion that they aren’t great runners despite 
their lack of high-tech shoes, but because of it. This 
concept of minimalist footwear (or even barefoot 
running) is hardly new — after all, humans have run 
barefoot since they stood up on two legs millions of 
years ago, and “running shoes” didn’t even exist until 
the 1970s.

Today, shoe manufacturers keep adding bells and 
whistles to shoes in the form of cushioning gel pads, 
microprocessors, thrust enhancers, and wicking fabrics 
to absorb and remove excess perspiration.

When it comes to my foot attire, I guess I fall 
somewhere between the Tarahumara sandals and top-
of-the-line Nike shoes. I’m still wearing the same pair 
of running shoes I purchased 20 years ago. I’m not sure 
I’m ready to shed my shoes altogether and run barefoot, 
but I admit it’s probably time to break down and buy a 
new pair of shoes. 

After reading “Born to Run,” I was convinced that 
the movement toward barefoot running was all about 
the mechanics of the human foot and the argument 
that it may be healthier for feet and reduce injuries. 
However, now I’m thinking it has more to do with the 
fact that the owners’ manual for new running shoes is 
more detailed than the one for my new iPad!

The problem is I feel like I need an advanced degree 
in engineering to understand my options. AVIA shoes 
come equipped with ARC™ (Anatomical Rebound 
Cantilever) plate technology. Brooks footwear offers 
custom cushioning engineered from what they call 
“non-Newtonian” liquid. Asics has its IGS (or Impact 
Guidance System). And Nike features such technology 
as Lunarlite foam, Flywire and Shox. What the heck 
does all that mean?

In this issue of Community, Farrah Lamoreaux 
attempts to alleviate some of the anxiety associated with 
purchasing the right athletic shoe, as she offers some 
insight into the process.

Hopefully, now I can abandon my 20-year-old shoes 
and find the right fit … without the advanced degree!
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In March, Zions Bank employees from Logan, Ogden, 
Salt Lake City and Provo gathered in local bowling 
alleys to participate in the ninth annual Bowlathon. 
In an effort to benefit Junior Achievement of Utah, an 
organization that educates K-12 students on economics, 
business and free-market enterprise, Zions Bank 
employee teams raised funds and then celebrated with a 
day of bowling. 

“I love having the opportunity to support education 
and to get to know other employees in the bank by 
participating in this great family event,” says Jill Nelson, 
branch manager of Zions Bank’s Providence Office and 
Cache Valley Bowlathon area coordinator. 

Since each Bowlathon team member had to raise at 
least $75 in order to bowl, teams used creativity to raise 
the funds and have fun in the process. In downtown Salt 
Lake City, participants held the annual Pins n’ Pancakes 
breakfast, inviting Zions Bank Building employees to 
enjoy an all-you-can-eat pancake buffet for just $5. 
In Logan, teams held bake sales at the Providence and 
Logan 14th North offices.

feature

Salt Lake City

Salt Lake City

By Jamie Hauglid
Photos by 
Jamie Hauglid

Provo

Logan

Bowlathon 2011
Employees Bowl to 
Help Utah Students
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health

By Farrah Lamoreaux

Photos by Kevin Kiernan

I recently visited a major sporting goods store in search of a new athletic shoe. 
With no particular brand or style in mind, I hoped to rely on a knowledgeable and 
attentive salesperson to guide me toward the right shoe. Instead, I got a 16-year-
old part-time associate who didn’t know any more than I did and spent so long 
rummaging around the stockroom that I finally left without even trying anything on.

The Right Fit
Buying the Perfect Athletic Shoe
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Theobald says this is a critical step. “You put a lot 
more pressure on your feet when you’re walking or 
running for exercise, and if they’re rolling inward or 
outward, that affects the structural alignment of your 
knees, muscles and ligaments. It’s very important for 
everything to track properly, and the correct shoe can 
help,” she says.

Even if you prefer walking to running, most stores 
these days will still steer you toward a running shoe 
instead of a cross-trainer or walking shoe. “They tend to 
be more comfortable, breathable, flexible and lighter,” 
Theobald says. “And every running shoe brand now 
offers a couple of stability options — shoes that provide 
added support and durability.” 

Five steps toward a more comfortable and 
healthier workout:

Be sure to tell the salesperson if you have any 
injuries, foot problems or chronic joint issues (e.g., 
knee, hip and ankle).

Try on shoes at the end of the day when your feet are 
typically at their largest in order to avoid buying shoes 
that are too small. 

Wear the socks you normally use with athletic shoes, 
and if you wear orthotics, bring those too because they 
impact the fit of a shoe.

Do a test run or walk around the store and let the 
salesperson know if you feel any rubbing — shoes 
should feel snug, but not tight, and there should be 
approximately half an inch of space at the top.

Don’t let price be your guide. The most expensive shoes 
are not always the best for your feet. And that “great 
deal” may end up being the shoes you mow the lawn in 
because they don’t fit properly. According to Theobald, 
customers should expect to pay approximately $90 to 
$140 for a good pair of athletic shoes. 

health

Does this sound familiar? I’ve since learned that if you 
need any sort of guidance, you’re better off going to a 
specialty store where the employees are experts — often 
running enthusiasts themselves — and better equipped 
to guide you towards the best athletic shoe for you.

In Utah, stores like Salt Lake Running Company, 
Wasatch Running Center and Ossine Shoes offer just 
such expertise. In Idaho, check out Bandanna Running 
or Shu’s Idaho Running Company if you’re looking for 
more help than offered at the average big-box store. 

According to Amanda Theobald, assistant 
manager at Salt Lake Running Company, the first 
step is watching you run on a treadmill with video 
equipment that captures how your feet land on and 
leave the ground. The sales associate will watch the 
footage in slow motion to better understand your 
specific running mechanics, especially the pronation 
of your foot — whether your foot rolls inward or 
outward. Then she’ll guide you toward a shoe to help 
correct any of these issues.  

“You put a lot more pressure  
 on your feet when you’re  
 walking or running for  
 exercise, and if they’re  
 rolling inward or outward,  
 that affects the structural  
 alignment of your knees,  
 muscles and ligaments.  
 It’s very important for  
 everything to track properly,   
 and the correct shoe can help.”
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strutyourmutt.org
A fun dog walk and festival to raise life-saving funds  

for No More Homeless Pets in Utah

PETCO Foundation & PETCO present

A Best Friends Animal Society Event
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Eat local. Locavore. Food miles. The “100 Mile 
Diet.” Artisanal food. Eat seasonally. You’ve 
probably heard more than a couple of these 
buzzwords recently, and that’s because eating 
food that’s grown or produced locally is no 
longer just a fad for yuppies and hipsters. It’s 
become a nationwide movement spurred by a 
desire to return to simpler times, when the food 
on the table was fresh from your backyard, 
your neighbor’s farm or a local grocer who 
purchased it from another local purveyor. It’s 
about supporting local farmers, strengthening 
local economies and eating delicious, 
minimally processed food that hasn’t traveled 
thousands of miles to get to your table. 

Good for the Planet, 
Good for the Economy, 
Good for You

Buy Local
By Farrah Lamoreaux      Photos by Kevin Kiernan
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food

TURN Community Services Inc., 
St. George

Cremineli salami with Beehive Cheese's Barely 
Buzzed Cheddar atop Harmon's artisan baguette.

Chips and salsa from 
Laurie's Buffalo Gourmet

Star of India

During the past 50 years, the pendulum has swung so 
far away from eating locally grown food that most of us 
have no idea where the food on our table was grown, 
let alone what’s in it. Now, food items as simple as a 
loaf of bread contain unrecognizable ingredients like 
high-fructose corn syrup, diammonium phosphate and 
calcium propionate. We’ve come a long way from our 
mother’s homemade variety. In fact, many food items 
now travel at least 1,500 miles before reaching grocery 
store shelves. 

Once produce reaches a store, it has often been in 
transit or cold-storage for days, if not weeks, meaning 
that it was picked before it even ripened and then 
subjected to a rugged shipping process that would 
demolish more delicate ripe fruits and vegetables. That’s 
why peaches from the grocery store sometimes feel like 
rocks, while peaches from the farmers market are so ripe 
and full of flavor they almost melt in your mouth. Local 
farmers can leave their fruits and vegetables to ripen 
until the last possible minute — typically within a mere 
24 hours of your purchase.   

“I actually served my dad a tomato grown in my 
garden and he had to ask what it was — he literally 
didn’t recognize the flavor; that’s how different it was 
from a store-bought tomato,” says Tara Poelzing, who 
teaches a University of Utah continuing education 
course on eating local. “When you eat fresh, local food, 
you can actually taste its true flavor and you don’t have 
to drown it in condiments and seasonings.”

So does eating local mean that you never eat another 
banana again just because they aren’t grown in Utah 
or Idaho? Don’t panic. Poelzing says it’s just a matter 
of being aware of where your food is coming from 
and making the best choices. “In a state like Utah, for 
example, I’d say eating local means trying to eat food, 
that’s been produced within about a 250-mile radius,” 
she says. “Pecans grown in Southern Utah are still much 
fresher tasting and better for the local economy and 
environment than pecans that have been shipped in from 
California or even abroad.”  

Another benefit of buying food locally is knowing 
more about the food you’re eating — what pesticides 
were used, if any? Is it genetically modified? Is the meat 
free range or raised with organic practices? It’s easier to 
get those answers when you have a personal relationship 
with the person who sells you the food. “Most of our 
local farmers and ranchers already use organic practices 
— no hormones, pesticides or antibiotics — but they 
just can’t afford to pay for the organic certification,” 
Poelzing says. And when in doubt, you can always drive 
out to the farms and see for yourself. 

The ability to create that connection with producers 
is just one of the things that makes local eating a social 
experience. In fact, studies have also shown that people 
shopping at farmers markets have 10 times more 
conversations than their counterparts at the supermarket.



feature
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Selection of local sweet treats

Apple Beer

Lehi Roller Mills' Heart Healthy pancakes 
with Lehman's Chokecherry Preserve

Café Shambala

Café Shambala Café Shambala

Local food also translates to greater variety. Farmers, 
ranchers and other artisanal food producers aren’t 
obligated to grow only what the grocery stores want to 
carry. They have the freedom to grow smaller harvests 
of more unique varieties not typically available in stores. 

Finally, eating local keeps money in the local economy. 
According to a study by the New Economics Foundation 
in London, a dollar spent at locally owned stores and 
markets generates twice as much income for the local 
economy than the same dollar spent at national chains.

Here are a few ways you can start eating locally and 
taking advantage of Utah and Idaho’s bounty.

Farmers Markets
Idaho — www.agri.idaho.gov
Utah — www.utahsown.utah.gov

Community Supported Agriculture 
Many farms or ranches offer local consumers 

“shares,” which typically consist of a box of seasonal 
fruits and/or vegetables each week throughout the 
farming season for a fair price. To find programs near 
you, visit www.localharvest.org.

Blogs or Websites
Consumers who are passionate about eating locally 

often start blogs or websites listing their favorite 
farmers, bakers, ranchers, pasta makers, beekeepers, 
cheese makers and more in their area. Utahns can check 
out Tara Poelzing’s website for such information by 
visiting www.localfoodbee.com. 

Community Gardens 
Eating from your own garden is about as local as you 

can get, but if you don’t have one, you can easily join 
a community garden — a single plot of land divided 
into smaller plots for members to grow whatever they 
like. To find community gardens in Idaho, visit www.
idahofoodbank.org. In Utah, visit www.slowfoodutah.org.

U-pick 
Similar to a community garden, many farms offer a 

“u-pick” option for those willing to harvest or pick their 
own fruits and vegetables at the farm for a modest cost per 
pound/bushel. Find Idaho u-pick farms at www.agri.idaho.
gov and Utah farms at www.pickyourown.org/UT.htm. 

Buy Locally Made Products
Many products are manufactured in Utah and Idaho, 

including Maxfield’s Candy, Some Dude’s Fry Sauce, 
Creamies popsicles and more. To find locally made 
products, visit www.buyidaho.org and utahsown.utah.gov.
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K
hometown profile - idaho

Kellogg
In Kellogg, Idaho, all that glitters isn’t necessarily gold. 
More than likely, it’s silver. 

A small community in the northern Idaho 
panhandle, Kellogg is in the heart of the aptly named 
Silver Valley. The town is 40 miles from Coeur d’Alene, 
one hour from Spokane, Wash., and two hours from 
Missoula, Mont.

Town With a Silver Lining

By Natalie Hollingshead

Photos by Kevin Kiernan
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idaho - hometown profile

Silver Mountain Resort gondola

Bavarian style fire hydrant

South fork of the Coeur d'Alene River in Kellogg

Salmon with Hot Coconut Curry at the Moose Creek Grill
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hometown profile - idaho

Montpelier City Hall

According to community lore, the town got its start 
in the late 1880s, when a burro borrowed by prospector 
Noah Kellogg wandered off during the night. In the 
morning, the man found the donkey next to a rock 
it had kicked over, which happened to be a chunk of 
precious metal. The discovery site became the Bunker 
Hill and Sullivan Mines, the largest mining operations 
in Idaho. 

For nearly 100 years, mining was the lifeblood of the 
community, says Debbie Angle, past president of the 
Historic Silver Valley Chamber of Commerce. When 
many of the mines were shuttered in the ’80s, the town 
had to reevaluate its assets. Fortunately, community 
members didn’t have to look far, she says.

“The mining history is part of what makes Kellogg 
different, but what really makes this a wonderful, 
unique community is that we have things to do that fit 
all four seasons of the year,” Angle says.

Rich in Rails to Trails 
For a town of little more than 2,300 people, Kellogg 

is rich in recreation. The area boasts skiing, biking, 
ATVing, fishing, golfing, hunting and camping. In 
the summertime, there are community events every 
weekend, Angle says. 

“There are a lot of really fun, family-oriented things 
to do,” she says. “It’s a beautiful community. We’re 
surrounded by mountains, trees and green grass all 
summer long.”

Two well-known rails-to-trails biking and walking 
paths pass through Kellogg: The Trail of the Coeur 
d’Alenes and the Route of the Hiawatha. The former is 
a 73-mile paved trail that follows the old Union Pacific 
Railroad right-of-way from Mullan to Plummer, Idaho. 
The latter is located on what was one of the most scenic 
stretches of railroad in the country. 

“It is spectacular scenery,” says Bill Dire Jr., 
marketing director at Lookout Pass Ski and Recreation 
Area, which operates the Route of the Hiawatha under 
a special use permit from the U.S. Forest Service. The 
route follows a 15-mile section of Milwaukee Road, a 
railway that ran from Chicago to Seattle. It starts with a 
2-mile underground pass and includes six other tunnels 
and seven trestles, some more than 200 feet high. 

“There are 47 interpretive signs along the route that 
teach not only about the history of the railroad but 
about mining and biking history in the area,” Dire says. 
“It’s almost like an outdoor museum.”

Shoshone County Mining and Melting Museum

Metal sculpture by local artist David Dose

Silver Mountain Resort golf course residence
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Recreational Boon
Another big draw year-round is Silver Mountain 

Resort. A gondola whisks visitors from the highway 
to the resort, which features a ski area with 73 named 
trails, an 18-hole golf course and Idaho’s only indoor 
water park. The football-field-sized water park was 
singled out by Arthur Frommer’s BudgetTravel Online as 
one of the Top 10 Indoor Water Parks in America. 

“You park your car and it is all right here,” says John 
Williams, director of marketing for the resort. “Our 
water park provides an incredible summer experience 
year-round. We like to say our winter forecast is 84 
degrees and snowing.”

The resort has restaurants on-site at Gondola Village, 
including Wildcat Pizza and Noah’s Canteen. The town 
proper has plenty of dining establishments, too, such 
as Moose Creek Grill, My Big Fat Greek Deli and Wah 
Hing Restaurant. 

For Old Time’s Sake
History buffs will enjoy a stop at Staff House Museum, 

home to the Shoshone County Mining and Melting 
Museum. The 104-year-old building was originally a staff 
house for Bunker Hill Mine employees. Now, it houses 13 
exhibits open from Memorial Day to September. 

For a more hands-on mine experience, visitors should 
consider venturing down the shaft on Kellogg’s Crystal 
Gold Mine Underground Tour. Open year-round, the tour 
offers visitors a close-up look at an authentic 1880s mine. 

Buildings like the one housing Miner’s Hat Realty are 
another nod to Kellogg’s history. Quirky features in town 
include its Bavarian-inspired painted fire hydrants and 
scrap-metal sculptures crafted by local artist David Dose. 

“It’s all family friendly around here,” Williams says. 
“It’s not Seattle or New York. North Idaho is a casual, 
family-oriented vacation place.”

hometown profile - idaho

Silver Mountain Resort water park

Stuffed Mushrooms from Moose Creek Grill

Silver Mountain Resort golf course Silver Mountain Resort

Metal sculpture by local artist David Dose



#1 DEVELOPMENT OF THE YEAR - NORTH AMERICA
Golf Inc. Magazine  

#1 PRIVATE COURSE OF THE YEAR - 2010
GOLF Magazine

BEST RESIDENTIAL COURSES - 2011
GolfWeek Magazine

#1 PRIVATE COURSE OF THE YEAR -2010
GolfWeek Magazine

PREMIER PROPERTY
2009 LINKS Magazine

BEST NEW COURSES LIST
2009 LINKS Magazine

THE MOST AWARDED NEW GOLF RESORT

HUNTSMAN SPRINGS

501 HUNTSMAN SPRINGS DRIVE   •   DRIGGS, ID   83422   •   WWW.HUNTSMANSPRINGS.COM 

ED LIEBZEIT, ASSOCIATE BROKER
307-413-1618
ED.LIEBZEIT@JHSIR.COM
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Farmington
Sunset on Farmington Bay
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The Cotswolds of Utah
“Where’s Farmington?” 

“Do you know where Lagoon is?” responds the town’s mayor to this oft-asked question. 
Although Farmington residents are fine with the city’s reputation as home to the state’s 
largest amusement park, they know their town has a lot more to offer than 45 thrill rides 
and a lot of cotton candy.

By Gail Newbold

Photos by Kevin Kiernan
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One of Farmington's tree-lined streets

hometown profile - utah

Lagoon 
Photo courtesy of Lagoon

This historic Utah town, located about 16 miles north 
of Salt Lake City, boasts charms similar to the famed 
English Cotswolds. Both possess a beautiful river with 
banks perfect for a Sunday stroll or morning jog. Both 
are imbued with the colors and materials of the earth 
surrounding them. And while the Cotswolds are famous 
for their distinctive honey-colored homes, Farmington is 
known for its pinkish-gray fieldstone homes. 

Throw in a Main Street lined with majestic elms and 
sycamores, 102 miles of trails extending from the shores 
of the Great Salt Lake to the top of the mountains 
east of the city, and you have a town that residents are 
passionate about calling home. 

Mayor Scott Harbertson, a Farmington resident 
for the past 30 years, says his blood pressure drops 
whenever he drives down Main Street. Maybe that’s one 
of the reasons the editors of Money Magazine named 
Farmington the 14th best small city in which to live in 
America in 2009.

Farmington Rock
Ironically, the early settlers who used the now iconic 

Farmington rock to build their homes and churches 
didn’t consider it beautiful. “The idea of rough rock 
being used as decorative façade is a modern one,” 
says Alysa Revell, who chairs the Farmington Historic 
Preservation Commission. 

“Settlers built with what they had. There were no big 
rivers, so no river rock. No easily accessible large trees, 
so not many log or wood-frame homes. But they had lots 
and lots of rocky fields. The pioneers viewed their rock 
homes, with walls generally about 18- to 24-inches thick, 
as primitive and not pretty. They would have preferred 
brick or wood homes, like the ones they left behind in the 
eastern United States and Europe,” she says. 

In a good-faith effort to keep with the town’s history, 
many builders apply faux rock facades. But the effect 
isn’t nearly as beautiful as the color, texture and 
handiwork of the original pioneer stone.

 
Lagoon

When the mayor steps out on his deck at night, he 
doesn’t hear elk bugling or coyotes howling. He hears 
the faint whoops and hollers of teens on the Centennial 
Screamer and Fire Dragon. “I don’t mind at all,” he 
insists. “They’re the sounds of people having fun.” 

Even the noisy, pleasure-seeking hoards who flock to 
the city’s famous amusement park (founded in 1886) 
don’t seem to bother the town’s residents, maybe 
because it was there long before they arrived. The town 
also has a buffer zone around Lagoon, which at this 
point, is the largest contributor to the city’s tax coffers. 
This will soon change when the 65-acre Station Park 
commercial development located west of Interstate 15 
opens. It will feature a movie theater, retail stores, office 
space and restaurants.
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A Walk About Town
If you like official walking tours, pick up a free 

map and descriptions of historic downtown at the 
Farmington Historical Museum, open Wednesdays from 
1 to 4 p.m. at 100 North and Main Street. We set off 
sans map, stopping first at Aunt Addy’s Country Home 
boutique before eating lunch at one of the town’s few 
eateries — the family-owned Francisco’s Mexican Grill. 
The fresh spinach and chicken quesadilla was delicious, 
as were the salmon tacos. 

Next door is Just a Bed of Roses, another charming 
boutique with an owner who enjoys holding sales based 
on color. The day we visited, anything purple, blue, 
turquoise or lavender was on sale. 

An old-fashioned striped barber pole is only a fraction 
of the retro décor inside and out of Clark’s Barbershop 
next to Bed of Roses. Step onto the checkerboard floor 
and back in time as you glance at the walls covered with 
ads for Hires, Nehi, RC Cola and the Ringling Bros., not 
to mention a historic barber’s chair and silver coal stove. 

Owner and barber Anson Clark has an almost 
all-male clientele and says he doesn’t like shampoo, 
although he will shave necks and sideburns. Our final 
stop was at the museum, where we chuckled at the 
1900s ladies’ Lagoon swimsuits and massive metal 
heads constructed from old car parts.

The community, with a population of around 18,000, 
is the Davis County Seat, home to the Davis County 
Memorial Courthouse and other government buildings, 
so a stop at some of these is fun. Its Latter-day Saint 
residents are proud the Primary Organization was 
established in Farmington in 1878. A mural depicting 
the group’s founding can be seen in the Farmington 
Rock LDS Chapel on Main Street.

Farmington Trails 
One of Farmington’s greatest assets is its location 

next to five canyons on the east and the Farmington Bay 
wetlands on the west. Hundreds of thousands of birds, 
including bald eagles, visit during migration and nesting 
seasons. The Legacy Parkway Bike Path is a fairly new 
and welcome addition. For those who can afford it, there 
is the stately Oakridge Country Club and Golf Course.

The town is understandably proud of the 102 miles 
of hiking trails. According to George Chipman, trails 
committee chair, Moab is the only town with more 
trails than Farmington. “Here’s a Farmington statistic 
I challenge any town in Utah to top,” Chipman says. 
“Every resident in Farmington is within an easy 
10-minute walk of a trail and more than 80 percent are 
within a five-minute walk.”

It’s not hard to see why Farmington residents feel 
passionate about their town.

Farmington Historical Museum
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We hear it in the news, on the radio, in gossip at school 
and work. Every day we learn about the latest con, the 
newest forgery, the most recent person on the run. It seems 
as if we are inevitably surrounded by people performing 
“unethical” acts. Those in the community might seem 
like the only culprits, but in reality, nationally and even 
globally recognized figures can sometimes let us down.

One might wonder, “Why do people do things that 
are so innately wrong? What were they thinking? “There 
could be hundreds of answers to these questions, but one 
possible answer makes a strong impression in my mind. 
In today’s world there is a constant struggle within one’s 
self, and in the eyes of the world, to be “on top.” There is 

so much evidence of this when we see the candidate who 
exaggerates to collect more votes, the cheater who needs 
a good grade to get into college, or even the athlete who 
turns to steroids to better his performance. That need to be 
No. 1 can often drive people to do things they otherwise 
wouldn’t normally do. With the upcoming generation 
watching the way their role models behave, it might be 
easy for them to assume that it doesn’t matter how they 
climb to the top of the ladder, but rather that it is more 
important to find a way to get “up there.”

With so much corruption to the system of ethics, what 
then can be done? Won’t there always be people who do 
things that are unethical? It seems as if there really isn’t 
much parents can do for their children, teachers for their 
students, or members for their community. Yes, there 
will always be those few who go against what is morally 
correct, but that does not allow any excuse for retreat. In 
fact, it is the complete opposite. Parents and teachers can 
inform children that they should be their best in all things. 
This means teaching them that they should work hard to 
earn good grades, learn all they can, perform at their best, 
and have integrity. Too often these principles are merely 
tossed aside by those who don’t fully understand that there 
is more value to being their best rather than being the best. 
Another strong form of teaching ethics is by example. This 
is especially important because we may forget the words 
spoken in a seminar, but we never forget the way someone 
made us feel or the actions we saw in another.

Ethics plays a large role in today’s world. Unfortunately, 
every day, there are those who violate the principles of 
decency. At the end of the day, it is essential that each 
individual take the responsibility upon himself to be reliable 
and conscientious in his efforts. One of the most effective 
things we, as a society, can do is to teach the upcoming 
generation the importance of being their best. Another is 
to lead by example. If even one person takes a stand and 
shows integrity in his actions, certainly others may grow to 
understand its fundamental necessity and will follow. 

Madison Germer — a senior at Northridge High School 
in Layton, Utah — submitted the preceding ethics essay 
and won a $1,000 scholarship to Weber State University 
as part of its Ethics Day in March 2011. A total of 52 
essays were submitted from 13 high schools in Northern 
Utah with one student from each participating high school 
selected to receive a $1,000 scholarship. Germer was 
chosen to read her essay at a banquet March 1.

Sponsored by Zions Bank and the Richard Richards 
Institute for Politics, Decency and Ethical Conduct, 
Ethics Day is an annual event that engages Weber 
State University faculty, students and the community in 
discussions about ethics across a variety of disciplines. 

Just a Matter 
of Principle?
Award-winning Essay
By Madison Germer

Madison Germer reads her winning ethics essay at a March 1 banquet.
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Connecting 
With Your Child

parenting tips

Step 1: Stay Connected. Parents won’t be able to 
influence their children if they don’t first have a healthy 
connection — a general attachment and attunement. 
Start by checking in with your child every day. 
Sometimes it’s hard with competing schedules, but it’s 
important. Ask, “How was your day? What’s going on? 
What did you learn at school?” At times, their responses 
will be minimal, but they need to know you care.

 
Step 2: Do Things Together. Participating in physical 

activities together is a good way to show our kids that 
we enjoy spending time together. But anything you 
can think of will do the trick. Attend your children’s 
performances and activities. Be their No. 1 fan; cheer 
them on and show them support, even if the timing is 
inconvenient. Plan for family dinner when everyone 
can come. Occasionally, include dessert to allow family 
members to linger and talk. Don’t forget to remove 
distractions such as cell phones, gaming devices and 
computers. Remember, this is family bonding time.

 
Step 3: Provide Order. Set a reliable family structure 

by establishing boundaries and realistic expectations for 
each child. Treat children individually as their needs will 
be different. Teach accountability and ownership for 
one’s actions. Discuss and set personal goals and family 
responsibilities to develop self-reliance. Don’t forget 
your role as parent in holding your child accountable. 
Be consistent with your consequences by following these 
three guidelines: (1) Be Reasonable: Don’t impose a 
consequence that can’t be fulfilled. (2) Be Relative: The 
consequence should be meaningful and associated with 
the wrongdoing. (3) Be Respectful: Avoid humiliation 
and embarrassment in front of others.

 
Step 4: Empower Your Child. Find out about your 

children, including their dreams, ideas and talents. 
Help them gain a self-identity and purpose. Allow your 
children to follow through on dreams and set goals 
for their life. Let them make their own choices in the 
bounds of family structure so they feel in control.

 
Lastly, if parents notice their child becoming less 

attached, rebuild rapport, show empathy and speak 
their language. It’s never too late to reach out and 
connect. When parent and child fail to connect, the 
child often becomes a negative attention seeker by acting 
out or creating problems. One easy way to curb this 
is by giving your child the attention he deserves. Stay 
connected. Stay attached.

For more information about West Ridge Academy, 
please visit www.westridgeacademy.com.

By Jeff Murdock, LMFT, West Ridge Academy
Within the early stages of life, a crucial stage of development 
begins — the need to connect or bond with another person. 
We call this the “attachment’ stage.” As parents, we know that 
babies often cry when they’re hungry, tired or scared. Our 
response to these cues either strengthens or weakens the parent-
child relationship. Continuing to meet a child’s basic needs, such 
as feeding, caring or nurturing, strengthens bonds of trust and 
comfort, and allows the parent and child to feel more attached. 
In other words, attachment helps us feel safe and not alone. 

Teenagers have a similar desire to feel attached. 
Although their needs can be harder to understand and 
decipher, there is still an underlying need to connect 
with their parents. While there are many ways for 
parents to communicate with their child to establish a 
connection, there are also many distractions, both for 
parents and teens. Finding a way to stay connected is a 
critical component of raising satisfied, successful and, 
ultimately, happy children. There are four essential steps 
to guide parents in this process:
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Sunset over Huntsman Springs Golf Course
Photo courtesy of Tim Braun

Finding Home in 
the Teton Valley

Huntsman 
Springs
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By Amelia Nielson-Stowell

The Huntsman children grew up with an Idaho-born father who spoke yearningly of the 
grandeur of the Teton Valley. A self-made American billionaire, Jon Huntsman Sr. would 
flee to the valley to escape the stress of the business world.
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In the shadow of the Teton and Big Hole Mountain 
ranges, Huntsman Springs lays in the outdoor mecca 
of Driggs, Idaho. With 650 projected residences, seven 
community parks, a 500-acre wildlife refuge and a 
David McLay Kidd-designed golf course, Huntsman 
Springs is already garnering national attention. Radio 
personality Glenn Beck kicked off the development’s 
Fourth of July celebration last year.

The course, which opened in July 2010, has received 
many accolades. Golf Week named it a best new course 
of 2010, Golf Magazine gave it the Best New Private 
Course award and, most recently, Golf Inc. called it the 
best development in the United States. 

Just as Huntsman Springs’ housing mirrors Driggs’ 
rural atmosphere, the private golf course fits its natural 
landscape as it meanders through existing wetlands.

Kidd, an acclaimed Scottish golf-course architect, 
called the course “mysterious and adventurous,” adding 
at the grand opening: “We’ve created a course that’s in 
the tradition of the British Isle courses that I’m used to.”

Huntsman Springs is home to the new Teton County 
Courthouse (the Huntsmans donated the land and 
a significant portion of the funding) and fly-fishing 
ponds stocked with rainbow and native cutthroat 
trout. Eventually, a commercial town plaza, larger golf 
clubhouse and restaurant, and a pool and spa will be 
a part of the project, all with views of the Gem State’s 
mountain peaks.

“Every home has a beautiful feature it’s associated 
with,” says David, such as a pond, stream, wetlands or 
the golf course.

Custom-built homes range from lodges to single-
family dwellings (prices starting at $895,000; lots for 
$295,000), with Zions Bank providing financing for 
qualified buyers. 

It’s the first — and only — real estate venture of its 
size in which the multifaceted Huntsman family has 
been involved. And it’s all within driving distance of 
Grand Targhee Resort, Yellowstone National Park and 
Jackson Hole, Wyo. 

“But at the end of the day, we hope it’s more than just 
a tourist destination,” David says. “We wanted this to 
have a sense of family, where family can feel at home and 
be comfortable, where children want to be with parents 
and grandparents. In today’s world, that rarely happens.”

“My father is a passionate fisherman, and he goes 
there to fish the Teton River. He’d claim there’s no 
better fishing in the world,” says Jon’s son David. An 
untouched part of the rural west, it was his sanctuary. 
“We all fell in love with the valley.”

So when the Huntsmans speak of Huntsman Springs, 
a 1,350-acre housing, golf and open-space project 
named for the 250 artesian springs on the property, they 
don’t use the words development or business venture. 
They call it their legacy.

“We’re doing this because it’s a beautiful part of the 
world, we want to be up there, and we think it’s a place 
where not only our family but other families want to be 
for generations to come,” says David, managing partner. 
“We’re not developers. This is a family project. We 
make all the decisions as a family, together.”

Residence at Huntsman Springs
Photo courtesy of Tim Braun

Raised walkway at Huntsman Springs
Photo courtesy of Tim Braun

Huntsman Springs Mascot “Pierre”
Photo courtesy of Tim Braun



Junior Golf programs offer your young athletes an 
opportunity to experience the wonders of golf in a 
fun and positive environment close to home.

Junior Golf

891 West 9000 South
West Jordan, Utah 84088

Contact Scott Stone: (801)-769-6158
Or Visit: www.RiverOaksGolfCamp.com

Utah’s Premier Club Fitting, Teaching and 
Practice Facility.

River Oaks Golf Camp

2011 JUNIOR GOLF PROGRAMS

Five Weeklong Camps (ages 6-15) 
June: 13th-16th & 27th-30th
July: 11th-14th & 25th-28th

August: 8th-11th 
Half-day (9:00am - 11:30am): $120
Full-day (9:00am - 2:30pm): $240

All camps include lunch. Full-day campers 
play 9-holes with an instructor each day.

 
Summer Junior Golf Class (ages 6-15) 
Monday through Thursday from 12pm to 

1pm, 6/13-8/18. Beginners through 
advanced juniors will benefit greatly from 

attending these classes regularly. 

Junior Golf League (ages 9-15) 
For intermediate and advanced junior golf-
ers, this is on-course professional instruc-

tion taught through a regular league on 
Thursdays.  Tee-times start at 1:30pm  Em-
phasis will be placed on instruction, rules, 

etiquette and competitive play.  

Designed to create an interest in and foster devel-
opment in beginners and intermediate golfers, our 
junior golf programs are an axcellent summer 
activity for your son or daughter. 

Students learn the fundamentals of all aspects of 
the game, gaining improved skills, more confi-
dence, and more passion for a game they will play 
their entire life.

AT SANDY CITY Dave DeSantis, PGA
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Sorrel River Ranch
Photo courtesy of Sorrel River Ranch
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Hotels for Nature Lovers
Hotels for Nature Lovers

Hotels for Nature Lovers
Communing with nature doesn’t need to include mosquitoes, camp cots 
and latrines. These well-situated hotels were made for those who love the 
great outdoors and an oversized tub.

By Gail Newbold
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Desert Splurge
Amangiri, Canyon Point  
www.amanresorts.com   

It’s easy to miss the small sign reading “Amangiri” on 
a lonely stretch of U.S. Highway 89 in Southern Utah. 
Several miles behind a locked gate lies this gem of a hotel, 
tucked into a protected valley on 600 acres of desert 
dotted with massive rock formations. Opened in 2009, 
Amangiri looks like nothing you’ve seen before — almost 
a Frank Lloyd Wright meets Ansel Adams creation.

Designed to complement its surroundings, the resort 
utilizes natural hues and materials that blend into the 
landscape. A wall of concertina windows can be opened 
in each of the 34 suites revealing views of the mesa or 
desert. The largest of the four outdoor pools and hot 
tubs is built around a natural rock escarpment. 

Though nature awaits just outside the door, it’s 
tempting to simply soak in the landscape while lounging 
on a daybed aside the pool, at the beautiful spa or on 
the terrace of your suite. If you do venture off-site into 
the stark and soothing desert, two trails are within 
walking distance — one to a cave, the other winding 
through rock formations and hoodoos. Also available 
are horseback rides, biking, rock climbing, slot canyons 
and scenic aerial rides. 

Dine outdoors or in. The cuisine is everything you’d 
expect at a luxury resort — impeccably prepared and 
served by a friendly and attentive staff. After dark, 
candles in glass vases line the outdoor pathways, 
creating a magical feel throughout the property.

Lake Country Rustic
Silver Fork Lodge and Restaurant, 
Big Cottonwood Canyon  
www.silverforklodge.com

If high mountain lakes are your thing, the rustic Silver 
Fork Lodge and restaurant located in Big Cottonwood 
Canyon close to Brighton and Solitude Ski Resorts will 
suit you just fine. As a matter of fact, you can hit five 
lakes in a single five-mile loop hike starting at Silver 
Lake. Say hello to Twin Lakes, Lake Mary, Lake Martha 
and Dog Lake before returning to Silver Lake.

The staff is friendly and the rooms are comfortable, 
offering stunning views of surrounding mountains. No 
phones or TVs in the room give the place a national 
park feeling. Guests are encouraged to mingle in the 
sunroom or by the fire to swap stories about the day’s 
activities such as hiking, snowshoeing or skiing. The on-
site restaurant, voted “Best Breakfast in Utah,” is open 
daily for breakfast, lunch and dinner.

Amangiri 
Photos courtesy of Amangiri

Silver Fork Lodge
Photo courtesy of Silver Fork Lodge
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Riverside Reveries
Sorrel River Ranch Hotel & Spa Resort 
www.sorrelriver.com
Red Cliffs Lodge 
www.redcliffslodge.com

Nearly side-by-side are two serene resorts strategically 
located on the banks of the Colorado River about 20 
minutes from Moab: the Sorrel River Ranch and Red 
Cliffs Lodge. Don’t be fooled by the “ranch” appellation 
in Sorrel River’s name. This is a luxury hotel in which 
to relax after a day of river rafting, hiking in Arches 
National Park or biking the famous slickrock trails.

Sleep in if you like at one of Red Cliff Lodge’s 
riverfront luxury cabins, then saunter out onto your 
private patio and watch the river flow by. Then head 
off on your nature adventure, returning in the evening 
to enjoy a bottle of wine from Red Cliff’s own on-
site Castle Creek Winery. Dine outdoors on the deck 
overlooking the river at the Red Cliff Cowboy Grill 
while you keep an eye out for big horn sheep, eagles and 
wild turkeys. 

Mountain Pine Luxury 
The Montage, Deer Valley 
www.montagedeervalley.com

Within minutes of leaving the newly opened Montage 
hotel’s posh confines, you can be skiing, hiking, 
snowshoeing or biking in the majestic and heavily 
wooded Wasatch Mountains. 

The hotel offers true ski-in/ski-out access onto Deer 
Valley’s more than 20 lifts, l00 alpine trails and the 
greatest snow on earth. If you prefer your nature lying 
down, the outdoor pool is open year-round (the steam 
rising from the water during winter is magical), allowing 
you to float luxuriously while gazing at the mountains. 
Hotel owners embraced all things Utah when creating 
Montage Deer Valley, only the third in their chain (the 
other two are in Laguna Beach and Beverly Hills). 
“We buy local cheese, Morgan Valley lamb, use Utah 
products in our spa and display artifacts on loan from 
the Park City Museum,” General Manager Marcus 
Jackson says.

Its three restaurants feature regional ingredients 
gleaned from nature to be consumed in an alpine 
setting overlooking aspen groves or on a terrace with 
mountain views that go on forever. The hotel’s dessert 
chef, Ray Lammers, makes a new batch of chocolates 
daily and is one of the “Ten Best Pastry Chefs in 
America,” according to Dessert Professional Magazine. 
When you’ve tired of outdoor adventures, relax at Spa 
Montage (the state’s largest spa) or retreat to your room 
and sit by the fire.

Sorrel River Ranch
Photo courtesy of Sorrel River Ranch

Red Cliffs Lodge
Photo courtesy of Red Cliffs Lodge

Fall at Montage Deer Valley
Photo courtesy of Montage
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Mountains and Moguls  
Sun Valley Resort
www.sunvalley.com

Since 1936, the Sun Valley Resort has been luring 
celebrities and everyday people alike to its skiers’ 
paradise. But it isn’t just the world-class skiing and 
famous ice shows that draw nature lovers, it’s also the 
hiking, biking, swimming and tennis in the clear air of 
the Sawtooth Mountains just outside your door. The 
Wood River runs alongside the property and it’s easy to 
see why Ernest Hemingway made his home here.

Rivers Edge 
Best Western Plus Lodge at River’s Edge, 
Orofino 
www.bestwestern.com 

Undoubtedly one of the best in the Best Western Hotel 
chain is this gem strategically located on the shores of 
the pristine Clearwater River along the Historic Lewis 
and Clark Trail. The Best Western Plus Lodge at River’s 
Edge offers a full hot complimentary breakfast to be 
enjoyed while listening to the sounds of the river. Lewis 
and Clark could only have dreamed that such a place 
would have surprised them around the bend. Today’s 
explorers can enjoy nearby Dworshak Lake or world-
class steelhead and salmon fishing on the river. With the 
money you save at this reasonably priced hotel, why not 
spring for a suite?

cover story

Entrance to Ice Cave
Photo by Kevin Kiernan

Idaho

Lakeside Beauty 
Shore Lodge, McCall 
www.shorelodgemcall.com 

McCall’s Shore Lodge is nothing if not the 
quintessential lakeside setting, exploiting (in the best 
sense of the word) every nuance and angle of the 
gorgeous Payette Lake. 

Gaze out the window of your suite in the morning 
to see the sun glistening off the lake. Sunbathe on the 
private sandy beach. Reserve one of Shore Lodge’s 
complimentary cruiser bikes and explore the charming 
town of McCall. Miles of trails surround the town, 
which is located within the largest protected wilderness 
area in the lower 48. 

In the evening, park yourself on one of the rocking 
deck chairs on the resort’s docks and watch the setting 
sun cast shadows on the lake.

Trail Creek Golf Course at Sun Valley
Photo courtesy of Sun Valley

Payette Lake at Shore Lodge
Photo courtesy of VisitIdaho.org
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Community Parks 
Offer a World of Fun

By Natalie Hollingshead

Photos by Kevin Kiernan



  Community Magazine  49

feature

Coeur d’Alene City Park and Beach, 
Coeur d’Alene, Idaho

This picturesque park on 17 acres of waterfront land 
in downtown Coeur d’Alene seems to have it all: swim 
beach, volleyball, basketball, pavilions, green space 
and band shell. For parents, the highlight may be Fort 
Sherman Playground, a nicely shaded 15,000-square 
foot wooden play structure reputed to be one of the 
premier play structures in the inland Northwest. 415 W. 
Mullan Road. 208-769-2252.
Hailey Skate Park, Hailey, Idaho

It may have a no-nonsense name, but the Hailey Skate 
Park is an exercise in extreme fun. This 12,500-square-
foot park, designed by Dreamland Skateparks, 
challenges even experienced skaters. Skate icons Tony 
Hawk and Danny Way have tested their skills at the 
park, which has been featured in multiple skateboarding 
videos. Highlights include a full-radius concrete pipe 
that is 16 feet in diameter with a 16-foot roll-in with 
handrails. On Main Street at the Post Office Traffic 
Signal in Hailey. 208-788-4221.

In a region full of incredible natural beauty, 
state and national parks have a tendency to 
steal the spotlight. But there are hundreds of 
community parks throughout Idaho and Utah 
that boast big-time fun close to home. Here are 
six unique parks that make leisure time  
a walk in the park:
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Cottonwood Cove Park, St. George, Utah
Work your brain along with your muscles at 

Cottonwood Cove Park. A 7-acre community park next 
to the Santa Clara River, this recreational area features 
ingenious play structures that command the user’s 
brainpower. The park includes a climbing wall that is 9 
feet high and 40 feet long and is connected to the largest 
playground piece via a rope bridge. There is a smaller 
plastic structure for young tots, too. 1027 S. Dixie Drive 
in St. George. 435-627-4530.

Conservation Water Park at Jordan Valley, 
West Jordan, Utah

The Jordan Valley Water Conservation Park is more 
than just a pretty place. It was designed to promote 
sustainable landscape practices in Utah, the second-
driest state in the nation. Through classes, public events, 
tours and fairs, park visitors learn how to conserve and 
efficiently use water in the landscape. A WaterSmart 
Education Center slated for completion in 2012 will 
expand the experience. 8215 S. 1300 West in West 
Jordan. 801-565-4300.

Dimple Dell Regional Nature Park, 
Sandy, Utah 
Spend more than a few minutes at Dimple Dell Regional 
Nature Park and you’ll likely forget you’re in the city. 
With 664 acres, this not-your-typical-city-park features 
multiple trails for hiking, biking and horseback riding. 
There are natural history study areas, interpretive sites 
and plenty of native plants and wildlife. 10400 S. 1300 
East in Sandy. 801-483-5473.

Legacy Park, Layton, Utah
If the idea of an electronic park piques your interest, 

head to Legacy Park in Layton, home to the first 
electronic, interactive playground west of the Mississippi 
River. There is more to this simple-looking three-
structured playground than meets the eye. Components 
on the Danish-made park like electronic buttons and 
blinking lights lead kids on interactive games, although 
they’re on their own to figure out just how it all works 
— no instructions are provided. 325 N. 3200 West, 
Layton. 801-369-3900.

Novell Children’s Discovery Park,
Pleasant Grove, Utah

This park may look like a typical wooden playground, 
but it’s really a science lab in disguise. Built in 1996, 
the Novell Children’s Discovery Park teaches children 
science concepts through hands-on activities. Children 
can climb though a durable replica of a T. rex skull that 
protrudes from the sand pit. An echo box gives kids 
an idea of what it sounds like to yell in a canyon while 
the earthquake platform simulates what the ground 
would feel like if a big one ever hit. There are dozens of 
additional activities at the park, as well as swings and 
slides for kids too small to get excited about science. 
Inside Manila Park, 1550 N. 100 East, Pleasant Grove. 
801-785-7275.

Cottonwood Cove Park Cottonwood Cove Park

Conservation Water Park 
at Jordan Valley

Cottonwood Cove Park

Conservation Water Park 
at Jordan Valley

Conservation Water Park 
at Jordan Valley
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By Jake Wilhelmsen

Photos courtesy of Prevent Child Abuse Utah

Improving 
Children’s Lives

Photo by Kevin Kiernan

Prevent Child Abuse Utah
The mission of Prevent Child Abuse Utah is to make Utah a place 
where every individual in every community acts together to create 
healthy, safe and nurturing surroundings for children. It’s a big job, 
and somebody definitely has to do it.
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Prevent Child Abuse is, as its name says, primarily 
a prevention agency. It wants to prevent child abuse 
before it happens by sending staffers into schools or 
meetings with various groups to educate Utah citizens. 
They teach kids how to protect themselves. “The safest 
kid in the state is the 3-year-old who will stamp her 
foot and say, ‘I’m going to tell my mommy on you!’” 
Freimuth says. 

Staffers also teach parents how to deal with the 
inevitable stresses of childrearing. They encourage 
people to ask questions. 

“No one becomes the perfect parent the moment their 
child is born,” Freimuth says. Her organization is there 
not only to answer questions and provide support, but 
also to teach everyone how to do the same. 

“It’s a cycle,” she says. “Abusers were very often 
abused. Our job is to break the cycle.” 

Child abuse is also closely linked to domestic violence, 
poverty and substance abuse (drugs and alcohol are a 
factor in 60 percent of reported cases). These root causes 
aren’t just the problems of a few, unseen “bad parents.” 
They’re symptoms of issues that plague the state at 
almost every level, in almost every neighborhood. That 
means it will take a statewide effort to further decrease 
child abuse in Utah, which fell from eighth in the nation 
in substantiated cases to 10th last year. The month of 
April is designated as Child Abuse Prevention Month. 
Visit www.PreventChildAbuseUtah.com to read up on 
the campaign, “Be Part of the Solution.” 

“That kid throwing a tantrum in the produce 
department is a future citizen of Utah,” Freimuth says. 
“Let’s be there to give his mom a hand.” 

nonprofit spotlight

Lori Piscopo

“Preventing child abuse is one of those rare things 
that everyone can agree on,” says Anne Freimuth, 
executive director of the local affiliate of Prevent Child 
Abuse America, a private nonprofit with 19 employees 
and hundreds of volunteers in Utah. Unfortunately, not 
everyone is aware of how big a problem child abuse 
really is. That’s where her organization steps in.

An average working day for Freimuth is filled 
with a fair amount of minutiae. She’s on the phone 
coordinating her organization’s visits to schools around 
the state, answering e-mails from local institutional 
partners, organizing fundraisers, attending dinners — a 
hundred things one or two degrees removed from the 
actual business of coaching parents and kids on how to 
prevent child abuse. 

But ask Freimuth what she does for a living and that’s 
all she’ll talk about. She’s so focused on helping her state 
improve the plight of its children that the issue finds its 
way into every conversation, whether she’s at a party at 
the Capitol or in line at the grocery store.

“The No. 1 way to reduce child abuse is to be aware, 
to be educated,” she says. “Most people only think 
of child abuse as the very worst cases — kidnapping 
and murder that we hear about on the news. They 
don’t think of it as something that happens in their 
neighborhood, their church — everywhere.” 

More often than not, the abuser is a family member or 
close friend, not a stranger behind a tree. “The biggest 
thing we deal with is neglect, whether that’s someone 
not taking their kids to the doctor, depriving them of 
food, having drugs around or just not knowing how to 
deal with a tantrum appropriately.” 

Families line the steps at the 
capitol, as Lt. Gov. Greg Bell 
kicked off April's Child Abuse 
Prevention Month activities at a 
press conference on April 4.
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It has been 35 years since Gary Hawkins opened the doors to 
Hawkins Companies Commercial Developers, but he still finds new 
challenges every day.

“I love the day to day. I love this business. Every morning I love 
to get up and go to work,” says Hawkins, 64. “There’s always a new 
place to go, something new to see and new people to meet.” 

A Passion for Building

By Erin Stewart

Photo courtesy of 
Gary Hawkins

Gary Hawkins
It was originally opened in 1976 and from 

1987-2000 it developed many projects under the 
Hawkins-Smith banner with partner Steve Smith. 
Since the company’s inception, it has grown from 
two employees to a staff of 90 at the pinnacle of 
business in 2007. It has also spread from its Boise 
home to include offices in Portland, Sacramento, 
Phoenix, Tulsa and Salt Lake City.

“It was just a tremendous amount of 
development,” he says. “We were always growing.”

Like the rest of the industry, however, Hawkins 
says the company hit rough times after 2007. 
Projects were harder to find and Hawkins 
Companies had to make cuts to stay afloat.

“It makes it very hard when you have people you 
have to let go because you have nothing for them to 
do and they have been with you for a long time,” 
he says. “But you know that if you don’t make 
adjustments that you’re liable to lose the whole 
business. That has been extremely difficult.”

The Hawkins Companies has managed to survive 
the economic downturn, which Hawkins attributes 
to its ability to go where the work is. 

“We will go wherever we’re needed. Boise has 
been hit hard, but we own properties in 20-some 
states and some have weathered this recession better 
than others,” he says. 

Another factor in the company’s success was 
never allowing expenses to be larger than the 
income generated from its properties. When the lean 
years hit, the company was able to use its collection 
of properties to “weather the bad years.” 

Finally, Hawkins attributes his success to his staff 
of well-qualified, hard-working employees. Part of 
that staff includes three sons and two sons-in-law, 
who all work as developers on various projects. 

“I have a philosophy that says you hire people 
that are smarter than you are and who like to do the 
things you don’t like to do,” he says. “As a father, 
I have to say it has been a great experience to work 
with my family. We’ve been very blessed.”

For more than 20 years, Hawkins also developed 
and taught seminars for the National Association of 
Realtors on financial feasibility, market feasibility 
and shopping center development. 

Hawkins currently splits his time between Boise 
and Phoenix with his wife, Gail. Together, they like 
to travel to exotic places including the Amazon 
River and the African desert. 

Hawkins has had the chance to travel across the 
nation working on commercial real estate projects 
for his Boise-based business that has overseen more 
than 240 projects in 23 states. The company has 
developed 9.5 million square feet of retail space 
and continues to own 3.5 million square feet of 
commercial space. 
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800-PLAYTIX
bard.org

June 23 — October 22

A Midsummer Night’s Dream

Richard III

Romeo and Juliet

The Music Man

The Glass Menagerie

Noises Off!

The Winter’s Tale

Dial M for Murder

800-PLAYTIX
bard.org
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That life experience combined with his 12 years as a 
Utah senator earned him his spot as commissioner of 
agriculture in 2005. 

Blackham previously served as the Sanpete County 
commissioner, as well as the chairman of the County 
Commissioners Organization in Utah. He also served on 
several county and national boards and taskforces for the 
Utah Farm Bureau Federation, as well as chairman of the 
board for the Moroni Feed Company.

“My past has certainly prepared me. Each experience 
was excellent training for my future service,” he says. “Of 
course serving in the Legislature was a tremendous and 
rewarding experience.”

As commissioner of agriculture, Blackham oversees 
close to 200 employees who enforce Utah law relating 
to food safety, consumer fairness in the market, proper 
agricultural practices, animal and plant disease, and 
agriculture conservation. 

Blackham is also a strong advocate for the ranchers 
and farmers that make Utah’s agricultural engine run. 

Coordinating with federal agencies such as the 
Environmental Protection Agency and the Food and 
Drug Administration, Blackham hopes to bring “a 
little more common sense and flexibility to one-size-
fits-all programs.” Many new federal standards have 
posed “tremendous challenges” to Utah’s ranchers, 
says Blackham, who currently serves as president of the 
National Association of State Departments of Agriculture. 

“We’re trying to make sure our agriculture in the state 
of Utah is sustainable and continues to exist,” he says. 

In addition, Blackham says environmental groups and 
citizens often misunderstand Utah’s ranchers, viewing 
farming and grazing as somehow harmful to public lands.

“Those sheep and cattle are very important for 
maintaining the health of those lands,” he says. Blackham 
is especially pleased that a new program on healthy 
rangelands and improved livestock grazing is making a 
difference in Utah by providing healthy lands, abundant 
wildlife, cleaner water and air, and better recreation 
opportunities while keeping ranchers in business. 

“Our folks have been environmentalists before 
the word was out there. Farmers and ranchers just 
call themselves conservationalists — the original 
environmentalist.” 

When he’s not fulfilling his duties as commissioner, 
you can likely find Blackham working on his turkey 
farm in Moroni with his wife, Laura, six children  
and 11 grandchildren. Although his sons now run 
the turkey farming business, Blackham tends a small 
flock of about 4,000 birds with his grandsons — this 
compared to the 360,000 per year he raised before 
becoming commissioner. 

“Farming is a family affair. You’re always pitching in 
and helping out,” he says.

people profile - utah

It’s difficult to imagine a man more prepared to head up Utah’s 
Department of Agriculture and Food than Commissioner 
Leonard Blackham. 

Raised on his family’s turkey farm in Moroni, Utah, Blackham 
knows the ins and outs of Utah’s agriculture industry firsthand. 
As a boy, Blackham learned how to work hard and manage a 
daily onslaught of crises.

Leonard 
Blackham

Protecting Utah’s Agricultural Legacy

By Erin Stewart

Photo by 
Kevin Kiernan

“If you’re on a farm, the work has to be done. You stay 
and finish it. I don’t think there’s any question that the 
work ethic you pick up on the farm is of great value,” he 
says. “You also learn crisis management because you go 
out each morning to see what kind of crisis the turkeys 
have for you today, whether it’s disease, predators or 
something else.”
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Stokes hails from Bothwell, a small farming community 
near Tremonton in northern Utah. The former political 
consultant and executive director of the Utah Republican 
Party feels right at home in Washington, D.C., however, 
where he’s spent the majority of his time since stepping 
into his new role in January.

Stokes’ father was a prominent financial leader in the 
community — one of the original founders of Bear River 
State Bank. After high school, Stokes moved to Ogden, 
Utah, to study political science and communications 
at Weber State University. “I’m one of those Wildcats 
through and through,” he says.

He began his political career with a post in the Weber 
County Clerk’s Office, and went on to become chief 
deputy of the Weber County Sheriff’s Office, and then a 
Weber County commissioner. He served as Republican 
Party executive director from 1996-1999 before creating 
Stokes Strategy, a government relations consulting 
business. He recently sold the 12-year-old company to 
work full-time for Lee.

While his robust education and career experience 
have certainly prepared him for success at the Capitol, 
it might be Stokes’ rural farm roots that serve him best. 
“One of the principles I grew up with was ‘measure 
twice, cut once,’ because there was no way to add wood 
back once you’d cut it,” he says. Now tapped to serve as 
Lee’s trusted adviser, Stokes brings the same deliberate 
approach to the political table.

“I believe in being thoughtful, approaching every 
problem or task that comes before you, and making sure 
you do it right the first time,” Stokes says.

To decompress at the end of a long legislative day, 
some politicians book a massage or dine at a lavish 
restaurant; Stokes plays the ukulele. “In the evening, I’ll 
go sit down and strum to relieve the stress,” he says. “I 
don’t perform for the public, but it’s a pretty good way 
to unwind after a really long day.”

At home on the weekends, Stokes enjoys spending 
time with his wife, Mary, and their three daughters. 
Debate carries over into their leisure activities — one 
of their favorite pastimes, he says, is engaging in lively 
discussion over the antics of popular reality TV shows.

This year, when the Senate is in recess — 
approximately one week each month and the entire 
month of August — Stokes will be eager to connect with 
the people of Utah. “I’m looking forward to touring 
Utah with the senator in August and reaching out to 
people across the state,” the small-town native says. 

“Being in Utah keeps me focused on what’s important 
in Washington,” he says.

Spencer Stokes is no stranger to Utah politics — or a full schedule. 
As newly appointed chief of staff for U.S. Sen. Mike Lee, R-Utah, 
Stokes is responsible for getting a new Senate office up and 
running while simultaneously pushing the senator’s 2011 agenda.

“We’re trying to get a constitutional amendment passed to limit the 
size of government and return power back to the states,” he says.

people profile - utah

Spencer Stokes

A Measured Approach to Politics

By Chelsea Bush

Photo courtesy of Spencer Stokes
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Boise-based Woodworking for Kids is a 
program that teaches children from ages 
4 to 12 to design and build projects using 
woodworking hand tools. Inside a former 
transit bus converted into a traveling wood 
shop, Jim has 10 stations at which kids can 
complete an entire woodworking project. 
Children start by choosing a project and, 
after a short discussion on safety, are given 
the raw materials to begin. They work with 
saws, drills, sandpaper, hammers and nails. 
Jim oversees the children’s work, discussing 
techniques that will improve each project.

Jim says Woodworking for Kids is 
the only comprehensive woodworking 
opportunity for youth in the area. He brings 
his mobile bus to birthday parties and 
schools, and teaches classes through several 
private schools, home schools groups, and 
Meridian Parks and Recreation.

Jim is trying to develop a steady stream 
of clientele and increase Woodworking for 
Kids’ presence in the community. 

Woodworking for Kids
208-861-6089
WoodworkingBus@gmail.com

speaking on business

speaking on business

Jim Severine
Photos by Kevin Kiernan

Woodworking for Kids

Jim Severine has always enjoyed working with his hands. He learned 
woodworking as a child, and as he grew older, it was a favorite hobby.  
But it wasn’t until recently that he was able to turn his hobby into a full-
time profession.

Excerpts from the Zions Bank Speaking on Business Radio Series.
See www.zionsbank.com/speakingonbusiness for radio listings and for more information.

Some years ago, Jim learned about a 
traveling woodworking shop in California 
that taught children basic woodworking 
skills by bringing the materials and 
equipment to them. He’d always wanted 
to start a similar business, and when he 
was laid off from his job his dream became 
a reality. He launched Woodworking for 
Kids in June 2010.
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I discovered a most surprising statistic when I met with the folks 
from the Utah Farm Bureau: Utah’s farmers rank No. 2 in the 
nation for holding down second jobs in order to make ends meet.

President of Utah Farm Bureau Leland Hogan
Photos courtesy of Utah Farm Bureau

Utah Farm Bureau The 94-year-old organization supports 
and advocates on behalf of Utah farmers, 
ranchers and rural communities to improve 
the quality of life for all Utahns.

The Utah Farm Bureau takes its 
advocate work seriously, and it’s not 
uncommon for it to be tracking up to 80 
bills in the Utah State Legislature that 
affect the state’s farmers and ranchers. The 
bureau works to protect private property 
rights and track the responsible use and 
distribution of water, especially since 75 
percent of Utah’s developed water is used 
in food and fiber production. 

Did you know that only 1.5 percent 
of America’s population is involved with 
farming and ranching today? That’s about 
2 million people who are feeding 300 
million Americans and are exporting to 
feed an additional 150 million. It’s amazing 
to realize this translates to one farmer in 
America feeding about 160 people.

Currently we’re experiencing a “positive 
export exchange” where we export more 
than we import, creating commerce and 
jobs. Food processing is a growing business 
in Utah. It’s remained strong throughout 
the recession, supplying about 15,000 jobs.

Probably one of the bureau’s most 
pressing concerns is to control unnecessary 
government regulation that cuts into profit 
margins for our farmers. America’s farmers 
and ranchers provide us with the most 
affordable, abundant and safe food supply 
in the world. It’s essential for us to keep 
our farms and ranches intact.

Utah Farm Bureau
9865 S. State St.
Sandy, UT 84070
801-233-3000
http://utfb.fb.org 

Excerpts from the Zions Bank Speaking on Business Radio Series.
See www.zionsbank.com/speakingonbusiness for radio listings and for more information.

To give you an idea of the importance 
of Utah agriculture on the Utah economy, 
it provides nearly 70,000 jobs and 
contributes approximately $15 billion 
in economic activity that accounts for 
14 percent of Utah’s gross state product. 
This 30,000-member family is part of the 
largest farm organization in the world, the 
American Farm Bureau Federation.
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They want to do their best to educate 
members, keep them up-to-date on current 
research, and represent them in the best 
possible way. 

In many cases, raising cattle is a family 
tradition. Take Brent Tanner for instance. 
He’s a fifth-generation cattle rancher from 
Box Elder County. Of course he has the 
best interests of his cattle in mind, which is 
why he serves as the executive director of 
the Utah Cattlemen’s Association.

This almost 150-year-old organization 
is designed to be the voice for cattle 
ranchers in the state and not only promote 
and protect the business of raising beef 
cattle but also improve the quality of 
cattle and beef produced. Right now, 
a major goal of the organization is to 
develop a strong relationship between the 
state of Utah and federal land agencies. 
This is so the ranchers can have access 
to federally owned land on which their 
animals can graze.

Brent says the future for the cattle 
industry looks bright. The state’s supply 
of beef cattle has decreased slightly in 
the last few years, but with the economy 
improving, Brent says it’s likely that 
demand will soon outpace supply. Gross 
income will be up, the markets will be 
positive, and the state’s cattle ranchers will 
be placed in a favorable position for the 
next three to five years.

Utah Cattlemen’s Association
150 S. 600 East #10-B 
Salt Lake City, UT 84102 
801-355-5748
www.utahcattlemen.org 

speaking on businessExcerpts from the Zions Bank Speaking on Business Radio Series.
See www.zionsbank.com/speakingonbusiness for radio listings and for more information.

Brent Tanner
Photos courtesy of Utah Cattlemen's Association

Utah Cattlemen’s Association

The Utah Cattlemen’s Association 
wants to protect this important industry 
that has more than one million cattle 
farmers and ranchers nationwide, 5,000 
in Utah alone. It is a group of like-minded 
people who are passionate about cattle. 

When you think of Utah, farming and cattle are probably not the 
first things that come to mind. But cattle are actually Utah’s largest 
agricultural product, representing more than $300 million in gross 
income last year. That number is expected to go up this year since 
the price of livestock has increased significantly. Economists say 
the industry has an eight-time multiplier effect with many other 
industries such as trucking, feed/grain and machining.



Join the “Real Salt Lake Kids Club Presented by Zions Bank” for free! All existing 
or new Zions Bank Kidsgreen* Savings account holders are eligible to receive a 

free membership to the club, which entitles you to receive great perks like player 
autographs, a t-shirt, discounts at the team store, and more.

If you currently have a Kidsgreen Savings account, simply come into any Zions 
Bank branch and ask for your RSL Kids Club coupon. This special coupon contains 

a unique code that will waive the $5 membership fee when you sign up on  
www.realsaltlake.com/fans/kids-club.

Kidsgreen Savings accounts are available to children ages 0-12. To open a 
Kidsgreen Savings account, stop by any Zions Bank branch today. Be sure to ask 

for the exclusive RSL Kids Club coupon.

*Existing and new Kidsgreen Savings account holders are eligible. If primary signer is under 18, parent/adult is required to sign on account and must also open a Zions account or 
other Zions Bank service at time of account opening. Coupons are only available at branches. Membership in RSL Kids Club is subject to RSL terms and conditions. Zions Bank is not 
responsible for eligibility or membership in RSL Kids Club.

WE HAVEN’T FORGOTTEN WHO KEEPS US IN BUSINESS.
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well that while we consumed a smaller portion of the 
pie, the pie grew so much that the absolute amount we 
consumed grew rapidly as well. 

This is the path to success being followed by dynamic 
emerging nations like China, where savings amount to 
about 40 percent of the gross domestic product. It is 
also the path being followed by Germany, which has the 
most successful economy in the euro zone and indeed, is 
the motor for the euro zone. 

The household savings rate in the United States has 
risen from zero to its current rate of about 6 percent. 
We think it should roughly double and these extra 
savings should be used to rejuvenate our economy. You 
don’t need to look far to see needs in infrastructure and 
education, for example.

I hope the logic of returning to the behavior that 
generated our greatest growth and prosperity rings 
true to you. In the short run, however, more savings 
means less consumption and therefore less incentive for 
businesses to invest. This, then, is the essential role that 
stimulus spending has played. 

We need to distinguish between stimulus used for 
consumption (for example, unemployment benefits or 
subsidies to state and local budgets) and stimulus used 
to build the capability of our economy to grow and 
thus benefit all its citizens. Our governments built our 
highways, universities and high schools, and paid for the 
fundamental research that created the technology that is 
driving growth.

The savings rate should rise and the gap in 
expenditure should be replaced by government 
investment in social infrastructure. Businesses would 
then invest to serve these needs, and our financial sector 
would then finance them because they would lead to 
greater output and income in the future. Our pie would 
grow, which would pay down the deficit and raise our 
standard of living.

George Feiger is chief executive officer of Contango 
Capital Advisors, the wealth management arm of 
Zions Bancorporation (www.contangoadvisors.com). 
Contango collaborates with affiliate bankers to integrate 
investment management with other financial services. 
In Utah and Idaho, Contango operates as Zions 
Wealth Advisors. E-mail Contango Capital Advisors at 
contact@contangoadvisors.com.

IMPORTANT NOTE:
Investment products and services offered through 
Contango Capital Advisors, Inc., a registered 
investment adviser and a nonbank subsidiary of Zions 
Bancorporation, are not insured by the FDIC or any 
federal or state governmental agency, are not deposits 
or other obligations of, or guaranteed by, Zions 
Bancorporation or its affiliates and may be subject to 
investment risks, including the possible loss of principal 
value of amount invested. CCA #0111-0015
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In an effort to stimulate the economy, the government has 
tried to boost consumption in a variety of ways. Television 
news anchors keep tabs on the situation, breathlessly 
announcing whether retail sales have risen or fallen and 
whether consumer credit is growing or shrinking.

We all want to be better off financially, which many 
people interpret as being able to consume more. We took 
this idea so seriously that household savings fell from a 
rate around 10 percent to 12 percent of income through 
the early 1980s, to virtually zero percent between 2006 
and 2007. Moreover, many households took out more 
mortgage debt from their appreciating homes so they 
could consume even beyond their current income.

But America didn’t get to be the great nation it is by 
doing this. As a nation, we used to save and invest — 
in businesses, education and public infrastructure like 
highways, bridges and airports. The economy grew so 

Save More to 
Save the Economy

By George Feiger

Consumer spending makes up 70 percent of the economic activity in 
the United States, and we’re told that until consumption is healthy, 
the economy won’t recover. But high unemployment makes people 
reluctant to consume, and that reluctance keeps unemployment high. 
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“You still have to be a player until you find new ways 
to play,” she said. “It’s absolutely essential to continue 
reinventing the wheel.”

Small businesses are the lifeblood of any community. 
More than 90 percent of the companies in Utah and 
Idaho economies are considered small businesses — 
defined as companies with fewer than 500 employees. 
Small companies like Every Blooming Thing help drive 
the economy, but they have also been some of the 
hardest hit in recent years.

As Utah’s original community bank, Zions Bank 
works to foster the growth of small businesses because 
it understands they create jobs and keep the economy 
strong. The bank recently created a new Small Business 
Division to deepen its already strong commitment to 
small businesses. Zions’ position as the top lender for 
Small Business Administration 7(a) loans for the past  
17 years in Utah and nine years in Idaho is evidence  
of this commitment.

The Small Business Jobs Creation Act signed in 
2010 is another tool that can help small business 
owners. It increases the maximum deduction for start-
up expenditures from $5,000 to $10,000 in 2011. It 
will also help businesses have access to more than $50 
billion in capital from their local community banks, 
state initiatives and the SBA’s loan guarantee programs. 

It also strengthens core SBA programs by extending 
certain SBA American Recovery and Reinvestment 
provisions that eliminate borrower fees and increasing 
government guarantees on SBA loans from 75 percent to 
90 percent. 

Jeff Burg is a small business owner who has benefitted 
from reduced rates and no fees in a new SBA loan he 
completed through Zions Bank. His business, Burg 
Pediatric Dentistry, has fared better than most small 
businesses in the last few years. He now has six offices 
and is hiring additional employees.

“It’s a great way to encourage lending and borrowing 
from the SBA,” he says. 

Lori Chillingworth is the executive vice president and 
director of Zions Bank’s Small Business Division.

finance

Every Blooming Thing Owner Pam March and Manager Robert Upwall
Photos by Kevin Kiernan

Small Business Job Creation Act

By Lori Chillingworth

Although she started her business on “a wing and a prayer,” Pam 
March’s gamble paid off as she watched her floral shop, Every 
Blooming Thing in Salt Lake City, thrive and eventually expand to 
two locations.

Helping Small 
Businesses Succeed

Her personalized approach and ability to build long-
term relationships charmed her customers, producing a 
high level of repeat business. But, like many other small 
business owners, the recession of the last two years hit 
March hard, causing a significant reduction in sales.

She refused to take this setback sitting down and 
began looking for ways to reinvent her business. She 
pursued new accounts, maximized her advertising 
dollars and partnered with other companies.



2011 Smart Women Grant  
applicationS available

Smart Women Grant applications are now being accepted until Friday, July 8, 2011.

Applicants will submit either a business plan or a project plan. A grant of up to 
$3,000 will be awarded in each of the following six categories:

The grant is available to men or women whose proposals promote the 
empowerment of women or directly benefit women or low-income and 
underserved populations in Utah and Idaho. 

Applications and information are available at smartwomen.zionsbank.com, or by 
calling 1-800-737-6586

Employees and immediate family members of Zions Bank and its affiliates are not eligible.

•	 Small business startup and 
expansion

•	 Community development
•	 Continuing education and 

teacher support

•	 Child and/or elder care
•	 Health and human services
•	 Arts and culture

110349_SWGrants_Community_Mag_ad.indd   1 3/31/11   2:15 PM
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To start, it is important to understand that people 
are situational buyers. They buy things to solve specific 
problems affecting their business or to achieve specific 
results. Understanding these problems and how they 
relate to specific customer types is the key to cracking 
the customer code.

Marriott is a great example of a company that knows 
to offer specific products for specific client types in 
unique usage situations. 

First, the organization does not focus on every single 
usage situation. In most cases, a specialist is able to 
beat a generalist in competitive sales situations. Second, 
the organization has specific offerings for unique client 
types. As a result, Marriott has achieved consistent 
growth, loyal customers and strong profitability.

Unfortunately, most people are so focused on the 
products they sell that they lose track of the nature of 
the problems they solve. Understanding problems and 
how they impact a buyer is key to understanding “how” 
to drive sales.

If you focus on solving problems, then products and 
sales follow naturally. Closing more deals will become a 
nonevent in the mind of the client. 

So the question then is whether you are a problem solver 
or a product pusher? Here are a few questions to ask:

This year, identify core problems your customers face, 
and as a team discover the unique usage situations in 
which your company dominates. Find problems you can 
solve better than anyone else.

By focusing on situations where you are the dominant 
player, your sales cycle time will improve and your 
profitability per account will grow significantly. If you 
discover this secret to the “how” button, you won’t just 
make it through the year, you will thrive. 

As we say, dominate or die. Just make sure it’s your 
competitors that learn this lesson the hard way.

Robert Jeppsen is senior vice president and manager of 
Commercial Sales for Zions Bank.

or
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In the business world, we like to say, “dominate or die.”
Learning just how to dominate the competition, however, takes 

some finesse. There are three buttons a company can push in its 
effort to dominate and to keep the sales needle climbing.

DOMINATE

Products Versus Problems

By Robert Jeppsen

Dominate a Usage Situation --Hospitality

Business
People

Family

Budget
Leisure
Travel

Business
Travel

Extended
Stay

Time to 
celebrate

CouplesPerson

Situation

First, you push the “more” button. This button gets 
pushed early in the year and continues to be pushed all 
year long. You know the more button is in play when 
you hear things like:

We need more ________ this year (or week or month 
or quarter).

You need to close more deals.
We need everyone asking more people for more 

business.
We need everyone to make more sales calls.
The more button is a healthy button. If a company 

isn’t growing, it’s dying. Yet when more just doesn’t 
seem to cut it, company leaders quickly jump to the 
second button: the “panic” button. Whatever has been 
done is not enough and now people start questioning 
things like work ethic, work smarts or even core 
business strategy.

The panic button usually creates a sales team whose 
only focus is getting the panic to stop by pushing the 
product even harder. 

Focusing on the product is rarely a recipe for success, 
however. One of the key assumptions organizations 
make is that product superiority and product knowledge 
will win the day. Unfortunately, this is simply not true. 
A recent national study showed that product knowledge 
and superiority accounted for competitive wins less than 
50 percent of the time.

So if products aren’t the key to success, what is?
The answer to this question leads us to the third and 

most important button: the “how” button. And to truly 
understand “how” to move that sales needle, you’ll need 
to understand what drives competitive wins and losses. 

 Die





70   May/June 2011

“The research and data are clear that getting kids 
involved in learning early is the best practice,” says Mark 
Bouchard, senior managing director of CB Richard Ellis 
and chair of Prosperity 2020. 

Bouchard says the organization hopes to invest in 
an optional all-day program that will prepare children, 
especially those at risk of falling behind, to transition into 
elementary school.

Prosperity 2020 leaders also hope to invest in a 
statewide standardized assessment of math and reading 
for third- and sixth-graders. Because Utah’s eighth-grade 
math and reading test scores often rank last compared to 
states with similar demographics, such a program could 
address learning challenges before they carry into middle 
school and high school.

Further down the road, the organization will direct 
resources toward programs for college-age students and 
adults. Bouchard says the goal is to help ensure that two-
thirds of Utah adults possess a postsecondary degree by 2020. 

 
Utah’s Changing Demographics

Prosperity 2020 leaders believe Utah’s education base is 
strong. The next step is to make sure it’s prepared to meet 
the challenges of an increasingly diverse population.

“As business leaders, we run our businesses based on 
research and a good understanding of the marketplace,” 
Bouchard says. “The research is fairly clear about the 
future of Utah and how we’re changing as a state.” 

Currently, about 50 percent of Utah’s Caucasian youth 
attend college, versus 16 percent of the state’s Hispanic 
youth. Yet, according to Bouchard, minorities represent a 
much faster-growing segment of our population. Further, 
English is no longer the primary language spoken in most 
Utah households. 

To see a dramatic increase in the percentage of adults 
with postsecondary training, Utah’s education system will 
need to address these demographic factors, he says. 

Measuring Success
Utah’s business leaders — perhaps the ultimate 

consumers of the state’s education system — are 
committed to supporting programs that are accountable. 
After all, when it comes to evaluating return on 
investment, whether in education or any other venture, 
people look at the statistics. 

“That’s why we want to invest, but with a mind’s-eye to 
performance and being able to measure it,” Bouchard says. 
“We’re going to make recommendations based on what we 
can achieve by being fiscally prudent, and we’re going to 
do it with a lot of dialogue with educators and legislators.”

As local businesses grow and companies continue to 
relocate to Utah, the demand for well-educated workers 
will increase exponentially. “If we’re going to have a 
prosperous economy, we need a supportive education 
system,” Bouchard says. “Prosperity 2020 is playing a 
role in the solution.”

finance

Prosperity 2020
Educating to Ensure Utah’s Future

The nation’s future economic success rides on higher education — 
and experts say we’re falling behind. According to a Georgetown 
University study, the number of Americans with a college degree 
or other postsecondary training will need to increase by 10 percent 
each year for the next decade to meet the demand.

By Chelsea Bush Will Utah’s workforce make the grade?
Local business leaders aim to make sure of it. 

“Educating our children and grandchildren to be the 
workforce of this state is critical,” says Lane Beattie, 
president and CEO of the Salt Lake Chamber of 
Commerce. “The business community has no higher 
priority.” That’s why business leaders from across the 
state joined together in January to launch Prosperity 2020 
using seed money raised from the Salt Lake Chamber and 
a number of Utah businesses.

During the next nine years, the Prosperity 2020 panel 
will work with educators, legislators and the community 
to shore up Utah’s educational offerings from preschool 
to college — proving that when it comes to Utah 
education, they mean business.

Plan for the Next Decade
During the next few years, the organization’s top 

priority will be to increase funding for public education 
programs, starting with preschool. 

Photo of the Salt Lake 
Chamber’s Prosperity 
2020 event in 
January at the Junior 
Achievement City 
courtesy of the Salt 
Lake Chamber.
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Photos by Kevin Kiernan

The Changes
1. A reduction of the maximum estate and gift tax 

rates from 55 percent to 35 percent.
2. An increase in the amount of assets you can 

give away, tax free, during your lifetime or at 
death (the exemption amount) to $5 million. The 
exemption amount is in addition to the annual gift 
tax exclusion that is currently $13,000 per recipient 
for gifts made in 2011.

3. Allows portability (the transfer of unused tax 
exemption) between spouses.

Short but Sweet
New Estate and Gift Tax Laws

By Laurie S. Hart

What the Changes Mean for You
1. With the exception of 2011 when the estate 

tax was temporarily repealed, the top estate tax rate 
has not been less than 45 percent since 1931. The 
reduced tax rate will save taxpayers billions in taxes 
over the next two years.

2. The increase in the exemption amount means 
the vast majority of estates won’t have to pay federal 
gift or estate tax for two years. Until Dec. 31, 2012, 
a married couple can gift up to $10 million and an 
individual can gift up to $5 million, thus removing 
these assets from their taxable estate without paying 
any transfer taxes.

3. Until now, the exemption amount was personal 
to each taxpayer — if you didn’t use it, you lost 
it. Portability of the exemption amount between 
spouses means that if a spouse dies owning $3 
million of assets, the remaining $2 million of their 
exemption amount can be used by the surviving 
spouse, who can then own $7 million of assets 
before paying estate tax. This is only if the spouse 
dies in the next two years, however.

What to Do
Since the new laws are only in effect for two 

years, time matters. If the size of your estate makes 
you concerned about gift and estate taxes, you 
should talk to your estate planning attorney sooner 
rather than later. The new changes are great, but 
they may not last long.

Laurie S. Hart is a shareholder with the law firm 
of Callister Nebeker and McCullough in Salt Lake 
City. Ms. Hart focuses on business transactions and 
estate planning. Visit her at www.cnmlaw.com.

Please note: The preceding article is offered for 
informational purposes only, and should not be 
construed as legal advice or as pertaining to specific 
factual situations. Consult an attorney concerning 
your own needs and circumstances and to obtain 
any legal advice with respect to the topics discussed 
in the article.

President Obama signed into law the 2010 Tax Act on Dec. 17, making 
significant changes to the federal estate tax (applies to transfers at 
death) and gift tax (applies to transfers during life). The act contains 
great benefits for most Americans. However, the benefits of the new 
law last only two years. On Dec. 31, 2012, this new tax act will revert 
back to the law in effect in 2001 unless Congress acts to extend, 
modify or repeal the transfer tax laws.
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emerging technology

“Babies that have respiratory failure have to be 
attached to a breathing machine with a small tube,” 
says Dr. Robert D. Christensen, director of neonatal 
research at Intermountain Healthcare and medical 
director of neonatology at McKay-Dee Hospital. 
“One end goes in the baby’s mouth; the other 
attaches to the breathing machine. The tube tends 
to occasionally get plugged up by the secretions in 
the throat. So nurses and respiratory therapists take 
sterile saline, put a few drops in, then suction out 
the secretions.”

However, saline is not normally found in a 
baby’s trachea. The high salt concentration in 
saline can result in infections in these tiny patients. 
Watching this occur all too often prompted 
Christensen to create a sterile, synthetic saliva-like 
substance patterned after the natural fluids found 
in an infant’s trachea. A Sandy-based biomedical 
company, Preventis Medical, licensed Christensen’s 
formula from Intermountain Healthcare and 
named it Respia™.

The low-sodium cleaning solution has reduced 
ventilator-associated pneumonia rates by more 
than half during clinical trials on more than 1,000 
patients. Studies also indicate Respia™ can reduce 
the number of babies who must be sent home with 
oxygen support.

With the help of funding from the state’s Utah 
Science Technology and Research initiative, 
Preventis expects to begin marketing Respia™ this 
year. Starting early in 2010, a USTAR Technology 
Commercialization Grant of $60,000 allowed 
a student team at Weber State University led 
by chemistry professor Ed Walker to refine the 
formulation and bring the product more quickly  
to market.

“USTAR funding not only helped the company 
advance quickly from testing into production, it also 
exposed Weber State students to real-life business 
research and development,” says Ted McAleer, 
USTAR executive director. “That’s invaluable 
experience and prepares the students well for 
biomedical industry careers.

“The job of USTAR is to accelerate the growth 
of high-technology companies in Utah. Respia is an 
example of how the timely investment of research 
and development funding that spurs collaboration 
between university experts and entrepreneurs can 
lead to success in a matter of months versus years.”

USTAR is a long-term, state-funded investment 
to strengthen Utah’s “knowledge economy” and 
generate high-paying jobs. Funded in March 2006 
by the Utah Legislature, USTAR is based on three 
program areas: funding for strategic investments at 
the University of Utah and Utah State University 
to recruit world-class researchers, building state-
of-the-art interdisciplinary facilities at these 
institutions for the innovation teams, and creating 
teams that work with companies and entrepreneurs 
across the state to promote science, innovation and 
commercialization activities. For more information, 
go to www.innovationutah.com or follow 
http://twitter.com/Innovationutah. 

As loud as that newborn baby’s cry sounds, those lungs will actually 
be one of the last organs to fully develop. Nearly 20 percent of the 
500,000 infants born prematurely in the United States each year 
must use a ventilating machine to help them breathe until their lungs 
grow stronger. Unfortunately, the treatment itself can create new 
problems for these newborns.

By Michael O’Malley, 
USTAR

Keeping Neonatal 
Airways Clear
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Garden Café

The Blue Boar Inn & Restaurant 

Fanny’s Grill

The Blue Heron Inn

Relax and enjoy the eclectic menu and charming ambiance of the Garden Café.  

Located in The Grand America Hotel, the café features breakfast and lunch  

buffets, as well as an extensive a la carte selection for breakfast, lunch and  

dinner. The Garden Café is highly acclaimed for “The Best Sunday Brunch”  

offered each Sunday from 11 a.m. to 2:30 p.m. The Grand Seafood Buffet  

offers an array of fresh seafood and takes place Saturday evenings from 5 p.m.  

to 9 p.m.

The Blue Boar Inn & Restaurant offers fine dining nestled in the enchanting 

Heber Valley. The AAA Four Diamond establishment boasts the highest 

possible Zagat rating, six Wine Spectator’s Awards of Excellence and 

numerous Best of State awards including 2008 Best European Dining. 

Whether feasting on the Hinterhof patio or in the inviting dining room, 

guests feel as if they have escaped to a secret European hideaway. Award-

winning rooms are also available to complete a getaway. Open daily for 

breakfast, lunch and dinner and five-course brunch each Sunday.

Fanny’s Grill offers a casual atmosphere with dining on the 

patio overlooking the golf course or indoors so you can catch 

the game. Fanny’s offers breakfast, lunch and dinner with house 

specialties like bread pudding French toast, banana granola 

pancakes, the “Crater Club” and grilled portobello sandwich. 

Our menus also include an assortment of steaks, pasta, 

seafood, salads and sandwiches sure to please everyone. We 

also have an ice cream bar featuring Ben and Jerry’s premium 

ice cream and our wine list has the best prices in the valley. 

The Blue Heron Inn bed and breakfast is located on the banks of 

the Snake River. The inn features spectacular country views with 

old-fashioned hospitality. Select one of the inn’s seven beautiful 

rooms, each with a private bath, and every morning enjoy a 

delicious gourmet breakfast served in the sunny dining room. Let the 

innkeepers arrange a memorable honeymoon, a romantic getaway, 

guided fly-fishing, horseback riding, snowmobiling, skiing and a host 

of other activities.

555 South Main St. 
Salt Lake City, UT 84111 
801-258-6708 
www.grandamerica.com

1235 Warm Springs Road 
Midway, UT 84049
888-650-1400
www.theblueboarinn.com
Breakfast M-Sat. 8 to 10:30 a.m.
Lunch M-Sat. 11:30 a.m. to 2:30 p.m.
Dinner M-Sun. 5:30 p.m. to 11 p.m.
Sunday brunch 10 a.m. to 2 p.m.

700 North Homestead Drive
Midway, UT 84049
800-327-7220 or 435-654-1102
www.homesteadresort.com
Breakfast 7 a.m. to 11:30 a.m.
Lunch 11:30 a.m. to 4:30 p.m. 
Dinner Sun.-Wed. 4:30 p.m. to 9 p.m.
Thu.-Sat. 4:30 p.m. to 10 p.m. 

4175 E. Menan Lorenzo Highway
Rigby, ID 83442
208-745-9922
866-745-9922
www.idahoblueheron.com
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The Garden Restaurant

The Lion House Pantry Restaurant

Harvest

Built on the location of the Starlight Gardens, The Garden Restaurant 

retains the charm of that historic open-air restaurant with Corinthian 

columns and a retractable glass roof. Our delicious menu prepared by Chef 

Scott Ackley is sure to make your favorites list. Among diners’ favorites are 

our Chicken Parmesan and Roasted Pacific Salmon Teriyaki, along with our 

gourmet sandwiches and paninis. Be sure to try our specialty appetizers 

such as the Fried Dill Pickles or Artichoke Spinach Cheese Dip.

Housed in the personal residence of Brigham Young, Utah’s first 

territorial governor, The Lion House Pantry has great home-style 

cooking in a self-serve setting. The menu changes daily and each 

delicious entrée comes with one of our world-famous Lion House 

rolls. As well, our house salads and home-style pies complement 

any of our home-style cooking entrées. Come in for a fresh, 

economical dining option downtown. 

Experience the simple elegance of Thanksgiving Point’s signature restaurant, 

Harvest. We offer a tasty blend of American dishes with exotic Mediterranean 

influences. The result is so good, you may end up facing the most delicious 

decision of your life.

10th Floor, Joseph Smith Memorial Building
15 E. South Temple
Salt Lake City, UT 84150
801-539-3170
www.diningattemplesquare.com/garden.html

63 E. South Temple
Salt Lake City, UT 84150
801-539-3258
www.diningattemplesquare.com/pantry.html

3003 N. Thanksgiving Way
Lehi, UT 84043
801-768-4990
Lunch M-Sat. 11 a.m. to 3 p.m.
Dinner M-Sat. 5 p.m. to 9 p.m.
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Lugano
Celebrating eight acclaimed years in Salt Lake’s Millcreek neighborhood, Lugäno 

offers award-winning Italian cuisine thriving on fresh organic ingredients, grown 

locally when possible. The restaurant combines a cozy bistro-style atmosphere 

with the rich textures of Italy. An open-air kitchen with wood-burning oven is 

centrally located to allow guests a view as their meals are cooked to perfection.  

 

Visit www.luganorestaurant.com to find out more about this award-winning menu 

and international wine list, special public events, cooking classes, private parties, 

and a wide variety of catering opportunities.  

3364 S. 2300 East
Salt Lake City, UT 84109
801-412-9994
www.luganorestaurant.com
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Nauvoo Café

The Roof Restaurant

Red Cliffs Lodge

The Nauvoo Café serves a variety of hot-carved sandwiches, soups 

and meat pies. Open for breakfast, lunch and dinner this café 

has become a Salt Lake City hotspot since its opening in January 

2007. Succulent meats are carved when selected, then toasted 

on artisan bread to create a unique, stunning combination during 

each visit. Come in and enjoy great sandwich combinations in a 

peaceful setting near the Main Street Plaza.

Try dining elevated. The Roof Restaurant is Salt Lake’s premier 

gourmet buffet, legendary for its cuisine and view overlooking 

Temple Square. The Roof features a daily variety of American and 

international entrées, a carving station with prime rib and honey 

baked ham, as well as salads, cheeses, soups and a renowned 

dessert buffet. Celebrate your engagement, anniversary, or any 

special occasion with the elegant atmosphere and world-class dining 

that is found at The Roof Restaurant. Reservations recommended.

The Red Cliffs Lodge is Moab’s adventure headquarters with a restaurant, pool, 

spa, horseback rides, museum and more. Accommodations include spacious 

suites and individual cabins each with private patios overlooking the Colorado 

River. Dine in our on-site restaurant with spectacular views of the Colorado 

River and Fisher Towers.

 

Red Cliffs Lodge is also home to the largest winery in Utah. Set high on the 

banks of the Colorado River, Castle Creek Winery and Vineyard is one of the 

most scenic in the world. Castle Creek Winery offers daily wine tasting, self- 

guided tours and wine sales.

Lobby Level, Joseph Smith Memorial Building
15 E. South Temple
Salt Lake City, UT 84150
801-539-3346
www.diningattemplesquare.com/nauvoo.html

10th floor, Joseph Smith Memorial Building
15 E. South Temple
Salt Lake City, UT 84150
801-539-1911
www.diningattemplesquare.com/roof

Mile 14 Highway 128
Moab, UT 84532
435-259-2002
866-812-2002
www.redcliffslodge.com

Ruth’s Chris Steakhouse
The world-famous Ruth’s Chris Steak House at Hotel Park City features U.S. 

prime steaks broiled to perfection at 1800 degrees, expertly executed seafood, 

New Orleans-inspired appetizers, unforgettable desserts and an award-winning 

wine list. This is a steakhouse to which others aspire. Private dining available for 

groups and special events. Located within Hotel Park City on the Park City Golf 

Club. Member of The Leading Hotels of the World.

2001 Park Avenue
Park City, UT 84068
Inside Hotel Park City
435-940-5070
www.hotelparkcity.com
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Solitude Mountain Resort Dining

Ruth’s Diner

Silver Fork Lodge

Torrey Schoolhouse B&B Inn

Creekside Restaurant offers a unique European vintage cuisine for both 

the brunch and dinner menu — a perfect complement for the stunning 

patio vistas of the mountain. The Yurt will satisfy both your appetite for 

adventure and gourmet meals. A short hike through the woods leads you 

to a chef who prepares your meal while the sun sets on the Wasatch.

Inquire about Solitude’s culinary weekends, which mix cooking classes 

and ample opportunity to “dine-a-round” Solitude. 

Since its beginning in 1930 as Ruth’s Hamburgers, we have been 

serving American comfort food to generations of families. Whether it’s 

our famous Mile-High Biscuits or our signature Raspberry Chicken, you 

will be sure to find satisfaction in our array of tempting offerings.

Voted "Best Breakfast in Utah" by SL Magazine. For an 

atmoshpere thought to be forgotten, enjoy the rustic 

charm with indoor or outdoor dining both offering 

beautiful views of Big Cottonwood Canyon. Menu 

offers a wide variety of items for children to the most 

sophisticated adult. Full-service liquor license and an 

excellant wine list available! Serving breakfast, lunch 

and dinner. Open year-round. Stay the night and have 

breakfast on us.

For your next weekend getaway, enjoy Torrey and Capitol Reef in luxury and 

convenience. Close to great dining, shops and galleries, the newly renovated 

historic Torrey Schoolhouse B&B combines comfort, quiet and beauty in 

one of the most spectacular settings in Utah. And it’s only three hours from 

Salt Lake City! Offering delicious full hot organic breakfasts and massaging 

recliners in every room, we’re open from March 28 until Nov. 1.

12000 Big Cottonwood Canyon
Solitude, UT 84121
Creekside
801-536-5787
Brunch Sat.-Sun. 10 a.m. to 2 p.m.
Dinner 5 to 9 p.m.
The Yurt
801-536-5709
One seating Wed.-Sun. at 6 p.m. 

2100 Emigration Canyon Road
Salt Lake City, UT 84108
801-582-5807
www.ruthsdiner.com
8 a.m. to 10 p.m. daily

11332 E Big Cottonwood Canyon Road
Brighton, UT 84121
801-533-9977
888-649-9551
www.silverforklodge.com
Breakfast Mon.-Fri. 8 a.m. to 11:30 a.m.
Sat. 8 a.m. to 12 p.m. Sun. 8 a.m. to 1 p.m.
Lunch until 5 p.m. daily
Dinner Sun.-Thu. 5 p.m. to 9 p.m. 
Fri.-Sat. 5 p.m. to 9:30 p.m.

150 N. Center St.
Torrey, UT 84775
435-491-0230
www.torreyschoolhouse.com

dining & leisure guide
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With all the demands on schools to get through the normal 
course requirements, there is often little time left for formal 
financial education. So the real teaching falls to us as parents, 
grandparents, uncles, aunts, older brothers and sisters, community 
leaders, and any responsible adult who can help influence a young 
person’s life.

The good news is that every one of us, with a little thought and 
preparation, can be a teacher. Think of the teaching opportunities 
offered by that first piggy bank or a gift of cash on a birthday. 
Income from a baby-sitting or lawn-cutting job offers an excellent 
opportunity to discuss the value of spending a little now, and 
saving some for the future. Trips to the grocery store offer a great 
opportunity to talk to a child about financial choices. Go with a 
budget and plan to stick with that budget — foregoing the candy, 
for example, in favor of the milk and eggs.

A child’s first allowance or payment for chores is another time 
to talk about money and budgeting. Encourage him or her to 
think about spending and savings options. Many teenagers make 
enough money to open their own checking account, perhaps 
a joint one with their parents. At a minimum, all children can 
establish a savings account and begin saving for their future. 
Imagine what a nest egg they will have in retirement if they start 
saving as teens.

Parents should also pay bills in the presence of their children, 
review credit card and banking statements with them, and talk 
about how the family budget must account for food, clothing, 
rent and all the rest. Let kids see you make transactions at the 
ATM. At the gas pump and at the shopping mall discuss how to 
pay for what you purchase. Do you use a debit card, a credit card 
or cash — and why? When the family’s credit card bill or bank 
statement arrives, show them the transactions you made. Help 
them understand the concept of interest.

And demonstrate the longer-term costs of immediate 
gratification. As they say at collegeboard.com: Imagine being 30 
years old and still paying off a slice of pizza you bought with a 
credit card in college. It sounds crazy, but it happens if you don’t 
pay off that credit card balance.

Help the young people in your life practice saving and 
investment skills. If they work, make sure they save a portion of 
their income regularly. If they use a credit card, make sure they use 
it sensibly. Help them develop a budget. Ask them to think about 
their financial future.

Our young people control our nation’s financial future. Every 
one of us can be a resource to them. We owe it to them to do 
all we can to help prepare them for the financial challenges and 
temptations they will certainly face ahead … and it’s never too 
early to start.
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the last word

The Last Word
By A. Scott Anderson, 

President and CEO, Zions Bank

A few weeks ago, as part of National Teach Children to Save Day, 
I had the opportunity to visit with a group of first-grade students 
at Franklin Elementary School to teach them the ABCs of savings. 
In addition to increasing the immense respect I already have for 
our teachers, this annual event serves as a reminder to me of the 
responsibility we all share to teach our children about money.

Good financial habits, like so many other important skills and 
knowledge our young people acquire as they grow, should begin at 
an early age. And yet, the evidence is mounting that many young 
Americans have not learned basic money-management skills. They 
know how to spend. But do they know how to live on a budget, 
save for a rainy day, manage credit and keep out of debt?

Young people come to our bank all the time with little prior 
experience with credit. They don’t know their credit score or 
even where they can obtain a copy of their credit report — for 
free. I’ve seen young couples whose credit history has kept them 
from getting a mortgage. I‘ve seen young men and women get 
into financial trouble over a credit card. And I wonder … had 
they been taught while they were children, would they be in this 
situation today?

Teaching Children Good 
Financial Habits Early
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Read the Program Description for more information and consider all risks, objectives, charges, and expenses before investing. Call 800.418.2551 for a copy of the Program 
Description or visit uesp.org. Your investment could lose value. Non-Utah taxpayers and residents: You should determine whether the state in which you or your beneficiary 
pay taxes or live offers a 529 plan that provides state tax or other benefits not otherwise available to you by investing in UESP. You should consider such state tax treatment 
and benefits, if any, before investing in UESP.

The FuTure is Now.
ENTER TO WIN ONE Of fOUR $529 UESP COllEgE SavINgS CERTIfICaTES.

Utah residents can open a UESP account online at uesp.org or with an Individual Account 
Agreement and be entered to win one of four $529 UESP college savings certificates.

To enter to win:

• Any Utah resident who opens a UESP account for a Utah beneficiary is eligible to win, regardless of whether they 
own additional UESP accounts.

• Accounts do not need to be funded with any contributions by the Utah resident account owner to be entered to 
win. 

• UESP will begin accepting entries Sunday, May 1, 2011. Entries submitted online must be received by 
11:59 p.m. (MT), Sunday, May 29, 2011. Entries submitted manually using the Individual Account Agreement must 
be received in the UESP office by 5:00 p.m. (MT), Friday, May 27, 2011.

• More than one account can be opened but participation in the contest is limited to only one entry per account 
owner.

• Winners are responsible for payment of all federal, state, and local taxes that result from winning one of the $529 
UESP College Savings Certificates. All federal, state, and local laws apply. 

Please visit uesp.org for the official contest rules.

Call 800.418.2551 or visit uesp.org if you have any questions.
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Receive cold hard cash through the 

ThermWise Business Rebates Program 

for the installation of natural gas high-

efficiency equipment in your business. 

Warm up to significant savings on your 

energy  costs and  increase your bottom 

line. 

Learn more at ThermWise.com 

or contact business@thermwise.com 

1-800-567-3460

Think ThermWise®

Receive cash rebates for the installation of natural gas high-efficiency 
equipment such as boilers, boiler tune-ups, furnaces, water heaters, 
infrared heaters, commercial clothes washers, commercial cooking 
equipment, high-efficiency windows and insulation, and much more!

Thaw Your Savings Potential 
by Installing Energy Efficiency 

Upgrades
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