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“It’s a Holiday!”

“It’s a Holiday!”

Hundreds of gorgeous machine-quilted quilts on display
•

$26,000 in awards for judged quilt competition
•

Vendor Mall of 200 booths with the latest to see, try & buy
•
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May 5-7, 2011  
South Towne Expo Center

Salt Lake City, Utah

Plan Now to See the Stunning Quilts and 
Shop for All Your Sewing & Quilting Needs!
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Well, the other day, as part of a photo shoot for this 
issue of Community magazine, I was invited to visit the 
Grand Spa at Salt Lake City’s Grand America Hotel to 
experience the Executive Men’s Shave. (Note: In this 
issue of Community magazine, Jamie Dillon shares with 
us a variety of ways to pamper yourself — all for less 
than a day’s wages for the average American.)

In all honesty, having someone else shave me is not 
something I would have considered doing on my own. 
While I may be a bit picky about my hair, I’ve never 
been overly concerned about the closeness of my shave. 
The experience, however, was nothing short of amazing.

I was introduced to Whitney, who would soon be 
wielding an exceptionally sharp barber’s razor and 
running it up and down my neck. I didn’t think about it 
until after my treatment, but it takes a great deal of trust 
to allow someone you’ve just met that sort of proximity 
to a major artery.

To begin the shave, a hot towel was wrapped around 
my face. This was followed by an application of 
softening oil to “prepare my face” for a better, closer 
shave. Next, the hot shave lather was applied and 
Whitney went to work with the razor. Another warm 
towel followed the shave, and then a splash of after-
shave balm and an application of lip and eye emollients 
finished things off. I didn’t know what half of the 
products applied to my face were supposed to do, but 
my face hadn’t felt that smooth since I was 14.

Since the shave went so well, I figured I’d better 
complete the experience by scheduling a haircut. I wasn’t 
sure whether I should tell Holly I was doing this. But, 
I figured she’d find out pretty quickly since a haircut is 
somewhat difficult to hide and she is rather observant. I 
could tell by her reaction that she was a bit jealous that I 
was going to entrust my hair to another woman. She was 
concerned that she might be relieved of her barber duties 
once I experienced a “real” haircut (her words, not mine).

My experience with the haircut was every bit as 
enjoyable as the shave. And while Holly will still 
maintain her employment as my barber, Whitney has 
marked her place as Holly’s primary backup.

The only difference going forward is that Holly will 
now be placing a hot towel on my face and giving me a 
relaxing shampoo and scalp-stimulating head massage 
before each haircut … if only!

editor's note

Editor’s Note

Robert Brough
Executive Vice President
Corporate Marketing and Communications

Rob Brough enjoys a shave 
at Grand America's spa. 
Photo by Kevin Kiernan

My wife, Holly, first cut my hair a few weeks after we 
started dating in April 1994. (My mom said she knew 
I must be in love if I would trust Holly with my hair.) 
Since that first haircut 16 years ago, I can count on one 
hand the number of times I have had someone other 
than Holly cut my hair.

Those who know me well know that I am a bit 
particular about my hair. It’s silly, I know, but I have 
been that way ever since high school. It has, in fact, 
become somewhat of an inside joke among my family 
and friends. The truth is I would love nothing more than 
to not be so fussy about my hair. The older I get the 
less particular I have become … but not much. I’m just 
grateful to still have hair!



Help Build a Stronger Community by Supporting Local Businesses!

Les Olson Company, serving Utah’s Business Community for over 5 decades!

The next time you need to replenish your HP or Sharp o�ce supplies or are
considering an equipment upgrade, please think of Les Olson Company. Les
Olson Company is a locally owned and independently operated business with
six Utah locations to serve you. 

Les Olson Company is the one place for ALL of your document needs.   

7 Locations to Serve You

COPY    PRINT    SCAN    LARGE FORMAT    MANAGED PRINT SERVICES
DOCUMENT MANAGEMENT & STORAGE    SERVICE    SUPPLIES

Call, Click or Visit Today!
1.800.365.8804   WWW.LESOLSON.COM
Logan - Ogden - Lindon - Salt Lake City - Cedar City - St. George - Las Vegas

“Good service isn’t expensive...it’s priceless!”
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zions in the community

TURN Community Services Inc., 
St. George

More than 60 branches ushered in the holiday season 
by participating in Zions Bank’s 40th annual “Lights 
On” tradition. Students from elementary schools 
throughout Idaho and Utah visited local branches to 
decorate Christmas trees with their handmade ornaments. 
Afterwards, participating schools received a cash 
donation. Many branches hosted clients, family members 
and friends in a celebration that included caroling, a visit 
from Santa and refreshments. The decorated trees will be 
on display through the holiday season. 

“The Christmas spirit is strongest with children 
present, and holiday music adds even more to the 
celebration,” says John Seaman, area president and 
branch manager of the Head Office in Salt Lake City. 
“We see in their bright faces the joy of the season as they 
sing — and that happiness is contagious. Their program 
brings the spirit of Christmas to all of us, and it’s a real 
treat to have them come to our office.” 

By Jamie Hauglid

Zions Bank Celebrates 40 Years of 

‘Lights On’

Rose Creek Elementary
Riverton Main Office

Wasatch Elementary
Salt Lake City Head Office

Welby Elementary
West Jordan Copper Hills Office

Orchard Hills Elementary, Santaquin 
Elementary, CS Lewis Academy

Santaquin Office

Boys and Girls Club
Murray Office

Bellevue Elementary
Hailey Office

Learning Time Preschool
Vernal Office

Sunset Elementary
St. George Snow Canyon Office

Boys and Girls Club
Brigham City Office

Boys and Girls Club
Twin Falls Office

Cottonwood Elementary
Cottonwood Office

Arbon Valley School
Pocatello Old Town Office



 

When you fill out your Utah State Tax Return (TC-40) this year,  
just check the box that says “Cat & Dog Community Spay and Neuter Program.”  

Your donation, large or small, will help thousands of Utah’s dogs and cats.

All funds raised go to help low-income families spay or neuter  
their pets at local veterinarians throughout our state.  

Your donation will save thousands of animal lives!

8029 South 700 East, Sandy, UT 84070 • (801) 364-0370 • www.utahpets.org

Please 
remember Utah’s animals  
when you do your taxes!
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health

Time wreaks havoc on our bodies. While there’s no magic elixir 
to turn back the clock, you can fight back by eating right.

“We are all kind of rusting inside in a certain way. People who 
eat foods that are highly nutritious such as fruits, vegetables 
and whole grains are protected against the oxidation process, 
which is aging,” says Rachel Jones, a professor of nutrition at the 
University of Utah. 

Make these anti-aging foods a part of your daily routine and 
fight your own battle against time. 

By Erin Stewart

Eat to Look and Feel Younger

Fighting 
Time
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Berries
Berries are king when it comes to fighting the nasty 

side effects of oxidation. Unstable pieces of oxygen in 
our bodies cause damage like wrinkles and sagging skin, 
Jones explains. 

Berries are rich in antioxidants that stave off this 
aging process. Berries also have an added brain benefit 
to boost memory and clean out blood vessels.

“They tend to keep our brain running optimally 
because they keep those pathways clear,” Jones says. 
Load up on any berries with a rich blue or purple color 
such as blueberries, blackberries and raspberries. 

Tip: Start your morning with a smoothie or simply top 
your cereal with berries. Keep berries at the front of your 
refrigerator for when you’re looking for a quick snack.

Fish
Fish gives our bodies a concentrated serving of 

omega-3, a fatty acid that thins the blood to prevent 
strokes and boosts brain power. 

Tip: Opt for smaller fish like anchovies or sardines 
that are rich in omega-3s without the toxins found in 
heavier fish varieties.  

Protein
Eating foods rich in protein will give you the amino 

acids needed to rebuild muscles. Gulping down a 
hamburger everyday isn’t going to cut it, however.

Jones recommends adding more milk, yogurt and 
whey protein to your daily diet. Such foods contain the 
leucine protein to build muscle and burn fat effectively.

If you’re eating meat, choose a lean source of meat 
such as chicken, turkey or fish. “Make sure red meat is a 
sometimes habit,” Jones cautions. 

Tip: Try to get three hits of serious protein every day. 
Jones recommends a whey protein shake for breakfast, 
chicken for lunch and a lean meat for dinner. 

Seeds and Nuts
Chock full of minerals, both nuts and seeds can help 

reduce reaction times, aid muscle repair and keep cells 
balanced. They are also a good source of protein and fiber.

Tip: Toss a few sunflower seeds on anything from ice 
cream to a salad to get an immediate mineral boost. 

Dark Chocolate
Scarfing down a Snickers bar is not going to clear up 

your wrinkles.
Dark chocolate does, however, pack a powerful anti-

aging punch in a delicious package. Rich in antioxidants, 
dark chocolate can also elevate your mood. 

Tip: Moderation is key: Nibble on a 2-inch square 
throughout the day. 

Water
“Things tend to dry up, crack and crumble, and fall 

apart without water,” Jones says. 
Staying hydrated keeps skin young, kidneys working 

optimally and all bodily functions running better.
“People who are well-hydrated look way younger,” 

Jones says. “It’s interesting that depression and 
dehydration have almost the same symptom list. You 
feed bad and you look bad.”

Tip: Always carry a water bottle. Squirt half a lemon 
into your water for a Vitamin C boost to increase skin 
elasticity. “Collagen is the glue that holds you together,” 
Jones says. “If you want to keep that glue pliable and 
young looking, Vitamin C is part of that.”



For a complete listing of participating merchants, visit ZionsCashRewards.com.

Earn up to 50% cash back at over 1,500 locations, including:

Tax Season 
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Zions Bank Visa® card.*
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Great food, like great art, stands the test of time. Everyone has favorite 
restaurants, and each one is special for a different reason — it could be 
the atmosphere, location or the menu. These three local classics have 
been enduring favorites for more than 50 years because they all have a 
standout quality that keeps customers coming back.

Next time you’re hungry, take a trip back in history to one of these hot 
spots that have stood the test of time. They must be doing something 
right. Taste for yourself. 

Dining at the Classics

By Jon Lamoreaux

Local Restaurants  
With Staying Power

Maddox's Bison Steak
Photo by Kevin Kiernan
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Log Haven
6451 E. Millcreek Canyon Road
Salt Lake City, Utah

Nestled high above the Salt Lake Valley in Mill 
Creek Canyon on 40 acres of the Wasatch National 
Forest, Log Haven has been one of Utah’s fine 
dining staples for more than 50 years. Originally 
built in 1920 as a summer home for Salt Lake steel 
baron L.F. Rains’ wife, the building has had various 
owners who expanded the residence and added a 
restaurant in 1957.

Today, Log Haven is one of Utah’s hottest spots 
for weddings and private parties, thanks to its 
majestic cliffs and delightful waterfalls. In fact, it is 
consistently named “Most Romantic Restaurant” by 
various Utah publications.

Oh, and the food is pretty excellent, too. It’s one 
of those places where if you have to ask how much 
something costs, you’re missing the point. Instead, 
treat yourself to a heavenly setting and a luxurious 
meal made of the finest local and regional organic 
and natural ingredients. 

Executive Chef David Jones brings his formal 
training in European cuisine to the Wild West, 
fusing amazing flavor profiles in the process. Rustic 
cooking meets high society with finely prepared 
dishes like the grilled bison steak with rosemary-red 
wine aioli and the rosemary tortilla crusted salmon. 

Maddox Ranch House 
1900 S. Highway 89, Perry, Utah

“Who’s going to come to eat in the middle 
of nowhere?” Irv Maddox heard the question 
repeatedly when he first opened Maddox Ranch 
House in August of 1949. Years of success gave him 
the answer: Everybody. The promise of the “world’s 
finest beef” has brought legions to small Perry, Utah 
(near Brigham City at the base of Sardine Canyon). 
In fact, when Maddox opened the Ranch House, he 
built it on slats that could be moved, just in case the 
location didn’t work out.

In addition to serving some of the finest steaks 
in the state, the menu also features the popular and 
unique skinless fried chicken, which is the dish that 
started it all back in 1949. Today, you can enjoy 
bison and turkey steaks, and even shrimp steak.

In a rush? Watching your budget? Try out the 
drive-up window where you can get family fare like 
gigantic buffalo burgers, fried shrimp baskets and 
home-brewed root beer. Maddox has offered take-
out from the beginning for those fanatical customers 
that want to stock up and bring some home for 
later. And why wouldn’t they after driving out to the 
middle of nowhere to get it?

Log Haven

Log Haven's Juniper Smoked Bison Carpaccio
Log Haven photos courtesy of Log Haven

Log Haven

Maddox's Shrimp Steak
Photo by Kevin Kiernan

Maddox's famous rolls
Photo by Kevin Kiernan
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Pioneer Saloon
308 Main St. North, Ketchum, Idaho

Walking into the Pioneer Saloon is like being 
transported to the Old West. Located at the base of 
the Sawtooth Mountains and a mile from historic 
Sun Valley, this Ketchum landmark has been around 
for more than 60 years and hasn’t lost its rugged 
spirit or high-profile clientele.

“We’re in a celebrity-rich community and 
they’re in here all the time,” says Alyson Tierney, 
president of operations. “But, they can come in here 
with a ball cap on and sit in the corner and feel 
anonymous. We treat everyone the same.”

Originally called the Commercial Club, the 
Pioneer Saloon began as a casino in 1945, even 
though that kind of activity was, and still is, against 
the law. Through the years it has morphed from an 
unlawful speakeasy into a place where locals and 
tourists alike can get some of the best steaks, prime 
rib and seafood in the region, not to mention a cold 
beer or a stiff drink.

Mark your calendars for November when the 
Saloon offers “Oldies” pricing. For three days each 
year, the menu has the same prices as when the 
restaurant portion of the saloon opened in 1972. 
The place is packed, so get there early and be 
prepared for an adventure. 

Pioneer Saloon's Filet Mignon
Pioneer Saloon photos by Kevin Kiernan

Pioneer Saloon's Prime Rib



Do you think “personal” and “law firm” are contradictory terms?  

Then you don’t know Parr Brown. 
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the right legal talent to each situation. Our clients know our 

names—and they know they can trust our understanding and 

shared expertise to give them the best possible outcome. 

Get to know us better at www.parrbrown.com.

At Parr Brown,

has a name.

James Bryan Matthew Daniel Michael Jonathan Rodger Patricia Steven Carlton Robert Kent Rita Joseph Royce Paul Breanne David Barton Stephen Dale Cheylynn Roger Gregory Jeffrey Ken Seth Heidi Brian Scott Bruce 
Charles Justin Stanley Darren Clayton Craig Keith Lamont Ronald Timothy John Brent Victor Kenneth Bentley Jenifer Terry Robyn James Bryan Matthew Daniel Michael Jonathan Rodger Patricia Steven Carlton Robert Kent 
Rita Joseph Royce Paul Breanne David Barton Stephen Dale Cheylynn Roger Gregory Jeffrey Ken Seth Heidi Brian Scott Bruce Charles Justin Stanley Darren Clayton Craig Keith Lamont Ronald Timothy John Brent Victor 

Kenneth Bentley Jenifer Terry Robyn James Bryan Matthew Daniel Michael Jonathan Rodger Patricia Steven Carlton Robert Kent Rita Joseph Royce Paul Breanne David Barton Stephen Dale Cheylynn Roger Gregory Jeffrey 
Ken Seth Heidi Brian Scott Bruce Charles Justin Stanley Darren Clayton Craig Keith Lamont Ronald Timothy John Brent Victor Kenneth Bentley Jenifer Terry Robyn James Bryan Matthew Daniel Michael Jonathan Rodger 

Patricia Steven Carlton Robert Kent Rita Joseph Royce Paul Breanne David Barton Stephen Dale Cheylynn Roger Gregory Jeffrey Ken Seth Heidi Brian Scott Bruce Charles Justin Stanley Darren Clayton Craig Keith Lamont 
Ronald Timothy John Brent Victor Kenneth Bentley Jenifer Terry Robyn James Bryan Matthew Daniel Michael Jonathan Rodger Patricia Steven Carlton Robert Kent Rita Joseph Royce Paul Breanne David Barton Stephen Dale 
Cheylynn Roger Gregory Jeffrey Ken Seth Heidi Brian Scott Bruce Charles Justin Stanley Darren Clayton Craig Keith Lamont Ronald Timothy John Brent Victor Kenneth Bentley Jenifer Terry Robyn James Bryan Matthew Daniel 

Michael Jonathan Rodger Patricia Steven Carlton Robert Kent Rita Joseph Royce Paul Breanne David Barton Stephen Dale Cheylynn Roger Gregory Jeffrey Ken Seth Heidi Brian Scott Bruce Charles Justin Stanley Darren 
Clayton Craig Keith Lamont Ronald Timothy John Brent Victor Kenneth Bentley Jenifer Terry Robyn James Bryan Matthew Daniel Michael Jonathan Rodger Patricia Steven Carlton Robert Kent Rita Joseph Royce Paul Breanne 
David Barton Stephen Dale Cheylynn Roger Gregory Jeffrey Ken Seth Heidi Brian Scott Bruce Charles Justin Stanley Darren Clayton Craig Keith Lamont Ronald Timothy John Brent Victor Kenneth Bentley Jenifer Terry Robyn 

James Bryan Matthew Daniel Michael Jonathan Rodger Patricia Steven Carlton Robert Kent Rita Joseph Royce Paul Breanne David Barton Stephen Dale Cheylynn Roger Gregory Jeffrey Ken Seth Heidi Brian Scott Bruce 
Charles Justin Stanley Darren Clayton Craig Keith Lamont Ronald Timothy John Brent Victor Kenneth Bentley Jenifer Terry Robyn James Bryan Matthew Daniel Michael Jonathan Rodger Patricia Steven Carlton Robert Kent 
Rita Joseph Royce Paul Breanne David Barton Stephen Dale Cheylynn Roger Gregory Jeffrey Ken Seth Heidi Brian Scott Bruce Charles Justin Stanley Darren Clayton Craig Keith Lamont Ronald Timothy John Brent Victor 

Kenneth Bentley Jenifer Terry Robyn James Bryan Matthew Daniel Michael Jonathan Rodger Patricia Steven Carlton Robert Kent Rita Joseph Royce Paul Breanne David Barton Stephen Dale Cheylynn Roger Gregory Jeffrey 
Ken Seth Heidi Brian Scott Bruce Charles Justin Stanley Darren Clayton Craig Keith Lamont Ronald Timothy John Brent Victor Kenneth Bentley Jenifer Terry Robyn James Bryan Matthew Daniel Michael Jonathan Rodger 

Patricia Steven Carlton Robert Kent Rita Joseph Royce Paul Breanne David Barton Stephen Dale Cheylynn Roger Gregory Jeffrey Ken Seth Heidi Brian Scott Bruce Charles Justin Stanley Darren Clayton Craig Keith Lamont 
Ronald Timothy John Brent Victor Kenneth Bentley Jenifer Terry Robyn James Bryan Matthew Daniel Michael Jonathan Rodger Patricia Steven Carlton Robert Kent Rita Joseph Royce Paul Breanne David Barton Stephen Dale 
Cheylynn Roger Gregory Jeffrey Ken Seth Heidi Brian Scott Bruce Charles Justin Stanley Darren Clayton Craig Keith Lamont Ronald Timothy John Brent Victor Kenneth Bentley Jenifer Terry Robyn James Bryan Matthew Daniel 

Michael Jonathan Rodger Patricia Steven Carlton Robert Kent Rita Joseph Royce Paul Breanne David Barton Stephen Dale Cheylynn Roger Gregory Jeffrey Ken Seth Heidi Brian Scott Bruce Charles Justin Stanley Darren 
Clayton Craig Keith Lamont Ronald Timothy John Brent Victor Kenneth Bentley Jenifer Terry Robyn James Bryan Matthew Daniel Michael Jonathan Rodger Patricia Steven Carlton Robert Kent Rita Joseph Royce Paul Breanne 
David Barton Stephen Dale Cheylynn Roger Gregory Jeffrey Ken Seth Heidi Brian Scott Bruce Charles Justin Stanley Darren Clayton Craig Keith Lamont Ronald Timothy John Brent Victor Kenneth Bentley Jenifer Terry Robyn 

James Bryan Matthew Daniel Michael Jonathan Rodger Patricia Steven Carlton Robert Kent Rita Joseph Royce Paul Breanne David Barton Stephen Dale Cheylynn Roger Gregory Jeffrey Ken Seth Heidi Brian Scott Bruce 
Charles Justin Stanley Darren Clayton Craig Keith Lamont Ronald Timothy John Brent Victor Kenneth Bentley Jenifer Terry Robyn James Bryan Matthew Daniel Michael Jonathan Rodger Patricia Steven Carlton Robert Kent 
Rita Joseph Royce Paul Breanne David Barton Stephen Dale Cheylynn Roger Gregory Jeffrey Ken Seth Heidi Brian Scott Bruce Charles Justin Stanley Darren Clayton Craig Keith Lamont Ronald Timothy John Brent Victor 

Kenneth Bentley Jenifer Terry Robyn James Bryan Matthew Daniel Michael Jonathan Rodger Patricia Steven Carlton Robert Kent Rita Joseph Royce Paul Breanne David Barton Stephen Dale Cheylynn Roger Gregory Jeffrey 
Ken Seth Heidi Brian Scott Bruce Charles Justin Stanley Darren Clayton Craig Keith Lamont Ronald Timothy John Brent Victor Kenneth Bentley Jenifer Terry Robyn James Bryan Matthew Daniel Michael Jonathan Rodger 

Patricia Steven Carlton Robert Kent Rita Joseph Royce Paul Breanne David Barton Stephen Dale Cheylynn Roger Gregory Jeffrey Ken Seth Heidi Brian Scott Bruce Charles Justin Stanley Darren Clayton Craig Keith Lamont

185 South State Street, Suite 800, Salt Lake City, UT  84111-1537   T  801.532.7840



24   January/February 2011

hometown profile - idaho

Weiser may not be a place “where everybody knows your name,” but 
odds are high that the residents of this small Idaho town will say hello 
and offer a friendly smile even if they don’t recognize you. 

Weiser
A Modern Mayberry

By Natalie Hollingshead
Photos by Kevin Kiernan

A 5,500-resident agricultural community 
in southwest Idaho, Weiser (pronounced 
“Weezer” by locals), has been called a 
Mayberry much like the fictional TV town, 
says Laurel Adams, director of the Greater 
Weiser Area Chamber of Commerce.

“Weiser is one of the friendliest small towns 
you will ever hope to come into,” Adams says. 
“People call us Mayberry all the time, and I 
don’t find that offensive in the least. Visitors 

often tell me they were repeatedly stopped while 
walking down the street by locals who want to 
say hello and offer advice on where to visit.”

Weiser’s namesake is Peter Weiser, an 
American soldier and member of the Corps of 
Discovery on the Lewis and Clark Expedition. 
The city’s history is represented in a number of 
original buildings now listed on the National 
Historic Register, such as the Galloway House, 
Pythian Castle and Union Pacific Train Depot. 
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Snake River

Homestead Cafe's "The Mess"

Weldon Farms

Union Pacific Train Depot
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Bring on the Fiddlers
Although it is a small community, Weiser gets a lot 

of visitors, thanks in part to the National Oldtime 
Fiddlers’ Contest and Festival. The city hosts the 
annual festival — which began in 1953 — the third 
full week in June. More than 30,000 people flock 
to Weiser to compete for national titles during the 
contest. The celebration also includes a parade, a 
carnival, and arts and crafts. The National Oldtime 
Fiddlers’ Hall of Fame is a popular stop in Weiser. 

“Many of our hotels are booked a full year in 
advance,” Adams says. “The contest might bring 
them into town, but the people bring them back 
every year. Weiser really knocks your socks off.”

A good portion of contestants camp on the high 
school’s practice football field, and walking through 
at night is like strolling through a bluegrass concert, 
says John R. Walker Jr., Weiser’s mayor.  

There are motels, bed-and-breakfasts and 
camping areas to accommodate visitors, as well as a 
surprising number of dining options. Weiser Classic 
Candy sells deli sandwiches along with chocolates 
and candies. The Loft at Rolling Hills Golf Course 
features a rotating chef’s menu, while Synnoves is 
known for authentic Norwegian cuisine. There are 
also choices for Chinese or Mexican food. 

“For a little town of 5,500, we are spoiled rotten 
with our culinary choices,” Adams says. 

For outdoors enthusiasts, Weiser has a nine-
hole golf course, an 84-mile recreational trail that 
starts in town, and ample hills for snowmobiling 
in the winter. Because of its proximity to the Snake 
and Weiser Rivers and the Mann Creek Reservoir, 
fishing, water skiing and boating are popular, too.   

Weiser also has a baseball claim to fame. 
Walter Johnson, nicknamed “The Big Train,” was 
discovered in Weiser. Johnson joined the National 
Baseball Hall of Fame in 1936.

Pulling Together
Although many small towns have been hit hard 

by the economic downturn, Walker says Weiser has 
stayed financially stable. Agriculture is the biggest 
industry in the city, which is home to an onion 
processing plant. There is a wide range of other 
businesses, from banks to beauty salons, florists 
to furniture stores. Two live theater groups are 
thriving in the area: the Weiser Little Theater, a 
theater-in-the-round that includes dinner with each 
performance, and the Illustrious Onion Skin Players 
at the Star Theater, a group known for its renditions 
of 1890s melodramas.

Like many cities of its size, downtown 
revitalization is a major focus. A key project was the 
construction of The Vendome, a community center 
built at the site of the original Vendome Hotel. More 
recently, city officials and residents worked together 
on a fishing pond. The undertaking is a prime 
example of what makes Weiser great, Walker says. 

“It was really a community effort,” he says. 
“Local businesspeople donated the land, the Fish 
and Game Department gave us a grant to build the 
pond, the Elk’s Lodge built the deck and other folks 
furnished trees. That is what is nice about the city — 
it’s not the physical soul of Weiser, it is the soul of 
the people. We’re tightly knit. We work together and 
we get a lot done.”

Fiddler Mural
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People who drive by Alpine as they head out to the 
Alpine Loop probably don’t realize they’re passing up an 
equally scenic playground. Few areas in Utah boast so 
many places to have a picnic, bone up on local history 
and bite into homegrown fruit. 

Alpine
Old Farm Charm

By Chelsea Bush
Photos by Kevin Kiernan Moyle Park
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One of Utah’s oldest cities, Alpine was settled in 
1850, just three years after Salt Lake City. It was 
established as Mountainville, but soon became 
Alpine when Latter-day Saint Prophet Brigham 
Young said the city reminded him of the Swiss Alps.

Alpine’s modest 7.2 square miles accommodates 
more than 10,000 residents. Nestled up against the 
Wasatch Mountains in Utah Valley between American 
Fork and Traverse Mountain, the city has chilly 
winters. When it snows, its white roofs and powdered 
pines really are the picture of a Swiss village.

Longhorn Cattle

View from Alpine Cemetery

Alpaca FarmHistoric Post Office
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Alpine Inspiration
Like many close-knit towns, Alpine has an 

inspired artist community. “There’s a strong arts 
presence and some majorly talented people here,” 
boasts Alpine Mayor Hunt Willoughby. One is 
famous sculptor Dennis Smith, whose work can be 
spotted at the Salt Lake City International Airport 
and the LDS Church Office Building. 

Alpine artists also showcase their work at the 
Alpine Art Center. “We have a large sculpture and 
painting gallery where we sell local artists’ work,” 
says co-owner Steven Streadbeck. The art center 
is also home to Adonis Bronze, a foundry that 
does bronze casting for more than 200 artists from 
around the world.

The Community
Although there’s sparse commercial development, 

you’ll find antique farm equipment and rocking 
chairs on Alpine’s porches. Milano’s, a friendly pizza 
joint on Main Street, is the city’s only restaurant, and 
locals get their fruit from the Burgess and Bennett 
families’ orchards. Because there are no traffic lights, 
every road in Alpine tends to feel like a backroad.

“The thing that draws me to Alpine over anywhere 
else is the sense of community,” Willoughby says. 
“People really feel at home here.” 

Perhaps nothing embodies this sense of community 
more than Alpine Days, a week-long fall festival 
where neighbors join up for a motorcycle ride, 
mountain bike race, classic car show, children’s rodeo 
and fireworks. Last year, longtime Alpine resident 
Bertha Adams celebrated her 100th birthday as grand 
marshal of the Alpine Days parade.

Alpine Art Center

Alpine Art CenterAlpine Art Center

Pizza from Milano's

Alpine
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Hidden Gems
On warm weekends, cyclists pedal along Alpine 

Highway, down Main Street and up Grove Drive, 
shaded by an endless parade of trees on their way 
to the remote northeast bench of Alpine. The 
mecca they seek is Lambert Park. “Lambert Park 
is one of the big gems that we don’t want to tell 
anyone about,” Willoughby jokes. With Utah 
Lake shimmering out to the west and Lone Peak 
Wilderness to the east, it’s an idyllic place to walk, 
ride horses or roast hotdogs and watch the sun set.

To the west of Lambert Park, another adventure 
awaits: a natural waterslide dubbed “Sliding Rock.” 
The locals flock to this 25-foot-long waterfall up 
Fort Canyon Road, which runs over granite rock 
and drops sliders gently into a pool.

A Rich Heritage
Many would say Alpine’s real treasure is Historic 

Moyle Park, which contains a cluster of relics 
preserved from the city’s earliest days. Here sit log 
homes from the late 1800s, a museum and a tower 
built in 1866 by John Rowe Moyle, a stonemason 
who famously walked from Alpine to Salt Lake City 
to work on the LDS temple.

“I’ve only been here 20 years, so I’m a 
newcomer,” Willoughby says. “There are families 
that have been here since Brigham Young sent their 
ancestors down here. Those families add a really 
rich history.”

Alpine’s lure for early settlers was that it was 
unoccupied — the commute to Salt Lake, sometimes 
on foot, was worth being able to call Alpine their own. 
Today, no one seems to mind the trek from Alpine 
to Interstate 15 via Highland Highway. The drive 
is a small price to pay for small-town charm, good 
neighbors and Mount Timpanogos in the backyard.

It wasn’t long ago that everyone knew everyone 
in Alpine. Though it has grown a lot, the locals 
think it still feels small. “It’s a great place to be,” 
Willoughby says. “We let the kids roam free.”

Moyle Park

Bike path near Lambert Park

Pioneer Children Statue in Alpine Cemetery
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Candy behemoths like Hershey, Mars and Cadbury may be taking over 
the impulse candy racks, but that only makes one-of-a-kind confections 
taste all the sweeter. Nothing beats a treat that has been hand-rolled, 
dipped or baked by a true connoisseur. (Nothing beats fresh-off-the-rack 
free samples, either.) 

If you’re in the mood for some artful bonbons, these real-life Willy 
Wonkas invite you to discover their gourmet candy-making secrets —  
no golden ticket required.

Sweet Tours  
for Sweet Tooths

Take a Peek Behind  
the Wrappers

By Chelsea Bush

Mrs. Fields Factory Tour 
Photo by Kevin Kiernan



38   January/February 2011

feature

Weiser

Mrs. Cavanaugh’s Candies
Learn the complete history and how-to of 

chocolate making at this factory where Mrs. 
Cavanaugh still drops by to check on her legacy. 
When you arrive, you’ll swoon over the Mindy Mint 
truffle scent in the air. You’ll watch candy chefs 
roll coconut mounds and whip cherry almond or 
lemon custard cream in shallow vats, and you’ll spot 
small armies of meltaways as they shuffle though a 
chocolate waterfall. Stick around for a chocolate-
dipping demonstration. You’ll be raiding the store in 
short order.

Families, schools, senior groups and businesses are 
all welcome on the tour, says guide and chocolate-
lover Justine Akre. When’s the best time to go? 
Although Christmas is the factory’s busiest season, 
Akre says “it gets pretty exciting around Valentine’s 
Day.” Fresh cherry cordials, anyone?

Location: 835 North Point Drive,  
North Salt Lake, Utah

Book a Tour: Call 801-677-8888. Tours  
are offered Monday-Friday, 10 a.m.-3 p.m.  
www.mrscavanaughs.com

Mrs. Fields Cookies 
Mrs. Fields brought her perfected cookie recipe 

to Utah in 1981, and 30 years later, 10 million 
chocolate chip cookies pour out of the Salt Lake 
facility each year. “We go through roughly 2 million 
pounds of cookie dough and 17 tons of frosting per 
year,” says Mrs. Fields Gifts store manager, Stacey 
Pratt, who will be your tour guide.

Last year, the Food Network television show 
“Unwrapped” revealed the factory’s cookie-
making secrets on air. What did they find behind 
these unmatchable cookies? Not a horde of ovens, 
gigantic fridge or high-tech blast chiller. Not even 
devilish amounts of butter and sugar. It was simply 
the old-school Mrs. Fields way of baking cookies — 
cutting, baking, decorating and wrapping them one 
by one. Don’t believe it? Come and see for yourself. 

Location: 1717 S. 4800 West, Salt Lake City, Utah
Book a Tour: Book online or call 801-412-

8727. Tours are offered Monday-Thursday, 9-11 
a.m. and 1-4 p.m. www.mrsfields.com

Mrs. Cavanaugh's 
Photo by Kevin Kiernan

Mrs. Cavanaugh's 
Photo courtesy of Mrs. Cavanaugh's

Mrs. Cavanaugh's 
Photo courtesy of Mrs. Cavanaugh's

http://www.mrscavanaughs.com
http://www.mrsfields.com
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Weiser Classic Candy 
Like all true confectioneries, Weiser Classic Candy 

makes everything by hand with fresh ingredients, 
so a trip to the shop is a sensory delight. “We are 
constantly in production,” says enthusiastic co-
owner Patrick Nauman, who used to visit the candy 
store as a child. No matter when you stop in, you’ll 
see something in the works: fudge, pecan clusters, 
divinity, peanut butter balls or melt-in-your-mouth 
velvet mints. If there’s something in particular you 
want to see — say, the whipping of sweetened 
molasses into “Sea Foam” — call ahead and they’ll 
be happy to accommodate. 

The more the merrier at Weiser; bus tours and 
large groups are welcome, and although reservations 
are preferred, the staff won’t turn away a spur-of-
the-moment visitor. In fact, they’ll invite you to stay 
for lunch. “In addition to the candy, we’re a full-
service deli and ice cream shop,” Nauman says.

Location: 449 State St., Weiser, Idaho
Book a Tour: Call 208-414-2850.  

Tours are offered Monday-Friday, 10 a.m.- 
5:30 p.m. and Saturday 10 a.m.-4 p.m.  
www.weiserclassiccandy.com

Sweet Candy Company, Salt Lake City, Utah
Come in and see how the Sweet family makes their famous taffy, cinnamon bears 
and orange sticks in a true candy factory. www.sweetcandy.com

Taffy Town, Salt Lake City, Utah
The cartoon-like exterior and fresh gourmet taffy make it fun to visit this factory. 
You can learn about taffy making on their big screen while sampling your favorite 
flavors. www.taffytown.com

Hatch Family Chocolates, Salt Lake City, Utah
Steve and Katie continue the Hatch family tradition at this chocolate shop made 
famous by the TLC television show, “The Little Chocolatiers.” You won’t find factory 
tours here — the Hatches dip chocolates one by one at their small shop in the 
Avenues — but you might get to watch them stir buttery caramel in a big copper 
pot. Pick any chocolate creation to complement your cup of dark, secret-recipe hot 
chocolate, and look for hand-dipping demonstrations at their new location later this 
year. 801-532-4912

Idaho Candy Company, Boise, Idaho
The original Idaho Candy Co. sign hangs above the door of this red brick and 
sandstone factory, where the company has been making its famous Idaho Spud — 
marshmallow-filled chocolate with coconut sprinkles — since 1909. Although tours 
of the manufacturing area aren’t offered, a visit to the historic shop is a treat.  
www.idahospud.com

Craving More? 
These Candy Shops Are Worth a Stop

Mrs. Fields Factory Tour 
Photo by Kevin Kiernan

Mrs. Fields Factory Tour 
Photo by Kevin Kiernan

http://www.weiserclassiccandy.com
http://www.sweetcandy.com
http://www.taffytown.com
http://www.idahospud.com/
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Lap of Luxury
Feel Like a Million Bucks for Less Than $200

The Coeur d’Alene Resort 
Photo courtesy of The Coeur d’Alene Resort 
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Personal assistants, art collections and celebrity-studded events. Yachts, chauffeurs and  
in-home chefs. They’re everyday fare for those whose pocketbooks are as bottomless as  
their appetites for the rare, the expensive and the over-the-top.

Is it possible for a person with far fewer pennies to enjoy that five-star feeling? Absolutely. 
You just need to know where to look. Here’s how to curl up in the lap of luxury in Utah and 
Idaho — all for less than $200, or roughly a day’s wages for the average American worker.

Lap of Luxury
Feel Like a Million Bucks for Less Than $200

By Jamie Dillon
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For Aspiring A-listers. You don’t need a 
Hollywood address to attend the star-studded 
Sundance Film Festival, Jan. 20-30, in Park City, 
Utah. Skip the pricey packages and opt for a single 
movie for $15 at the nation’s largest independent 
cinema festival. While a bit steeper than the price of a 
regular flick, most Sundance shows include post-show 
discussions with the director and cast members.

Blend in with movie stars by updating your 
mountain-chic wardrobe at The Exchange 
Consignment Shop on Park City’s Main Street. Find 
Prada for pennies on the dollar. After, take a stroll on 
the same street and pretend to be a celebrity yourself. 
Best chance for celeb-style service and possible elbow-
rubbing with paparazzi magnets? Try Downstairs — 
an upscale lounge — and Harry O’s.

Although Park City is the festival’s epicenter, you 
can watch Sundance films for the same price  
in Salt Lake City, Ogden and Sundance Village. 
www.sundance.org/festival

For Fairway Fans. Ever wonder what caddies 
whisper in the ears of those who can afford them? 
Now you can find out. Get the lay of the land 
from forecaddies and enjoy other you-matter-
most treatment like a pregame sports massage, 
personalized engraved bag tag and lakeside 
accommodations.

Off-season one-night packages from The Coeur 
d’Alene Resort run $185. Recently ranked a Top 25 
Resort Course in America by Golf Digest, the Coeur 
d’Alene Golf Course boasts the world’s only floating 
movable green on the shores of North Idaho’s Lake 
Coeur d’Alene. www.cdaresort.com/golf 

For Design Darlings. Although moving a couch 
from one corner to the other may feel like grunt 
work, refreshing the art on your walls each season 
feels lavish and indulgent — especially if the pieces 
are thousands of dollars each. You can do it. Dodge 
the hefty price by renting. You read right: Rent art. 
Just 15 miles from the Idaho border, the Northwest 
Museum of Arts & Culture in Spokane rents 
original art from acclaimed artists. You can even get 
a free consultation to get the perfect look. Rates per 
piece run from $45-$180 for a three-month period. 
www.northwestmuseum.org

Other online options include www.turningart.com 
or www.hangart.com (where you can rent a $1,400 
piece of art for $185).

For Health Nuts. Sometimes spontaneity is key 
for five-star treatment on a budget. Red Mountain 
Spa in St. George, Utah, offers last-minute deals 
for about $200 a day that include a guided hike, 
three delicious and nutritious meals, unlimited 
fitness classes, cooking demonstrations, and resort 
amenities such as indoor and outdoor pools, 
bicycles, and strength and cardiovascular studios. 
www.redmountainspa.com

The Coeur d’Alene Resort 
Photo courtesy of The Coeur d’Alene Resort 

Red Mountain Spa
Photo courtesy of Red Mountain Spa 

Red Mountain Spa
Photo courtesy of Red Mountain Spa 

The Coeur d’Alene Resort 
Photo courtesy of  

The Coeur d’Alene Resort 
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For Homebodies. What if that panko-crusted 
blue cheese shrimp you crave could appear on your 
plate with one call? Chef Michael Roberts makes 
food fantasies a reality. Tell Roberts you have a $200 
budget, and he’ll customize a four-course menu for 
two and cater it to even the pickiest eater. Plus, he 
ratchets up the fussed-over feeling by shopping for the 
freshest ingredients, preparing and serving the meal in 
your home, and leaving your kitchen just as he found 
it. www.nonamegourmet.com 

For Sloop Seekers. Sport your favorite cable-
knit sweater and a Northeastern Yankee elite accent 
during a summer evening of lounging and tacking 
aboard a Catalina 25 sloop. For $95, you get a two-
hour sailing lesson on Utah Lake from the Bonneville 
School of Sailing and Seamanship. Not in the mood 
to work while you play? Enjoy a relaxing cruise, 
complete with multicolored sunset and refreshing 
desserts for $85. www.bonnevillesailing.com  

For Snow Angels. Carve turns with the likes of 
Arnold Schwarzenegger, Clint Eastwood and Picabo 
Street. Sun Valley has long been the winter resort 
destination for the most discerning snow lovers. 
Avoid steep lift tickets and stay in the posh Sun 
Valley Lodge or Sun Valley Inn when you book a 
package before March 27 (barring a few blackout 
dates). For $129 per person, two people can ski one 
day and stay one night. www.sunvalley.com

For Thrill Seekers. On average, a LEER jet costs 
$5 million; but that doesn’t mean you can’t enjoy 
a Richard Branson-style hobby. Take to the air and 
feel ever-elite doing it. Soar 3,000 feet above famous 
and wealthy vacationers when you tandem paraglide 
with Fly Sun Valley. Launch from the top of Idaho’s 
Bald Mountain and become an official member of 
the U.S. Hang Gliding and Paragliding Association. 
Keep true to a $200 budget by booking a group of 
five or more for $195 each. www.flysunvalley.com

For Just About Everyone. Massages, manicures, 
pedicures and facials are a must for that million-
dollar feeling. For $200, receive primo pampering at 
almost any day spa. Try a three-hour relaxing retreat 
at Salt Lake City’s Aquavie (www.aquaviedayspa.com) 
or a facial, massage and pedicure at Tranquility Med 
Spa (www.tdayspa.com). 

Just for the fellas, the Executive Men’s Service 
at Grand America Hotel transforms a shave into a 
rejuvenating treat with a steaming towel, softening 
oils, a lathered bristle brush and a skillful barber. 
Just $60 for 45 minutes. www.grandamerica.com 

Prices are subject to change without notice; contact 
retailers for details.

Panko-crusted Blue Cheese Shrimp 
by Chef Michael Roberts
Photo by Kevin Kiernan

Fly Sun Valley
Photo courtesy of Fly Sun Valley

Grilled Lamb by Chef Michael Roberts
Photo by Kevin Kiernan
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Sundance 
Film Festival
Big Party Means Big Business

By Erin Stewart

Photos by Jill Orschel
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Celebrities, directors and film aficionados descend on Park City each 
year, transforming the laid-back ski town almost overnight into a 
hustling, bustling hot spot.

From Jan. 20-30, the Sundance Film Festival will once again morph this 
mountain town into the mecca of international film, as well as a cultural 
extravaganza of celebrity sightings from the worlds of art, film, business 
and politics along Historic Main Street.

And while the festival means big names and big fun for attendees, it 
also means big bucks for the state of Utah.

“Sundance Film Festival brings international visibility and true 
cultural exchange to the state. For 10 days every year all eyes are on 
Park City. It is literally the place to be,” says Jill Miller, executive director 
of the Sundance Institute. “The festival brings people from diverse 
backgrounds, from all over the world, providing the opportunity for locals 
to be a part of something larger than our regular day-to-day experiences.”
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Serious Fun Is Serious Business
The Sundance Film Festival brought in an estimated 

$62.7 million in economic activity to Utah in 2010. 
Since 1994, the festival has brought in more than half a 
billion dollars in economic activity to the state.

Most of that economic boost came from the nearly 
$44 million in direct spending on hotels, meals and 
recreation from out-of-state tourists, many of whom 
were seeing Utah for the first time. In addition, the 
two-week party supported more than 1,500 jobs and 
spurred more than $18 million in media exposure 
around the world.

The 41,000 attendees at the 2010 Sundance Festival 
spent most of last year’s cash on lodging — about 
$25 million — with another large chunk of roughly 
$11 million going toward meals, according to the 
Sundance Institute.  

While Park City and Summit County get the biggest 
economic perks, the impact is felt statewide — and year-
round, says Spencer Eccles, executive director of the 
Utah Governor’s Office of Economic Development.  
The festival brought in $3.3 million in state taxes,  
for example. 

“It is much like with the Winter Olympic Games, but 
Sundance is ongoing and we receive a great economic 
impact from it,” he says. “It’s significant.”

Priceless Exposure
Sundance is also a key player in the state’s $6 billion 

tourism industry. About 60 percent of attendees were 
from outside of Utah in 2010. “They are seeing Utah for 
the first time and it’s a great advertising piece for us,” 
Eccles says. 

That’s also good news for Utah’s film industry, which 
has been a growing market, thanks to a push by state 
leaders to sell Utah as a top location for filmmakers. 
Films bring in jobs, money and residents to the state 
while also increasing Utah’s global exposure, Eccles says. 

“Anytime we have somebody working on payroll and 
paying income tax, that’s a positive. Sundance promotes 
the state on the tourism side, the film side and the 
business side,” he says. 

State leaders also tapped into those business prospects 
by hosting the third annual Sundance Institute Business 
Connection. Sponsored by Zions Bank and supported 
by the Governor’s Office of Economic Development, 
the event pitches Utah as a business community and 
destination to top-level executives attending the festival. 

“It brings in people that would typically never come 
to the state of Utah. They may know that we have great 
snow, but not that we have great business or are the 
best managed state in the nation,” Eccles says of the 
event, which has been standing room only for the past 
two years. “As they learn about the stability of our 
workforce, the productivity and the education level of 
those workers, we are able to tell a story that piques 
their interest.” 

The publicity blitz isn’t restricted to visitors actually 
walking the streets of Park City. More than 1,200 
journalists from 30 countries attended last year’s 
Sundance Festival, which event appeared in 12,000 
articles in print and on the Internet, and in 1,400 
television and radio segments. That’s a potential 
audience of more than 300 million and a publicity 
value of more than $18.5 million, according to the 
Sundance Institute.

“It’s been interesting to watch the festival evolve from 
strictly a festival of independent film into a cultural 
event attracting leading CEOs, dignitaries and cultural 
attachés from around the world. The festival is now as 
much about conversation and community as it is about 
film,” Miller says.



Enjoy the spirit of the season 

and all that it offers in the 

intimate warmth of the 

Sundance Resort. Wake up 

to a crisp mountain morning 

amidst some of the greatest 

snow on earth. Dine in our 

restaurants, relax in our 

Native American inspired 

spa and remember why it’s 

called a holiday….

come celebrate with us

www.sundanceresort.com • 877-596-9355

ZionsBank Community
Live:  7.625 x 10.125

Ad Size: 8.375 x 10.875
Bleed: 8.625 x 11.125



52   January/February 2011

nonprofit spotlight

By Natalie Hollingshead

Photos courtesy of Neighborhood Housing Service, Inc.

Coming 
Home

Photo by Kevin Kiernan

Helping Families Find Housing
Finding a place to call home may be exciting, but it can also be 
stressful, confusing and downright frustrating. 

This is especially true for low- to moderate-income families who 
often struggle to find safe, decent housing. That is where community 
development organizations like Neighborhood Housing Services and 
NeighborWorks come into play. 
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Education Is Key

One of the primary focuses for these organizations 
is education. Offerings include no-cost homebuyer 
education classes, loan counseling and foreclosure 
prevention counseling by HUD-certified foreclosure 
counselors. Both Wilde and Swenson say the latter is a 
hugely popular service in this economic climate. 

“We not only assist people in getting a loan 
modification if they qualify, but we also educate them 
in budgeting and learning to live within their means,” 
Wilde says. 

The Utah and Idaho nonprofits are designated 
Community Development Financial Institutions. As 
such, they offer a full cycle of home loans to worthy 
lower-income families.

“It’s a work that is demanding but definitely tugs at your 
heartstrings when you see the people that we’re reaching 
and the good that we accomplish,” Swenson says.

These organizations rely heavily on volunteer support 
and participation at community events. 

“This is very much a grassroots organization, made 
up of residents and business people in town who really 
care about the community,” Wilde says. 

There are four such organizations across Utah and 
Idaho, with offices in Boise, Pocatello, Salt Lake City 
and Provo. No matter what name they go by (the Utah 
locations switched to NeighborWorks in recent years), 
these nonprofits are affiliated with NeighborWorks 
America, a nationwide network of more than 240 
community development organizations working in some 
4,000 urban, suburban and rural communities. 

In the last five years, NeighborWorks organizations 
have helped more than 500,000 families of modest 
means purchase or improve their homes or secure rental 
or mutual housing.

“Housing is so important to keeping families together 
and healthy, and keeping neighborhoods strong,” says 
Joe Swenson, CEO of Neighborhood Housing Services 
Inc. in Boise. “We use housing as a springboard to help 
families, and thereby we are helping the community.”

Meeting Needs
Each local organization has a specific focus stemming 

from that area’s highest demands. For instance, 
because Boise is a target city for refugees from Bosnia, 
Afghanistan, Somalia, Iraq and other unstable countries, 
Swenson’s organization works with subsidized rentals. 

“We have more than 300 units of affordable housing 
for low- to moderate-income families and seniors,” 
Swenson says. “It is a way for refugees to get a foothold 
in the community.”

In Provo, efforts are focused on revitalizing the 
downtown area by improving the quality of homes 
in the neighborhood, increasing home ownership and 
promoting neighborhood leadership, says Sharlene 
Wilde, executive director of NeighborWorks Provo.  
To that end, the nonprofit has developed several 
downtown neighborhood projects, including Franklin 
Commons, a 17-unit new home development.

“These developments will stabilize the surrounding 
neighborhoods, improve the economy for Provo and 
create a place where people want to gather and live and 
work,” Wilde says. 

nonprofit spotlight
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“I’m older than dirt. I’m probably the longest 
tenured administrator in Idaho and certainly the 
longest tenured administrator in the same location,” 
he says. “I made the decision way back when that 
living where I wanted to live was more important 
than my career and I haven’t regretted it. I love 
living here.”

He hopes new staffers feel the same. To ensure 
college kids from his town come back home, the 
hospital cultivates the Grow Your Own program. The 
degrees are offered through Idaho State University 
and paid for by scholarships from the hospital.  

“The best thing we do to make it work in a small 
town is find good people, send them off to educate 
them and then bring them back,” Jacobson says. “Of 
the 45 nurses we employ, 40 of them were educated 
through scholarships put up by us for residents. Now 
I have an incredible staff of physicians and nurses 
that make me look good every day.” 

That staff has more than tripled since Jacobson 
started in the lab 32 years ago. Surgeries are up from 
seven each month to 45. The budget also grew during 
those three decades from $2 million to $30 million, 
all while the population of Bear Lake County stayed 
relatively the same. “People were using us as a first 
aid station. Then we stopped shipping people out,” 
he says. “We just started holding on to what was 
seeping out of our boundaries.”

Keeping the locals in town for care means 
everyone Jacobson knows doesn’t have to stray 
too far from home either. “It’s the reason we are 
still in business,” he says. “We can’t compete with 
Pocatello and Logan for specialties or high-tech 
procedures, but we know everybody. They can’t 
compete with that.”

people profile - idaho

If money talks, Rod Jacobson doesn’t want to hear what it has to say. 
No financial gain is worth straying too far from home, according 

to Jacobson, the administrator of Bear Lake Memorial Hospital. He’s 
a local boy with southeast Idaho ties so strong that coming home to 
live and work is all that matters. 

Hometown Boy With Hometown Care

By Kris Millgate

Photo by Kevin Kiernan

Rod Jacobson

“I live two blocks away from the hospital, so 
I walk to work,” Jacobson says. “I know almost 
everybody in the valley, and when I walk down the 
hall to visit patients, I know them on a first-name 
basis. This is my baby. My whole life is here.”

Jacobson spent his childhood in Montpelier, and 
he is spending his entire career in the same place. He 
started as a lab technician at Bear Lake Memorial 
Hospital in 1978. He earned administrator status in 
1984. Only two other staffers and the building have 
been around longer than him, but not by much. 

1978:
80 employees 
7 surgeries a month 
2 doctors 
$2 million annual budget

2010: 
250 employees 
45 surgeries a month
8 resident physicians
$30 million annual budget

Then and Now — Bear Lake Memorial Hospital
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Home equity credit line rates Have dropped*
Check out our low rates on home loans

it’s official, at Zions Bank, Home equity credit line rates have fallen lower than they have been in years.  Which means it’s the perfect 

time to get a line of credit.  With rates this low you could remodel the basement or pay for your children’s education.  or you could 

refinance and lower your payment.  or you could finally build that dream home.  learn more about our low rates at your local Zions Bank 

branch, at zionsbank.com, or by calling 1-800-789-2265.  Because no matter the real estate need, Zions Bank has the low rate loan for you.

Home 
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*Advertised rate is only available on first-lien Home Equity Credit Lines 

with a minimum $50,000 credit line and for customers with the best credit; 

other rates and plans are available.  Loans are subject to approval, other 

restrictions apply, see branch for details.  apr is variable, subject to change 

monthly, and based on the prime rate (currently 3.25% as of 11/29/2010).  the prime 

rate is the published commercial loan rate index held by any two (or the median rate 

if no two are alike) of the following banks: J.p. morgan chase and co., Wells Fargo 

Bank na, and Bank of america, na.  the maximum apr is 21%.  For customers with 

best credit and a second-lien Home equity credit line, a $50,000 minimum credit limit 

required to obtain apr of 3.99% (currently prime plus 0.74%).  a credit limit of $25,000 

to $49,999.99 required to obtain apr of 5.00% (currently prime plus 1.75%). apr on 

credit limits under $25,000 is 5.50% (currently prime plus 2.25%).  minimum credit 

line of $5,000; maximum credit line of $500,000.  rates are subject to change without 
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line is closed within the first three years, a $350 early closure Fee will be applied.  
member Fdic
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low as3.74% Home equity credit lines

variable

APR



56   January/February 2011

A steady stream of music via soundproof headphones 
drowns out the constant whine of power tools. Wood 
dust drifts around his garage like a light snowstorm. 
“Traditional carving tools of chisels and mallet just 
don’t do it for me,” he says. “One day I went into 
a local hardware store and looked at power tools. I 
immediately knew they were going to be great because 
they gave me the ability to move quickly and sculpt 
wood rather than chisel. It was very natural.”

His natural ability is turning wood into works of 
art. His most recent undertaking is creating 25 wooden 
doors for Adelante Village, a transformational healing 
community for survivors of domestic violence in 
southwest Utah. Sue Kimball, executive director of the 
Erin Kimball Memorial Foundation, commissioned 
Pettegrew for the “Doors of Hope” project. 

“Our intention is a nurturing and honoring facility for 
the courageous families we serve,” Kimball says. “We 
refuse to place someone in a third-class, ex-hotel room 
where if they weren’t depressed before, they will be now.”

Pettegrew’s sensitive side is apparent in each piece. “It 
was such a privilege to work with Daniel on the doors,” 
Kimball says. “He’s a gentle, loving soul. He really has 
this sense of creating peace and harmony in the world. 
He sculpts beautiful space.”

Pettegrew will ultimately spend more than 1,000 
hours sculpting the collection of doors. A third of the 
doors are completed with themes ranging from Mother 
Earth to Agave Sun. Poems correspond to each. “All 
my life has been about visual beauty and inner beauty,” 
Pettegrew says. “My goal is to create art that nurtures 
and inspires people. I have a collection of ideas through 
my 48 years on this planet and it was very easy to put 
together the door designs.”

A lifetime of observations inspires each project and, 
like the Doors of Hope, Pettegrew’s efforts will still be 
standing when he’s gone. Pettegrew finds comfort in  
that idea. “Each piece is my child,” he says. “Each door 
has a unique personality, a unique energy. I love sharing 
my children, my works of art, with people. To be able to 
leave that behind when I leave this planet, to me that’s 
very cool.”

His talent goes well beyond the grain of the wood. 
With every turn of a doorknob at Adelante Village, 
those who walk through his doors will be reminded of 
that. “I knew the doors would be great, but I had no 
idea how beautiful they would be,” Kimball says. “They 
are works of art. They will inspire families as they come 
and go daily. They are a reminder that the world is an 
OK place to be.” 

people profile - utah

He won’t hear the doorbell. He can’t hear the phone. Footsteps 
go unnoticed. Wood sculptor Daniel Pettegrew is in his creative 
space in Ivins, Utah. “If you’re doing art that is meaningful, you 
have to be in the right space,” Pettegrew says. “I’m single and I 
don’t have children. I have a very private life so I can focus on 
my work and be passionate about it.”

Daniel Pettegrew

Sculptor Creates ‘Doors of Hope’

By Kris Millgate

Photo by Kevin Kiernan

Mother Earth Door 
by Daniel Pettegrew
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Crista Sellman-Jones and Lisa Damron
Photo by Kevin Kiernan
Top photos courtesy of Satin Serenity

Satin Serenity

Satin Serenity started when Crista 
Sellman-Jones remembered her 
grandmother sharing a family beauty 
secret that had been passed down since the 
Golden Age of Hollywood. Her grandma 
gave her a beautiful handmade satin 
pillowcase and told her that sleeping on it 
would keep her from getting wrinkles and 
help her grow long and beautiful hair. 

And after trying one, she was hooked on 
satin pillowcases. She loved how they felt 

on her face, and the satin soothed her as 
she fell asleep. She shared her passion for 
the satin cases with her best friend, Lisa 
Damron, who also fell in love with them. 
At the time, they were both paramedics 
and found the work physically and 
emotionally taxing.

One day, while watching Oprah discuss 
women who started businesses based on 
something they loved, Crista and Lisa 
decided to create a business based on 
their shared love of satin pillowcases. 
Satin Serenity was born. It became one of 
the more than 130,000 small businesses 
currently found in the state of Idaho. 
Companies like Satin Serenity are an 
important source of employment and 
opportunity in the state.

The owners sold their pillowcases at  
local craft shows and spas. They also created 
a line of luxury spa linens and apparel for 
spa owners who requested them. You can 
now find their products at some of the finest 
spas and resorts worldwide and online at 
www.satinserenity.com.

All products are manufactured in Idaho 
by home seamstresses. Crista and Lisa are 
proud to provide jobs and to market such 
popular products to customers all over 
the world. Celebrities have even caught 
on to the beauty secret. Satin Serenity was 
recently featured in People magazine as a 
celebrity beauty secret. Crista and Lisa are 
excited to share the family beauty secret 
with so many people.

Satin Serenity
372 S. Eagle Road #129
Eagle, ID 83616
208-867-7725
www.satinserenity.com

I just love the sound of the word “serenity.” And I loved hearing about 
Satin Serenity, an Eagle, Idaho, company that specializes in providing 
comfort to its clients. 

Excerpts from the Zions Bank Speaking on Business Radio Series.
See www.zionsbank.com/speakingonbusiness for radio listings and for more information.

http://www.satinserenity.com
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plans, and in the downtown location at 
22 S. 900 East, it even has a nice surgical 
room with a very private recovery room. 
This means you don’t wake up from 
surgery with a lot of people or commotion 
around you.

Many Utah residents have allergies 
which are intensified by air pollution and 
pollen, which causes difficulties with your 
sinuses. As people age, they often have 
problems with balance, so Dr. Steve Miller 
with Dr. Craig Anderson and his team 
opened up a Balance Center in Draper 
about a year ago.

This extension to their business model 
completely supports their commitment to 
any ear, nose and throat concerns. They 
can help those of us with an inner ear 
problem or a vision problem. I asked him 
about Ménière’s disease, a problem with 
the inner ear that causes dizziness, and he 
said a preventive measure is to reduce your 
salt and caffeine intake.

In meeting with Dr. Miller, I asked 
him what memorable stories he had of 
taking care of patients. So he thought 
for a moment and remembered saving 
a woman’s life in the doctor’s office. He 
wouldn’t normally have handled this type 
of procedure, but she was locked into 
complete head gear when she came into 
the office in respiratory distress. She was 
dying right in front of them, so Dr. Miller 
grabbed a sharp object and made an 
emergency opening to save her life.  
What a story!

Ear, Nose and Throat 
Surgery Center
with locations in Salt Lake City, 
Park City and Draper
801-328-2522
www.entcenterslc.com 

speaking on businessExcerpts from the Zions Bank Speaking on Business Radio Series.
See www.zionsbank.com/speakingonbusiness for radio listings and for more information.

Here’s yet another reason why Utah is such a great place to live. The 
“Dartmouth Atlas of Healthcare” picked Salt Lake City as having one 
of the two best performing health systems in the nation. In addition, 
U.S. News and World Report named Primary Children’s Medical Center 
among the best children’s hospitals in the nation.

Photos courtesy of Ear, Nose  
and Throat Surgery Center

Ear, Nose and Throat Surgery Center

We have a wide variety of wonderful 
health institutions all over our state, 
including the physicians at Ear, Nose and 
Throat Surgery Center with locations in 
Salt Lake City, Park City and Draper.

It’s the only ear, nose and throat surgery 
center in the state. This newly renovated 
and expanded center accepts all insurance 

http://www.entcenterslc.com
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speaking on business

speaking on business

When I go out to dine, I am interested in three things: the food, 
the ambiance and the service. If even one is lacking, the entire 
experience suffers.

Greg Federman and his wife, Rachel
Photo by Kevin Kiernan

Xetava Gardens Café 20 miles from the restaurant. Cattle are 
grass fed and raised organically. Herbs 
are grown in-house. All coffees are locally 
roasted, and Xetava uses only the finest 
and freshest of ingredients.

You could not ask for finer ambiance. 
The restaurant is located in Kayenta’s 
Coyote Gulch Art Village. Surrounded 
by beautiful red cliffs and desert gardens, 
Xetava is the perfect place to relax and 
enjoy the outdoor grill and the glorious 
Southern Utah weather. Inside dining is 
enhanced by beautiful artwork and wood 
carvings created by local artists.

The wait staff is attentive, knowledgeable 
and helpful in describing the preparation 
of the eclectic cuisine. The evening menu 
features a variety of items. Chili garlic rack 
of lamb, shrimp and melted dill havarti, and 
lemon ginger chicken with sweet potatoes 
au gratin are some of the favorites. I 
relished the traditional hummus plate served 
with cucumber, tomato and warm grilled 
pita bread. Diners can also choose from a 
variety of gourmet burgers.

Breakfast and lunch are served seven 
days a week, and dinner is available on 
Thursday, Friday and Saturday. And the 
restaurant offers live music each Saturday. 
I am pleased with my discovery of Xetava 
Gardens Café. I now have a new favorite 
restaurant in Southern Utah.

Xetava Gardens Cafe
815 Coyote Gulch Ct. 
Ivins, UT 84738 
435-656-0165
www.xetavagardenscafe.com

Excerpts from the Zions Bank Speaking on Business Radio Series.
See www.zionsbank.com/speakingonbusiness for radio listings and for more information.

I found pleasure in all three during 
my recent visit to Xetava Gardens 
Café in Ivins, Utah. The food was truly 
outstanding. Every dish is made to order, 
and owner Greg Federman told me the 
restaurant does everything possible to buy 
local and organic products. The beef for 
their steak gyros, burgers and New York 
strips are grown at Bar 10 Ranch, only 

http://www.xetavagardenscafe.com
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The full-sized bus is equipped with bars, a beam, 
a vault, a trampoline, ropes, rings and a climbing 
apparatus. The mobile gym travels to preschools, 
daycares and parties throughout Davis, Weber and Salt 
Lake counties to give kids a chance to climb aboard 
and learn about fitness and the basics of preschool 
gymnastics. The TUMBLEBUS is also available for 
birthday parties and special events for children up to  
8 years old. 

The Hales began their TUMBLEBUS business after 
11 years of relocating every 18-24 months to remain 
employed in the construction industry. After another 
layoff in October 2009, Shad and Amy decided it 
was time to make a needed change to provide a stable 
environment for their children.

The Hales started researching business opportunities 
and came across information on the TUMBLEBUS 
concept. One of their children had even attended a 
TUMBLEBUS birthday party in 2006 while living in 
Arizona. Although they knew there would be challenges 
in owning a business, they felt the potential benefits 
would make it worth the effort.

Through Zions Bank, Shad and Amy were directed 
to the SBA’s Small Business Development Center at the 
Davis Business Alliance. The knowledge and expertise 
they received from the center were pivotal in planning 
and obtaining financing for their venture. Once they had 
everything in order, Chantel Chase and Des Fourie of 
Zions’ Kaysville branch walked them through the steps 
of obtaining an SBA recovery business loan.

Since the Hales started their business in March, they 
have enjoyed presenting their services to children in 
their community. Shad and Amy are continually adding 
clients to their business and are looking forward to great 
success as they continue to pursue their financial goals 
through their entrepreneurial venture.

Find out more about the TUMBLEBUS at  
www.tumblebusutah.com.

sba success story

When Shad and Amy Hales drive up in their big yellow bus, 
kids know it’s not just another vehicle — it’s a TUMBLEBUS.

TUMBLEBUS

Gymnastics on the Go

Jason Budge and Steve Palmer
Photos courtesy of Shelf Reliance

Shad and Amy Hales 
Photos by Kevin Kiernan
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The main function of both centers is to help existing 
small businesses find — and ultimately win — government 
contracts and services. The majority of federal purchases 
less than $100,000 are set aside for small businesses. 
Particularly in such a challenging economic time, the 
government is an excellent customer because it often 
purchases items in bulk, puts large contracts out to bid 
and, most importantly, pays its bills on time.

Fred Lange, director of the Utah Procurement 
Technical Assistance Center, says fiscal year 2009-2010 
was a record year for the organization, which brought 
in $500,000 worth of contracts for small businesses. 
The Utah center is run through the Governor’s Office 
of Economic Development while the Department of 
Commerce runs through the Idaho center. 

“Our niche is to help companies that have been in 
business for a couple of years or more find opportunities 
to extend their marketing into the government sector, 
whether it’s federal, state or local contracts,” he says.

Any business, regardless of its size, is eligible to 
participate in the center’s program. One of the most 
popular services is Bid Match, which uses a database to 
match a company’s product or service with government 
agencies that might be in need of it.

Additionally, companies can reach out to business 
resource centers. These centers are designed to be  
“one-stop shops” for small business assistance — 
offering everything from help writing a business 
plan to human resources to accounting suggestions. 
Zions Bank’s commitment to the growth and success 
of businesses in Utah enabled it to create a Business 
Resource Center in 2006.

Over the course of its five years, the Business Resource 
Center has helped hundreds of entrepreneurs access 
information to help them grow their dreams. Since its 
launch, the center has created a computer lab, updated 
its reference library, produced the Business Builder 
Booklets (available online at www.resources.zionsbank.
com) and participated in the UtahPulse newsletter.

The Business Resource Center also connects the 
public to its on-site partners — the Service Corps of 
Retired Executives. These experienced volunteers are 
ready and willing to share their expertise with business 
owners. Other partners, including the U.S. Small 
Business Administration, Small Business Development 
Centers and the Utah Governor’s Office of Economic 
Development also provide the center with information 
and assistance.

If your company is struggling, don’t despair. These 
resources could provide just the help you need.

Lori Chillingworth is executive vice president and 
director of Zions Bank Small Business Banking.

finance

Photos by Kevin Kiernan

Grow Your Company During a Recession

By Lori Chillingworth 

Small businesses have struggled right along with larger companies 
during the economic downturn of recent years. If your small business 
has taken a hit recently, don’t lose hope. 

State and private entities are eager to assist small 
businesses, which are the lifeblood of our country. Small 
firms with fewer than 500 employees represent 99.7 
percent of all employer firms nationwide, according to 
the U.S. Small Business Association. They employ just 
more than half of the private workforce and are the 
principal source of new jobs in the U.S. economy.

There are many resources to help those companies 
navigate rough waters. Procurement Technical 
Assistance Centers in both Utah and Idaho, for example, 
are ready to help keep you and your small business 
running during tough times.

Big Hopes 
for Small 
Business
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2. Take Action 
Depending on the recommendations in your audit, 

you may be able to implement low-cost measures such 
as installing a programmable thermostat that can cost as 
little as $100. 

3. Upgrade Equipment 
For those looking for long-term savings, investing 

in energy-efficient upgrades such as boilers, furnaces 
and energy-efficient windows has a big effect on energy 
use. Not only do upgrades add to the value of your 
commercial property, they can help lower both energy 
use and costs. For example, older boilers use more 
fuel to heat water than new high-efficiency models, 
wasting both fuel and money. Adjustments by just a 
few percentage points in boiler efficiency can translate 
to savings. Since space heating accounts for nearly 40 
percent of a typical commercial building’s annual energy 
usage, installing furnaces and boilers with efficiencies of 
90 percent or greater can significantly reduce the heating 
costs of your building.

4. Build Healthy Habits 
Just like recycling programs adopted by many 

energy-conscious businesses, building healthy energy-
efficient habits can help reduce energy use and costs. 
Simple modifications such as lowering the thermostat 
by a couple of degrees, lowering hot water heater 
temperatures and checking for cracks and gaps in 
caulking and weather stripping around windows can 
provide relief from winter heating costs. 

5. Reap Rewards 
Many utility companies and government agencies 

throughout the country offer rebate programs for 
implementing energy-efficient measures. These rebates 
can help you offset the costs of installing equipment. 
These rebates are intended to help spearhead the need 
for energy efficiency and provide business owners with 
incentives to become good stewards of the environment. 

Many of the common energy saving measures 
implemented by businesses provide a great return on 
investment. Some measures will take longer to pay for 
themselves, while others will start paying for themselves 
within months. However, the benefits will pay off not 
just this winter, but year after year. 

For more information about energy efficiency, technical 
assistance, and how to take advantage of rebates for natural 
gas equipment in Utah, contact Questar Gas Company about 
its ThermWise program at ThermWise.com or 800-323-5517. 
Additional resources and incentives may be available for 
electric equipment by visiting www.rockymountainpower.net/
utsave. Rebate programs are available throughout the country. 
Check with your local utility to find out about rebate programs 
in your area.

finance

Have you noticed a spike in energy costs this winter? If so, don’t 
freeze up. Take action and start saving. For many business 
owners, analyzing and adjusting energy use can be a sure 
way to increase their bottom line. Business owners can save 
on their utility costs through energy-efficient upgrades such as 
adding additional insulation and replacing or tuning the heating 
systems. Here are five tips to help you save cold, hard cash this 
winter and for years to come.

1. Get an Energy Audit
A commercial building energy audit studies a facility’s 

energy consumption. It includes the inspection of 
lighting systems, air conditioning/heating and ventilation 
equipment, controls, and overall energy use. Depending 
on the findings of the audit, business owners are advised 
on their energy savings potential, whether that means 
upgrading HVAC equipment or just installing additional 
insulation. Utility companies understand the importance 
of energy efficiency and may offer technical or funding 
assistance to perform audits to determine where 
businesses can save money.

Can Your Office 
Heating Bills 
Survive the  
Cold Snap?
5 Tips to 
Lowering 
Costs
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Aptitudes: The natural abilities or DNA of 
those on your sales team. For instance, are 
they “wired” for sales?

Motivation: Will your team have the 
persistence and energy to do whatever they 
have to (without cheating) in order to win?

Skills: What communication and sales 
skills are required to sell your product or 
service? Do your individual team members 
have skill gaps?

Role Perception: Do salespeople understand 
the success factors of the job? What are the 
high- and low-value activities with which 
they should spend their time?

Working through each of these activities 
will improve sales performance. Some are 
long-term solutions, and some will move 
the needle quickly. We often ask clients, 
“Which one moves the needle fastest?” 
Most students and business professionals 
guess motivation or skills. Here’s the order 
of impact in terms of time required to  
see improvement:

Role Perception
Skills
Motivation
Aptitude
This order often shocks people. The 

reality is that role perception drives how 
your organization will use its most precious 
resource: time. The definition of high- 
and low-value activities is crucial to the 
success of a sales team. The easy way to 
understand this is that more high-value 
activities and less low-value activities equal 
greater performance. 

Put another way, what you do with your 
team may have more to do with success than 
who you choose for your team.

At this time of the year, most 
organizations are busy refining next year’s 
goal. My advice is simple: Don’t refine the 
goal until you have defined the role. 

Zions Bank has started a six-class course 
for its business clients around these top 
two performance levers: role and skills. 
For information on when the class will be 
available in your area, ask your business 
banker for more information. The course 
material has been developed by award-
winning sales leaders and is offered 
exclusively to you as a client of Zions Bank.

In 2011, make how you sell as much of an 
advantage as what you sell.

It is easier than you may think.

Rob Jeppsen is senior vice president and manager 
of Commercial Sales for Zions Bank.

Sales is arguably the most important 
discipline in any business because it fuels 
this growth. Unfortunately, sales is also 
arguably the least developed discipline in 
most businesses.

This is partially because business owners 
and sales leaders have few places to turn for 
sales help. The “usual suspects” include:

Sales Trainers: Organizations hope for a 
“silver bullet” to solve their sales problems. 

Motivational Speakers: Organizations hope 
such speakers will improve the work ethic 
of their team and hit their sales goal.

Incentive Changes: Organizations hope 
that salespeople chasing incentive pay will 
increase sales.

Contests: Organizations hope that 
salespeople chasing a temporary goal will 
increase sales.

The common theme in these approaches 
is hope, but hope is not a strategy. While 
each of these four options may help a 

company realize a temporary increase 
or spike in sales, rarely do any deliver 
long-term success. This is why so many 
businesspeople consider sales an art rather 
than a business discipline — an attitude 
that has led to inconsistency in sales for 
many organizations.

The truth is that sales techniques have 
more method than madness. As you look 
to tune up your sales engine in 2011, there 
are four key levers to help you achieve 
long-term, sustainable success.

Performance Improvement Activities

By Rob Jeppsen
Businessman Charles Schwab once said, “Companies are like people. Those 
that grow, live. But once our cells stop dividing and multiplying to create 
growth, we begin dying. The sooner an organization realizes this, the more 
successful it will be.” 

Adding Method  
to Madness

Move the Sales Needle in Your Business

Rob Jeppsen teaches a group of business owners as part  
of a six-course Zions Bank Business Performance Series.
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A father without a college education makes a fortune through 
hard work and inspired entrepreneurial activity. He offers his son 
access to any college in the country, and the son replies, “Dad, you 
didn’t need to go to college to succeed, so why should I?” The son 
prefers to have fun with fast cars.

finance

Another family gives each adult child a large nest egg 
to encourage them to develop a business. Within a few 
years, almost all the money has been spent on houses 
and luxury goods, and the adult children are back in the 
parents’ home. How could things go so wrong?

In the wealth management business, we meet many 
families that have achieved prosperity, sometimes 
substantial prosperity. They’ve usually done this by 
building their own businesses, lifting themselves to an 
income level unimaginable to their own parents and 
living in a style they never experienced when they were 
young themselves.

There is a natural tendency to give our children the 
things that we never had. It’s hard to argue against 
giving them better health care and a college education. 
However, beyond things like these, we embark on 
a slippery slope. The parents who made the money 
don’t need to be reminded that the world is a hard and 
unforgiving place, and that even great energy and skill 
need to be supplemented with a little luck. Getting the 
children to understand this is a different matter.

Teenage children see their parents in the glow of 
success and comfort, not in the formative years of 
struggle. Too often, the image they build of a successful 
businessman is equivalent to viewing farming as 
counting the number of bushels in the silo rather than 
in terms of the work that put them there. They haven’t 
acquired the tenacity and the patience to build success 
for themselves.

What to do? We suggest three things: First, explain how 
you obtained your wealth and explain it often; second, 
foster familiarity with both hard work and families 
without privilege; and third, practice saying “no.”

The explanation of wealth should stress that success 
was not inevitable. Conversations should focus on 
effort and risk, and highlight, rather than cover up, the 
element of sheer luck that is part of most success stories.

Getting the children to do volunteer work in 
underprivileged communities or to work as a teacher’s 
aide in lower-income schools can be very helpful.

Finally, don’t buy your daughter a BMW because her 
best friend just got a Mercedes convertible.

It’s easy to say, but hard to do, especially when you’re 
driving a Mercedes yourself. Still, give it some thought 
the next time you’re tempted to buy her four tickets to a 
rock concert that cost $120 apiece. 

George Feiger is chief executive officer of Contango 
Capital Advisors, the wealth management arm of Zions 
Bancorporation (www.contangoadvisors.com). Contango 
collaborates with affiliate bankers to integrate investment 
management with other financial services. In Utah and Idaho, 
Contango operates as Zions Wealth Advisors. E-mail Contango 
Capital Advisors at contact@contangoadvisors.com.

Please note: Investment products and services offered through 
Contango Capital Advisors Inc., a registered investment adviser 
and a nonbank subsidiary of Zions Bancorporation, are not 
insured by the FDIC or any federal or state governmental 
agency, are not deposits or other obligations of, or guaranteed 
by, Zions Bancorporation or its affiliates and may be subject to 
investment risks, including the possible loss of principal value 
of amount invested. CCA #0810-0093

Talking to Children 
About Money

How to Pass on Your Secrets to Success

By George Feiger

mailto:contact@contangoadvisors.com
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• Click on “Sign up to stop receiving paper statements”

• Follow the directions

For more information, please visit zionsbank.com/estatements or call 1-800-840-4999.

eStatements
green even in winter

101143_eStatements_Community_Mag_Ad.indd   1 12/1/10   4:33 PM



70   January/February 2011

finance

From Geographic Isolation to Global Integration
Much of Utah’s changing demographics are due 

to the Beehive State’s entrance on the national and 
international business scene. Until 1970, Utah remained 
geographically isolated, as well as vulnerable to the 
booms and busts of its specialized industries. 

In the last 40 years, however, the Utah economy 
— along with that of the intermountain region — 
has grown more rapidly than the nation’s economy, 
generating relative economic opportunity and more 
consistent net in-migration. Since 1990, Utah has 
sustained net in-migration, even when unemployment 
rose in the state in the current and also 2001 recessions. 

As the state has developed a larger and more 
diversified economy, it has become more fully integrated 
into global financial, production and labor markets. 
Utah has emerged as a destination for those seeking 
employment opportunities — both native and foreign 
born — and increasingly for retiring Baby Boomers 
whose life expectancies continue to rise.

In fact, Utah is in the midst of an economic, demographic and 
cultural transformation, according to recent research by the 
Bureau of Economic and Business Research at the University of 
Utah. Over the next several generations, Utah will become a place 
of unprecedented diversity in age, culture, language, nativity, race, 
ethnicity and socioeconomics. 

The net result of these trends is that Utah, along with 
the rest of the nation, is becoming much more culturally, 
linguistically, ethnically and racially diverse, as well as 
having a rapidly growing older population. These trends 
mean that the age structure and ethnic composition of 
the future population will be significantly different than 
that of the past. 

Immigrants Contribute to Population Growth
One of the major ways Utah’s face will change is 

through increasing immigration. 
Over the past 30 years, immigrants have come to the 

United States and to Utah in record numbers. Utah has 
become a “New Gateway” for immigrants, who come 
primarily for employment and work in large numbers in 
construction, landscaping, hospitality and manufacturing. 

Immigrants are also concentrated in the highest-
level scientific and technical occupations in the state, 
especially at colleges and universities. Policy changes, 
such as refugee resettlement, have brought immigrants 
from many new origins, such as Africa. Finally, the LDS 
Church, which is headquartered in Utah, has become 
increasingly international in scope and outreach, and 
this has attracted people as well.

International immigrants accounted for about half the 
net in-migration to Utah in the 1990s, directly contributing 
about a fifth of its population growth. And while previous 
immigration was largely from Europe, today’s immigrants 
are primarily from Asia and Latin America. 

Utah’s foreign-born population has arrived from 
across the globe, bringing and expanding perhaps 
hundreds of cultures and ethnic groups. 

The face of Utah is changing. 

Utah Foreign Born Population: 
1900–2008
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The New Utah
Our Demographic Transformation

By Pamela S. Perlich 
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Utah’s Racial and Ethnic Composition Is Changing

At the same time, Utah’s racial minority population is 
trending upward. 

Salt Lake County, for example, hit the 24 percent 
minority mark in 2007. Although the state still lags 
behind national minority numbers — at 35 percent in 
2007 — Utah’s minority population is growing. The 
minority share of the Utah population, which remained 
between 1 and 2 percent for many decades, was 
estimated to be 18 percent statewide in 2007.

This increase in ethnic and racial diversity is not 
uniformly distributed across the age spectrum. Rather, 
it represents a generational shift with nearly one-
fourth of preschool children in Utah and one-third in 
Salt Lake County in 2007 estimated to be racial or 
ethnic minorities. In contrast, less than 10 percent of 
retirement-age Utahns are estimated to be minorities. 

These age waves of diversity are also evident in school 
enrollment data. From 2000 through 2007, minorities 
accounted for one-third of the increase in the total 
population and two-thirds of the school enrollment 
increase in the state. There is also greater minority 
representation in the prime working-age population, 
many of whom are recent immigrants and who are the 
parents of the increasingly diverse student populations. 
Meanwhile, the elders of the state are almost entirely 
white and native born. 

The cumulative demographic impact on Utah is a 
population that is younger, as well as more racially, 
ethnically, linguistically, culturally and religiously diverse. 

Baby Boom — approaches retirement, the median age 
of the United States and Utah populations is pulled up 
with it. Along with increasing life expectancy, this means 
older persons will be a larger share of the population. 

By 2050, Utah will have about the same number 
of persons 65 and older relative to the working age 
population as does the nation. But it will also have 
many more children. This means that the children who 
are in school today will inherit the greatest elderly 
demographic burden ever.  

Over the next several decades, Utah’s working-age 
population will be asked to continue supporting the largest 
number of youth per capita of any state. In addition, they 
will be asked to support an increasing share of retirees in 
the population. These workers and guardians of tomorrow 
are currently at the forefront of this increasing wave of 
ethnic, cultural and linguistic diversity. 

These structural demographic changes are occurring 
within the context of increasing global competition, 
continued economic globalization, and the realization of 
resource and environmental constraints. 

Planning for Tomorrow
The extraordinary demographic transformation that 

is unfolding around us presents significant challenges to 
the policy makers of today. 

One thing is clear: Planning for the future cannot be 
based on an obsolete view that the future population is 
simply a supersized version of an idealized past. 

Utah faces great challenges. How does the state 
restructure its institutions and communities to not only 
accommodate but also benefit from these changes? How 
does it re-engineer its infrastructure and housing to 
create a physical environment that is livable, sustainable, 
affordable and efficient? How does it prepare the 
youth of today to be the most productive and creative 
generation ever? 

In short, how do policy makers redesign policies and 
plans to ensure the best possible future for this New 
Utah? This is our challenge.

Pamela S. Perlich is a senior research economist at the Bureau 
of Economic and Business Research at the University of Utah. 
More information on Utah’s changing demographics can be 
found online at www.bebr.utah.edu.

Minority Share of the Population: 
U.S., State of Utah, Salt Lake County
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Minority Share by Age Group: 
Utah and Salt Lake County – 2008
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Utah’s Age Structure Is Evolving
Utah’s history of a relatively young working force is 

also changing, however. 
Although Utah’s highest-in-the-nation fertility rate 

continues to result in the largest number of persons per 
household and lowest median age among states, these 
characteristics are trending towards national averages. 

Utah lags national demographic trends by about 
two and a half generations in these changes. However, 
the relative youthfulness of the nation is soon to be 
accompanied by the rapid growth of the retirement-age 
population. As the largest, most racially, ethnically and 
linguistically homogenous generation — the Post WWII 
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•	A	written	lease	agreement	is	a	must	for	all	leases	
longer than a year. The law allows verbal leases 
for less than one year. However, specific terms of 
oral agreements are difficult to prove. A written, 
signed lease avoids “he said/she said” problems. Any 
amendments should also be in writing.

•	Tenants	have	a	right	to	privacy.	The	lease	should	
specify when and under what circumstances you can 
enter the property. Unless otherwise provided in the 
lease or in case of an emergency, you must provide a 
renter prior notice before entering.

•	Know	what	you	can	and	cannot	do	with	security	
deposits. After a lease terminates, you are usually 
required to refund the security deposit within a 
certain time period. Security deposits generally can 
only be used to repair damage beyond normal wear 
and tear. If you keep any part of the security deposit, 
you have to send the tenant a written notice of the 
reasons for and the amount of the deductions.

•	If	you	are	going	to	hire	a	property	management	
company, research the company’s history, check 
with the Better Business Bureau or the National 
Association of Residential Property Managers, ask 
for a list of current customers you can talk to about 
their experience, and obtain a written contract 
outlining what services the management company 
will and won’t provide. Make sure you get copies of 
the leases and timely and accurate accountings.

•	If	you	are	not	going	to	hire	a	property	
management company, you need to be ready to 
maintain the property and make repairs. Being a do-
it-yourself landlord is hard work and a 24/7 job.

•	You	must	have	appropriate	insurance	coverage	
— homeowners and liability.

There is a lot involved in being a landlord. If you 
do it right, you may reap the benefits. If you do it 
wrong, it will surely cost you money. 

Cynthia J. Crass and Laurie S. Hart are shareholders with 
the law firm of Callister Nebeker and McCullough in 
Salt Lake City. Ms. Crass focuses her practice on trusts, 
estates and fiduciary law. Ms. Hart focuses on business 
transactions and estate planning. Visit them at www.
cnmlaw.com.

Please note: The preceding article is offered for 
informational purposes only and should not be construed 
as legal advice or as pertaining to specific factual 
situations. Consult an attorney concerning your own needs 
and circumstances and to obtain any legal advice with 
respect to the topics discussed in the article.

legal

Photos by Kevin Kiernan

•	Know	the	law.	You	must	comply	with	federal,	
state, and county or city laws. 

•	Run	a	credit	check	on	prospective	tenants.	
Verify they pay their rent on time. A credit report 
will show whether someone has been convicted of 
a crime or evicted. Before running a credit check, 
obtain the tenant’s consent and Social Security 
number.

•	Landlords	must	only	rent	premises	that	are	
safe, sanitary and fit for human occupancy. If you 
wouldn’t live in your rental, you shouldn’t be 
renting it.

You want to become a landlord. What could be better than to collect 
rent to pay off a mortgage and get tax benefits while your property 
increases in value? Renting may have its benefits, but there are many 
legal and practical landmines you must avoid. Here are some basics 
you need to know now. 

So You Want to 
Become a Landlord
What You Need to Know — Now

By Cynthia J. Crass  
and Laurie S. Hart

http://www.cnmlaw.com
http://www.cnmlaw.com
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Garden Café

The Blue Boar Inn & Restaurant 

Fanny’s Grill

The Blue Heron Inn

Relax and enjoy the eclectic menu and charming ambiance of the Garden Café.  

Located in The Grand America Hotel, the café features breakfast and lunch  

buffets, as well as an extensive a la carte selection for breakfast, lunch and  

dinner. The Garden Café is highly acclaimed for “The Best Sunday Brunch”  

offered each Sunday from 11 a.m. to 2:30 p.m. The Grand Seafood Buffet  

offers an array of fresh seafood and takes place Saturday evenings from 5 p.m.  

to 9 p.m.

The Blue Boar Inn & Restaurant offers fine dining nestled in the enchanting 

Heber Valley. The AAA Four Diamond establishment boasts the highest 

possible Zagat rating, six Wine Spectator’s Awards of Excellence and 

numerous Best of State awards including 2008 Best European Dining. 

Whether feasting on the Hinterhof patio or in the inviting dining room, 

guests feel as if they have escaped to a secret European hideaway. Award-

winning rooms are also available to complete a getaway. Open daily for 

breakfast, lunch and dinner and five-course brunch each Sunday.

Fanny’s Grill offers a casual atmosphere with dining on the 

patio overlooking the golf course or indoors so you can catch 

the game. Fanny’s offers breakfast, lunch and dinner with house 

specialties like bread pudding French toast, banana granola 

pancakes, the “Crater Club” and grilled portobello sandwich. 

Our menus also include an assortment of steaks, pasta, 

seafood, salads and sandwiches sure to please everyone. We 

also have an ice cream bar featuring Ben and Jerry’s premium 

ice cream and our wine list has the best prices in the valley. 

The Blue Heron Inn bed and breakfast is located on the banks of 

the Snake River. The inn features spectacular country views with 

old-fashioned hospitality. Select one of the inn’s seven beautiful 

rooms, each with a private bath, and every morning enjoy a 

delicious gourmet breakfast served in the sunny dining room. Let the 

innkeepers arrange a memorable honeymoon, a romantic getaway, 

guided fly-fishing, horseback riding, snowmobiling, skiing and a host 

of other activities.

555 South Main St. 
Salt Lake City, UT 84111 
801-258-6708 
www.grandamerica.com

1235 Warm Springs Road 
Midway, UT 84049
888-650-1400
www.theblueboarinn.com
Breakfast M-Sat. 8 to 10:30 a.m.
Lunch M-Sat. 11:30 a.m. to 2:30 p.m.
Dinner M-Sun. 5:30 p.m. to 11 p.m.
Sunday brunch 10 a.m. to 2 p.m.

700 North Homestead Drive
Midway, UT 84049
800-327-7220 or 435-654-1102
www.homesteadresort.com
Breakfast 7 a.m. to 11:30 a.m.
Lunch 11:30 a.m. to 4:30 p.m. 
Dinner Sun.-Wed. 4:30 p.m. to 9 p.m.
Thu.-Sat. 4:30 p.m. to 10 p.m. 

4175 E. Menan Lorenzo Highway
Rigby, ID 83442
208-745-9922
866-745-9922
www.idahoblueheron.com
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The Garden Restaurant

The Lion House Pantry Restaurant

Harvest

Built on the location of the Starlight Gardens, The Garden Restaurant 

retains the charm of that historic open-air restaurant with Corinthian 

columns and a retractable glass roof. Our delicious menu prepared by Chef 

Scott Ackley is sure to make your favorites list. Among diners’ favorites are 

our Chicken Parmesan and Roasted Pacific Salmon Teriyaki, along with our 

gourmet sandwiches and paninis. Be sure to try our specialty appetizers 

such as the Fried Dill Pickles or Artichoke Spinach Cheese Dip.

Housed in the personal residence of Brigham Young, Utah’s first 

territorial governor, The Lion House Pantry has great home-style 

cooking in a self-serve setting. The menu changes daily and each 

delicious entrée comes with one of our world-famous Lion House 

rolls. As well, our house salads and home-style pies complement 

any of our home-style cooking entrées. Come in for a fresh, 

economical dining option downtown. 

Experience the simple elegance of Thanksgiving Point’s signature restaurant, 

Harvest. We offer a tasty blend of American dishes with exotic Mediterranean 

influences. The result is so good, you may end up facing the most delicious 

decision of your life.

10th Floor, Joseph Smith Memorial Building
15 E. South Temple
Salt Lake City, UT 84150
801-539-3170
www.diningattemplesquare.com/garden.html

63 E. South Temple
Salt Lake City, UT 84150
801-539-3258
www.diningattemplesquare.com/pantry.html

3003 N. Thanksgiving Way
Lehi, UT 84043
801-768-4990
Lunch M-Sat. 11 a.m. to 3 p.m.
Dinner M-Sat. 5 p.m. to 9 p.m.

dining & leisure guide

Lugano
Celebrating eight acclaimed years in Salt Lake’s Millcreek neighborhood, Lugäno 

offers award-winning Italian cuisine thriving on fresh organic ingredients, grown 

locally when possible. The restaurant combines a cozy bistro-style atmosphere 

with the rich textures of Italy. An open-air kitchen with wood-burning oven is 

centrally located to allow guests a view as their meals are cooked to perfection.  

 

Visit www.luganorestaurant.com to find out more about this award-winning menu 

and international wine list, special public events, cooking classes, private parties, 

and a wide variety of catering opportunities.  

3364 S. 2300 East
Salt Lake City, UT 84109
801-412-9994
www.luganorestaurant.com
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Nauvoo Café

The Roof Restaurant

Red Cliffs Lodge

The Nauvoo Café serves a variety of hot-carved sandwiches, soups 

and meat pies. Open for breakfast, lunch and dinner this café 

has become a Salt Lake City hotspot since its opening in January 

2007. Succulent meats are carved when selected, then toasted 

on artisan bread to create a unique, stunning combination during 

each visit. Come in and enjoy great sandwich combinations in a 

peaceful setting near the Main Street Plaza.

Try dining elevated. The Roof Restaurant is Salt Lake’s premier 

gourmet buffet, legendary for its cuisine and view overlooking 

Temple Square. The Roof features a daily variety of American and 

international entrées, a carving station with prime rib and honey 

baked ham, as well as salads, cheeses, soups and a renowned 

dessert buffet. Celebrate your engagement, anniversary, or any 

special occasion with the elegant atmosphere and world-class dining 

that is found at The Roof Restaurant. Reservations recommended.

The Red Cliffs Lodge is Moab’s adventure headquarters with a restaurant, pool, 

spa, horseback rides, museum and more. Accommodations include spacious 

suites and individual cabins each with private patios overlooking the Colorado 

River. Dine in our on-site restaurant with spectacular views of the Colorado 

River and Fisher Towers.

 

Red Cliffs Lodge is also home to the largest winery in Utah. Set high on the 

banks of the Colorado River, Castle Creek Winery and Vineyard is one of the 

most scenic in the world. Castle Creek Winery offers daily wine tasting, self- 

guided tours and wine sales.

Lobby Level, Joseph Smith Memorial Building
15 E. South Temple
Salt Lake City, UT 84150
801-539-3346
www.diningattemplesquare.com/nauvoo.html

10th floor, Joseph Smith Memorial Building
15 E. South Temple
Salt Lake City, UT 84150
801-539-1911
www.diningattemplesquare.com/roof

Mile 14 Highway 128
Moab, UT 84532
435-259-2002
866-812-2002
www.redcliffslodge.com

Ruth’s Chris Steakhouse
The world-famous Ruth’s Chris Steak House at Hotel Park City features U.S. 

prime steaks broiled to perfection at 1800 degrees, expertly executed seafood, 

New Orleans-inspired appetizers, unforgettable desserts and an award-winning 

wine list. This is a steakhouse to which others aspire. Private dining available for 

groups and special events. Located within Hotel Park City on the Park City Golf 

Club. Member of The Leading Hotels of the World.

2001 Park Avenue
Park City, UT 84068
Inside Hotel Park City
435-940-5070
www.hotelparkcity.com

78   January/February 2011



feature

Solitude Mountain Resort Dining

Ruth’s Diner

Silver Fork Lodge

Torrey Schoolhouse B&B Inn

Creekside Restaurant offers a unique European vintage cuisine for both 

the brunch and dinner menu — a perfect complement for the stunning 

patio vistas of the mountain. The Yurt will satisfy both your appetite for 

adventure and gourmet meals. A short hike through the woods leads you 

to a chef who prepares your meal while the sun sets on the Wasatch.

Inquire about Solitude’s culinary weekends, which mix cooking classes 

and ample opportunity to “dine-a-round” Solitude. 

Since its beginning in 1930 as Ruth’s Hamburgers, we have been 

serving American comfort food to generations of families. Whether it’s 

our famous Mile-High Biscuits or our signature Raspberry Chicken, you 

will be sure to find satisfaction in our array of tempting offerings.

Voted "Best Breakfast in Utah" by SL Magazine. For an 

atmoshpere thought to be forgotten, enjoy the rustic 

charm with indoor or outdoor dining both offering 

beautiful views of Big Cottonwood Canyon. Menu 

offers a wide variety of items for children to the most 

sophisticated adult. Full-service liquor license and an 

excellant wine list available! Serving breakfast, lunch 

and dinner. Open year-round. Stay the night and have 

breakfast on us.

For your next weekend getaway, enjoy Torrey and Capitol Reef in luxury and 

convenience. Close to great dining, shops and galleries, the newly renovated 

historic Torrey Schoolhouse B&B combines comfort, quiet and beauty in 

one of the most spectacular settings in Utah. And it’s only three hours from 

Salt Lake City! Offering delicious full hot organic breakfasts and massaging 

recliners in every room, we’re open from March 28 until Nov. 1.

12000 Big Cottonwood Canyon
Solitude, UT 84121
Creekside
801-536-5787
Brunch Sat.-Sun. 10 a.m. to 2 p.m.
Dinner 5 to 9 p.m.
The Yurt
801-536-5709
One seating Wed.-Sun. at 6 p.m. 

2100 Emigration Canyon Road
Salt Lake City, UT 84108
801-582-5807
www.ruthsdiner.com
8 a.m. to 10 p.m. daily

11332 E Big Cottonwood Canyon Road
Brighton, UT 84121
801-533-9977
888-649-9551
www.silverforklodge.com
Breakfast Mon.-Fri. 8 a.m. to 11:30 a.m.
Sat. 8 a.m. to 12 p.m. Sun. 8 a.m. to 1 p.m.
Lunch until 5 p.m. daily
Dinner Sun.-Thu. 5 p.m. to 9 p.m. 
Fri.-Sat. 5 p.m. to 9:30 p.m.

150 N. Center St.
Torrey, UT 84775
435-491-0230
www.torreyschoolhouse.com
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  In my responsibilities at Zions Bank, I have the unique 
opportunity to regularly travel throughout Utah and Idaho. 
In my travels, I meet with residents, business people, farm 
and ranch owners, community leaders, religious leaders, 
educators, and others — meeting in large groups, as well as 
one-on-one with individuals. Sometimes these meetings are 
over a meal, sometimes they are at the bank. But oftentimes 
they are in various places of business, out on the farm or 
standing in a driveway. I truly enjoy this part of my job, 
because I value being with those who contribute so much 
to the success of our communities.

The fundamental role of a bank in the community has 
remained relatively unchanged from when my banking 
career began. The following is a quick snapshot of what I 
believe are the key roles a bank plays in the community.

Offering a Broad Range of Financial  
Products and Services

One rather obvious role of a bank is to make a broad 
range of financial products and services available. And the 
products offered must meet the needs of the individuals and 
businesses in the community.

Economic and Community Development
Banks, as one of the major sources of capital, play an 

extremely important role in the sound economic growth of 
the communities they serve. This role includes helping to 
meet the commercial, small business, municipal financing, 
agricultural, real estate, community development and 
consumer needs of all segments of the community.

Community Involvement
As good citizens, banks have a responsibility to be 

involved in volunteerism and community service. This 
is something that, in my opinion, has been — and will 
continue to be — one of the keys to the success of Zions 
Bank. And the key to successfully meeting community 
needs through service is partnerships — nonprofit 
organizations, businesses, government, etc., working 
together for the betterment of the community.

Personal Relationships
All of the roles of a bank that I have mentioned link to 

the final role I believe banks play within their communities. 
This role is simply the need for local bankers in the local 
community who understand the local market and can 
respond to community needs.

I am exceptionally proud to be a banker. I am proud  
of our industry. I am proud to be counted among the  
2 million men and women who work in banks across the 
county. In particular, I am proud to be a Zions Banker and 
to be associated with our unrivaled team of bankers across 
Utah and Idaho, as we work together with our clients and 
communities to help ensure the ongoing growth of our 
local and state economies. 
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The Last Word
By A. Scott Anderson, 

President and CEO, Zions Bank

Proud to Be a Banker
My banking career began 36 years ago, at a time 

when the public considered banking to be a noble 
profession. Sadly, the events of recent years and the 
media’s continued misuse of the term “banker” have led 
to the vilification of bankers among many today.

I see bankers in a much different light than the 
mischaracterization that has recently emerged. Zions 
Bank, and the dozens of other banks that call Utah and 
Idaho home, are the traditional, regulated banks that 
run the engines that drive our local and state economies. 
We are caring participants in our communities, and 
our success as an institution and an industry is directly 
tied to the success of the individuals, businesses and 
communities we serve.
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Auction Results November 22–30, 2010

Average yields on Zions Direct Auctions Securities compared to non-auctioned national averages for 
securities similar in rating and term. PASt PeRFoRMANCe IS Not AN INDICAtIoN oF FutuRe ReSultS.

Baseline

Something great often begins with something small. When investing in fixed 

income, little increases in yields today can lead to bigger rewards later. Zions 

Direct Auctions can help you get started. Once you sign up, you take the 

controls—choosing when, on what, and how much to bid on FDIC-insured 

CDs, municipal and corporate bonds, as well as other securities. To see our 

latest auction results, sign up for our weekly newsletter at ZionsDirect.com.

For once, an auction  
that’s easy to understand.

Investment products and services offered 
through Zions Direct, Member FINRA/
SIPC, a non-bank subsidiary of Zions 
Bank, are NOT insured by the FDIC or any 
federal or state governmental agency, are 
NOT deposits or other obligations of, or 
guaranteed by, Zions Bancorporation or its 
affiliates, and MAY be subject to investment 
risks, including the possible loss of principal 
value or amount invested.

1 - Information from MSRB as of 
11/26/2010. The Trade Data was 
developed by BondDesk Group 
based on information from MSRB’s 
Real-Time Transaction Reporting 
System, and excludes transactions in 
taxable bonds. The aggregate rating 
for each bond is based on average 
ratings from Moody’s and S&P (when 
available).

2 - Information from FINRA’s Trade 
Reporting and Compliance Engine 
(TRACE) system as of 11/26/2010. 
The Trade Data was developed by 
BondDesk Group based on trade 
reporting information from TRACE, 
and excludes transactions in callable 
and floating-rate coupon bonds. 
Although information in this Market 
Snapshot is believed to be reliable, 
Zions Direct and BondDesk make 
no express or implied warranties of 
any kind regarding this information, 
including as to its accuracy or 
completeness. The information in 
the Market Snapshot is not intended 
to serve as the basis for investment 
decisions. Past performance is not an 
indication of future results.
Although information in this Market 
Snapshot is believed to be reliable, 
Zions Direct and BondDesk make 
no express or implied warranties of 
any kind regarding this information, 
including as to its accuracy or 
completeness. The information in 
the Market Snapshot is not intended 
to serve as the basis for investment 
decisions.

3 - 1 year = anything greater than 
0.5 years and less than 1.5 years to 
maturity; 2 years = anything greater 
than 1.5 years and less than 2.5 
years to maturity; 3 years = anything 
greater than 2.5 years and less than 4 
years to maturity; 5 years = anything 
greater than 4 years and less than 6 
years to maturity; 7 years = anything 
greater than 6 years and less than 8.5 
years to maturity; 10 years = anything 
greater than 8.5 years and less than 
11.5 years to maturity. 

4 - Information from auctions.
zionsdirect.com. Compared CD terms 
are 3, 6, and 12 months; compared 
municipal bond terms are 2 months 
to 4 years; compared corporate bond 
terms are 2 months to 8 months. CD 
data gathered 11/24/2010 through 
11/30/2010. Bond data gathered 
11/22/2010 through 11/26/2010.

5 - Top 50 National APYs - Top 50 U.S. 
bank and thrift holding companies by 
deposits (11/30/2010). Based on CD 
for given term at $25,000. Copyright 
2010 © Informa Research Services, 
Inc. Used By Permission.
Certificates of Deposit (CDs) are FDIC 
Insured Up to Applicable Limits.

6 - A weighted average is calculated 
when multiple CDs of similar terms 
are sold through the auction platform. 
FDIC-insured CDs with terms from 3 - 
4 months are noted as 3 months; 5 - 7 
months as 6 months; 11 - 17 months 
as 12 months. 

auctions.zionsdirect.com
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Invest in energy efficiency today and 
increase your profits for tomorrow.

Think ThermWise®

It’s easy to save money with the ThermWise Rebate Program for businesses. Receive cash 

rebates for the installation of natural gas high-efficiency equipment and receive substantial 

savings on your energy costs year after year.

Learn more at ThermWise.com 

or contact business@thermwise.com 

1-800-567-3460

Receive cash rebates for the installation of natural gas high-efficiency equipment. 
Boilers, Boiler Tune-ups, Furnaces, Water Heaters, Infrared Heaters, Commercial Clothes 
Washers, Commercial Cooking Equipment, High-Efficiency Windows and Insulation, and 
much more!


	0111ZBCMCvr
	0111ZBCM_3_10
	0111ZBCM_11_18
	0111ZBCM_19_34
	0111ZBCM_35_50
	0111ZBCM_51_66
	0111ZBCM_67_74
	0111ZBCM_75_82

