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Was your new baby born at a MountainStar hospital? Congratulations! 
Post his or her photo on our Facebook page and we’ll share it on 

the hospital’s I-15 digital billboard.

For more information* and upload instructions
go to www.mountainstar.com/babyboards

*Some restrictions apply. See website release form for details.

Let the world say hello 
         to your little miracle.

Not Bigger. Just Better.

St. Mark’s Hospital • Lakeview Hospital • Lone Peak Hospital 
Ogden Regional Medical Center • Brigham City Community Hospital 
Timpanogos  Regional Hospital • Mountain View Hospital

MountainStar.com | 855-849-3365
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Rede�ning the best
care possible

We were the �rst in Utah to utilize a new technique 

that more precisely removes breast cancer. 

We implanted one of the �rst wireless pacemakers

in the nation. We created the world’s largest 

cardiovascular database used to study the genetics 

behind heart disease. And these are just a few

of the many innovations happening at Intermountain 

Healthcare. We work hard to provide great care

and just as hard to improve it.





City Creek combines the best of city and mountain living with doorstep access to world-class 
shopping, fine dining and Utah’s best nightlife. Homes feature hardwood floors, granite and marble 

countertops, mastercrafted cabinets, inviting fireplaces and downtown’s most stunning views.

Available residences: 99 West | Richards Court | The Regent

INCREDIBLE VIEWS. 
INCREDIBLE DOWNTOWN LIVING.

SALES CENTER  |  99 West South Temple, Suite 100 

Schedule your appointment at 801.240.8600 to see this Regent Sky Suite designed by Barclay Butera. 

www.CityCreekLiving.com



ZION 
NATIONAL 
PARK

Where Angels Land, But All Can Visit

Palisades 
Reservoir

Sustaining Life  
and Leisure

35
A Lucky Year 

for 14 Top 
Businesses

16
Let’s Go  
Fly a Kite
Dixie Power  
Kite Festival

48
Utah’s Drink 
Shop Craze 

Dirty Coke, Bloody 
Mountain Dew, 

Jacked Dr. Pepper

23
Adventures in 

Produce
Support Your  
Local Farmer

and Join a CSA

19
Star Valley

Tourist Destination 
With a  

Hometown Feel

28

features

  Community Magazine  7

42



8   March/April 2015

the basics
12 Editor’s Note 
 Rob Brough 
75 Dining and Leisure Guide 
80 The Last Word 
 Scott Anderson

people
53 Camp Magical Moments
 Making Magic for Kids With Cancer
56  Everyday Heroes
 Zions Bank Awards Smart Women Grants
60 Mary Fauth
 On the Run
62 Jerry Blann
 Resort President Has Skiing in His Blood
64 Idaho Steel
66 Green Spring Golf Course

things you need to know 
68 Lender-paid Mortgage Insurance
 New Loan Option Eliminates Homebuyer’s   
 Requirement to Purchase Mortgage Insurance
70 Last-minute Tax Strategies
 Investing in Retirement May Offer Benefits
72 9 Tips for Launching Your Business
74 Retirement Planning 101
 Zions Bank Webinar on Retirement in  
 the 21st Century

28

35

48 23



CUSTOM WOOD CABINETS  •  GAS FIREPLACE  •  WOOD FLOORS  •  GRANITE COUNTER TOPS  •  STAINLESS STEEL APPLIANCES  •  10’ CEILINGS  •  COVERED PARKING  •  WASHER AND DRYER

www.sunbrook.com

Nestled on a hill in the heart of St. George, UT, Bella Terrazza offers the perfect 
maintenance-free villa home or vacation retreat for those who want more warm, 
sunny days all year long. Breathtaking views appear in every direction in this 
beautiful Sunbrook community.

Sunbrook Sales Center
2240 W. Sunbrook Drive #5
St. George, UT 84770
PHONE: 435-674-2900
EMAIL: sales@sunbrook.com
Tue – Sat: 10 AM – 6 PM

Bella Terrazza Villas
280 S. Luce Del Sol
St. George, UT 84770Beautiful 2 and 3 bedroom villas $160’s FROM

THE

More sunshine days...   
immersed in nature.  

Bella Terrazza Villas
at Sunbrook Communities
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The other day I was driving down Interstate 15 with my 7-year-old 
son who was sitting in the back seat eating his Wendy’s “chicken 
cheeseburger,” as he calls it, and drinking chocolate milk. Between a bite 
of his sandwich and a chug of milk, he frantically exclaimed, “Dad, I’m  
breaking the law!”

Rob Brough
Executive Vice President
Corporate Marketing and Communications

Naturally, I couldn’t imagine what he’d done that 
would be a violation of the law. In response to my 
inquiry regarding the nature of his alleged transgression, 
he shouted, “I’m drinking in the car!”

It dawned on me that we’d just passed a billboard 
warning against the dangers and consequences of 
drinking and driving. After assuring him that he was not 
destined for the slammer because of his choice to wash 
down his lunch with a beverage, the conversation quickly 
turned to a discussion on what drinks were appropriate 
while driving versus those that were the subject of the 
roadside advertisement.

On the topic of appropriate drinks, there appears to 
be a new trend toward “mixed drinks.” I’m not talking 
about the kind that require you to show ID to prove you 
are of legal drinking age. The kind I’m speaking of are 
now found in movie theaters, convenience stores, quick-
service restaurants and even beverage shops selling almost 
exclusively these oddly named, multifarious concoctions. 

Apparently the days of filling your cup with a simple 
Coke, Sprite or Mountain Dew at the soda machine are 
gone. You now have literally hundreds of drink options 
available to you through the Coca-Cola Freestyle®, Pepsi 
Spire™ or in-home SodaStream® dispensers. Even the 
supermarket shelves seem to be carrying an increasing 
variety of flavor options within the traditional soda brands.

Admittedly, I’m not much of a soda drinker. In fact, I 
generally prefer water to a sugary soft drink. However, I 
find myself feeling like a bit of a boring drink consumer 
when I’m at the movie theater with my large, refillable 
mug selecting the “water” button amid the other 
flavorful selections. There are times, however, when I 
need a bit of a jolt and I amuse myself by trying new 
flavor combinations … such as vanilla root beer!

In this issue of Community, Conner Newbold explores 
the drink shop craze that has introduced us to new flavor 
combinations, as well as their interesting (and sometimes 
provocative) names. You can try the Purple Nurple, Pear 
Nekked Berry, Wet Willy, Dirty Coke, Bloody Mountain 
Dew, or Jacked Dr. Pepple, to name just a few.

So, drink up … but, please drink responsibly.

Rob Brough “responsibly” enjoys a 
soda from Swig in Bountiful, Utah.

editor’s note



HOTEL  • CAMPING  • RV PARK  • SWIMMING POOLS  • RESTAURANTS 

GENERAL  STORE  • ATV RENTALS  • HORSEBACK RIDING

RUBYSINN.COM    866.866.6616

THE CLOSEST ACCOMMODATIONS TO BRYCE CANYON



Help Make Utah  
a No-Kill State.

Join Us at NKUT.org

adopt. spay/neuter.
volunteer.
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Fourteen exceptional Idaho- and Utah-
based businesses were honored in February 
at a Speaking on Business radio program 
awards luncheon in Salt Lake City. Zions 
Bank President and CEO Scott Anderson 
recognized each business for its remarkable 
efforts and success. “We strive to create value 
for our clients and are so proud of these small 
businesses for the value they create in their 
communities,” he said.

Selected from among 360 businesses featured 
on Speaking on Business in 2014, the honorees 
are Angie’s Restaurant, Best Bath, Idaho Steel, 
International Armoring, Internexus, Management 
Plus, Norco, Southwind Farms, Top Hat Farms, 
TruAudio, VacationCandy, Webb Landcape, Westroc 
Trucking and Oilfield Service, and Wood Creations.

Luncheon attendees also enjoyed remarks from 
Speaking on Business host Chris Redgrave who 
thanked the businesses for their tenacity, grit and 
for making their local economies stronger. “We 
could not have a more dynamic or diverse group 
of businesses sitting here today,” she said. “It’s an 
honor to serve you.” 

For more photos of the companies, visit  
Facebook.com/ZionsBank, as well as the March/April 
2015 Community magazine app. 

Photos by Kevin KiernanBy Caitlin Hafla

In the Community
A Lucky Year for 14 Top Businesses

The Bein family — Madellyn, Aribella, Allison and Chris Beins of Top Hat Farms — accept their 
award from Zions Bank’s Rob Brough, Daina Winward, Scott Anderson and Chris Redgrave.

Chris Redgrave

TruAudio’s Karrick Wawrzyniak and Bryan Garner accept their award from Zions 
Bank’s Rob Brough, William Jones, Scott Anderson and Chris Redgrave.

Nan Stratton, 
Robert Brown and 

Denny De Lima 
accept the award 

for Internexus from 
Zions Bank’s  
Rob Brough,  

Scott Anderson and 
Chris Redgrave.

“Thank you, Zions Bank, 
for being a partner in 
our family business.

  Richard Ellis — ELLIS FAMILY DENTISTRY
”

Three generations of Richard Ellis have used Zions Bank’s products to help run their 

dental practice. “Anytime Deposits is my favorite product that we have. When you’re a 

small business, cash flow is very important. This gets our checks in quickly, so we have 

the money to run our business.”

To hear the rest of their story, visit zionsbank.com/thankyou.
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Lifetime Achievement Award

UTAH GENIUS AWARDS
A Networking Event

Honoree Showcase11:00 a.m. - 12:00 p.m. Awards Luncheon 12:00 p.m. - 1:30 p.m.

Carl T. Wittwer

BATEMAN IP
www.batemanip.com

HONORING

Co-Founder of BioFire
Medical director of ARUP
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Support Your Local Farmer and Join a

By Gail Newbold

Photos by Kevin Kiernan

Eggplant, blue potatoes, kale and beets may not have been on your weekly 
grocery list in the past, but suddenly these vegetables and many more 

are on your kitchen counter waiting to be consumed. No matter that you 
thought you hated beets. And eggplant. And you wonder what in heaven’s 
name you’re going to do with that frilly bunch of kale? And a blue potato?
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CSA Challenges
There aren’t many cons associated with CSAs, but 

like anything in life, there are aspects you may find 
challenging. Let’s say you’re a Type 2 diabetic told to 
avoid starchy vegetables such as corn and potatoes. But 
your weekly delivery includes a lot of both.

Another minor challenge is the inconvenience and 
worry that comes when you can’t get to the pick-up point 
in a timely manner on a 100-degree day and your fresh 
produce is sitting outside unrefrigerated. Sometimes you 
might even forget to pick it up entirely. However, if you 
think ahead and know you’ll be out of town, often the 
farmer will let you pick up directly from the farm or at 
his stall at a nearby farmers market.

Finally, cost may be a concern. The price is good for 
fresh, organic produce. Can you find it more cheaply at 
your local supermarket or warehouse store? Certainly. 
But it won’t be nearly as fresh, and it won’t be organic.

CSA Benefits
Last summer was my first experience joining a CSA. 

There were a host of benefits I hadn’t anticipated. For 
one, I felt quite smug and altruistic helping a small, 
organic farmer earn his living. I felt immense pride in 
eating much more produce than ever before primarily 
because I’m very frugal and didn’t want to pay for stuff I 
didn’t eat. My goal was to eat each week’s delivery before 
the next arrived, with the help of my husband and son. It 
felt good to know the produce was fresh and organic — 
usually picked on delivery day.

Cooking isn’t my strong suit, but that summer my 
son and I experimented with a variety of delicious and 
healthy recipes in order to meet my produce-consumption 
goal. A fun game became seeing how much of that 
week’s produce I could include in a single recipe. We 
made vegetarian lasagna, quinoa kale salad, Swiss chard 
omelet, chard breakfast casserole, bean-kale-onion-
sausage soup, roasted beets and much more. The last 
delivery included a sugar pumpkin, which I saved till 
Thanksgiving and made a “real” pumpkin pie. It was a 
lot of work, but the flavor was so much better than the 
canned variety that I ate a third of the pie in one sitting.

There was satisfaction is discovering that vegetables I 
thought I hated were actually delicious — such as roasted 
beets. My favorite fruits and vegetables were the berries, 
crisp apples, sweet corn on the cob, herb plants, green 
beans, summer squash, tomatoes, salad greens, cherries, 
apricots and sugar pumpkin.

To learn more about CSAs and to find one near you:  
In Utah, visit csautah.org or www.utahfarmscsa.com.  
In Idaho, idahocsa.org. In Wyoming, www.agrilicious.
org/local/csa/wyoming or www.organicaginfo.org.

Kaysville’s Borski Farms
It’s tricky to make a living as an organic farmer, says John Borski, 

owner of Borski Farms CSA (www.borskifarms.org) in Kaysville, 
Utah. Now age 55, he’s been farming for the last 20 years, but when 
he first started he says, “I just kind of fooled around till I finally sunk 
my head into it and learned all about organic farming, how to sell 
and almost make a living at it.”

It used to be that he barely broke even. Now he can support 
himself, but says he’s not making a lot of money. He charges $240 
for 15 weeks of deliveries. Each weekly “share” includes four to six 
pounds of fruits and vegetables and is enough for about two adults. 
Borski says that’s a bargain because organic produce would cost 
twice that in the stores. 

This ballet dancer turned farmer likes to sign up about 200 people 
each growing season — more than that is too many. He’s had up 
to 400 but didn’t like it because he didn’t have time to sell at the 
Downtown Farmers Market in Salt Lake City each week, one of his 
favorite things to do.

Borski owns about three acres of land in Kaysville and another 
acre in Eden, and produces about 70 percent of what he includes in 
his weekly deliveries. The rest he buys from nearby farmers. 

His wife, Heather, helps with the business side of the farm. 
According to Borski, she’s “brilliant, impressive and has a career in 
public health.” He adds, “I married the smartest girl I knew with the 
potential to make a lot of money, because I knew I wouldn’t as a farmer.” 
Before farming, he made his living dancing and teaching ballet. 

Join a CSA (community supported agriculture) this 
spring and take bungee jumping off your list of adventures 
— you’ll have excitement enough in your own kitchen.

It works like this: Sign up in the spring, pay a local 
farmer for the upcoming growing season and receive a 
share of high-quality, fresh organic produce each week. A 
CSA is not a community garden where you do the planting 
and weeding. For the non-gardener, this is a relief. On 
the flip side, you don’t get to pick your favorite veggies. 
You get what the farmer delivers. This can be alternately 
exciting and frustrating. Mostly exciting if you’re willing 
to let go of your preconceived produce prejudices.
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It’s a warm fall night, a few blocks from the intersection of 
Main and Center. “Gimme a second wife, extra dirty,” the man 
says as he slides a few bills from his wallet. 

It’s not what it sounds like. The “extra dirty second wife” 
is a surprisingly addictive soda concoction — Mountain Dew 
with blood orange, mango and a whole lot of cream on top. 

By Conner Newbold

Photos by Kevin Kiernan

Dirty Coke, Bloody Mountain 
Dew, Jacked Dr. Pepper

Utah’s 
Drink 
Shop 
Craze

Utah’s 
Drink 
Shop 
Craze

The Mean Chick and 
 Sharks in the Water from Fizz
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Top left: The Silverwolf  
includes Mt. Dew, blueberry, 
pomegranate, blue curacao, 
and half and half.

Top right: The White Gummy 
Bear includes Mt. Dew, 
mango, vanilla, pineapple 
and half raspberry.

Far right: Sugar, ginger 
snap, lemon drop and 
chocolate chip cookies.



In the last couple of years, numerous shops, 
shacks and stands have appeared all over 
Utah, offering soda-based creations with 
names and flavor combinations as crazy (or 
even more so) than a Second Wife. The names 
of the drinks alone are enough to keep people 
coming back to places like FiiZ or Swig in 
Bountiful, Sodalicious in Provo, and The Slurp 
in American Fork, to name a few.

“Bloody wild diet Mountain Dew is 
my favorite,” says Kaeli Schneider, a Utah 
Valley resident. “It’s got mango chunks and 
strawberry puree in it. I think it seems healthier 
than normal soda pop. It’s still Mountain Dew, 
but there’s fruit in it!”

Interestingly, the soda shop craze seems to 
be limited to Utah (Utah Valley especially). 
True, artisanal, vintage-style candy and soda 
shops are on the rise across the nation, but 
none of them are quite like what Utah has 
to offer. These shops are a cross between 
a convenience store and coffee shop — 
generally small buildings (or shacks) with 
drive-thrus and menus limited to cookies 
and carbonated beverages. Some offer a few 
additions such as bubble teas and smoothies. 

Legend has it that the craze started a few 
years ago, when Nicole Tanner opened Swig 
in St. George — a risky move at the time, 
considering proposals to tax large sugary 
beverages in New York and California. “When 
the store opened three years ago, people 
thought we were crazy, but now it’s become 
a destination,” says Tanner in a KUTV 2 
interview. “We knew that there was a need 
for a good, fun drive-thru, and we knew that 
there were other people out there, like us, that 
enjoyed a good fountain drink.” Whether the 
handful of similar shops that have opened 
recently are imitators or simply had the same 
idea is up for debate.

Either way, there is a great deal of 
similarities between the shops. What they all 
have in common is the drink that started the 
craze — Diet Coke with lime and coconut. All 
the shops have different names for it, but the 
ingredients are the same. Some call it “dirty,” 
others “Big Al,” or “Jacked.” 
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www.AxisArchitects.com     Salt Lake City    801-355-3003

Great deesign, on time, on budget.

Architecture, Programming, Interior Design
Commercial,  Civic, Manufacturing, Aerospace, Residential

Call us to discuss your next project.

ArchitectsAxis



26  March/April 2015

“I tried a dirty Diet Coke, but I didn’t like the way they 
mixed it,” Schneider says. “All I could taste was the lime 
and coconut.” However, others say the key to a great 
drink is high-quality coconut syrup and plenty of fresh 
lime juice. 

The nuances of each shop are what keep aficionados 
interested. It’s become a hobby of many to discover and 
compare new drink shops. “I’d have to say overall my 
favorite is a place I just found in Sandy,” says Stephen 
Mills, a Brigham Young University student and self-
proclaimed soda connoisseur. “I just got a ginger beer 
there that burned my belly for a while after I drank it. 
Stuff like that, new stuff, is the stuff I like.” 

While researching this article, I found my way to 
Payson, Riverton, Midvale, Bountiful and a few other 
Utah towns to test drive various drink shops, all of which 
sport their own unique style. Most are located within 
a block or two of a high school, junior high or college 
campus — which makes sense, considering the youthful, 
energetic culture the shops engender.

And yet, these sugar-laden shops draw people of all 
types and ages. Old folks reliving the drugstore soda 
fountain days of yore and moms who don’t have time to 
unbuckle the kids’ car seats — all are welcome. 

A bit of advice, though: Don’t try all the shops in one 
day. You’re likely to get diabetes — or at bare minimum, 
a terrific sugar crash. 

Left: Pepperlata from Fizz includes  
Dr. Pepper, pineapple, coconut and cream.
Right: North Shore from Fizz includes  
Sprite, mango purée and lime.

Left: Mt. Dew with mango purée from Swig.
Right: Sprite with blue coconut from Swig.

Fizz
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STAR

McCoy Creek
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The rural area of Star Valley, Wyoming, is a quiet place with a lot to offer. 
Star Valley is home to the communities of Afton, Alpine, Auburn, 

Bedford, Etna, Fairview, Freedom, Grover, Osmond, Smoot, Star Valley 
Ranch, Thayne and Turnerville — 13 communities with only one stoplight 
among them. Most of the towns have populations in the triple digits. 

By Breanna Olaveson

Photos by Kevin Kiernan

TOURIST DESTINATION WITH A HOMETOWN FEEL
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Candies on Main

Like a Swiss Village
Tourists and locals alike enjoy the area for the beauty 

of its landscape.
“There’s a beauty that comes with being on the side 

of a mountain,” says Star Valley Ranch Mayor Boyd 
Siddoway. “There’s a really gorgeous mountain range 
that runs here. If you want to sit in a Swiss village-type 
environment, that’s what this is.”

Heavy snowfall in the winter gives Star Valley plenty 
of water that runs into the nearby Snake, Salt and Greys 
Rivers. These rivers — though popular fishing and 
rafting destinations themselves — meet near Alpine in the 
Palisades Reservoir, a recreational hot spot. 

Even if tourists don’t stop overnight in Star Valley, 
it’s a nice way to get to Yellowstone National Park. U.S. 
Highway 89, which runs through the valley and leads to 
both Yellowstone and Teton National Parks, was recently 
designated a scenic byway. 

“It’s one of the gateway entrances into the parks 
if you’re coming from Utah, Arizona or California,” 
Siddoway says. “We are expanding the number of motel 
beds in the area due to increased traffic, which leads to 
more people staying here. It’s an inexpensive place to stay 
relative to other places near the park. We’re less than an 
hour from Jackson Hole.”

The area is more than an hour from the closest 
Walmart, which means people there can’t be in a hurry 
to get their shopping done. Only a few small businesses 
call the area home — a diner here, a post office there. A 
local deer herd makes regular appearances, and a few 
mountain lions and bears stop by every year.

Rural Star Valley is the kind of place where people still 
wave to each other on the highway. Many tourists come to 
the valley every summer to experience just that kind of life. 

Star Valley Golf Course

Star Valley Ranch

Giant chicken at Boss Hog Ranch
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Beautiful Place, Beautiful People
As beautiful as the landscape is, it’s the people that 

make Star Valley a good place to settle down. 
“The beauty of the landscape is unparalleled, but that is 

secondary to the quality of people here,” says Kurt Garland, 
owner of Etna Trading Co., a small business in Etna. “It’s 
like a throwback to the ’50s. People are wholesome, and 
they have integrity and character. They believe in honesty. If 
someone is stuck in the snow on the side of the road, you’ll 
get three or four people there who stop to pull them out. It 
makes for a great quality of life here.” 

Because of the relatively small population and the  
rural area, many people in the area have known each 
other for years.

“When you go to the store, you don’t just run in for 
your groceries,” says Ross Myers, who owns Tootsies, a 
local diner, with his wife. “You leave a little time to visit 
with all the friends and neighbors you’re going to run 
into no matter where you go. If you’re driving down the 
highway in the wintertime, you’ll wave to half the people 
on the road because you know them.”

A Nice Place to Visit
Part of what makes Star Valley such an attractive 

getaway is the opportunity for outdoor sports. The valley 
is home to two blue ribbon fly fishing streams and has 
plenty of places for people to hike, camp, hunt, raft, golf, 
eat and build a bonfire. And that’s just in the summer. 

Winter sports in the valley include cross-country 
skiing on groomed trails, snowshoeing on semigroomed 
grounds and wide-open country for cross-country skiing, 
snowshoeing and snowmobiling. But no matter the time 
of year, the views and activities in Star Valley make it an 
attractive destination for tourists and locals alike. 

“Each person has something they like to do,” 
Siddoway says. “Some people come here and like the 
golfing best. Some like the fishing best. But everyone 
comes away impressed with the beauty of the area.” Philly cheese steak from Tootsies 

Etna Trading  Co.
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By Breanna Olaveson

Photos by Kevin Kiernan

Sustaining Life and Leisure

PALISADES 
RESERVOIR

The Snake River provides much of Idaho and part  
of Wyoming with life-sustaining resources and  
life-enriching recreation. The Palisades Dam, which 
holds back part of that river to create the 16,000- 
acre Palisades Reservoir, does the same.
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The reservoir sits mostly in Idaho and partially 
in Wyoming surrounded by some of the area’s most 
beautiful landscapes. Part of that landscape is near 
Alpine, Wyoming, a town in Star Valley well-known for 
its outdoor activities.

“It’s all part of the sports side of what attracts people to 
this area in general,” says Boyd Siddoway, mayor of Star 
Valley Ranch. “It’s the year-round fishing, the water skiing, 
the rafting. The recreation brings people to this area.”

That year-round fishing available at Palisades — a thick 
layer of ice provides for ice fishing in the winter — is 
among the best in the world, especially for cutthroat trout.

Kurt Garland, resident of Star Valley and fly fishing 
enthusiast, appreciates the opportunities available on 
the reservoir.
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“The fishing here is really great,” Garland says. “A lot 
of people come from all over the world to fish here.”

Even if visitors to the dam don’t come to fish, the 
recreational opportunities provide something for just about 
everyone. People come to Palisades to boat, water ski, wake 
board, swim, surf, picnic, camp, canoe and more.

But recreational opportunities, as popular as they 
might be, are secondary to the purpose of the reservoir. 
The Palisades Dam and Power Plant were created to solve 
a water use problem. 
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A drought in the early 1930s revealed the need for 
additional water storage in the agricultural area. The 
stored water would supplement irrigation, provide flood 
control and generate electrical power. The project was 
authorized in 1941 but delayed because of World War 
II. Construction began in 1951. The dam was fully 
operational by 1958.     
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ZION 
NATIONAL 
PARK

By Ashley Sanders

Where Angels Land, But All Can Visit

Court of the Patriarchs. Temple of Sinawava. Emerald Pools. If you feel 
like you’ve ascended to the final level of a fantasy game, you’re not far 
off: You’re in Zion National Park, a landscape so impossible it almost feels 
made up. It’s a land of red-rock royalty, where grandfatherly crags preside 
over a tumble-down palace of arches, ramparts and house-sized boulders; 
a land of hidden seeps and tranquil pools; a land where you can hike off 
into the burnt-umber yonder and see precisely nobody for days. It’s also 
a land where you can take a shuttle to the ice cream shop and be at an 
IMAX theater by dinner. 

Park overlook from Angels Landing
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Not just for daredevils and alighting angels, Zion has 
grown to become Utah’s most visited park. More than 
3 million people of every age, nationality and ability 
level flock and gawk inside its gates each year. Perhaps 
this is the reason Zion insists on fantasy both rugged 
and refined, with miles of uncharted wilderness butting 
against paved trails, quaint inns and other perks of 
modern civilization. But whether you hike or drive, range 
or ramble, your version of paradise is right around the 
red-rock corner.

A Park for All Seasons
Jason Stovall has seen Zion in all its expressions. The 

operations manager for Zion Lodge, he looks out on the 
canyon every day from his lobby window. It’s not a bad 
life. He clocks in as the cliffs glow with the first light of 
day and clocks out while they slumber like giant shadows 
in the star-studded dark. He’s seen Angels Landing, one 
of the park’s most well-known rock formations, dusted 
with snow and survived the dog days of summer, when the 
porous stone sucks up the surrounding waters like a straw. 

Yes, Stovall has seen it all, and he has a secret for 
you: shoulder seasons. “Most people think, ‘Hey, it’s 
summertime, let’s go to the national parks,’” Stovall says. 
“But really, it’s early spring and late fall you want. That’s 
when the weather’s mild, and you have the park almost 
to yourself.” Even winter looks kindly on visitors to 
Zion, giving them weather that, with a little bundling and 
a cup of hot tea, is temperate enough for the fledgling 
explorer. If you can’t hit the shoulder seasons, though, 
any time is still the best time. Summer might sizzle and 
the crowds might throng, but the canyon makes up for it 
in dividends, with enough blushing canyons and balmy 
nights to keep you content.The Narrows
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Trail to Angels Landing
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Wild West Meets Paved Paradise
Maybe you mosey. Maybe you drive. Maybe you run 

back-to-back decathlons for fun. Whatever it is you 
do, Zion has a trail just for you. If you like to stare 
agape as unlikely desert waterfalls plunge over imposing 
overhangs, you’ll love Emerald Pools, a favorite hike that 
starts by the lodge and runs from easy to moderate to 
difficult as you ascend from one fall to the next. 

Check an item off your bucket list by braving Angels 
Landing, and mountain-goat up narrow escarpments 
while the world falls away around you. In the mist at the 
top, you can see Observation Point looming above you 
from the other side of the canyon. Observation Point 
is less death-defying than Angels Landing, less busy 
and — with its superior height —a great place to watch 
the angels go about their business. If angels are scarce, 
Stovall recommends settling in and waiting to spot a pair 
of California Condors who claw the sky at great heights 
and who recently added a soaring partner in the form of 
a brand new baby. Or head off the beaten path into the 
watery trails of the Narrows, a riverine romp through 
tight canyon walls and secluded pools, with sandy 
beaches beckoning at night. 

Stovall’s favorite hike is the Subway. Its unlikely name 
only becomes clear once you’ve rappelled off ledges into a 
sort of underground, maneuvering your way along tracks 
of river, pond and hollow to reach your destination. 

If driving or biking suits you better than hiking, you’ve 
got options there, too. Take Highway 9 through a mile-
long tunnel into the eastern side of the park. You’ll glory 
at the edge of plunging drop-offs, windswept vistas and 
in-the-works arches, and you can play a mean game of 
bighorn sheep bingo. 

Home Sweet Lodge
Lit up at night, Zion Lodge looks like something out of 

a picture book from the past. The only play-and-stay in 
the park, the lodge does not abuse its monopoly, offering 
visitors snug accommodations in rustic-chic wooden 
buildings and cabins. Its cozy, low-slung lobby offers chess 
and panoramic views with comfort cuisine just upstairs. 

And if you’re looking for something to do after a 
long day adventuring, there are usually interpretive 
presentations or concerts on the lawn. During the holidays 
there are Thanksgiving feasts, Christmas dinners and New 
Year’s dances. But above all, Stovall says, it’s “location, 
location and location.”

With trails leaving from the lodge’s edge and animals 
foraging outside your window, it’s easy to agree. “When 
you’re at the lodge,” Stovall says, “you’re looking at the 
park, you’re right there. And that’s the beauty of it — being 
right there in the middle of it. It’s a whole experience.” 
And with cliffs for walls and the stars for a pillow, you’ll be 
dreaming when you sleep and when you wake.

So come as you are, and leave better off. Because Zion is 
not just for angels and daredevils. It’s for everyone.   

Night stars in Zion National Park

Big horn sheep

Zion Lodge

Zion Lodge
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Dixie Power 
Kite Festival LET’S GO FLY A KITE
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By Natalie Hollingshead

LET’S GO FLY A KITE

Flying a kite is a childhood rite of passage. But at the annual Dixie Power Kite Festival in St. George, Utah,  
getting your kite in the sky is more than 
that — it’s a privilege earned through 
months of extra reading.

Photos by Kevin Kiernan
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Last year, more than 3,000 children participated in 
the reading program, and approximately 20,000 people 
attended the festival, held at the expansive driving range 
at SunRiver Golf Course. Kite festival volunteers visit 
schools in the Washington School District to tell kids 
about the program, put up banners and pass out reading 
charts. The children bring their completed charts to the 
festival and receive either a free kite or a free book. 

“It’s a big event,” Iverson says. “We actually have some 
people that make it an all-day event, and for others it’s just 
a come and go. It depends on the day and on the weather.”

Normally wind would sully an event, but the Dixie 
Power Kite Festival relies heavily on the wind to make 
kids’ kites soar. In case the wind doesn’t cooperate, 
festival organizers added a stage with entertainment and 
activities like Hawaiian dancing, face painting, bounce 
houses and train rides. There are craft stations and food 
booths where you can grab a snow cone, snack on a fried 
Twinkie or grab a slice of pizza.

“There is no fee to park, no entrance fee and no fee to 
fly a kite,” Iverson says. “Some of the additional events 
are $1 or $2. We’ve tried to keep the costs down so 
families can enjoy them.”

More than 300 volunteers join together in bringing 
the festival to fruition, which has truly become a 
community favorite. 

“People always tell us how excited they are for it,” 
Iverson says. “We feel like the community has embraced 
it. It just wouldn’t happen without the volunteers  
and families.”

Since the program began, the school district has seen 
an improvement in reading scores. And there’s another 
plus for the schools. 

“At the end of the festival the proceeds are turned back 
to the school district for their reading programs,” Iverson 
says. “Over the past 15 years we’ve donated $380,000. 
Last year we did $50,000 and that was the most we’ve 
done in one year.”   

Now in its 16th year, the Dixie Power Kite Festival 
started as a community outreach by the electric 
cooperative, which provides electric utility services 
to areas in Southern Utah and Northern Arizona. 
Organizers thought a kite festival would be fun for area 
families and added a three-month reading program to 
encourage children to read. 

Since then, coordinators have crafted a formal mission 
statement that outlines the festival’s four purposes: to 
provide an uplifting, family oriented experience; to promote 
reading for elementary children; to support education 
with additional funding; and to patronize members of the 
business community who sponsor the festival. 

“The Dixie Power Kite Festival promotes reading as 
a habit and encourages students to engage in family 
oriented physical activity,” says Stella Iverson, festival 
manager for Dixie Power. 
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By Natalie Hollingshead

Photos courtesy of Camp Magical Moments

Making Magic for Kids With Cancer

CAMP MAGICAL MOMENTS

If you pay a visit to Hansen Guest Ranch in picturesque Swan Valley, 
Idaho, you’ll see kids riding horses, ambling up the climbing wall, playing 
tennis and staging plays in the amphitheater. You might think you’re 
simply watching kids being kids. But you’d be wrong. What you’re seeing 
is kids with cancer being kids, and there is a difference. 
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“We had the perfect place to start a camp. This was 
something that I knew I could do and that I wanted to 
do,” says Ann Walsh. 

The former cattle ranch isn’t a typical camp setting, but 
offers an idyllic background for making new friends, sitting 
around a campfire and playing pranks on other campers. 
Although most of the kids make at least one visit to the Med 
Shed (the camp’s on-site clinic) if they are still on treatment, 
they also spend time doing things they wouldn’t normally be 
able to do. “As long as our medical team says it’s OK, the 
kids get to spend the week doing stuff their parents may not 
let them do,” Walsh says. “They just absolutely love it.”

One of the week’s activities is a celebration of life 
ceremony that takes place in the camp’s garden of angels, 
which memorializes former campers and volunteers who 
have lost their battle with cancer. “We want the children 
to know that if something ever does happen to them that 
they will always be remembered at camp,” Walsh says.

Last year, 24 children ages 7 to 12 and 44 volunteers 
attended the camp. There are no paid positions and every 
camper attends free of charge. Knowing the financial 
strain of having a serious illness, Walsh will even give 
families gas money to get there. “We’ve been fortunate 
that we’ve never had to turn a child away,” she says. 

In addition to the oncology camp, the ranch also hosts 
a siblings camp in February, a moms retreat in October 
and a dads work weekend in August. The Walshes also 
started a scholarship program to pay for post-secondary 
education for campers and their siblings. 

“We realized after a couple of years that a cancer 
diagnosis does affect the whole family,” Walsh says.

Every member of the Chandler family has attended a 
Camp Magical Moments event — daughter Janae as an 
oncology camper, sisters Ila and Kaelynn at the siblings 
weekend, Barbara at the moms retreat and Lloyd at the 
dads work weekend.

“I get emotional when I talk about it because there has 
been so much healing in my family because of it,” Chandler 
says. “There is so much hope and love up there.”   

Every June, the upscale bed-and-breakfast hosts Camp 
Magical Moments, a weeklong children’s oncology camp 
where kids with cancer come together for bonding, 
healing and good old-fashioned fun. 

“Kids can go up to camp and forget about the cancer 
for a week. They can be who they are instead of a kid 
with cancer,” says Barbara Chandler, of Rigby, Idaho, 
whose now 17-year-old daughter Janae was diagnosed 
with a malignant brain tumor at age 7.

Owners Ann and Tom Walsh started Camp Magical 
Moments 10 years ago when Ann, a former executive 
director for the American Cancer Society in Alabama, 
saw a need for a kid’s cancer camp in the intermountain 
area. Since that time, the Children’s Oncology Camping 
Association has awarded Camp Magical Moments 
numerous accolades, including best camp program, best 
volunteers and a regional award for spirit. 
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Everyday Heroes
Zions Bank Awards Smart Women Grants

 By Erin Stewart

Photos by Kevin Kiernan and Nicola McIntosh

Haley Freeman almost lost her battle with anorexia as a teen when 
months of self-imposed eating restrictions caused her organs to fail.

Fortunately, the Utah woman survived and is now helping other girls 
avoid similar trauma through her company, Haley’s Heart to Heart, which 
tackles tough issues of body image and eating disorders.  

Zions Bank Executive Vice President Lori 
Chillingworth addresses attendees at the 
Smart Women Grant Winners luncheon in 
Salt Lake City, Utah.

Haley Freeman
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“I feel a great sense of duty to help other women to 
avoid the heartache of not only eating disorders, but 
also problems with poor body image and self-worth,” 
says Freeman, an author and public speaker from  
Elk Ridge, Utah.

Freeman is one of six women to receive a Zions 
Bank 2014 Smart Women Grant, a $3,000 award for 
entrepreneurs in Utah and Idaho who empower women 
or other underserved populations. Now in its 10th year, 
the Smart Women Grant program by Zions Bank has 
doled out almost $200,000 in micro-grants.

“We’re so impressed with the drive and selflessness 
this year’s recipients have demonstrated with their 
endeavors,” says Chantel Chase, vice president and 
manager of Zions Bank’s Women’s Financial Group.

From programs that teach autistic children to ones that 
help mothers earn extra income by sewing, these Smart 
Women recipients exemplify the spirit of serving women 
by being everyday heroes in one of six categories: 

Haley’s Heart to Heart
Health and Human Services

For Freeman, the $3,000 grant will help her publish 
a picture book for elementary-aged girls, who are often 
overlooked in the fight against eating disorders that 
almost claimed her life 15 years ago. 

“From Head to Tummy: The Simple Truth about Food, 
Media Messages, Self-Worth and Real Beauty” follows a 
young girl as she navigates the confusing world of body 
image, food and peer pressure. The book concludes with 
tips and exercises parents can do with their children.

“My hope is that this book will be a tool for parents in 
helping them build a stronger foundation of truth for their 
young girls, giving them a shield of defense when faced 
with potentially damaging life situations,” Freeman says.  

Zions Bank Executive Vice President Lori Chillingworth, Vice President and Manager of Zions Bank’s Women’s Financial Group Chantel 
Chase, Alene Villaneda, Haley Freeman, Sherene McClellan and Zions Bank President and CEO Scott Anderson
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The Costume Collective 
Small Business 

Sherene McClellan believes every woman in the 
Sanpete County Costume Collective business is a hero 
working to expand her skills and provide income for her 
family. From the young mothers to the more experienced 
members serving as mentors, the group includes seven 
women who create and sell unique costumes and dresses. 

“We believe that it is empowering and enabling for 
women to discover that they can develop their individual 
creative skills and be profitable, even in our struggling 
rural area,” says McClellan, co-manager of the collective. 

Only in its second year, the Costume Collective has 
already made a splash in the online market. In particular, 
the group’s tulle skirts became so popular that the 
women opened an online shop dedicated solely to the 
flowy, feminine bestsellers. 

The Costume Collective will use the Smart Women Grant 
to expand online sales and buy new equipment. More than 
90 percent of the group’s sales are outside of Utah.

“All of the women in our collective are extremely 
grateful for the ability to work from the convenience of 
their own homes and yet to still be part of a professional 
organization that is helping them to earn some additional 
income, and that supports their dedication to their 
families,” McClellan says. 

Integrated Learning Strategies
Continuing Education

When Alene Villaneda couldn’t find intervention 
for her struggling child, she decided to start her own 
program for children who need help beyond the school 
curriculum. Twenty years later, Integrated Learning 
Strategies is thriving and serving more than 50 students 
with anything from attention deficit hyperactivity 
disorder to dyslexia to autism. 

Integrated Learning Strategies takes a holistic approach 
to intervention with personalized plans to help each child 
master lower level skills and then progress up to reading, 
writing and math.

“We provide students with the tools and resources they 
need to advance in everyday life while building a stronger 
and brighter future,” says Villaneda, founder and CEO of 
the Davis County company.   

The number of students participating in the program 
increased by more than 20 percent in the last three years, 
and the group aims to grow by more than 50 percent 
in 2015. The Smart Women Grant will help the group 
maintain its level of service with this increase. 
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Dunia Marketplace
Arts and Culture

From handmade jewelry to one-of-a-kind Native 
American moccasins, Dunia Marketplace showcases 
an eclectic selection of handmade goods crafted 
internationally and by Idaho residents. Each piece sold 
furthers the company’s mission to provide vital income to 
artisans while also telling their stories.

“Dunia Marketplace strives to help women realize 
their full potential and receive the respect in their 
communities that they deserve,” says Anna Belt, director 
of Dunia Marketplace. “It empowers women through 
opportunities for education, leadership roles and 
scholarships so that girls can imagine a future where they 
can be their own bosses.” 

Formerly called Ten Thousand Villages, Dunia 
Marketplace buys handmade goods from local artists 
who live throughout Idaho and on Tribal Reservations, 
and then retails the pieces in its store in Boise’s Historical 
Hyde Park. This year’s Smart Women Grant will help the 
company purchase equipment for travel to off-site sales 
locations through the state. 

The Jesse Tree
Community Development

Nearly 6,500 Idaho residents have remained in their 
homes, thanks to The Jesse Tree of Idaho Emergency Rent 
and Mercy Assistance Program, which began in 2001 to help 
families avoid losing their homes due to a financial crisis.

Half of the people served by The Jesse Tree are 
children whose parents may be struggling with a short-
term financial setback such as job loss and illness, says 
Crista Beck, manager of The Jesse Tree of Idaho.

Through temporary rent assistance and case 
management with a social worker, 98 percent of people 
who contact The Jesse Tree are still in their homes six 
months later. The Smart Women Grant will enable the 
nonprofit group to continue keeping families throughout 
Ada County out of homelessness. 

Feed the Gap
Child and Elder Care

Almost half of the children in Ada County, Idaho, who 
are food insecure don’t qualify for free and reduced lunch 
at school. These children of “the working poor” often 
just miss the income cut-offs for subsidized meals and 
end up hungry and unnoticed, says Anne Glass, founder 
of the nonprofit Feed the Gap.

Glass and a group of 23 community leaders are working 
to eliminate child hunger in Ada through Feed the Gap, 
which works directly with Boise School District teachers and 
counselors to identify students who may be falling through 
the nutritional cracks because of income level or because 
their parents are unaware of government meal services.

This year’s Smart Women Grant will help Feed the Gap 
provide more than 6,000 lunches and 900 breakfasts 
annually to such students in 27 schools throughout the 
Boise District.
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“Running is so personal. It’s something you can make 
a choice about every day, and it has nothing to do with 
other people’s abilities or their attitude,” she says. “It’s 
what you choose to do with it that day. It’s a chance for 
self-discovery and downtime for your mind.”

Fauth moved from Portland, Oregon, to Ketchum, 
Idaho, seeking downtime 22 years ago. The area’s year-
round outdoor lifestyle intrigued her. She hiked. She 
skied. She didn’t run. Then she met a runner to whom 
she is now married. And she met other runners with 
whom she now works. She added running to her overall 
wellness routine and quickly discovered more about 
herself on long runs than she ever thought possible.

“Running is my own personal discovery time,” Fauth 
says. “Over the years I’ve recognized what my strengths 
are, and I embrace them. I believe settling into that as 
an adult woman raising a daughter makes me a strong 
leader. Now I help as many girls as possible find their 
strength and embrace it. They can do whatever they want 
as long as they have the passion and drive.” 

Fauth helps girls develop that drive through Girls on 
the Run — a national after-school program for girls in 
grades three through eight. Fauth is the Wood River Valley 
program’s executive director in central Idaho. Fellow 
runners make up the board and the coaching team.

“We are looking for every trick in our bag to get them 
excited to run,” she says. “It’s amazing how even stickers 
motivate a girl to do one more lap.” 

Girls on the Run combines running and other healthy 
lifestyle choices with a positive self-image. The 10-week 
program hosts 60 to 80 girls in the spring and fall. 
Classes are an hour and a half three times a week with 
games, role-playing, running and open conversation 
included in that time. Fauth wants the young runners to 
feel comfortable enough to talk about anything from peer 
pressure to eating habits. 

“Body shape affects confidence. Being physically active 
can help them overcome at-risk behaviors girls can fall 
into,” she says. “Over a couple of months with Girls on 
the Run, the girls are brighter and more confident.”

A 5K race is the program’s big finish, but what the girls 
learn stays with them well beyond race day. Fauth makes 
sure of that. 

“If I can walk away from a conversation with a girl 
and know that I was able to share something positive 
that will stay with her, I’ve made an impact on that girl 
and that’s the best.”  

By Kris Millgate

Photo by Carolyn Woodham

On the Run

Mary Fauth

The farther from town she is, the better for runner Mary Fauth. She runs 
through the woods around Sun Valley, Idaho, with her dogs at her side and 
without music in her ears. The simple act of choosing a route and running 
it is symphony enough for her senses on summer mornings. 



2015 SMART WOMEN GRANT APPLICATIONS AVAILABLE
Smart Women Grant applications are now being accepted until Monday, July 6, 2015.

Applicants will submit either a business plan or a project plan. A grant of up to $3,000*
will be awarded in each of the following six categories:

 » Small business startup and expansion

 » Community development

 » Continuing education and teacher support

 » Child and/or elder care

 » Health and human services

 » Arts and culture

The grant is available to anyone whose proposals promote the empowerment of women
or directly benefit women or low-income and underserved populations in Utah and Idaho.
Applications and information are available at www.zionsbank.com/smartwomen, or by

calling 1-800-737-6586.

*Employees and immediate family members of Zions Bank and its affiliates are not eligible.
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Jerry Blann

Resort President Has 
Skiing in His Blood

By Amelia Nielson-Stowell

Photo by 
Matt Thomas

The ski industry isn’t just Jerry Blann’s bread and butter — it’s in his blood.
Blann has been president of Jackson Hole Mountain Resort for almost 

20 years, a position you could say for which he was born. Growing up in 
Mt. Bend, Oregon, Blann spent his youth on Mount Bachelor where his 
father worked as general manager. Daily operations at the ski hill were a 
family affair for the Blann clan, and Blann remembers painting ski towers 
and cutting trails with his three siblings.

“When you learn to ski in Jackson, you can ski 
anywhere,” Blann says. “Jackson Hole Mountain Resort 
has always been known as very high testosterone, very 
challenging terrain.”

Skiing would bring Blann to Denver University where 
he was an All-American on three championship NCAA 
ski teams. Utilizing the degree in business he earned there, 
Blann spent the next two-and-a-half decades managing 
various ski resorts from Aspen to Bear Mountain to a 
planned resort near Steamboat Springs.

But it’s Blann’s years as president of Jackson Hole 
Mountain Resort that are his most impressive. Under his 
tutelage, JHMR changed its reputation from a mountain 
reserved for hardcore free skiers to one with more 
welcoming runs.

“In the true sense of a word, we’re on the Rocky 
Mountains. Our mountain is very steep, and the ability 
to carve out intermediate terrain is a challenge, for sure,” 
Blann says. 

He credits the resort owners, the Kemmerer family, for 
their oversight. With the help of a loan from Zions Bank, 
the resort built a $31 million tram in 2008, the single 
biggest project for the resort. 

“Investment is required to stay competitive in this very 
competitive business,” Blann explains. “We’ll never be 
competitive with resorts with over one-million skier visits 
a season. We are a niche resort that started out as a Swiss 
village, but now we’ve transformed into a resort with a 
Western iconic character that reflects its Wyoming roots. 
We’ve become known for our Western hospitality.”

Skiers seem to love the transformation. They voted 
JHMR as the No. 1 ski resort in the U.S. last year in a 
Ski Magazine reader’s poll. It was a huge compliment 
to resort staff who emphasize customer service and 
corporate commitment.

Environmental responsibility is one of Blann’s priorities. 
He helped lead the charge for 108 U.S. resorts to sign a 
Climate Declaration encouraging federal policymakers 
to explore climate change. JHMR is also one of only two 
ski resorts in the nation to achieve prestigious ISO 14001 
registration, proving it manages its environmental impact 
responsibly. “It’s more than a corporate responsibility — 
it’s broader than that. We live on the edge of the largest 
ecosystem in North America,” Blann says. 

He takes great pride in JHMR’s independent spirit. 
The resort has stayed away from the all-inclusive, theme-
park like atmosphere many ski resorts pour billions 
into maintaining, instead encouraging skiers to explore 
Jackson Hole in their downtime.

“Jackson Hole is a very small population — 20,000 in 
the county — and believe me, they all care deeply about 
this place. That’s a benefit in my opinion,” Blann says. 
“This is a great place to be.”  

“We were sitting at dinner one night,” Blann says. “I was 
10 at the time and Dad mentioned he needed help. Then he 
looked at me and said, ‘You’re it.’ We were introduced to all 
aspects of the sport very early in our lives.”

He learned to ski at Jackson Hole. It was during a 
Christmas trip when he was 5 — a holiday excursion that 
became a family tradition for the next four years. Blann 
took lessons there from local legend Bill Astley.



A great state deserves a great capital city. Together we 
are building the downtown Salt Lake City of the future.

Find out more about upcoming projects shaping our 
changing skyline at downtownrising.com



64  March/April 2015

You may not recognize the name, but you’ll recognize 
their products. Idaho Steel helped develop the technology 
to produce potato flakes for companies like Idahoan 
Food, Basic American Foods and Oregon Potato. The 
97-year-old company is involved in making machines that 
create all the Tater Tots and Golden Patties in the world. 
So, the next time you bite into an Ore-Ida Tater Tot or 
McDonald’s french fry, you can thank Idaho Steel.

Because of a partnership with the Dutch firm Kiremko, 
new doors have opened for Idaho Steel, including those 
into China, Western Europe, Australia and Japan. The 
Idaho company’s equipment is now on every continent in 
the world except Antarctica. Today, they live the dream 
of worldwide presence with an eye on expansion.

 Alan and Delynn credit their father, Lynn, with the 
vision to buy Idaho Steel 26 years ago. They say their 
legacy is that they don’t just run a company together; 
they get along as family members first. All started at the 
bottom and earned their way up. They are also proud of 
their employees who offer the same type of vision and 
dedication to their craft. Idaho Steel is a great example of 
what a successful family run international company can 
look like.

Idaho Steel Products
255 E. Anderson St.
Idaho Falls, ID 83401
208-522-1275
www.idahosteel.com 

Speaking on Business
Hosted by Chris Redgrave
See www.speakingonbusiness.com for radio listings.

Idaho Steel

There’s nothing like growing up on a farm to give someone a strong 
understanding of the land and all it has to offer, especially when that land 
is passed through generations of family members. Davis Christensen 
was farming the family land while his two brothers-in-law, Alan and 
Delynn Bradshaw, moved on to other professions. However, all three have 
returned to their heritage and are now supporting agriculture with the 
successful international business they co-own and operate, Idaho Steel 
Products, which their father, Lynn Bradshaw, bought years ago.

Davis Christensen
Photos by Kevin Kiernan
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Speaking on Business
Hosted by Chris Redgrave
See www.speakingonbusiness.com for radio listings.

Green Spring Golf Course

Nick Neeley knows Green Spring Golf Course like the back of his hand. 
After all, he has been involved with the development of the course since 
its creation in 1989 when he was hired to be the assistant pro.

Now, as the golf pro, he has an even greater 
appreciation for this Gene Bates-designed course in 
Washington, Utah. If by chance you haven’t heard of 
Gene Bates, you might want to look him up online. 
Bates has been designing golf courses for more than 25 
years in every imaginable climate and terrain. His group 
has gained distinction as a team of experts that knows 
how to meet all project objectives. The group has won 
numerous awards for courses it has designed.

Like an artist returning to the scene of his work,  
Bates has been back to Green Spring Golf Course several 
times to see how the course has flourished. The course 
features the famous “gorge hole” where golfers can 
step as close as they dare to the edge of a huge ravine to 
take a look at the golf ball grave yard below. With the 
beautiful Pine Valley Mountains as the backdrop and the 
jagged red rock surrounding the gorge and the tee shot 
in the distance, this is not for the faint of heart. Here’s 
my advice: Use your best golf ball so you don’t psyche 
yourself out and miss the shot.

Neeley offers unbelievable seasonal rates for golfing with 
a special discounted twilight rate for those who come after 
3 p.m. In addition, he offers the Green Springs VIP Club, 
which you don’t want to miss out on! Golfers can text the 
word GOLF to 435-817-7357 to join the program. About 
once a week, Neeley texts a special promotion code to 
customers to receive a discounted rate. 

Golfers who play Green Spring Golf Course find it to 
be relaxed and player friendly. The course books events, 
tournaments and has an established junior program.

Green Spring Golf Course
588 N. Green Springs Dr.
Washington, UT 84780
435-673-7888
www.greenspringgolfcourse.comNick Neeley

Photos by Kevin Kiernan
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Get the AmaZing Deals® Mobile app for quick and easy savings on everyday purchases.

UP TO 10% CASH BACK
All Utah & Idaho Locations

UP TO $60 CASH BACK
All Utah & Idaho Locations

UP TO $10 CASH BACK
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20% CASH BACK
Park City

ASHLEY FURNITURE HOMESTORE
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LENDER-PAID  
MORTGAGE INSURANCE

New Loan Option Eliminates  
Homebuyer’s Requirement to  
Purchase Mortgage Insurance

By James Rayburn

For many homeowners, mortgage insurance is the most painful portion of 
their monthly house payment.

Property taxes aren’t much easier to swallow, but they’re unavoidable 
and every homeowner pays them. Mortgage insurance, on the other hand, 
is not required on all mortgages — only on loans with a balance of more 
than 80 percent of a home’s value.

Down Payment of 20 Percent Tough for Some
“The common way that homebuyers avoid paying 

mortgage insurance is to simply have a down payment 
of at least 20 percent,” says Jeremy Lowry, president of 
Home Financing for Zions Bank. “But that can delay 
home ownership for a lot of people so they choose to go 
with a loan that requires mortgage insurance.”

Mortgage insurance protects lenders against default by 
the borrower. So essentially, the homebuyer is purchasing 
insurance for the lender on the lender’s terms. The 
premium for mortgage insurance can be as much as 1 
percent of a loan amount.

Mortgage Insurance Expensive
“Mortgage insurance can be expensive, and the 

payment does nothing to reduce the principal on a 
mortgage and in some cases is not tax deductible like 
interest,” Lowry says. 

On FHA mortgages, mortgage insurance is required for 
the life of the loan. Mortgage insurance can be eliminated 
from most other loans once the balance becomes less 
than 80 percent of the home’s value, but the process to 
remove the insurance can be cumbersome.

New Option for Avoiding Mortgage Insurance
However, Zions Bank recently began offering a “lender-

paid mortgage insurance” option that allows many 
homebuyers to avoid paying for mortgage insurance 
monthly if they don’t have a down payment of 20 percent. 

“This mortgage allows a lot more flexibility in 
financing and is a great option for people who don’t have 
20 percent to put down on a home,” Lowry says.

Usually the rate for lender-paid mortgage insurance 
is slightly higher, and the homeowner should review all 
options to ensure this meets their needs. However, in 
many cases the total payment is more attractive than 
borrower paid mortgage insurance.

Fixed or Adjustable Interest Available
Lender-paid mortgage insurance mortgages are offered 

with either fixed or adjustable interest rates and are 
available on a wide variety of product and property 
types, though they are typically only available for owner-
occupied properties.  

“This is an exciting product, and we are happy to offer 
this program as an option for our clients. But customers 
should always have a loan officer run the numbers to 
see what is best for them, whether it be a loan like this 
or a product that requires borrower-paid mortgage 
insurance,” Lowry says.  

Loan Officer Can Help
Working with a loan officer to review all mortgage 

options prior to choosing a home to purchase makes 
homebuyers aware of the financing alternatives.

“A program such as the lender-paid mortgage insurance 
is one of many options that may be advantageous for 
a potential home owner,” Lowry says. “We strongly 
encourage our clients to take advantage of our loan 
officers’ expertise and experience, which helps homebuyers 
identify the type of mortgage that fits their needs.”     



What makes a home perfect is different for everybody. Whether it’s the distance from the 
master bedroom to the potential baby room, or the perfect window seat for your very best 
friend, Zions Bank can help get you into something just right for you and your family. With a 
variety of loan options for new construction, refinancing and first-time homebuyers, we can 
help get you financed and moved into exactly what you’re looking for.

Visit a Zions Bank financial center to get preapproved for your perfect home today. 

When you find the right home, 
we’ll find the right loan.

Loans subject to credit approval; terms and conditions apply. See your local financial center for details. NMLS #467014.
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Last-minute 
Tax Strategies

Investing in Retirement 
May Offer Benefits

By James Rayburn

The 2014 tax-filing deadline is approaching, but that doesn’t mean it’s too 
late to make some final maneuvers to reduce tax liability.

Several last-minute deduction strategies are available right up to the 
April 15 tax-filing deadline. Some deductions even apply up to the Oct. 15 
extension deadline.

The main posttax year deductions come from investing 
in retirement and health savings accounts. Whether 
contributions to such accounts are tax deductible, 
however, depends on a household’s adjusted gross income 
and whether someone within the household participates 
in an employer-provided retirement plan.

Traditional IRA
Those whose adjusted gross income is less than the IRS 

maximum for their tax bracket and who don’t participate 
in an employer retirement plan may be able to make as 
much as $5,500 in tax-deductible contributions into an 
IRA until April 15. The tax-deductible amount could be 
as much as $6,500 for those age 50 or older.

“Even if your income is too high, contributing 
into a nondeductible IRA may still be a good idea,” 
Jacobsmeyer says. “You may want to consider converting 
your nondeductible IRA into a Roth IRA for tax-free 
growth. Or it may make more sense to have your money 
accumulating in a tax-deferred environment than to have 
your earnings taxed every year. From a financial planning 
standpoint IRAs are great retirement savings vehicles.” 

 
Self-employment Pension Plan

Those who are self-employed may be able to make tax-
deductible contributions for as much as 20 percent to 25 
percent of their net income into a SEP IRA until their tax 
filing deadline, which includes extension deadlines.

“It’s a great way to save for retirement if you are self-
employed and have no employees. You are stocking away 
a little retirement money, and the contributions are tax 
deductible at the same time,” Jacobsmeyer says.

Health Savings Account
The most overlooked tax-deductible savings instrument 

is the health savings account. In 2014 those with a 
high-deductible health plan, meaning an out-of-pocket 
deductible of at least $2,500, can make a tax-deductible 
contribution of as much as $6,550 for a couple or $3,300 
for an individual until April 15. Those 55 or older can 
contribute an additional $1,000.

People often contribute only enough to cover their 
annual medical expenses. Many don’t realize that health 
savings can be invested just like they’re in a brokerage 
account. This money can grow tax free and then be used 
in retirement to pay for a wide array of medical needs — 
such as vision care, dental work, hearing aids, therapy 
equipment, or even Medicare parts A, B, C or D.

“You get the best of both worlds with a health 
savings account because you get the tax deduction 
for contributing, then your money grows tax free and 
then you can use the money tax free in the future for 
qualified medical expenses. With health care costs rising 
this can help hedge against higher health care costs in 
retirement,” Jacobsmeyer says.

Guidelines, income limits, and rules on tax-deductible 
IRA and HSA contributions are available on the IRS 
website or by consulting a tax professional.   

“A lot of people overlook these deductions and think 
their opportunity to reduce their taxes ended on Dec. 
31,” says Eric Jacobsmeyer, a certified public accountant 
and certified financial planner for Zions Bank’s Premier 
Wealth Management Division.

The path to financial freedom 
shouldn’t be traveled alone.

Let financial professionals 
guide you.

* Zions offers wealth management services through various affiliate companies and non-bank subsidiaries including Contango Capital Advisors, Inc., which operates 
as Zions Wealth Advisors in Utah and Idaho. Contango Capital Advisors is a registered investment adviser and a non-bank affiliate of Zions Bank and a non-bank 
subsidiary of Zions Bancorporation. Online Bond Auctions and some investment products and services are offered by Zions Direct, a non-bank subsidiary of Zions 
Bank, and a member of FINRA/SIPC. Trust Services are provided by Zions Trust,  National Association (ZIons Trust). Cash Management services are provided by Zions 
Bank, Contango and Zions Trust. Deposit products are provided by Zions Bank, Member FDIC.

Investment products and services are not insured by the FDIC or any federal or state governmental agency, are not deposits or other obligations of, or guaranteed by 
Zions, Zions Bancorporation or its affiliates, and may be subject to investment risks, including the possible loss of principal value or amount invested.

Insurance services are offered through Zions Insurance Agency, Inc., a subsidiary of Zions Bancorporation. Insurance products offered through Grant Hatch & Associates.    
Insurance products:  Not FDIC-insured  -  No Bank Guarantee  - May Go Down in Value

Our Premier Wealth Management Group offers a full suite of services designed to help you 
succeed with your finances. To get started on your path to financial freedom, meet with a wealth 

management consultant by calling 888-290-8488 or visiting zionsbank.com/wealth.
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1. Problem. Identify the top three problems you are 
solving with your business. What are the “pain points” 
being experienced by your target market?

2. Customer Segments. Identify the target market(s) that 
your business will serve. What are the psychographics 
and demographics? Who will use your product or 
service? How many potential customers are available?

3. Unique Value Proposition. What is the single, clear, 
compelling message that states why your product or 
service is different/better and worth buying over all the 
other solutions including doing nothing at all? Why do 
customers buy from you versus your competitors? 

4. Solution. What are the features of your business 
product/service? What are the benefits to customers?

5. Channels. How will you reach your targeted 
audience? List all of the free and paid ways to connect 
with your customers. Will you use email, online 
advertising, have a brick and mortar store, direct mail, 
door to door, etc.?

6. Revenue Streams. How will you make money?  
What is your revenue model? What is the minimum 
viable revenue amount needed to cover fixed and variable 
costs in a one-month period? Is your business scalable,  
or can you hire employees to generate greater sales?  
Is your business sustainable — will it continue to operate 
if you aren’t working?

7. Cost Structure. Determine all your fixed and variable 
costs per month. Identify your start-up or expansion 
costs. How much working capital do you need to operate 
for six to 12 months?

8. Key Activities. What are the activities that drive 
revenue, customer retention and profit? How will you 
determine if you are achieving your financial goals? 
What benchmarks will you use? Consider the effect of 
sales growth, expense control, working capital, customer 
acquisition costs, net profit, gross margin, inventory  
turn days, etc.

9. Your Exceptional Advantage. Does your business 
have a “secret sauce,” such as a patent, copyright or 
trademark that will give you an advantage over your 
competitors? Not every business will have this advantage 
and that’s OK.

Once you have a model that works, you are ready to 
approach the bank or an investor for funding. To determine 
what type of financing your business may qualify for or 
if you need assistance with your business, please contact 
Sheila Spangler at 208-501-7450 or at sheila.spangler@
zionsbank.com or visit www.idahosmallbusiness.com and 
www.utahsmallbusiness.com.  

9 Tips for 
Launching 
Your Business

By Sheila Spangler
Idaho Business Resource Center Manager

Starting or growing a financially successful business is the dream of many 
Americans. Every year, the Zions Bank Business Resource Center team 
meets with hundreds of individuals to assist them in achieving this goal. 

At the BRC, we recommend that entrepreneurs validate their business 
ideas by using a tool we’ve developed called the Business Viability Canvas, 
inspired by “Running Lean” author Ash Maurya. This nine-step exercise 
is essential in helping entrepreneurs think through how best to start or 
expand their business before investing a lot of resources.



Helping your 
business is 
our business
At the Zions Bank Business 
Resource Center, our goal is to 
provide the tools you need to 
start and grow your business.

Visit us online for articles, templates, 
videos and other resources.

www.utahsmallbusiness.com
www.idahosmallbusiness.com

1501-122-brc-utah-idaho-02.indd   1 3/4/15   11:19 AM
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“Now when we look at retirement, a lot of people 
view it as what they hope to be a happy time, a reward 
for a lifetime of well-spent work, looking at things 
like enjoying travel, enjoying time at home, maybe an 
opportunity to go back to school and pursue another 
profession,” says Rebecca Robinson, president of Zions 
Trust, National Association, and managing director of 
the bank’s wealth planning division.

Today’s twilight years are longer and more active, 
and without proper planning, can often lead to financial 
stress, Robinson says. 

“How can you plan for your money to last? A 
different type of retirement lifestyle makes planning 
for it essential,” Robinson notes. “One of the things I 
encourage my clients to do is to really picture what they 
want their retirement roadmap to be.”

Robinson shares her advice for an ideal retirement 
roadmap in a free Zions Bank webinar, which can 
be viewed at zionsbank.com/webinars, “Retirement 
Planning 101.”

Here are the top seven tips from the webinar:
1. Start now. Investing in retirement later in life is 

expensive. Don’t play catch-up with your retirement funds. 
2. Plan your retirement lifestyle. What do you picture 

yourself doing in retirement? Are you purchasing a 
second home or downsizing to a condo? Will you take a 
cruise around Europe or read books in your living room? 
These basic considerations impact retirement costs.

3. Set a date. When do you want to retire? A recent poll 
found that the majority of Zions Bank customers plan to 
retire between the ages of 60 and 70. It is important to 
calculate how many years you have to save money. Keep 
in mind that Social Security isn’t available until age 62 and 
Medicare eligibility begins at 65. The decision regarding 
when to take Social Security is extremely important and 
should be based on your personal circumstances.

4. Think long term. Today’s average 65-year-old will live an 
additional 19.1 years, according to the latest National Vital 
Statistics Report. And life expectancy rates continue to rise. 
Retirement could potentially last longer than 25 years.

5. Estimate retirement income. Now comes the number 
crunching: Estimating future retirement expenses. Fewer 
and fewer employees are covered by an employer pension 
plan, leaving individual savings and investments critical 
during retirement years. Calculate your retirement 
investment goal, accounting for inflation and the often-
overlooked gap between retirement income and what you 
actually need.

6. Take advantage of tax savings. Use any employer-
sponsored retirement plans, especially a 401(k), because 
they come out of your salary pretax and grow tax 
deferred. Contribute to a traditional or Roth IRA if 
you’re eligible, too.

7. Protect your dollar. Finally, purchase appropriate 
insurance coverage to protect yourself against financial risk.     

Retirement 
Planning 101
Zions Bank Webinar on  
Retirement in the 21st Century

By Amelia Nielson-Stowell

Today’s ripe old age isn’t what it used to be. Retirement in the 21st 
Century is completely different from what it was 20-30 years ago. Today’s 
retirees watched their parents quietly stop working in their early 60s, 
presumably with only a few years of life expectancy left. 
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The Lion House Pantry Restaurant
Housed in the personal residence of Brigham Young, Utah’s first 

territorial governor, The Lion House Pantry has great home-style 

cooking in a self-serve setting. The menu changes daily and each 

delicious entrée comes with one of our world-famous Lion House 

rolls. As well, our house salads and home-style pies complement 

any of our home-style cooking entrées. Come in for a fresh, 

economical dining option downtown. 

63 E. South Temple
Salt Lake City, UT 84150
801-539-3258
www.diningattemplesquare.com/pantry.html

dining and leisure guide

La Caille
Located on 20 elegant acres at the mouth of Little Cottonwood 

Canyon, La Caille offers an unmatched experience and 

atmosphere. The restaurant, pavilion, gardens and the new 

Chateau at La Caille all provide spectacular settings for your 

dinner or private party. Stroll through the 3-acre vineyard, 

enjoy a canyon breeze on the patio or host an unforgettable 

event – La Caille is your perfect place.

9565 S. Wasatch Blvd.
Sandy, UT 84092
801-942-1751
Tue.-Sat. 4 p.m. to 9 p.m.
Sunday brunch 10 a.m. to 3 p.m.
Sunday dinner 3 p.m. to 8 p.m.
Closed Mondays
Special events and weddings – 365 days a year

Black Swan Inn & Destinations Inn
Relax in a two-person jetted tub while experiencing the ambiance  

created by a luxurious theme room. The Black Swan Inn in Pocatello 

and Destinations Inn in Idaho Falls can offer such an experience. 

Beautiful hand-painted murals, big screen TV, massage table, sauna, 

steamer, fireplace and an aquarium are some of the features you can 

find at these amazing inns. For more information and pictures, visit 

www.blackswaninn.com or www.destinationsinn.com.

Black Swan Inn                                                                                                                                           
746 E. Center 
Pocatello, ID 83201                                                                                                        
208-233-3051                                                                                                           
www.blackswaninn.com 

Destinations Inn                                                                                                                                          
295 W. Broadway 
Idaho Falls, ID 83402                                                                                              
208-582-8444                                                                                                              
www.destinationsinn.com
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The Garden Restaurant
Built on the location of the Starlight Gardens, The Garden Restaurant 

retains the charm of that historic open-air restaurant with Corinthian 

columns and a retractable glass roof. Our delicious menu prepared by 

Chef Scott Ackley is sure to make your favorites list. Among diners’ 

favorites are our Chicken Parmesan and Roasted Pacific Salmon 

Teriyaki, along with our gourmet sandwiches and paninis. Be sure to 

try our specialty appetizers such as the Fried Dill Pickles or Artichoke 

Spinach Cheese Dip.

10th Floor, Joseph Smith Memorial Building
15 E. South Temple
Salt Lake City, UT 84150
801-539-3170
www.diningattemplesquare.com/garden.html
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Table ONE
Table ONE is a place where the food is front and center and No. 

ONE. We use curated ingredients that represent seasonality, the 

best from local/regional farms, ranches and select parts of the 

world. By preparing our menu with health in mind we reduce, and 

in many cases, eliminate the reliance on fats, butters and cream. 

The food is luxurious, refined and healthy — we source and curate 

ingredients to demonstrate the integrity of the food.

201 Heber Ave
Park City, UT 84060
435-658-2500
theskylodge.com/table-one
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Nauvoo Café

Red Cliffs Lodge

MacCool’s Public House

The Nauvoo Café serves a variety of hot-carved sandwiches, soups 

and meat pies. Open for breakfast, lunch and dinner this café has 

become a Salt Lake City hotspot since its opening in January 2007. 

Succulent meats are carved when selected, then toasted on artisan 

bread to create a unique, stunning combination during each visit. 

Come in and enjoy great sandwich combinations in a peaceful 

setting near the Main Street Plaza.

The Red Cliffs Lodge is Moab’s adventure headquarters with a restaurant, pool, 

spa, horseback rides, museum and more. Accommodations include spacious 

suites and individual cabins each with private patios overlooking the Colorado 

River. Dine in our on-site restaurant with spectacular views of the Colorado 

River and Fisher Towers.

 

Red Cliffs Lodge is also home to the largest winery in Utah. Set high on the 

banks of the Colorado River, Castle Creek Winery and Vineyard is one of the 

most scenic in the world. Castle Creek Winery offers daily wine tasting, self- 

guided tours and wine sales.

There are no strangers here ... only friends who have not met! MacCool’s 

is an authentic and welcoming Irish pub-style family restaurant where all 

are welcome to enjoy house-created and house-roasted selections of home 

comfort — light, traditional and seasonal. Enjoy local favorite lamb riblets, 

an array of burgers from the Burger Board (fried cheeseburger pictured), 

17 salads, our signature fish ’n chips, fresh salmon, vegetarian selections 

and steaks. We have lots of items for the kids, and yes, full beer, liquor 

and wine for those that choose ‘em. Salainte (cheers)!

We do banquets, catering and events.

Lobby Level, Joseph Smith Memorial Building
15 E. South Temple
Salt Lake City, UT 84150
801-539-3346
www.diningattemplesquare.com/nauvoo.html

Mile 14 Highway 128
Moab, UT 84532
435-259-2002
866-812-2002
www.redcliffslodge.com

1400 Foothill Drive #166
Foothill Village
Salt Lake City, UT 84108
801-582-3111
855 West Heritage Park Blvd.
Heritage Park Plaza
Layton, UT 84041
801-728-9111
In the Ben Lomond Suites Hotel
2510 Washington Blvd.
Ogden, UT 84401
801-675-5920
www.maccoolsrestaurant.com
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The Roof Restaurant
Try dining elevated. The Roof Restaurant is Salt Lake’s premier 

gourmet buffet, legendary for its cuisine and view overlooking 

Temple Square. The Roof features a daily variety of American and 

international entrées, a carving station with prime rib and honey 

baked ham, as well as salads, cheeses, soups and a renowned 

dessert buffet. Celebrate your engagement, anniversary, or any 

special occasion with the elegant atmosphere and world-class dining 

that is found at The Roof Restaurant. Reservations recommended.

10th floor, Joseph Smith Memorial Building
15 E. South Temple
Salt Lake City, UT 84150
801-539-1911
www.diningattemplesquare.com/roof

Ruth’s Chris Steakhouse

Ruth’s Diner

Shula’s 347 Grill

The world-famous Ruth’s Chris Steak House at Hotel Park City features U.S. 

prime steaks broiled to perfection at 1800 degrees, expertly executed seafood, 

New Orleans-inspired appetizers, unforgettable desserts and an award-winning 

wine list. This is a steakhouse to which others aspire. Private dining available for 

groups and special events. Located within Hotel Park City on the Park City Golf 

Club. Member of The Leading Hotels of the World.

Since its beginning in 1930 as Ruth’s Hamburgers, we have been 

serving American comfort food to generations of families. Whether it’s 

our famous Mile-High Biscuits or our signature Raspberry Chicken, you 

will be sure to find satisfaction in our array of tempting offerings.

Shula’s 347 Grill has everything from gourmet salads to fresh 

specialty fish, and exclusively serves Premium Black Angus Beef® 

burgers and steaks; the best beef money can buy. At Shula’s 

347 we serve SHULA CUTS, which are second to none. The 

atmosphere of Shula’s is casual, warm, inviting and full of energy, 

which includes dark woods and dark leather booths, making it the 

perfect place for you to hold a business lunch, special occasion 

dinner or private event.

2001 Park Avenue
Park City, UT 84068
Inside Hotel Park City
435-940-5070
www.hotelparkcity.com

2100 Emigration Canyon Road
Salt Lake City, UT 84108
801-582-5807
www.ruthsdiner.com
8 a.m. to 10 p.m. daily

3524 S Market St,
West Valley City, UT 84119
801-966-3470
Lunch Hours
M-Sun. 11 a.m. to 2 p.m.
Dinner Hours
M-Sat. 5 p.m. to 11 p.m.
Sun. 5 p.m. to 10 p.m.
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Silver Fork Lodge and Restaurant
Silver Fork Lodge and Restaurant is open daily for breakfast, lunch and 

dinner. Voted “Best Breakfast in Utah” by Salt Lake Magazine. At Silver 

Fork Lodge, you will find an “atmosphere thought to be forgotten” while 

enjoying finely prepared meals, outstanding hospitality and stunning 

views of the surrounding mountains. Enjoy the outdoor patio or dine 

inside next to a roaring fire. Full service liquor license and excellent wine 

list available. Banquet facilities available for weddings, parties, business 

meetings and more.

11 miles up Big Cottonwood Canyon
11332 E. Big Cottonwood Canyon Road
Brighton, UT 84121
801-533-9977
888-649-9551
www.silverforklodge.com
Open daily 8 a.m. to 9 p.m.
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Tuacahn’s 2015 Concerts
1100 Tuacahn Drive
Ivins, UT 84378
877-682-7926
tuacahn.org

Torrey Schoolhouse B&B Inn
For your next weekend getaway, enjoy Torrey and Capitol Reef in luxury and 

convenience. Close to great dining, shops and galleries, the newly renovated 

historic Torrey Schoolhouse B&B combines comfort, quiet and beauty in 

one of the most spectacular settings in Utah. And it’s only three hours from 

Salt Lake City! Offering delicious full hot organic breakfasts and massaging 

recliners in every room, we’re open from March 28 until Nov. 1.

150 N. Center St.
Torrey, UT 84775
435-491-0230
www.torreyschoolhouse.com



Let me state clearly that I am not suggesting regulation 
is inherently harmful or bad. I, in fact, believe that 
regulation is fundamentally important to our industry. 
However, regulation must balance the need to protect 
our economy from financial crisis with the necessity of 
keeping our economy moving forward by facilitating the 
flow of the credit cycle.

Banks are the pillars of our economy. The business 
of banking helps fuel our economic system and has a 
direct impact on job creation through the stimulation 
of economic growth and prosperity. Banks are also the 
foundation of the credit cycle.

The credit cycle is simple: Customer deposits provide 
funding to make loans. These loans allow customers of 
all kinds — businesses, individuals, governments and 
nonprofits — to invest in their communities. The profits 
generated by this investment flow back into banks as 
deposits and the cycle repeats — creating wealth for 
individuals and capital to expand businesses. Bank loans 
and services can also significantly increase customers’ 
purchasing power and improve their quality of life, 
helping clients attain their goals and realize their dreams.

The credit cycle does not exist in a vacuum. Regulation 
shapes the way banks do business and can help or hinder 
the smooth function of the credit cycle. Bank regulatory 
changes, as well as the introduction of new taxes or 
“fees,” directly affect the cost of providing banking 
products and services to customers. Even small changes 
can have a big impact on bank customers and our 
communities by reducing credit availability, raising costs 
and limiting the available dollars for contributions to 
worthwhile community causes.

To put President Obama’s proposed bank fee in 
perspective, and illustrate just one example of its 
impact on our communities, Zions Bank’s total 
liabilities as of year-end 2014 were just over $17 
billion. That calculates to a $12 million “fee” that 
would be assessed on Zions Bank on top of the taxes 
it already pays. (Note: In 2014, Zions Bank paid 
approximately $130 million in income taxes.)

Each year, through sponsorships, donations and 
scholarships, Zions Bank supports more than 800 
individual organizations or programs. Our ability 
to continue making this level of investment in our 
communities would be significantly impacted by this 
additional fee.

At Zions Bank we are proud of our more than 140-
year legacy of maintaining strong ties to the communities 
we serve and strong relationships with our clients. We 
are equally proud of our commitment to being actively 
engaged in important community issues and supporting 
significant community organizations and events.

It’s a legacy we intend to continue. However, we must 
ensure steps are taken to enhance and protect policies 
that stimulate growth, not constrain it.
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The Last Word
By A. Scott Anderson 

President and CEO, Zions Bank

Proposed Bank Fee  
Would Hurt Communities

In his State of the Union address, President Barack Obama 
proposed a new fee for the 100 largest U.S. financial firms, which 
include Wall Street banks and other institutions with assets 
exceeding $50 billion like Zions Bancorporation. This idea was first 
proposed by the current administration in 2010 as a bank tax, and 
would impose a 7-basis-point fee on banks’ liabilities to “discourage 
them from taking on too much debt.”

While the proposed tax is unlikely to get through the 
Republican-controlled Congress, it is concerning in its 
implication that there are currently insufficient regulatory 
controls to safeguard against a future financial crisis. 

Through the Dodd-Frank reform law, regulators are 
already moving aggressively to prevent the next crisis by 
pushing banks to beef up on capital, the money used to 
cushion against losses. They are also driving banks to 
become more liquid, meaning they must hold assets that 
can be sold easily, even during times of panic, among a 
number of other regulatory controls.

Idaho Gov. Butch Otter cut the 
ceremonial ribbon during the dedication 

of Eighth and Main on Feb. 12.
Photo by Josie Patterson-Halford



Discover how worldwide economic trends, global risk and Pan-European events 
impact commerce across the globe — including your business. 

ZIONS BANK 14TH ANNUAL TRADE AND BUSINESS CONFERENCE

Tuesday, May 12, 2015

7:30 a.m. registration
8:30 a.m. to 1:30 p.m. speaker presentations

The Grand America Hotel  |  Grand Ballroom
555 S. Main Street, Salt Lake City, Utah

Visit zionsbank.com/conference for more information. 
Registration for the event is $35 and includes lunch.

Keynote Speaker 

THE RT. HON. SIR JOHN MAJOR, KG, CH
Former Prime Minister, Great Britian and Northern Ireland
(1990 to 1997)

1502-005-tbc-save-the-date-community-ad-v3.indd   1 2/12/15   8:24 AM





Was your new baby born at a MountainStar hospital? Congratulations! 
Post his or her photo on our Facebook page and we’ll share it on 

the hospital’s I-15 digital billboard.

For more information* and upload instructions
go to www.mountainstar.com/babyboards

*Some restrictions apply. See website release form for details.

Let the world say hello 
         to your little miracle.

Not Bigger. Just Better.

St. Mark’s Hospital • Lakeview Hospital • Lone Peak Hospital 
Ogden Regional Medical Center • Brigham City Community Hospital 
Timpanogos  Regional Hospital • Mountain View Hospital

MountainStar.com | 855-849-3365

MSH800-14_Zions Bank Mag ad.indd   1 8/22/14   1:15 PM

BioGrass Black Garden 
Soil- A blend of nutrient 
rich organic matter and 
soil, perfect for amending 
and topdressing gardens 
and flowerbeds.

BioGrass Premium 
Topsoil- Sandy loam 
soil used for building 
volume and other general 
landscaping needs.

BioGarden GROmix- 
Combination of Black 
Garden Soil and Premium 
Topsoil, used for planting 
directly into.

Natural Forest Mulch- 
Small to medium sized 
wood chips, reduces water 
use and provides natural 
weed control.

Dark Forest Mulch- Meant 
for use as Natural Forest 
Mulch but dyed for dark 
chocolate color.

When you accept delivery by April 
30. Plus a bag of garden fertilizer, 
a $10 value, when you mention 
win code ZB311.
Simply mark and “X” on your 
driveway where you’d like the bag 
placed.

WIN CODE

ZB311
Enter online

Big
Yellow
Bag.com

SAVE

20$

144
D E L I V E R E D

$
One cubic yard of your choice

R e g u l a r l y

8 0 1 . 5 6 2 . 9 0 9 0
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