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editor's note

Rob Brough
Executive Vice President
Corporate Marketing and Communications

Rob Brough at City Creek.
Photo by Kevin Kiernan

There are a lot of reasons to get excited about what is 
happening in downtown Salt Lake City.

In this issue of Community magazine, Amelia Nielson-
Stowell takes us inside the soon-to-be-completed $1.5 
billion City Creek Center — the retail centerpiece 
of one of the nation’s largest mixed-use downtown 
redevelopment projects.

Over the past several years, we’ve had a front row 
seat from which to view the progress of the project 
from our headquarters building at the corner of South 
Temple and Main Street. We have lived through the 
“re-skinning” of the Zions Bank Building, the limited 
availability of parking, the demolition of previous 
structures on the City Creek blocks, the temporary loss 
of shopping and dining options, and the ever-changing 
foot traffic flows in the downtown area.

However, as we near the end of our “pain,” it is clear 
to see it will all have been worth it.

When City Creek Center opens on March 22, it will 
feature 700,000 square feet of world-class shopping 
and dining space. Along with anchor department stores 
Macy’s and Nordstrom, the center will be home to 
approximately 80 stores and restaurants, including a 
number of nationally recognized names.

Among retailers making their market premier 
exclusively at City Creek Center are Brooks Brothers, 
Coach, LUSH Fresh Handmade Cosmetics, PANDORA, 
Papyrus, and Tiffany & Co.

Other reasons to be excited about this unique 
shopping environment include a retractable roof that 
will ensure comfortable year-round shopping. Seating 
and gathering areas have been created throughout the 
center and on Main Street. A 1,200-foot re-creation 
of City Creek runs through the center. Two 18-foot 
waterfalls and a live trout pond, four artistic fountains 
with water and fire, and an outdoor fireplace gathering 
area add to the center’s character. And, with 5,000 
covered self-parking spots and in-center valet parking, it 
will be easier than ever to find a place to park and enjoy 
downtown Salt Lake City.

There are a lot of reasons to be excited about the 
opening of City Creek Center. But the one that excites 
me most is that my birthday, anniversary, Christmas and 
Valentine’s Day shopping just got infinitely easier!

I’ll be honest, it’s been a challenge for me over the 
past five years as I’ve had to do a great deal of advance 
planning of my gift purchases. With the loss of the 
downtown malls, I lost my same-day gift buying option. 
Now, with the birth of City Creek Center, I can again 
delay my gift purchases until the very last minute.

This doesn’t mean I don’t give a great deal of thought 
to my gift purchases, because I do. However, I have really 
missed being able to wrap up all my shopping on my 
lunch break. And, with all of the wonderful shopping 
options available at City Creek, I’ll not only have the 
convenience of delaying my purchases, I’ll also have a 
broader selection of premium retailers to choose from.

Talk about a win-win! Welcome City Creek Center!





14   March/April 2012

During the luncheon, guests enjoyed 
remarks from Redgrave and Zions Bank 
President and CEO Scott Anderson. They 
thanked the business owners for the 
examples they have set in their communities 
and discussed the bank’s dedication to 
helping businesses succeed. 

“Using the resources we have, we want 
to do all we can to help businesses grow,” 
Anderson said. “It’s your businesses and your 
stories that help make our story possible.”

For more photos of the companies from 
this luncheon, please visit our Zions Bank 
Facebook page. 

zions in the community

By Jamie Hauglid

Photo by Jamie Hauglid

Zions Honors Idaho 
and Utah Businesses Zions Bank’s Chris Redgrave, Scott Anderson and Rob 

Brough thank Kathy Spencer, Andrew Pendley and Zoltan 
Cszerna, owners of Idaho-based Living Green Solutions.

Twelve Idaho- and Utah-based businesses featured on Zions Bank’s Speaking on 
Business radio program during 2011 were recently honored at the second annual 
luncheon hosted by the program’s host, Chris Redgrave.

Selected from among hundreds, the companies were chosen for creating and 
delivering innovative products, demonstrating excellence in their business practices 
and inspiring others to think on an entrepreneurial basis. 

The businesses being honored were 
Bowen Wealth Management, Burton 
Lumber, Five Guys Burgers and Fries, 
Gastronomy, Hatch Family Chocolates, 
Living Green Solutions, Rancho Markets, 
Redmond Salt, Tanner LLC, TCN, Utah 
Orthopeadics, and Zarbee’s.
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Bryce Canyon National Park, Utah
Best Western Plus 

Bryce Canyon Grand Hotel
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Ruby’s Inn

Open Year-Round
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Youth Retreats

Holiday Parties 
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 www.rubysinn.com

1-866-866-6634 
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• Wireless Internet
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In February 2003, Sheryl McGlochlin 
drove the streets of her hometown 
searching for an emotional release. 
A toxic relationship was consuming 
her life and the Holladay woman was 
desperate to find a way to get rid of 
negative energy. 

By Natalie Hollingshead

Adventure 
Time
Don’t Wait to Discover a New Passion

Sheryl McGlochlin gets ready to go snowshoeing.
Photo by Kevin Kiernan
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Despite the benefits, many people actually have a 
hard time finding the motivation to try something new 
— or they lack the money, time, skills or knowledge. 
However, Kirsch says most excuses can be traced back 
to a negative paradigm. 

“People want to avoid perceived discomfort so we 
automatically sort for the negative in new situations,” 
Kirsch says. 

This makes it easier for people to choose predictability 
over discovery. 

“We get stuck in the rut of everyday life … work, 
bills, after-school activities,” she says. “They are so 
much a part of our lifestyle that we begin to think that 
is all there is to living. Anything unpredictable gets 
categorized as an inconvenience.”

Just Do It
To unleash the adventurer within, Kirsch recommends 

taking time to dream. 
“We are experts about what we don’t want in our 

lives but not many of us spend time thinking about the 
things we do want,” she says. “We often feel trapped in 
predictability because we forget that we have the power 
to change our story and enhance our lives.”

It sounds simple, but the best way to do something is 
to just do it. Eat at a new restaurant, book a trip to an 
unfamiliar destination or sign up for swimming lessons. 
Find an activity or endeavor that matches your skills but 
is challenging enough to be rewarding, Kirsch says. Go 
into the experience with a positive, open mind.

“What we look for we find,” she says. “If you think 
you will be rejected by a new group of people, you’ll 
find the people that aren’t smiling and think it’s about 
you. The truth is, it rarely is about us.”

On the Beaten Path
For McGlochlin, her foray into hiking helped rid her 

life of the negativity that drove her to the mountain 
in the first place. “Many times the problem is rarely 
because of someone else. It’s something that is lacking in 
yourself,” she says.

Shortly after her first hike, McGlochlin officially 
formed Sheryl’s Outdoor Adventure Group. For the past 
nine years, she has organized group hikes in the Wasatch 
Mountains three times each week. She also hosts 
meet-ups for a slew of other pursuits like kayaking, 
snowshoeing and gardening. Plus, she now runs a small 
business, Live & Thrive, which promotes active living 
and healthy eating on a shoestring budget. In a nutshell, 
McGlochlin is addicted to discovery.

“Change makes you come alive. It makes you see 
things differently and act differently,” McGlochlin says. 
“Everything in my life is better: My marriage is better, 
my family is better.” 

“I was at such an all-time low,” says McGlochlin, 56. 
She drove to the only Mount Olympus trailhead she knew 
and set out on a hike. “I wasn’t a hiker. I didn’t have 
the proper shoes. I didn’t have any water with me. I just 
knew I needed to hike and decided I was going to be like 
Forrest Gump and climb until I could climb no more.”

She lasted less than a mile before she had to turn 
around, her legs throbbing from the unfamiliar activity. 

“I can still remember I could barely put my legs in the 
car,” she says. “But it felt so good. That aching in my 
heart had all transferred to my legs and I dumped a bunch 
of energy on the mountain.” McGlochlin was hooked on 
hiking and returned the next week to climb again. 

For the First Time
Like McGlochlin, many people find discovering a new 

interest completely rejuvenating — when they finally get 
around to it. 

“We all need victories for positive self-esteem,” says 
Kristine Kirsch, a licensed professional counselor in Boise, 
Idaho. “Trying something new not only challenges us, it 
reminds us of our strength. We are powerful beings and 
we sometimes forget that. Conquering a new challenge 
reminds us of our ability to succeed.”

Trying new things has other psychological merits, too. 
Numerous studies have shown that physical activity helps 
our bodies better fight stress hormones that can adversely 
affect health. Activities that involve meeting new people 
are good, too, and can lead to rewarding relationships. 
Play and discovery are also important in maintaining 
already established relationships, Kirsch says.  

health
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Eating Local
Restaurants Get Onboard

By Natalie Hollingshead

Pizzeria 712 in Orem, Utah
Photo by Kevin Kiernan
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Order a burger at Bittercreek Alehouse in Boise and 
what you’ll get is a taste of the region. The restaurant’s 
Alehouse Burger is made with 100 percent grass-fed 
local beef, topped with Ballard Farms cheese and served 
inside a bun made across the street at Gaston’s Bakery — 
using wheat sourced locally. A side of fries is made from 
organic Idaho potatoes.

“This is a meal where most of the dish comes from 
sources that supply us with local products year-round,” 
says Kevin Kelpe, co-owner and managing partner at 
Bittercreek Alehouse and Red Feather Lounge, adjoining 
restaurants in downtown Boise. 

The establishments’ strong commitment to using local 
sources means nearly every item on the menu is crafted 
from homegrown ingredients. 

“Since we rely so much on the local economy to 
support us, it just makes sense for us to keep our money 
in the local economy,” Kelpe says.

Food for Thought
A pay-it-forward attitude like Kelpe’s is becoming 

more common among chefs and restaurateurs, who 
are increasingly seeing the advantages of using local 
ingredients in season. Consumers who care where food 
comes from also fuel the local food movement, says 
Kristen Lavelette, marketing assistant at the nonprofit 
Local First Utah.

“So many traditions are based in the process of 
cooking and eating and sharing food together,” she says. 
“Local food helps us come back to that community 
aspect of food.”

Local foods in season taste better and are healthier than 
food shipped in, says Seth Winterton, deputy director at 
Utah’s Own, a state program to promote local products. 
They also have a lower carbon footprint and are usually 
safer to eat, says Leah Clark, director of Idaho Preferred, 
an Idaho Department of Agriculture program.

“The only problem here is seasonality of local 
products makes it hard to have fresh fruits and veggies 
in the winter,” Clark says. 

However, there are plenty of products readily 
available year-round, like eggs, poultry, dairy, wines and 
beer. And even with Idaho’s and Utah’s limited growing 
seasons for produce, farmers are getting creative to meet 
demand. For instance, some farmers use tunneled hoop 
houses to grow tender vegetables, herbs and berries out 
of season. Agri-tourism and urban agriculture are two 
other trends.  

“This food movement … has encouraged a lot of local 
Utah growers, and we are seeing new farmers coming 
out of this,” Winterton says. “All kinds of innovative 
things are happening.”Mandarin’s Black Bean Salmon

Photo by Kevin Kiernan
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A few restaurants using local foods:

Utah
The Painted Pony in St. George. “Our menu is 

ingredient-driven, so seasonal products are always on 
the top of our list,” says Randall Richards, co-owner 
and chef. In the summertime, try the restaurant’s 
Heirloom Tomato Salad, served napoleon-style with a 
side of olive foccacia bread. 

Communal in Provo and Pizzeria 712 in Orem are 
both operated by owner/chefs who have forged strong 
partnerships with local farmers, purveyors and artisans. Sit 
down to Saturday Brunch at Communal and try anything 
made with fresh eggs from Clifford Family Farm.

Mandarin in Bountiful. This family-owned 
establishment has been using fresh produce for 25 of its 
35 years in business, says Angel Manfredini, manager 
and co-owner. Customers rave about the Mandarin’s 
Black Bean Salmon, which features Bangerter Farms’ 
fresh corn, green beans, zucchini, yellow squash and bell 
peppers in a fermented Chinese black bean sauce. 

Idaho
Brick 29 Bistro in Nampa. Chef Dustan Bristol’s 

constantly changing menu reflects the bounty of the 
seasons. “Local food in season is always the freshest 
and most economical choice,” he says. Locally produced 
Niman Ranch beef skirt steak is a popular menu item.

Archie’s Place. This local food truck specializes 
in gourmet adaptations of traditional sloppy joes, 
grilled cheese sandwiches and soups. Vendors include 
M+N Cattle Wagyu Beef, Double XL Ranch Pork and 
Alpicella Bakery Bread. 

Bittercreek Alehouse/Red Feather Lounge. The 
restaurant’s Idaho Potato Chowder is made almost 
entirely of local foods. The cream comes from Cloverleaf 
Creamery in Buhl, potatoes from King’s Crown 
Organics and M&M Heath Farms, and corn from Rice 
Family Farms. 

Heirloom Tomato Salad at The Painted Pony
Photo courtesy of The Painted Pony

Niman Ranch beef meatloaf on bageutte from Bistro 29
Photo courtesy of Bistro 29
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For most movie buffs, attending the country’s premiere independent 
film festival is on their bucket list. But the Sundance Film Festival is 
not an item likely to be checked off any time soon unless you happen 
to be independently wealthy — at least it seems that way when you 
look at the pricey tickets for the 10-day festival that sets up shop in 
Park City each January. 

INSIDER TIPS AND TRICKS

By Farrah Lamoreaux

SUNDANCE
ON A BUDGET
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With ticket packages running as high as $3,000 per 
person for a six-day pass, finding an economical option 
can seem tough. Even the least pricey $400-per-person pass 
limits filmgoers to just three days of select movies at the 
very end of the festival. 

But if you’re willing to be flexible, attending the 
Sundance Film Festival without mortgaging your home 
is possible. Here’s how:

Mark Your Calendar, Register Early
If you live in Idaho or St. George but still have a little 

flexibility with your travel schedule (i.e., you can fly or 
drive to Salt Lake City on short notice), the best way to 
get good tickets to the Sundance Film Festival without 
breaking the bank is to buy the individual tickets that go 
on sale a few weeks before the festival begins. Individual 
tickets will only run you $15 per film — just a few 
dollars more than most local movie theaters — but 
you’ll be getting the opportunity to see the newest and 
coolest of independent films first, well before they hit 
theaters across the rest of the country.

Research, Research, Research
The Sundance Film Festival lasts 10 days, and  

that’s a full 10 days with screenings starting as early  
as 8 a.m. and ending as late as midnight. Since 
you’ll only have 30 minutes to complete all your 
ticket purchases, be sure to read the one-paragraph 
descriptions of all the movies on the schedule, deciding 
in advance which ones sound most interesting to you. 
Jot down not only your first choice, but also a second 
and third, because some screenings will already be sold 
out by your purchase time. 

When planning your schedule, take into account how 
long each film is, the walking or shuttle distance between 
the theaters, and the fact that there’s usually a 15-30 
minute Q&A after each film. You’re not obligated to 
attend, but this is considered by many to be one of the 
best perks of the festival experience. Let’s be frank — 
you’ll never have the chance to ask a director, producer or 
actor questions about the movie you’ve just seen at your 
local Megaplex.  

ON A BUDGET

If you’re a local, you’re sitting pretty. The festival offers Utah residents priority ticket purchase time slots a few 
days before general sales open. Locals still have to register online ahead of time (typically from mid-November 
to mid-December), and you still won’t be able to buy your tickets until early January, but being a local means 
you have a better shot not only at getting tickets, but also at getting tickets to the films you want to see most. 

However, the opportunity to purchase these tickets 
is awarded only via lottery, so potential festival-goers 
should log on to the Sundance Film Festival website 
between mid-October and mid-December when 
registration opens. Registering is free and simply requires 
your name and contact information. In late December, 
registrants receive an email notifying them when their 
half-hour time slot to purchase tickets will be — typically 
in the second week of January.  

If you’re a local, you’re sitting pretty. The festival 
offers Utah residents priority ticket purchase time slots 
a few days before general sales open. Locals still have 
to register online ahead of time (typically from mid-
November to mid-December), and you still won’t be 
able to buy your tickets until early January, but being a 
local means you have a better shot not only at getting 
tickets, but also at getting tickets to the films you want 
to see most. In order to prevent fraud, locals cannot buy 
their tickets online and must go to one of the Sundance 
box offices in person with a Utah State driver’s license to 
purchase tickets during their half-hour time slot.

If All Else Fails, Consider the Wait List
Wait listing for Sundance films is actually an excellent 

way to see the movies if you’re willing to relax and 
go with the flow. All you have to do is show up at the 
theater two hours before a film’s scheduled start time, 
get a wait list number, and come back no later than a 
half hour before the movie begins to line up according 
to your number. 

Several times I’ve been number 150 or higher and still 
made it into a screening, so don’t despair if you have a 
high number. If you’re not in a hurry to be somewhere 
else and don’t mind chatting with fellow film lovers or 
reading a magazine while you stand in line, wait listing 
is for you and the odds are you’ll be able to get into 
several movies for which you couldn’t otherwise buy 
tickets. Just be sure to bring cash — the $15 ticket price 
will be due as you enter, and credit cards and checks are 
not accepted.

For more information, visit www.sundance.org in the 
fall for the most up-to-date ticket registration dates and 
information about the 2013 festival.  

http://www.sundance.org
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idaho - hometown profile

An agricultural hotspot 
that boasts 320 days of 
sunshine a year, Payette is 
a rural beauty nestled on 
the Idaho-Oregon border.

Payette
A Recreation Playground

By Amelia Nielson-Stowell

Photos by Kevin Kiernan
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Early inhabitants of Payette — originally called 
Boomerang — came looking for mining jobs or simply 
a place to live while they finished railroad tie contracts 
for the Oregon Short Line in the early 1800s. It was a 
difficult and dangerous time to settle in the Northwest, 
and stories of early pioneers are peppered with accounts 
of unforgiving territory and roaming Indians in a 
lawless, uninhibited land.

But settlers stayed for the same reason more than 
7,400 Idahoans call Payette home today — its sense  
of community.

Recreation Playground
Ranked in Outdoor Life magazine as one of the top 

places for outdoorsman to live, Payette is a recreation 
playground. The state’s most notorious rivers for 
white-water rafting — the Snake and Payette rivers — 
converge here.

In his book, “Hidden Idaho,” author Richard Harris 
describes the area as “so rugged and remote” that it’s 
“crossed by more rivers than roads.”

“Payette River trips, less than an hour’s drive north of 
Boise, draw hundreds of rafters on any given weekend 
day from May through September. The Payette and 
its several forks are a virtual finishing school for river-
running skills,” he continues.

The rivers are popular areas for waterskiing, tubing, 
rafting and fishing. You’ll also find outdoors lovers 
enjoying Payette’s 49 acres of parks, which include 
greenway trails and the top-ranked 18-hole golf course 
Scotch Pines.

Locals and tourists also come for the bird watching, 
hunting and four wheeling, enjoyed in Payette’s 
postcard-perfect four seasons.

Thoroughfare of the Northwest
Those mighty rivers are also agricultural lifelines, 

feeding into Idaho’s richest farming regions. The 
backbone to this agricultural-based community are the 
farmers who grow vast fields of corn, rows of potatoes 
and acres of fruit orchards, and the ranchers who raise 
herds of cattle and sheep.

The biggest employer is Seneca Foods Corp., a world 
leader in agribusiness. Business leaders in the Snake 
River Economic Development Alliance are trying to 
market one of Payette’s great business draws to other 
food distributors: Payette’s accessibility.

A thoroughfare of the Northwest, Payette is a 
transportation crossroads. Both Interstate 84 and U.S. 
Route 95 run through Payette, offering east-west and 
north-south access through Idaho. The Union Pacific 
railroad also stops in town, and travelers and pilots have 
dubbed the Payette Municipal Airport as “the friendliest 
little airport in the West.”

Historic downtown Payette

Payette County Museum
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“You have all the transportation needs to get 
anywhere, but it’s still a rural community,” says Mayor 
Jeff Williams. “The lifestyle is very laid back.”

He touts the airport upgrade, new fire station, library 
expansion and a domestic violence center built with a 
government grant as city highlights.

“Even considering the economic downturn, there’s 
a lot going on in the city. Our tax rate is the lowest it’s 
been in 20-plus years,” Williams adds. 

Community Heart
But Payette’s heart is its residents. The city hosts an 

active retirement community, thanks to the temperate 
climate. And the excellent public school system has 
produced championship-winning soccer, cross-country 
and marching band programs.

The city is a mix of transplants and natives like Mike 
Hanigan, owner of Hanigan Chevrolet in Payette. 
Hanigan was nominated for TIME magazine’s 2011 
Dealer of the Year, and his dealership is one of the 25 
oldest Chevy dealerships in the nation. Hanigan left 
Payette for a few years for college and jobs in two states, 
but the family dealership brought him back. 

“As soon as I got the opportunity, I came right back 
home,” he says. “It’s just a nice town to be from and a 
great place to come home to.”

Known as “The Home of the Dome,” the town’s 
local landmark is Payette High School’s gymnasium, a 
150-foot tall white dome that once stored radar scopes 
on the Baker Air Force Station near Baker City, Ore. 
District Superintendent John Campbell acquired the 
dome from the federal government in 1971, after the 
government closed the radar installation. The school 
was in desperate need of a new gym, and Campbell 
remembered the unique structure from his time as a 
school teacher in Oregon.

Benevolent alumni have been active in the community. 
Major League Baseball Hall of Famer Harmon 
Killebrew, who died in May 2011 of cancer, is buried  
in Payette. Ranked No. 11 on baseball’s all-time  
home run list with 573, Killebrew is known around 
Payette as the humble star who frequently returned 
home for big events. McCain Middle School is named  
in honor of former resident Warren McCain, past CEO 
of Albertsons.

“I’m happy to be from Payette and have a business 
here that has survived since the 1920s,” Hanigan adds. 
“I’m proud of the people who have worked for me and 
with me and the people who have worked in Payette. It’s 
a great community.”

Veterans Monument

Payette High School

Garlic Chessebread from Keystone Pizza

Newly restored courthouse and jail building



“The Utah Educational Savings Plan raises 
the bar. . . . The plan’s ‘Top’ rating reflects the 
straightforward, low-cost investment options 
and strong management.”

529 Plan529 Plan
Morningstar, Inc., October 2011

When you save for college with the 
Utah Educational Savings Plan, you may 
qualify for federal and state income tax 
benefits. Plus, with no start-up fees and no 
minimum investment required, it’s easy to 
open an account.

You don’t have to be a Utah resident to 
take advantage of Utah’s highly rated 529 
plan. Open an account today at uesp.org, 
or call 800.418.2551 to learn more.

Read the Program Description and consider all investment objectives, risks, charges, 
and expenses before investing. Call 800.418.2551 or visit uesp.org for a copy of the 
Program Description.

Investments are not guaranteed by any federal or state agency. However, FDIC 
insurance is provided for the FDIC-insured savings account. Read the Program Description 
to learn about the FDIC-insured savings account. Your investment may lose value.

Non-Utah taxpayers and residents: You should determine whether the state in which you 
or your beneficiary pay taxes or live offers a 529 plan that provides state tax or other 
benefits not otherwise available to you by investing in UESP. You should consider such 
state tax treatment and benefits, if any, before investing in UESP.

800.418.2551  |  uesp.org
A nonprofit 529 college savings program

Discover why experts consider the Utah Educational Savings Plan 
one of the best 529 college savings programs in the nation.

To learn 
more about 
UESP, scan 
the QR code 
with your 
smartphone.

Saving for college? Choose wisely.
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Although its name 
may suggest 
otherwise, there isn’t 
anything inherently 
Spanish about 
Spanish Fork. You 
won’t find ancient 
adobe buildings 
or an abundance 
of taquerias in the 
central Utah city — 
but there is plenty 
else to draw you in. 

Spanish Fork
Town and Country By Natalie Hollingshead

Photos by Kevin Kiernan

Spanish Oaks Golf Course
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Located 50 miles south of Salt Lake City, this city 
of 35,000 residents is known for its friendly populace, 
recreation programs and well-maintained parks. It’s 
close to larger cities like Provo and Orem, but far 
enough away to have a more laid-back, country feel. 

“One of the big things that attracts people here is 
our small-town feel,” says G. Wayne Andersen, 64, 
mayor of Spanish Fork. “Small towns do a lot of things 
together, and I think we are trying to maintain that same 
kind of feel by having lots of activities that our citizens 
can participate in — our athletic programs, our senior 
citizen programs, our library, our celebrations.”

Early Days
The name “Spanish Fork” first appeared on John C. 

Fremont’s map of the area published in 1845 — two 
years before Mormons settled in Utah. According to the 
Utah State Historical Society, the area got its moniker 
in the early 1800s when Spanish trappers from New 
Mexico followed a route through Spanish Fork Canyon 
and Spanish Fork River on their way to California.

The first home in Spanish Fork was built in 1850, and 
the city was officially incorporated in 1855. Some of the 
first settlers were Icelandic immigrants who established 
the first permanent Icelandic settlement in the United 
States. A small lighthouse monument on the corner of 
Canyon Road and 800 East commemorates this heritage. 

Fit for Celebration
From its varied roots, Spanish Fork has blossomed 

into a diverse city. When Andersen was a high school 
student 50 years ago, the population of Spanish Fork 
was 5,000. Now, it is more than seven times that 
number. While that means Andersen no longer knows 
everyone in town, there are definite benefits to the 
population boom.

“A positive thing in this whole growth cycle is we’ve 
been able to bring in a lot more diversity as far as 
population is concerned — ethnically, educationally, 
socially and everything else,” he says. “It’s broadened 
the base of our citizenry in Spanish Fork.”

For instance, Spanish Fork is home to the Sri Sri 
Radha Krishna Temple. More than 40,000 people tour 
the temple grounds every year, coming for popular 
events like LlamaFest, Holi (Festival of Colors) and 
Diwali (Festival of Lights). 

The city’s annual Fiesta Days celebration every July 
draws more than 30,000 visitors to its four-day rodeo 
who watch top professionals compete in classic events 
like bareback bronc riding, steer wrestling, bull riding 
and team roping. Other events at the Spanish Fork 
Fairgrounds include the Utah High School Rodeo, Utah 
County Fair and Utah 4-H Horse Show. 

Veterans Memorial

Sri Sri Radha Krishna Temple

Barbecue Chicken Pizza and Cheese Bread 
from Two Jack's PLACES TO EAT

Try one of these local haunts for 
a quick bite in Spanish Fork:

Two Jack’s Pizza
Hand-tossed pizza, breadsticks  
and sides
30 N. Main Street, 801-798-8601

One Man Band Diner
Classic diner food, breakfast served 
all day
410 N. Main Street, 801-798-0171

Glades Drive-Inn
Known for extra-thick shakes and 
yummy burgers
296 S. Main Street, 801-798-6761
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“One of the big things that attracts people here is our small-town 
feel . . . small towns do a lot of things together, and I think we are 
trying to maintain that same kind of feel by having lots of activities 

that our citizens can participate in — our athletic programs,  
our senior citizen programs, our library, our celebrations.”

Spanish Fork City Building
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The city’s recreational programs and parks often 
impress newcomers and visitors, says Bart Morrill, parks 
supervisor. Spanish Fork is known throughout Utah as 
a baseball town. The high school baseball team has won 
the state championship three years in a row, and even 
recreational leagues boast impressive talent. 

“We have about 200 acres of parks that we maintain,” 
Morrill says. “Our Sports Park has two big four-plexes, 
which are softball fields in a circle with a center hub, and 
they are some of the nicest ones in the state.” 

The city also has an 18-hole golf course, a skate park, 
a splash pad and dozens of playgrounds. 

Known Commodities
When it comes to business, Spanish Fork has a 

handful of manufacturers located in the city’s industrial 
park that are major employers. There are also many 
small businesses in the city. Agriculture is a consistent 
contributor, too. 

“We have been known as an agriculture community, and 
it’s a very integral part of who we are,” Andersen says. 

Farming is the primary way of life in the outlying 
communities of Leland, Palmyra, Benjamin and 
Lakeshore, and the residents there are an important part 
of the Spanish Fork community even though they are 
not technically citizens, he says. 

What Andersen loves most about the city over which 
he presides is its residents. “The thing that always pops 
into my mind is the people because of their enthusiasm 
to volunteer and help out. People get involved in a very 
positive way.”

Canyon View Park



The public is invited to an Ethics Scholarship Banquet 

promoting ethical leadership and honoring local high 

school students for their award-winning essays.

Tuesday, April 3, 2012  |  6 p.m. – 8 p.m.

WSU Shepherd Union Building, Ballroom B  |  $15/plate

For tickets and information, visit: 

webe
r.edu

/ethi
csday

 or call 801-626-7628

Keynote speaker:  

Calvin M. Boardman

University of Utah Finance 

Professor & Bill Daniels 

Chair of Business Ethics

April 3–4

WEBER STATE

U N I V E R S I T Y

ACCOUNTING, TAX & CONSULTING  
services provided by CBIZ

AUDIT & ATTEST 
services provided by  
Mayer Hoffman McCann P.C. 

Together, CBIZ and Mayer Hoffman McCann P.C.  
are one of the Top Ten accounting providers in the country.

by providing expert accounting services

by minimizing your taxes

by identifying tax planning opportunities

by understanding your goals

by providing you with an advantage

CBIZ and Mayer Hoffman McCann P.C. are associated  
through an alternative practice structure.
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Narcissism is the concern of the modern era. The term 
comes from Greek mythology when the hunter, Narcissus, 
fell in love with the reflection of his face in a pool of water. 
He loved his reflection so much that he could not leave it, 
and eventually he died. Much like Narcissus, narcissists must 
always appear on the surface to be better than others. They 
work hard to keep up their image so they can look down on 
others, and thus achieve worth. Deep down, however, they 
fear the achievement of others, and ultimately, rejection. 

It is this fear that causes them to develop a unique set of 
beliefs: 1. They think only the elite can understand them; 2. 
They worry about their appearance and always try to look 
better than others; 3. They put others down and criticize 
incessantly to build themselves up; 4. They brag; 5. They 
demand special treatment and entitlements to show they are 
better than others; 6. They have contempt for others; 7. They 
spend their resources putting on the masks of Narcissus — 
beauty, wealth, achievement and worldly ideals.   

To a narcissist, anything that gives the illusion of worth 
can be a mask. Narcissists worry that without their masks, 
they’re worthless. Most are very smart and use their 
intelligence to hide who they think they are. Simply put, 
narcissism is denial of real self. 

Psychologists have found that once narcissism is fully 
developed, it is nearly impossible to treat because it can affect 
the subconscious. Narcissists are also extremely guarded and 
afraid of honest feedback. Consequently, they dodge all forms 
of criticism, including accountability.  

Unfortunately, most narcissists have no idea what it is. They 
live in denial believing that they just need a little more money, 
fame, power or something else. The closer people get to them, 
the more they protect their fake images. 

One of the main reasons I was so concerned with my 
daughter and her desire to fit in with her friends is that 
narcissism can destroy healthy self-image. Children are 
especially vulnerable, since their identity is not yet fully 
developed. It is perfectly normal for children and teenagers 
to have these thoughts; however, the real danger lies in 
leaving these behaviors unchecked, which can lead to a 
permanent change in identity. 

Now, for the good news: Narcissism only becomes a 
disorder when it becomes part of the permanent personality. 
Since all youth, particularly teens, are in the process of 
defining their image, it can be prevented. The following 
list contains four common beliefs that can lead to the 
development of narcissism if left unchecked:

“Best.” Telling children that they should “do their best” is a 
loaded concept. First, children may take this to mean that they 
must “be the best.” They may also think that they have to win 
everything all the time. Of course, this isn’t realistic. Being the 
best is rare, and losing can be a great learning opportunity. 

Second, we are in danger of setting unrealistic expectations 
about effort. Children often give up if they have to be the 
best all the time. Many times they won’t try out for things 
they enjoy for fear of not meeting expectations. If you tell 
your child to do his or her best, make sure they know that 
they don’t need to be the best.  

 “Perfect.” The key to becoming complete is to overcome 
our weaknesses. This is best done when we allow ourselves 
to truly examine our imperfections. 

The concept of perfection may lead children to think they 
need to hide their mistakes or sins. Children may become 
afraid of feedback for fear of not appearing good, well-
meaning or holy. It is this very fear of feedback that can 
lead to narcissism. As parents, it would be wise to teach our 
children to accept and deal with their imperfections. One 
way to do this is to be honest with our kids about our own 
weaknesses. Share with them our imperfect, human side.  

 “Should.” Other similar phrases include “ought to” 
and “shame on you.” “Should” is a word that can induce 
shame. Shame can lead to self-hate, which is common in the 
psychological makeup of narcissism. One popular theory about 
narcissism suggests that it may develop from overly critical 
parenting. When over-criticized, children begin to doubt their 
self-worth. While all parents give feedback to their children, the 
harm comes from being more negative than positive.  

“Special.” Telling kids they are special may set them up 
to think they are better than others and deserve special 
treatment. Narcissists believe that they should be treated 
differently and often become entitled, showing little gratitude 
or empathy for others. 

For more information, please contact West Ridge Academy 
at 800-262-2697 or visit www.westridgeacademy.com.

A few years ago, my daughter came home from school reporting that 
some of her friends were teasing her because she didn’t have a cell 
phone. She seemed to take it all in stride, but I felt pressure to get 
her a phone. However, I also wanted her to know that her self-worth 
was not dependent on her possessions or outward appearance.

Preventing Narcissism 
in Children
Four Common Phrases to Avoid
By Jeff Murdock, licensed marriage and family therapist
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welcome spring
places to

Temple Square in Salt Lake City, Utah
Photo by Kevin Kiernan
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welcome spring
By Amelia Nielson-Stowell

When cactus flowers are blooming, snow is melting and new buds are 
emerging, it’s spring in the Intermountain West. 

But those vibrant blues, purples, reds, greens and yellows will be gone 
before you know it. The transition to summer happens so quickly, you could be 
spring-break skiing one week and summer hiking on those same trails the next. 

Fulfill your itch to get outdoors and catch spring at its peak. Here are a few 
of the best places to welcome spring in Utah and Idaho.
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Cottonwood Canyons 
Little Cottonwood Road and Big Cottonwood Road 
www.wasatchwildflowerfestival.org

Through the aspen-lined Guardsman Pass to the 
meadows of Albion Basin and atop Hidden Peak at 
11,000 feet, Utah’s wildflowers explode with color in 
the Cottonwood Canyons in the late spring. Some 300 
species of flowers cover the watershed area, including 
alpine sunflowers, Indian paintbrush, silvery lupine and 
sticky geranium.

The glacier-carved canyons are dotted with rivers and 
lakes that keep most of the flora lush and vivid during 
the summer months. Top views are best on foot through 
mountain hiking trails, but a drive over Guardsman Pass 
into Heber offers incredible scenery from the backseat.

Luckily, the canyons are in bloom well past the short-
lived Utah springtime in the lower elevations. The last 
weekend in July, the ski resorts and canyons advocacy 
groups host the annual Wasatch Wildflower Festival. 
Now in its 10th year, the festival provides guided hikes, 
and participants are educated on preserving the canyons.
 

Temple Square 
50 E. North Temple St. 
Salt Lake City 
www.visittemplesquare.com

There’s a reason thousands of brides make the 
gorgeous Temple Square gardens their wedding day 
backdrop. The world-renowned gardens include 250 
well-manicured flower beds, 165,000 colorful bedding 
plants and more than 700 varieties of plants from 
around the world.

“The amount of flowers is mind boggling. They’re 
so beautiful and amazing,” says Andrea Augenstein, 
director of garden guides at Temple Square. “It’s a 
massive effort to make it so great. It’s done with love to 
welcome the world.”

Five lead gardeners begin planning the gardens a year 
in advance, and redesign them every six months with the 
help of thousands of volunteers. Tulips are the highlight 
of the magnificent beds and generally begin blooming 
in late March. They’re replaced by summer annuals the 
third weekend in May.  

From May through September, 40 volunteer garden 
guides also host free, one-hour tours Monday through 
Friday at 11 a.m., Wednesdays at 7 p.m. and Sundays 
at 10:30 a.m. Schedule additional tours by calling 801-
240-5916.
 
Thanksgiving Point 
3003 N. Thanksgiving Way 
Lehi 
www.thanksgivingpoint.com

More than 250,000 tulips in 100 varieties are 
showcased in their full grandeur at the annual 
Thanksgiving Point Tulip Festival. Artistic beds bloom 
with bulbs that were planted in the fall.

The 55-acre gardens are redesigned every year by 
hundreds of staff and volunteers. But Thanksgiving 
Point spokeswoman Erica Brown points out, “Make 
no mistake about it: Mother Nature is in charge of the 
show.” This year, the annual festival runs from April 
13-28. Check before you go to determine peak blooming 
times. The festival began last year before the tulips were 
fully in bloom, but was extended into May to account 
for the late spring season. Tickets are $6 for kids (3-11) 
and $10 for adults. Garden tours and demonstrations 
are held throughout the day, and on weekends, bands 
and food vendors are included in the festivities.  

Temple Square
Photo by Kevin Kiernan

Thanksgiving Point
Photo courtesy of Thanksgiving Point
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Idaho 
 
Highway 55 
Highway begins north of Eagle and  
ends in New Meadows
Long Valley 
www.thundermountainline.com

The picturesque Highway 55 to bucolic McCall is 
lined with towering evergreens and traversed by an old-
time train. In the spring, melted snowpack means rivers 
run high and waterfalls flow with impressive force. 

Part of the Payette River Scenic Byway, Idaho State 
Highway 55 is a stunning 112-mile drive traversing 
north from Eagle over the Rainbow Bridge and through 
small towns that were once mining and timber operation 
bases. Trucks towing massive logs are still a common 
sight on this winding road. The road is now a recreation 
hotspot where river rafters, fly fishers and campers can 
be spotted.

The nearly century-old Thunder Mountain Railroad 
still operates scenic train rides through the mountain 
pass, once too small for anything but a train to handle 
freight from the Thunder Mountain Mining District. 
The vintage train ride travels through a rock tunnel and 
steel trellises, showcasing the breathtaking countryside 
of central Idaho. Various routes are available March 
through December, and ticket prices vary.

Idaho Falls 
Various parks 
Idaho Falls 
www.idahofallsidaho.gov

Every Memorial Day, 150,000 flowers are planted 
throughout Idaho Falls, thanks to money from the 
unique Forget Me Not Fund established by long-time 
Idaho Falls resident Maxine Elliott in 1998 before she 
passed away. 

“She created it to beautify the parks,” says 
Jennifer Oxley, communication director for the Idaho 
Community Foundation, which manages the fund. “We 
establish funds for people who have a particular passion 
in their community. In this case, it was flowers.”

The fund paid for the $50,000-construction of the 
Maxine Elliott Memorial Greenhouse. And a yearly 
$5,000 interest off the fund pays for extensive flower 
planting every spring in the eastern Idaho city. Idaho 
Falls Parks and Recreation employees begin planting 
seedlings in the greenhouse in February, and by May, 
dozens of volunteers help plant the flowers in 30 
different locations.

Highway 55 near Eagle, Idaho 
Photo by Amelia Nelson-Stowell

Little Cottonwood Canyon
Photo by Amelia Nelson-Stowell
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Shop, Dine, Work and Live Downtown
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If City Creek’s retractable 

glass ceiling, pedestrian sky 

bridge and 18-foot waterfalls 

aren’t impressive enough, 

consider this: It will be the 

only shopping center to open 

in the country in 2012.

City 
Creek 
Transforms 
Salt Lake

Shop, Dine, Work and Live Downtown
By Amelia Nielson-Stowell

Photos courtesy of City Creek
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The $1.5 billion City Creek development has been 
eight years in the making, and on March 22, one of 
the nation’s largest mixed-use projects will open in 
the heart of downtown Salt Lake City. The project’s 
retail centerpiece features 80 stores and restaurants 
surrounded by eight office buildings and more than 500 
urban residences.

Ron Loch, vice president of the retail center’s owner/
operator Taubman Centers Inc., describes it as the 
ultimate shopping and dining experience.

“We have the ability to really embrace the outdoors, 
the beauty of Salt Lake and the blue skies,” Loch says. 
“We really wanted to make something that was unique, 
that spoke to Salt Lake.”

Urban Mountain Living
Indeed, the project meshes history, art and customer 

comfort across its 23 acres. Architectural details are a 
highlight of the three-block center.

City Creek replaces two former malls, Crossroads 
Plaza and ZCMI. The latter was founded in 1868 as 
one of the largest retail establishments west of the 
Mississippi River. While the old fortress-like shopping 
mall closed off city blocks, City Creek Center highlights 
Salt Lake’s breathtaking topography. It is urban 
mountain living at its finest.

Open to the city and natural surroundings, a 
retractable sky roof atop the shopping center can be 
opened or closed in four and a half minutes.

“We’re opening this block to vistas that haven’t been 
open in decades,” Loch adds. “We really tried to create 
those new views and vistas to really experience the city.” 

One of the focal points of the development is the 
re-creation of City Creek, once the lifeblood for the 
pioneers that came to Utah in 1847. It was eventually 
routed underground to make room for downtown high-
rises, but architects have resurrected the 1,200-foot 
creek as an above-ground stream running through the 
mall, filling a trout pond and cascading down waterfalls.

Railings resemble tall grass along a creek’s edge, and 
native quaking aspens have been planted throughout. 
Extensive stonework on the buildings continues the 
outdoor theme, as do the leaves etched into the glass on 
the sky bridge over Main Street.

More than six acres of open space include a four-sided 
fireplace warming an outdoor living room, fountains 
designed by the designers of the famous Las Vegas 
Bellagio water show, and an observation deck with 
views of Ensign Peak.

Dazzling Visitors and Locals Alike
Catering to the 14 million tourists who come to Salt 

Lake each year, City Creek will “dazzle” locals and 
visitors alike, says City Creek General Manager Linda 
Wardell. Those visitors can even check their flight 
information on the large board that lists flights in and 
out of Salt Lake International Airport. They can also 
hop on the TRAX line at two stations near the center 
that will eventually feature a line to the airport. 

“If the weather is bad and you think you’re going to 
be delayed, you can shop a little longer,” Wardell says. 

A third of the 80 stores and restaurants in the 
760,000-square-foot shopping center are new to 
Utah. Anchor tenants Nordstrom and Macy’s are not 
newcomers, but stores such as Coach, Brooks Brothers, 
Tiffany & Co, Michael Kors, and Swarovski are. 



H a r m on s 

C i t y  C r eek

opening February 15

your neighborhood grocer
downtown

visit us online at www.harmonsgrocery.com
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A bright spot in a dark economy, City Creek is playing 
a large role in the Salt Lake Chamber’s Downtown 
Rising vision to revitalize downtown. The city’s core has 
struggled during the past decade as the former flagship 
malls floundered and were eventually torn down. A 
partnership formed by master developer City Creek 
Reserve Inc. (a real estate arm of The Church of Jesus 
Christ of Latter-day Saints) and Taubman has moved 
ahead with the City Creek project in the midst of a 
severe recession. Taubman has invested $76 million in 
the retail portion of the project, built on land owned by 
the LDS Church.

The retail centerpiece of the project will create 2,000 
permanent jobs. More importantly, City Creek will bring 
business back downtown.

“This groundwork is capturing the attention of local 
entrepreneurs and global business powerhouses that 
are coming to realize that Salt Lake City is the gem of 
the West and something they all want to be a part of,” 
Salt Lake Mayor Ralph Becker says of the mixed-use 
redevelopment project.

Coming Home to City Creek
Dale Bills, marketing director for City Creek Reserve 

Inc., adds: “City Creek is an expression of long-
term commitment to the future health and vitality of 
downtown Salt Lake City. If you’re going to have a 
vibrant city, you need to have a 24/7 population of 
people living here.”

In addition to the retail center, a full-service 
Harmons grocery store and 1.7 million square feet 
of office space, City Creek includes three residential 
condo towers — Richards Court, Promontory and The 
Regent. There’s also a for-rent apartment community 
called City Creek Landing. Urban living puts residents 
within walking distance of the Utah Jazz NBA team 
and a world-class symphony.

That lock-and-leave travel lifestyle evidently appealed 
to former Utah governor and presidential candidate Jon 
Huntsman Jr., who bought a unit in Promontory last fall.

The 425 condos, designed by Zimmer Gunsul Frasca 
Architects (who also designed the neighboring LDS 
Conference Center), and the 111 apartments designed 
by Hobbs + Black Architects, were all built “with an 
eye towards sustainability and prudent stewardship,” 
Bills says. The buildings are LEED-certified and include 
landscaped courtyards, green roofs and lots of windows 
that also afford impressive views.

All City Creek residential properties were complete 
and ready for occupancy by the end of 2011, and space 
is still available.

The signature robin-egg blue of a Tiffany & Co. gift box will soon be available 
in downtown Salt Lake City when the City Creek Center opens and becomes 
home to the New York-based luxury jeweler’s first Utah location. 

“Tiffany selected City Creek because it will be a premier shopping center 
and the community is vibrant and growing,” says Julie Peterson, director of 
the new Salt Lake store. “Salt Lake City has a long and proud history with 
regard to fine jewelry, and we hope local residents will think of Tiffany & Co. 
as their jewelry store.”

It’s an important milestone for the company, which will also be celebrating 
its 175th anniversary at the Utah grand opening. What began in 1837 as 
a stationary and “fancy goods” store has expanded into one of the world’s 
most recognized brands.

During the 1800s, Tiffany & Co. emerged as a new American style that 
departed from the European design aesthetic. International accolades 
soon followed and by the turn of the 20th century, Tiffany was appointed 
as the Royal Jeweler to the crowned heads of Europe and Czar and 
Czarina of Russia.

Americans have been its most loyal customers, however. The Vanderbilts, 
Astors and even President Abraham Lincoln bought Tiffany pieces. Tiffany 
china has accented the White House, Tiffany designs have graced the 
Congressional Medal of Honor and special Tiffany commissions include the 
National Football League Super Bowl Championship trophy.

Elements of the legendary architecture and elegant interior design of 
the famous Fifth Avenue flagship store will be incorporated into the Salt 
Lake store. Featured collections will include designs by Jean Schlumberger, 
Elsa Peretti, Paloma Picasso and Frank Gehry. Locally, Tiffany will employ 
approximately 15 people. 

Tiffany Opens 
First Utah Store



The Children’s Center is celebrating 
its 50th anniversary this year! For 
fifty years we have been helping 
families with young children who 
are struggling with emotional and 
behavioral problems live happier 
lives. As the primary resource for 
families with children from birth to 
eight in the community literally tens of 
thousands of children have benefitted 
from our compassionate, professional 
mental health care. We are on the 
forefront of providing mental health 
services with proven benefits to young 
children and have grown to be the 
largest agency of our kind in the nation, 
serving over 2,000 families every year.  

The Children’s Center is grateful to be surrounded by a community 
of individuals, businesses, and foundations that recognize the critical 
need for early intervention and who have generously supported our 
work for the past 50 years.  

The Children’s Center wishes to especially thank Zions Bank for giving us this opportunity.
www.tccslc.org
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Utah Olympic Park in 
Park City, Utah

Photo courtesy of Utah 
Olympic Legacy Park
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“Ten years ago this night, we lit the Olympic cauldron 
to welcome the world to Salt Lake City and to Utah 
and to open the 2002 Winter Games,” said Fraser 
Bullock, 2002 Winter Games chief operating officer, at 
the Olympic cauldron relighting at Rice-Eccles stadium. 
“Then, we saw 17 magical days unfold where we saw 
incredible inspirational stories of these athletes and their 
wonderful performances.”

Olympic leaders and international media hailed the 
2002 Winter Olympic Games as some of the best in 
Olympic history, thanks in large part to the state’s hosting 
efforts. A mere five months after the Sept. 11 terrorist 
attacks, the successful Olympics became a bright spot in a 
tumultuous and emotional national climate. 

A record 34 medals were won by U.S. athletes during 
the 2002 Winter Games, nearly tripling the previous 
high of 13. Economic impact studies showed $100 
million in profits for the state from the Olympics. Utah’s 
ski resorts have since enjoyed record-setting years, and 
dozens of professional athletes have relocated to Utah to 
train at its world-class Olympic venues.

Other 2012 commemorative events included an 
Olympic Sport Festival, “Stars on Ice” performance, 
athlete meet-and-greet, torch parades, winter sports 
competitions and tributes from state leaders.

Mitt Romney, former head of the Salt Lake Organizing 
Committee for the 2002 Winter Olympics and current 
Republican presidential candidate, made an appearance 
at the ice show, “A Tribute to Salt Lake 2002.” 

Ten years after the 2002 Winter Olympics in Utah, the spirit 
of the games still burns bright in the Beehive State. For two 
weeks in February, thousands of Utahns relived the magic 
at celebrations in Salt Lake, Park City, Provo and Kearns.

Olympic Magic 
Lives On

 10th Anniversary

By Amelia Nielson-Stowell

Bobsled Olympian Bill Schuffenhauer 
talks to reporters about his 2002 
Olympic experience, while holding 
his coveted silver medal.
Photo by Amelia Nielson-Stowell

Former Olympics spectators and 
volunteers show-off their Roots berets 
for a 10-year anniversary picture at 
Gallivan Center.
Photo by Amelia Nielson-Stowell
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“The 3,500 athletes and more than 50,000 members 
of Team 2002 dared to make their dreams real,” 
Romney said in a statement. “I salute the people of Salt 
Lake City that made these Olympic Winter Games the 
best in history.”

For a few hours, Olympic nostalgia ran high during 
the Olympic Legacy Celebration at the Gallivan Center in 
Salt Lake. The former medals plaza was filled with people 
sporting the famous navy Roots berets and ski jackets 
emblazoned with “Salt Lake 2002.” Olympic pin traders, 
a “Beret Parade” and attendees taking a free spin on the 
downtown ice skating rink rounded out the evening.

“There was no more exciting time in the chapter of Salt 
Lake City’s history than when the Olympics were here,” 
Salt Lake City Mayor Ralph Becker said at the event. 

After a performance by the Children of Light choir, 
former Salt Lake City councilman Van Turner shared 
some of his favorite memories from the games, such as 
hosting a variety of world leaders at City Hall every night.

“Tonight it’s just like reliving it. It was the best part of 
my life,” Turner said.

Athletes also reveled in the Olympic tributes. Bill 
Schuffenhauer, a Salt Lake local who won a silver medal 
in bobsled during the 2002 Winter Games, said the Utah 
Olympic games were his favorite. “There’s something 
that stood out about 2002,” said Schuffenhauer, who 
has competed in three Olympics. “The feelings are 
still there. Especially in a moment like this.” He had a 
chance during the 10-year celebration to meet volunteers 
and take pictures with fans.

Utah Gov. Gary Herbert announced during the 
first day of anniversary festivities that Salt Lake is 
considering a 2022 Olympic bid. 

“We know we can do it, we’ve proven to the world 
we can do it and we can do it better than anyone else. 
The question we’re going to ask is, ‘Should we do it 
again for 2022?’” Herbert said.

A 14-member exploratory committee will make its 
recommendation in the next three to four months. 
Committee members wonder if the private sector would 
help fund upgrades to the Olympic facilities — and 
whether Utah locals are interested in hosting again.

The answer to the latter was undeniable at the 
cauldron relighting, when locals cheered and applauded 
at the news. 

“It unified our state like nothing has before,” former 
Gov. Mike Leavitt said of the 2002 Olympics. “I don’t 
know what will happen in the next 100 years, but it 
will be among the most important things that has ever 
occurred, and there’s only one thing that I can think of 
that might top it and that is Utah 2022.”

The documentary “Ready to Fly” opens with a bright-eyed, 8-year-old girl staring 
into a news camera while proudly announcing: “My goal is to make the Olympic 
team for girls.” 

That child was Lindsey Van, now grown up into the ski jumping phenom who 
has become the reluctant spokesperson for the eight-year battle to get women’s 
ski jumping into the Winter Olympics.

“Ready to Fly,” made in Utah by director and Utahn Bill Kerig, follows the 
inspirational stories of the athletes on the U.S. Women’s Ski Jumping Team. Their 
bureaucratic fight to be allowed to compete in the Olympics is a true underdog 
tale. As the last Olympic sport that bans women from competing, the film 
chronicles the controversy between the determined female ski jumpers (led by 
Van) and the often dismissive International Olympic Committee.

“I personally really liked the story of [a group of women] who had been 
prevented from living their dreams because of situations beyond their control, and 
they rise above it,” Kerig said at the February premiere. “I really didn’t want to tell a 
victim story. I wanted to tell a victory story.”

While the Olympic Committee offers up reasons for why women ski jumpers 
should not be allowed in the Olympics (not enough interest, technical abilities), the 
documentary crew films the ladies’ triumphs at other international competitions. In 
the middle of the team’s fight with the committee to get into the 2010 Vancouver 
games, Van sets the hill record (for men and women) on the same jump that will 
be used in the Vancouver Games. 

Losing a discrimination lawsuit in 2010 is a hard blow, and Van briefly retires 
from the sport because of it. Even with their world champion on the sidelines, the 
team — led by former Salt Lake City mayor and current team president Deedee 
Corradini — continues to battle the International Olympic Committee and is 
ultimately admitted into the Sochi, Russia, 2014 Olympics.

“They had to do this for women’s rights, for women in sports,” Corradini said 
at the premiere. She cried as she contemplated cheering for the women at the 
Sochi games in two years. “Nothing will make me more proud than in that opening 
ceremony to see our team — our athletes — walking in for the first time.”

The documentary played during the Olympic 10-year anniversary celebration 
held for two weeks in February in Utah. It was presented by sponsor Zions Bank. 
For more information, visit www.readytoflyfilm.com.

Ready 
to Fly



Our 450+ employees and decision
makers live here. We operate our warehouse and office here.

Decisions are made locally by people
who live in the community and who
will feel the impacts of those decisions.

Sysco Intermountain: A local company proud
to support local businesses and their products.

We support locally produced products, helping to bring prosperity
to the community and our neighbors.

Sysco Intermountain  |  9494 S. Prosperity Rd. |  West Jordan, UT 84081  |  800.366.3778  |  www.syscointermountain.com
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F I L M  F E S T I V A L  F O R  C H I L D R E N  &  Y O U T H
TUMBLEWEEDS
T H E  U T A H  F I L M  C E N T E R  P R E S E N T S

MARCH 23-25, 2012

FESTIVAL SCREENINGS HELD 
AT THE FOLLOWING VENUES:

JOIN US FOR THE 2ND ANNUAL

TUMBLEWEEDS 
FILM FESTIVAL FOR
CHILDREN & YOUTH

  The Downtown City Library
210 E. 400 S., Salt Lake City

  Rose Wagner Performing Arts Center
138 W. Broadway (300 S.), Salt Lake City

W W W.UTAHF ILMC E NTE R .ORG

M A J O R  F U N D I N G
F O R  T U M B L E W E E D S

P R O V I D E D  B Y
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nonprofit spotlight

No one wants poor health, if for no other reason than it means not having 
to deal with everything that goes along with it — waiting rooms, insurance 
providers, prescriptions and increasing costs. The entire process can make 
a person sicker than he already is.

By Jon Lamoreaux

Making Health Care Easier 

Utah Health 
Information Network 
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Enter the Utah Health Information Network, a nonprofit 
group tasked with streamlining the sharing and transference 
of medical information. Essentially a conduit between 
doctors and health care insurers, the network provides a 
low-cost method of information exchange that doesn’t get 
bogged down by phone calls and snail mail.

A nonprofit coalition of health care insurers, providers 
and government officials founded the Health Information 
Network in Murray, Utah, in 1993, years before the health 
care industry began digitizing medical information as part 
of President Barack Obama’s American Recovery and 
Reinvestment Act. Then, patient records, test results and 
insurance claims had to be accessed by phone, fax or postal 
service. This manual process allowed for more human error, 
in addition to taking more time.

“Physicians haven’t always had access to all of a patient’s 
information because it used to be silo’d, but we are bringing 
everything together,” said Teresa Rivera, chief operations 
officer of the Utah Health Information Network. “The 
value to the patient is that they are now able to get timely 
and complete information to all of their doctors, which 
reduces the need for multiple tests and visits.”

In 2009, the network took things a step further by 
launching the Clinical Health Information Exchange, which 

allows authorized medical professionals to securely access 
and share a patient’s medical history including diagnoses, 
tests, medications and previous medical events such as 
surgeries. The patient determines how much information is 
shared and with whom.

The Clinical Health Information Exchange became 
the state-designated Health Information Exchange for 
Utah in 2010. Now, the four major Utah health systems, 
several large clinics, rural hospitals and many independent 
practices are also joining the Information Exchange. The 
more involvement from the various factions and groups, the 
easier that electronic sharing is.

“If you think about how often people change jobs and, 
with that, insurance companies and participating doctors, 
it is easy to understand how keeping track of medical 
information can get very difficult, very fast. All of their 
medical information was never shared before,” Rivera says. 
“Patients can now rest easy that they are receiving higher 
quality care because that information is accessible from 
anywhere in the state of Utah with their consent.”

For more information, visit the Utah Health Information 
Network and Clinical Health Information Exchange 
websites at www.uhin.org and www.mychie.org. 

Patient Robert 
Brady and Dr. 
John Berneike  
at St. Mark's 
Family Medicine 
promoting the 
power of sharing 
health information 
through the 
Clinical Health 
Information 
Exchange.
Photo courtesy 
of cHIE.

http://www.uhin.org
http://www.mychie.org
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T H E  P O W E R  O F  S H A R I N G .
mychie.org

No one likes to think about their child or another family member 
being in an accident, but just in case, imagine your medical 
information being available in one place instantly, saving time, 
money and maybe even your life.  That’s why Utah’s healthcare 
community is teaming up with the cHIE, Utah’s new Clinical Health 
Information Exchange. The cHIE allows you to share your medical 
information - such as medications, allergies, immunizations, lab test 

results, imaging reports and other aspects of your medical history 
- allowing all of your healthcare providers to know your medical 
story and make the best possible decisions to care for you and your 
loved ones. Start building your medical story in the cHIE today for 
better care tomorrow. Participation is FREE and it’s easy to sign up.   
Talk to your healthcare provider today. For more information go to 
www.mychie.org, or call UHIN at 877-693-3071.

Your child is out of town with  
friends, she’s been in an accident,  

and needs immediate care. 
Is there anything you  

want the doctors to know?

ZionsAd2-12.indd   1 2/27/12   3:22 PM
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Blanchard has been capturing those stories  
for the past six years after starting her  
company, Nema Blanchard Photography  
(www.nemablanchardphotography.blogspot.com). 
While she photographs everything from formal 
events like weddings to close-ups of newborn babies, 
Blanchard’s specialty is capturing the personalities 
of her subjects — even if that means a somewhat 
unorthodox photo shoot.

Often, she lets her subjects run the shoot, 
deciding what to wear and where to go. If she’s 
photographing children, for example, she will let 
them do what comes naturally, whether that’s taking 
a walk or simply running around. 

“I love it when the kids are running everywhere in 
a photo shoot and the parents think it’s a disaster,” 
she says. “I don’t like it when the kids are sitting 
there saying cheese. That’s not real. If you want to 
capture their personalities, the kids are in charge.”

Blanchard has taught herself everything she knows 
about photography. She started taking shots with a 
small, point-and-shoot camera before upgrading to 
a Nikon D3 digital camera. “I literally didn’t know 
how to turn it on or change the lens,” she recalls.  
She also didn’t even own a computer when she 
started shooting photographs, so she had to drive to 
a local drugstore to upload her images.

“I’m not a complicated person. I learned from the 
basics,” she says. “But a better camera doesn’t make 
you a better photographer. It’s how you perceive 
things and how you tell the story.”

Blanchard’s keen eye for evocative and revealing 
images quickly caught the eyes of family and friends, 
who began asking for portraits of their own families. 

“It just kind of snowballed. I didn’t realize I loved 
it so much. This fire inside of me just started and it 
became a passion,” she says.

Her passion has become a serious business for 
Blanchard, who has a steady stream of portrait 
clients who hear about her by word of mouth. Her 
reputation has even garnered her destination shoots 
and weddings throughout the Pacific Northwest. 
Her work has been featured on the cover of Inside 
Pocatello Magazine, Family Living Magazine and 
the Idaho State Journal. 

The biggest challenge, she says, was learning not 
to overbook herself. Now, she sets her own schedule 
and works from her Pocatello home, where she lives 
with her husband, Travis, and two sons. 

She still gets a rush when she snaps a great photo. 
“I’m always looking for inspiration. I’m always 
thinking — and learning all the time,” she says. 

Nema Blanchard doesn’t just take pictures; she tells stories, revealing the 
lives and personalities of people through her lens.

“You always have to have a story behind it or it’s kind of a waste,” says 
Blanchard, a Pocatello resident. “Sometimes those stories are happy and 
sometimes they are sorrowful. Whether it’s a funeral or a wedding, I feel 
the broad aspect of everything.”  

Nema Blanchard

Through the Lens

By Erin Stewart
Photo of her family by Nema Blanchard

http://www.nemablanchardphotography.blogspot.com


  the Multi-Generation 

Family 
Portrait

Re-invented
We’ve

The trouble is...it’s almost impossible to get a large group 
all together, and looking good for a portrait.

Problem solved.  
Busath will photograph each group separately, then create a 
gallery presentation (above), or a seamless composite (right).  

Result: an artful way to display your family at home...finally.

701 E. South Temple, Salt Lake City, 801.364.6645  www.busath.com
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Thomas’ lifestyle had landed her at 326 pounds, a far 
cry from the 170 pounds she weighed in 1975 when she 
laughingly instructed Johnny Carson on how to start a 
fire with flashlight batteries and steel wool, and taught 
him how to fry eggs in a paper sack. Her 16-minute 
“Tonight Show” appearance helped her camping classic, 
“Roughing It Easy,” soar to the top of The New York 
Times Best Seller list.

Tom Brokaw called Thomas “the first lady of 
creativity.” Jane Pauley described her as a refreshing 
antidote to Martha Stewart. Thomas taught Martin 
Short how to cook a chicken in his backpack and Phil 
Donahue to grill burgers on a car manifold. 

Along with an eight-year gig on the “Today Show,” 
Thomas was a spokeswoman for Kraft Foods and 
Procter & Gamble. Her fast-paced lifestyle included 
invitations to many dinners, lunches and parties. She 
was on the road up to 300 days a year. At home, she 
tested recipes. “I was frequently invited on food editors’ 
trips that included opportunities to feast on the most 
incredible delicacies,” Thomas says. “I didn’t want to 
miss a bite.” 

By 2003, the woman known as “MacGyver in a 
skirt” tipped the scales at 326 pounds. “My knees hurt 
so much that I began using a walker to get around the 
house,” Thomas says. “Fitting in a regular airplane seat 
was a huge challenge.” 

As a disciplined, hard-working person, she wondered 
how she let her body get in such shape. “I decided that 
more than all the delicious food I encountered daily, I 
wanted my health back.” The woman who once planned 
creative “Today Show” segments now planned to 
succeed at her own weight loss program. 

“Because I portioned and prepped most of my food in 
advance, I could make a meal in less than 15 minutes, 
less time than it takes to drive to a fast-food restaurant 
and order at the drive-thru,” she says. Innovative dishes, 
such as a cottage cheese sundae topped with three 
different fruits, helped reduce her craving for sweets.

In six years, Thomas lost 125 pounds. She even 
completed a 480-mile bike expedition across Iowa in 
one week, riding 100 miles in a day. She fits just fine in 
an airplane seat when flying to China to lead tours.  
Her wellness coach, Jackie Keller, is thrilled with 
Thomas’ success. 

“Dian has evolved into a different person. She doesn’t 
feel deprived at all,” Keller says. “It’s such a joy to work 
with her, because you see a new person who transformed 
herself in more ways than just physically.” 

After 37 years and more than 5,000 media appearances on how to cook, 
camp and craft, Dian Thomas’ latest innovation is reinventing herself. 

Thomas describes her 125-pound weight loss in her new book, 
“Tipping the Scales in Your Favor: Small Steps That Make a Big 
Difference in Your Health, Weight and Happiness.” Along with help from 
a wellness coach, she utilized her own creativity — rather than gastric 
bypass — to adopt a slow, methodical approach to weight change.

Dian Thomas

Reinventing Herself

By Carolyn Campbell

Photo courtesy of Dian Thomas

Dian Thomas at the Great Wall of China
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Ballet Company in New York City when 
he was 15. At 19, he got a job with the 
Houston Ballet and toured throughout the 
United States and Europe. They met each 
other while dancing in Switzerland.

After having their second child, Jeff and 
Cathy moved to Bozeman and loved it. 
They took over a school there, and when 
asked why they came to Idaho, Jeff said, 
“You can’t eat the scenery (referring to 
Montana).” That’s when they decided Idaho 
made sense financially for their family.

Jeff and Cathy directed Ballet Idaho 
for five years, helping the school earn 
its accreditation through the National 
Association of the Schools of Dance, 
making it one of only three schools west 
of the Mississippi River to receive this 
honor. They opened Eagle Performing Arts 
in summer 2004 and have been running it 
ever since with around 200 students at any 
given time.

Their successful crop of ballerinas 
includes students who have gone on to 
study at Julliard, dance with the Boston 
Ballet Conservatory, perform as a soloist  
in the Pacific Northwest and become a 
world-renowned freelance ballet artist. 
Their students were also invited to attend 
the Pacific Region National Convention  
in Montreal.

At the end of the day, the basic education 
of ballet is discipline. Jeff and Cathy feel 
lucky because they continue to do exactly 
what they want to through Eagle Performing 
Arts Center.

Eagle Performing Arts Center
1125 E. State St. 
Eagle, ID 83616
208-338-4633
www.epacdance.com 

speaking on business

speaking on business

Jeff and Cathy Geise
Photos by Kevin Kiernan

Eagle Performing Arts Center

Idaho is known as a farming state, and with around 53 million acres 
in farmland, it’s no wonder why. Dairy products rank as the state’s top 
agricultural commodity, followed by cattle, potatoes, wheat and hay.

Excerpts from the Zions Bank Speaking on Business Radio Series.
See www.zionsbank.com/speakingonbusiness for radio listings and for more information.

Jeff and Cathy Geise like to think of 
themselves as farmers too, but instead of 
raising wheat, they’re raising little ballerinas 
at their studio, Eagle Performing Arts 
Center in Eagle, Idaho. Jeff and Cathy bring 
ample experience to the table; both have 
danced professionally with ballet companies 
around the globe. 

Cathy’s first job was in Germany at the 
age of 17. Jeff received the Ford Foundation 
Scholarship to study with the American 

By Chris Redgrave
Host of Speaking on Business

http://www.epacdance.com
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INTEREST RATE DURING CONSTRUCTION AS LOW AS

ANNUAL PERCENTAGE RATE DURING THE LIFE OF THE LOAN*

It’s the perfect time to buy or build a new home. Rates are at historic lows and the 
cost of new construction is especially attractive.    

At Zions Bank, we’re offering a special 3.99% fixed rate (for up to a 9-month 
construction term with a 3.48% APR on the long-term loan) on new construction 
or major remodels. With this loan you only have one closing. Don’t delay any 
longer. Build or remodel your dream home now. To learn more, call us at 
1-800-789-2005 or visit ZionsBank.com/MyHome. 

*Loans are subject to credit approval; restrictions apply.  Advertised rate of 3.99% is available on construction period up to 9 months; other terms and rates are 
available.  Advertised APR of 3.4864% applies to the permanent loan and is based on a 5-year Adjustable Rate Mortgage. Offer is for first lien, owner-occupied 
residential properties with a maximum loan-to-value of 95%. During the construction period, monthly payments will be interest only and based on the principal 
balance of the loan.  After construction period, loan will convert after the initial 5 or 7 years to a 30-year term with annual rate adjustments that could increase 
your monthly payments over the life of the loan. Standard loan fees apply (Origination Fee, Appraisal, Title Policy, Recording, etc.). Rates, terms and conditions are 
subject to change at any time. 
 
Payment example is as follows:  $300,000 purchase price would require a $15,000 down payment, resulting in a $285,000 loan amount and assumes an interest 
rate fixed for the first 5 years. Estimated initial interest rate of 3.500%, initial index of 1.1303% and APR of 3.4864%. The principal, interest and mortgage insurance 
payment would be fixed at $1,279.78 for the first five years. This estimate is based on an estimated interest rate and loan fees; your actual APR may be different. 
Contact bank for details.

zionsbank.com® Member FDIC

120203_BluePrint_CommunityMag_Ad.indd   1 2/6/12   3:26 PM
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Voice over Internet protocol basically 
boils down to sending voice telephone 
calls over the Internet. TCN’s servers are 
in what is now called the Internet “cloud.” 
This is a Web-based dialer that provides 
companies with a service for prerecorded 
messaging, alerts or political surveys with a 
personalized message. 

One of the guiding principles for this 
St. George company is to think globally 
but act locally. Another great aspect 
of this company is that it supports the 
environment because it’s 100 percent 
green. No hardware is required because all 
the work is performed over the Internet.

Now TCN has released the next 
generation of call center technology: the 
TCN SoftPhone. This means customers 
will be able to utilize, on demand, TCN’s 
full Virtual Call Center selection of 
products to contact customers without 
purchasing a single phone or engaging a 
telecommunications provider. All a call 
center needs are workstation computers 
and a T-1 Internet line, and agents can be 
operating the latest call center technology 
in minutes. 

TCN
866-745-1900
www.tcnbroadcasting.com

speaking on businessExcerpts from the Zions Bank Speaking on Business Radio Series.
See www.zionsbank.com/speakingonbusiness for radio listings and for more information.

Terrell Bird
Photo by Kevin Kiernan

TCN

Bird knows all about running an 
international company because his St. 
George-based business, TCN, works with 
some of the top businesses in the United 
States and abroad. Before starting TCN, 
Bird, who is president and CEO of the 
company, was living in the United States 
while running a company in Canada. Tired 
of traveling so much, he started a business 
based on an emerging trend he researched 
back in the ’90s: transmitting voice over 
the Internet.

Terrell Bird may have taken his company global, but he’s holding on  
to his local roots. 

By Chris Redgrave
Host of Speaking on Business

http://www.tcnbroadcasting.com
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Utah Orthopaedics

harvesting natural light and using a 
completely digital records and radiology 
system. The air is refreshed every four 
hours, and you can tell.

Utah Orthopaedics has quickly grown to 
more than 20 employees with a complete 
physical therapy team on board. With such 
a wealth of outdoor activities in Utah, 
weekend warriors who push their bodies 
often end up needing an expert — and the 
word is out on the ability of the team at 
Utah Orthopaedics. 

Their commitment to Utah’s environment 
and the community can serve as a statement 
about the expertise Rocco and Byck bring 
to the table. Between them, they have 
specialties in sports medicine, shoulders, 
knees, joints, foot and ankle and have 
published articles about their work. The 
pair even travel nationally to train other 
physicians in the techniques they’ve 
mastered. Their plan is to be the one stop 
for multiple orthopedic specialties in their 
environmentally-friendly building, showing 
how green building and running a successful 
business can be done. 

They are a great example of why Utah’s 
health care system is one of the top in  
the nation. 

Utah Orthopaedics
5782 Adams Parkway
Ogden, UT 84405
801-917-8000
www.utahorthopaedics.com

Excerpts from the Zions Bank Speaking on Business Radio Series.
See www.zionsbank.com/speakingonbusiness for radio listings and for more information.

Dr. Rocco and Dr. Byck
Photos by Kevin Kiernan

Dr. Dann Byck and Dr. Jeffery Rocco 
built their orthopedic medical office in 
hopes it will still be functioning 100 years 
from now. This Platinum LEED-certified 
building not only has breathtaking views, 
but also utilizes some of the most advanced 
and environmentally-friendly technology. 
That includes using solar and wind energy, 

When you’re going to meet an orthopedic specialist about your 
shoulder problem, you’re probably not thinking, “Wow, what a stunning 
doctor’s office.” However, that’s exactly what you think when you go to 
Utah Orthopaedics in Ogden, Utah.

By Chris Redgrave
Host of Speaking on Business

http://www.utahorthopaedics.com
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As long as she can remember, Costley has loved to 
bake. She even attended Chicago’s Wilton Academy, 
one of the premier wedding cake decoration training 
programs in the world. Her mother had attended the 
same program, and together they ran a wedding cake 
business in their home for three years. 

“That three-year experiment really got me thinking of 
owning my own small business in the future,” Costley says.

As fate would have it, Costley’s husband had a 
business management degree, and also wanted to start 
a family business. With his management skills, and 
Costley’s baking background, they hunted for a location.

“I found what I thought was a perfect location, but 
the lease was very negative for the tenant,” Costley 
recalls. “I was so sure I had found the right place, but 
it wasn’t to be. Luckily, I found an even better location 
that didn’t require nearly as much renovation for our 
kitchen needs.”

Costley was then referred by a friend to a local Zions 
Bank women’s business representative. “Zions Bank has 
been wonderful to work with on both the build-out and 
working capital for the bakery,” she says. “I was worried 
I might just be a faceless nobody looking for a start-up 
business loan, and would be brushed off. But, I was 
pleasantly surprised when the exact opposite happened.”

Costley is still making treats, but on a much larger 
scale now. Her bakery specializes in custom wedding 
cakes, gourmet cupcakes, peanut butter bars, cinnamon 
rolls and specialty breads. 

The store’s daisy motif with bright colors and casual 
furnishings reflect Costley’s upbeat and optimistic 
personality. “I’ve always had fun when baking, and I 
wanted our customers to have a fun experience with us, 
and to look forward to coming back. And they do.”

Sugar Daisy Bakery, LLC
140 North Main St., Suite B
Kaysville, UT 84037
801-309-9361

sba success story

Sugar Daisy 
Bakery
Turning Treats Into Business
“If we want to have treats, we’ll have to make them ourselves,” said 
Marni Costley to her three brothers when she was 12 years old. So 
began the baking career of Sugar Daisy Bakery’s owner. 

Marnie Costley
Photos by Kevin Kiernan
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hear ThaT?
iT’s your BoTTom line 
saying “Thank you.”

hear ThaT? 
iT’s your BoTTom line 

saying “Thank you.”

We assume you’d prefer cost-effective, personalized and hassle-free business travel. 
Many of Utah’s leading companies happen to think that’s exactly what we provide. 

We have a “Who’s Who” list of clientele simply because they’ve seen us work magic 
with their travel budgets, polices and arrangements.   

 
Want powerful travel management and savings tools? Done.  

  Want 24-hour access to travel consultants? Done.
Want travel policy compliance with each reservation? Done. 

Want a service arrangement specific to your needs? Done.
Want to have your cake and eat it too? Done. 

Call or log on for details today.
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Foreign Buying 
Power

finance

It’s no secret that our housing market continues 
to struggle in uncertain times. Despite home 
affordability being the highest in recent years, 
tightened credit standards and economic instability 
have not been encouraging to local homebuyers. 
However, international buyers from 70 different 
countries spent about $82 billion in property 
investments in the United States between March 
2010 and March 2011, according to a survey by 
the National Association of Realtors. That figure is 
up from $41 billion the previous year.

Such foreign investments in U.S. property will be 
getting a boost from recent legislation introduced by 
Utah Sen. Mike Lee and New York Sen. Chuck Schumer. 
The Visa Improvements to Stimulate International 
Tourism to the United States of America Act, or the 
VISIT-USA Act, introduces a three-year residency visa to 
foreign buyers who purchase a minimum of $500,000 
in residential real estate in the United States. At least 
$250,000 of that must be spent on a primary residence. 
All purchases must be made in cash for 100 percent 
of the most recently appraised value, and financing or 
equity lines are not allowed. In addition, by requiring 
that the international buyer reside in the United States 
for 180 days of each year, his foreign income becomes 
taxable by the International Revenue Service. 

The bill does not give the tourist the right to legally 
obtain employment and work in the United States nor 
does it make him eligible for any federal benefits such as 
Social Security, Medicare or Medicaid. If the property is 
sold for any reason, the residency visa would be revoked.

Other provisions in the bill include allowing multiple 
entry visas for Nationals of China, expediting priority 
visitors, piloting a video-conference program for 
conducting visa interviews, encouraging Canadian 
tourism to the United States, and offering incentives to 
foreign visitors during low tourism seasons.

While Lee acknowledges that it is not the silver bullet 
to improving the housing market, he says, “This bill will 
support a free market method for increasing housing 
demand when so many working-class Americans are 
underwater on their homes, are desperate for prices to rise 
again, and big-government programs have failed to work.”

To contact Lee and obtain more information about 
the VISIT-USA Act, visit www.lee.senate.gov.

Michele Weaver is vice president and manager of Zions 
Bank’s The Homeowners Café, a resource center designed 
to provide information and answers for homeowners and 
homebuyers throughout the community. Please see our ad 
on the next page and visit www.thehomeownerscafe.com 
for more information.

Act Hopes to Boost Home Market
By Michele Weaver

http://www.lee.senate.gov
http://www.thehomeownerscafe.com


Answers to your homeownership 
questions from industry professionals.
Get your questions answered at one of our free upcoming seminars.

7634 Union Park Avenue, Midvale, Utah 84047

Zions Bank sponsors The Homeowner’s Café as a service to the community; therefore, all information provided should be 
considered as educational in nature and not as professional services.  By utilizing the services of, and the information provided by 
The Homeowner’s Café, you acknowledge and agree this does not constitute any legal commitment to become a customer of any 
bank, including Zions Bank and its affiliates, nor does it constitute an offer of any extension or modification of any credit to you by 
Zions Bank or its affiliates.

Buying Your Next Home
Presented by Coldwell Banker

March 20, 2012 from 6 to 8 p.m.
Debunk the myths about purchasing a home after 
experiencing a short sale.   

Home Inspections
Presented by Young Home Inspections

April 17, 2012 from 6 to 8 p.m.
A certified home inspector teaches his methods of 
scrutinizing properties.

FICO Scores
Presented by AAA Fair Credit Foundation

May 15, 2012 from 6 to 8 p.m.
What contributes to your FICO score and ways to 
improve it.   

Mortgage Insurance
Presented by Genworth Financial

June 19, 2012 from 6 to 8 p.m.
An overview of mortgage insurance as well as a 
comparison of Conventional Private Mortgage Insurance 
and FHA Monthly Insurance Premium.

Space is limited, so register now for these free upcoming seminars.  You can 
sign up online at thehomeownerscafe.com or register by phone at 801-316-1700.

120202_Homeowners_Cafe_Community_v2.indd   1 2/7/12   3:40 PM



70   March/April 2012

finance

With the goal of promoting better health, the 
department replaced the old food pyramid in June 2011 
with a colorful platter showing how a person’s diet 
should be proportioned among fruits, vegetables, grains, 
protein and dairy. 

Similar to using a food plate to make balanced diet 
decisions, fixed income investors may improve the 
investment health of their municipal bond portfolio by 
purchasing a diversified balance of different types of 
bonds. Just as achieving optimal health means eating 
a variety of food, so does a diversified investment 
portfolio rely on having a variety of bonds.  

A municipal bond portfolio could be anchored by 
larger portions of tax-secured general obligation bonds 
and essential purpose utility (water, sewer and electric) 
revenue bonds. Smaller portions of higher education 
bonds, lease revenue bonds, property-secured special 
assessment bonds combined with some tax-exempt 
money market funds, tax notes or other investment with 
shorter maturities can be used to balance the diversified 
municipal bond food plate.

Consider purchasing bonds from different areas of 
the country or from a variety of local issuers such as 
states, cities, counties, school districts, special utility 
agencies or service districts. Such a practice may help 
protect an investor’s portfolio from the possibility that 
any one sector of the country will go through economic 
hardship or that any one issuer will be unable to meet 
its obligations to pay principal or interest. Other risk 
factors to evaluate may include bond ratings and call 
provisions or other special features. In addition, when 
using a “buy and hold” strategy, choosing bonds 
of different maturities can help an investor manage 
interest-rate risk and further broadens portfolio balance. 

In the same way that emphasizing a combination 
of individual food groups helps consumers think 
about their entire meal instead of separate ingredients, 
emphasizing a balanced investment portfolio helps 
investors focus on the total return on their entire 
portfolio instead of individual bond holdings.

For more information, visit www.zionsdirect.com or 
call Zions Direct at 1-800-524-8875.

Larry Denham is senior vice president and business 
development officer for Zions Bank.

Please note: The preceding article is offered for 
informational purposes only. Investment products and 
services are available through Zions Direct, member 
of FINRA/SIPC, a nonbank subsidiary of Zions Bank. 
Investment products are not FDIC insured, are not 
guaranteed by Zions Bank and may lose value.

Investors can learn a thing or two about balanced portfolios 
by taking a look at the recently remodeled food plate of the 
U.S. Department of Agriculture.

Healthy 
Investing

Balance Your Financial Diet

By Larry Denham

http://www.zionsdirect.com
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Investment products and services offered through Zions Direct, Member FINRA/SIPC, a non-bank subsidiary of Zions Bank, are NOT insured by the FDIC or any federal or state governmental agency, 
are NOT deposits or other obligations of, or guaranteed by, Zions Bancorporation or its affiliates, and MAY be subject to investment risks, including the possible loss of principal value or amount invested.

1 - Information from Zions Direct / BondDesk® Market Snapshot. Non-auctioned national average trade data was developed by BondDesk 
Group based on information from MSRB’s Real-Time Transaction Reporting System, and excludes transactions in taxable bonds. Auctioned 
information is from auctions.zionsdirect.com. Snapshots are taken from the final “Market Snapshots” each month Jan 2011 to Dec 2011, 
inclusive. “Snapshot” published dates are as follows: 1/26/2011, 2/23/2011, 3/30/2011, 4/26/2011, 5/31/2011, 6/28/2011, 7/26/2011, 8/30/2011, 
9/27/2011, 10/25/2011, 11/29/2011, and 12/27/2011.

2 - The aggregate rating for each bond is based on average ratings from Moody’s and S&P (when available). Terms are categorized as follows: 1 
year = anything greater than 0.5 years and less than 1.5 years to maturity; 2 years = anything greater than 1.5 years and less than 2.5 years to 
maturity; 3 years = anything greater than 2.5 years and less than 4 years to maturity; 5 years = anything greater than 4 years and less than 6 
years to maturity; 7 years = anything greater than 6 years and less than 8.5 years to maturity; 10 years = anything greater than 8.5 years and 
less than 11.5 years to maturity.

zionsdirect.com

Auctions

Why simply read the numbers 
when you can help set them?

With fixed-income investing, Zions Direct Auctions lets you take the 

controls—choosing when, on what, and how much to bid on FDIC-insured 

CDs, municipal and corporate bonds, and other securities. For our latest 

auction results and weekly newsletter, visit ZionsDirect.com.

 auctions.zionsdirect.com

1.800.524.8875

NewAD_Auctions_TA9644_Feb2012_final.indd   1 2/8/12   10:16 AM
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I’ll admit it: On my wedding day, the legal and financial consequences of 
marriage were the last thing on my mind. Seemingly larger concerns such 
as catering, flowers, guests and honeymoon arrangements relegated any 
other thoughts to the deep background.

legal

Although this mindset is representative of the 
vast majority of couples entering into marriage, 
the success or failure of most marriages hinges 
on each couple’s ability to deal with issues such 
as financial assets, communication, conflict, 
parenting and so forth. 

Marriage is a contract that carries 
significant legal and financial consequences. 
Consider the following issues and discuss 
any concerns with your future spouse 
before tying the knot. 

Legal Requirements
Each state maintains its own marriage 

requirements. These include marriage 
licenses, blood tests, residency requirements 
and more. Make sure you and your 
future spouse have fulfilled all marriage 
requirements in your state prior to your 
wedding day.

Marriage, Money and Property
Marriage is a legal contract, meaning your 

property and finances will merge with those 

of your spouse to a certain extent. Familiarize 
yourself with state law definitions of marital 
property, and understand how to keep certain 
assets as separate property (if you wish to do so).

Taking on joint debt. Because marriage 
involves combining two separate lives, 
many expenses such as housing, furniture, 
appliances, vehicles, and so forth, arise. 
In the event your marriage doesn’t last, 
you may be obligated to pay off debts that 
your spouse incurs during the marriage. 
Therefore, always consider the amount of 
debt you and your spouse can afford to 
repay, based on the earning potential of 
your respective occupations. This includes 
calculating any preexisting debts incurred 
by you or your spouse that may affect your 
ability to repay joint debts.

Budgeting. Does your future spouse pay 
bills on time? Have you discussed living 
on a budget? It makes sense to have this 
discussion before you’re married to decrease 
expectation disparities that could lead  
to conflicts. 

Premarital Agreements. If either you or 
your future spouse has significant financial 
assets, a prenuptial (or premarital) agreement 
can help define your property and financial 
rights, including what will happen if the 
marriage ends. If you are considering 
entering into a premarital agreement, you 
should consult an attorney to understand the 
legal requirements for the agreement to be 
considered valid and enforceable.

Other Considerations
Keeping Records. It’s important to keep 

records of all your financial affairs during 
marriage including insurance policies, 
marriage certificates, birth certificates, stock/
bond certificates, tax returns, significant 
receipts and important contracts.

Changing Beneficiaries. Once you’re 
married, one of the first things you 
should do is make appropriate beneficiary 
changes to any preexisting legal 
documents, such as insurance policies 
and stock/bond certificates. Additionally, 
if either you or your spouse has a 
preexisting will or other estate planning 
documents, you should consult your 
attorney to make appropriate changes.

Taxes and Benefits. You and your 
future spouse should also inform your 
employer of your new legal status so that 
appropriate changes may be made for 
insurance benefits and federal income  
tax withholdings.

Name Changes. If you are adopting your 
spouse’s surname, be sure to update your 
driver’s license and Social Security card to 
reflect the new surname. 

Marriage is a big commitment. Taking 
time to consider these legal and financial 
issues prior to the big day can alleviate 
conflicts and help you on your way to a 
long and happy marriage. 

Spencer Topham is an associate with the law 
firm of Callister Nebeker and McCullough 
in Salt Lake City. His practice focuses on 
municipal, real property, business, banking, 
employment and social media law. Visit him at 
www.cnmlaw.com.

Please note: This article is offered for 
informational purposes only, and should not 
be construed as legal advice or as pertaining 
to specific factual situations. Consult with 
an attorney concerning your own needs and 
circumstances and to obtain any legal advice 
with respect to the topics discussed in the article.

By Spencer Topham

Legal Tips for Tying the Knot
So You’re Getting Married



For more than 32 years, Zions Bank  
has kept us in the driver’s seat.

Partnerships are an essential part of any business. From 
day one, Zions Bank has been there for Larry H. Miller and 
his business ventures. In fact, without this partnership, 
Larry’s vision for his auto dealerships, the Utah Jazz, the 
EnergySolutions Arena and many other ventures may 
never have become a reality.

The Larry H. Miller Dealerships are proud to have a 
financing partner and key ally in Zions Bank. Together, we 
help drive business and improve the communities in which 
we live and work – and that’s a road well worth travelling.

                                                                    www.lhmauto.com
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Garden Café

The Blue Boar Inn & Restaurant 

Fanny’s Grill

The Blue Heron Inn

Relax and enjoy the eclectic menu and charming ambiance of the Garden Café.  

Located in The Grand America Hotel, the café features breakfast and lunch  

buffets, as well as an extensive a la carte selection for breakfast, lunch and  

dinner. The Garden Café is highly acclaimed for “The Best Sunday Brunch”  

offered each Sunday from 11 a.m. to 2:30 p.m. The Grand Seafood Buffet  

offers an array of fresh seafood and takes place Saturday evenings from 5 p.m.  

to 9 p.m.

The Blue Boar Inn & Restaurant offers fine dining nestled in the enchanting 

Heber Valley. The AAA Four Diamond establishment boasts the highest 

possible Zagat rating, six Wine Spectator’s Awards of Excellence and 

numerous Best of State awards including 2008 Best European Dining. 

Whether feasting on the Hinterhof patio or in the inviting dining room, 

guests feel as if they have escaped to a secret European hideaway. Award-

winning rooms are also available to complete a getaway. Open daily for 

breakfast, lunch and dinner and five-course brunch each Sunday.

Fanny’s Grill offers a casual atmosphere with dining on the 

patio overlooking the golf course or indoors so you can catch 

the game. Fanny’s offers breakfast, lunch and dinner with house 

specialties like bread pudding French toast, banana granola 

pancakes, the “Crater Club” and grilled portobello sandwich. 

Our menus also include an assortment of steaks, pasta, 

seafood, salads and sandwiches sure to please everyone. We 

also have an ice cream bar featuring Ben and Jerry’s premium 

ice cream and our wine list has the best prices in the valley. 

The Blue Heron Inn bed and breakfast is located on the banks of 

the Snake River. The inn features spectacular country views with 

old-fashioned hospitality. Select one of the inn’s seven beautiful 

rooms, each with a private bath, and every morning enjoy a 

delicious gourmet breakfast served in the sunny dining room. Let the 

innkeepers arrange a memorable honeymoon, a romantic getaway, 

guided fly-fishing, horseback riding, snowmobiling, skiing and a host 

of other activities.

555 South Main St. 
Salt Lake City, UT 84111 
801-258-6708 
www.grandamerica.com

1235 Warm Springs Road 
Midway, UT 84049
888-650-1400
www.theblueboarinn.com
Breakfast M-Sat. 8 to 10:30 a.m.
Lunch M-Sat. 11:30 a.m. to 2:30 p.m.
Dinner M-Sun. 5:30 p.m. to 11 p.m.
Sunday brunch 10 a.m. to 2 p.m.

700 North Homestead Drive
Midway, UT 84049
800-327-7220 or 435-654-1102
www.homesteadresort.com
Breakfast 7 a.m. to 11:30 a.m.
Lunch 11:30 a.m. to 4:30 p.m. 
Dinner Sun.-Wed. 4:30 p.m. to 9 p.m.
Thu.-Sat. 4:30 p.m. to 10 p.m. 

4175 E. Menan Lorenzo Highway
Rigby, ID 83442
208-745-9922
866-745-9922
www.idahoblueheron.com
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The Garden Restaurant

The Lion House Pantry Restaurant

Harvest

Built on the location of the Starlight Gardens, The Garden Restaurant 

retains the charm of that historic open-air restaurant with Corinthian 

columns and a retractable glass roof. Our delicious menu prepared by Chef 

Scott Ackley is sure to make your favorites list. Among diners’ favorites are 

our Chicken Parmesan and Roasted Pacific Salmon Teriyaki, along with our 

gourmet sandwiches and paninis. Be sure to try our specialty appetizers 

such as the Fried Dill Pickles or Artichoke Spinach Cheese Dip.

Housed in the personal residence of Brigham Young, Utah’s first 

territorial governor, The Lion House Pantry has great home-style 

cooking in a self-serve setting. The menu changes daily and each 

delicious entrée comes with one of our world-famous Lion House 

rolls. As well, our house salads and home-style pies complement 

any of our home-style cooking entrées. Come in for a fresh, 

economical dining option downtown. 

Experience the simple elegance of Thanksgiving Point’s signature restaurant, 

Harvest. We offer a tasty blend of American dishes with exotic Mediterranean 

influences. The result is so good, you may end up facing the most delicious 

decision of your life.

10th Floor, Joseph Smith Memorial Building
15 E. South Temple
Salt Lake City, UT 84150
801-539-3170
www.diningattemplesquare.com/garden.html

63 E. South Temple
Salt Lake City, UT 84150
801-539-3258
www.diningattemplesquare.com/pantry.html

3003 N. Thanksgiving Way
Lehi, UT 84043
801-768-4990
Lunch M-Sat. 11 a.m. to 3 p.m.
Dinner M-Sat. 5 p.m. to 9 p.m.

dining & leisure guide

Lugano
Celebrating eight acclaimed years in Salt Lake’s Millcreek neighborhood, Lugäno 

offers award-winning Italian cuisine thriving on fresh organic ingredients, grown 

locally when possible. The restaurant combines a cozy bistro-style atmosphere 

with the rich textures of Italy. An open-air kitchen with wood-burning oven is 

centrally located to allow guests a view as their meals are cooked to perfection.  

 

Visit www.luganorestaurant.com to find out more about this award-winning menu 

and international wine list, special public events, cooking classes, private parties, 

and a wide variety of catering opportunities.  

3364 S. 2300 East
Salt Lake City, UT 84109
801-412-9994
www.luganorestaurant.com
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Nauvoo Café

The Roof Restaurant

Red Cliffs Lodge

The Nauvoo Café serves a variety of hot-carved sandwiches, soups 

and meat pies. Open for breakfast, lunch and dinner this café 

has become a Salt Lake City hotspot since its opening in January 

2007. Succulent meats are carved when selected, then toasted 

on artisan bread to create a unique, stunning combination during 

each visit. Come in and enjoy great sandwich combinations in a 

peaceful setting near the Main Street Plaza.

Try dining elevated. The Roof Restaurant is Salt Lake’s premier 

gourmet buffet, legendary for its cuisine and view overlooking 

Temple Square. The Roof features a daily variety of American and 

international entrées, a carving station with prime rib and honey 

baked ham, as well as salads, cheeses, soups and a renowned 

dessert buffet. Celebrate your engagement, anniversary, or any 

special occasion with the elegant atmosphere and world-class dining 

that is found at The Roof Restaurant. Reservations recommended.

The Red Cliffs Lodge is Moab’s adventure headquarters with a restaurant, pool, 

spa, horseback rides, museum and more. Accommodations include spacious 

suites and individual cabins each with private patios overlooking the Colorado 

River. Dine in our on-site restaurant with spectacular views of the Colorado 

River and Fisher Towers.

 

Red Cliffs Lodge is also home to the largest winery in Utah. Set high on the 

banks of the Colorado River, Castle Creek Winery and Vineyard is one of the 

most scenic in the world. Castle Creek Winery offers daily wine tasting, self- 

guided tours and wine sales.

Lobby Level, Joseph Smith Memorial Building
15 E. South Temple
Salt Lake City, UT 84150
801-539-3346
www.diningattemplesquare.com/nauvoo.html

10th floor, Joseph Smith Memorial Building
15 E. South Temple
Salt Lake City, UT 84150
801-539-1911
www.diningattemplesquare.com/roof

Mile 14 Highway 128
Moab, UT 84532
435-259-2002
866-812-2002
www.redcliffslodge.com

Ruth’s Chris Steakhouse
The world-famous Ruth’s Chris Steak House at Hotel Park City features U.S. 

prime steaks broiled to perfection at 1800 degrees, expertly executed seafood, 

New Orleans-inspired appetizers, unforgettable desserts and an award-winning 

wine list. This is a steakhouse to which others aspire. Private dining available for 

groups and special events. Located within Hotel Park City on the Park City Golf 

Club. Member of The Leading Hotels of the World.

2001 Park Avenue
Park City, UT 84068
Inside Hotel Park City
435-940-5070
www.hotelparkcity.com
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Solitude Mountain Resort Dining

Ruth’s Diner

Silver Fork Lodge

Torrey Schoolhouse B&B Inn

Creekside Restaurant offers a unique European vintage cuisine for both 

the brunch and dinner menu — a perfect complement for the stunning 

patio vistas of the mountain. The Yurt will satisfy both your appetite for 

adventure and gourmet meals. A short hike through the woods leads you 

to a chef who prepares your meal while the sun sets on the Wasatch.

Inquire about Solitude’s culinary weekends, which mix cooking classes 

and ample opportunity to “dine-a-round” Solitude. 

Since its beginning in 1930 as Ruth’s Hamburgers, we have been 

serving American comfort food to generations of families. Whether it’s 

our famous Mile-High Biscuits or our signature Raspberry Chicken, you 

will be sure to find satisfaction in our array of tempting offerings.

Voted "Best Breakfast in Utah" by SL Magazine. For an 

atmoshpere thought to be forgotten, enjoy the rustic 

charm with indoor or outdoor dining both offering 

beautiful views of Big Cottonwood Canyon. Menu 

offers a wide variety of items for children to the most 

sophisticated adult. Full-service liquor license and an 

excellant wine list available! Serving breakfast, lunch 

and dinner. Open year-round. Stay the night and have 

breakfast on us.

For your next weekend getaway, enjoy Torrey and Capitol Reef in luxury and 

convenience. Close to great dining, shops and galleries, the newly renovated 

historic Torrey Schoolhouse B&B combines comfort, quiet and beauty in 

one of the most spectacular settings in Utah. And it’s only three hours from 

Salt Lake City! Offering delicious full hot organic breakfasts and massaging 

recliners in every room, we’re open from March 28 until Nov. 1.

12000 Big Cottonwood Canyon
Solitude, UT 84121
Creekside
801-536-5787
Brunch Sat.-Sun. 10 a.m. to 2 p.m.
Dinner 5 to 9 p.m.
The Yurt
801-536-5709
One seating Wed.-Sun. at 6 p.m. 

2100 Emigration Canyon Road
Salt Lake City, UT 84108
801-582-5807
www.ruthsdiner.com
8 a.m. to 10 p.m. daily

11332 E Big Cottonwood Canyon Road
Brighton, UT 84121
801-533-9977
888-649-9551
www.silverforklodge.com
Breakfast Mon.-Fri. 8 a.m. to 11:30 a.m.
Sat. 8 a.m. to 12 p.m. Sun. 8 a.m. to 1 p.m.
Lunch until 5 p.m. daily
Dinner Sun.-Thu. 5 p.m. to 9 p.m. 
Fri.-Sat. 5 p.m. to 9:30 p.m.

150 N. Center St.
Torrey, UT 84775
435-491-0230
www.torreyschoolhouse.com

dining & leisure guide
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It is imperative that good citizens engage in the  
public discourse.

Following are a few ways you can be involved:
• Vote in both the Primary and General Elections.
• Be involved in a candidate campaign.
• Become an ambassador for your party. Donate time or 

money to your state or county party.
• If you live in Utah, attend your precinct caucus 

meeting and be a part of this critical stage of the election.
• Know who your elected officials are and hold them 

accountable. Spend a day at the state capitol during the 
Legislative session.

• Attend city or county council meetings when issues 
you care about are being discussed.

It was Pres. John F. Kennedy who said, “One person can 
make a difference and every person should try.”

So, how are we doing? According to the Elections 
Project at George Mason University, Utah ranks 45th in the 
nation for voter turnout. Idaho does a little better, ranking 
25th nationally. Clearly, however, we need to do more. 

Utah’s election system is unique. Utah is one of seven 
states to use the convention system and the only state to 
use representative delegates at a precinct caucus level. It 
is a critical stage of the political process in Utah, yet less 
than 5 percent of registered voters attend their precinct 
caucus meetings. This system allows voters to help make 
major policy decisions by choosing candidates on behalf 
of thousands of their fellow citizens. The caucus system 
empowers average people, if they are willing to make the 
effort to get involved.

“Bad officials are elected by good citizens who do not 
vote,” said George Jean Nathan. “And if we aren’t willing 
to get involved in the process, we don’t have the right to 
complain about those who are chosen to govern us.”

Getting involved politically can be empowering and fun. 
It can also be intimidating and confusing. Information and 
preparation are critical to having a positive experience. 
Both Utah and Idaho have significant resources available to 
those interested in learning more (www.vote.utah.gov and 
www.idahovotes.gov).

Make a commitment to get involved today, and make a 
difference for tomorrow.
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the last word

The Last Word
By A. Scott Anderson, 

President and CEO, Zions Bank

Want to Make  
a Difference? 
Get Involved

Good communities are made of good people willing to get involved. 
At Zions Bank, our Guiding Principles encourage us to “maintain 
strong ties to the communities we serve,” and to be “actively 
engaged in important community issues and to help provide creative 
solutions to community needs.”

This upcoming election season is an exciting one. 
Not only is there a hot presidential race but all U.S. 
Congressional seats are up for election in both Utah 
and Idaho. Each of the U.S. Senate seats in Utah will be 
decided by voters in 2012. In Idaho, all 70 House seats 
and all 35 Senate seats in the state Legislature will be 
decided. In Utah, most state legislators and the governor’s 
office are up for election.



At Zions Bank,  
the future of checking is now.

Ask about it 
today!

Tell us how you want to bank.  
We’ll do the rest. 

At Zions Bank, it’s not just business… it’s personal.  It’s finding 

the right checking account for your lifestyle  – whether you’re 

using online banking with Bill Pay, transferring money between 

accounts, swiping your Zions Bank debit card, or writing checks. 

With so many account options to choose from, we’ll find the 

one that works with you, for you. 

Ask about our new checking account options…  
tailored to you.

personal
More account options to better match 
your unique needs

More robust features and services

Upgraded online banking and mobile 
services

Discounts on combined services

Reduced rates on loans*

*Loans subject to credit approval. Restrictions apply. Ask branch for details.

We’ve made Personal Checking

1112xx_Checking_Community_Mag_Ad.indd   1 12/8/11   1:00 PM







www.italyworkshops.com

ALL CANON CAMERAS INCLUDE ONE YEAR CANON USA LIMITED WARRANTY

305 WEST 700 SOUTH • SALT LAKE CITY  (801)364-1200
177 WEST 12300 SOUTH • DRAPER  (801)572-2200             

There’s nothing like learning hands-on.
.................................................................................................
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– Drake Busath, Busath.com– Drake Busath, Busath.com
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