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Treating mind and
body together. 

We were one of the first in the nation to integrate mental health 

into primary care to meet the needs of patients and their families. 

Our treatment model is now used in clinics all across the United 

States. We’re helping as many people as we can become healthier 

both physically and mentally.



Have you ever wanted to walk high up in the air on a ropes course? Or roam among 

ancient dinosaur skeletons? Or watch family films under the stars? Experience the 

adventure, wonder, mystery, and of course, fun at Thanksgiving Point, all summer long! 

 Don't miss the 7 Wonders of the World Balloon Art Exhibit happening June 1st 

through September 5th at the Museum of Ancient Life. Witness tens of thousands 

of balloons twist into a new wonder of the world every week!
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When was the last time you had pizza? If you are like the average 
American, chances are pretty good you’ve consumed at least one 
slice of this amazing creation in the past 30 days.

Rob Brough
Executive Vice President
Corporate Marketing and Communications

arugula, kielbasa, hummus, halibut, zucchini and just about 
anything else on top of a pizza. I can’t say that I’ve added 
any of these toppings to my own cheesy creations, but I’ve 
seen them on menus.

One of my first encounters with this pizza evolution 
occurred on the island of Maui a few years ago. It was the 
final day of our vacation, and we were killing time between 
checking out of the hotel and the red-eye flight back to the 
mainland. As we drove somewhat aimlessly around the 
island with our friends, we found ourselves in the small, 
charming town of Paia in the heart of Maui’s north shore.

After exploring the town’s unique blend of shops and 
boutiques, we wandered into the Flatbread Company for 
a bite to eat. The restaurant featured a large, all-natural 
wood-fired clay oven and an assortment of distinctive pizza 
options. One of the specials that day was a cheeseburger 
pizza. I was certain I would find a great Hawaiian pizza 
in Maui, but cheeseburger pizza? I’d never heard of such a 
thing. (Now you can pick one up at Papa John’s.)

This pizza option caught the attention of one of our 
friends whose curiosity wouldn’t let him order anything 
else on the menu. When the pizza arrived it looked like the 
outcome of a fight between Ronald McDonald and Pizza 
Hut. The flattened version of the cheeseburger was complete 
with cheese, hamburger, ketchup, mustard, pickles and 
onions. Although I had ordered a more traditional pizza for 
my meal, I had to sample this unique creation. As crazy as 
it sounds, it tasted just like a cheeseburger and was actually 
really good.

Of all places in the world, Hawaii is where my eyes were 
opened to nontraditional pizza options. However, you don’t 
have to go to Hawaii to discover this for yourself. In this 
issue of the magazine, the staff members of Community  
offer a few of their favorite pizza options in Idaho, Utah  
and Wyoming.

While I still stick primarily to the more traditional 
combination of toppings when choosing pizza as a dining 
option, I occasionally allow myself to venture into new 
territory. As long as it has plenty of cheese, along with 
whatever other food items may grace the top of the flatbread, 
I’m okay with calling it pizza.

Rob Brough “responsibly” enjoys a 
soda from Swig in Bountiful, Utah.

editor’s note

According to the National Association of Pizza 
Operators, there are more than 3 billion pizzas sold in the 
United States each year. Every second, 350 pizza slices are 
sold. The average American eats 46 slices of pizza, totaling 
26 pounds, each year. Among all restaurants in America,  
17 percent are pizzerias.

Perhaps the most astonishing pizza fact is that 93 percent 
of Americans eat pizza at least once a month. Which, of 
course, begs the question, what’s wrong with the other 7 
percent of Americans?

I’ve always been a big fan of pizza. If it wasn’t for pizza 
and cold cereal, I would not have survived my college days. 
However, at that time pizza was pretty ordinary — crust, 
pizza sauce, cheese and pepperoni. A “specialty” pizza may 
have included a few additional or substitute toppings such as 
mushrooms, sausage, green peppers, black olives or onions.

While traditional pizza may still be the most popular, it is 
becoming more common to find outside-the-box pizza with 
unique combinations of toppings. I have seen everything 
from spinach, artichoke, sweet potato, broccoli, avocado, 

Rob Brough enjoys his “masterpiece,” as it’s called, at Pizza Studio
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By Marissa Shields

In the Community

Money Doesn’t Grow on Trees
There’s no such thing as swinging by the nearest greenhouse to pick up 
a money tree, as some kids seem to think. But by saving and investing, it’s 
possible to grow the money you already have in the bank. To teach students 
these important principles, Zions Bank employees from Boise, Idaho, to  
St. George, Utah, visited classrooms in celebration of National Teach 
Children to Save Day on April 24.

This is the 19th year the American Bankers Association 
has offered an outreach program to students. This year, 
120 bank employees taught the principles of saving to 
more than 9,000 K-12 students in Utah and Idaho schools. 

“We’re glad to be a part of strides in the right direction 
when it comes to saving,” said Zions Bank President 
and CEO Scott Anderson, who taught third-grade 
students at Guadalupe Elementary and planted a tree 
at their new school facility in honor of Arbor Day. “We 
know teaching children how to save is ground zero for 
continuing an upward trend, and we’re committed to 
making that difference.”

Bankers were invited to choose from a variety of lesson 
plans from the American Bankers Association, with 
topics covering everything from keeping money safe and 
distinguishing between needs versus wants to learning 
about different types of savings vehicles and how to 
effectively budget. 

The employee outreach instills children with smart 
money practices from a young age and impacts the future 
generation as they grow into tomorrow’s leaders. The 
knowledge that the economy of tomorrow is in safe 
hands may be just as good as planting a money tree in 
your backyard.

Students Learn Importance of Saving

Download Zions Bank Community  
on iTunes to see more photos. 

President and CEO Scott Anderson calls on students at Guadalupe School in Salt Lake City.

CRA Director Robert Rendon sits on the board of Guadalupe School.

Guadalupe School third-grade students receive  
a reminder that their savings can grow.

Cynthia Mann students weigh in on whether a 
purchase satisfies a “want” or a “need.”

EVP Rob Brough helps third-graders at  
Guadalupe School consider money choices.

Customer Service Manager David Duncan 
leads a student through a saving exercise.

Students at Cynthia Mann Elementary School work 
on calculations.

Students at Cynthia Mann Elementary 
School in Boise receive saplings for 
Arbor Day.



MORE TO EXPLORE

shopsatriverwoods.com 801-802-8430 4801 N. University Avenue, Provo UT 84604

COMING SOON

TUCANO’SWILLIAMS-SONOMA
PROVO BEACHJOS. A. BANKS

Cynthia Mann students weigh in on whether a 
purchase satisfies a “want” or a “need.”
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Every year, tens of thousands of people flock to Park City’s Historic Main Street 
to attend one of the city’s most beloved events — and no, it isn’t Sundance. It’s the 
Park City Kimball Arts Festival, the primary fundraiser for the Kimball Art Center, 
and it’s been going on for nearly half a century. 

By Natalie Hollingshead

Photos courtesy of Kimball Arts Center

Park City Kimball Arts Festival

ART-
INSPIRING
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In Good Company
With nearly 60,000 attendees, the Kimball Arts 

Festival is the largest three-day event in Park City each 
summer and is second in attendance only to the Sundance 
Film Festival when it comes to annual events. 

Visitors at the festival run the gamut from locals with 
dogs on leashes and babies in strollers; not-quite-locals 
who drive up from the valley for the booths, the bands 
and the food; and out-of-state visitors who come just for 
the festival. “It’s an institution in town after 45 years,” 
Palmer says.

Weekend admission is $10 for adults (free on Friday 
night for Summit County residents with ID) and $5 for 
kids. It includes access to some 200 artist booths plus 
gallery shows, artist demos, live music and a kids’ art 
area. Art After Dark events throughout the city, such as 
a Utah Symphony performance at the Deer Valley Music 
Festival, a Sundance movie screening at City Park and 
stand-up comedy shows at the Egyptian Theatre, keep the 
fun going well into the night.

Proceeds from the festival help the Kimball Art Center 
continue to provide its art exhibitions, gallery tours, 
monthly Art Talks and art education outreach in Park 
City free for the community. The festival does not take a 
portion of artist sales. 

“A good chunk of our operating budget comes from 
people buying wristbands to attend the festival and from 
artist applications and concession sales,” Palmer says. “It 
all goes to support the arts in our community.”

Not-your-neighborhood Craft Sale 
Art on display during the festival covers 12 different 

mediums, including ceramics, photography, painting, 
fiber, metal, woodwork, drawing, printmaking and more. 
Artists are selected from a juried pool of nearly 1,000 
applicants from across the country. 

“We have a great variety of art of tremendous 
quality,” Palmer says. “None of the work here is mass 
produced. It is all created by artists who make and 
design their own product.”

Price points range from $20 to thousands of dollars for 
fine artworks by established artists. 

“It’s a great scene, whether you are just looking or 
buying,” Palmer says. 

The first weekend of every August, tented white booths 
fill Main Street from 9th Street to the top of Main. 
Throngs of visitors on foot peruse handcrafted jewelry, 
one-of-a-kind artworks and wares created by more than 
200 artists. They sample award-winning local food, kick 
back with a drink while listening to live music at one 
of three outdoor stages and witness the creative process 
during artist demonstrations. 

“There is a lot going on, and there is truly something 
for everyone,” says Hannah Palmer, events director for the 
festival. “It’s really worth coming up and checking it all out.”

This year’s 46th annual festival takes place July 31 
through Aug. 2. 
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database can help by o�ering more than 900 Utah-happy plants tried and tested in our own garden.  Search by type, bloom 

season, color and more. Visit Conservation Garden Park and see the plants growing in a real Utah landscape. Free for all visitors.

search

more

than

900
waterwise

plants

ConservationGardenPark.org

Search plants online, then come see them in the Garden!

801-256-4400     •     8275 South 1300 West - West Jordan, Utah 84088



Community Magazine  21

Scientific evidence isn’t required to convince most people that being  
outside is emotionally restorative. We’ve all felt our spirits lift simply  
from going hiking, working in the garden or enjoying a picnic lunch.

Boost Your Health and Well-being

By Gail Newbold

7 INNOVATIVE WAYS  
TO SPEND MORE  
TIME OUTDOORS
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Science actually does show, however, that nature can 
improve mental and physical health. (Also see story on Page 
61 on Blue Fire Wilderness Therapy.) Healing gardens are 
sprouting on hospital grounds and rehab centers due to 
the recuperative effect of the natural world on the human 
psyche. Studies show that hospital patients whose windows 
look out onto scenery heal faster than those whose windows 
do not. Simply viewing a garden or other natural vista 
can quickly reduce blood pressure and pulse rate and even 
increase brain activity that controls mood-lifting feelings.

With this in mind, we offer seven less-obvious ways to 
heed the call of the outdoors and enjoy a natural high. 

 Do-it-yourself Glamping. Glamping is a terrific way to 
spend time out of doors (see Glamping article on Page 50), 
but if you don’t feel like traveling or your budget is tight, set 
up a makeshift glamping site in your own backyard or on 
your deck. “Elegant” touches might include sleeping on a 
cot or air mattress instead of the ground, lighting candles for 
atmosphere, eating on china plates, and anything else that 
might glitz up your night in nature.

Work Outside. Sure, it would be nice to have a screened-
in porch or private gazebo in your yard, but as long as you 
have Wi-Fi and a laptop, card table and plastic chair, you 
possess an open-air office. Throw a tablecloth on the card 
table and you won’t have to wipe the dust off every day. Side 
note: This set-up works well for eating breakfast (or lunch or 
dinner), reading the newspaper or answering email outdoors. 

Entertain Outdoors. Invite the neighbors to stroll over for 
an hour or two of visiting. Keep the food simple. No one will 
refuse homemade ice cream, but if that’s not your thing, try 
drinks along with fruits, veggies and chips with an array of 
dips. Or pizza. Or go potluck.



Change your life.            
     Change your smile!

Anush K.
actual patient

full mouth 
reconstruction

• Conscious sedation
• Deep whitening
• Metal/mercury free
• Full mouth restorations 
  & implants
• 0% Financing Available
• 20 years experience
• Invisalign® Invisible Braces
• World-class cosmetic dentistry
• Private suites for consultation                                         
 & treatment

STRALATNED
GATEWAY440 West 200 South, Suite 275

Salt Lake City, Utah 84101
801-321-7600
www.GatewayDentalArts.com



24  July/August 2015

Eat Under the Sky. Everything tastes better out of doors. But 
that doesn’t mean you have to cook. Grill if you will, but since 
it’s summertime and the livin’ is easy, find a restaurant with 
outdoor seating. If cost is an issue, track down a shaved ice 
truck with tables out front. It’s a bit more work, but cooking 
breakfast at a canyon picnic site offers many charms.

Garage Sales. Prevailing wisdom says people go to garage 
sales to find bargains. But not necessarily. Go for a hit of sun 
on a beautiful Saturday morning. If you snag a $2 bowling 
ball while you’re at it all the better.

Rent a Convertible. Why not fork out an extra $50 on your 
rental car next vacation and enjoy the journey with the wind 
in your hair and an unobstructed view of the world?

Find an Outdoor Job. If quitting your desk job in favor of 
being a camp director at Lake Gitche Gumee isn’t going to 
happen, think about volunteering at a botanical garden or as 
a hiking leader.

You don’t need a magazine article to state the obvious: 
There are countless ways to spend more time outside like 
walk, run, hike, swim, boat, play sports, garden or shop at an 
outdoor mall. But we just did anyway. Pledge to engage in at 
least one of the above outdoor activities before winter sets in. 
It’ll be here before you know it. 
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typically credited to your account within 45 days of a qualifying purchase, but in the event of delays in payment by merchants, it may take up to 90 days or more to receive payment 
of an earned cash reward. PIN-based transactions do not qualify so be sure to sign for your purchase. Rewards and offers are established by participating merchants; are subject to 
change at any time; and may vary by location, day, time or event. See ZionsAmaZingDeals.com for a current list of participating merchants and program terms and conditions. The 
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By Arkin Hill
Photos by Kevin Kiernan
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In an article from the New York Times Mobile Edition, 
Mark Bulik examined the paper’s first mention of pizza in the 
1940s. Originally written at a time when American troops 
were fighting in Italy, two 1940s articles describe “one of 
the most popular dishes in southern Italy, especially in the 
vicinity of Naples” as “pizza — a pie made from a yeast 
dough and filled with any number of different centers.” The 
article even has the following prophetic quote: “The pizza 
could be as popular a snack as the hamburger if Americans 
only knew more about it.”

How times have changed! According to PMQ Pizza 
Magazine, by the end of 2014, U.S. pizza sales were 
estimated at $38.5 billion, with more than 73,000 pizza 
stores nationwide. With so many choices available, the staff 
of Community magazine offers some of its favorite pizza 
options in Utah, Idaho and Jackson Hole. Here’s a closer 
look at our recommendations:

Flatbread Neapolitan Pizzeria
Boise and Meridian, Idaho; Sugar House, Utah

Flatbread Neapolitan Pizzeria boasts a fidelity to the 
culinary traditions of Neapolitan pizza, while also crafting 
new flavors, all cooked in 800-degree wood-burning ovens 
from Naples.

Staff comments:
Kevin Kiernan, designer and photographer: Try the Tuscan 

Chicken with herbed olive oil, feta, artichoke hearts, sun-
dried tomatoes, spinach and green onions.

Geoff Osmond, advertising consultant: My rule of thumb 
is to always order what Kevin does!

Julie M. Bradford, managing editor: They have a fun 
Make-Your-Own Pizza option for kids.

Pie Hole
Meridian, Idaho; Salt Lake City, Utah 

According to the Idaho Statesman, “Pie Hole is the 
culinary king of darkness ... the late night boss.” Its black 
walls and punk rock music provide as unique an experience 
as some of its pizzas, which are cheap and sold by the slice.”

Staff comments:
Julie: When in Idaho, the potato pizza is a must.

Flatbread Neapolitan Pizzeria

Pie Hole

SATURDAY,  AUGUST 15 | 1PM
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Arella Pizzeria
Bountiful, Utah

Arella Pizzeria was touted as one of Bountiful’s “food 
gems” by Examiner writer Heather King.

Staff comments:
Julie: I enjoy the Arella, which has mozzarella, brie, 

gorgonzola, caramelized pears and candied pecans with 
arugula tossed in blue cheese on top. 

Arkin Hill, publisher: When I want a change of pace from 
traditional favorites, Arella’s White Pizza hits the spot, with 
two kinds of mozzarella, Alfredo sauce, Canadian bacon, 
caramelized onions, pine nuts, artichoke hearts and fresh basil.

Settebello
Salt Lake City and Farmington, Utah

Settebello specializes in pizza Napoletana, which is 
soft and foldable and often eaten with a knife and a fork. 
Whenever possible, ingredients are imported from Italy.

Staff comments:
Arkin: I like the Pizza Carbonara with its crushed 

tomatoes, pancetta and mozzarella, but I especially like the 
twist of putting egg on the pizza.

Julie: I love the basic wood-fired margherita pizza with 
crushed tomatoes, mozzarella, basil, Parmigiano-Reggiano 
and extra virgin olive oil. Be sure to try the yummy gelato 
after your meal. 

Settebello

Settebello

Arella Pizzeria



SEASIDE
mamam kaka ekek ititi a

susus mumu mmmm emem rere

HarmonsGrocery.com/recipes



32  July/August 2015

Pizza Studio
Salt Lake City, Foothill Village, Cottonwood Heights, Fort 
Union, Lehi and Orem, Utah; Meridian, Idaho

Pizza Studio offers an exciting new fast-casual pizza concept. 
Pizza is prepared as you watch and baked while you wait.

Staff comments:
Gail Newbold, senior editor: I ate here recently for a work 

lunch and only had eyes for Kevin’s masterpiece. He shared a 
piece and it was as sublime as it looked.

Kevin: I chose the firecracker crust, marinara, minced garlic, 
artichoke hearts, roasted potatoes, red peppers, spicy pork 
sausage, pineapple, red onion, kalamata olives, Roma tomato, 
bacon and balsamic glaze. 

Geoff: Yup. I had what Kevin had. It was delicious!
Brandon Ellis, advertising consultant: My favorite is the 

rosemary herb crust, tomato blend, freshly grated mozzarella, 
red onions, red bell peppers, pepperoni and spicy pork sausage. 
Delizioso!

Pizzeria Limone
Salt Lake City, Cottonwood, Sandy and South Jordan, Utah

Neapolitan Revival with a signature hand-stretched dough 
that produces a lightly blistered crisp crust with a gentle crumb 
is the type of pizza served at Pizzeria Limone.

Staff comments:
Julie: The Viola and Pera pizzas will change your world. The 

Viola features blackberries a top house marinara, prosciutto, 
five cheeses and basil. Equally appealing is the Pera with 
pistachios and, you guessed it, pears. Unbelievable.

Gail: If you’re in the mood to go light, the Tre Sorelle salad 
is unlike anything you’ll find at a pizza restaurant with its fresh 
greens, lemon vinaigrette, red onions, Parmigiano-Reggiano, 
blackberries, pears, pistachios and fresh basil.

Pizzeria Limone

Pizzeria Limone

Pizza Studio
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Pinky G’s Pizzeria
Jackson, Wyoming

Featured recently on Diners, Drive-Ins and Dives, Pinky G’s 
Pizzeria is a local’s favorite hangout spot. According to one 
Jackson local, “You can’t go wrong with the Funky Chicken 
(oven-roasted chicken, artichoke hearts, red onions, ricotta 
cheese and basil pesto) or the Abe Froman (spicy sausage, 
buffalo mozzarella and fresh chopped basil).

Staff comments:
Julie: The homemade pesto on the Funky Chicken is 

excellent. I loved the light crust and flavor. I also recommend 
the Powder Hound with buffalo mozzarella, parmesan, ricotta 
and fresh chopped basil on a garlic infused olive oil based crust. 

Kevin: I loved the sausage on the Abe Froman! Any pizza 
place that names a pizza after a character from “Ferris Bueller’s 
Day Off” has my seal of approval.

Papa Murphy’s
Multiple locations

If you’re looking for a stay-at-home experience, these take-
home pizzas compete with any of the others we tested. 

Staff comments:
Brandon: I cook the Papa’s Favorite on a wood pellet smoker 

at 375 degrees for about 15 minutes.
Gail: Don’t think this workhorse of a pizza franchise isn’t 

gourmet enough to bring to a party. We ordered the Herb 
Chicken Mediterranean (artisan thin crust, olive oil and garlic, 
herb chicken, spinach, sun-dried tomatoes, feta, and zesty 
herbs), and it was the party favorite.

Kevin: One final suggestion. Try substituting salami for ham 
for a change of pace.

Rock Creek Pizza
Riverton, Utah

You can’t have a pizza article without at least one good 
lunch buffet option. 

Staff comments:
Kevin: I love the California Garlic Vegetarian with white 

sauce, three cheeses, garlic, spinach, mushrooms, zucchini, 
fresh tomatoes, red onions, scallions and artichoke hearts.

Geoff: I recommend what Kevin recommends (of course!). 
The California Garlic Vegetarian is the best.

Arkin: Be sure to try the Oreo pizza for dessert!

Pinky G’s

Rock Creek Pizza

Papa Murphy’s



Steven W. Beckstrom has joined the firm’s St. George office.  Steven’s 
business practice will focus on advising clients on all aspects of their 
businesses including formation and planning.  His litigation practice 
will cover a broad range of areas and industries including contract 
law and commercial law issues. 

Steven W. Beckstrom

swb@scmlaw.com
435.673.8288 www.scmlaw.com  |  801.521.9000

Snow Christensen & Martineau
WELCOMES NEW ATTORNEY 
TO ST. GEORGE OFFICE

P R O U D LY  S E R V I N G
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KAMIAH
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KAMIAH
Big City Festivity, Small-town Solitude

By Conner Newbold
Photos by Kevin Kiernan

The town of Kamiah, Idaho, sits in the southeast corner of a Nez Perce Indian 
reservation, but nose piercing among its residents isn’t standard in the area, 
as its name suggests. The French phrase for “nose pierce” was a misnomer 
by early settlers — the Nez Perce don’t practice body piercing, it was their 
neighboring tribes who did. 
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Paradise Valley
Rather, the Nez Perce are known for their kindness 

and hospitality to all who pass through their valley. 
Legend has it that Lewis and Clark camped with the 
Nez Perce longer than they stayed with any other tribe. 
Moderate weather combined with gracious people led 
them to dub the area “Paradise Valley.” 

Kamiah continues to stay in touch with the history of 
the area. Although there are only about 1,200 residents, 
the town has a Lewis and Clark museum, plus several 
public kiosks and displays of their famous expedition. 
Indian culture pervades the community and lifestyle — 
there’s even a Nez Perce-owned casino. 

“There’s tribal housing outside of town, but we’re 
really all just mixed together,” says Mayor Dale 
Schneider. “The tribe puts on a powwow every August, 
and everybody comes from miles around.” Without 
a doubt, Kamiah still lives up to its centuries-old 
reputation for hospitality. 

Residents Marjorie and Harty Schmaehl pride 
themselves on being big contributors to that culture. 
“We’re working hard to maintain the look and feel of 
this warm, friendly small town,” Marjorie Schmaehl 
says. Since transplanting from California in 1998, 
they’ve opened a bed-and-breakfast, a bakery and a 
banquet room. The bakery, called Hearthstone Cafe, 
draws in tourists and townsfolk alike with a renovated 
Victorian-style facade, restored antique furniture and 
imported chefs. 

“People here love their country fried steak,” Schmaehl 
says. “But we do more than just homestyle country food. 
We also do some international dishes so anyone who 
wants to can experience that.”

One of the many local murals



Change the flavor of your next event with fresh, delicious, handcrafted 
Indian food. Setting up is a snap! We will bring you everything you 
need to serve as few as ten, or over a hundred guests—from  
serving utensils and disposables to nametags for the menu items.  
Call 801-509-1205 or email info@eastindiapantry.com.

Salt Lake City- 26, E Street, 801-203-3325 
South Jordan- 1098 W South Jordan Pkwy , 801-438-4823 
www.saffronvalley.com

Follow us for specials,  
recipes and inspiration.

LOSE THE  
CORDON BLUES!
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Small-town Social
Contrary to its small-town stereotype, there’s a great 

deal to do in Kamiah. “I was taken by surprise at how 
much social activity there is. There are rodeos and 
book clubs and festivals. There’s always something 
happening. It’s a very vibrant community,” Schmael 
says. She’s not exaggerating — Kamiah Chamber of 
Commerce has an event scheduled almost every other 
day the entire summer. 

“Barbecue Days is the biggest event,” Schneider says. 
“The whole town comes out — streets are blocked 
off, booths are set up.” The three-day event includes a 
fun run, an art show, an auction and, of course, a free 
barbecue dinner. 

“The neat thing is that it’s like a big class reunion,” 
he says. “So many people who graduated over the last 
20 to 30 years come just to meet up with each other. 
You’ll see lots of people screaming and hugging.” 

Awesome Kombo from Pizza Factory

Rodeo grounds

Patriotic building on Main Street Fun yard art house
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Restaurants and casinos aside, the topography of 
the area has changed little since Lewis and Clark made 
camp there. “We live on the edge of the wilderness. The 
Clearwater River runs right next to town. It’s the most 
beautiful place to live,” Schneider says. 

It seems others agree. There are two designated state 
parks within 20 miles of Kamiah, and a scenic byway 
cuts through town following the Clearwater River 
through Montana, across Idaho and into Washington. 
And it isn’t just any scenic byway — a couple of years 
ago, Harley-Davidson Motor Company named it the 
most beautiful ride in the nation. 

The remoteness of the town seems to be Kamiah’s 
primary appeal, both to residents and tourists. Clint 
Engledow, a 25-year resident of the town, says, “I live 
here for simplicity and safety. Nothing bad ever happens 
here. We’ve never locked the front door of our house, 
not even when we went to Mexico for two weeks.”

Whether you’re looking for some peaceful time 
alone with Mother Nature or a convivial night out at a 
festival, Kamiah can supply it — along with some good 
old-fashioned, small-town hospitality. 

Clearwater River



Nothing is more disappointing than discovering that the reward you earned on your credit 

card just isn’t that rewarding. Why should you have to wade through some third-party 

catalog filled with a limited selection of overpriced items you couldn’t care less about? 

The AmaZing Rewards® Visa® Credit Card from Zions Bank let’s you reward yourself with 

anything you purchase with the card. So your reward is totally up to you. AmaZing.

Apply online today at zionsbank.com/amazing or visit your local 
Zions Bank Financial Center. Limited-time offers available!

AND WE HAVE JUST THE CREDIT CARD TO PROVE IT.

Credit cards are subject to credit approval. Certain terms, conditions and restrictions apply. Offer available for new credit cards only.                                                            
All offers subject to change at any time; may not be available with all card types.

24033_NutsBolts_8.375x10.875_v1.indd   1 5/29/15   9:22 AM
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HELLS GATE 
STATE PARK
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Thirty miles upstream from the mouth of one of the deepest 
canyons in North America, a mile from the urban hub of 
Lewiston, and 10 miles from the Nez Perce Indian reservation, 
Hells Gate State Park is a unique mix of open country and 
memorable metropolitan. 
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Charles Chase, now park manager, spent 25 years 
familiarizing himself with the ins and outs of Hells Gate 
as one of the park’s rangers. As such, he’s well-qualified to 
comment on what he thinks is the most unique feature of the 
park: It’s that Hells Gate rests on reclaimed land. 

Decades ago, a corps of engineers and conservationists got 
together with a plan to create a state park — and succeeded. 
“The park was basically made out of farmers’ fields. The 
engineers got hold of it in the early 1970s, developed it and 
then opened it in 1978. When they bought it, it was range 
and alfalfa fields. They made it right,” Chase says.

There are a number of things that make Hells Gate 
“right.” One is that the park is located at the lowest 
elevation in Idaho, meaning visitors are treated to an 
exceptionally long warm season. That warm season 
is perfect for camping, an activity that comes highly 
recommended by Chase. “Camping is definitely the best 
way to experience the park,” he says, adding that “it’s a 
very busy park with lots of things to do — not just for our 
rangers, but for the visitors, too.”

Don’t forget to bring a fishing pole, or a boat, if you’ve 
got one. The Snake River runs alongside the park, providing 
ample opportunity to snag a few trout to fillet over the fire. 

The park has a marina, ramps and docks, so whether you’re 
wading or trolling, there’s guaranteed to be a spot to drop 
your line. 

Of course, there are plenty of things to do that aren’t 
related to camping. True to local heritage, the park has an 
impressive Lewis and Clark history center that details the 
expedition’s relations with the native Nez Perce Indians. 
Not limiting itself to stuffy indoor exhibits, the center has 
numerous outdoor interpretive panels, historic artifacts (like 
dugout canoes and statues) and lush gardens.

It’s no exaggeration to say the park is busy. Even with 
91 campsites, Chase says it often fills almost to capacity 
on the weekends, making the park’s population rival 
that of nearby towns. “Weekdays are especially beautiful 
because you can get a bit more solitude,” he says. Even so, 
a weekend might be the perfect length for a visit. “You’d 
probably have plenty of time to take it all in within about 
two or three days,” he recommends.

With hiking, mountain biking, cycling, camping, fishing, 
boating and historic sites, whatever your outdoorsy interests 
are, Hell’s Gate has you covered. 

Last but not least, the park provides Wi-Fi — not that 
you’ll have time to use it. 



Brigham Young University College of Nursing

give.byu.edu/nursing

Thank you for helping
our nursing students 
make a difference in 

clinical settings, 
educational mentoring 

opportunities, and 
community health sites.
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Want to camp but don’t own a tent? Love nature but hate sleeping on the 
ground? Welcome to glamping — the glamorous, clean and comfortable 
camping trend sweeping the nation. 

Outdoor Sleeping for the Camping Impaired 

By Gail Newbold Photos by Kevin Kiernan

River Dance LodgeRiver Dance Lodge

Moab Under Canvas

Download Zions Bank Community on iTunes to
see video of this beach on the Clearwater River.
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Camping Versus Glamping Tutorial
Camping Step 1: Ascend a ladder into the attic to retrieve 

and dust off your camping gear. Check flashlight batteries. 
Look for spiders in your sleeping bag. Load the car with 
camping paraphernalia. 

Glamping Step 1: Pack suitcase. Put in car.  

Camping Step 2: Arrive at campground. Unload contents of 
car onto dirt. Pound tent stakes. Hope tent pops up. Roll out 
dusty sleeping bag and set up camp stove.

Glamping Step 2: Arrive at glamping site. Walk into a 
spacious tent on raised wooden decking and sprawl on 
pillow-top bed for nap. No spider check necessary.

Camping Step 3: Hope it doesn’t rain causing campsite to 
turn to mud. Hope temperatures don’t drop below freezing. 
Hope you can sleep on the hard ground.

Glamping Step 3: Hope it rains because you love the pitter 
patter of drops on canvas. Hope temperatures drop so you 
can fall asleep to the crackling of the wood burning stove.  

Camping Step 4: Exhausted from rough nights on the 
ground twisting in sleeping bag and freezing, break camp and 
pack car with gear muddy from rain. Arrive home, unpack, 
and clean gear and car. 

Glamping Step 4: Relaxed and rested, pack suitcase with 
promises to return soon. Drive home. Unpack bag.  

Is glamping really that simple? It is but expect to pay for 
its convenience. Glamping in tents, tepees and Conestogas 
range in price from as little as what you’d pay for a night at 
Motel 6 up to rates charged at a Four Seasons hotel. More 
amenities equal higher prices. For under $100 a night you 
can enjoy a basic tent or tepee with a camp cot. For $200 to 
$400, you can sleep in a spacious safari-style tent in a king 
bed with luxurious bedding, a flushing toilet and running 
water, nightstands, table, chairs, and dresser.

Here are four local glamping sites worth their weight in 
canvas, each with its own unique feel and landscape: vast 
desert, remote river, lakeside and ranch country.

Moab Under Canvas

Conestoga Ranch courtesy of Conestoga Ranch 

Moab Under Canvas Hummingbirds a plenty at River Dance Lodge



New Midvalley Health Center
John A. Moran Eye Center

• Cataract Consults 
• Comprehensive Ophthalmology 
• Corneal Disease 
• Glaucoma 

Come See Our New State-Of-The-Art Vision Correction Laser Suite

Now Open  
North of  Fashion Place Mall

243 East 6100 South  |  Murray, Utah

Visit us at www.moraneyecenter.org

S e r v i c e S  i n c l u d e

• LASIK & Vision Correction Surgery 
• Oculoplastic & Facial Plastic Consults 
• Optometry and Optical Shop 
• Retina
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Open since 2014, Moab Under Canvas is located minutes 
from Arches and Canyonlands National Park on 40 acres of 
desert. It offers 26 tents of varying sizes and amenities, 14 
tepees and 10 community bathrooms with hot showers and 
flushing toilets. During the off season, prices range from as 
low as $79 per night for a tepee, $179 for a safari tent, $259 
for the deluxe tent and $359 for the suite tent.  

Business is so brisk that plans are underway to open three 
more glamping sites in spots yet to be determined. Grills and 
fire pits are available for cooking, but a true glamper eschews 
messy charcoal and camp stoves in favor of a seven-minute 
drive into Moab to dine at one of the town’s many eateries. 
The two communal fires require no effort unless you consider 
cooking s’mores and swapping stories a challenge. 

Around the communal fire on a chilly April night, we 
heard a man from the San Francisco Bay Area talking about 
the trip he and his adolescent son were then enjoying. “We 
went to Seattle and then the Wisconsin Dells because my son 
wanted to,” he said. “But this — glamping in the desert — 
was for me.” 

Our night of glamping at Moab Under Canvas had an 
auspicious beginning with our first glimpse of the interior 
of our spacious, yet intimate deluxe safari tent with its 
luxurious king bed, white canvas walls, nightstands, table, 
chairs and indoor plumbing. We lit the wood-burning stove 
(unlimited wood is provided free of charge) then set off for 
a peaceful walk into the desert. Not a soul was in sight, only 
a gorgeous rock formation, cactus, desert flowers and vast 
open landscape with Arches National Park in the distance. 

By the time we returned, the fire had turned the tent 
toasty warm. Lanterns cast plenty of light, yet felt romantic 
and cozy. We read for awhile before crawling into bed and 
falling contentedly to sleep while listening to the sound of 
rain falling on the canvas and fire crackling in the stove. 
Temperatures during this unseasonably rainy and cold spring 
dropped into the 30s but we stayed warm in our bed except 
for our uncovered faces. Our one regret was that because of 
the cool April climate, we couldn’t sit on the deck watching 
the sun rise or set over a steaming cup of hot chocolate.

Moab Under Canvas, Utah  
“We’re asking people to try something out of their element — 

unplug. Release from electrical boundaries,” says Alexis Mann, 
general manager of Moab Under Canvas, Yellowstone Under 
Canvas and Glacier Under Canvas. 

Even this glamping company’s priciest tent suites offer 
only battery-operated lanterns. “We really want guests to 
experience disconnecting from the devices that keep their 
mindset back home,” Mann says. “Come and let go.” If 
you must stay connected, there’s a complimentary charging 
station, along with coffee, tea and water at the hospitality 
tent 24 hours a day.

Don’t confuse disconnecting with discomfort, however. 
Or inconvenience. According to Mann, it’s convenience that 
caused the glamping trend to skyrocket. People want to 
experience nature without the hassle of camping. 

Moab Under Canvas

Moab Under CanvasMoab Under Canvas
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Conestoga Ranch at Bear Lake, Utah 
Tom Hedges wanted to put a new spin on the shape of 

glamping. His 18-acre multimillion dollar glamping resort 
on the shores of Bear Lake, Utah, “the Caribbean of the 
Rockies,” is the fulfillment of that dream in that it allows 
guests to sleep in authentically styled Conestoga (covered) 
wagons, as well as glamping tents. 

“People want to camp,” says Hedges, one of the owners 
of Conestoga Ranch, Canvas Company, and Cabin and 
Company, “but in comfort and without lugging and setting 
up a lot of gear. The wagons are nice because they’re 
moveable. We can place them in wagon circles for large 
groups like family reunions or corporate retreats, or position 
one wagon overlooking the lake for a couple or a family.” In 
keeping with the true spirit of glamping, daily housekeeping 
services are provided. 

“The wagons and tents glow in the evenings,” Hedges 
says. “It’s really beautiful. The resort is built into a hillside 
providing beautiful views of the emerald waters of Bear Lake. 
At night, we provide views of the moon and stars.”

Some wonder how a glamping tent or wagon is any 
different from renting a cabin in the woods or by a lake. 
“You’re closer to nature,” Hedges asserts. “The walls of a 
cabin are thicker than a canvas tent. The entire front end 
of the tent is typically open all day till you go to bed and 
shut the tent flap and turn on the electric heater if needed. 
Each has a beautiful deck extending about 12 feet in front 
of the tent that opens with a rain fly, and each has a private 
campfire. It’s more like living outdoors.”

The new resort, only open since July 1, also offers two-room 
tents with a king bed, wardrobe and side tables in one room, 
and two sets of bunk beds and two twin beds in the other room, 
for a total of eight people. There are also wagons with a king 
bed and two sets of bunks for up to six people; and wagons 
with four sets of bunks for eight. The tents include bathrooms 
and hot showers. Wagon guests use the resort bathhouse.

“The bath house is really cool with 15 private luxury shower 
rooms almost like at a spa, four bathrooms and a nice laundry 
facility,” Hedges says. Resort amenities include a game tent, 
main lodge with restaurant and bar, shake shack, grocery store, 
activities field, and Rendezvous dining tent with charcoal grills, 
picnic tables, dishwashing stations and campfires for those who 
want to cook their own food. Paddleboards and other water 
recreation equipment are available for rent. Onsite diversions 
include live entertainment and rodeos. The cost per night for 
a conestoga wagon sleeping eight starts at $150, with tents 
starting at $220 a night on weekdays.

Conestoga Ranch courtesy 
of Conestoga Ranch 

Conestoga Ranch courtesy 
of Conestoga Ranch 

Conestoga Ranch courtesy of Conestoga Ranch 

Conestoga Ranch courtesy of Conestoga Ranch 

Moab Under Canvas
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“Moose Creek Ranch offers the perfect weekend getaway,” 
says recent visitor Kim Woodbury of Bountiful, Utah. “My 
friends and I enjoyed the serene and calm setting nestled 
in the beautiful mountains. We loved how close it was to 
great restaurant options and activities in Victor, as well as in 
Jackson Hole and Grand Teton National Park.” Woodbury 
recommends trying the food at one of the 24 amazing 
restaurants in Victor, including the Yellowstone Burger at 
The Brakeman American Grill or The Philly at Scratch.

Another recent guest said he loved sitting on the deck 
of his glamping tent enjoying the views of the surrounding 
mountains and canyons. “I could even see the old trails from 
the original ski resort nearby,” he said. “And the drive in 
over Teton Pass was spectacular.”

According to Beard, one reason glamping has risen in 
popularity is because many people want a more minimalist 
lifestyle, which glamping offers. “It doesn’t have a big impact 
on the environment or their budget,” she says.

The two newly built bathroom facilities have electrical 
outlets since the resort has become very popular for 
weddings, and guests want to get ready for the big event 
using their blow dryers and curling irons. Glamping guests 
have full use of the renovated lodge, including Wi-Fi, a 
pool table, TV, communal fire pit, horseshoe pit and lawns. 
Glampers can use the charcoal barbecues or dine out in 
Victor or Jackson. Now in its third season offering the 
glamping tents, the ranch also has accommodations in its 
eight cabins with kitchenettes (sleeps two to four), two 
luxury rendezvous cabins (sleeps two) and ranch house 
(sleeps 10 to12), plus offers RV hookups. The least expensive 
option is a glamping tent at $100 per night. 

“It’s interesting to me that a lot of our brides and grooms 
choose to stay in our glamping tents instead of our more 
luxurious accommodations,” Beard says. “And they love it!”

Wedding parties can use the spacious lawn by the creek for 
outdoor ceremonies and dinners or move to the historic barn 
decorated for parties complete with electricity, a large wood 
stove, bar area and catering staging. The lodge provides 
nicely decorated bride and groom dressing rooms and is next 
to the lawn designated for wedding ceremonies.

While weddings have become increasingly popular at 
Moose Creek Ranch, the lodge has a great space for family 
reunions or corporate retreats. The large banquet hall can 
accommodate 150 guests and has a modern caterer’s kitchen. 

Moose Creek Ranch in Victor, Idaho
Each of Moose Creek Ranch’s five glamping tents is 

tucked into its own secluded spot among willow bushes and 
trees along Moose Creek. “You can’t see the tent next to 
you, which is nice,” says Jeanette Beard, manager of Moose 
Creek Ranch. Located in Victor, Idaho, in the Caribou-
Targhee National Forest, the ranch is 22 miles from Grand 
Teton National Park and 65 miles from the west entrance of 
Yellowstone National Park.

“The area is perfect for glamping,” Beard says. The 12-by-
14-foot tents are up from mid-May to mid-September and feel 
spacious. “You don’t feel like you’re camping. Each tent has 
a queen bed with a warm Ralph Lauren comforter, battery 
operated lanterns, a wood stove, private fire pit and sitting 
porch with a covered fly where you can relax and read a book 
rain or shine. It’s right by the creek and very peaceful.”

Moose Creek Ranch

Moose Creek Moose Creek Ranch

Download 
Zions Bank 
Community 
on iTunes to
download a 
coupon for 
special deals 
at Moose 
Creek Ranch. 



Just over the hill from Jackson Hole

2733 E 10800 S
Victor, Idaho 84355
www.moosecreekranch.com
info@moosecreekranch.com
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River Dance Lodge in Syringa, Idaho
Wake to the sun glistening on the surface of the Middle 

Fork of the Clearwater, one of America’s first designated 
Wild and Scenic Rivers. Saunter to the Syringa Café for an 
open-air breakfast on the patio and more river views. After a 
day exploring remote central Idaho, soak in a claw foot tub 
under the stars on the back deck of your glamping tent while 
listening to the gurgling creek. Stoke the wood burning stove 
then curl up in your pillow-top bed.

“One of the comments I hear most is how well our guests 
have slept,” says Rachel Householder, general manager of 
Syringa, Idaho’s River Dance Lodge, which includes the 
Syringa Café, eight cabins and three glamping tents.

Located about five hours by car north of Boise, Idaho, 
and 10 hours from Salt Lake City, you have to really want 
to experience the wild side of Idaho’s Clearwater National 
Forest to make the journey. But its remote location is a large 
part of its charm. We only saw one other car while exploring 
the Selway River, and only a handful of hikers on our way 
to Jerry Johnson’s hot springs. And it’s a road trip you won’t 
soon forget, regardless of your route. Take your time and poke 
around every small town you pass. The people are friendly and 
want to know where you came from and why you’re there. 
Each scenic viewpoint is worth a stop and a photo.

And when you arrive, Householder, her husband and two 
kids might all be there to greet you and show you to your 
tent. Each spacious glamping tent offers pillow-top beds that 
can be made into one king or two twins, vintage furnishings, 
chairs, braided rug, small table, battery operated lantern, 
and a wood-burning stove — wood provided. A very clean 
composting toilet is available near the tents and hot showers 
are by the lodge. Fire pits and grills are onsite, but with the 
Syringa Café on the premises, there’s no need for the extra 
work. Prices range from $109 to $124 per night.

Don’t miss the café’s homemade huckleberry pie served 
warm with a scoop of vanilla ice cream. Lorraine Smith, the 
chef de partie, lives next door and makes the pies using her 
grandma’s recipe. “People drive all the way from Missoula 
for a piece of her pie,” Householder says.

One of the fascinating aspects of glamping is that in spite 
of its creature comforts — beds with clean sheets and toasty 
blankets, wood-burning stoves, wood floors and decks — it’s 
still camping. Don’t mistake a glamping tent for a hotel. If 
you’re too lazy to stoke the fire during the night, frost may 
nip at your nose during early spring and late fall. There’s no 
electricity and most don’t offer indoor plumbing. 

That’s what makes it a beautiful experience. It’s a step back 
in time and into nature. It’s a moment to experience life as it 
used to be, outside the confines of a climate-controlled hotel.

River Dance Lodge

River Dance Lodge

River Dance Lodge

River Dance Lodge
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It seems like a no-brainer: If the fast-paced modern world is getting you 
down, take some time off. Head to the hills and get back in touch with 
nature. It’s long been accepted that spending a week with Mother Nature 
is therapeutic but only recently has it been clinically proven.

By Conner Newbold

Photos courtesy of Blue Fire Wilderness

BLUE FIRE WILDERNESS THERAPY

DON’T  
CALL IT  

CAMPING
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Getting Focused
Partially responsible for pushing this new science 

called wilderness therapy into the mainstream is 
Kathy Rex. After spending decades in more traditional 
disciplines of recreational and outdoor therapy, 
she made the decision to focus a little further out. 
As executive director and co- founder of Blue Fire 
Wilderness Therapy located just outside Boise, Idaho, 
she directs a newer, more niche version of that timeless 
“week in the woods” self-prescription.

“Focusing on building relationships with our clients is 
the basis of therapeutic trust and emotional safety,” Rex 
says. “It all starts with Maslow’s Hierarchy of Needs. 
Quality food, clothing and shelter are the first steps in 
building that relationship. From there they can feel safety 
and security, then the feeling of love and belonging to 
something bigger than one’s self, then through this they 
build their self-esteem and then come to some sort of self-
actualization of who they are, what they stand for and 
what is their potential.” 

A Different Kind of Shrink
Wilderness therapy is much more purposeful (read: 

effective) than simply camping, according to Rex. Blue 
Fire works specifically with troubled teenagers with 
emotional, social or behavioral challenges to help them 
simplify and cope with the ever-increasing busyness, 
chaos and connectivity issues of modern life.

“While it is possible to take a few minutes of quiet 
time in a park or on a running trail in the city, the 
vastness of the skies at night and the absence of noise are 
critical in helping humans get in touch with their deeper 
senses and feelings,” Rex says.

Building upon Mother Nature’s medicine, Rex and 
her team boast quite a list of degrees and specialist 
certifications from Ph.D. to M.D., LMFT to LPC, 
and equine therapist to recreation therapist. Teens in 
the program benefit from psychological evaluations, 
specialized group and individual therapy, equine therapy, 
and mindfulness activities such as yoga and meditation, 
just to name a few.



Welcome to the Neighborhood! 
Three and Three Uncommons: Three entrepreneurs have collaborated to  

create three unique spaces in a historic downtown building: Current restaurant, 

bar concept Under Current and a food hall featuring local purveyors. 

downtownrising.com



64  July/August 2015

Don’t Go It Alone
Although the individual teen is the focus of the 

program, Rex says there’s no way of achieving lasting 
change without the help of the entire family.

“We believe in the value of repairing family systems 
and relationships,” she says. “Often times, there have 
been challenges for so many years that the family is stuck 
in a cycle of negativity or avoidance — or they could 
simply be unaware of how to make things better.”

To combat those problems, Blue Fire invites teens’ 
families to come together in the wilderness for a four-
day family workshop with their kids. While there, they 
participate in therapy groups and adventure experiences 
as a family, building unity, changing perceptions, and 
seeing the change in their child or sibling. 

Lasting Successes
And change does indeed happen, Rex asserts. 

Sometimes it is immediate and long-lasting and other 
times it is subtle until a defining moment brings the 
lessons back to one’s awareness.

“My favorite stories are ones from graduates 10 or 
more years later, often times after becoming parents 
themselves,” she says. “They remember the hard times, 
they appreciate the simple things, but mostly they 
remember the people they were with.”

But at the heart of it, wilderness therapy really does 
have a lot of similarities to simply unwinding in nature 
for a while. “The basic premise of wilderness therapy is 
to leave the distractions and worries of day-to-day life 
behind, immerse oneself in the quiet and simplicity of 
Mother Nature, and spend time thinking about what’s 
important in our lives,” Rex says.
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Wake to the mellow, inspiring tunes of “Acoustic Sunrise.” 
At the bottom of each hour, learn about a new community 
group in a brief vignette. Come noon, listen to female 
performers on “Twelve O’clock Women Who Rock.” And on 
late Saturday afternoons, groove to reggae music on the 
“Smile Jamaica” show. 

Every week, 90.9 FM KRCL listeners experience an 
eclectic, distinctly local playlist. As the nonprofit radio 
station marks 35 years on air, founder Stephen Holbrook 
explains how KRCL has emerged as a soundtrack for the 
Wasatch Front. 

By Heidi Prokop

Photos courtesy of KRCL

LOCAL RADIO STATION’S 
FOCUS ENDURES

CELEBRATING 35 YEARS

AIRWAVESON THE
KRCL founder Stephen Holbrook

Used by permission, Utah State Historical Society.

KRCL midday host Eugenie Hero Jaffe and music director Ebay Jamil Hamilton spin the tunes while appealing to listeners during 
the station’s successful Spring Radiothon fundraiser.

Sam Smith is among the volunteer DJs who 
have hosted KRCL shows over the course of its 
35 years on the air.
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Station With an Identity
“I tend to see a lot of KRCL bumper stickers,” Holbrook 

says. “People identify with it, something like a cause, 
something like a statement, something like who they are. 
They are often people who like nature, enjoy interesting 
music, go to concerts and explore what’s going on in the 
world. So I think there’s a cultural identity associated with 
listening to KRCL.”

Holbrook was a Freedom Rider in the 1960s who helped 
register African American voters before he served three terms 
in the Utah State Legislature as a representative of Salt Lake 
City’s University of Utah area. Through his involvement 
during the 1960s and 1970s in neighborhood council 
meetings, poverty organizations and anti-Vietnam War 
activism, he felt compelled to find an alternative media space 
that would foster community connections and the Beehive 
state’s burgeoning multiculturalism. A community radio 
station fit the bill.

Live in 1979
It took nearly six years, countless meetings with 

stakeholders and two Federal Communications Commission 
licensing applications before the station went live on Dec. 3, 
1979. Pete Seeger’s civil rights anthem “We Shall Overcome” 
was the first song to play on 90.9.

Volunteer DJs hosted the majority of programs offered 
over the years — with music and information targeting niche 
groups including Hispanics, African-Americans, feminists 
and disabled listeners. Cultural programming that endures 
today includes “Living the Circle of Life,” a Native American 
music show airing Sunday mornings, as well as Vietnamese 
and Polynesian music shows. To broaden and build a more 
consistent audience during weekday programming, KRCL 
introduced professional DJs in 2009. Weekend and nighttime 
programming is still presented by volunteers, including 
Saturday night’s “Loud and Clear,” a show hosted by 
teenagers participating through Spy Hop, a digital media arts 
organization. 

Local People, Local Information
“Much of the music on KRCL — whether it be blues, 

rock, bluegrass, reggae — simply didn’t exist in the market 
during the early 1980s and 1990s,” Holbrook says. “Now, 
with satellite radio, you have an unending supply of options, 
but the reason KRCL fulfills its function is it’s done by local 
people, with local information. Even if you find these genres 
of music on satellite radio, you can’t find the connections.”  

While radio audience trends show declines in listeners who 
can now customize their own playlists, KRCL’s market share 
has gone up, reaching approximately 75,000 listeners each 
week, according to Holbrook. 

“What that means is our listeners are tending to stay with 
us,” he says. “They haven’t given up on radio.”

Volunteer Ellen Parrish joins KRCL DJs John 
Florence and EBay Jamil Hamilton on the 
microphones during the April Radiothon.

Celtic-infused singer-songwriting duo The Burns 
Sisters, Annie and Marie, chat with KRCL listeners 

during a Radiothon from the 1990s.



Sign up for Strut Your Mutt Walk/Run. 
You make many new dog friends, smell many good smells, and do 
local doggie shelters good. Join the pack and have your dog walk you.

Human!
Stay. Read. 
Important.

Fundraising Dog Walk,
5K Run and Festival

October 24th 
Liberty Park

8:30 a.m. register • 10 a.m. start
strutyourmutt.org

Strut Your Mutt
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Wally Huffman

At Home in Sun Valley

By Breanna Olaveson

Photo by Caroline Woodham

Sun Valley, Idaho, has always been a great place. But it just keeps 
getting better, thanks in large part to people like Wally Huffman.

The former general manager of Sun Valley Company, which owns 
Sun Valley ski resort; Sun Valley village; several hotels; and food, 
beverage, retail and recreational facilities, “retired” in 2009. But he’s 
continued working to make Sun Valley a great place to live and visit, 
this time in real estate development for the Holding family, owners of 
Sun Valley Company.

Coming to Sun Valley
Huffman hasn’t always been Mr. Sun Valley. He spent the 

1960s as a university student at the University of Oregon in 
his native state. In his early adult years, he studied music, 
received an education degree, did graduate work in music 
history and served in the Navy. 

Things changed in September 1968, shortly after Huffman 
received his military discharge.

“I decided that I would go skiing for a year,” Huffman 
says. “I had family in Sun Valley. I basically dropped out of 
school for a year and came to Sun Valley to learn to ski. I’ve 
been here ever since. I found a home here.”

He also found his wife, who came to Sun Valley from 
California to work for the winter. The two married and 
stayed in Sun Valley together until her death in 1985.

General Manager
Not long after he moved to Sun Valley in 1968, Huffman 

launched a career working for the Sun Valley Company. In 
less than a decade, he worked his way through the company 
ranks to become general manager.

He discovered a new aspect of his career in 1998, when 
Robert Holding became part of the committee to bring the 
Winter Olympics to Salt Lake City. Holding owned Snowbasin 
Resort in Utah and hoped to prepare it for ski events.

“Snowbird was having some political issues at the time,” 
Huffman says. “The canyon was so narrow and hard to 
access that the Forest Service wouldn’t allow them to hold 
the downhill at Snowbird. So Holding stepped in and said he 
would develop the downhill course at Snowbasin. In order to 
accomplish that, we master planned the entire mountain. That 
was the very first time I got involved with master planning.”

Holding and Huffman’s master plan was approved by the 
U.S. Forest Service. The men’s and women’s downhill and 
super-G events were both held at Snowbasin during the 2002 
Olympics. But perhaps more significantly to Huffman, he 
possessed new skills that he would use for years.

Managing and Developing Real Estate
Huffman has now been involved in real estate in Sun Valley 

for the past six years. His team has developed 44 single-
family estate lots and 12 custom townhomes, with 35 more 
custom townhomes in progress.

Even better, Huffman says, is that he gets to work with his 
second wife, Lauren Tyler, an interior designer who works on 
the Sun Valley townhome developments. They have shared great 
success in and around Sun Valley, with more to come — the 
team recently annexed 150 acres in Blaine County, Idaho, and at 
the base of Bald Mountain into the city of Ketchum, Idaho. 

Like Wally Huffman, the area will only get better with time. 



A Real Team Effort 

Few events showcase Utah’s breathtaking—and intimidating—terrain like the Tour of Utah. Since the beginning of 
the Tour, Zions Bank and the Tour have been a winning team, proud to promote Utah and the Tour to a global audience. 
This year, the Tour is more exciting than ever, and founding partner Zions Bank will be there, supporting this true contest 
of champions as the world’s best cycling teams tackle America’s Toughest Stage Race™.  August 3–9  tourofutah.com 

Founding Partner
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Jeff Golightly

Connecting Jackson to the World

By Amelia Nielson-Stowell
Photo by Kevin Kiernan

After graduating college, Texas boy Jeff Golightly planned to spend a few 
months exploring the national parks before beginning a master’s degree.

While traveling through Jackson Hole, Wyoming, a job listing in the 
local newspaper caught his eye. A small lodge in the mountain pass 
of the Bridger-Teton National Forest was looking for help. He applied 
on a whim, got the job and the master’s degree fell by the wayside.

“I got lost in Wyoming and never wanted to leave,” says Golightly, 
president and CEO of the Jackson Hole Chamber of Commerce. 
“This became home very quickly.”

From Desk Clerk to General Manager
Twenty years ago, Golightly never imagined that seasonal 

job at Togwotee Mountain Lodge would lead anywhere. 
Yet in a few short years, he moved from front desk clerk 
to general manager. During Golightly’s leadership era, he 
worked with three different owners — a mom-and-pop 
partnership, a private equity firm and a national corporation. 
“It was very exciting,” Golightly says. “I loved my job.”

But when a spot opened up at the chamber, he was ready 
for a new opportunity. Though Golightly had lived in the 
area for decades and was serving on the Jackson Hole Travel 
and Tourism Board, he never felt a part of the city because he 
worked in a remote lodge an hour north of Jackson.

“The chamber job allowed me to connect to the 
community,” Golightly says. “I went from being the hermit 
on the hill to being in the fishbowl.”

Despite the change in locale, the new job “felt like a 
natural fit,” Golightly says. At Togwotee, he was working 
hard to market the lodge as a destination. Now his job is to 
sell Jackson Hole as the next great ski town.

Combined efforts of the chamber, the local tourism board 
and the business community have paid off. Last year, Jackson 
Hole Mountain Resort had record attendance in excess of  
13 percent. This year, though total snowfall was half of 
2014’s landmark snow season, attendance was still only 1  
to 2 percentage points off from last year.

“There’s a lot of good buzz about Jackson right now, and 
we feel like we’re hitting our stride as a tourism destination,” 
Golightly says.

Jackson’s Best Advocate
Residents are taking notice, too. Last year, Golightly helped 

lobby for a critical county lodging tax that passed by 78 
percent in November 2014. Twelve years ago, that same tax 
bill didn’t garner half the votes needed to pass. Those lodging 
tax dollars offset visitor impact fees (like trash collection and 
transit) and help promote tourism. 

The chamber also lobbied for increased state support 
for tourism, which Golightly notes is becoming vital 
to Wyoming’s economy. Tourism is the No. 2 industry 
in Wyoming, a far second behind No. 1, minerals and 
extraction. However, as energy prices drop, lawmakers 
understand that having a diversified economy is important.

“When you have the primary sector of your economy 
declining, it’s time to invest in No. 2,” Golightly says.

Jackson Hole is more than just the site of Golightly’s 
unlikely career. He met his wife, Amy, here, and the two 
are outdoor lovers — they mountain bike, snowboard, 
backcountry snowboard and hike together.

“We feel so incredibly fortunate that we can live in such 
a magical place where right out our backdoor we can really 
experience our recreation passions without a drive at all. It’s 
beautiful,” Golightly says. Forever the advocate for Jackson 
Hole, he adds: “Tell all your friends.”





74  July/August 2015

Speaking on Business
Hosted by Chris Redgrave
See www.speakingonbusiness.com for radio listings

Saffron 
Valley

Did you know saffron is considered one of the most expensive spices 
in the world? As many as 75,000 saffron blossoms are sometimes 
required to produce a single pound of the spice. Since saffron is 
mostly cultivated and harvested by hand, it involves much labor,  
which is the reason for its high cost.

Lavanya Mahate could tell you of its most important use: 
cooking. It’s an essential ingredient in many of the dishes she 
prepares at her restaurant, Saffron Valley, with locations in 
Salt Lake City and South Jordan, Utah.

Saffron Valley’s specialty is offering a diverse selection of 
Indian foods rather than concentrating on just one region 
of the country. From the north come tandoori dishes, baked 
in the clay oven. From the south are dosas with a batter 
made from lentil beans and rice, and then soaked overnight 
to form dough. And the East Indian kati rolls are not to be 
missed. She also has a selection of Indian street foods that her 
customers love. Of course there are traditional curries and 
naan breads as well. As for dessert? One of the restaurant’s 
most popular is gulab-jamun. This is a sweetened dough ball 
served with rose water.

It was almost five years ago that Mahate turned her 
passion into a business and opened Saffron Valley in South 
Jordan. Two years later she opened a second location on E 
Street and South Temple in Salt Lake City. The neighborhood 
restaurant has been well-received by people living in the 
Avenues as well as those working downtown. She’s also 
expanded her catering operation with the new location.

Mahate is so dedicated to sharing the food from her 
homeland that she also started a line of her own spice blends 
so it’s easier for people to cook Indian food at home.

With Saffron Valley’s two locations, Mahate is adding 
to the important development of job creation and keeping 
Utah’s unemployment rate as one of the lowest in the U.S.

Saffron Valley
With locations in Salt Lake City and South Jordan
www.saffronvalley.com

Chef Loganathan Kannan and owner Lavanya Mahate
Photos by Kevin Kiernan

Download Zions Bank Community on iTunes to
download a coupon for $1 off the lunch buffet and  
10 percent off catering of $100 or more at Saffron Valley.
Also, hear the radio spot for Saffron Valley. 
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Speaking on Business
Hosted by Chris Redgrave
See www.speakingonbusiness.com for radio listings

Neumont 
University

Life-changing success stories of his graduates are what keep 
Neumont University President Ned Levine motivated. Stories like the 
one about a young student who couldn’t afford to go to school and 
arrived at Neumont on a bicycle.

The student interviewed Levine to make sure Neumont 
was the right fit, and with financial assistance the student 
attended for a year then went on a two-year LDS Church 
mission. After his return, he got right back into the program 
and finished within two years, before some of his peers. He 
ended up with a great tech job in Utah. Levine will tell you 
these types of stories happen over and over.

Neumont University in Salt Lake City is serving Utah’s 
thriving technology industry that employs more than 
140,000 people and pays salaries approximately 85 percent 
above the state average. It is also recruiting talent into the 
state since 82 percent of its students come from out of state 
and approximately 40 percent of its graduates stay in Utah.

Students appreciate this accredited university for its 
accelerated graduation time. You can complete your 
bachelor’s degree in three years through project-based 
learning about the most current technology. The university is 
closely connected to tech companies across the U.S. enabling 
it to develop curriculum based upon industry needs. 

Information technology is one of the few recession-proof 
businesses that continues to thrive even as other industries 
struggle. That’s why 97 percent of Neumont grads are employed 
just after graduation. It helps that students often work on real 
projects for companies while at school that later hire them.

Neumont University is on a roll right now with graduates 
taking jobs with companies like Google, Amazon, Yahoo and 
Towers Watson. These are great jobs with an average salary 
of $63,000 per year.

Neumont University
143 S. Main St.
Salt Lake City, UT 84111
888-638-6668
www.neumont.edu 

Ned Levine
Photos by Kevin Kiernan

Download Zions Bank Community on iTunes to
hear the radio spot for Neumont University.
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Kaycee Feild
Kaycee Feild is the son of ProRodeo Hall of Famer and 

five-time World Champion Lewis Feild. Kaycee credits his 
dad as his mentor and hero as well as his inspiration to 
continue working toward being the best bareback rider  
of all time. 

“No one in the history of rodeo in any event has done 
what Kaycee has done by winning four National Finals 
Rodeo average titles and four gold buckles in succession,” 
Bainbridge says. “If he wins this year, he will tie for the 
most bareback riding world titles in history with five.” 

Kaycee Feild is a self-diagnosed “adrenaline junkie” 
who also enjoys snowmobiling, hunting and anything else 
that gets his blood pumping. When he was younger, he 
raced motorcycles as well. But, he says, there’s nothing in 
the world like the rush of eight seconds on the back of a 
bucking bronc. 

Bareback riders endure more abuse, suffer more 
injuries and sustain more long-term damage than all 
other rodeo cowboys. But none of that matters to Feild. 
And he isn’t shy about what motivates him. 

“I want kids to think ‘He rode bucks with authority,’” 
says the 28-year-old Feild. “I want to be known as the 
best that’s ever been, not just the best right now.”

If you can’t make it to a rodeo to see these future 
legends in person, YouTube has scores of highlight videos 
of Kaycee Feild and the Wright brothers. See for yourself 
the athleticism and determination it takes to stare down 
the dangers of rodeo competition and come out crowned 
a world champion. 

Kaycee Feild

Kaycee Feild
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The Wrights
Bill and Evelyn Wright of Milford, Utah, have raised 

13 children. That accomplishment alone deserves 
a gigantic trophy. On top of that, six of their seven 
sons compete in the Professional Rodeo Cowboys 
Association’s saddle bronc riding events, and three of 
them have achieved World Champion Rodeo Cowboy 
status. That’s a lot of accolades for one household. 

Although Bill Wright was never a world champion, he 
dabbled in the sport in his younger years. This, along with 
raising his kids around farming and ranching, inspired 
his oldest son, Cody, to take up the sport in his teens. 
Cody won the World Championship title and gold buckle 
in 2008 and again in 2010. From there, sons Cal, Alex, 
Jake, Jesse and Spencer followed in big brother’s footsteps: 
Jake was the 2013 world runner-up; Jesse the 2012 world 
champion; and Spencer is the current world champion.

“Our dad encouraged us, and we pretty much all 
followed him,” says 23-year-old Spencer Wright, the 
second youngest son and World Champion in saddle bronc 
riding. “I don’t ever remember feeling like I wasn’t going 
to (compete). There was never a question, I just lived it.”

Making History
Having so many family members compete is a rarity 

for the sport. But having them excel to championship 
level is historic. 

“Four brothers qualifying for the Wrangler National 
Finals Rodeo in the same year? That’s never been done 
in the history of the sport,” says Jim Bainbridge, senior 
PR coordinator for the PRCA. “Name a sport, any sport, 
where four brothers are achieving at the highest level. 
There is no equivalency.” A film crew from Southern Utah 
University is producing a documentary on the family’s 
dynasty (the same crew already released a documentary on 
Cody Wright’s quest for a title called “Born to Ride”).

The title of world champion is bestowed upon the 
cowboy earning the most money in his chosen event. The 
season runs from Oct. 1 to Sept. 30 with the Wrangler 
National Finals taking place in Las Vegas every December. 

Only the top riders are invited to the finals, where 
destinies can change in a just a few days. Before going 
into last year’s finals, Spencer Wright sat in 11th place. 
But after an amazing run he came out of the event 
victorious, claiming the gold buckle as the highest earner 
of the year. It makes the more than 200 days a year spent 
on the road traveling from rodeo to rodeo worth it.

There are nine events in the PRCA ranging between 
two types of competitions: the rough stock events like 
bull riding and the Wright’s specialty, saddle bronc 
riding; and the timed events like steer wrestling and team 
roping. The most dangerous is arguably bareback riding, 
and Kaycee Feild from Spanish Fork, Utah, currently 
dominates that event. 

Spencer Wright

Spencer Wright

In the May/June issue of Community magazine, the photo captions for Spencer Wright and Kaycee Feild were mistakenly transposed. 
Lumin Publishing regrets the error. These are the corrected pages with accurate photo captions.
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About 12 years ago, James decided to turn his lifelong 
love of beekeeping into a profession. Despite already 
owning a successful floor covering business, James started 
Slide Ridge Honey in 2002 with a commitment to make it 
his full-time focus. The family owned business originally 
sold raw honey, but James knew he would have to do 
more to stay competitive with the increasing number of 
beekeepers in his local area.

His experience as a business owner had proven that 
a company’s uniqueness and originality would give it 
the opportunity to thrive in a competitive marketplace. 
So the company started renting some of its hundreds of 
beehives to California almond growers and Idaho onion 
farmers to pollinate their blossoms.

His drive for success also fed the innovation that went 
into building his own vinegar reactor, a project that took 
seven years. The reactor enabled the company to produce 
its own quality honey wine vinegar — a product sold by 
only a few companies in the world. The product has been 
successful and garnered rave reviews from food critics 
worldwide. The vinegar is currently sold in 14 states and 
through the company’s website.

Slide Ridge Honey continues to evolve, thanks to James’ 
boundless energy and creativity, as well as a 7(a) loan from 
Zions Bank in 2014 for debt refinancing and working 
capital. Additional vinegar flavors, a line of marinades and 
other new products are currently in development.

Slide Ridge Honey
Martin James, CEO
P.O. Box 66
Mendon, UT 84325
sales@slideridge.com
435-752-4956

Martin James was 9 years old when he convinced his 
mother to enroll in a beekeeping class at Utah State 
University. With the professor’s permission, James 
accompanied his mother to class. His fascination with 
bees had begun but would never truly be satisfied 
until he reached adulthood.

Martin James
Driven to Bee Successful

Jean James, Elmer James, Mike James, Martin James, Karla Bingham and Kelli Bess
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US Key Player in Global 
Economic Success
Zions Bank Trade and Business Conference
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The key player in this link is and must continue to be the 
United States. That was the primary theme shared at the 14th 
annual Zions Bank Trade and Business Conference on May 
12 at the Grand America Hotel in downtown Salt Lake City.

The half-day event attracted several hundred business 
leaders and entrepreneurs from around the region and 
offered executives briefings on geopolitics, economic 
conditions and American competitiveness.

“As Utah’s economy continues to strengthen and more 
companies enter foreign markets, our trade and business 
conference serves as a resource to provide strategies for 
businesses to succeed both locally and globally,” says Zions 
Bank President and CEO Scott Anderson. “Zions Bank 
is proud to be the only bank in Utah that has dedicated 
international banking personnel in the state, ready to help 
clients. From correspondent banking relationships to our ties 
with the U.S. Commercial Service and World Trade Center 
Utah, we have the connections that can help businesses forge 
new relationships and generate deals.”

In September, Zions is partnering with Word Trade Center 
Utah to host a trade mission to Hong Kong and China.

At the May conference keynote speakers Sir John Major, 
former prime minister of Great Britain and Northern Ireland, 
and Bret Stephens, foreign affairs columnist and deputy 
editor at The Wall Street Journal, discussed the role America 
plays in the world’s economies and the need for a strong 
foreign policy.

Utah Gov. Gary Herbert updated the local economic 
outlook on international trade, while Sarah Hewin, chief 
economist for Standard Chartered Bank of the United 
Kingdom, provided an update on the economic outlook  
in Europe.

Many countries around the globe are mired in political 
uprisings, facing multiple social dilemmas and battling 
threats of terrorism.

The world’s economy and the need for strong 
international trade, however, link every nation and all 
people together — despite borders, cultural conflicts and 
differences in national philosophies.

By James Rayburn
Photos by Kevin Kiernan

Download Zions Bank Community on iTunes to
see more photos of the Trade and Business Conference.

The Salt Lake Children’s Choir sings British 
anthems in honor of Sir John Major.
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Sir John Major
Despite what some view as an unsafe world with unstable 

governments and strained political relationships, cooperation 
between nations is actually strong — primarily because of 
common economic interests, according to Major, prime 
minister from 1990 to 1997.

“We all need one another and more than ever before we 
are all dependent upon one another,” Major says. “During a 
turbulent time that is surely a very comforting thought.”

Though many countries have economies on the rise, the 
United States, China and the United Kingdom still drive 
world commerce. America, in particular, leads the way.

“Politically and diplomatically, the U.S. is still immensely 
powerful,” Major says. “Militarily she cannot be challenged 
in a serious war. However China grows, whatever the 
European Union’s fate turns out to be, and however the 
Brazils, the Indonesias, the Turkeys of this world comport 
themselves, overall, and by a large margin, the United States 
is still the biggest kid on the block.”

Nations thrive economically when they decrease government 
regulations, reduce deficits and taxes, and act to create jobs.

“As soon as they do that they will discover extraordinary 
potential,” Major says.

Bret Stephens
Winner of the 2013 Pulitzer Prize for commentary 

and author of the book “America in Retreat: The New 
Isolationism and Coming Global Disorder,” Stephens warns 
of the perils of a weak foreign policy, emphasizing a concept 
stressed by former U.S. President Harry S. Truman during 
World War II.

“If America is going to be prosperous at home it needs to be 
secure abroad,” Stephens says. “And by the way, vice versa. 
Security at home also requires our prosperity abroad. Issues 
like trade, commerce and security are intimately linked.”

The growing sentiment that the United State should isolate 
itself from the problems and conflicts of the world and deal 
only with issues at home will result in less security and a less 
prosperous economy, Stephens says. America should not be 
the world’s police for altruistic reasons but for self-interest — 
to protect the world America helped make. Isolationism will 
result in a proliferation of crises around the world that will 
eventually require a more costly resolution.

“We should deal with problems when they are small and 
manageable,” Stephens says.

Zions Bank’s Scott Anderson, Gardner Company’s Kem Gardner, Sir John Major  
and Utah Gov. Gary Herbert

Sir John Major

Bret Stephens
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Gov. Gary Herbert
Herbert, chair of the National Governors Association, 

says Utah continues to lead the nation in job growth and 
business expansion and is ranked in the top 10 in every 
business category by the U.S. Chamber of Commerce. 
The state’s model for business success, with a spirit of 
collaboration and cooperation, conservative thinking, and 
diversification in business and industry, is a model other 
states are trying to emulate.

“The fact that we have all of our sectors going is 
impressive and bodes well for our future,” Herbert says.

Other nations, due in part to Utah’s high percentage of 
bilingual workers, want to engage and foster relationships 
with Utah companies. More than 90 percent of potential 
customers reside outside the borders of the United States.

“There is not a state in America that is better suited for 
international trade than Utah. It’s time for us to showcase 
Utah and take Utah to the world,” Herbert says.

Sarah Hewin
While economic growth in Europe is nowhere near as 

great as that of the United States and China, it is nonetheless 
stronger than expected, says Hewin, a leader of research on 
European economies. Despite some fundamental problems 
with the European economy and uncertainty regarding the 
future of the European Union, there is optimism in the region 
for continued growth, especially with easing of lending 
standards and increased investment.

“We do see consumers driving the (European) economy for 
the rest of this year,” Hewin says.

2015 Global Pacesetter Award
In 2002, Hanko Kiessner, a German citizen and graduate 

of the University of Utah, founded the company Packsize 
International, a packaging manufacturing and technology 
company. The new industry allows customers to make their 
own boxes without the need to invest precious capital into 
equipment, maintenance and programming.

Packsize was honored with the Global Pacesetter Award 
for being a global leader with its trademark On Demand 
Packaging system. 

Utah Gov. Gary Herbert

Sarah Hewin

Hanko Kiessner

Zions Bank’s David Clark (right) presents the Global Pacesetter Award to Hanko Kiessner, CEO of Packsize International, 
flanked by his management team.
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Added to that mix is the uncertainty of what the interest 
rate will be when it’s time to finally lock into a mortgage. If 
we don’t lock and the rate goes up, will we still be able to 
afford the monthly payment? What if we lock and the rate 
goes down?

The new Z Lock construction loan now offered by Zions 
Bank takes that mortgage rate worry away.

“This type of construction loan takes the biggest worry 
out of building a new home,” says Jeremy Lowry, senior 
vice president and manager of Home Financing for Zions 
Bank. “There’s a lot of security in knowing the rate on your 
mortgage is not going to go up after that first shovel of dirt is 
turned. This is a very unique type of loan.”

Below are three benefits of a Z Lock loan.

1. The Seven-month Lock
With a Z Lock loan, those constructing a new home  

can lock into a mortgage interest rate as long as they 
complete construction and close on the final mortgage  
within seven months.

“If mortgage rates increase during the construction period 
it doesn’t matter because the homebuyers have secured and 
obtained their rate in advance. They know their rate will 
never be higher,” Lowry says.

2. 15-Day Price Protection
If interest rates lower during construction, those who lock 

into a rate on a traditional construction loan feel like they 
left money on the table. It’s the rolling of the dice that many 
face when making their rate-lock decision.

With a Z Lock loan, however, if mortgage rates are  
lower than the locked rate 15 days or less prior to closing, 
then the lower rate applies. The Z Lock not only ensures  
that the interest rate won’t increase but that the rate may 
even decrease.

“If interest rates are lower any time during the 15-day 
period prior to closing, that’s the rate the customer will get. 
The deal they thought they were getting can’t get any worse, 
only better,” Lowry says.

3. Buying Comfort
Everyone who buys or builds a home wants to know what 

the monthly mortgage payment will be and whether it’s a 
payment they can afford. For some, the payment uncertainty 
is a deterrent to new construction.

The Z Lock loan, offered since early April, is already 
stimulating interest from builders and homebuyers.

“The level of assurance that this type of loan provides is 
quickly becoming very popular with our customers,” Lowry 
says. “This is a great product that Zions now offers that 
makes building a new home an even more attractive option.”

Building a new home comes with much uncertainty and new decisions 
to make every day. Do we upgrade our flooring? Do we want to add 
this component or subtract that one? What colors or styles do we 
want? Which contractors do we want doing which work?

By James Rayburn

Z Lock Loans

3 Benefits to  
New Construction  
Loan Product

*Loans subject to approval. Restrictions apply. See your financial center for details. Member FDICzionsbank.com®
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Zions Med, a division of Zions Premier Wealth 
Management, has been meeting these specialized banking 
needs for more than 10 years through highly trained 
medical banking specialists.

“Physicians believe they have more unique and more 
complicated financial needs than other professionals, 
and we agree with them,” says Preston Keller, regional 
director of Zions Med. 

Zions is the only bank with an entire team of dedicated 
medical banking specialists and a complete suite of 
products and services devoted solely to physicians who 
need assistance. Surveys show that less than 10 percent 
of physicians feel they are adequately prepared for 
retirement. And less than half use a financial adviser, have 
a deep knowledge of banking and personal finance, or 
have a wealth management plan.

Below are five ways Zions Med addresses the unique 
banking needs of medical professionals.

1. Offers MDs a Financial Physical
Similar to a doctor analyzing a patient’s physical 

condition, Zions Med bankers regularly analyze the 
financial condition of their clients. Zions Med specialists 
meet together with each client and review every financial 
area in depth. 

“With this information we’re able to give very specific 
recommendations,” Keller says. “Clients leave educated 
and with a thorough plan of action that we can both 
work together in executing. Just as they coordinate a 
patient’s care, we’re coordinating their financial care and 
acting as a trusted financial professional.”

2. Develops a Personal Financial Plan
Physicians have unique lending, banking, insurance 

and estate planning needs. Zions Med helps clients 
manage their personal finances and develop a personal 
financial plan. “Doctors who are still working when 
they are 65 should be doing so because they want to, not 
because they have to,” Keller says.

3. Helps With Business Banking
Doctors, whether working in private practice, at a 

hospital or in a partnership, have equipment to buy 
and daily bookkeeping and payroll to manage. They 
have contracts to negotiate and compliancy issues to 
understand. “We have people who are dedicated to these 
needs and who are experts in these matters,” Keller says.

4. Delivers Express Banking
It’s often difficult for doctors to find time to drive to a 

bank to make a deposit, sign loan documents or conduct 
common banking business. Zion Med’s express banking 
takes banking to a physician’s home or office and 
accommodates their hours.

“To physicians, time literally is money,” Keller says. 
“We recognize their time constraints and busy schedules 
and are often able to take banking matters to them with 
our on-call bankers.”

5. Offers Convenient Locations
Zions Med’s main office is located in the south tower 

on the campus of Intermountain Medical Center in 
Murray, Utah. A branch office recently opened across 
from Dixie Regional Medical Center in St. George and 
other locations are currently being considered.

“Having a team of dedicated specialists working with 
physicians on a concentrated basis allows us to become 
better acquainted with their industry, more familiar with 
their terminology and more knowledgeable about the 
financial challenges they face so we can take care of the 
banking and let them do what they do best,” Keller says. 

Physicians work long and inflexible schedules and shoulder extreme 
responsibilities. They are highly paid for their education, dedication and 
professionalism. Thus, their banking and financial management needs 
are unique.

By James Rayburn

5 Ways Zions 
Makes Banking 
Easier for MDs 
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Complete Democrat Control
When Obama came into office in 2009, he switched 

control of the executive branch from Republican to 
Democrat. At the time, Congress was also controlled by 
Democrats in both the House and the Senate. With all 
three branches of government under Democrat control, the 
president accomplished several of his policy objectives. The 
most dramatic of these accomplishments was passage of the 
Affordable Care Act in March 2010.  

A Shift in Power
However, as has happened in the past, the American 

people tire of one party having too much power over all 
parts of the federal government. After the 2010 midterm 
elections, Republicans took control of the House, while 
Democrats remained in charge of the Senate. This created 
a divided Congress and made passage of controversial bills 
much more difficult. The result was what many called a “do 
nothing Congress” in which few bills passed.  

A Different Kind of Divided Government
In 2014, Republicans made remarkable advances in 

Congress and took back wide margins of control in both the 
House and Senate. Since this most recent change, Washington 
has returned to a different kind of divided government.  

The presidency is held by one party while Congress is held 
by the other. Often this form of government can be a recipe 
for success. It was a similarly divided government in the mid-
1990s that resulted in fundamental reform to our nation’s 
welfare system. This reform is a model of how to get things 
done, even with a divided government.

Many people predicted a window of opportunity to get 
big things done in Washington this year, including changes to 
health care, taxes, energy and financial regulation. However, 
with Republicans promising to send many more bills to the 
White House — and the president’s threats to veto coupled 
with his executive actions on issues such as immigration 
reform, Cuba and Israel versus Iran — it seems that the fight 
for fundamental reform could be facing an uphill battle. 

Presidential Campaign Blocking the Way
In addition to the power struggle between Obama and 

Congress, the 2016 presidential campaign is beginning 
to heat up, resulting in the redirection of Washington’s 
attention. There was hope the election would not 
overshadow Congress until later in the year, however, 
presidential contenders continue to gain more attention while 
the window of opportunity for fundamental policy changes 
is waning. 

The New Normal
Adjusting to a new normal in Washington means accepting 

the truth that change is difficult and getting things done is 
hard work. However, the nation can count on one constant 
amid the change, which is that the incentive structure in 
Washington will always remain the same — to survive 
politically and keep your job.

Nothing is as constant as change, especially as it pertains to 
our nation’s capital. Washington D.C. is a dynamic and evolving 
environment and understanding these changes can be difficult. 
In particular, the recent changes in Congressional control present 
a challenge to President Barack Obama. How will Republican 
control of both the House and Senate impact public policy 
strategies in the 114th Congress?

By Robert Spendlove

Adjusting to  
the New Normal 
in Washington

Zions Bank’s Economic and Public Policy Officer
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Great Feedback and Exposure
“We’ve already made a number of awesome connections 

that are going to help us succeed,” Stoddard says. “These 
types of competitions are the best way to hone your business 
plan and get a lot of great feedback and exposure.”

Clint Betts, founder of Beehive Startups and judge for the 
Utah Entrepreneur Challenge, says, “Events like this are the 
perfect example of why Utah’s startup community is held 
in such high esteem. The amount of resources, mentors and 
passion on display here proves one thing: There’s no better 
place to be an entrepreneur than Utah.” 

Emerging from a contestant pool of more than 200 student 
entrepreneurs, SimpleCitizen also netted the $40,000 in 
grand prize money. Stoddard has very specific plans for it. 

“We’re going to have a public launch of the SimpleCitizen 
software this summer,” he says. “All the money is going 
toward making sure we’ve covered all our bases.”

Changing the Slow, Expensive Process of Immigration
The idea for SimpleCitizen was born from first-hand 

experience. While helping his South Korean wife through the 
immigration process, Stoddard was stunned at the amount of 
time and money the couple had to spend. After finishing the 
application, he and co-founder Brady Stoddard (his nephew) 
began exploring a simpler method to apply for citizenship. 

“SimpleCitizen is designed to be an easier, quicker, more 
affordable way to file the basic immigration paperwork,” 
Stoddard says. 

Other Utah Entrepreneur Challenge Winners
Best Presentation, Best Tabling, Best Speed Pitch, Best 

Video, Best Product: KiLife Tech, Brigham Young University. 
Wearable child-tracking safety device.

Emerging Entrepreneur: LeurLite, University of Utah. 
Medical device seeking to eliminate bloodstream infections.

Emerging Entrepreneur: Paper Trail, Brigham Young 
University. Website/app dedicated to eliminating the 
messy paper trail that usually accompanies financial and 
accounting records.

People’s Choice Award: Accidental Gentleman, Dixie 
State University. Personalized ties and neckwear. 

Best Technology, Beehive Startup Award, Bootstrap 
Award, Social Impact Award: Align Skate Decks, Utah State 
University. Aluminum skateboard decks. 

Social Impact Award: Rental On Me, Utah State 
University. Online marketplace designed to give users a 
“community closet.”

Social Impact Award: Urban Yield, Westminster College. 
Utah’s first vertical hydroponic farm, growing organic and 
GMO-free leafy greens.

 
Chris Rawle writes for Beehive Startups, an online news 
organization covering the tech and startup ecosystem in Utah. 
Visit beehivestartups.com.

Every blossoming entrepreneur needs two things: connections  
and money. 

At the 2015 Utah Entrepreneur Challenge, hosted by the University 
of Utah’s Lassonde Entrepreneur Institute, a select group of 
entrepreneurs were exposed to both. 

According to Sam Stoddard, BYU student and co-founder of 
SimpleCitizen, the winning idea, “Utah has this amazing community 
of mentors, business people and entrepreneurs who really want to 
help. Winning and being highlighted the way we were makes that 
even easier.” 

By Chris Rawle

Zions Bank Sponsors Student Competition

SimpleCitizen
Wins $40,000 at Utah  
Entrepreneur Challenge

Top left: SimpleCitizen co-founders Sam Stoddard and Brady Stoddard.
Top right: Brady Stoddard, co-founder of SimpleCitizen.
Below: Troy D’Ambrosio, executive director, Lassonde Entrepreneur Institute; Nick Beynon, co-chair, 
Utah Entrepreneur Series; Brady Stoddard, co-founder, SimpleCitizen; Scott Anderson, president and 
CEO, Zions Bank; Sam Stoddard, co-founder, SimpleCitizen; and Dane Money, co-chair,  
Utah Entrepreneur Series.

Photo courtesy Lassonde Entrepreneur Institute

Download Zions Bank Community on iTunes to
see more photos of the Utah Entrepreneur Challenge.
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Helping Rural Economies

Because exports are essential to driving the economy, 
it is necessary for individual regions to have industries 
that can act as stabilizers. For example, tourism can 
diversify rural communities and help them remain 
successful. With a wide variety of natural attractions 
throughout the Intermountain West, many rural areas 
within the region benefit from the economic boon travel 
and tourism provide.

 
Tying Regions Together

One of the benefits of this particular export industry 
is that the positive effects are felt beyond each individual 
destination. According to Vicki Varela, managing 
director for the Utah Office of Tourism, “Western 
state tourism directors have a great philosophy of 
co-opetition. We work together to create the most 
intriguing path to Yellowstone, Arches, Grand Canyon. 
The goal is to make [visitors’] time in the West so 
powerful they want to come back for more.”

Examples of this philosophy are seen in popular travel 
routes such as the Grand Circle or the Yellowstone 
Loop, which expand the impact of one or two popular 
destinations. The Grand Circle encompasses a large 
region of the Southwestern United States including 
Nevada, Arizona, Utah, New Mexico and Colorado. 
Within its boundaries are destinations such as the Grand 
Canyon, Zion National Park, Lake Powell and Bryce 
Canyon, which are linked together by a number of 
scenic routes that can be customized for any itinerary. 
Similarly, the Yellowstone Loop takes travelers on a 
journey across four states from Utah through Idaho, to 
Wyoming and Montana, all while enjoying the many 
attractions along the way.

Exposing the World to the West and the West 
to the World

Between national parks, world-class skiing, pristine 
lakes and a vast offering of outdoor recreation, it is 
no wonder the Intermountain West draws in not only 
domestic travelers but visitors from around the world. 

In 2014, the National Park Service reported more 
than 43 million visits to its travel destinations in the 
Intermountain Region. With many of those visitors 
traveling from outside the United States, local travelers 
have the unique opportunity to mingle with the world 
right in their own backyard. So while summer travel 
plans might not include flights to Paris or Hong Kong, 
resident adventurers can still get an international 
experience by simply hopping in the car and visiting 
their nearest national park. At the same time, they can 
feel good about supporting their local economy.

Tourism Is an Export
Exports are traditionally thought of as the transfer 

of goods out of state or overseas. However, in the 
broader context, an export is something that brings 
outside money into a region. In this way, travel and 
tourism can be seen as one of the nation’s largest 
exports. In 2013, the travel and tourism industry 
within the United States generated $2.1 trillion 
in economic impact. The money spent directly by 
travelers, combined with the jobs supported and tax 
revenue generated, shows how important tourism is 
as an export. 

With summer in full swing, many families across America are packing 
their bags and hitting the roads to embark on vacation adventures 
from coast to coast. In addition to enjoying their various destinations, 
these travelers are also supporting tourism — one of the nation’s most 
important export industries and a valuable economic driver. 

By Robert Spendlove

Zions Bank’s  
Economic and  
Public Policy Officer

How Tourism 
Drives the 
Economy





On Oct. 1, 1873, Zion’s Savings Bank and Trust 
Company opened its doors for business. That day an 
article in the Deseret News stated, “Zion’s Savings Bank 
and Trust Company promises to be one of the most 
important and beneficial institutions ever established in 
the Territory or in this part of the Union.”

Sixteen years after the establishment of Zion’s Savings 
Bank and Trust Company, the Utah Savings and Trust 
company was incorporated in February 1889. One year 
later, the OCC issued charter number 4341 to Utah 
National Bank (later renamed First National Bank of 
Salt Lake City) on June 12, 1890.

The merger of these three banks — First National 
Bank of Salt Lake City, Utah Savings and Trust 
Company, and Zion’s Savings Bank and Trust Company 
— took place on Dec. 30, 1957, forming Zions First 
National Bank. (Incidentally, it was at this time that the 
long-familiar apostrophe in Zion’s was dropped.) The 
combined institution had a total of $109.5 million in 
deposits and maintained the original OCC charter given 
to Utah National Bank in 1890.

Today, Zions Bank operates 125 financial centers 
throughout Utah and Idaho, and our national banking 
charter is now the 122nd oldest active charter in the country.

In a prepared statement at the time of the merger of 
the three banks, Zions First National Bank President 
David O. McKay explained that “the purpose for the 
merger of the three banks is to increase their capacity to 
serve the community.”

Last month we announced several changes designed 
to further increase our ability to serve our clients and 
communities. Paramount among these changes is the 
consolidation of the seven bank charters within Zions 
Bancorporation into a single charter (pending regulatory 
approval). This “new,” combined charter will be the 
125-year-old Zions First National Bank charter.

While this change will substantially simplify our 
structure, it retains all of the key elements that have 
been vital to our success over the years, specifically local 
management, local branding, local decision-making 
authority, local pricing and active engagement in our 
local communities. Frankly, our clients and communities 
shouldn’t notice any difference other than perhaps 
additional enhancements in our ability to make banking 
with Zions simple, easy and fast.

Our commitment is that we will continue to be, as 
predicted by the Deseret News column in 1873, “one of 
the most important and beneficial institutions” in this 
region. Not because of our growth in size, but because 
of a continuation of a 140-year commitment to create 
value for those we serve.
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The Last Word
By A. Scott Anderson 

President and CEO, Zions Bank

The Value of 
Our Charter

The story of our national banking system began in 1863 when 
President Abraham Lincoln signed into law the National Currency 
Act. The law was a response to the assortment of local banks and 
local currency resulting in inconsistent regulatory standards that 
existed before the Civil War.

Idaho Gov. Butch Otter cut the ceremo-
nial ribbon during the dedication of 

Eighth and Main on Feb. 12.
Photo by Josie Patterson-Halford

As part of the National Currency Act, the Office 
of the Comptroller of the Currency was established 
as a bureau of the U.S. Department of the Treasury 
to oversee the execution of laws relating to national 
banks and disseminate rules and regulations governing 
the operations of nationally chartered banks. Today, 
150 years since the creation of the OCC, there are 
approximately 2,150 national banks.

A few weeks ago, I received a surprise visit from 
the OCC presenting Zions Bank with a certificate in 
recognition of our 125th anniversary as a nationally 
chartered bank. A little history lesson might be 
appropriate here.

Pictured above:  
Michael Brosnan  
(center), OCC  
Examiner-in-Charge, 
presents a framed 
certificate in honor of 
Zions Bank’s 125th 
anniversary as a 
nationally chartered 
bank to President and 
CEO Scott Anderson 
and Chairman  
Harris Simmons.
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