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PARTNERS 
IN 
INNOVATION
We’re partnering with Utah businesses 
like these to make them more energy 
ef� cient and sustainable. Through 
innovation, technology, renewable 
options and wattsmart® upgrades, we’re 
helping boost their bottom lines while 
making Utah healthier for years to come.

• Houweling’s Tomatoes uses CO2 
and heat from our power plant to 
grow tomatoes.

• Weber State University becomes 
the � rst major basketball arena in 
the nation to install LED lighting.

• Loveland Living Planet Aquarium 
achieves sustainability goals.

Go to wattsmart.com to learn how 
we can partner with your business.
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Houweling’s Tomatoes

Weber State University

Loveland Living Planet Aquarium

Rocky Mountain Power’s Currant Creek plant
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Located in St. George, the Sunbrook master-planned 

community is just minutes away from miles of 

beautiful hiking & biking trails and shops & 

restaurants—all surrounded by the majestic scenery 

of Southern Utah. Whether as your new vacation 

retreat or primary home, the quiet seclusion of 

Sunbrook sets you apart from the ordinary and puts 

you close to life’s simple pleasures. 

• New View and Golf Course Homes Available 

• Custom Lots from $51,000 to $120,000

• Surrounded by Sunbrook Golf Course

Recreation Center  •  Pickleball  •  Indoor & Outdoor Pools  •  Hot Tub  •  Event Center  •  Tennis Courts

Sunbrook Sales Center
2240 W. Sunbrook Dr. #5
St. George, UT 84770

phone: 435-674-2900
email: sales@sunbrook.com
Tue – Sat: 10 AM – 6 PM

EXCLUSIVELY MARKETED BY

Sunbrook.com
learn more at

Close to Everything. Far from Ordinary.
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We’re changing how you receive healthcare. We’re making it more personal and giving 
you more choices. We’re expanding clinic hours, adding services like Connect Care and 
improving rural access. We’re putting you �rst and also putting you more in control. 
It’s care how, where, and when you want it. To learn more, visit HealingForLife.com.

Care how, where, and
 when you want it.





EXPERIENCE THE NATION’S

BEST PARADE
The St. George Area Parade of Homes was awarded the nation's

best Parade of Homes by the National Association of Home

Builders . If you've ever attended the parade, you know why. The

Parade features 28 homes and promises an experience like none

other. The Parade is set in beautiful and scenic St. George Utah and 

surrounding areas that will leave you breathless. If you're looking to 

be inspired and enjoy the nation's top Parade, mark your calendars 

because this year's Parade will be one to remember.

�e Nation's best parade is right here in St. George Utah.

*Awarded Best Parade of Homes for Association size by the National
Association of Home Builders 2017.

PRESENTED BY:
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©MMXVII Sotheby’s International Realty Affiliates LLC. All Rights Reserved. Sotheby’s International Realty® is a licensed trademark to Sotheby’s International Realty Affiliates LLC. Equal Housing Opportunity. 
Each Office is Independently Owned & Operated. Information deemed reliable, but not guaranteed. Square footage is an estimate only.

View all of our listings at
SummitSothebysRealty.com

THE PERFECT CORPORATE RETREAT
1886 S Geneva Road, Orem

9 BD  |  20 BA  |  21,998 SF  |  $19,500,000
Kerry Oman  801.369.2507

PERFECTION IN PROMONTORY
9065 N Promontory Ranch Road, Park City

5 BD  |  7 BA  |  8,749 SF  |  $3,200,000
Beth McMahon  435.731.0074

INCREDIBLE HOBBLE CREEK ESTATE
887 Hobble Creek Canyon, Springville

5 BD  |  8 BA  | 14,013 SF  |  $3,950,000
Kerry Oman  801.369.2507

CHIC DESIGN ON KING ROAD
97 King Road, Park City

4 BD  |  3 BA  |  2,564 SF  |  $2,795,000
Page Morris Juliano  801.671.9761

IMMACULATE CORNER CROSSING HOME
13369 Corner Wood Drive, Draper

5 BD  |  4 BA  |  6,420 SF  |  $1,179,000
Ryan Kirkham  801.450.0900

CONTEMPORARY HOME IN DEER VALLEY
3775 Sun Ridge Drive, Park City

5 BD  |  7 BA  |  6,620 SF  |  $3,295,000
Kerry Oman & Marcie Davis  435.602.9577

IMMACULATE WEST VIEW HOME
2727 E Westview Trail, Park City

4 BD  |  6 BA  |  5,994 SF  |  $2,435,000
Beth McMahon  435.731.0074

RARE FIND IN PRISTINE CONDITION
2265 E Emerald Hills Ct, Cottonwood Heights

4 BD  |  3.5 BA  |  3,772 SF  |  $450,000
Laurel Simmons  801.718.4681

PERFECTLY LOCATED GOLF CABIN
8663 Ranch Club Trail, #GCC-8, Promontory

5 BD  |  6 BA  |  5,276 SF  |  $2,129,000
Michael Swan  435.659.1433

HORSE PROPERTY, AMAZING VIEWS
8277 Highfield Road, Park City

5 BD  |  4 BA  |  4,310 SF  |  $1,495,000
Quinn Eichner & Dena Eytan  435.640.1854

®
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®In season...Indian Food

Come Check Out the New Saffron 
Valley location in Sugar House.

479 E 2100 S, Salt Lake City, UT-84115
Tel: (801)203-3754

Tues- Fri 11am-3pm; 5pm-10pm
Sat- 11am-4pm; 5pm-10pm
Sun- 11am-4pm; 5pm-9pm
Closed Monday

www.saffronvalley.com

Dine In  - Take Out  - Private Groups 
 Catering - Cooking Classes



Be here for holidays
Your safety at work matters,  

especially to your family.
Be careful out there

wcf.com
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Editor’s Note

Rob Brough
Executive Vice President
Corporate Marketing and Communications

was able to locate an unopened bottle near the back of 
our refrigerator. What luck!

My luck, however, quickly turned south. Upon 
handing the dressing to my mother-in-law, she happened 
to notice the “best if used by” date on the condiment’s 
label. While I don’t remember the exact date of alleged 
expiration, suffice it to say it was a few years removed 
from the date of our dinner.

Candidly, I saw no problem with the dressing. It 
smelled fine, and it tasted just like I expected it to taste. 
After all, it had been refrigerated all those years.

My wife, on the other hand, was mortified and the 
bottle was promptly tossed in the trash. Predictably, that 
evening also included a thorough “cleansing” of our 
refrigerator and pantry of any additional items that had 
exceeded their “best by” lives.

My contention has always been that the “best by” 
date is not an official expiration date, but rather 
a suggestion to be considered. My wife, however, 
considers the date as akin to a declaration of death by 
the coroner’s office. Therein lies the debate.

As it turns out, within the past year, the United States 
Department of Agriculture has provided some insight into 
the “best by” labeling. It has stated: “A ‘best if used by/
before’ indicates when a product will be of best flavor 
or quality. It is not a purchase or safety date, except for 
when used on infant formula.”

The USDA further states that “if the date passes 
during home storage, a product should still be safe and 
wholesome if handled properly until the time spoilage 
is evident. Spoiled foods will develop an off odor, flavor 
or texture due to naturally occurring spoilage bacteria. 
If a food has developed such spoilage characteristics, it 
should not be eaten.”

I rest my case.
It should further be noted that according to a December 

2016 Forbes article, the average American household 
spends more than $2,000 annually on wasted food. Studies 
have shown that 20 percent of consumer food waste occurs 
because people are confused by date labels, with 84 percent 
of American consumers reporting that they discard food 
close to or past the date on the package.

While I might be justified in declaring victory in the 
“best by” labeling debate in my home, it’s probably 
more appropriate to admit that we’re both partly right. 
Somewhere between three-year old salad dressing and a 
can of soup that is one day removed from its “best by” 
date is an appropriate time to consider discarding an item.

Over the past 14 years, I have shared glimpses with Community 
readers of my family’s impassioned debates on such weighty topics as 
when it is appropriate to begin listening to holiday music and the timing 
of holiday decorations. However, there is at least one other dispute that 
has, until now, gone unshared.

Amy Steinbrech’s article in this issue exploring the concept of “clean 
labeling,” has prompted me to now reveal it. Clean labeling is the latest 
strategy to win back shoppers with ingredient lists that are short, easy to 
pronounce and understandable.

Perhaps the best way to frame this particular family  
debate is with a story.

A few years ago, we had my in-laws over for Sunday 
dinner. There wasn’t anything particularly unique about 
that, as we often try to have dinner together as a family 
on Sunday afternoons. However, as we sat down to 
begin the meal, my mother-in-law asked if we had a 
certain variety of salad dressing to go with her green 
salad. Although it was not dressing we typically used, I 

Rob Brough jokingly tosses salad 
dressing in the aisle at Harmons.



Exquisite 27th-floor penthouses are newly completed atop Salt Lake’s finest downtown high-rise. These luxury homes boast 

spacious living spaces with custom surround fireplaces and handcrafted designer finishes. As your year-round mountain valley 

home or vacation retreat, City Creek puts you close to everything you love to do.

99 WEST  •  R ICHARDS COURT  •  THE REGENT

N O T H I N G  L I K E  I T  A N Y W H E R E
N E W  C I T Y  C R E E K  P E N T H O U S E S

Lock-and-leave travel

No yard work

No snow shoveling

No long commutes

ENJOY

Tour our designer models
CityCreekLiving.com
801.240.8600
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Together, we can Save Them All®

ADOPT • SPAY/NEUTER  
VOLUNTEER • JOIN   
bestfriendsutah.org
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Together, we can Save Them All®

ADOPT • SPAY/NEUTER  
VOLUNTEER • JOIN   
bestfriendsutah.org

In the Community

Zions Employees Give Back at

By Marissa Shields
Photos courtesy of Zions Bank

Zions Bank’s Salt Lake City employees could be found getting in the 
weeds for United Way’s 25th annual Day of Caring event in September.

The bankers convened at the Jordan River Trail where they removed 
thistles and puncture vines, as well as pruned overgrown trees and 
picked up garbage along the trail. The volunteers worked in cooperation 
with the Jordan River Commission, whose goal is to encourage the 
community to explore the Jordan River Corridor. 

“United Way Day of Caring is a great way for Zions Bank employees to 
demonstrate their commitment to local communities,” says Hannah Williams, 
the bank’s United Way Day of Caring coordinator. “At the Salt Lake event, 
we had fun being outdoors, meeting new co-workers and giving back.”

United Way Day of Caring projects were held throughout Utah and Idaho. 

United Way Day of Caring

Salt Lake City

Boise



In the Community

Ogden: Volunteers completed kitchen renovation 
and yard maintenance work at Youth Futures, a 
nonprofit that provides support to runaway and 
homeless youth in northern Utah.

Orem/Provo: Employees spent the day outside at 
Recreation and Habilitation Services where they worked 
on yard renewal and landscaping. 

Salt Lake City: More than 50 employees in the 
region visited the Jordan River Parkway where 
they trimmed trees, pulled weeds and beatified the 
Meadowbrook Natural Area.

St. George: Employees read to local elementary 
school students.

Boise: Employees volunteered at the Idaho Foodbank 
filling backpacks with nutritious food that children on the 
free-and-reduced lunch program can eat on the weekends.

Pocatello: Eastern Idaho employees spent the day 
at the Senior Activity Center. They completed labor 
intensive activities that the center’s elderly, volunteer staff 
are normally unable to do, such as cleaning the carpet, 
changing lightbulbs and painting the exercise room. 

Central Idaho: Employees participated in three 
separate events in the Central Idaho region. Twin Falls 
employees volunteered at the Valley House Homeless 
Shelter; Wood Valley bankers at the Ketchum Innovation 
Center; and Burley employees at the Burley City 
Recreation Department.

Logan: Cache Valley employees visited Whispering 
Canyons Foundation where they did outdoor yardwork 
and painted some of the facilities.
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Established over 30 years ago, Strong & HanniÕs Business & Commercial Litigation Group 

provides full legal services in a wide range of disciplines including, corporate representation, 

litigation, contract drafting and negotiation, mergers and acquisitions, employment, real estate, 

securities, tax and estate planning. With a such a wide range of business and personal legal 

services, we represent both public and private companies and individuals. We have watched 

our clients grow and have assisted them in developing into successful enterprises of all sizes.

UTAHÕS PREMIER BUSINESS & LITIGATION GROUP.

strongandhanni.com
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The daylong event, attended by almost 200 people, 
featured a dynamic presentation from Facebook experts, 
a special economic presentation by keynote speaker and 
Zions Bank Economic and Public Policy Officer Robert 
Spendlove, a small business survey presentation from Dan 
Jones and Erik Pfeiffer of Cicero Group, local entrepreneur 
success stories and lessons learned, and a panel highlighting 
local resources available to Idaho businesses.

“Zions Bank is committed to adding value to our 
communities and supporting small businesses,” said 
Western Idaho Region President Toni Nielsen. “In 
Idaho, small businesses play a fundamental role by 
helping to build the economy and create jobs.”

At the other daylong event, experts from Google 
gathered with approximately 100 local business owners 
and entrepreneurs in Idaho Falls. The free event featured 
an informational presentation from Google that focused 
on how today’s small businesses can leverage digital 
tools to grow their businesses online.

The Google event also featured a keynote speech from 
Spendlove, a presentation by Jones and Pfeiffer, and panels 
and workshops designed to empower small businesses. 

“Zions Bank is proud to host events that provide local 
businesses with relevant information and best practices,” 
said Bryant Searle, regional retail lending manager for 
Zions Bank in Eastern Idaho. “We want to help Idaho 
businesses thrive and grow.”

Small Business Owners 
Gain Insight From  
Facebook and Google 
In an effort to empower small business owners and entrepreneurs, Zions 
Bank recently hosted two events in Idaho on how to leverage digital tools 
to engage customers and grow their businesses. 

“Boost Your Business With Facebook” was held in Boise in partnership 
with Idaho Sen. Jim Risch, chairman of the U.S. Senate Committee on 
Small Business and Entrepreneurship. The free event was organized to 
provide small businesses with the most up-to-date tools, insights, and 
best practices for growing a business on Facebook and Instagram. 

By Ali Hardy

Zions Bank Business Resource Center Director Karen Appelgren (third from left) 
speaks during a small business resource panel. Photo courtesy of Facebook

Zions Bank Business Resource Center Director Karen Appelgren visits with an attendee at 
the “Boost Your Business With Facebook” event. Photo courtesy of Facebook

Katie Sewell with Idaho SBDC discusses small business with 
Idaho Sen. Jim Risch. Photo courtesy of Facebook

Zions Bank Western Idaho Region President Toni Nielsen 
welcomes guests. Photo courtesy of Facebook
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Pesto Cheesecake

Grandma makes the seven-layer dip. Great-aunt Matilda always brings ranch and veggies. And that one brother-in-
law concocts a mean guacamole. 

Like the movie “Groundhog Day,” holiday food tends to repeat itself — and that’s fine. For the most part. Often, 
it wouldn’t feel as festive without Aunt Cynthia’s sweet potato casserole doused in butter and brown sugar and 
sprinkled with pecans. But sometimes these occasions beg for a little culture, a little spunk, a few exotic new 
flavors to liven up the traditional spread. 

We’ve selected a few recipes to get you started, ranked in order from “Now, tell me what this is called again?” 
to “How did you find time to study at Le Cordon Bleu?”

Breaking Tradition
Zesty Dips for the Holidays

By Conner Newbold Photos by Mary Harper
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Baked Artichoke Dip
Yields about 2 ½ cups

1 cup mayonnaise
1 cup grated parmesan cheese
½ cup finely chopped onions
1 13 ¾-ounce can artichoke hearts, drained and pulsed  

 in a food processor until finely chopped
1 tablespoon lemon juice or dry white wine
¼ to ½ teaspoon black pepper
3 tablespoons dry bread crumbs
1 teaspoon olive oil

Preheat the oven to 400 degrees. Combine the 
mayonnaise, parmesan cheese and onions in a medium 
bowl. Add the artichoke hearts, lemon juice and black 
pepper. Scrape into a small baking dish or ovenproof 
crock. Sprinkle the bread crumbs and olive oil over the 
dip. Bake until browned, about 20 minutes. Serve with 
crackers or pita chips.

Marinated Goat Cheese
8 to 10 servings

¼ cup olive oil
2 teaspoons chopped thyme
1 7-ounce log goat cheese

Place the olive oil and thyme in a shallow bowl. Add 
the goat cheese, turning to coat. Cover and marinate in the 
refrigerator, turning once or twice, for at least one hour 
or up to five days. Bring to room temperature (about 30 
minutes) before serving with pita bread or crackers.

Marinated Goat Cheese

Baked Artichoke Dip
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Tapenade
Yields about 2 ¾ cups

3 tablespoons drained capers
3 tablespoons olive oil
2 tablespoons lemon juice or brandy
2 garlic cloves, coarsely chopped
2 teaspoons fresh thyme leaves or 1 teaspoon dried thyme
2 cups black olives, pitted*

Combine all the ingredients in a food processor. Salt 
and pepper to taste. Pulse mixture to a coarse puree. 
Serve with cut vegetables or crusty bread.

*For better results, use olives that aren’t from a can, 
usually located in the antipasti bar at the grocery store. 
If you want to be really authentic, include 3 anchovy 
fillets, rinsed and patted dry.

Pesto Cheesecake (pictured on page 21)
About 20 servings

1 cup prepared pesto sauce
1 pound ricotta cheese
½ cup sour cream
4 large eggs
1 teaspoon salt
½ teaspoon grated lemon zest
½ teaspoon grated or ground nutmeg
½ teaspoon black pepper

Preheat oven to 375 degrees. Lightly butter an 8-inch 
springform pan, then dust the bottom and sides with 
seasoned dry bread crumbs. In a large bowl, mix ½ cup 
of the pesto with the rest of the ingredients. Pour into 
the prepared pan. Bake in a water bath (don’t forget to 
wrap the springform pan in foil so the contents don’t 
get soaked) until set, 30 to 35 minutes. Remove from 
the water bath and transfer the pan to a rack to cool 
completely, then cover and refrigerate until cold, 6 to 12 
hours. Slide a thin-bladed knife around the outside of the 
cake and remove the outer ring. Spread the remaining 
pesto around the sides of the cheesecake. Spread the top 
evenly with ½ cup sour cream; then, if desired, arrange 
sun-dried tomato halves on top. Serve cold or at room 
temperature with crackers or crusty bread.

Recipes were curated from the 75th anniversary edition 
of the famed “Joy of Cooking,” by Irma S. Rombauer, 
Marion Rombauer Becker and Ethan Becker — a tome 
the author would recommend to anyone with a kitchen.

Tapenade








ENDURING
Styles come and go. Many businesses disappear after a few short 
years.  At Bartile, our commiment to quality and value have 
ensured our longevity just as our roof tiles will ensure the 
longevity of your roof. We have been making Utah more 
beautiful, one roof at a time since 1942.

BARTILE ROOFS, INC. 
725 North 1000 West, Centerville, UT 84014
Tel: 1-800-933-5038  or  801-295-3443   
FAX: 801-295-3485

www.bartile.com

P  R  E  M  I  U  M     R  O  O  F     T  I  L  E

75YEAR Limited Warranty

Bartile75 ad-V3.indd   1 8/19/16   2:28 PM
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The Fewer, 
The Better

By Amy Steinbrech









CLEAN LABELING
In the ultra-competitive food industry, more manufacturers are vying for 
your food dollars than ever before. A leisurely stroll down the aisle of 
your favorite grocery store can seem more like a homework assignment 
with phrases like “rainforest alliance certified,” “fair trade certified” and 
“BAP certified” showing up on more and more labels. The good news is 
that consumers are reading labels more carefully on their favorite food 
products and pressing manufacturers to step up to the plate. 



Clean Labeling 
At the core of the clean labeling movement is the 

customer’s desire for fewer, more wholesome and 
easily understood ingredients. This often leads to 
more transparency among manufacturers in labeling 
standards, which ultimately benefits consumers. 

In response to consumer demand, Smith’s parent 
company Kroger launched its corporate brand line of 
Simple Truth products with cleaner ingredient statements.

“When customers are deciding whether or not to 
purchase a product, it is important to identify what 
aspects of that item meet their personal and nutritional 
criteria,” says Marsha Gilford, regional director for 
corporate affairs at Smith’s. 

The value of clean labeling often varies from consumer 
to consumer. “What our customers are looking for are 
ingredients they can pronounce and feel comfortable 
feeding their family,” says Jonnell Masson, a registered 
dietitian with Harmons. “Some are looking for simple 
things they can find in their kitchen, while others might 
be comfortable with a longer ingredient list.” 

Educated Consumers
Along with the call for cleaner and more transparent 

labels comes an increasing demand from health-conscious 
consumers for better education about what is in their 
food. “Shortening the ingredient list allows for real food 
products versus food science to play into what goes into 
the item, and that’s benefitting the consumer’s health,” says 
Gordan Welch, sales director of private label at Harmons.

The Harmons private label brand has sold natural 
products for several years. Now, bigger brands, like Kraft 
and General Mills, are following suit and offering more 
natural choices. According to Welch, they are either buying 
up those companies or making changes to their own 
products to match or compete with existing products.

Feeding Your Body 
When it comes to nutrition, consumers are as diverse 

as their dietary needs. “Some want to eat less processed 
food,” Masson says. “Others want to incorporate more 
whole grains into their diet or eat less sugar.” 

Clean labeling helps them know exactly what they’re 
eating. “But just because a product has a cleaner label, 
doesn’t make it a healthier product,” Masson says. “A 
cookie is still a cookie.” 

Choosing Products That Reflect Values
In today’s world, customers increasingly choose 

products that reflect their values. They want to be 
confident that the food they’re purchasing reflects their 
core beliefs, “whether that is natural, in containers that 
are recyclable, or purchased from companies that have 
fair labor practices,” Gilford says.

Clean and transparent labels help consumers achieve 
that confidence.

"In today’s world, customers 
increasingly choose 
products that reflect their 
values. They want to be 
confident that the food 
they’re purchasing reflects 
their core beliefs."
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Youth Program Builds Confidence 
It’s morning announcement time at the University of Utah’s Youth Theater Teen 
Camp. When the program’s director reminds participants that they’ve reached the 
fourth and final week of camp, the teenagers respond with a collective sad sigh. 

During July, the budding thespians identified one of eight companies to join, 
auditioned for roles, and memorized their lines, music, and choreography. The camp 
culminated on the stage at Kingsbury Hall, where the companies performed a range 
of short works — from “The Bully Plays” that examine the problem of teen bullying to 
“Damn Yankees” with reversed gender roles to Act 1 of Shakespeare’s “Henry V.”

In a few short weeks, nearly 300 young actors ages 5 through 18 discovered 
confidence, humility and teamwork. 

By Heidi Prokop
Photos courtesy of University of Utah's Youth Theater Camps

Budding Thespians Take to 
the Stage
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Kids Discover Their ‘Tribe’
“We get various types of students — shy ones whose 

parents want them to open up, rambunctious students 
who we teach to apply their energy to the performance, 
and everyone in between,” says Penny Caywood, who 
has served as artistic director of the program since 2006. 
“It’s important for kids to feel like they have their own 
tribe of people where they belong, regardless of where 
they fit in at school. Here they end up finding a second 
home where they can be exactly who they are.”

Helping young actors feel comfortable has been a 
focus of the theater program since it began as a summer 
youth workshop in 1982 under the direction of Dr. Xan 
S. Johnson. Now part of the University of Utah’s Fine 
Arts Division, it is a multisession year-round theater arts 
training program (youththeatre.utah.edu). 

In addition to the teen camp, summer sessions include 
a three-week, full-day preteen camp for students entering 
third through seventh grades as well as an introductory 
program for kindergarten through second grade.

“The teachers make it easy,” says 10-year-old Johnny, 
who played the role of Hamlet with his Shakespeare 
preteen company last summer. “They help us understand 
the language of the Bard and why it’s important.”
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Experience in Front of an Audience
The after-school drama program convenes during 

winter for children 5 and older. This school year, 
they will work together on a “School House Rock 
Live!” production slated for March 22 through 24 at 
Kingsbury Hall. Over the course of three days, they 
will perform the musical five times before a combined 
audience of nearly 6,000 people, including two sold-out 
matinees for local elementary students.

Standing on stage singing and reciting lines in front of 
so many people can be daunting for young actors. But 
Caywood sees it as an opportunity to “cross a fear off a 
student’s list.” She has seen students transform over the 
course of the programs into more confident people. 

“We work with them and give them some experience 
getting up in front of others so that they’ll be ready 
down the road when they have to make a PowerPoint 
presentation in front of a class,” she says. In fact, many 
of the skills they learn are transferrable to situations 
such as working with others, learning how to take 
constructive criticism from a director and understanding 
that “the show must go on.”

While several alumni have advanced to become 
professional actors, Caywood is equally satisfied when 
former students attend medical school or pass the bar 
exam, then return to the program to visit and reminisce. 
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Theater Exposure for Community Kids
Community outreach is an important component of 

the program’s mission. This summer, high school actors 
offered 13 interactive performances at Salt Lake County 
libraries through the Zoo, Arts & Parks Summer Arts 
Program. During the school year, program directors 
worked with local public schools to develop curriculum-
driven acting experiences. Last year, 47 classrooms were 
involved in performances that included Greek theater, 
Shakespeare, musicals, and even science plays based on 
the water cycle and gravity. 



SHAKE HANDS.
BUILD TRUST.

REPEAT.

From the first handshake, we commit to doing what is right for our clients and 
building more than just offices, factories, stores and places to live. We build trust. It’s the rea-
son that over 80% of our work comes from repeat clients. It’s also the reason that our first 
client, 37 years ago, is still a client today. We’re looking at you as a lifetime client, not a one 
time opportunity. We don’t consider your building a job-well-done until we shake hands 
and say “we’ll see you on your next project.” Give us a call and let us go to work for you. 

801.627.1403 randoco.comBig Enough
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SALT LAKE’S NEXT  
ENTERTAINMENT DISTRICT

GATEWAY’S 
REMODEL
The Gateway Shopping Center in Salt Lake City is in the midst of a comeback.

Formerly one of the most popular attractions downtown, the 16-year-old 
outdoor center has struggled as numerous stores abandoned Gateway for the 
new City Creek Center in the heart of the city.

But real estate company Vestar is breathing new life into The Gateway, 
investing $100 million and signing new tenants Dave and Busters and Medici 
Neapolitan Pizza Company. Over the next three years, The Gateway will transform 
into a hip, urban locale that city officials hope will once again rejuvenate the west 
side of downtown. 

By Amelia Nielson-Stowell Photos courtesy of The Gateway
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Downtown’s Entertainment Center
The Gateway already has the bones to rekindle 

its former glory. The Clark Planetarium, Discovery 
Gateway Children’s Museum, Megaplex Theatres, 
Wise Guys Comedy Club and The Depot concert venue 
remain its current anchors. Now all it needs is to fill the 
interior spaces and spruce up the infrastructure.

“We are reinventing the previous mall concept  
into an entertainment destination,” says Edie Trott, 
The Gateway’s marketing director. “By utilizing art, 
design and imagination, we’re creating moments 
throughout the property.”

Already, Vestar has installed unique urban art pieces 
that are attracting visitors, like the new “Salt Lake is 
for lovers” neon sign, angel wing mural and rainbow 
street crosswalk. And it hosts public events almost 
daily, such as food truck gatherings, yoga classes, 
movie nights and sunset concerts. 

Its new focus is in line with America’s changing 
shopping preferences. People are buying online, and 
traditional malls are failing in the new economy. The 
“State of Downtown” report released this year by various 
partners of the nonprofit Downtown Alliance business 
group shows restaurants and bars lead for retail spending 
in Salt Lake, and people want to come downtown for 
entertainment, dining, and arts and culture.

“Smart shopping destinations are trying to differentiate 
their product mix,” says Jason Mathis, executive director 
of the alliance. “People come downtown for an authentic 
experience that they can’t find as easily in a suburban 
location. Vestar has a clear vision for this. It will be the 
next exciting story for downtown Salt Lake City, the west 
side of our community.”



ExpEriEncE clEar crisp vision at all distancEs 

For cataract surgery, Moran Eye Center is your best choice.  We’re the first in Utah  

to implant the Symfony Lens, the next level of complete vision correction. And with  

47 eye doctors in 11 locations, you have more choices. Take advantage of the newest 

breakthrough in cataract vision correction providing a full range of focus — so during 

those creative moments, you’ll see your imagination shine! 
 

Call for your cataract consultation today.  801.581.2352     Major insurance accepted. Se habla Espanol.
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Revitalizing Downtown’s West Side
The neighboring Vivint Arena, where the Jazz NBA team 

plays, recently completed its own $125 million remodel. 
“You’re seeing the west side of downtown in a way 

it’s never been before,” says Derek Kitchen, Salt Lake 
City councilman. New apartments are springing up in 
the area, adding thousands of residential units. “It’s 
teeing up Gateway for a tremendous rebound.”

The Gateway’s location is not without its challenges, 
however. The Road Home homeless shelter that sits 
south of The Gateway is the primary shelter in Salt 
Lake County, and absorbs the negative effects of the 
homeless population. The shelter is closing in 2019, 
and state lawmakers are paying for new shelters in 
three other areas of the county.

“Once we get our hands around the growing issue 
of safety and crime, The Gateway will be a premiere 
destination,” Kitchen says.

Holiday events will kick off the Christmas season at 
The Gateway, and modern holiday scenes will adorn 
the windows. Over the next few years, The Gateway’s 
clock tower will be surrounded with LED screens, 
art murals will adorn large building facades, and a 
boutique hotel will be built. 



www.DickensChristmasFestival.com
For details, visit

Unique gifts   —   Arts & crafts  
Entertainment   —   Educational activities
Father Christmas   —   Scrumptious Food
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Salt Lake City, Utah
South Towne Exposition Center
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MARBLE CANYON LOOP
Scenic Highway From Kanab 
Dotted With Surprises

Beginning with cookies and ending with toadstools, the scenic 190-mile Marble Canyon Loop 
traverses lonely Highway 89A in Utah and Arizona through a vast landscape of sandstone cliffs, 
sagebrush desert and ridges of pines and junipers.

Though most travelers on this isolated stretch of highway are on their way from Kanab, Utah, to 
a destination like dazzling Antelope Canyon, others view it as an alternate sightseeing opportunity 
during the seven months each year that the North Rim of the Grand Canyon shuts its gates. 

By Gail Newbold Photos by Ethan Kiernan

Toadstools Hike
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Whatever your mission, make a day of it and soak in 
the many sights along the way before returning to Kanab 
for dinner and a good night’s rest. The route below begins 
in Kanab and heads south on Highway 89A. 

Jacob Lake Inn. No road trip is worth its salt without 
some culinary indulgences along the way. Jacob Lake Inn is 
famous for its unique home-baked cookies, such as lemon-
zucchini, lemon-raspberry and cookie-in-a-cloud (a soft, 
cakey chocolate cookie topped with gooey marshmallow 
and a rich chocolate glaze), to name just a few. 

Vermillion Cliffs Overlook. Forty-eight miles into your 
journey is the dramatic and spectacular Vermillion Cliffs 
Overlook. The red cliffs change colors depending on the 
light and are the second step up in the five-step Grand 
Staircase of the Colorado Plateau in Southern Utah and 
northern Arizona.

Cliff Dwellers. Red cliffs and huge red boulders in 
whimsical shapes lay waiting under a brilliant blue sky 
just off the highway. Gaze at the remnants of homes 
built under rocks and the old Cliff Dwellers Lodge, take 
photos of yourself standing by the ice-cream-cone-shaped 
boulder, and chat with Native American jewelry sellers. 

Navajo Bridge

Cliff Dwellers

Cookies from Jacob Lake InnVermillion Cliffs Overlook
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Lee’s Ferry. Just west of the Navajo Bridge Interpretive 
Center you’ll find the entrance to Lee’s Ferry — the only 
place within Glen Canyon where you can drive to the 
Colorado River in over 700 miles of canyon country. 
Upstream from the Lee’s Ferry launch ramp is the old 
ferry crossing site, which was used from 1872 until 1928, 
and several historic buildings, including a steam boiler 
and the remains of a sunken paddlewheel steamboat.

Marble Canyon. Don’t expect to see marble glistening 
in Marble Canyon. Explorer John Wesley Powell knew 
there wasn’t any when he named the canyon, but 
thought the polished limestone looked like marble. In 
any case, the multicolored hues in the rock and the 
views of the Colorado River at its bottom are beautiful.

Navajo Bridge. One of the best places to view Marble 
Canyon and the emerald water of the Colorado River 
467 feet below is from the famous Navajo Bridge, where 
U.S. Highway 89A crosses the river. It’s also a popular 
spot to watch for California Condor. There are actually 
two Navajo bridges — one built in 1929, now used only 
for pedestrians, and a newer one for vehicles that was 
dedicated in 1995. An attractive interpretive center there 
offers clean bathrooms, a bookstore and outdoor exhibits. 

Lee's Ferry

Carl Hayden Visitor Center at Glen Canyon Dam 
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Horseshoe Bend. Expect to work a little for this 
awe-inspiring view of the horseshoe-shaped bend in the 
Colorado River as seen from the dizzying edge of Glen 
Canyon. The 1.5-mile roundtrip trail can seem long on a 
hot day. There are no guardrails at the cliff’s edge, so keep 
an eye on your kids. If heights scare you, lie down to gaze 
at the view. Horseshoe Bend is located about 10 minutes 
before the turnoff to Page, Arizona — the departure point 
for tours to Antelope Canyon.

Carl Hayden Visitor Center at Glen Canyon Dam.  
Time your day so you don’t miss the Carl Hayden Visitor 
Center (www.nps.gov/glca/planyourvisit/visitorcenters) 
before it closes (at 4 p.m., 5 p.m. or 6 p.m., depending on 
the season). Tour the spectacular and controversial dam 
that formed Lake Powell and is a whopping 710 feet from 
bedrock at its highest. Back on Highway 89, enjoy the 
views of Lake Powell and dream of a day on the water.

Toadstools Hike. With 70 miles of highway left to 
cover from Glen Canyon back to Kanab, you’ll be 
grateful for the strategically placed Toadstools Hike, 
perfect for stretching your legs. Its Alice-in-Wonderland 
rocks shaped like giant mushrooms are especially 
enchanting at dusk. The hike is an easy to moderate 1.5 
miles roundtrip, and you’re likely to have it to yourself. 

Horseshoe Bend

Toadstools Hike



There ’s  ‘ W i n t e r  F u n ’  and  then There ’s

at the gates of Bryce
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Make affordable family memories at the closest lodging 
to Bryce Canyon, exclusively at Ruby’s Inn.
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Rocking V Café. Before turning in for the night, 
stop at Kanab’s Rocking V Café, 97 W. Center St. 
(rockingvcafe.com), for some serious slow cooking. The 
Silver Creek Crusted Trout is hand coated with a tasty 
blend of cornmeal, pumpkin seeds and spices. Or go for 
the house specialty of bison tenderloin chargrilled with 
garlic, wild mushrooms and black truffles and glazed 
with a red wine balsamic reduction. Owner Victor 
Cooper, former cameraman for CBS news, is happy to 
dispense advice on all things food and travel. Enjoy the 
art collection while you munch.

 
Hampton Inn Kanab. This top-rated hotel, also 

Kanab’s newest, has everything you want at the end of 
a day of traveling — a pool for the kids, a whirlpool for 
you, super comfortable beds, a spacious bathroom, and 
a minifridge and microwave for your leftovers. Then 
start your morning off right with a free hot breakfast 
in the hotel’s bright and spacious dining area. Think 
fresh-baked waffles with fancy toppings, scrambled eggs, 
oatmeal, bacon, juice and fruit. (http://hamptoninn3.
hilton.com/en/hotels/utah/hampton-inn-kanab-
KNBHXHX/maps-directions/index.html)

Kanab. The Old West town of Kanab has become a 
popular base camp from which to discover the region’s 
natural wonders. Its landscape once attracted major 
film studios shooting classic westerns, but now it draws 
adventurers, tourists, hikers and scenic drivers. Take 
some time to wander its charming streets, eat at a few of 
its 29 restaurants, rest in one of its 21 motel/hotels and 
visit the Little Hollywood Movie Museum. 

Silver Creek Crusted Trout from Rocking V Café

Marble Canyon

Little Hollywood Movie Museum



ThanksgivingPoint.org • Closed Sunday

THE EXPERIENCE
OF A NIGHTTIME

This hol iday season,  take a walk through Luminaria ,  winter ’s biggest and

brightest wonderland.  Journey deep inside the Ashton Gardens at Thanksgiving Point ,

and wade through a sea of l ights unl ike anything you’ve ever experienced before.
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The Utah Symphony entertains concertgoers at 
Dinosaur National Monument in Vernal, Utah.
Photo by Kevin Kiernan
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There is a sort of elevation that comes with hearing fresh music paired with 
the outdoors, says Tauna Allan, a resident of Vernal who experienced one 
of the Utah Symphony’s three full-orchestra concerts presented during its 
Great American Road Trip tour this summer. With more than 2,300 people in 
attendance, the Vernal concert was the best attended of the week-long, 1,700-
mile tour to Utah’s rural communities. 

By Julie M. Bradford
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Cedar Breaks National Monument
Photo by Ethan Kiernan

Artist James McGrew's "Eternal Majesty" painting of 
Zion National Park is unveiled in Springdale.

Photo by Ethan Kiernan

Utah Symphony Chamber Orchestra performs at 
Cedar Breaks National Monument.

Photo by Ethan Kiernan

“It was amazing, especially to watch the conductor,” 
Allan says. “It’s like [Music Director Thierry Fishcer] 
was making music with his movements against the 
backdrop of Split Mountain. The symphony gave more 
value to the environment we already love. It’s acoustic 
beauty. We were thrilled that they came.”

For many rural residents, the free concerts were the 
first time they’d heard the 85-member Utah Symphony. 
Much like its Mighty 5 trip to Utah’s five national 
parks in 2014, the symphony ventured to regions for 
performances near or inside state and national parks to 
connect with communities.

Dramatic Interpretations of Music Set Against 
Dramatic Landscapes

In Springdale, the orchestra performed near the 
stunning cliffs and canyon walls of Zion National Park. 
Next, the symphony traveled to the southeastern part 
of the state to Bluff, established in the 19th century 
by the Hole-in-the-Rock expedition near Natural 
Bridges National Monument and Hovenweep National 
Monument. The symphony ended its tour in Vernal at 
Dinosaur National Monument near the famed quarry 
showcasing partially exposed dinosaur fossils.

Smaller chamber concerts took place at the brightly 
colored Cedar Breaks National Monument, in the city 
of Vernal in the Uintah Basin and above the field of 
orangey mushrooms known as Goblin Valley State Park. 
In keeping with the Great American Road Trip theme, 
musical selections focused on American composers 
including Charles Ives, according to Jeff Luke, associate 
principal trumpet of the Utah Symphony.

Fischer said he was thrilled to be in the middle of the 
spectacular nature and scenery that Utah provides. “It’s 
a real inspiration, which resonates within us,” he says.



 

“a stirring, old-
school sincerity 

that’s hard to resist.”
—The New York Times 

MUSIC BY ALAN MENKEN, LYRICS BY JACK FELDMAN, 
BOOK BY HARVEY FIERSTEIN

DECEMBER 1 - 20, 2017
PioneerTheatre.org  •  801-581-6961

Utah’s Premier Professional Theatre

THE LONG-RUNNING DISNEY HIT AND WINNER OF THE 2012 TONY FOR BEST MUSICAL SCORE!
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Brent Michael Davids performs with the 
Utah Symphony.
Photo by Kevin Kiernan

Dinosaur National Monument  
Superintendant Mark A. Foust

Photo by Kevin Kiernan

Jesselie Anderson and Carolyn Gardner enjoy 
the Sounds of Nature exhibit in Vernal, Utah.  

Photo by Kevin Kiernan

Soprano Abigail Rethwisch
Photo by Kevin Kiernan

The Universal Language of Music
Fischer says it’s crucial that symphony members 

connect with different communities in the state. “We 
learn so much from interacting with others,” he says. 
“Music is a universal language, and when you have 
this language in the middle of universal beauty, the two 
energies match, creating unforgettable moments for us 
performers and for the audience.”

As part of the concert program, composer Brent 
Michael Davids’ “Spirit Woman Song” was performed 
by soprano Abigail Rethwisch with accompaniment 
by the symphony. While the aria is part of an opera 
that was never completed, it tells the story of a Native 
American tribe being forcibly removed. “It’s a Trail 
of Tears kind of scenario in which I felt like the land 
needed to have a voice,” Davids says. “So, we created 
this character, this spirit woman, who is actually singing 
what the land sees. This song is her lament about the 
natives being removed and how she cares for them.”

Dan Johnson, chief of interpretation and education 
for the National Park Service at Dinosaur National 
Monument, believes the symphony’s concert was a great 
opportunity for visitors to experience the monument 
in a different way. “Everyone thinks our mission is 
only to preserve and protect both the natural and 
cultural resources, but another part of that mission is 
to provide for the enjoyment of the scenery,” he says. 
“The symphony helped us provide that enjoyment. Our 
public lands have been an inspiration for photographers, 
painters, sculptors, composers and musicians.”
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Birdsong educational activities were a hit at Dinosaur National Monument.  
Photo by Kevin Kiernan

The Utah Symphony performs at the O.C. Tanner Ampitheatre in Springdale, Utah.
Photo by Ethan Kiernan

Goblin Valley State Park
Photo by Kevin Kiernan

Education Outreach
The mission of the Utah Symphony is to bring the thrill 

of live orchestral music to all parts of the state, says Paul 
Meecham, CEO and president of the orchestra. At the 
Bluff concert at Camp Stickie-Ta-Tudy, Meecham told a 
crowd of 1,300 concertgoers, “It’s our mission to come to 
you. We want to bring music to you and your students.”

As part of the symphony’s education outreach, the 
orchestra performs more than 200 concerts to inspire 
approximately 150,000 students annually statewide. 
In keeping with that goal, the symphony presented a 
woodwind trio at elementary schools during each of the 
concert stops and discussed rhythm, tempo, timbre and 
tone with the students along with a team of educators 
from the Natural History Museum of Utah.

Sounds of Nature
Also a statewide organization, The Natural History 

Museum of Utah joined the tour as the education 
partner to present at school assemblies and engage 
members of communities through outreach activities.

The museum staff members encouraged students to 
listen carefully to nature and to discover the surprising 
source of some natural sounds. “The natural world is filled 
with an amazing variety of sound that can enrich our lives, 
if we just take a moment to listen,” says Ann Hanniball, 
associate director for community relations for the museum.

Museum staff also brought selected pieces from its 
collection of 1.6 million objects — many made by the 
indigenous people of each of the areas where the symphony 
performed. For example, in Bluff, the museum displayed 
contemporary Navajo baskets made by area weavers, 
traditional Paiute baskets and Ute objects. In Vernal, 
which is located in the ancestral homeland of the Utes, the 
museum shared a large selection of Ute objects.
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Thierry Fischer conducts the Utah Symphony.
Photo by Ethan Kiernan

The Utah Symphony performs at Split Mountain in 
Dinosaur National Monument in Vernal, Utah.

Photo by Kevin Kiernan

The Utah Symphony performs in Bluff, Utah.
Photo by Julie M. Bradford

Thierry Fischer speaks before the Utah 
Symphony concert in Vernal.

Photo by Kevin Kiernan

Dark Skies
To enhance the tour experience, concertgoers were 

also treated to star parties since tour stops were near 
accredited or aspiring dark skies parks, which allow 
unaltered viewing of the night skies. Representatives 
from the International Dark Skies Association, the 
Consortium for Dark Sky Studies at the University of 
Utah, the Colorado Plateau Dark Sky Cooperative, the 
National Parks Conservation Association and local 
astronomy groups were on hand to educate attendees.

“Natural landscapes, including natural nightscapes 
and natural darkness, inspire art, including symphonic 
music and creativity,” says Bettymaya Foott, coordinator 
of Colorado Plateau Dark Sky Cooperative. “It’s really 
great to see an important musical organization like the 
Utah Symphony realize the importance of dark skies for 
everyone in Utah and beyond.”

“Our partnerships with the Natural History Museum 
of Utah and Consortium of Dark Skies help the 
symphony to extend its reach and bring together music, 
the land, ancient culture and the natural beauty of the 
sky,” Meecham says. “This sets a new bar for future 
tours around the state.”
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CASHING IN  
ON THE 
ECLIPSE

Idahoans Seized the Day
Ninety-nine years after the last total solar eclipse crossed the United 
States coast to coast, countless Idahoans had front row seats to this 
astrological event on Aug. 21. 

The opportunity to cash in on those two minutes of darkened sky was 
irresistible to many locals whose homes, farms and businesses were in 
its path. Renting out space in their homes or yards was a popular way to 
boost their bank accounts. 

By Laura Whitney

Photo by Kevin Kiernan
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Jake Ethington of Victor, Idaho, and his brother were 
among the many who chose to post their property on 
Airbnb to provide camping for eclipse viewers. “We knew 
hotels had been rented out for years at a very high price, 
and so we started thinking about how we might provide 
housing to people,” he says. Ethington had 15 sites 
booked on his property before the eclipse weekend began. 

Others sold eclipse memorabilia.
Richard Woods, an EMT for the Madison County 

Fire Department, also manages Karie Anne’s, a food 
truck in Rexburg that offered novelty eclipse T-shirts 
for sale over the weekend in addition to its usual fare of 
Italian ice and custard creations. “The eclipse is a special 
occasion,” Woods says. “People want shirts that look 
good and are attractive.”

Besides providing people with memorable attire, 
the T-shirts served a second purpose for Karie Anne’s. 
“This gives us a unique business opportunity to 
spread our name,” Woods says, pointing out the Karie 
Anne’s logo on the shirts. Photo by Ethan KiernanPhoto by Ethan Kiernan

Photo by Ethan Kiernan

Photo by Kevin Kiernan



  COMMUNITY MAGAZINE  61

A Long Time Coming
“We spent the past year preparing,” Woods says 

about the solar eclipse that carved a path straight 
through southeast Idaho. A year may seem like a long 
time to gear up for a two-minute event, but upward 
of 50,000 visitors were expected to flood the area. 
The Madison County Fire Department typically only 
operates from one fire station and has two backup 
stations, but for the eclipse they planned to fully staff 
each station and have all their firefighters available. 

Just north of Rexburg, Fremont County prepared 
similarly. “We had all hands on deck,” says Tyler Summers, 
deputy sheriff of Fremont County who was on duty to 
patrol the sand dunes in St. Anthony, Idaho, all weekend. 

Along with all the emergency preparation, there was 
excitement. “This is a good event for our community. It 
brings in a lot of revenue,” Summers says. 

His excitement wasn’t just for the community, but 
also for himself. “It’ll be a highlight of things I get to see 
in my career,” Summers said prior to the event.

Photo courtesy of Zions Bank 
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Eclipse Day and Beyond
Cars lined the streets on the big day while people 

gathered in fields and on rooftops with their eclipse 
glasses and telescopes. Then, among gasps and screams 
of amazement, the sky went dark, a few stars came out, 
and the sun and moon became an astrological spectacle.

“The solar eclipse was beautiful and miraculous,” 
says Tyler Summers’ wife, Katie. “It was definitely  
a memorable event.”

“Glad I was able to experience such a spectacular event 
right over my hometown skies,” Tyler Summers says.

Ethington was happy as he ended up with 65 
guests on his property — more than he expected, but 
roughly what he hoped for. “The eclipse was definitely 
incredible, if a tad hard to enjoy because I was running 
around so much,” he says. 

Marcia and Kim Snider headed north from Bountiful, 
Utah, to watch the eclipse and ended up at EBR-1 
Museum, site of the first nuclear reactor. “They were 
planning for about 2,000 watchers but only about 100 
people showed up,” Marcia says. 

Once the big show ended, more than 90,000 vehicles 
streamed out of Idaho that day and the next with 
no major incidents occurring, according to the Post 
Register. More than half traveled south on Interstate 15. 

“The anticipation was much worse than the event,” 
Katie Summers says. “There were a lot of tourists in 
town, but they trickled in one by one over several days.”

“I think the numbers that everyone expected were 
correct, but because of the wide-open space that our 
area has to offer, it didn’t impact the communities as 
harshly as expected,” Tyler Summers says. 

Photo by Kevin Kiernan

Photo by Kevin Kiernan
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SWIFTSURE RANCH
Therapeutic Riding 
Center Helps People 
With Disabilities

Nestled on about 200 acres in the Sawtooth Mountains 
near Bellevue, Idaho, is a place where children and 
adults experience nature and learn to ride horses 
despite physical, mental or emotional challenges.

That place is Swiftsure Ranch, a therapeutic riding 
center for people with disabilities or illnesses, where 
riders ages 2 and up experience healing, enrichment 
and comfort by bonding with horses. 

“The magic of Swiftsure is why I’m here,” says 
Lisa Scales, program manager. “Seeing the smiles 
and happiness of the people who come makes 
every day unique.” 

Riders face a variety of challenges, including 
spinal cord injuries, multiple sclerosis, Down 
syndrome and depression. Swiftsure also partners 
with schools for the deaf and blind, cancer camps, 
and veterans organizations. 

By Deanna Devey
Photos courtesy of Swiftsure Ranch

Elizabeth Bunce, vice president of development on 
Swiftsure’s board of directors, started volunteering 
after her college roommate had a ski accident that 
resulted in quadriplegia. Bunce volunteered as a 
side walker and saw firsthand the benefits her friend 
received from therapeutic riding.

“Watching what Swiftsure did for her was really 
emotional for me,” Bunce says. “It was the only thing 
that brought her physical improvement and relaxation.” 

It Started With a Dream
Kristy Pigeon started the ranch about 27 years ago 

with a dream of getting people with disabilities on a 
horse and giving them the benefits of bonding with  
an animal, Bunce says. 

What started as a nine-acre ranch has now expanded 
to 191 acres, including miles of riding trails, a 
campground and enclosed arena. Eighteen horses serve 
more than 250 riders. Participants receive 4,200 lesson 
hours each year — all at no cost to them. 

The riding programs are available to anyone  
2 years or older who has been diagnosed with a 
disability or challenge. To participate, Swiftsure 
requires only an application and referral from a 
doctor or licensed individual. 
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Equine Therapy
Instructors customize all lessons to the individual rider, or 

in some cases where riding isn’t possible, the horse groomer. 
Every effort is made to get participants onto a horse, 
however. In some cases, it takes special lift machinery, four 
volunteers and two instructors to mount a rider.

“Once they’re on the horse, the rhythmic motion of 
it walking is the closest thing to a human gait,” Bunce 
says. “For a rider with physical needs who perhaps can’t 
walk, this helps their flexibility, balance and muscle 
strength. It’s the only motion other than walking that 
can produce that result.” 

While the horses provide many physical benefits, they 
also provide emotional ones.

“I had a child who came for the first time to visit the 
barn, and every horse put their head over their stall to 
look at him,” Scales says. “He turned and looked at me 
and said, ‘They want to meet me. Nobody’s ever wanted 
to meet me before.’ … That child had never even ridden 
on a horse, never even touched a horse, but the magic 
started the second he walked into that horse barn.” 

Community Support
The ranch operates through the support of donors 

and volunteers. About 90 percent of its budget comes 
from private donations, with the remainder generated 
from grants. Every year, volunteers give nearly 8,000 
hours while donors provide hundreds of thousands of 
dollars at the annual Cowboy Ball fundraiser. 

“It’s just an amazing place,” Bunce says. “It’s a place 
where everyone who visits for any reason leaves feeling 
better than when they got there.” 
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Now is the perfect time to purchase 
a gift membership!

www.redbuttegarden.org

Frank’s Father
VanderSloot’s father worked for Northern 

Pacific Railroad. He was only home on 
weekends, so by age 12, VanderSloot was in 
charge of the family farm. 

“One night I overheard my parents 
talking because I slept in the attic above their 
bedroom,” he says. “Dad was crying. He 
was sorry he’d failed her, and we lived in a 
shack. I’d never seen it that way, but it scared 
me to death that he felt like a failure.”

VanderSloot put his work ethic in 
overdrive, and those weekly collections 
for cream added up. He saved enough 
for college tuition, but not for room and 
board. He slept behind the dryers at a 
laundromat and mopped its floor for rent.

Although he knew how to work hard, 
growing up in a shack without TV or 
telephone meant he still had a lot to learn.

“I dated a girl in college, and I went 
to her parents’ house,” he says. “Her 
mom said it was chilly and adjusted a 
knob on the wall. My date told me it was 

a thermostat. I’d never heard of such a 
thing, but I feared if I was ever to marry, 
my wife would want a knob on the wall.”

Frank’s Employees
As Melaleuca’s CEO, VanderSloot is 

responsible for a lot more than knobs. 
The Wellness Company, near Idaho Falls, 
Idaho, is the livelihood of thousands 
of employees worldwide. It started in 
1985 with a handful of people making 
a handful of environmentally friendly 
cleaning products and selling them 
directly to customers. Avoiding the mass-
market distribution route kept prices 
down, and the concept grew into a 
company with half of its 4,400 employees 
still living close to headquarters.

“I’d never move the company out from 
under them,” VanderSloot says. “We 
started in Idaho. We’re going to stay in 
Idaho. It would leave such a big gap in 
this community if we moved out. We’re 
committed to being here.”

Frank’s Family
VanderSloot is committed to family 

too, but worries he’s sold them short on 
time. He’s about to fix that. He and his 
wife, Belinda, have 14 children and 49 
grandchildren and he wants to concentrate 
more on them rather than the office. So 
at 69, the workaholic isn’t retiring, but 
promises to play more. 

“I feel like I’ve neglected family,” 
VanderSloot says. “The balance of all the 
people tugging on me is big, but I’m going 
to take all my vacation time from now on, 
and that’s four weeks a year.”

He’ll spend some of that time going 
back to his roots. He owns his father’s old 
place in northern Idaho.

“I have more experience than I did 
when I was chopping wood for my 
mom’s stove, but I’m still the same 
person,” he says. “Prosperity can test 
us more than poverty ever will as far as 
character. Of all the things I would not 
want to fail in, it would be that.”

FRANK VANDERSLOOT
WHEN MINOR GOES MAJOR

By Kris Millgate
Photo courtesy of Frank Vandersloot

Frank VanderSloot made $2.50 a week selling his 
cow’s cream as a young boy in Cocolalla, Idaho. Now 
VanderSloot, CEO of Melaleuca, The Wellness Company 
(www.melaleuca.com) is the Gem State’s richest 
resident according to Forbes (www.forbes.com). But it 
was never wallet size that motivated him. 

“I was afraid of failure, so I became a workaholic,” 
VanderSloot says. “The fact that we live in a country where 
we can change our financial status if we want to is a rare 
thing. We take it for granted, but we ought to be grateful.”
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“I hadn’t been on a bike since I was a kid,” Hollander 
says. Still, he knew with his endurance running 
background and athletic bent, he’d do all right. He 
finished that first Hawaii Ironman in 15 hours and 47 
minutes. Years later, at age 80, his finishing time was 
only one minute slower. 

“I’m 87 now and it’s back to reality,” Hollander 
says. “I’m getting slower. I just can’t run fast anymore.” 
Still, he sticks by his mantras of “use it or lose it” and 
“prepare not repair.” Hollander gets his heart rate up 
every day, although he’s never adhered to a rigorous 
training schedule. He believes in going anaerobic every 
day. “You have to push yourself so that you can’t 
breathe. That’s my theory for anti-aging, and I’ve been 
able to steal 87 years so far.”

 
Use It or Lose It

Every time Hollander enters a race he makes noises 
about it being his last, but the declarations never really 
stick. For instance, in June Hollander completed the 
infamous Escape from Alcatraz Triathlon, swimming 
from Alcatraz Island to San Francisco. A BBC crew 
filmed him for a three-part series about older athletes. 

“If I don’t have a race entry sent in somewhere I’m 
not going to get out of bed in the morning,” he says.

A few years ago, for the first time ever, Hollander 
started but didn’t finish an Ironman race. He thought 
perhaps his racing days were truly over and was 
pondering the future when a call came from Sheikh 
Nasser bin Hamad Al Khalifa of Bahrain. The prince and 
triathlon enthusiast invited Hollander to compete in a 
half-Ironman race in Bahrain’s capital city as his personal 
guest. Hollander got the royal treatment during his 
December 2015 trip and returned with boosted spirits. 

“I finished the race, and when I got home I wasn’t 
feeling so bad about triathlons anymore,” he says.

Hollander likes to quote actor John Barrymore. “A 
man is not old until regrets take the place of his dreams.”

LEW HOLLANDER

87-YEAR-OLD IRONMAN
Two days after completing the U.S. Bank Pole Pedal Paddle race in Bend, 
Oregon, 87-year-old Lew Hollander took a day off from regular training. 
After all, he’d just finished a race that included alpine skiing, cross-
country skiing, biking, running, kayaking and sprinting to the finish. So, 
what did his day off look like?

“I ran a little bit in the morning, and then I swam, and then I went 
bowling for two hours and I played ping pong for three hours,” says 
Hollander, a longtime Zions Bank client who owns property in Idaho. 

If his day of rest looks different than yours, it may be because Hollander 
is a lifelong athlete and 25-time Ironman competitor. In 2012 at the age 
of 82, he became the oldest man to complete an Ironman Triathlon when 
he finished the Kailua-Kona, Hawaii Ironman. He still holds the Guinness 
World Record for that feat, finishing the 2.4-mile swim, 112-mile bike ride, 
and 26.2-mile run in 16 hours, 45 minutes and 52 seconds.

By Natalie Hollingshead
Photos courtesy of Lew Hollander

‘Iron Lew’
Hollander completed his first Ironman at age 55, but 

before that he ran 40-, 50-, 60- and, yes, 100-mile ultra-
races “for fun.” And before that he did long-distance 
horse racing. A retired physicist who will never really 
be retired — right now he’s tinkering in nanotechnology 
— Hollander has a history of athletics in his life (“and a 
history of science and a history of women and a history 
of history,” he says). But he’d never done a triathlon 
before he sent in his first Ironman entry. 
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ROBERT MOORE
COLORBLIND ARTIST SAYS TRIAL SETS HIM APART

Robert Moore calls Declo, Idaho, his home even 
though he leaves home for weeks on end seeking 
inspiration. In this case, the inspiration is in 
Missoula, Montana. He’s one of 12 artists painting 
the scenic landscapes of Big Sky Country. 

“Plein Air events are very difficult because of 
logistics, but it’s exciting to have someone other 
than coyotes to talk to,” Moore says. “There’s 
feedback and camaraderie.”

By Kris Millgate
Photos courtesy of Robert Moore
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advice, the creative decision proved worthy. Moore and 
his wife, Rebecca, raised six kids on artist earnings. 
Moore still remembers his first gallery-worthy work. 

“When I first got into Trailside Gallery in Jackson, 
Wyoming, I couldn’t believe it,” Moore says. “My art 
was in the front window once, and I drove around 
the block at night just to look at it. It was such an 
amazing thing to me.”

Creative Space
Even more amazing is his studio. It’s an old bean 

warehouse. He’s mentored nearly a dozen new professional 
artists over the years in that warehouse or at his home on 
the backwaters of the Snake River. He floated the river 20 
years ago looking for a painter’s haven and found it on five 
riverbank acres, to which he added trees.

“I like the shape and design of trunks and love to 
paint aspen trees in particular because the trunks are 
white,” he says. “I can push any color into the trunk 
and it will be acceptable to the eye.”

Even if his own eye doesn’t recognize an aspen’s 
green gem tone in spring, he relishes the gold coin look 
of its leaves in the fall.

“Fall aspen groves are my favorite,” he says. “Now, that 
I can see.” 

Color Scheme
Moore is mixing colors for his 14th and final painting 

of the week before moving on to Wyoming’s Wind River 
Range. He dabs at oily splatters on his pallet, mixing 
more for texture than tone because Moore doesn’t mind 
if the result isn’t perfect. He’s colorblind. 

“When I see a rainbow, I see yellow and blue. I can’t 
see red and green,” he says. “But as long as I have order 
to the color, I don’t have to know what the color is.”

Lack of spectrum frustrated Moore when he first started 
his career four decades ago, but after studying form and 
technique, he stopped worrying about it. Now, he views his 
inability to perceive some colors as an advantage.

“Colorblindness is a trial I am thankful for, because 
it sets me apart,” he says. “A person who can see and 
identify the hues would never choose the colors I choose, 
but my paintings still feel natural even though I have 
little surprises of color other people wouldn’t pick.”

Career Choice 
Many people wouldn’t pick Moore’s career. His 

father told him to study law, but Moore wanted a job 
that would put him in the mountains. Landscape artists 
study the scenery around them, so Moore chose art over 
law. Despite his sugar-beet-farming dad’s best-intended 
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www.moscowrecycling.com

SPEAKING ON BUSINESS 
HOSTED BY CHRIS REDGRAVE 
See www.speakingonbusiness.com for radio listings.

LATAH SANITATION
Taking care of the earth is more than just a good idea or a slogan to the people who run Latah Sanitation in Moscow, 
Idaho. They are committed to leaving the world in better shape than they found it. This means that in addition to garbage 
collection, they focus on keeping solid waste out of the landfill as much as possible. That’s one reason they have 
extensive recycling and composting programs.

Operations Manager Andy Boyd says Latah Sanitation 
and its 45 employees serve thousands of clients in 
Northern Idaho. The company also runs Moscow 
Recycling and Clearwater Composting in Lewiston.

Educating the public is important to the company. 
It conducts presentations for school and community 
groups and sets up information booths at the county 
fair, schools and libraries. Twice a year Latah Sanitation 
publishes a newsletter to give customers updated 
information about its programs. Community groups can 
also schedule tours of the facility to observe how Latah 
Sanitation is working to provide a cleaner environment.

Joe Johnson is the company president and second-
generation leader of the business. His father founded 
Latah Sanitation in 1966 and became an early adopter 
of recycling programs in the 1980s. The programs 
expanded even more when the company opened a 
larger facility in 1994. Today, it offers several diversion 
programs to help reduce the amount of garbage in the 
landfill. This saves customers money, because hauling 
trash to the landfill is the most expensive part of the 
process. When the city and county’s trash expense 
decreases, those savings are passed on to customers. 

The team at Latah Sanitation is always ready to share 
their message about how people can work together to 
leave a healthier, cleaner environment. Andy Boyd

Photos by Kevin Kiernan
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SPARKLE IN PINK
Quynn Larsen of Sparkle in Pink has always loved to be creative and design new things. As a kid, she would make purses out of old 
jeans and sell them to friends. So when she was looking for affordable clothing after the birth of her first baby, she decided to start her 
own business. She launched Sparkle in Pink and brought her mom, Diane Larsen, on as her business partner almost six years ago.

Sparkle in Pink, where the motto is “Adorable Made 
Affordable,” is an online girls’ clothing boutique with 
cute, trendy clothes for great prices. The goal is to offer 
entire outfits for around $15 with accessories that are $5 
or less. Larsen and her mom found a manufacturer and 
started designing their own clothing line so they could 
adapt quickly to new trends.

Now the online boutique has customers across the 
United States and is shipping out around 1,000 orders 
per day with the help of its 30 employees. Just a few 
months ago it moved into a new warehouse in Draper to 
accommodate its growth. Larsen and her mother hope 
to eventually develop a line for boys, but right now they 
remain focused on girls’ clothing. 

Diane Larsen and Quynn Larsen 
Photos by Kevin Kiernan

Photo courtesy of Sparkle in Pink
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4 STEPS TO THE BOARDROOM

Women in Leadership Panel
Nationally, women earn nearly half of all law degrees and 45 percent of advanced degrees 
in business and management. Yet women hold only 6 percent of chief executive officer 
positions in Fortune 500 companies and just 12 percent of U.S. corporate board seats. 

“While women make up more than half the population of our country, they are staggeringly 
underrepresented in the C suite,” says Javier Palomarez, president and CEO of the United 
States Hispanic Chamber of Commerce. “And sadly, the situation is even more dire when 
you look at the final bastion, the corporate boardroom.”

By Deanna Devey Photos by Kevin Kiernan

LeeAnne Linderman, Nina Vaca, Patricia Pineda, Javier Palomare and Scott Anderson
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Palomarez recently visited Utah to host a discussion on 
corporate board leadership as part of the United States 
Hispanic Chamber of Commerce Foundation’s “At the 
Table: Women in Business and Leadership” initiative, which 
aims to provide women with career development resources.

Zions Bank sponsored the session, which featured a 
panel of women who serve on corporate boards for large 
companies. Here are their tips for helping women advance 
in their careers and eventually reach the boardroom. 

1. Make a Long-term Plan
Getting a seat on a corporate board takes time, says 

Nina Vaca, chairman and founder of the Pinnacle Group 
and member of the board of directors for Comerica, 
Cinemark and Kohl’s. 

Vaca was inspired to develop her own long-term plan 
for corporate board leadership after attending a conference 
with a panel of women who sat on corporate boards, 
including those of PepsiCo and Anheuser-Busch.   

“As soon as they spoke, I said, ‘If they could do it, so 
could I,’” Vaca says.

For the next six years, she grew her business, created 
relationships and got involved in her community. She 
served in positions such as chairman of the Greater 
Dallas Hispanic Chamber of Commerce, board trustee at 
Northwestern University and chairman of the U.S. Hispanic 
Chamber of Commerce, to name a few.

“I spent a lot of time preparing myself,” Vaca says. “It’s 
not enough to want something in life; you actually have to 
prepare yourself to receive it.” 

 

2. Advocate for Yourself
When asked what her biggest misstep was while moving up 

in her career, LeeAnne Linderman, executive vice president of 
enterprise retail banking for Zions Bancorporation, says she 
didn’t advocate for herself soon enough. 

Even though she had strong job performance and was 
advancing, she saw others progressing faster in their careers, 
typically men who were asking for opportunities. 

“One of the best mentors I’ve had in my career is Scott 
Anderson (president and CEO of Zions Bank),” Linderman 
says. “He gave me great advice. He said, ‘Yes, you should 
advocate for yourself.’”

Vaca also talked about the importance of having the 
confidence to ask for opportunities and not waiting for 
others to suggest new positions.

“Have the courage to raise your hand,” Vaca says. 
 

3. Develop Leadership Skills
Another way to prepare for corporate board leadership 

is through formal training. Patricia Pineda, who serves 
on the board of directors for Levi Strauss & Co., Frontier 
Airlines and Aspen Institute, recommends attending a 
board-ready program. 

These programs are available through universities and 
organizations like the National Association of Corporate 
Directors. In Utah, for example, the Women’s Leadership 
Institute provides corporate director training. 

She also suggests getting real-world experience by serving 
on a nonprofit board with a developed board structure and 
committees that mirror a corporate board. 

“You have the opportunity to develop leadership skills, 
hone your leadership skills and demonstrate your leadership 
skills,” Pineda says. “On those boards there are CEOs, 
corporate board members and senior executives who are 
also engaged because they love that organization — and 
they’re going to see you in action. That’s how I got on my 
first board.” 

  
4. Look for Mentors and Be a Mentor

The panelists say help from mentors is also important. 
Linderman suggests self-selecting mentors rather than 
waiting for volunteers. If there’s someone with a specific 
skill, such as public speaking, have the confidence to reach 
out and ask for help.  

The panelists also recommend that women look  
for male mentors.

“The strongest voice for the advancement of women is, 
quite frankly, men,” Vaca says. In fact, she says most of her 
opportunities have come from men. 

Both genders play a role in diversifying corporate 
leadership. As women advance in their careers, they can 
also mentor and advocate for other women. 

“I think women have the power to progress  
one another if they’ll stand together and speak  
up,” Linderman says.
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sunscreen. It’s also smart to limit sun 
exposure, especially during the harsh 10 
a.m. to 2 p.m. hours.

“One of the biggest problems is people 
thinking of sunscreen as a one-and-done 
situation,” Duffy says. “You have to keep 
applying it generously, or remain in the 
shade, to stay protected.”

In the long term, schedule annual skin 
checks with a dermatologist, and self-
examine skin monthly. Sun damage ages 
the skin by causing wrinkles and brown 
spots. But moles are the best indicator of 
problems. If moles physically change in 
appearance, it could be a sign of skin cancer. 
Duffy encourages patients to look for the 
ABCDEs of melanoma on their moles:

• A — Asymmetry, where one half of the  
  mole doesn’t match the other.

• B — Border, the mole’s borders are  
  irregular, blurred or notched. 

• C — Color, the mole’s color is not the  
  same throughout.

• D — Diameter, the mole’s size  
  exceeds a quarter of an inch.

• E — Evolving, the mole’s shape or  
  color changes over time.

“Catching skin cancer early saves lives,” 
Duffy says. Melanoma found in early 
stages is 99 percent curable; discovered in 
later stages, the chances of survival drop to 
17 percent.

The next Zions Med event will be in 
January and focus on health goals for  
the new year.

“We want to take a more active role  
in helping the public deal with their  
health care,” says Garrett Barnes, senior 
vice president of Zions Bank’s Premier 
Client Services. 

Health care is the fastest-growing sector 
of the economy. More people have access 
to insurance today than a decade ago and 
people are living longer. 

“Myself and our bankers have a passion 
for meeting the needs of our doctors 
as they experience this change in the 
industry,” Barnes says. 

Call 1-844-ZionsMED (1-844-946-6763) 
for more information.

UTAH LEADS NATION FOR 
SKIN CANCER RISKS

PREVENTION IS KEY
Incidences of the deadly skin cancer melanoma remain steady across the U.S. — 
except in Utah, where the numbers continue to rise. In fact, Utah leads the nation in 
the number of skin cancer deaths and occurrences. 

“Utahns must be extra vigilant about sun protection,” says Keith Duffy, a 
doctor and professor in the dermatology department at the University of Utah 
School of Medicine and investigator at the Huntsman Cancer Institute. 

Duffy highlighted the alarming trend at the Zions Med Skin Cancer Awareness 
event in June, where he spoke to more than 120 Zions Bank clients and employees. 
The event was the first in an ongoing series of quarterly health care events hosted by 
the bank. 

By Amelia Nielson-Stowell

Utah’s Scary Sun Risks
There are several reasons why Utah is more 

of a skin cancer hot zone than other coastal 
states famous for their sunshine.

• Utah averages 270 clear days of 
sunshine annually.

• Utah is at a higher elevation, and the 
sun’s harmful UV radiation increases by 4 
percent per 1,000 feet.

• Water and snow reflect up to 80 to 
100 percent of UV radiation.

• Most Utahns spend time outside enjoying 
their hobbies.

• Utah’s population is mostly Caucasian, 
whose lighter skin is more susceptible to 
sun damage. 

“Sun damage is accumulative over an 
individual’s lifetime and is not reversible 
in many ways,” Duffy says. “The DNA 
damage has already taken place and 
cannot be reversed.”

Prevention Starts Now
It’s never too late to become more 

protective about sun exposure, Duffy 
says. Daily, Utahns should wear 30+ SPF 
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Hundreds of Startups Soar
EPIC VENTURES LOOKS FOR REVOLUTIONARY CHANGE
The year was 1994 and the goal was to support the growth of technology-
driven companies, boost the local economy, further employment 
opportunities and foster a community of innovation in Utah.

The solution was the creation of the Wasatch Venture Fund I, now known 
as EPIC Ventures, created by Zions Bank. 

Driven by those same goals over the years, Zions Bank remains 
the largest investor in the EPIC fund. Zions also hired EPIC to run an 
independent evergreen fund, Zions SBIC. Through these entities, Zions 
Bank has made equity investments in approximately 100 companies in the 
Utah/Idaho footprint and beyond. 

By Sonny Partola

EPIC Ventures’ Managing Director Kent Madsen
Photo by Kevin Kiernan
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Each semester, local university students are hand-selected as “Jr. 
Analysts” to participate in EPIC Ventures’ 15-week intensive crash course, 
where they learn how to become the next generation of entrepreneurs and 
venture capitalists.

The EPIC Jr. Analyst Program offers students real-life interaction with 
technology startups as they learn the investment process from deal 
sourcing to investment and portfolio management. 

Working out of the Zions Bank Small Business Resource Center in 
downtown Salt Lake City, students are trained to interact with senior 
executives, think critically about businesses and collaborate with their 
peers to determine the viability of an investment opportunity.

EPIC worked hand-in-hand with its partners at local universities to 
develop a program that combines classroom learning with real-life 
experience. Jr. Analysts receive direct mentorship from directors at EPIC 
who lead weekly courses focused on the investment process. Throughout 
the week, the team applies the knowledge gained by leading discovery 
and diligence meetings with startups.

“It has been overwhelming to see the caliber of individuals that our Jr. 
Analysts are interacting with,” says Jack Boren, director at EPIC Ventures 
and co-lead of the Jr. Analyst Program. Each of the students interacts 
with around 50 different management teams per semester, walking away 
with first-hand knowledge of the industry and a significantly increased 
professional network. 

“These students will go on to do interesting things in their careers,” says 
Ryan Hemingway, director at EPIC Ventures and co-lead of the Jr. Analyst 
Program. “As part of the network of EPIC Alumni, students will be able to 
leverage their experience and relationships with each other for professional 
opportunities for years into the future.”

Already, alumni from the Jr. Analyst Program have landed internships 
and full-time roles at high-growth startups, corporate strategy groups, and 
top-tier investment banks like Credit Suisse and Morgan Stanley.

Zions Bank a Patient Investor
Active portfolio companies include these and more: 

AppDetex, Braintrace, Blyncsy, Canopy, The Clymb, 
Exagen Diagnostics, Health Catalyst, MarketDial, Moki, 
Numetric, Primary Data, Proskriptive, SaltStack, Shape 
Security, SilverVue, Simplus, SyncHR, SpinGo, RevIt, 
Zenefits and Zuma Ventures. Past investments include 
IPOs of Instructure, Ancestry.com, Everspin Technologies, 
DivX and others, and acquisitions of Mozy, Solution 
Reach, Lefthand Networks and dozens of others. 

Zions Bank differs from traditional venture fund 
investors. While most have short investment timelines, 
Zions has a longer-term vision and remains devoted 
to the futures of the companies. It can afford to be a 
patient investor. Relationships are viewed as long-term 
investments whose success builds a better economy 
and community. One way these relationships build 
the economy is by stimulating job growth. Portfolio 
companies have created more than 5,000 regional jobs.

Ideas, Innovation, Change
EPIC has a grand vision of continuing to build 

upon the foundation it laid. Plans are to partner with 
more startups and expand throughout the region to 
Colorado, Arizona and Southern California. With 
firm roots established in Utah and Idaho, Epic is 
ready for advancement and is always on the lookout 
for great entrepreneurs. 

EPIC values experience and gives priority to 
companies that have spent time in the entrepreneurial 
ecosystem. People with innovative ideas and cutting-
edge developments in technology come through 
EPIC’s door every day. 

“We’re privileged to get to work with such unique 
products, companies and entrepreneurs, from the 
earliest stages of development to the mature,” says Kent 
Madsen, EPIC Ventures’ managing director. “EPIC 
looks for revolutionary change. We want to invest 
in companies that we believe will transform whole 
sectors of an industry. We’re not talking about micro 
improvements. Rather than a slight innovation, we 
want to wipe out the status quo or do something that 
nobody’s seen before. Entrepreneurs need to be willing 
to take a risk. And if you don’t succeed, try again.” 

And when those ideas begin to gain some traction, 
Zions Bank and EPIC Ventures will be there to help. 

CRASH COURSE FOR UNIVERSITY STUDENTS 

“WE’RE PRIVILEGED    
 TO GET TO WORK WITH  
 SUCH UNIQUE PRODUCTS,  
 COMPANIES AND  
 ENTREPRENEURS, FROM  
 THE EARLIEST STAGES  
 OF DEVELOPMENT TO  
 THE MATURE.”

Photo courtesy of EPIC Ventures
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But the pathways specialists’ job has just begun when 
the paperwork is signed. When the clients begin doing 
business, this specialist watches the practice’s progress 
in real time. If problems arise, the specialist contacts 
the client with recommendations for improvement and 
advice to help avoid problems later on.

“This allows us to have real conversations about 
what’s going on,” Kirby says.

A Special Tool for Dentists
Practice Pathways clients who open dental practices 

also have access to regular practice reports from Dental 
Intelligence, a web-based business intelligence platform 
that uses a dental practice’s collected data to help dentists, 
support staff and patients make informed decisions. 

These reports are included as part of the ongoing 
support that Practice Pathways offers to each client. 
Practice owners also have the option to receive a 
discounted annual Dental Intelligence subscription for 
full access to the insights and key metrics in their practice 
management software. By collecting business information 
— patient health history, collections, scheduling, and so 
on — Dental Intelligence helps dentists and their support 
staff identify trends and work more effectively.

“Most team members don’t know what to act on 
or what to change,” says Weston Lunsford, Dental 
Intelligence chief executive officer. “We go beyond just 
business analytics and show you how to act on the 
key data that matter to your practice. We give owners, 
dentists and teams specific, measurable things that they 
need to do each day with each patient.”

The Big Picture 
Dental Intelligence helps dentists and their teams see 

the big picture of the company and create daily habits 
that help the business run smoothly. The software 
is built to facilitate efficiency among dentists, office 
managers, hygienists and other team members. In Dental 
Intelligence, users can reschedule appointments, measure 
team performance, improve case acceptance, view 
patient information and more.

Dental Intelligence helps every member of a 
practice’s team work better, improving the overall 
progress of the business.

For example, missed appointments hurt productivity 
and have a negative financial impact on the practice. 
Office managers can mitigate these problems by using 
Dental Intelligence to organize upcoming appointments, 
send reminders, track patients’ check-in times and more. 

“At Dental Intelligence, we have one simple purpose 
— to help dentists improve team performance, value and 
overall culture in the practice,” Lunsford says. 

Practice Pathways

Loan Program Provides Pathway to 
Success for Dental Professionals
Dentists are often more than medical professionals — they are also 
business owners. Opening or purchasing a dental practice requires 
business skills and resources that some health care providers might not 
have developed during dental school. Running a practice requires skills in 
accounting, scheduling, human resources, marketing, record keeping and 
more. It also requires money to get started.

Practice Pathways, a professional practice finance division of Zions 
Bank, provides these medical-professionals-turned-business-owners 
with the capital they need to open a practice, refinance existing loans, 
purchase equipment, acquire office space and more.

By Sara Casalino and Breanna Olaveson

Practice Pathways
“Practice Pathways focuses on the lending needs of 

the practice,” says David Kirby, senior vice president and 
director of Practice Pathways. It meets each practice’s 
unique needs through a new, innovative process. 

After a client’s application is approved — which can be 
as fast as one day — the client is assigned a “pathways 
specialist.” This loan officer helps the client design a 
custom loan that meets each of the practice’s needs. 
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goods to 48 states and 10 countries and territories. 
“Zions Bank’s donations to Good360, as a result of 

the Season of Giving campaign, will have a measurable 
impact on our ability to serve those in need,” says 
Howard Sherman, CEO of Good360. 

Reason 2: Enjoy Great Online and  
Mobile Services

Giving has its rewards. If your holiday schedule is 
as full as Santa’s bag, the following Season of Giving 
qualifying transactions can save you precious time (and 
that’s a gift that keeps on giving all year, whenever you 
use Zions Bank’s great online and mobile services):

• Add a new bill and pay it using Bill Pay.
• Set up a new recurring payment for Bill Pay.
• Set up a new autopay for eBill.
• Activate a new eBill.
• Send money with Popmoney to a new payee.
• Make a new Popmoney request for money payment.
• Set up a new recurring Popmoney payment.
• Set up a new Popmoney registration.

Reason 3: Simplify Your Life 
Not sure what to give the people on your nice list this 

year? The gift of money ensures everyone gets what he 
or she really wants. In the 2013 survey “How Americans 
Pay Each Other,” 94 percent of Americans said they like 
to receive money as gifts. 

The Popmoney online and mobile banking tool 
available through Zions Bank lets you send, receive or 
request money from friends, family or just about anyone. 
If you have an email address or a mobile phone number, 
you can use Popmoney to easily move funds from your 
bank account to others’ virtually anywhere and anytime. 

Then give yourself the gift of less paper clutter by 
using Zions Bank’s eBill. This online tool lets you 
receive, view and pay electronic versions of bills and 
statements directly in the Online Bill Pay section of your 
Zions Bank online banking account. 

Zions Bank’s Commitment to Communities
The Season of Giving is just one more way Zions 

Bank serves its customers and the communities in 
which they live and work. “The Season of Giving 
aligns perfectly with the Zions Bank commitment to 
community service,” says Chad Dilley, senior vice 
president of Zions Bank Channel Strategy. “We’re 
pleased to offer our customers the chance to partner 
with Zions Bank in helping those in need while using 
the Zions Bank online and mobile tools they have come 
to trust — or while trying a new tool to simplify their 
holiday financial transactions.” 

‘TIS THE SEASON OF GIVING

3 Great Reasons to Use Online and 
Mobile Banking During Holidays
Zions Bank online and mobile banking services are a quick and easy 
way to stay on top of your finances year-round. But during the Season 
of Giving campaign in November and December, Zions Bank gives you 
three more great reasons to use the digital services you’ve come to know 
and rely on — and maybe even try a new one or two. 

By Christie Giles

Reason 1: Help Good360 Help Those in Need
When you complete a qualifying online or mobile 

transaction between Nov. 1 and Dec. 31, 2017, Zions 
Bank will donate $1 to Good360 (up to $20,000). 
Consistently ranked one of the top 10 most efficient 
charities by Forbes, and with a four-star ranking from 
Charity Navigator, Good360 partners with socially 
responsible companies to source highly needed goods 
and distribute them through the Good360 network of 
nonprofits that support people in need, including victims 
of disaster. Since 1983, Good360 has distributed more 
than $9 billion in donated goods around the world, 
serving a network of more than 57,000 nonprofits 
and improving the lives of millions. In 2016, the 
organization distributed nearly $400 million in needed 
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Between 11/1/2017 and 12/31/2017, $1 will be donated to Good360 when a consumer performs one of the following actions: (for Bill Pay and eBill) add a new bill and pay 
it, set up a new recurring payment, set up a new autopay for eBill, or activate a new eBill; (for Popmoney) send money with Popmoney to a new payee, make a new request 

money payment, set up a new recurring payment, or a new Popmoney registration. Popmoney payments must be paid to another party with a different mailing address from 
the primary online banking account holder. Each of the Bill Pay payments must be at least $10 and must be paid to another party with a different mailing address from the 

primary online banking account holder.  Maximum donation is $20,000 total for all campaign participants throughout 2017.  Your Zions Bank account must be in good standing.
Business accounts are excluded. Employees of Fiserv, Inc. and of Zions Bank and their respective parent and affiliate companies, as well as board members and the 

immediate family (spouse, parents, siblings and children) and household members of each such employee are not eligible. Rules are subject to change without notice.
Popmoney  is a registered trademark of Fiserv, Inc., or its affiliates. Terms and conditions apply.

A division of ZB, N.A. Member FDIC

GIVE THE SEASON  
      A REASON TO BE MERRY

1709-EP312 Season of Giving Community Mag Ad-v2.indd   1 9/28/17   10:22 AM



92   NOVEMBER/DECEMBER 2017

Concerns in the Housing Market
Big Home Price Increases. An increase 

in prices is not, by itself, a reason for 
alarm. Increasing home prices is a sign 
that people have confidence in the housing 
market and are willing to make long-term 
investments in these assets. However, 
when home price appreciation exceeds 
the increase in household wages, homes 
become less affordable. While personal 
income increased 3.6 percent in the 
last year, home values increased double 
that. These increases can be particularly 
difficult for first-time homebuyers or those 
on fixed incomes who need to move. As 
home prices continue to increase at high 
rates, more people will be priced out of 
the housing market.

Increasing Value of New Construction. 
In addition to the increasing sales 
prices of existing homes, the value 
of newly constructed homes is also 
increasing dramatically. This means that 
homebuilders are once again constructing 
homes with many of the pre-recession 
amenities included. In addition, because 
of more stringent zoning and building 
code requirements in many areas, builders 
must construct homes to higher standards, 
which adds additional costs to new homes.  

Rising Interest Rates Make Homes Less 
Affordable. The Federal Reserve has been 
increasing interest rates for the past couple 
of years and has committed to continue this 
pathway as long as possible. In response to 
the Great Recession, the Fed dramatically 
dropped interest rates to historic lows and 
kept rates very low for several years. Fed 
governors are concerned that ultra-low 

interest rates can cause long-term problems, 
such as high inflation and asset bubbles, so 
they want to return rates to levels consistent 
with historic norms. However, as interest 
rates increase, the cost of financing also 
increases. Inflated home prices coupled with 
higher interest rates can make payments 
more difficult to afford.

Reasons for Optimism
While an increase in home prices brings 

some reasons for concern, there are also 
reasons why the current situation may not 
end the same as last time. 

The Underlying Economy Remains 
Strong. The economy of the United 
States, while not as strong as many 
would like, remains resilient and 
continues to grow. The current business 
cycle is in its eighth year of expansion, 
with continued growth in employment 
and very low unemployment, which is 
pulling more people off the sidelines and 
back into the labor force. Consumer 
and business confidence in the economy 
remain strong, which have fueled 
strength in the stock market. Continued 
economic growth will provide more fuel 
to keep the housing market growing.  

Labor Shortages Are Perpetuating 
a Housing Shortage. One of the main 
reasons for home price increases over the 
past few years is that not enough homes 
are being built. Several industries are 
suffering the effects of a lack of skilled 
labor, and the construction sector is no 
exception. A shortage of skilled labor 
in construction is causing a shortage of 
homes. Simply put, homebuilders don’t 

have the ability to keep up with demand.  
In fast-growing areas like Utah and 

Idaho, high population growth and strong 
in-migration will keep demand for homes 
strong. Therefore, even if housing demand 
starts to weaken at the national level, it 
could remain strong in high-growth areas 
with strong economies.  

Borrowers Are Not Overextending 
Themselves. One of the signs of an 
overheated market can be investors who 
act in ways that are inconsistent with 
underlying conditions. Fed Chair Alan 
Greenspan famously referred to this 
behavior as “irrational exuberance” in 
the late 1990s. There were many signs 
of this heading into the Great Recession 
of 2009, as borrowers used increasingly 
risky funding mechanisms to purchase 
homes. Borrowers and lenders in the 
current economic environment are not 
showing that same risky behavior. In fact, 
foreclosure rates have been dropping for 
the past few years and are lower than 
during the last economic cycle.  

Cautious Optimism
Today’s housing market is stronger and 

more secure than before the Great Recession. 
While high home prices are making 
affordability more difficult, underlying 
economic conditions remain stable and the 
home financing sector continues to show 
strength, which will help prevent the kind of 
instability that happened in the past.  

To read more economic news compiled 
monthly, please view our Economic Snapshot 
report on www.zionsbank.com/economy.

Is US Facing Another 
Housing Bubble?

By Robert Spendlove
Zions Bank’s Economic and Public Policy Officer

Housing prices in the West and throughout the nation are on the rise. Construction is up and so are prices. In many areas, the 
median value of existing homes has surpassed the pre-recession levels seen in 2006.  

With real estate and housing values increasing, some are wondering if we are due for another correction. They wonder whether 
we are entering a new bubble that could burst like the last one. There are several things to consider as we try to assess the 
current state of the housing market.
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Federal tax credits are helping cover the costs of these 
investments and will provide a net savings to customers 
over the life of the projects.

“This really is a win-win plan for our customers,” 
says Cindy A. Crane, Rocky Mountain Power CEO 
and president.

Search for Renewable Energy
The company is already the second-largest rate-

regulated owner of wind energy in the country, but it 
has continued to find other ways to provide renewable 
choices for customers at increasingly lower costs.

For example, this year customers can get power from 
the sun without installing rooftop solar panels. The 
Subscriber Solar program allows customers to purchase 
solar power from a 20-megawatt wind farm in central 
Utah. There are no upfront costs, and customers can 
lock in their generation rates for 20 years and even 
transfer their subscription to a new location if they move 
to another home served by Rocky Mountain Power.

Savings for Businesses
Business customers can also use renewable energy in 

addition to the Subscriber Solar program. The  
Sustainable Transportation and Energy Plan allows Rocky 
Mountain Power to build or purchase renewable power 
specifically for a business. State regulators approved this 
special rate when Facebook was considering building a 
data center in Utah in 2016. 

“Through these many programs, we can offer 
customized, cost-effective renewable energy options to our 
customers,” Crane says. “As the largest electricity provider 
in the state, we recognize that our services are a significant 
component of the state’s business-friendly environment.”

Supporting Blue Skies
The company’s Blue Sky program is another way 

for customers to voluntarily support renewable energy. 
More than 113,000 Blue Sky customers have helped 
support more than 6.9 billion kilowatt-hours of 
renewable energy being delivered to the power grid in 
the West over the past 17 years. 

Of course, the cleanest energy is the energy you 
don’t use. Business and residential customers are taking 
advantage of the company’s wattsmart energy efficiency 
program, which in 2016 helped customers install 
upgrades that will save them more than $116 million in 
energy costs over the life of these projects. 

“Rocky Mountain Power will keep looking for ways 
to use more renewable energy in a way that doesn’t raise 
costs,” Crane says. “The future for renewable energy 
continues to look very bright.” 

LOW-COST CLEAN ENERGY

Save Money, Help the Environment

By David Eskelsen

Utahns want more renewable energy but don’t want to pay extra 
for it, according to a 2015 landmark study by Envision Utah. This 
year Rocky Mountain Power announced a plan that helps solve the 
conundrum between costs and clean energy. It plans to spend $3.5 
billion to develop new wind projects — the lowest-cost option to 
provide energy to its customers.  

Energy Vision 2020
The Energy Vision 2020 plan will invest that money 

to do the following:
• Add up to 1,270 megawatts of new wind farms by 

2020, which will provide enough electricity to power the 
equivalent of 190,000 homes.

• “Repower” existing company-owned wind projects 
with longer blades and newer technology to increase 
energy production and extend their life.
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Cookson should know. She has 27 years of 
fundraising experience — with Utah state government, 
University of Utah College of Fine Arts, and PBS affiliate 
KUED. She explains that every business relationship she 
cultivated started with a phone call.

Simply put, the personal touch still matters. And 
digital communication tends to be impersonal. “You 
might get a small gift,” Cookson says. “But if you want 
someone to invest significantly in a project, people want 
to do business with people.”

Phone Call Foot Dragging
If phone calls are so important for business 

relationships, why are we reluctant to make them? 
“There are a lot of people who are just scared to pick up 
the phone,” admits Cookson. “And it is a little bit scary 
because you’re calling hat in hand.” Cookson says that 
even after all these years she has to psych herself up to 
get in the mood to start calling.

Others don’t call because they worry about pestering. 
Hasn’t everyone been on the receiving end of an annoying 
telemarketing call? “First of all,” Cookson says, “if 
you’re doing it right, it’s a service, not pestering.” 

She recommends being sincere about why you are 
initiating a relationship and assuring clients that they are 
more than potential cash. “Good projects deserve good 
funding,” explains Cookson to clients. “But what I’m 
calling about today is to pick your brain. Sometimes we 
need to pick your brains, not just your pockets.” Asking 
for input can show clients you are interested in them, 
not just their pocketbook.
 
Pick Up the Phone

You don’t have to be a fundraiser to benefit from 
making a phone call. For businesses hoping to profit 
from the personal touch a call brings, Cookson 
recommends two strategies: First, record metrics on 
phone calling and set contact goals with employees. 

Second, make phone-calling skills part of the 
interview process for new hires. “I would even have 
potential employees role-play phone calls in the job 
interview,” Cookson says. She recommends looking 
for people who are mature, confident and personable, 
and who believe in the business. Those without these 
characteristics may need to be reassigned to positions 
that better match their skillset.

What Cookson says makes sense. After all, isn’t it 
refreshing to call a business and find a knowledgeable, 
professional human being at the other end? Next time 
you want to do business, try making a call and reap 
the benefits.

CALLING — A LOST ART? 

If you want a haircut, use an app to make the appointment. If you have 
a toothache, describe your symptoms on the dentist’s online form. Need 
to make a bank deposit or transfer funds? There’s an app for both and 
much more. With all these online personal and business interactions, 
phone calls can feel as outdated as eight-track tapes. But many believe 
that calling adds a personal touch in an impersonal world.

Gay Cookson, director of partnerships and development in the Utah 
Department of Heritage and Arts, is one of them. In her line of work, 
phone calling is indispensable for building relationships that lead to 
well-funded projects. “You can’t get to the next step without having 
personal contact,” she says. “Calls turn into meetings, and meetings turn 
into money. You’re just not going to get to step three without step one.”

By Adam Hancock
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The Last Word
By A. Scott Anderson 

President and CEO, Zions Bank
No one can prevent a terrible natural catastrophe. 

But thanks to better building codes and much improved 
preparation, response and recovery operations, far fewer 
people are injured and killed when those disasters occur.  

Even people in the most modest of circumstances today 
live like kings could only dream of a few hundred years 
ago. Historians note that for millennia most people lived 
in near-universal poverty, governed by despots. 

Working to Overcome Our Challenges
Even our responses to our weaknesses show progress. 

The fact that we are working hard on such difficult 
challenges as homelessness, air quality and race relations 
is a testament to how far we have come. In the past, when 
people were consumed with the basic needs of food, shelter 
and warmth, these matters were a much lower priority. 

The New York Times recently reported that 
Louisville, Kentucky, police have reopened an 
investigation into the murder of an African-American 
civil rights pioneer some 52 years after her death. We 
have much work to do to eliminate racial tensions in 
society, but I see that news as progress.

Today, millions worldwide have been lifted out 
of abject poverty. Food is abundant and relatively 
inexpensive nearly everywhere. Obesity has become a 
far bigger problem than hunger.

Terrorism has emerged as the nation’s most serious 
external threat. And we face scary international 
situations like North Korea’s obsession with becoming a 
nuclear power. Still, the threat of widespread war with 
mass casualties is small. 

Consider that in World War II, 60 million people 
died. The Battle of Stalingrad alone cost the lives of 2 
million people. In a single day in the Civil War battle of 
Antietam more than 22,000 soldiers lost their lives.  

More People Living in Peace
Steven Pinker, a Harvard University professor and 

popular science author writing in The Guardian 
newspaper, noted that more people are living in peace 
today than ever in history.

“Wars among great powers and developed states have 
effectively ceased to exist,” he wrote. Even small wars 
and civil wars have declined significantly, along with 
steep declines in genocides and mass killings, he added. 

“As long as violence has not vanished altogether, there 
will always be enough explosions and gunfire to fill the 
news,” Pinker said, “while the vastly greater portion of 
the planet in which people live boringly peaceful lives is 
reporter-free and invisible.”

It’s important to maintain perspective. Author 
Michael Josephson wrote: “The world has enough 
beautiful mountains and meadows, spectacular skies and 
serene lakes. It has enough lush forests, flowered fields 
and sandy beaches. It has plenty of stars and the promise 
of a new sunrise and sunset every day. What the world 
needs more of is people to appreciate and enjoy it.”

MUCH TO BE GRATEFUL FOR 
THIS HOLIDAY SEASON
In this holiday season of thanksgiving and introspection, here’s 
something worthy of gratitude: We live at the best time in history. No 
other time is even close. 

Some may dispute that assertion, given the pervasive headlines about 
natural disasters, racial tensions, war, political dysfunction, refugee 
camps, financial distress, opioid abuse and so forth.

But even the most pessimistic among us, if they look objectively at 
history, would have to admit that we live in really good times, especially in 
this country — and especially in Utah, Idaho and Wyoming.

I don’t mean to minimize the challenges many face. Hundreds of 
thousands have been severely impacted by hurricanes, earthquakes, 
floods and fires. Many face financial difficulties, health problems and family 
dysfunction. In some categories of human progress, we still fall short. 

Fewer Health Problems
Still, times are very good. We live longer; have fewer 

health problems; and are less likely to die by violence, 
in accidents or in war than ever before. We enjoy more 
material goods; life is more convenient; the air is cleaner 
and the water purer; and arts, cultural activities and 
entertainment options are more abundant than ever. 

Thanks to rapidly advancing technology, such sectors 
as medicine, transportation, energy, financial services, 
manufacturing, construction and communications are 
making life better at ever-increasing rates. 
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