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Depend on our shorter ER wait times
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Experience Salt Lake like never before with City Creek Living. At the center of Utah’s cultural heart, this internationally acclaimed 

neighborhood puts you just moments away from mountains, music, memories and more. Call today to see our exceptional 

designer models.
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29.5 ACRE EQUESTRIAN PARADISE
755 South 1500 East, New Harmony
4 BD  |  5 BA  |  5,156 SF  |  $2,995,000
Steve Webber  & Jill Webber  801.231.2226

PARK MEADOWS NEW CONSTRUCTION
3121 Mountain Ridge, Park City
5 BD  |  5 BA  |  4,420 SF  |  $2,695,000
David Dowie & Laurie Wing   435.640.3434

STRIKING HOME IN IRON CANYON
2440 Iron Mountain Drive, Park City
4 BD  |  3 BA  |  5,280 SF  |  $2,000,000
Brigid Flint & Michelle Eastman   435.640.9873

100 ACRE PRIVATE ZION ESTATE
Dalton Wash Road, Virgin
100 Acres  |  $1,349,000
Kristi Staker   435.632.4858

©MMXVI Sotheby’s International Realty Affiliates LLC. All Rights Reserved. Sotheby’s International Realty® is
a licensed trademark to Sotheby’s International Realty Affiliates LLC. Equal Housing Opportunity.  Each Office is 

Independently Owned & Operated. Information deemed reliable, but not guaranteed. Square footage is an estimate only.

SummitSothebysRealty.com

14 ACRE FAMILY ESTATE NEAR ZION
995 W Grafton Road, Rockville

7 BD  |  4.5 BA  |  6,465 SF  |  $2,299,000
Kristi Staker   435.632.4858

IRON CANYON HOME WITH SKI VIEWS
2410 Iron Canyon Drive, Park City

5 BD  |  6 BA  |  5,347 SF  |  $2,280,00
Debbie Voss   435.714.1754

PRIVATE CANYON AND 1.5 MILES TO ZION
100 N Fork Road, Springdale

27.05 Acres  |  $2,000,000
Kristi Staker   435.632.4858

WONDERFUL HARVARD YALE RESIDENCE
947 Military Drive, Salt Lake City

5 BD  |  4 BA  |  3,035 SF  |  $749,000
Kristy Blair   801.209.8754

CLASSIC HARVARD YALE ELEGANCE
1658 E Yalecrest Avenue, Salt Lake City

4 BD  |  2 BA  |  2,738 SF  |  $724,500
Maura Powers   801.259.5490

STONE FARM HOUSE NEAR ZION
116 Jepson Street, Virgin

3 BD  |  2 BA  |  2,034 SF  |  $599,000
Kristi Staker   435.632.4858

INCREDIBLE ESTATE ON 320 ACRES
Wolf Creek Ranch Estate #25, Woodland
8 BD  |  11 BA  |  17,861 SF  |  $24,995,000
The Lange Group   435.649.0070

STUNNING PARK MEADOWS ESTATE
2300 Lucky John Drive, Park City
9 BD  |  17 BA  |  14,718 SF  |  $7,995,000
Marcie Davis   435.602.9577

NEW CONSTRUCTION IN DEER CREST
2847 Deer Pointe Drive, Park City
6 BD  |  9 BA  |  10,057 SF  |  $7,249,000
Sam Cubis & Jamison Frost   435.729.0389

TIMELESS MOUNTAIN CONTEMPORARY
7982 Sunrise Loop, Park City

5 BD  |  6 BA  |  7,029 SF  |  $4,250,000
BJ Christianson   801.949.5589

MODERN MOUNTAIN PERFECTION
8101 Sunrise Loop, Park City

5 BD  |  6 BA  |  6,274 SF  |  $3,850,000
Michael Swan   435.659.1433

ENCHANTING ESTATE IN HOLLADAY
4986 Fairbrook Lane, Holladay

5 BD  |  8 BA  |  9,245 SF  |  $3,200,000
Thomas Wright   801.652.5700

GRACEFULLY POISED
4131 Canyon View Place, Sandy
7 BD  |  5 BA  |  5,780 SF  |  $870,000
Stacy Wissman   801.718.9671

EXQUISITE RIVERFRONT ESTATE
815 South 1100 East, Orem
4 BD  |  5 BA  |  5,588 SF  |  $2,400,000
Brynne Parry & Leanne Parry   435.659.9742
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Editor’s Note

Rob Brough and his family enjoy a fun, but wet, trip to Niagara Falls.

In this issue of Community, we share 
an article that was originally posted on 
CruiseCompete.com regarding the life lessons 
and skills taught to children by travel.

I don’t know whether or not our children 
have learned great lessons from our travels, 
but I do know this: We have created 
wonderful lifelong memories during our 
time on the road (or in the air).

Wishing each of you safe (and 
meaningful) travels in the New Year!

My 9-year-old son is fascinated with airplanes. While other kids his age are watching Disney’s “Bunk’d,” “Stuck in the Middle,” or 
“K.C. Undercover,” he prefers to watch YouTube videos of planes taking off and landing at Chicago’s O’Hare Airport, LAX or JFK. 
Some of these videos are more than an hour long. Are you kidding me!?

Some of his other YouTube favorites include “The World’s Scariest Airplane Landings” and “The Most Dangerous and 
Strangest Airports in the World.” He’s the only 9-year-old I know who asks, “What kind of plane are we flying on?” when 
we tell him we are going on a trip.

One his favorite apps on the iPad is 
Delta Air Lines. He has spent many Sunday 
afternoons clicking on the “Book a Flight” 
option and creating travel itineraries around 
the world. It’s a good thing he doesn’t have 
my Delta online login credentials, or he’d 
have us booked on flights to everywhere 
Delta flies on a weekly basis.

At the top of his Christmas list this year 
was a first-class ticket on Etihad Airlines. 
He didn’t really care where he went. In 
fact, I’m fairly confident he’s not even 
sure where Etihad flies. However, he had 
seen some videos of Etihad’s first-class 
cabins on YouTube and wanted to have 
the experience. Rest assured, we did not 
purchase our 9-year-old a $15,000 first-
class ticket to Dubai for Christmas.

He just loves to fly. Perhaps the allure of 
airplanes began with his first flight when he 
was just a few months old and subsequent 

flights a couple of times each year since. He’s 
already starting to make plans for all the 
exotic trips he wants to take with Holly and 
me when he’s the only child left at home, 
which is still at least four years from now.

We enjoy traveling with our children (not 
just our 9-year-old, but all three of them). In 
fact, we enjoy it a lot. However, our family 
trips have yet to include any particularly 
exotic locations. We’ve vacationed in 
Orlando, Southern California, New York, 
Washington, D.C., and even Hawaii, but 
most of our travel with children is to visit 
family in Houston, Dallas, Tulsa or other 
less noteworthy places.

Although our travel is not exotic, and 
often includes a visit to the home of a giant 
mouse, we’ve also visited a number of 
locations with great historical significance 
— places our children would otherwise only 
read about in textbooks or other histories.

Rob Brough
Executive Vice President
Corporate Marketing and Communications



Be here for goodnight kisses
Your safety at work matters, especially to your family.

Be careful out there
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In the Community

Photos courtesy of Zions Bank

bank. During her speech before a crowd 
of 700, she shared highlights from her 
film career and studies by her nonprofit 
group, the Geena Davis Institute on 
Gender in Media. 

As part of her presentation, Davis 
announced Zions Bank’s sponsorship of 
a new research project conducted by her 
organization for American Banker magazine 
in 2017 that will examine the role of women 
in the financial industry through the lens of 
the media. Her organization will conduct 
surveys asking female bankers and bankers 
of color about the role models who have 
inspired them. The studies will also explore 
the way media portrays gender and race 
in banking. Finally, her group will analyze 
films from the past 10 years to determine 
how the entertainment industry portrays 
gender and race in the financial industry. 

“I congratulate Zions Bank for earning 
a Top Team in Banking award and look 
forward to the research on gender and 
media the bank is generously supporting,” 
said American Banker Executive Editor 
Bonnie McGeer. “The women on this 
team have had a significant impact 
on their company’s performance. The 
initiatives that Zions has made to foster 
the development and promotion of female 
talent also help it stand out.” 

American Banker Magazine Honors 
Zions Bank’s Women Bankers

By Heidi Prokop

Twenty-five years ago, Zions Bancorporation’s late founder, Roy W. Simmons, invited 
manufacturing executive Susan Johnson to join Zions Bank’s Board of Directors. She 
recalls Simmons saying to her, “I think it would be a good thing to have a woman serve 
on the board.” He was right, as research has since demonstrated. One survey of Fortune 
500 companies revealed those with the highest percentages of women board directors 
outperformed those with the least by 53 percent.

A quarter century later, Johnson still serves on the board where 45 percent of members 
are women. She represented the bank at the American Banker magazine awards dinner in 
New York on Oct. 6, 2016, where Zions Bank’s women bankers were collectively honored 
as one of the Top Banking Teams in the nation. This marks the seventh time Zions’ women 
have been recognized by the publication as a top team. 

Heidi Prokop, Dianne James, LeeAnne Linderman, Kay Hall, Merri Johnson and Melinda Haynes are joined by Academy Award-winning actor Geena Davis, who gave the keynote  
address, sponsored by Zions Bank.

Elevating Women 
According to American Banker, Zions is 

one of five banks where women are playing 
outsized roles in setting strategy and driving 
results. Women comprise 36 percent of Zions 
Bank’s corporate officer positions, and female 
executives make up 31 percent of the bank’s 
executive committee. The article points to 
Zions Bank’s recent commitment to the 
Women’s Leadership Institute’s “ElevateHER 
Challenge,” a formal commitment Zions 
Bank President and CEO Scott Anderson and 
Zions Bancorporation Chairman and CEO 
Harris Simmons made to bolster leadership, 
salary equity and career development 
opportunities for women employees.

Also honored at the event was LeeAnne 
Linderman, Zions Bancorporation 
executive vice president of Enterprise 
Retail Banking, who ranked No. 13 on the 
magazine’s list of the “25 Most Powerful 
Women in Banking.” She has been listed in 
the magazine’s roster 10 times, with 2016 
as her strongest rank to date.

Examining Women, Finance  
and the Media

Academy Award-winning actor Geena 
Davis, who has spoken at Zions Bank-
hosted client events in the past, agreed 
to serve as the American Banker awards 
dinner keynote speaker, sponsored by the 
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Positive Peer Pressure for a Healthier 2017

By Brooke Wilhelmsen

Photos courtesy of Ragnar

January: The month your health goals are born.
March: The month your health goals have officially died.

Unless(!) you’ve committed to an overnight Ragnar relay race during 
which you’ll run approximately 15 miles in three segments with your team 
of friends and family cheering you on. 

Ragnar (runragnar.com) is a Utah-born company started in 2004 by 
BYU roommates Tanner Bell and Dan Hill and Dan’s father, Steve Hill. The 
Ragnar series consists of 41 (and counting) overnight team relay races in 
scenic locations across the United States and Canada. 

BEST SLEEPOVER EVER
RAGNAR RELAY RACES:



Following are 10 perks (health and otherwise) to 
running a Ragnar in 2017:

1. Do serious running without taking yourself too 
seriously. Fifteen miles in 24 hours is nothing to sneeze 
at. This is no 5K fun run. (Which is also nothing to 
sneeze at.) You need to train for it. Or at least you 
should train for it.

2. Become a night owl. When was the last time you 
went out running at 2 a.m.? Or even at sunrise? There’s 
something rare and peaceful about running under the 
stars in utter silence. You might be converted. 

3. Spend a weekend with friends. Any road trip or 
campout builds serious bonds, but throw a team half-
marathon-plus on top of it and your friends will feel 
like family and your family will feel like friends.

4. See new places. Get out on scenic back roads and 
trails in your state (or anywhere in the country really) 
that you’d never otherwise explore. 

5. Stay motivated. There’s nothing like a deadline 
(and a little bit of panic) to help you keep your 
fitness goals. Balance your panic with the comforting 
knowledge that running a Ragnar is not about speed. 
It’s about pushing your limits and enjoying the ride. 

6. Do something ridiculous. Decorate a van, a campsite 
or yourself in paint and lights. Run in a Superman cape. 
Parade around an absurd team name. Or not. 

7. Build work relationships and morale. Maybe your 
workplace could use some team building. Sponsor or 
build a group at work.

8. Free shoes. Reebok Ragnar road race captains get 
a sweet pair of kicks. 

9. Satisfy your curiosity. See what all the fuss is about. 
Cross it off your bucket list. (Or watch as it becomes a 
tradition.) Earn a sticker. Call yourself a Ragnarian.

10. Make yourself proud. Between the training, the 
planning, the running and the lack of sleep, when all is 
said and done you will have accomplished something  
big. You’ll be impressed and so will others.  

  COMMUNITY MAGAZINE  17



Reebok Ragnar Relays:
• Teams are formed with 12 runners or six ultrarunners.
• The race course covers 200 miles on roads, for  

an average of 17 miles per runner, or double that for an ultra.
• Each runner completes three legs of the race, with nine or so hours between legs to 

recover. One leg is run in the dark.
• Runners live out of two vans or SUVs that carry the teammates to each exchange 

point along the course, cheering each other on as they go.

Ragnar Trail Relays, presented by Salomon:
• Teams are formed with eight runners or four ultrarunners.
• The race consists of three dirt-trail loops that total about 16 miles. 
• Each teammate completes all three loops, one of which is in the dark, with nine or so 

hours between legs to recover, cheer on friends, sleep, etc. 
• Eight-person team members run about 16 miles. (Double that for an ultrateam.)
• Live out of your team campsite (or rent a room near the venue) and hang out at 

Ragnar Village, a festival-like activity hub, where the three trails begin and end. 

Ragnar 101

Ragnar Trail Zion — Utah  
presented by Salomon
Zion Ponderosa Ranch
May 12-13, 2017

Reebok Ragnar Wasatch Back
Logan to Midway, Utah
June 2-3, 2017

Ragnar Trail Snowmass — Colorado  
presented by Salomon
Snowmass Resort
June 2-3, 2017

Reebok Ragnar Colorado
Copper Mountain to Snowmass
Aug. 25-26, 2017

Local Ragnar Races
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Plan a team building exercise that is exactly that – exercise. 

Schedule a lunch-and-learn with a Ragnar Ambassador and 

hear why Inc. Magazine listed Ragnar as one of the company 

benefits employees love.



For group tours, please call (801) 422-1140

Magazine Ad.indd   1 12/2/16   1:42 PM
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ALPINE’S MAIN STREET
Worldwide Audience  
for Bronze Sculptures

By Deanna Devey

Photos by Kevin Kiernan

While some may think northern Utah County 
an unlikely center for the arts, an Alpine, Utah-
based community of artists has been creating 
internationally distributed sculptures and paintings 
for the past 25 years. 

Main Street Art (MSAGallery.com) has placed 
more than 200 statues throughout the U.S. and 
the world, including countries like Japan, Denmark 
and Great Britain. 

ART
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The company promotes the work of several artists 
and manages the creation, production, installation 
and restoration of bronze statues and other artworks. 
The pieces range from small tabletop figures to larger-
than-life sculptures. 

Its team includes renowned sculptors Dennis Smith, 
Kraig Varner, Steve Streadbeck and Scott Streadbeck 
(Steve’s nephew). Each creates their own work but gives 
feedback to and bounces ideas off the others.

“You look through all time and you think of great 
artistic movements like the Impressionists,” Scott 
Streadbeck says. “Manet, Monet, Cassatt, they all knew 
each other and associated with each other. We have 
that here. We’re able to get feedback and help, so it’s an 
incredible environment.”



    From surgical suites to patient rooms  

                  to conference rooms.

                                In scrubs, suits, or sneakers.

   With stethoscopes, computer code, or mops.

                            We are all caregivers. 

Healthcare
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Forging a Legacy
Main Street Art began when Steve Streadbeck asked 

his brother Brian to help him sell his work. Later, the 
two bought a failing foundry with their brother Gary so 
Steve would have a place to cast his sculptures. 

Eventually, they moved both Main Street Art and 
the foundry, Adonis Bronze (AdonisBronze.com), to an 
11-acre site in Alpine. That location now houses artist 
studios, an art gallery, reception center and the foundry. 

The artists and production crew benefit from the 
close proximity to each other during the casting 
process. This is unique since many sculptors cannot 
work close to their foundry.  

“So many people are involved in the production 
process,” Scott Streadbeck says. “They take the 
sculpture apart and put it back together. The original 
work is destroyed in the process so it helps to check it 
every step of the way.” 

Scott Streadbeck Main Street Art General Manager Todd Wynder



A cancer diagnosis can change everything. So does having the right team of caregivers.  
Our Urologists specialize in treating urological cancers and work with you on an individual  

treatment plan to help you fight cancer.

Cancer is aggressive. So are we. 

Call 877-507-7077 or visit 
UtahUrologist.org to schedule your appointment.
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Custom Creations
Steve and Scott Streadbeck, Varner, and Smith 

have produced work that resides in corporate and 
government buildings, gardens and private collections. 
Some of their more famous works include the 
“Monument to Women” sculptures in Nauvoo, Illinois, 
the Brigham Young statue in the Utah Capitol and 
the “In the Family Circle” bronze figures outside the 
Provo City Center LDS Temple. There is even an airship 
sculpture in the Salt Lake International Airport. 

Recent Main Street Art sculptures include a pioneer 
family for the Legacy Center recreation facility in 
Lehi, Utah, and a larger-than-life chemist that is 
headed to Norway. 

The artists are available to anyone who wants 
original artwork, says Todd Wynder, Main Street Art 
general manager. 

Wynder pairs a client with an artist whose work 
matches the client’s desired style. The artist then works 
closely with the client to make small models and capture 
his or her vision. The entire process from conceptual 
idea to finished bronze statue takes about nine months. 

“One of the fun things is to watch people take an idea 
and help them bring it to life,” Wynder says. “We’re one 
of the best sculpting crews in Utah and, actually, in the 
entire U.S. We really do create things that bring people 
to tears and create a personal connection.”

Kraig Varner

Dennis Smith

Adonis Bronze
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IT’S ALL GREEK TO ME
Hard to Pronounce, Easy to Love
By Natalie Hollingshead Photos by Kevin Kiernan

Oxtapodi and Lamb Tacos from Aristo's
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Aristo’s  
At Aristo’s in Salt Lake City, Greek food is more than 

gyros. It’s Greek flavors, ingredients and heritage.
“We get a lot of our ingredients imported from 

Greece,” says chef and manager Trenton Huntsman. 
“Our extra-virgin olive oil is imported from Greece, our 
roasted peppers are Macedonian peppers, our sea bass 
is from Cypress, our mint is actually the mint Aristo’s 
family brought from Greece, and we raise here.” 

The owner makes regular treks to Greece and once 
took Food Network host Guy Fieri there for a special 
segment. Fieri also featured the restaurant on his 
popular show, “Diners, Drive-Ins and Dives.”

“One of Guy Fieri’s favorites was our lamb tacos,” 
Huntsman says. “We also have a roasted lamb shank 
that we braise and roast for about three hours that’s 
really popular.”

The oxtapodi (octopus in Greek) — straight from the 
Mediterranean Sea — is another big draw. 

224 S. 1300 East
Salt Lake City, UT 84102 
801-581-0888
aristosslc.com

Tzatziki, baklava, souvlaki, spanakopita. The pronunciation might 
make your head spin, but the incredible flavors of Greek food are 
worth tripping over your tongue when you order.  

You don’t need to make the roughly 6,000-mile trek to Greece to 
satisfy your cravings — or your curiosity if you’ve never dined on Greek 
cuisine. Instead, stop by one of these restaurants, known regionally 
for their Greek-inspired offerings. And remember: If you can’t say the 
name, you can always point to the menu. 

Roasted Lamb Shank from Aristo's

Lamb Tacos from Aristo's



NOTORIOUSLY DELICIOUS

O G D E N  R E S T A U R A N T  W E E K  C O M I N G  A P R I L  6  –  1 5
www.OgdenRestaurantWeek.com

If you’re looking for the chicken finger platter
you’ve had at the same chain in seventeen
different cities, downtown Ogden probably

isn’t for you.

But if you’re looking for dozens of locally owned,
award-winning restaurants… from fun to formal

and traditional to eclectic…and traditional to eclectic…

Welcome to notoriously independent Ogden, Utah.



32   JANUARY/FEBRUARY 2017

E.leaven Food Company
One of the most popular offerings at E.leaven Food 

Company in Jackson, Wyoming, is its delectable 
gyro. The up-market, deli-style eatery isn’t a Greek 
restaurant, but the Greek pita sandwich fits in well with 
the 10-year-old establishment’s menu. 

Try the Greek salad, which combines romaine lettuce, 
cucumber, red onion, bell peppers, tomato, Kalamata 
olives and feta in a red wine vinaigrette. Hunter 
Frobouck, co-owner with wife Molly, recommends 
adding gyro meat to the salad. 

Occasionally, the restaurant offers a gyro omelet 
inspired by a restaurant in Pittsburg, Frobouck’s 
hometown. “It combines gyro meat with American 
cheese, bell peppers and onions, which sounds really 
bizarre but the flavor profile is pretty awesome,” he 
says. “Once you try it, it’s a game changer. It’s probably 
not very Greek but it works.”

175 Center St.
Jackson, WY 83001
307-733-5600
eleavenfood.com

Grecian Key
For 25 years, the Grecian Key in Pocatello, Idaho, has 

done its best to recreate authentic Greek flavors. Owner 
Sophia Huddleston started the restaurant in 1981 to 
honor the heritage of her father, John Andros, who 
came to Pocatello from Greece decades ago. 

The restaurant is known foremost for its tasty gyro, 
but cook Kacey Hale says the traditional Greek dishes 
like moussaka, spanakopita and tiropitakia are also 
popular. For more adventurous diners, Hale recommends 
the saganaki, a cheese and egg dish doused in brandy 
and set ablaze. “When we light it on fire everyone in the 
restaurant who works here screams, ‘Opa!’ which means 
cheers in Greek,” Hale says. “I think that is the most 
authentic Greek experience in this restaurant.” 

314 N. Main St.
Pocatello, ID 83204
208-235-3922
greciankeyrestaurant.com

Gyro from E.leaven Food Company
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Tom’s Gyros and Burgers 
Greek food may seem an unconventional pairing with 

classic American burgers and fries, but many a customer 
has been wowed by the gyros at Tom’s Gyros and Burgers 
in Pocatello, Idaho, says Dimitri Manolis, manager. 

Tom’s Gyros offers several Greek-inspired offerings: 
a classic gyro, chicken souvlaki and a veggie pita. Then 
there’s the unconventional pastrami pita, crab pita and 
chicken strip pita. If you like your Greek food even 
more Americanized, try the feta burger, with a thick 
slice of feta cheese, or the Titanic special, a double 
cheeseburger with bacon and gyro meat.

150 N. 3rd Ave.
Pocatello, ID 83201
208-233-4200
No website; use Facebook

Padeli’s Street Greek
Padeli’s Street Greek is a no-frills spot to grab quick 

and mouthwatering Greek food. The downtown Salt 
Lake City restaurant is a newer joint with deep roots 
in the city; it’s operated by the founders of Salt Lake’s 
Greek Souvlaki restaurants. 

At Padeli’s, you’ll stand in a line while employees build 
your custom pita, bowl or wrap with traditional gyro 
meat, chicken, pork or falafel bomb, a garbanzo bean 
and feta cheese creation. Or select a salad or gyro off the 
features menu and make it a combo with a side of pita 
chips and dip, fries (add them “Greek style” inside your 
gyro for no charge), tiropita, spanakopita, lemon rice, 
avgolemono soup, dolmas, or shishito peppers. It’s hard 
to go wrong with baklava for dessert, but customers at 
Padeli’s also rave about the chocolate brownies.

30 E. Broadway
Salt Lake City, UT 84111
801-322-1111
padelisstreetgreek.com

Gyro from Padeli's

Falafel Bomb from Padeli's

Greek Combo from Tom's Gyros and Burgers
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Wasatch Broiler and Grill
Dedicated Greek restaurants aren’t the only spot to 

get a taste of the Mediterranean. One of the best-selling 
items at Wasatch Broiler Grill in Sandy is the kabobs 
with lemon rice, says James Stevenson, general manager 
and acting bartender. The restaurant serves modern 
American cuisine with a Middle Eastern flair and “a 
lot of people come in just for the kabobs and lemon 
rice.” The steak and chicken kabobs are admittedly 
more Middle Eastern, Stevenson says, but the bright 
yellow lemon rice definitely has a Greek flair. The rice is 
flavored with lemon, lemon salt and a bit of saffron to 
give it color and zip. 

7662 S. Union Park Ave.
Sandy, UT 84047
801-225-9800
wasatchbroilerandgrill.com

Seafood Kabob from Wasatch Broiler
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SPOKANE 
SPLENDOR

Capital of the Inland Northwest

By Jenny Willden Photos by Kevin Kiernan

Imagine riding a gondola above a powerful waterfall, feasting on Northwest cuisine al fresco, 
and boating, fishing or whitewater rafting on the in-town river. In Spokane — the unofficial 
capital of the Inland Northwest — all this is possible without leaving the downtown core. 

The second most populous city in Washington State, Spokane is near Coeur d’Alene, Idaho, 
and nestled in nature with easy access to seven ski hills, 70 lakes and an abundance of nearby 
trails. But the city also has a lively downtown and urban amenities rivaling larger cities. 

Race sculptures at Riverfront Park
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View of Riverfront Park from Anthony's

Spokane Falls

View of Riverfront Park from Anthony's
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Sports and Culture
An athletic city at heart, Spokane is famous for 

Gonzaga basketball, Eastern Washington football, the 
world’s largest 3-on-3 annual basketball tournament 
and one of America’s largest road races, the 
Bloomsday 12K. 

Mayor David Condon calls Spokane “a big, small-
town home to 210,000 people,” and says the close-knit 
community values serving others. Its annual Spokane 
Gives initiative generated 91,000 hours of service from 
17,000 volunteers last April alone. 

Spokane’s rich Native American and European 
histories are preserved at the Northwest Museum of 
Arts and Culture, which focuses on Inland Northwest 
people, and at historic buildings like the opulent Historic 
Davenport Hotel. Immerse yourself in its grand setting 
coupled with performances by the Spokane Symphony 
(spokanesymphony.org) during the popular Chamber 
Soiree Series held in the ornate ballroom.

Spokane Falls

Spokane River

View of Riverfront Park from Anthony's
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Suspension bridge walkway in Riverfront Park
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Spokane Outdoors
A mere six-minute walk from the Davenport is 

Spokane’s crown jewel — the 100-acre Riverfront Park 
— home of the 1974 World’s Fair and urban greenspace 
popular with locals and tourists alike. Visitors come to 
attend the frequent festivals, view impressive public art 
sculptures, enjoy sky rides, walk across the waterfalls, 
and revisit history at landmarks like the preserved clock 
tower and World’s Fair Pavilion.

Condon says the park is so beloved that locals voted 
in a tax to fund $64 million in improvements, including 
a new building for the historic wooden carousel and the 
Western United States’ first ice skating ribbon, set to open 
late 2017.  

Nearby, the 40-mile paved Centennial Trail welcomes 
outdoor enthusiasts of every stripe. Choose from 
walking, running, biking or horseback riding on the trail, 
which stretches from Coeur d’Alene to just northwest of 
Spokane, or kayaking and canoeing on the adjacent river. 

The Davenport

Giant Radio Flyer slide 
in Riverfront Park

Riverfront Park

Hoopfest Website
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Northwest Noshing
After exploring the trail and park, dine overlooking 

Spokane’s famous falls on the deck at Anthony’s at 
Spokane Falls (anthonys.com). Try fresh Northwest 
seafood dishes like wild salmon, Oregon Bay shrimp and 
hearty clam chowder.

A Spokane staple since 1974, Clinkerdagger 
(clinkerdagger.com) riverfront steakhouse is best known 
for its patio views, daily happy hour specials, and locally 
sourced meats and seafood.  

 Or dine while reveling in Spokane’s past at the Steam 
Plant (steamplantspokane.com), which supplied more 
than 300 area buildings with heat from 1916-1986. 
Built among the preserved remaining catwalks, pipes and 
boilers, the restaurant’s unique setting and award-winning 
cuisine and local brews make it worth a visit. Before 
leaving, take a self-guided tour of the historic stacks. 

Condon says the city’s motto, “Near nature, near 
perfect,” captures what Spokane is all about — a great 
place to live, work and visit with plenty to see and do.  

Wild Salmon from Anthony's

Crab cakes from Anthony's

Thai shrimp pizza from Rock City Grill



  COMMUNITY MAGAZINE  59

READY, SET, SKI!

Sun Valley’s Boulder Mountain Tour and Festival

By Ashley Sanders

Most people know that Idaho is famous for potatoes, but the hundreds of 
people who descend on Sun Valley every February know it’s special for 
another reason. It’s the reason these devotees are huddled on a frosty 
morning in Senate Meadows, clutching hot chocolate for courage. It’s 
the reason they’re wearing spandex suits and clunky boots. And it’s the 
reason that they’ll soon gather under a large banner, wait for a signal, 
then fly across the snow.

Photos Courtesy of Boulder Mountain Tour and Festival
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They’re here for the annual Boulder Mountain Tour, 
a 34-kilometer Nordic ski race in the wild white yonder 
north of Ketchum, and the crowning event of the Sun 
Valley Nordic Festival (Feb. 2-5). And they’re here 
because they know Sun Valley as Nordic Town USA: A 
sweet spot of earth where the sun never stops and the 
snow falls fast and crumbly.

Not Just for Pros
Just ask Kelly Allison, a competitive Nordic skier 

and BMT regular who now directs the race in cahoots 
with her husband, Glen. “Sun Valley didn’t get its 
name because we live in a rain forest!” jokes Allison. 
It just really is that sunny. But Allison says weather 
is just one reason why racers return to the tour every 
year. “The BMT attracts people of all ages and abilities 
because of its gentle yet challenging terrain and stunning 
backdrop,” Allison says. Beginner or novice, young or 
old, the race threads the needle perfectly — as Allison 
says, the course is both “fast and forgiving.” 



152 East Winchester, Murray, Utah
801.266.4747

jbrooksjewelers.com



This magical combination of sun, snow and action 
explains why the race is headed into its 42nd year and 
boasts nearly 1,000 participants. And you don’t have 
to be on the Norwegian Nordic Olympic Team to 
participate (though they train in the area too). Allison 
says the race “attracts people from 5 to 95” because 
Nordic skiing is so welcoming and versatile. “You 
can participate at your own level,” Allison says, “and 
everyone comes away with a unique experience.”

Cold Snow, Blue Sky, Warm Hearts
If that doesn’t convince you to strap on some skis, 

the festival itself will keep you entertained alongside 
a throng of fellow spectators for days of winter fun 
in the sun. Festivities kick off with the Feb. 2 opening 
ceremony, then it’s off to the Town Sprints race to watch 
elite BMT skiers go head-to-head for prize money on 
a loop through downtown Ketchum. Wind down your 
trip on Feb. 5 at the Sun Valley Nordic Center Demo 
Day where you’ll find the best cutting-edge equipment 
for your new favorite hobby. If all the excitement starts 
to rubs off on you, you can always try out your winter 
legs privately on the 200 kilometers of trails in the area. 

Wherever you stray, head back to the race in time 
to enjoy one last glimpse of fleet feet on flat snow, as 
racers young and old, tourist and local, amateur and 
professional sail across the finish line, a little tired and a 
whole lotta happy. Or, as the festival motto puts it: Fill 
up on “cold snow, blue sky, and warm hearts.” And who 
knows? Maybe eat a baked potato for good measure.   
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We Made Too Much!
Complete bedding sets starting at $599.99

Starting January 2nd to February 15th

736 West 300 South
Salt Lake City, UT 84104
(enter off 400 South)

801-364-2128 • www.krbeds.com

Over 200 sets in inventory 
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The ultimate travel experience in years past was the 
“Grand Tour of Europe,” where men and women of a 
certain class took a break between college and the 
start of their career. Funded by their families, young 
people would spend several months (at least) traveling 
in Europe after finishing school. The purpose and value 
of this trip was the exposure to art, music, and the 
aristocracy and culture of Europe — things they would 
likely never experience otherwise.

World travel is often referred to as the ultimate 
classroom, and can be an incredibly valuable gift for 
children. It introduces them to new people and places, 
and helps to instill an appreciation for different cultures.7Life Lessons 

and Skills 
Kids Learn by Traveling
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Benefits include the rewards of experience and 
an expanded worldview, say the travel experts at 
CruiseCompete, publishers of the 2016 Family Friendly 
Cruise Travel Planner.

Following are seven valuable life lessons and skills 
taught by travel:

1. Travel helps children develop decision-making 
skills and builds confidence. As you travel, a wide 
variety of choices present themselves. Gone are the 
routines of home; instead, children have the opportunity 
to make choices about which new things to experience: 
museums, wonders of the world, different destinations 
and foods they would like to try. Stand back, and let 
them make some choices. They may surprise you!

2. The development of problem-solving skills. Hope 
for the best, but be prepared for the worst. Travel 
is fluid, and teaches children about the possibility 
that things may not go as planned. It’s essential to be 
flexible, and having things go awry can actually be one 
of life’s best lessons. Unforeseen circumstances happen 
over and over in life, and adapting with grace is one of 
the hallmarks of strong character.

3. A broadened perspective for your child. Travel helps 
to present your children with a valuable worldview. A 
foray into other cultures affords them the knowledge 
that other people, places and things can be very diverse. 
Exposure to different cultures, standards of living, 
languages and even sounds will serve children well over 
time; it serves to develop tolerance and compassion. 
Traveling is an excellent way to show children that 
different points of view are a normal part of life, in an 
educational, nonthreatening way.
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4. Travel helps sow the seeds of altruism. Children 
can begin to understand the challenges faced by those 
in different life circumstances. Sometimes travel can 
allow them the opportunity to help those in need. As an 
example, Crystal Cruises offers a way to give back on 
a cruise, via their “You Care, We Care” program. The 
line has developed a series of volunteer programs where 
guests and crew can get directly involved in worthwhile 
causes in the destinations they visit. Here’s how the 
line describes the options available: “Opportunities 
include assisting with poverty relief, education, 
workplace training, cultural preservation, environmental 
conservation, animal welfare, building/repainting 
homes, renovating local schools and community centers, 
helping improve communities’ living conditions, and 
general donations of love and a helping hand.”

5. Travel enhances certain traits necessary in life. 
When you travel, you may see character traits that don’t 
necessarily reveal themselves at home. You might see new 
traits of charity, compassion and diplomacy. Or realize 
that your child has an interest or passion that comes 
to light in this new situation. Interestingly, they may 
get more out of an experience than adults due to their 
interaction with the locals. Children can cross cultural 
boundaries that are more difficult for adults, simply by 
being children.

6. An inside view of the business world. Take 
your children on a business trip. There’s value in 
understanding the challenges and rewards of hard work. 
Seeing you perform your business activities is an eye 
opener for most children. It clues them into the skills it 
takes to be successful and may help them with career 
choices later in life. It also provides valuable information 
about coordinating the logistics of travel, currency and 
navigating customs. Above all, they learn about the 
importance of time management and the consistency 
required to stick to an itinerary.

7. Travel: A shared history and sacred memory. Your 
common travel experiences — good and bad — will 
become part of your family history. During travel, there 
may be times when you feel closer than ever before, and 
times when you wish you were back in the comfort of 
home and in your own personal space. These things will 
be a topic of discussion for years to come. Encourage 
children to keep a travel journal. It will help them 
remember the travel itself, and their reactions to the 
experiences of the trip.

Article reprinted with permission from 
CruiseCompete.com. For more family travel 
resources, visit cruisecompete.com/resources.php.
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“

Waterford School
For the Love of Learning

By Kris Millgate

Photos courtesy of Waterford School

Learning is serious business at Waterford School (waterfordschool.org). 
Staff and students don’t waiver when it comes to education. Expectations 
are high and students are challenged in an intellectually rigorous 
environment. Every 2016 graduate went on to college; 71 percent went 
to colleges out of state. 

Seriousness aside, kids thrive at Waterford, and their educators see 
success in every one of their smiling faces — none of which get lost in 
the sea of maroon and blue uniforms.

“Waterford students are seen,” says Todd Winters, Waterford School 
director of admissions. “They are known personally, and they are highly 
connected to the fabric of our community. This is not a place to hang in 
the back of the classroom and not get noticed.”



Diverse Student Body
As more families found their educational home 

with Waterford, the school’s footprint grew from 150 
students and one building in 1986 to 10 buildings and 
900 students today. Its mission never changed. Interest 
in the unique learning concept did. 

Students from across the Wasatch Front and 
farther now mingle in halls and cluster in classrooms. 
Diversity is evident among varied races, religions and 
backgrounds, but the common thread is a passion for 
lifelong learning.

“We believe good is not good enough,” Winters says. 
“We are the school that’s going to ask students to break 
a sweat. They do hard things. They know the value of 
work, discipline and stamina. We believe in and practice 
the growth mindset.”

Positive Destiny
Waterford produces students who are critical thinkers 

with a creative streak and cross-cultural competency. 
The result is a young adult destined to succeed now and 
later. The odds are shaped for that positive destiny by 
offering a 1-to-4 teacher-student ratio and a 1-to-35 
college counselor-student ratio. 

“We are not preparing students for an end,” Winters 
says. “We are preparing them to acquire the nobility of 
the well-lived life.” The rigorous curriculum molds a 
lifelong learner. One that is nurtured through a personal 
connection made among a community stronger than a 
traditional neighborhood. 

“Teachers connect personally with students and 
know their family’s stories,” Winters says. “Teachers 
want to be here. Students want to be here. It’s a strong, 
respectful climate.”  

Classical Direction
Waterford School opened in 1986. Its purpose was 

simple. Create a private school modeled after the Greeks. 
A classical liberal arts education relevant for life in the 
21st century. The concept was pretty out of the box for 
Utah where every neighborhood has easy access to free, 
public schools. Waterford fought the box and blossomed. 

Families who wanted more than what the public 
system offered found Waterford. And the school with 
no neighborhood ties created a community now 600 
families strong annually.

“Independent schools like Waterford are mission-
driven schools seeking parents and students whose 
educational philosophy, needs and goals are in alignment 
with Waterford’s mission and program,” Winters says. 
“This is a conscious and deliberate commitment for 
families so naturally they are thoughtful and committed 
partners with the school.”
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Summer Program 



Making a difference to help save 
lives from cancer in Utah

Since 2011, funded $100,000 through our CHANGE grant 
program, which is helping to reduce the unequal burden of 
cancer

The American Cancer Society is working toward a world free from the pain and suffering of cancer.  
With care, empathy, courage, determination, and innovation, there’s hardly a person or family that  
hasn’t benefited, directly or indirectly, from our work. 

In 2016, here are just a few examples of how we put dollars to work in Utah: 

 COURAGE
  HELPING PEOPLE TAKE STEPS TO STAY HEALTHY

Received more than 11,700 visits to cancer.org from residents in 
our state

©

     INNOVATION
        FINDING CANCER’S CAUSES AND CURES

DETERMINATION 
RALLYING COMMUNITIES AND CREATING PARTNERSHIPS  
TO HELP SAVE LIVES

More than $4.5 million in cancer research grants are currently being funded in our state.

Funding cancer research to save lives
We are currently funding research grants at Huntsman Cancer Institute, Intermountain Healthcare-Primary Children's 
Hospital, and the University of Utah. One research project at the University of Utah School of Medicine seeks to combat
the challenge of patients developing resistance to certain cancer drugs. This work could lead to a new class 
of anti-cancer drugs which might be more effective against a range of cancers.

Our advocacy affiliate, the American 
Cancer Society Cancer Action 
NetworkSM, helped implement state 
funding for the American Cancer 
Society Hope Lodge® facility in Salt 
Lake City – a home away from home 
for cancer patients – which opened 
in 2015.

900 requests from 
people looking for 
information, help, and 
support via phone, 
email, and online chats

Nearly 400 rides to 
and from treatment

      CARING AND EMPATHY 
           HELPING PEOPLE FACING CANCER TODAY

   
       
    

Patient navigators 
helped guide nearly 
270 patients through 
the health care system

Helped nearly 700 people 
manage the appearance-
related side effects of 
treatment

Our partnership with Utah Navajo Health Systems (UNHS) is 
increasing mammography and cervical cancer screenings for 
women who do not have access to preventative care. In 2015, 
UNHS increased mammograms by 111% and cervical cancer 
screenings by 85%. 

The American Cancer Society thanks Zions Bank 
for their continued partnership••
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First Tracks
Stiegler’s love of ski started when she was introduced 

to the sport at age 2. Her parents worked at Jackson 
Hole Mountain Resort where her dad, Olympic gold 
medalist Pepi Stiegler, was the ski school director for 
36 years. Resi’s mom encouraged her to start racing 
at age 6, but the 30-year-old says her mom never 
pressured her to be the best. 

“It was kind of like day care going to the mountain 
every day with my dad,” she says. “I never had a 
moment of questioning it or wondering if it was what I 
should be doing. I just loved skiing.”

Stiegler made the U.S. Ski Team at age 16. She has 
represented the United States at every level of alpine ski 
racing — Topolino, Whistler Cup, Junior Worlds, World 
Cup, World Championships and the Olympics.

Stiegler is a serious competitor, but she’s also 
dedicated to enjoying what she does. Early in her career 
she raced with tiger ears attached to her helmet. She’s 
phased out the tiger ears — for now — but still carries 
them in her travel backpack.

“I’ve been criticized for having too much fun, if you 
will, but for me I just want to be having the time of my 
life all the time, and I want to be inspiring people to 
have a good time. I know there are a lot of hardships in 
everyone’s life and not everything is going great. I want 
them to see someone enjoy what they do,” she says. 

Comeback Kid
Despite her optimistic outlook, Stiegler has suffered 

her share of injuries, surgeries and disappointments. In 
2014, Stiegler failed to qualify and was kicked off the 
U.S. Ski Team. She skied 2015 as an independent and 
managed to regain a spot on the team the following 
year. But she blew out her knee and only had seven 
months to return to snow after the injury. 

“I was on a mission to get back to skiing and racing, 
and I didn’t give myself a break mentally, I wasn’t going 
to relax until it was over,” Stiegler says. “Every race was 
really solid, and I got more confidence.”

Coach Bern Brunner and teammates Thomas 
Biesemeyer, Ryan Cochran-Siegle and Erik Arvidsson 
worked together on Stiegler’s return-to-snow program, 
inspiring her in what ended up being the best comeback 
season of her career. Stiegler garnered seven Top 15 
finishes, two Top 10 finishes and was ranked 13th in the 
world in slalom. Stiegler hopes to build on that solid base 
this season and add her signature spark of crazy fast skiing.

“I love being challenged and raising the bar and being 
better, and I think I do a good job of keeping up and 
showing that hard work really does pay off,” she says. 

Resi Stiegler

Mountain Born and Bred

By Natalie Hollingshead

Picturing longtime U.S. Ski Team member Resi Stiegler as a joyful 
6-year-old bombing down the slopes at Jackson Hole Mountain Resort 
is easy when you see her slalom today. Whether raising her poles to 
celebrate the end of a race or chumming with fans, one thing is obvious: 
Stiegler is happy to be skiing. 

“I think it’s inspiring to watch people enjoy what they do whether they 
win or not,” says Stiegler. “For me it’s more about bringing that inspiration 
to people and showing that I love what I do — and I really, really, do.”

After 15 years on the U.S. Ski Team, Stiegler shows no signs of 
slowing down. She had the comeback of her career in the 2016 season 
and hopes to build on that base in 2017.

Photo courtesy of U.S. Alpine Ski Team
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Morgan has advised six different college presidents, 
watching them wrestle with tough decisions and plan the 
future of the college. That unique mentoring opportunity 
aided Morgan in his role as the latest president. 

Personal Atmosphere
A trademark of Westminster is its small student body 

of 2,800. Its intimate atmosphere allows the faculty (and 
even Morgan) to personally know the students. 

“Students come when they’re 18, and we get to watch 
them discover who they want to become,” Morgan says. 
“This discovery of their human potential is a remarkable 
period to go through and to witness — it’s what 
energizes me about this job.”

Morgan’s three kids are all Westminster graduates, 
and his wife graduated from Westminster once the kids 
were grown and she had time to complete her degree. 
“We brag that we have the most Westminster license 
plates of any family,” Morgan says.

Civic Leaders
Students at Westminster receive more than a 

traditional education. They become civically minded 
residents because of the volunteer program at the 
college’s Katherine Dumke Center for Civic Engagement. 
Morgan is especially proud of the center, which partners 
with the city of South Salt Lake to get student volunteers 
teaching in the local writing center, mentoring in the 
schools, and assisting in the Hser Ner Moo Community 
and Welcome Center. Students volunteer more than 
95,000 hours to the community each year.

Another unique program headed up by Annalisa 
Holcombe, associate vice president for community 
relations, puts Westminster students in local Sugar 
House businesses, drafting business plans, creating 
marketing strategies and helping develop new products. 
In the seven semesters since the program started, 59 
Westminster students have helped 55 business, nonprofit 
and government entities.

“When I was a student, I was studying business plans, 
I wasn’t making them,” Morgan says.

In his spare time, you’ll find Morgan running the 
tree-lined streets along the Wasatch Mountains — he’s 
part of the elusive 20-year-club for the St. George 
marathon. But his favorite hobby is enjoying the 
extracurricular activities at Westminster. He cheers on 
the college’s sports teams, attends the student plays and 
listens to the campus concerts.

“My hobby is this college,” Morgan says. “There 
isn’t an evening where something isn’t going on here. 
It’s wonderful.” 

Stephen Morgan
Westminster College President Leads With Business Acumen

By Amelia Nielson-Stowell
Photo courtesy of Westminster College

On paper, Stephen Morgan doesn’t sound like your typical college president; 
he’s not an academic scholar with a Ph.D. but a business guru with a degree 
in accounting and a CPA. However, when Westminster College’s board of 
trustees needed a new president, they knew just who to hire: Morgan, the 35-
year Westminster veteran who helped grow the college’s endowment to $70 
million and directed the construction and renovation of 17 new buildings.

“It’s a dream come true that I could start as a business manager and 
become the president,” Morgan says. “It’s been such a wonderful career 
for me to have here for over three decades. One of the things I love 
about Westminster is there are a lot of opportunities if you roll up your 
sleeves and work hard.”

Reared in the Shadow of Westminster
Morgan grew up a few blocks from Westminster in 

the Sugar House neighborhood of Salt Lake City. As 
a college student at the University of Utah, he drove 
by Westminster daily. He didn’t visit the campus until 
he was assigned by his accounting firm to perform 
Westminster’s financial audit. The year was 1979, and 
it was a challenging time for the college. Founded by 
Presbyterian missionaries in 1875, Westminster became 
religiously independent in the mid-1970s, but struggled 
the next six to eight years to find a strong identity.

“We really came close to closing our doors,” Morgan 
says. “It was during that period when I audited 
Westminster that I really became taken by the faculty, 
staff and donors that wouldn’t let Westminster fail. It 
inspired me to apply for a job as the business manager.”



Joe Bennion’s Utilitarian Art

By Conner Newbold

Peaceful yellow brick cottages line Main Street in Spring City, Utah. Some 
are beautifully restored. Some look as though they might tip over. Others 
already have. It’s the kind of place that makes busy city slickers long for slower 
lifestyles. There isn’t a neon sign to be found from one end to the other.

A low-key arts community has been developing there for decades 
now. There couldn’t be a more perfect location for a shop like Horseshoe 
Mountain Pottery.

Photos by Kevin Kiernan

HORSESHOE  MOUNTAIN POTTERY
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Joe and Lee Bennion
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HORSESHOE  MOUNTAIN POTTERY

The Man With Answers
Joe Bennion is the artist and owner. Each piece of 

pottery lining the walls of Horseshoe Mountain is a 
work of art, each carefully considered and crafted by 
Bennion himself who lives nearby in Spring City. That 
is, when he’s not traveling or guiding river-rafting tours 
of the Grand Canyon.

His philosophy is that utility is a valid premise for art.
“The utilitarian ceramic vessel is the foundation 

upon which all other ceramic art stands,” Bennion 
says. “When I went to grad school, I made non-vessels 
for the first year. But one of my professors said ‘Isn’t it 
great that Joe is now making art?’ I rebelled against that 
because it said what I was making before wasn’t art.” 

To prove his point, he went on to earn an MFA from 
Brigham Young University with a thesis on why utility 
is a valid premise for art. Incidentally, he didn’t start his 
education with ceramics in mind — it took meeting his 
future wife to convince him of that. 

A Process of Discovery
A few blocks from the center of town, a hand-painted 

sign spans the shop’s beautifully restored facade, with 
cheery windows arching beneath. 

The interior is a scene from the Old West: The floors, 
walls and shelves are made of natural, unfinished wood. 
The door is unlocked, but the lights aren’t on. There’s 
nobody at the counter, but a radio plays from somewhere 
in the back. Every surface of the small front showroom is 
covered in pottery of all shapes and sizes. Tall cups, short 
tumblers, serving bowls, baking bowls, cereal bowls, 
honey pots, jugs — it’s a kiln-fired kitchen supply store. 

A yellowed, wavy paper tacked to the counter cryptically 
explains the shop’s “self-service” policy to potential 
customers: Take what you want, write what you took in 
the ledger, leave the money in the lockbox. (And don’t 
forget to add sales tax. There’s a calculator on the counter.) 

The process of discovery is half the charm at Horseshoe 
Mountain, but most questions aren’t answered by a 
glance around the shop. Such as, who made the stuff? 
The owner really trusts people to pay for it? What if 
people steal things? Where’s the owner? What’s the story?

“When Lee saw how much I loved [ceramics], she 
said, ‘You should do what you love, not what you 
think you ought to.’ So I switched majors and started 
doing ceramics.”

In the end, both earned degrees in fine arts — Lee 
emphasizing painting, Joe ceramics. Though Lee is now a 
successful painter (her work can be found at David Ericson 
Fine Art in Salt Lake City), her only creation found at 
Horseshoe Mountain is Mom’s Stuff salve, an ingenious 
ointment she formulated to keep her husband’s hands from 
cracking and bleeding during long throwing cycles. 

The answers to those questions? Yes, he trusts people 
to pay, and yes they do. “People respond positively to 
the invitation to be honest,” he says.  

Painting by Lee Bennion 

Painting by Lee Bennion 
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Choosing Migration vs. Telecommuting
Kotkin quoted Aristotle to describe what makes a 

city: “A city comes into being for the sake of life, but 
exists for the sake of living well.”

He said most people want to live in communities 
where they feel like they can make a difference. However, 
housing costs are a major determining factor for people. 
“There’s been a big reduction in migration to New York, 
San Francisco and Los Angeles since prices went up,” 
Kotkin said. “Even young people are moving elsewhere.” 
But even in Boise, where housing is affordable, Kotkin 
sounded a note of caution: “I would be concerned if you 
start to have strict regulatory policies that may cause your 
housing prices to go up considerably.”

Kotkin noted that people nationwide are heading to 
smaller towns and cities in search of affordability — a 
phenomenon he calls “declustering.” They have the 
freedom to do this because technology allows them to 
work remotely. “Technology is the great equalizer,” he 
said. “With technology, you can be part of the global 
economy and the national economy in a way that you 
couldn’t be before.” 

He noted that Americans telecommuting two days 
per week saves 1.35 billion gallons of gasoline and 26 
billion pounds of carbon dioxide per year. “My happiest 
day is when I don’t get into the car once,” Kotkin said. 

Immigration Drives Economic Growth
New Americans are another economic driver. “Long 

term, if your economy is going to grow, you’re going to 
have to appeal to immigrants,” he said.

“Many of the jobs we’re creating are not increasing 
productivity. One of my favorite targets is social media,” 
he said. However, he cited energy and agriculture as 
industries where strong growth will occur and said 
growing global demand will fuel the ag sector. “These 
countries are going to be huge markets for ag products 
from the U.S.,” he said. “Understand what the base of 
your economy is and the role that it plays.”

California residents aged 35 to 44 are one of the 
largest groups migrating out of the state, according to 
Kotkin. They are seeking affordable housing in a market 
where they can apply their job skills, “and Boise is 
perfectly suited for that,” Kotkin said. “You’ll attract 
some millennials, but I think they are going to have a 
stronger pull to Dallas and Nashville and Houston.”

He noted that residents of big cities like Dallas think 
it is too big and congested and are moving to rural areas 
of the state. As cities like Boise grow, he said, “You’ve 
got to be able to preserve the quality of life.” 

‘America’s Uber-geographer’ Speaks in Boise

JOEL KOTKIN

By Nicola McIntosh

In Joel Kotkin’s vision of the future America, people will migrate from the 
coasts to the interior and seek out communities where they can make 
a difference. “If we want to be optimists about America, we cannot as a 
country maintain a middle class and stay competitive if we decide that 
everybody’s got to live on the coast at very high prices,” Kotkin told 180 
Zions Bank clients, elected officials, and community and business leaders 
at a luncheon in October 2016. 

Kotkin, author of “The Human City: Urbanism for the Rest of Us,” and 
dubbed “America’s uber-geographer” by David Books of The New York 
Times, shared his research on the country’s changing landscape and how 
Idaho and Boise, in particular, could benefit.

Photos by Nicola McIntosh
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Successful Innovation Can Be Predictable
Christensen — a Harvard Business School professor who coined 

the theory “disruptive innovation” — recently released his 11th book, 
“Competing Against Luck: The Story of Innovation and Customer 
Choice.” It analyzes the way businesses develop new products and 
services, and offers an equation for success.

“Every time a company releases a new product or process to the 
market, they believe it will be successful,” Christensen says from his 
office in Boston. “And yet the reality is, about 80 percent of products 
and services introduced fail. Is innovation a crapshoot or a roll of the 
dice or is it more predictable than we thought? The answer is that 
success is actually not luck. You can actually predict with a high degree 
of certainty whether customers will buy and use your offering.”

Christensen, who has been writing best-sellers since 1997, spends an 
average of two to five years on his books, conducting research before 
developing his theories and applying them. This book, however, took 
him more than 20 years to complete. “It’s a very complicated problem 
so it took a long time to research,” he says.

Christensen’s co-authors — Taddy Hall, Karen Dillon and David 
S. Duncan — are close colleagues with extensive experience putting 
these ideas into practice. Unlike Christensen’s past books — which are 
analytical and filled with data — “Competing Against Luck” conveys 
the concepts primarily through stories, some of which are genuinely 
funny. Case studies of successful companies that Christensen studied 
for more than two decades are shared. Companies that radically 
changed their industry — like Amazon, Uber, Airbnb and Costco.

Developing the Perfect Product
The crux of the book revolves around the “Jobs to Be Done” 

theory, which is that people buy a product or service to complete 
a task. Christensen says when companies develop a new product, 
they waste billions studying the characteristics of their perfect 
customer. Instead, they should focus on perfecting the job that 
product does. 

He shares the example of CVS pharmacy — customers regularly 
contract a common illness like strep throat, but the last thing they 
want to do is take time off work to see a doctor just for a prescription. 
CVS’s Minute Clinic fills that job. Today, customers can walk into 
CVS and have a nurse practitioner diagnose their illness and fill a 
prescription on the spot. 

Why customers “hire” and “fire” new products and services 
is another main point of the book and addresses an area where 
many companies fail, according to Christensen. Companies focus 
on implementing the latest trend or adding bells and whistles to it. 
Innovation, Christensen says, is about launching a product that helps a 
customer progress.

“Often when you buy a new product to do a job, you have to 
change your behavior,” he says. For example, “fire” your doctor 
to “hire” CVS’ Minute Clinic. “Most companies just think about 
products and what they have to make, they don’t think about what 
their customer has to ‘fire’ by buying something new.”

For more information on “Competing Against Luck,” visit 
CompetingAgainstLuck.com or @CompetingvsLuck on Twitter.  

Innovation Not Dependent on Luck 

Clayton Christensen’s Latest Book

By Amelia Nielson-Stowell

Internationally renowned business expert Clayton M. 
Christensen first cut his business chops right on Salt Lake 
City’s Main Street.

A Utah native, Christensen grew up in Salt Lake’s Rose 
Park neighborhood. After graduating from West High 
School, he wrote a letter to Roy Simmons, then CEO 
of Zions Bank, asking if he could work for the bank for 
the summer. Simmons wrote back immediately, and the 
interview was scheduled. Simmons liked what he saw — an 
ambitious, well-rounded teenager sporting his best tie on his 
6-foot-8-inch frame — and Christensen landed the job as a 
bank teller in the main branch.

Photos courtesy of Clayton Christensen

David S. Duncan, Clayton Christensen, Taddy Hall and Karen Dillon



In addition to cards, jewelry and other personal 
products, Ashton sells beautiful pieces for your home, 
like classic fine china. She carries a line from a French 
company, Bernardaud, which is the same one the Four 
Seasons Hotel uses for its room service and is durable 
and surprisingly affordable.

One of New Orientation’s most popular features is 
its bridal registry. It’s a party when you register while 
drinking tea, eating cookies or sipping on champagne if 
you’d like. Clients purchasing from the registry will find 
a wide range of gifts from which to choose.

Adding to the success of Ashton’s brick and mortar 
operation is her revamped website that has breathed 
new life into New Orientation. Check it out at 
neworientation.com.  

NEW ORIENTATION
New Orientation owner Neena Ashton is proud to offer a unique selection of items in her 
new retail location such as sassy greeting cards, Kate Spade products, jewelry, and seasonal 
merchandise like velvet pumpkins and “Just Married” flip-flops. 

Ashton says New Orientation, located in the Foothill Village Shopping Center in Salt Lake 
City, is so original that every day has a different vibe. Even after 30 years in business, more 
people discover the store every day and others return just to see what’s new. 

SPEAKING ON BUSINESS 
HOSTED BY CHRIS REDGRAVE 
See www.speakingonbusiness.com for radio listings.

New Orientation
1400 Foothill Drive #162
Salt Lake City, UT 84108
801-582-4462
neworientation.com 

Photos by Kevin Kiernan
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Download the Zions Bank Community iPad app to 
hear an audio version of the original radio spot.
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As a business owner, you’re smart. You’re savvy.  
And when the time comes for an SBA loan*,  
you’re going with the leader — Zions Bank.  

 
When you’re ready for a small business loan, we’re here to provide you with  

resources and expertise to take your company to the next level. It’s what has made us  
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We’re passionate about helping you succeed in business.  
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One of the company’s newest projects is the Portneuf 
Wellness Complex — a $15 million activity based 
complex that was gifted back to Bannock County. 
It’s available to all ages, economic levels and abilities. 
The goal is to encourage activity and wellness among 
residents of Southeastern Idaho.

The complex includes seven full-size multiuse sports 
fields, basketball courts and a sand volleyball pit. A 
mountain bike park was built into the existing terrain. 
There’s even a cross-fit-for-kids playground, featuring 
activities like those seen on the popular TV program, 
“American Ninja Warrior.”

One of the crown jewels of the Portneuf Wellness 
Complex is the state-of-the-art Portneuf Health Trust 
Amphitheater, which hosts community events, concerts 
and festivals. Zions Bank is the official sponsor of the 
11,000-seat amphitheater.

Menchaca says the inspiration for the Portneuf 
Wellness Complex came following a community health 
needs assessment and focus group studies. They affirmed 
the long-held belief that 30 minutes of exercise every day 
will have a more significant impact on people’s long-term 
health than anything else they do. 

The Portneuf Health Trust wanted to find a way to 
give the community more facilities to encourage an active 
lifestyle. Pocatello, where the facility is located, didn’t 
have many recreational facilities. So, Portneuf created an 
activity complex unlike anything else in the region.

Portneuf Wellness Complex
Wellness is one of the buzzwords for the 21st century, and according to Yahoo 
Health is also a top trend in recent years. But when you hear it, what does it mean 
to you? For Shaun Menchaca, president and CEO of the Portneuf Health Trust, 
it means advancing and funding projects to support the health and well-being of 
residents in Southeastern Idaho.

SPEAKING ON BUSINESS 
HOSTED BY CHRIS REDGRAVE 
See www.speakingonbusiness.com for radio listings.

Download the Zions Bank Community iPad app to hear an audio 
version of the original radio spot.

Portneuf Wellness Complex
2375 Olympus Drive
Pocatello, ID 83201
208-251-3205
bannockcountyeventcenter.us/
portneuf-wellness-complex.html
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Shaun Menchaca 
Photos courtesy of Portneuf Wellness Complex
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Early Professional Loans

New Mortgage Option Gets  
Families Into Homes More Quickly

By Breanna Olaveson

Just more than a year ago, Jordan Hillam faced a difficult but common problem. 
As a young orthodontist coming out of school with a good salary, he knew 

he could afford a mortgage payment. But saving enough for a 20 percent 
down payment on a home — required to avoid costly mortgage insurance 
— would take longer than he and his young family wanted to wait before 
getting into a home.

He and his wife went to every bank in their town, where they applied for 
and were denied home loans. Then they found Zions Bank.

“Zions was great,” Hillam says. “They took time 
to look at me as a person and not just as a set of 
numbers. They have regulations like all banks, but 
they were willing to look at the things I had done 
and the potential I had.” 

Zions could do that because of a new loan option 
for people like Hillam. The “early professional loan” 
gives early career doctors, dentists, orthodontists, 
physician assistants, pharmacists, veterinarians, CPAs 
and attorneys the option to avoid mortgage insurance 
with only an 11 percent down payment. 

“This loan allows people to save less money and to 
get into a home without mortgage insurance a little 
sooner,” says Roger Jones, manager of residential 
lending at Zions Bank. “Saving a 20 percent down 
payment, even at a high income, is difficult for early 
professionals, especially because of all the expenses 
involved in a new practice. This program gets them 
there about twice as fast.”

The Fine Print
The program, which began a year ago, has some 

requirements: It’s for professionals in practice no 
more than three years with a minimum combined 
household income of at least $150,000 per year. 

The property must be owner occupied, and 
borrowers must have a FICO score of at least 720. 
The down payment must equal at least 11 percent 
of the home’s purchase price, but all or part of that 
amount may come as a gift. The maximum loan 
amount is $750,000.

Planning for the Future
The program — like the people who qualify 

for it — looks to the future. The bank is not only 
relying on the future success of clients to make the 
loan work, but it is also looking out for the future 
interests of the bank. 

“We at Zions recognize that these are customers 
we want for a long time, so it’s worth structuring 
a program for them that allows them to get into a 
home sooner rather than later,” Jones said.

Young professionals welcome the opportunity.
“I really appreciate them helping me out,” 

Hillam says. “It was a breath of fresh air talking to 
Zions. Everyone else looked at the superficial, but 
Zions looked just a little deeper.”

How to Apply
To apply for the early professional loan, potential 

homeowners can call or go to any Zions Bank 
branch and speak to a mortgage loan officer. 



What makes a home perfect is different for everybody. Whether it’s the distance from 
the master bedroom to the potential baby room, or the perfect window seat, Zions Bank 
can help get you into something just right for you and your family. With a variety of loan 
options for new construction, refinancing and first-time homebuyers, we can help get  

you financed and moved into exactly what you’re looking for.

Visit a Zions Bank financial center to get preapproved for your perfect home today. 

When you find the right home, 
we’ll find the right loan.

Loans subject to credit approval; terms and conditions apply. See your local financial center for details. NMLS #467014.

Equal Housing LenderA division of ZB, N.A. Member FDIC. 
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The lunch last October focused on recognizing the 
unique differences and attributes each generation 
brings to the table. Chris Redgrave, Zions Bank’s 
senior vice president of community relations, shared 
research clarifying how multiple generations working 
under the same roof impact the workplace. 

Personal Experience
Oftentimes conflicting roles between children and 

parents arise in family businesses. Harris Simmons, 
Zions Bancorporation chairman and CEO, spoke about 
his personal experience working in the family business. 
“I grew up going to business meetings and forums with 
my father where ideas and strategies to keep business in 
the family were discussed,” he said. 

Simmons shared a story about a friend in California 
who was at a difficult crossroads. His friend’s son was 
on the payroll but not performing well, which led to 
the difficult decision for the father to let his son go. 
Simmons recounted how the father had to wear two 
hats, one as the boss and the other as the father.

Millennial Characteristics
Researchers classify millennials as those born from 

approximately 1977 to 1995, growing up in the social 
media age, where Twitter and Instagram accounts were 
the norm. Millennials want to make a difference in the 
workplace, tend to be project oriented and are often 
proficient with digital applications, Redgrave noted. 
Millennials are known as the most educated generation; 
more than 70 percent have advanced degrees. However, 
approximately one-third of younger millennials rely on 
their parents for financial support, Redgrave added.

The millennial generation is defined by a few 
commonalities. “They have a strong culture of work-
life balance, and they desire flexible work schedules,” 
Redgrave says. They also value influence over affluence 
and purpose over profits. She suggests including 
information about how the family business is making a 
difference within its mission statement.

Narrowing the Generation Gap
Redgrave says with four out of five workplace 

conversations attempting to bridge a generational gap, 
finding common ground among generations has taken 
center stage. One way employers can narrow the gap 
is to find value alignment among employees and then 
develop programs around shared interests.

Another way to narrow the generational gap is to 
understand an employee as a whole person rather 
than focusing on differences, Redgrave added, thereby 
creating an involved culture, which would be one way to 
set a family business up for success.

Bridging the Generational Divide

Millennials in the Workforce

By Amy Steinbrech

There is a lot of risk involved in running a family business. Making sense of 
profit and loss statements, worrying about meeting payroll, putting together 
a succession plan and most importantly, preserving family relationships.

Zions Bank realizes family businesses have unique challenges and 
regularly hosts family business lunches where clients gather to discuss 
ideas and strategies involving multiple generations. 

“Zions Bank is committed to walking alongside family businesses in 
joyous times and tough times,” said Garrett Barnes, senior vice president 
of Zions Bank’s Family Business Services. “Family businesses are the 
backbone of our communities, and this is an opportunity for them to get 
together to network and learn from us and each other.”  



Succession, estate and tax planning |  Communication and conflict resolution | Employment strategies |  
Wealth and asset management1 through Zions Wealth Advisors | Insurance planning1 | Investment and trust services2

“My parents, my siblings and I have been involved in the banking business for more than five 

decades now. We’ve also developed other business interests in broadcasting and real estate, 

and found that these businesses brought our family together with a common sense of purpose. 

Now, we’ve launched Family Business Services to support your family business’ success.” 
 
Harris Simmons, Zions Bank Chairman

A division of ZB, N.A.

When the success of your company is a family 

affair, take advantage of Zions Bank’s specialized 

education and financial services to help you manage 

growth now and transitions in the future. 

For more information please contact:  
Garrett Barnes, Senior Vice President 

801-844-8716 | garrett.barnes@zionsbank.com
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Advisors divisions are not registered broker/dealers and are not affiliated with LPL Financial.
 
2- Fiduciary investment and trust services are offered through Zions Trust, a division of ZB, N.A. Investments are not insured by the FDIC or any federal or state 
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possible loss of principal value or amount invested.
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Student Change-makers: The Lassonde 400
More than 1,300 students applied to live at Lassonde 

Studios in its inaugural year. They described themselves 
and said why they wanted to join the unique community. 
Those selected to live there are called the Lassonde 400 and 
form a diverse group of future leaders and change-makers. 

“Living in the Lassonde Studios is the perfect 
environment for me to cement professional 
relationships and expand my network,” says 
sophomore Colby Russo. “The space fosters my 
application of the entrepreneurial mindset towards 
business endeavors and the aspect of community 
enrichment I hope to bring with me wherever I go.”

The first group of residents of Lassonde Studios to 
live there during the 2016-17 academic year have a 
variety of interests. The most common include business, 
engineering, computer science, video games and film. They 
are 37 percent female, 63 percent male and include every 
academic level. Fifty percent are freshmen, 17 percent 
sophomores, 14 percent juniors, 12 percent seniors, 6 
percent master’s students and 1 percent doctoral students.

A Student Opportunity Like None Other
Residents live on one of four themed floors, which 

have unique tools, furnishings and activities that match 
the theme. Themes include sustainability and global 
impact (second floor); products, design and arts (third 
floor); adventure and gear (fourth floor); and games and 
digital media (fifth floor). The themes are designed to 
encourage collaboration across academic disciplines.

“Living at Lassonde Studios is an opportunity like 
none other,” says sophomore Natasha Fisher. “Not only 
is the building incredible, but every single student who 
lives here is an outstanding person and entrepreneur. It’s 
different from normal residence halls because everyone 
here really wants to start creating things and making a 
difference, and we’re given the tools to do that.”

Lassonde Studios is made possible through the vision 
and generosity of Pierre Lassonde, a world-renowned 
gold investor and U alumnus who donated $25 million 
to support Lassonde Studios and related programs. Other 
major donors include David Neeleman, the Larry H. & 
Gail Miller Family Foundation, and Zions Bank.

U’s Lassonde Studios

New $45 Million Facility for 
Student Entrepreneurs 

By Mike Winder 
Zions Bank’s Director of Entrepreneurship Programs

The nationally recognized Lassonde Entrepreneur Institute at the University 
of Utah is making a powerful statement with its new Lassonde Studios. 
This one-of-a-kind facility where students can live, create new products 
and launch companies opened its doors in August 2016, and is already 
being lauded in The New York Times, Fast Company and Bloomberg.

The 160,000-square-foot Lassonde Studios spans five floors. The first 
floor is a 20,000-square-foot innovation space, workshop, Zions Bank 
Resource Center and cafe open to all University of Utah students. That 
floor has many spaces and tools for students, including workbenches, 
group co-working areas, 3-D printers, laser cutter, power tools and more. 
It is similar to a student union for those interested in entrepreneurship 
and innovation. Above are four floors of housing where 400 students live, 
collaborate and launch new ideas.

Photos courtesy of the Lassonde Entrepreneur Institute at 
the University of Utah
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unemployment rates and increases employment 
opportunities, especially within the leisure and 
hospitality industries. Hotels hire more staff, resorts 
bring on instructors, restaurants attract more servers, 
retail stores employ additional sales support, and so on. 

This trend also sets the stage for higher wages as 
the demand for qualified workers increases. In Blaine 
County, Idaho, home to Sun Valley Resort, leisure and 
hospitality wages amount to $17.4 million, which is 6.6 
percent of the state’s total leisure and hospitality wages. 
This is especially significant because Blaine County only 
accounts for 1.3 percent of the state’s total population. 
The higher pay is because of higher demand for 
employees in the travel and tourism industry.

Social Environment
In addition to influencing employment, increased 

tourism also affects the social and cultural tapestry of 
a region. Winter-related activities attract local, national 
and even global visitors. This type of attention creates 
an opportunity for more cultural diversity as well as 
social and artistic development within a community. 

Park City has capitalized on this by playing host 
to the Sundance Film Festival every January for more 
than 30 years. In 2015, some 30,000 nonresident 
visitors spent $57.2 million during the course of the 
festival, with 84 percent of this spending on lodging, 
meals and retail shopping. 

Increased Value
The increase of population also leads to more 

construction, which elevates real estate values. Winter 
resort communities that are easily accessible and capitalize 
on their natural tourist attractions by developing businesses 
and amenities become not only desirable places to visit but 
also to live. As a result, home and land values increase. 

For instance, median home values in Blaine County are 
more than twice Idaho’s median home value. The trend 
can also be seen in Park City where the median home 
value is more than three times the median home value in 
Utah. In both cases, the attraction of winter tourism has 
created environments ripe for economic development.

Come to Play, Decide to Stay
Visitors travel from around the world to enjoy 

these winter playgrounds. This tourism leads to 
positive employment growth, vast cultural and 
business opportunities, attractive real estate, and high 
quality of life, which all contribute to local economic 
opportunity. So while many people come to play, 
others decide to call these destinations home.

To read more economic news compiled monthly, 
please view our Economic Snapshot report on 
zionsbank.com/economy.

Winter Tourism Essential to Local Economies

By Robert Spendlove and Deborah Speed
Economics and Public Policy

For many in the Intermountain West, the first sign of snowfall brings the 
anticipation of holiday celebrations, winter coats and crackling fires.  
For others it signals one thing: The beginning of another ski season. 

Winter Tourism
Ski resorts may be the primary draw to an area, but 

communities that depend on winter tourism offer many 
activities beyond popular winter sports as a way to 
capitalize on these conditions. From outdoor adventures 
such as snow tubing, snowshoeing, sleigh rides and 
ice skating, to indoor activities like shopping, spa 
treatments or film festivals, travelers are likely to find 
something to appeal to all tastes. 

The winter travel and tourism industry is an essential 
component to many local economies. Not only does the 
industry influence employment and wages, but it also 
impacts a community’s social and cultural environment, 
business development, real estate and land value. Because 
of this significant impact, resort towns such as Sun Valley, 
Idaho; Park City, Utah; and Jackson, Wyoming, depend 
on winter tourism to help drive their economies.

Seasonal Employment
Employers hire additional employees to support the 

influx of visitors during the winter season. According 
to a recent report from the University of Utah’s Policy 
Institute, Utah’s ski industry supports approximately 
18,000 jobs. This type of seasonal employment lowers 

Photo by Ethan Kiernan
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RIVERSIDE 
STATE PARK
Wilderness Oasis Near Spokane

By Jenny Willden

Photos by Kevin Kiernan

Venture just six miles from the Eastern Washington metropolis of 
Spokane, and you’ll find the city’s backyard: A 14,000-acre outdoor 
retreat called Riverside State Park. The recreationist’s paradise 
along the Spokane River is popular for hiking, biking, rock climbing, 
fishing, swimming, horseback riding and ATV adventuring. In winter, 
visitors flock to cross-country ski and snowshoe the diverse trails.

Bowl and Pitcher Suspension Bridge
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Bowl and Pitcher Area



  COMMUNITY MAGAZINE  47

A Storied Past
Today’s Riverside State Park was once a gathering 

place for Native American tribes in prehistoric times, 
and later, their winter trading grounds. The park’s 
Indian Painted Rocks area features preserved rock art 
from these early tribes. In the early 1800s, traders began 
meeting there to exchange their wares at the Spokane 
House, a historic fur trading post located near where the 
Spokane House Interpretive Center now stands. 

In the early 1900s, Spokane residents began a quest 
to save the area from further development. The Civilian 
Conservation Corps took control of operation and 
turned it into a state park in the 1930s, building walking 
trails and picnic sites still in use today.  

 
Bowl and Pitcher Area

The natural geological wonder called Bowl and 
Pitcher is the park’s most popular attraction. It’s named 
for the famous basalt rock outcroppings shaped like a 
pitcher in the blue-green river and a cave resembling 
a bowl tipped on its side. Visitors come to walk the 
pedestrian suspension bridge for spectacular views of the 
rock formations, and to connect to a 1.75-mile hiking 
loop and mountain biking trails on the river’s other 
side. More basalt, river rapids and a preserved Civilian 
Conservation Corps Camp can also be seen on the trail.

Bowl and Pitcher Area

Bowl and Pitcher Area
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Cyclists can ride from Spokane to Bowl and Pitcher 
on the Centennial Trail, which runs 40 miles along 
the Spokane River beginning in Coeur d’Alene, Idaho. 
Currently, cyclists must briefly connect on the road to 
travel from downtown Spokane to the state park, but 
Spokane Mayor David Condon says trail connections 
are in the works that will keep the path along the river 
for traffic-free riding. 

Open to pedestrians, cyclists and other nonmotorized 
vehicles, this paved pathway is the best way to see 
Riverside State Park’s wonders, Spokane city sites, eclectic 
art displays and the town’s iconic waterfalls. 

But Condon says the trail is not the only adventurous 
option for reaching the park from Spokane: “It’s a  
two-hour float from town to the state park on the 
Spokane River.”

Whether driving, biking or floating to Riverside State 
Park, bring a Washington Discover Pass for free access or 
pay the $11.50 day-use fee.

Overnight Options
One day isn’t enough time to explore the entire park, 

so pitch a tent at one of the four campgrounds catering to 
every kind of camper. The Bowl and Pitcher Campground 
is near the river and open year-round for tent or RV 
camping. Nine Mile Recreation Area has tent and RV sites 
open May 15-Oct. 15 along with bathrooms, picnic area, 
dock, and beach with kayak and canoe rentals. Long Lake 
Campground is a scenic site set on a bluff overlooking 
Lake Spokane. Horse owners love the Equestrian Area, a 
unique campground with horse corrals, trailer-sized parking 
stalls, riding arena and miles of horse-friendly trails.  

Bowl and Pitcher Suspension Bridge



REthinkC O L L A B O R AT I O N
Collaboration today isn’t just vertical, 
it’s horizontal, even diagonal. Today’s 
most qualified healthcare practitioners 
work across and between disciplines, 
so that the patient receives the very 
best treatment and can expect the 
best outcomes. Roseman University of 
Health Sciences has been rethinking 
collaboration since our inception in 
1999. Using the Six-Point Mastery 
Learning Model we train a different 
kind of student to thrive and practice 
in today’s complex world of medicine 
and patient care. 

Challenge. Rethink. Roseman.
 
Learn more at roseman.edu

@rosemanuhs

11 Sunset Way | Henderson, NV 89014 | 702-990-4433

10530 Discovery Drive | Las Vegas, NV 89135 | 702-802-2841

10920 S. River Front Parkway | South Jordan, UT 84095 | 801-302-2600

COLLEGE OF DENTAL MEDICINE COLLEGE OF MEDICINE

COLLEGE OF NURSING COLLEGE OF PHARMACY

MASTER OF BUSINESS ADMINISTRATION



50   JANUARY/FEBRUARY 2017

GRAND CANYON’S 

Best-kept Secret for  
Your Next Utah Road Trip

By Gail Newbold

Photos by Ethan Kiernan

Next time you’re planning a vacation to Southern Utah, think outside the 
box. In fact, tear the box open a bit on one side and pop in a side trip to 
the North Rim of the Grand Canyon, located in Arizona just one hour and 
20 minutes from Utah’s southern border. No need to forego your usual 
favorites — Zion, Bryce, Lake Powell and so forth. You can drink in the 
grandeur of Grand Canyon’s North Rim in a single day.
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GRAND CANYON’S 
North Rim
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Where to Stay
Beautiful Kanab, Utah, (http://www.visitsouthernutah.

com) is just 90 minutes by car (78 miles) from the 
North Rim and the ideal base for your canyon 
adventure. It offers 21 motel/hotels, 26 restaurants 
and a historic Center Street lined with little shops. The 
town is also home to the Little Hollywood Museum 
(littlehollywoodmuseum.org) featuring old movie sets, 
and the charming Parry Lodge Hotel (parrylodge.com) 
where old-time actors stayed back in Kanab’s Western 
movie-making heyday. 

If you’re into retro (and affordable) lodging, book a 
room at the funky Quail Park Lodge (quailparklodge.com) 
whose marquee proclaims itself as “Kanab’s retro and 
cool place to stay.” The lobby and rooms reflect its 
theme. Even better are the outdoor tables and lounge 
chairs where you can eat a tasty continental breakfast 
of yogurt, fresh fruit, granola and hard-boiled eggs 
while gazing at the spectacular red rock views in the 
background. The free cruiser bikes are a nice bonus. 

Take in dinner at the Sego Restaurant (segokanab.com),  
a surprisingly cosmopolitan and chic restaurant (for 
small-town Kanab) in the lobby of the Canyons 
Boutique Hotel. “I recently had a writer from Michelin 
travel guides say it could very well be the best restaurant 
in Utah,” says Camille Johnson, executive director of 
the Kane County Office of Tourism. Small plates are its 
specialty, such as the Brown Butter Fig Salad with pine 
nuts, baby iceberg lettuce, Manchego cheese and a citrus 
cinnamon vinaigrette.

Few people know the North Rim only receives 10 
percent of the Grand Canyon’s 5 million visitors, with 
the other 90 percent of cliff-gapers flocking to the 
crowded and more commercial South Rim. Surprising 
because the North Rim is actually 1,000 feet higher 
than the south. It’s also greener because it receives 
significantly more rain and snow, and it’s cooler by 
about 10 degrees. The only accommodations inside the 
park on the North Rim are the Grand Canyon Lodge 
and cabins. Its restaurants and shops are only open for 
five months — from May 15 through Oct. 15. The rest 
of the year, the canyon is closed by snow.

Essentially, this means an experience of solitude and 
serenity; of awe at the North Rim’s drama, beauty and 
scope; and of finding out for yourself why the Grand 
Canyon is the nation’s second most-visited national park 
(nps.gov/grca/planyourvisit/north-rim.htm).

Brown Butter Fig Salad from Sego Restaurant

Pork Belly and Watermelon 
from Sego Restaurant
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–Sarah
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A Majestic Place
Hopefully you’ve explored Bryce Canyon National 

Park, Cedar Breaks National Monument, Zion 
National Park or Grand Staircase-Escalante before 
arriving in Kanab — home base and launching pad 
for your North Rim adventure.

Get up early if you just have one day to explore the 
canyon. Take US Highway 89A from Kanab to Jacob 
Lake, then turn onto Highway 67 through the beautiful 
Kaibab National Forest before reaching the Grand 
Canyon. The drive is particularly beautiful in the fall 
when the aspens are a fiery yellow. A good place to start 
your visit is the bustling Grand Canyon Lodge complex 
with its maze of quaint cabins, lodge, visitors center, 
three restaurants, saloon, coffee and gift shops. Try the 
barbecue beef brisket sandwich from the Deli in the 
Pines — hot, tasty and piled high with meat.

Fill your bottles with fresh spring-fed drinking water 
before walking the dizzying half-mile-roundtrip paved 
trail to Bright Angel Point for spectacular views of the 
Grand Canyon. Not recommended for small children or 
those who fear heights as there are sheer drop-offs and 
few guardrails. Overheard on the trail: “I gotta say it’s a 
lot better view here than at the South Rim.”



1886
The year the firm was founded.

130
Years of experience.

75
Talented attorneys, paralegals and law clerks.

44
Areas of practice in trials, litigation and business.

1
Single focus towards the practice of law.

Snow Christensen & Martineau’s commitment to the practice of law has 
remained steadfast for almost 130 years. This singular focus benefits clients 

in Utah, throughout the Intermountain West, and beyond.

10 Exchange Place, 11th Floor, Salt Lake City, Utah 84111  |  801.521.9000  |  www.scmlaw.com

CASE CLOSED
The Facts Speak For Themselves

C

M

Y

CM

MY

CY

CMY

K



56   JANUARY/FEBRUARY 2017

Day Hikes and Breathtaking Views
As with many national parks, if you want to avoid 

what few crowds there are on the North Rim, head to 
one or more of its 13 trails since most visitors stick with 
the overlooks. We especially enjoyed the Ken Patrick 
Trail, which winds through dense forest and along the 
rim of the canyon from Point Imperial. Or let a mule 
do the walking for you. Book a ride in the lobby of the 
lodge for an hour-long or a half-day excursion along the 
rim, or a longer descent into the canyon.

But don’t spend so much time hiking that you miss the 
overlooks with their stunning views into the 1-mile deep 
canyon that stretches 10 miles from rim to rim. The 
vistas are seemingly endless as are the layers upon layers 
of Precambrian rocks.

The most common wildlife sighting in the park is 
probably the unique Kaibab squirrel with its fluffy white 
tail, but the canyon is also home to a wide range of birds 
and animals, one of the most iconic being the California 
condor with its enormous wingspan of up to 9.5 feet.

Cookies for the Road
Finish your day with a stop at the historic Jacob Lake 

Inn (jacoblake.com) for some of its famous cookies that 
deserve every inch of their notoriety. Try the lightly 
glazed lemon raspberry tart, with a splash of raspberry 
filling in the center, and the chocolate parfait — moist 
and dense with large chunks of Guittard milk chocolate.

Or if you don’t mind driving back in the dark or you 
snagged lodging inside the park, stay as the lowering 
sun works its magic on the canyon bestowing it with an 
incredible Alpine glow.  

Cookies at Jacob Lake Inn

Kaibab squirrel 

Grand Canyon Lodge 

Overlook near Grand Canyon Lodge
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1. Ensure Your Marketability. The most successful people aren’t just 
good at marketing a product — they know how to market themselves. 
They recognize their skills, understand the market they’re working in, 
and think of everyone they work for as a client. 

2. Think Globally. People who think globally have an advantage. 
Their opportunities expand, they discover new work and life 
principles, and they understand the need to be adaptable. 

3. Communicate Powerfully, Persuasively and Unconventionally. 
Today’s world is driven by communication. Those who can do it well 
streamline their success. They know how to capture attention and keep it 
by using the right words, writing clearly and being concise. 

4. Keep Learning. The most successful people thirst for knowledge, 
especially when it comes to their industry. “For the first hour of every 
morning, I’m reading,” Linderman says. “I get up and eat, and then I’m 
on the iPad reading publications, news feeds — anything. The pace of 
change is so rapid. I love keeping up with all those trends.”

5. Understand Business Trends. Successful people know how current 
trends could affect them. Do you recognize trends in your industry? 
Do you know what new technologies could shape your work? Do you 
recognize potential threats? If so, you’ll be more successful than those 
who don’t.

6. Prepare for Areas of Competence. “Business is very fast-paced,” 
Linderman says. “Jobs that exist today may not exist tomorrow. But new 
ones will — jobs that we may not be able to imagine today.” It’s more 
effective, Linderman says, to focus on developing competencies — skills 
that are transferable among a wide range of possible jobs. People who 
are strong team leaders, who are adept at effective conflict management 
and who can motivate teams to higher levels of performance, for 
example, are situated to be successful in a variety of jobs. 

7. Look to the Future. Successful people live in the present but look to 
the future. They monitor trends and keep up on current events  
and projections. 

8. Build Financial Independence. Financial independence gives people 
options. People who save money not only enjoy the benefits of living 
well but also allow themselves flexibility in the future. For example, 
they can take a new job that pays less but offers more experiences to 
build competencies. 

9. Think Lattice, Not Ladders. Everyone’s heard the maxim “climbing 
the corporate ladder.” It brings to mind the image of a person who 
succeeds by progressing from level to level within a company. But this 
idea, Linderman says, is shortsighted and outdated. “We should all 
be looking for opportunities to learn new skills and to take on special 
projects that give experience and build competencies,” she says. “I like 
the visual of a lattice instead of a ladder, because a lattice zigzags.”

10. Be a Generalist With a Specialty or a Specialist Who’s a Generalist. 
Specialists know how to operate in high-pressure environments. 
Generalists have skills that are easily transferable, like organization and 
time management. Successful people see the benefits of both skill sets.

11. Be a Ruthless Time Manager. Time is a precious commodity. 
People who manage their time well get more done in less time and work 
strategically to reach their goals. Evaluate your time commitments and 
know your limits. 

12. Be Kind to Yourself. When working toward success, it’s especially 
important to be kind to yourself and to avoid burnout. Set realistic 
expectations and celebrate your successes. 

for Career Success

By Breanna Olaveson

LeeAnne B. Linderman, executive vice president of 
enterprise retail banking for Zions Bancorporation, 
frequently speaks to university students about career 
goals and success. The advice she gives isn’t new. 

“It was something I read years ago by Barbara 
Moses titled ‘Career Intelligence: The 12 New Rules 
for Work and Life Success,’” Linderman says. “When 
I read it I thought, ‘This is information that students 
who are nearing graduation could really benefit from.” 
What Linderman uncovered years ago still rings true 
to students and professionals alike. These 12 rules for 
career success are tried-and-true principles that can 
streamline anyone’s success.

NEW RULES
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are determined to be incompetent. Under the act, 
competency is determined in writing by a physician who 
concludes that you are unable “to manage property or 
business affairs because you: (a) have an impairment 
in the ability to receive and evaluate information or 
make or communicate decisions, even with the use of 
technological assistance; or (b) are missing, or detained 
(including incarceration in a penal system), or are 
outside the United States and unable to return.”

Preventing Financial Abuse
The act also provides that a person, such as an employee 

of a bank, is not required to accept an acknowledged 
power of attorney if that person makes, or has actual 
knowledge that another person has made, a report to 
the Division of Aging and Adult Services stating a good 
faith belief that the principal may be subject to physical 
or financial abuse or exploitation. This provision is 
specifically intended to help prevent elder financial abuse.

Don’t Use the Short Form
The new act provides for a statutory “short form” 

document, which you should avoid because the 
description of the powers given to the agent is described 
in the statute rather than spelled out in the document 
itself. This means the principal, agent and individual 
who is presented with the power of attorney by the 
agent most likely will not understand what powers 
are actually granted in the document because they are 
described in the statute and not the document itself.

Specific Grant of Authority
Under the act, certain powers require a specific grant 

of authority to the agent. Some of these include the 
authority to create, amend, revoke or terminate a trust 
established by the principal; to make a gift on behalf of 
the principal; to create or change rights of survivorship; 
and to create or change beneficiary designations. If you 
want your agent to have any of these powers, they must 
be specifically stated.

It is important to carefully read through your power of 
attorney, whether an existing document or new one, and 
make sure that you feel comfortable granting your agent 
the powers listed in the document. You should also review 
and discuss your power of attorney with your attorney.

David O. Parkinson is an attorney with the firm of Bennett 
Tueller Johnson & Deere (btjd.com). His practice includes 
estate planning, probate and contested estate matters.

Utah’s New Uniform 
Power of Attorney Act

Important Provisions You Need to Know

By David Parkinson

An article in a recent issue of Community magazine discussed steps that 
could be taken to help prevent elder financial abuse. Unfortunately, many 
of the reported cases of elder financial abuse in the United States are 
committed by family members and other trusted individuals.

A common tool for the perpetration of elder financial abuse is the 
durable power of attorney, a much-used estate-planning document. 
During last year’s legislative session, the Utah Legislature enacted the 
Utah Uniform Power of Attorney Act (effective May 10, 2016) in part to 
address the abuse issue.  

Whether or not you already have a durable power of attorney, you 
should be aware of important provisions of the new law that affect when 
the power of attorney is effective, what powers are granted, allow use 
of a short form document and permit a service provider to disregard the 
power if financial abuse is suspected.

New Powers Effective Now
Powers of Attorney executed after May 10, 2016, 

are presumed to be immediately effective, unless there 
is specific language making the power of attorney 
contingent on the happening of a future event, such as 
your becoming incompetent. This means your agent 
has immediate authority to act for you even if you are 
still competent. Although it is common to give a spouse 
immediate authority to act for you, you should seriously 
consider whether you want to give someone other than 
your spouse immediate power to access your accounts 
or even transfer your property. 

The new act still allows a “springing” power of 
attorney, which does not grant power until you 
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These can be in the form of instant “show your phone” 
coupons or cash-back deals. If you’re not tech savvy, don’t 
despair. You can review offers for cash back deals in the 
regional directory at your local financial center.   

Online Cash Back Shopping
Maybe brick-and-mortar isn’t your thing. You prefer 

the comfort and ease of online shopping from your La-
Z-Boy lounger. Visit zionsamazingdeals.com and you 
could receive up to 20 percent cash back from national 
online retailers including Jane.com, Sketchers.com and 
1-800-flowers.com to name just a few.

Not to Be Confused With AmaZing Rewards
It’s important for people to know that AmaZing Deals 

is not AmaZing Rewards. The two are often confused. 
AmaZing Deals is a cash back deals program when 
using your Zions Bank Visa debit card (requires a Zions 
Bank checking account) or Zions Bank Visa credit card 
(subject to credit approval) when you shop at participating 
merchants. The AmaZing Rewards program is specifically 
tied to the AmaZing Rewards credit card, which offers 
reward points for every dollar you spend using that card.

Just remember when using AmaZing Deals to sign your 
name to the transaction (as opposed to simply swiping 
your card.) PIN-based transactions don’t qualify. If there’s 
a PIN pad, swipe and select “credit” and sign your name.

Show Me the Money
Cash rewards are typically credited to your account 

within 45 days of a qualifying purchase, but in the event 
of delays in payment by merchants, it may take up to 90 
days or more to receive payment of an earned cash reward. 
Rewards and offers are established by participating 
merchants, are subject to change at any time, and may vary 
by location, day, time or event. See zionsamazingdeals.com 
for a current list of participating merchants and program 
terms and conditions. To see details of your AmaZing 
Deals activity, login to zionsamazingdeals.com.   

* Example of how a Zions Bank cardholder may use 
AmaZing Deals.

Zions Bank’s

Find Coupons and Earn Cash Back

By Gail Newbold

Dixie Reynolds rolls out of bed with a sense of dread. Her 2003 
Honda Civic needs new tires, and they won’t be cheap. Suddenly she 
remembers her Zions Bank AmaZing Deals app. She quickly scrolls 
through looking for tire deals. Yes! Ten percent off, up to $100, at 
Firestone. A few hours later she drives off the Firestone lot feeling 
happily smug about the money she saved.

Feeling her stomach rumble, she checks her AmaZing Deals app again. 
Dickey’s BBQ offers $4 off. She calls a friend to join her for lunch, then 
stops at Sassy Nails for a manicure where she saves $5, then at Forever 
Young where she picks up a pair of shoes at 10 percent off.*

And so it goes. At the end of the day, Dixie nets an additional $50 
on purchases she would have made anyway. And during the course 
of a month, she could save hundreds of dollars. In fact, Zions Bank 
cardholders collectively earn about $1,000,000 in rewards annually 
from more than 2,500 merchant locations in Utah and Idaho offering 
discounts. Since the program was launched in 2005, Zions cardholders 
have earned millions in merchant-funded rewards.

*Simple to Use
One of the beautiful things about the AmaZing Deals 

program is its simplicity, according to Rob Brough, 
executive vice president of corporate marketing and 
communications. There is no enrollment fee to participate 
and no out-of-pocket cost (a minimal monthly processing 
fee is deducted from your paid earnings only if a cash 
reward is paid). If you’re into savings, you can maximize 
your opportunities by searching for participating 
merchants in Utah and Idaho on your Zions Bank 
AmaZing Deals app or online at zionsamazingdeals.com. 

“I’ve identified a handful of merchants I know are 
part of the program, and I visit them often,” Brough 
says. “You’ll find places by your house or work that 
are really a great deal.”

Coupons or Cash Back
Participating retail stores, restaurants, automotive shops, 

health and beauty providers enrolled in the program offer 
cardholders savings from 10 percent up to 50 percent. 



Use your AmaZing Deals® mobile app for Dinner and a Movie at places like:

AmaZing STAY-AT-HOME DATE NIGHT

*The Zions AmaZing Deals® app is free; however, data rates from your wireless provider may apply for download and use of the app. The AmaZing Deals program requires a Zions 
Bank Visa® debit card (requires a Zions Bank checking account) or Zions Bank Visa® credit card (subject to credit approval) when you shop at participating merchants. No enrollment 
fee to participate in the program and no out-of-pocket cost; a minimal monthly processing fee is deducted from your paid earnings only if a cash reward is paid. Cash Rewards are 
typically credited to your account within 45 days of a qualifying purchase, but in the event of delays in payment by merchants, it may take up to 90 days or more to receive payment 
of an earned cash reward. PIN-based transactions do not qualify so be sure to sign for your purchase. Rewards and offers are established by participating merchants; are subject to 
change at any time; and may vary by location, day, time or event. See ZionsAmaZingDeals.com for a current list of participating merchants and program terms and conditions. The 
trademarks depicted herein are the property of their registered owners. ** 1 promotional code per transaction. Payment card required. Charges apply for additional days. Can’t be 
combined with other offers. Subject to additional terms. Void where prohibited. 

UP TO 50% REWARD
Murray & W. Valley City Locations 

UP TO 50% REWARD
Only at Foothill Location

UP TO $8 REWARD
Ammon, Idaho Falls, 

& Blackfoot, ID

UP TO $10 REWARD
All Utah locations 

UP TO 10% REWARD
Midvale & W. Valley City Locations

UP TO $5 REWARD
Salt Lake City, Orem, Sandy, 

Syracuse & Taylorsville 

10% REWARD
Provo, Cedar City, St. George, 

Sandy, Murray, Ogden, & Layton

UP TO $4 REWARD
Midvale, Draper, Lehi,  

Taylorsville & W. Jordan, UT  
Garden City, Meridian & Eagle, ID

Rent 1 DVD, get 1 free 
for the first night**

See App for Redemption
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The Last Word

By A. Scott Anderson 
President and CEO, Zions Bank

The answer is very simple. We care about our clients 
and want them to be self-reliant and prosperous. 
Moreover, a bank is successful over the long term when 
we have a strong economy with businesses, individuals 
and families that are financially secure and resilient. 
We earn revenue when businesses and individuals are 
making wise purchases and investments, borrowing 
within their means, saving prudently and contributing to 
a rising economy that benefits everyone. 

A shaky economy with too many families and 
businesses facing financial difficulties does not provide 
a firm foundation on which to build any enterprise, 
including a bank.

All of us can protect our financial conditions by 
conducting an annual checkup. Our circumstances 
change from year to year, so adjustments are often 
needed. Do we have a good budget plan? It’s 
important to list assets, debt and liabilities, income 
and expenditures, and to project future needs. That 
sounds like a lot of work, but plenty of excellent online 
budgeting tools exist, including some that interface with 
your bank account and day-to-day bookkeeping. 

The Zions Bank Personal Financial Center  
(pfc.zionsbank.com) and Learning Center  
(www.zionsbank.com/learning-center/end.jsp) can  
help you learn how to increase savings, eliminate  
debt and build wealth. Information about Dave 
Ramsey’s Financial Peace University that helps  
people get control of their finances, can be found at 
www.zionsbank.com/learning-center/fpu.jsp.

Protecting yourself from fraud is also critically 
important. Zions has developed an Online Security 
Center to provide information and tips to help 
customers prevent fraud and theft. You can access it at 
www.zionsbank.com/learning-center/security-center.jsp. 
The crooks behind cybercrime never take a day off. You 
must be ever-vigilant to protect your security.

It’s never too early to start planning and saving for 
retirement. Young people who start saving in their 20s 
will have a much easier time accumulating funds for a 
happy and secure retirement than those who wait until 
their 40s and 50s. A young person who consistently 
saves and invests even a modest amount can literally 
retire a millionaire. Also, it’s important to take 
maximum advantage of any employer-matching 401(k) 
investment programs.

For those who didn’t start young, it’s even more 
important to develop a retirement plan. A Zions Bank 
wealth management professional can help.

I hope you will get to know your local banker and 
take advantage of the many tools, products and experts 
Zions Bank has available. Your banker can help you 
achieve your financial goals. The new year can truly be 
happy as you work toward greater financial security.

It’s Time for Your Annual Financial Checkup
As 2017 begins, I want to wish every friend and client of Zions 
Bank a happy and prosperous New Year. It’s an opportunity for a 
fresh start, a time to consider goals and priorities, and to take stock 
of personal and family finances.

Zions Bank has always encouraged our clients, neighbors and 
friends to use sound financial management practices in their 
businesses and personal lives, and especially to use credit carefully 
and wisely. We’ve supported many programs to help people eliminate 
debt and put their financial houses in order. 

Sometimes I’m asked why a bank encourages frugality and sponsors 
programs to help people get out of debt — considering that a bank 
makes money when customers borrow and pay interest.
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Depend on our shorter ER wait times

When you need heart help, our Utah hospitals 
are the only Accredited Network for 

Atrial Fibrillation, Heart Failure and Chest Pain.

For Average Wait Times
Text “ER” to 23000

for your heart
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