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> Healing waiting

The best way to treat your emergency is 
with fast, expert care. That’s why each 
MountainStar emergency room offers board-
certified emergency specialists and short wait 
times. It’s a simple matter of respect. And that’s 
greater than everything. Together We’re Greater

mountainstar.com/TogetherGreater
#TogetherGreater
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With energy effi ciency and renewable options, 
we’ve helped Loveland Living Planet Aquarium 
catch their sustainability goals.

Learn how Rocky Mountain Power can 
help you save at wattsmart.com.
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Be here for first days
Your safety at work matters, especially to your family.

Be careful out there

wcf.com



Be here for first days
Your safety at work matters, especially to your family.

Be careful out there
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Close to Everything.
Far from Ordinary.

Located in the heart of St. George, the 

Sunbrook master-planned community 

is just minutes away from miles of 

beautiful hiking & biking trails, shops & 

restaurants, and the majestic scenery 

of Southern Utah—all surrounded by 

the Sunbrook Golf Course. Whether 

you want to build a home that comple-

ments your family’s active lifestyle, or a 

maintenance-free retreat that helps 

you enjoy life’s simple pleasures, you’ll 

find everything and more at Sunbrook. 

Custom Homesites from $51,000 to $120,000

2 & 3 Bedroom Villas from the $160s

New View/Golf Course Homes Coming Fall 2016

Sunbrook Sales Center
2240 W. Sunbrook Dr. #5
St. George, UT 84770

phone: 435-674-2900
email: sales@sunbrook.com
Tue – Sat: 10 am – 6 pm

EXCLUSIVELY MARKETED BY

Sunbrook.com
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CITY CREEK LIVING.
NOTHING LIKE IT ANYWHERE.
Whether as your year-round home or vacation retreat, the magic of City Creek living can’t be 

matched. Experience a sparkling creek running through canyon-like walkways and doorstep 

access to world-class shopping, fine dining, NBA basketball and Utah’s finest arts and 

entertainment. Enjoy lock-and-leave travel, no yardwork, no shoveling snow and no long 

commutes. Now’s the time to make this internationally acclaimed neighborhood your home. 

Sales Center | 99 West South Temple | Salt Lake City

Schedule your appointment to tour our award-winning condominiums at 801.240.8600

CityCreekLiving.com
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Editor’s Note

“When it came time to begin the procession, I touched the flag for 
the first time and felt a physical sensation unlike anything I had ever 
experienced. If it’s possible to feel your soul being touched then that 
is what I felt. As we carried the flag out before the capacity crowd 
and a worldwide television audience, the silence was deafening. I’ve 
never before heard such stillness. I was some place emotionally I had 
never been before; some place spiritually I didn’t know existed ... .

“The eight of us stood there holding the World Trade Center flag, 
tears streaming down our faces. The national anthem of the United 
States rang out like never before. As the ‘land of the free and the 
home of the brave’ drew to a close, a gust of wind lifted the flag 
from beneath, and I struggled to maintain my grip. It was as if the 
spirits of all the victims of 9/11 were saying to the world, ‘We are 
not defeated.’ It was as though they were saying to us: ‘You are 
ready. Go forth and show the world what you have to offer.’”

—Excerpts from the prelude to Derek Parra’s book, “Reflections in 
the Ice: Inside the Heart and Mind of an Olympic Champion,” as he 
described his experience carrying the World Trade Center flag into 
the Opening Ceremonies at the 2002 Olympic Winter Games in 
Salt Lake City.

Rob Brough
Executive Vice President
Corporate Marketing and Communications

Rob Brough at Fort Douglas Military Museum

I was recently reminded of this moving experience 
as I was visiting with my friend, two-time Olympic 
medalist Derek Parra. I felt the same when I watched the 
American flag raised and our anthem played during the 
Games in Rio.

Every time I rise to salute our flag and sing our 
anthem, I am also reminded of the service and sacrifice of 
those who serve (and have served) in our armed forces. 
While our gratitude and love can in no way equal the 
magnitude of their sacrifice, we can honor their service by 
remembering and acknowledging their contribution.

Across its various divisions, Zions Bank currently 
employs approximately 50 guardsmen and reservists, 
representing all four branches of the military (Army, 
Navy, Air Force and Marines). In Utah and Idaho, we 
also employ around 100 veterans, again representing 
all military branches.

For nine of the last 10 years, we had a member of the 
Zions Bank family (employee or spouse of an employee) 
deployed in active duty. In some cases, we had multiple 
employees engaged in active duty at the same time.

We currently have two employees deployed. One, 
a bank compliance officer, is an Air Force Reservist 
serving in the Middle East since early this year. Her 
husband is also an employee of the bank and a member 
of the Air Force Reserves. They have two young boys. 
The other, also a bank compliance officer, is on his way 
to Kosovo for several months.

Last fall, another of our employees, an information 
reporting specialist, left her infant daughter for her 
second tour to Afghanistan with the Air Force Reserves. 
She returned several weeks ago.

The Honorable Melvin Laird stated: “Our servicemen 
and women shoulder the burden of defense as one of the 
responsibilities of citizenship in this free country. Having 
participated in protecting our rights and having met 
oppression on the battlegrounds of the world, they are 
able to appreciate and savor the blessings of citizenship 
in the country they serve.”

To the men, women and families who serve our 
great nation, thank you for your commitment, 
dedication and sacrifice.

In this month’s issue of Community, Jenny Willden 
explores a number of military museums here in our own 
backyards, each committed to preserving and exploring 
the history of our military, while saluting the heroism 
and honoring the sacrifice of those who have served.
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A total of 44 homes were spruced up in June by 
more than 2,800 Zions employees and their families. 
Volunteers also provided yard cleanup, mowing, planting 
and minor repairs as needed. The cost of paint and 
supplies were contributed entirely by Zions Bank, which 
has donated more than $1 million in the past 26 years 
toward brightening the homes of community members.

This year’s dedicated group of volunteers included 
Utah Gov. Gary Herbert and Taylorsville City Council 
Member Kristie Overson, both of whom spent time 
painting alongside Zions employees. 

“We know senior citizens cherish the opportunity to 
remain in their homes as long as possible, so this is our 
way of helping them accomplish that goal,” said Zions 
Bank President and CEO Scott Anderson. “Every year, 
Zions Bank employees look forward to Paint-a-Thon 
and helping our neighbors spruce up their homes and 
yards when they can no longer do the job themselves.”

Zions Bank initiated Paint-a-Thon in 1991 as a 
volunteer project for homes along Utah’s Wasatch Front. 
Since then, bank employees have volunteered personal time 
and effort each summer to paint more than 1,000 homes in 
Utah and Idaho.

Another Successful Year for 
Zions Bank’s Paint-a-Thon

By Kayla Watanabe

Zions Bank’s annual Paint-a-Thon was a success in its 26th year of 
painting homes for senior citizens throughout Utah and Idaho. The 
week-long service project helps low-income elderly, disabled and veteran 
homeowners who wish to remain in their homes. 

City and state housing agencies, aging services, community 
organizations, local churches and even the general public were asked to 
nominate qualified homeowners. 

In the Community

View a video about this year’s Paint-a-Thon by going to Zions Bank’s YouTube 
channel and searching for “Paint-a-Thon Community Service Project.”

Weiser

Photos courtesy of Zions Bank

More Than 40 
Homes Spruced Up

Twin Falls

Kearns





At the Intermountain Urological 
Institute, our Urologists specialize 

in treating urinary incontinence — 
so you can set out on a long  

run, and not worry about being  
far from home.

Call 877.507.7077 
or visit UtahUrologist.org 

 to schedule your appointment  
and find out how we can help you 

regain confidence to do the  
things you love. 

So you               
can go 
for the               

long run.
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-Facebook and Amazon for Medicine
A new solution, developed by a Utah dermatologist 

and entrepreneur, could change all of that. AZOVA, 
azovahealth.com, is an online platform where patients 
and medical professionals can customize and control 
their health care experience. Sometimes referred to as 
a combination of Facebook and Amazon for medicine, 
AZOVA solves many of the common issues that make 
health care so taxing. Patients can access all of their 
medical professionals and medical information from one 
dashboard with its innovative technology.

Health care can be one of the most frustrating, confusing and un-user-
friendly tasks for consumers to navigate. The administrative minutiae 
and wasted time that go along with doctor’s appointments and medical 
procedures often make it difficult for patients to feel in control, from 
scheduling, to accessing test results, to long stints waiting for appointments 
that ultimately only take three minutes. And for doctors, the bureaucracy 
around billing and scheduling can be equally time-consuming and 
aggravating, taking time away from the actual practice of medicine.  

TRANSFORMING TELEMEDICINE

Studies show that patients’ No. 1 complaint is waiting 
for the doctor; No. 2 is filling out multiple pages of 
forms — seemingly the same ones over and over. AZOVA 
eliminates both issues with technology that seamlessly 
integrates the necessary paperwork into its online 
self-scheduling process. Patients can schedule phone, 
email or video consults at set and transparent prices. 
Patients simply log in, view the doctor’s availability (no 
more scheduling guessing games and phone tag with 
the receptionist), fill out any necessary forms, provide 
insurance information and even pay their co-pay — 
without picking up a phone or going into an office.  

Patients can also use AZOVA to access billing 
information and medical records and send email directly to 
staff members with questions related to billing, scheduling, 
lab results and so forth. Additionally, by opting to share 
medical records with other doctors on the platform, the 
need to fill out similar paperwork at every office is reduced 
or eliminated. Important test results like MRIs, CT scans 
and X-rays can be delivered electronically between all 
doctors involved in treatment planning.  

New Technology Puts Patients and Doctors in Driver’s Seat
By Farrah Lamoreaux
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Unnecessary Costs Eliminated
Founder Cheryl Lee Eberting, a widely known and 

respected dermatologist, had the idea for AZOVA when 
she launched her own product line, TrueLipids, to help 
treat serious cases of eczema. She received pictures from 
patients from around the nation asking her to diagnose 
and treat them over the internet. “I thought it would 
be extraordinary if medical professionals could create 
and customize their own online clinics in the cloud, 
so to speak, seeing patients over the internet, charging 
what they think is a fair price for their services — 
which would no longer be limited to office visits — sell 
products they recommend from their own website, and 
eliminate unnecessary costs and middlemen,” she says. 

Eberting’s own online clinic allows patients to 
choose from a menu of options, including in-office 
appointments, e-visits or even house calls. “Basically, 
any appointment where a doctor doesn’t need to 
physically touch you can be done online now using 
AZOVA. How many times have you called a medical 
provider’s office to ask a quick question and they have 
required you to come in for an appointment because 
they can’t bill your insurance company for the phone 
call? AZOVA solves that problem for both patients and 
doctors. With online PhotoForward™ consultations, 
patients no longer need to take a half-day off work for 
something that can be done over the internet at a price 
very close to their co-pay.”

AZOVA launched nationally in May, and many health 
care professionals throughout Utah have already begun 
using their own AZOVA online clinics, including Revere 
Health, Premier Family Medical, Valley OB/GYN, East 
West Health, Medallus Medical Urgent Care Centers 
and Mountain Point Medical Center. Additionally, 
Public Employees Health Plan recently announced that 
it will cover face-to-face video consults with doctors and 
therapists when conducted via the AZOVA platform.  



Let Overstock.com help you manage your inventory and fulfillment 
needs with Supplier Oasis. Contact us at: sales@supplieroasis.com 

or (844) 727-7637

Easy, Efficient & Effective
Make Your Business

HOW IT WORKS

Send us a portion or
all of your inventory

We store & manage
your items

Customer places order
through your site

We pack and ship it
for you
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Gabriel Dawe's Plexus No. 29
Photo by Kevin Kiernan
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By Conner Newbold

Day and night, regardless of the weather, an enormous rainbow hovers above the mezzanine 
of BYU’s Museum of Art. It’s been there for nearly two years. 

Titled “Plexus No. 29,” the rainbow was woven by Gabriel Dawe using almost 80 miles 
of colored filament, enough to span two floors and the length of the lobby. It makes an 
impressive (and accurate) first impression for visitors to the museum, fitting with past 
exhibitions that have featured high-profile works from Rembrandt, Warhol, Norman Rockwell 
and others. Works from Carl Bloch, Minerva Teichert and the like are consistently on display, 
along with other religious masterworks from the Renaissance to the present.

In short, the MOA wasn’t built to exhibit anything less than excellence. 

Not Just for StudentsNot Just for Students
Museum of Art at Brigham Young UniversityMuseum of Art at Brigham Young University
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The Story Goes ...
For more than a century, BYU’s art collection 

accumulated in random buildings across campus. In 
1991, BYU broke ground on a new 100,000-square-foot 
building to house the then 17,000-piece collection. 

“When (the museum) was approved, its planning 
committee toured the country and found the best 
examples of museum galleries, education areas, storage, 
lighting, security, public spaces and worked them all into 
one plan,” says Mark Magleby, the museum’s director. 

Though on BYU campus, the museum wasn’t funded 
by the LDS Church or the university. From day one, 
donors paid for everything, construction included.

“Generous donors fund all of our exhibitions, 
building maintenance and the vast majority of our 
salaries,” Magleby says. That said, the MOA’s 
exhibition history looks less like a list of famous artists 
and more like a remarkable accomplishment. 

“Because we don’t have an acquisition endowment, 
we have to match a donor to any work of art we would 
like to own,” Magleby says. “We’re actively acquiring 
works by watching the auctions, but if the auction is 
happening in three days, we may not be able to contact 
a donor in time. Nevertheless, we are amazed how often 
a donor steps forward at just the right moment.”

Ed Mell, Storm Remnants, 2000, oil on linen 
Courtesy of the artist

Edward Potthast, Grand Canyon, c. 1910, oil on canvas 
Collection of Bruce and Bonnie Barker



the utah national guard presents:
the 61st annual veterans day concert

friday, nov. 11, 2016 / 7:00 p.m.
university of utah / jon m. huntsman center

featuring:
utah national guard 23rd army band

granite school district high school choirs

THEY ALSO SERVE

Veterans Day Concert 8.5 X 11.indd   1 8/1/16   1:50 PM
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It’s All Free
It’s hard to believe given that museum prices around the 

country range from $20 on up, but admission to BYU’s art 
museum is free — for everyone, not just students. Even the 
print study room, where patrons can request to view (or 
sketch) works that aren’t currently on display, is free. 

“Free” even applies to special museum events. The 
best attended is Art After Dark, which features food, 
great art (of course) and live music. Other events include 
Open Studio, a family focused art-making experience 
related to a current exhibition; gallery talks with 
educators and experts; and Reading Under the Rainbow, 
when museum staff read a children’s book under 
“Plexus No. 29,” among others.

See moa.byu.edu/events for a complete calendar.

Conrad Buff, Canyon Walls: Zion National Park, oil on canvas  
Collection of Diane and Sam Stewart 

Mark Knudsen, Condor at the South Rim, oil on canvas 
Courtesy of the artist

Ranch Shipley Kimball, Entrance to Zion’s, 1934, oil on canvas mounted 
On loan from Springville Museum of Art 

Maurice Freedman, Navajo Kingdom, 1967, oil canvas 
Collection of Bernard Simbari





Museum Café Affordably Delicious
The only part of the museum that isn’t free is the 

cafe, but don’t let that hold you back. The cafe’s 
dining area nestled on the mezzanine looks out on the 
museum’s manicured sculpture garden through floor-
to-ceiling windows. 

Though managed by BYU Dining Services, it’s far 
from cafeteria food. True, it is usually focused on 
supplying food to a campus of 30,000 students, but it 
has also garnered multiple awards in categories usually 
topped by big-city restaurateurs. 

The cafe’s offerings are far more exotic than what 
you’ll find elsewhere on campus — such as riroviacmoci 
(don’t bother to sound it out — just ask for the Japanese 
cotton cheesecake), Thai potato corn chowder and 
Asian edamame salad. 

See the current menu and pricing at http://dining.
byu.edu/moacafe//menu.html. Surprisingly, nothing 
costs more than $10.  
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William Herbert Dunton (1878–1936) 
The Cattle Buyer
ca. 1921, oil on canvas
Stark Museum of Art, Orange, Texas

Joseph Henry Sharp (1859-1953)
Council Call of the Crow 
c. 1908, oil on canvas 

Stark Museum of Art, Orange, Texas



    From surgical suites to patient rooms  

                  to conference rooms.

                                In scrubs, suits, or sneakers.

   With stethoscopes, computer code, or mops.

                            We are all caregivers. 

Healthcare
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By Natalie Hollingshead

PHOTOS BY KEVIN KIERNAN
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Ditch the pre-fab patty, ketchup and Kraft cheese 
in favor of lobster, grilled asparagus and tomato 
béarnaise sauce next time you’re in the mood for  
a hamburger. 

The humble patty, be it beef or bison, can go from 
mouthwatering to mind-blowing with the addition of 
a few standard or not-so-standard toppings. 

When you’re craving an anything-but-ho-hum 
burger, try one of these crazy-good spots in Utah, 
Idaho and Wyoming:  

Hi-Mountain 
40 N. Main Street, Kamas
435-783-4466 (no website)

It may be hard to believe that a restaurant known 
fondly as “the drug store” sells some of the best burgers 
in the Beehive State, but doubt not. Hi-Mountain 
in Kamas, Utah, is a mecca for foodies who love its 
burgers, fries, shakes and ice cream, served with a side 
of nostalgia. People from across the state, country and 
world flock to Hi-Mountain for mouthwatering burgers, 
hand-formed daily from a special grind, says Gaye Pace, 
whose family has owned Hi-Mountain for 48 years. “If 
you want to go somewhere that is kind of a step back in 
time and where the food is good then come over here,” 
Pace says. 

Visitors rave about the Gonbuger, named after Pace’s 
son Jon and his cousin Grady, who invented the massive 
burger when they were hungry teens. It comes topped 
with cheddar cheese, thick bacon, onion rings, smoky 
barbecue sauce and fry sauce. Try the hand-cut fries while 
you’re there, and order an over-the-top milkshake. (See 
milkshake article on p. 27 in our July/August 2016 issue.)

Gonburger at Hi-Mountain
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32   SEPTEMBER/OCTOBER 2016 Surf and Turf Burger from Yard House

Yardhouse 
3693 E. Longwing Lane, #140, Meridian
208-288-0990
www.yardhouse.com

Burgers aren’t the exclusive offering at Yardhouse in 
Boise, Idaho, but the California-based chain restaurant 
knows how to treat a burger right. The menu has nine 
burgers with toppings a step above the average beef-
and-cheese combos. There is a Pastrami Benedict with 
fried onions, Swiss cheese, béarnaise sauce and egg. 
A Black Truffle Cheeseburger with truffle cheese and 
tomato-bacon-onion jam. And a Surf and Turf Burger 
with lobster, grilled asparagus, arugula, Swiss cheese and 
tomato béarnaise sauce. 



  COMMUNITY MAGAZINE  33

Nooner from Liberty Burger

Onion rings from Liberty Burger

MacPhail’s Burgers
399 W. Broadway, Jackson 
307-733-8744
macphailsburgers.com

 
One buzzword in online reviews for MacPhail’s 

Burgers in Jackson, Wyoming, is “fresh.” The five-
year-old burger joint in Jackson uses fresh ground 
and grass-fed certified Angus beef, fresh baked burger 
buns, fresh cut fries, and sliced-that-day cheese, onions, 
pickles, tomatoes, and lettuce. “It’s a lot of effort and 
it’s very intense but it’s worth it,” says Bruce Bollinger, 
co-owner with his wife, Dawn. Reviewers seem to 
agree. MacPhail’s is rated No. 1 on Yelp and No. 2 on 
TripAdvisor out of 133 restaurants in Jackson. In 2015, 
it ranked as one of the Top 10 burger joints in the U.S. 
on TripAdvisor.com. 

The favorite burger among most diners is the Classic 
Cheese — a half-pound certified Angus beef patty 
with aged white cheddar, tomato, lettuce and red 
onion, served with fresh cut fries with dipping sauce 
and a half deli pickle. “Unlike most restaurants we 
actually encourage splitting because our portions are so 
generous,” Bollinger says. That leaves room for splitting 
a milkshake, too. 

Liberty Burger
160 N. Cache Street, Jackson
307-200-6071
givemelibertyburger.com

Part of the fun of eating at Liberty Burger in Jackson 
is reading through the cheeky menu descriptions for the 
restaurant’s inventive burgers. There’s the Jackie O, “an 
instant classic — always stylish — and (a) lamb patty 
dressed to the nines with Greek accessories.” Or the 
Nooner — “no need to change out of your sweatpants 
for me” — that combines breakfast and burgers by 
stacking bacon, ham, hash browns and a fried egg on a 
meat patty. The Texas-based restaurant was chosen as 
one of the Top 5 burgers in town by Travel + Leisure 
magazine. The restaurant is proud of its “freedom 
beyond the bun,” and burgers can be ordered green and 
leafy or stacked and cheesy. (Don’t miss ordering one of 
their amazing milkshakes featured in our July/August 
2016 issue on p. 27.)
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Salt City Burger Co.
9176 S. Village Shop Drive, Sandy
801-495-4111
http://saltcityburgerco.com

There are many burgers on the menu at Salt City 
Burger Co. in Sandy, Utah, but according to owners only 
one is a Salt City original and that’s the Smokehouse 
Bacon Burger. The signature burger is made from freshly 
ground 100 percent USDA Choice beef, hand-formed 
and mixed with ground premium Smokehouse bacon, 
then cooked on the restaurant’s proprietary grill. Try it 
with bleu cheese to kick it up a notch. Diners love Salt 
City’s condiment bar, where you can load your burger 
with sauerkraut, salsa, peppers, ranch dressing, Heinz 
57, Grey Poupon and more for a truly custom burger. 

Big Jud’s
1289 S. Protest Road, Boise

3030 E. Overland Road, Suite 100, Meridian
208-629-5259

411 W. 7800 South, Archer
208-359-2833
www.bigjuds.com

If you’re big on burgers — or, rather, big on big 
burgers, Big Jud’s in Idaho should be on your radar. 
Known for its “man-size” burgers, the restaurant features 
1- and 2-pound burgers — not surprisingly dubbed the 
Big Jud and the Double Big Jud. There’s also the gigantic 
Man Versus Food Burger, a mammoth creation that layers 
two, 1-pound patties with bacon, mushrooms, Swiss 
cheese and bleu cheese plus mayo, lettuce and tomato. All 
that and a basket of fries will set you back $38. The Man 
Versus Food Burger was featured on Food Network’s 
“Diners, Drive-Ins and Dives” and isn’t for the faint of 
heart — or those with high cholesterol. The Idaho chain 
has a menu of smaller burgers for those less prone to 
gastronomic feats. If you really want to go all out, take 
the Big Jud Challenge, wherein you consume copious 
amounts of food in 30 minutes for bragging rights and a 
mug shot on the Wall of Fame. 

Smokehouse Bacon Burger 
at Salt City Burger Co.

Man vs. Food Burger at Big Jud's



The Tony Award-winning Utah Shakespeare Festival is not 
just a theatrical presentation – any more than the  
Taj Mahal is just a house. It’s eight of the liveliest, most  
professionally-produced plays this side of Broadway.

Drama, comedy, Shakespeare, contemporary theatre and a few genres 
in between. And it’s conveniently set in the midst of Cedar City’s  
stunning new Beverley Center for the Arts.

But wait, there’s more: The interactive Greenshow, backstage tours, 
play seminars, panel discussions with world-class cast members and 
artists, plus enlightening play orientations. And a nearby renowned 
national park or two, or three.

No wonder it’s called a festival. It’s also quite accurately referred to 
as The Greater Escape. Plan yours today. Visit www.bard.org or call 
800-PLAYTIX for tickets.

2016 Schedule: The Greater Escape.
Much Ado about Nothing  June 27-Sept. 8

Henry V  June 28-Sept. 10

The Three Musketeers  June 29-Sept. 9

The Cocoanuts  July 1-Oct. 15

Mary Poppins  July 2-Sept. 3

Julius Caesar  July 29-Oct. 22 

Murder for Two  Aug. 4-Oct. 22

The Odd Couple  Sept. 14-Oct. 22
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IN THE HEART OF  SPLENDOR
Roadside art Parfait from Duke's 

Wall art at Bluff Elementary
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BLUFF, UTAHIN THE HEART OF  SPLENDOR

By Larry Hiller

Photos by Ethan Kiernan

You’re sitting on the shady veranda of 
the Twin Rocks Café. Nearby, two huge 
sandstone columns soar bright red into a 
deep desert sky. You’re savoring a sandwich 
made with some of the best fry bread ever 
when you hear the distinctive, throaty rumble 
of Harleys wheeling into the parking lot. A 
biker gang? Here?

Artwork at Twin Rocks Trading Post Desert Rose Inn

La Posada Pintada

Log cabin at Bluff Fort
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As the new arrivals stride into the café’s cool interior, 
you realize the biker gang is actually a group of middle-
aged tourists speaking French, with rented machines  
and leathers. 

Welcome to Bluff, Utah, tucked away in a green 
valley along the San Juan River in the southeast corner 
of Utah. The Four Corners Monument lies 48 miles 
southeast. Monument Valley is 45 miles southwest. 
Canyonlands and Arches National Parks are about two 
hours north. No wonder so many overseas visitors pass 
through Bluff every year. It’s smack dab in the middle of 
scenery that graces calendars and travel magazines all 
over the world.

Past Present
Bluff also sits in the midst of what may be the largest 

concentration of archeological sites in North America. 
Paleo-Indians roamed here as long ago as 6,500 B.C. 
A succession of cultures followed, some leaving mere 
traces, others leaving haunting ruins like those at nearby 
Hovenweep National Monument. The canyons and 
cliffs surrounding Bluff hold numerous rock art panels, 
abandoned dwellings and cleverly hidden granaries. Now 
the Paiute, Ute and Navajo peoples call this area home.

More recently, this is where the legendary “Hole-in-
the-Rock” pioneer company ended up in 1880 after 
trekking 250 miles over some of the most tortuous 
terrain on the continent. The group earned its name 
by hacking and blasting a heart-stoppingly steep 
passageway down a crevice in a 1,000-foot cliff.

Cultural Confluence
Today, a cemetery dating to pioneer times and the 

preserved ruins of the Bluff Great House — a Native 
American dwelling — occupy the same hill overlooking 
the town. Below, beside the main highway, is a well-
researched reconstruction of the old town fort that’s 
definitely worth a visit. Nearby, lovingly restored old 
sandstone homes stand shaded by tall cottonwood trees. 
About half of Bluff’s residents are Native Americans 
whose traditions strongly influence the vibrant art 
scene. Local galleries attract work from skilled artisans 
throughout the area.

The confluence of cultures is evident in Bluff 
Elementary School. At one recent fundraiser, local 
children — Navajo, Piute, Ute and white — performed 
traditional Native American dances and songs. The 
kids were dressed in a riot of color — beads, turquoise, 
silver conchos, feathers, velvet shirts and dresses. In a 
strong clear voice a student sang “The Star Spangled 
Banner” in Navajo. The finale? A modern dance number 
performed to “Eye of the Tiger.”

“Bluff has a diverse community, full of rich culture, 
heritage, traditions and amazing people,” says Barbara 
Silversmith, principal of Bluff Elementary.

Artwork at Twin Rocks Trading Post

Twin Rocks Trading Post and Cafe
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More Than Meets the Eye
The town is small, home to some 300 people. Bluff 

is also unincorporated, operating as a service district 
of San Juan County, which seems to fit the town’s laid-
back appearance. But looks are deceptive. Tourism is 
this town’s economic lifeblood. It’s taken seriously and 
managed with professionalism. Steve Simpson, co-owner 
of the Twin Rocks Café and Trading Post, says, “For a 
town this size, there is good customer savvy, driven by 
pride in the community.”

The expertise and pride show in events the town stages. 
Each January the Bluff International Balloon Festival 
draws visitors from all over the country, and entrants come 
from as far away as Great Britain. Every September the 
Utah Navajo Fair and Rodeo takes place with a parade, 
rodeo and powwow. In mid-October the town holds the 
Bluff Arts Festival with a gallery walk, storytelling, film 
festival and workshops with local artists.

Bluff’s modest appearance also obscures the fact that, 
according to Simpson, “This is a highly intellectual 
community. We have a disproportionate number of 
professionals and Ph.D.s for a town our size, including 
the area’s leading petroleum geologist and half a dozen 
professional archeologists.” 

Water wheel at Bluff Fort

Bluff Great House
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Lots to Offer
Tiny Bluff provides access to enough scenic beauties 

and historic treasures to occupy a visitor for days if not 
weeks. Skilled guide services like Far Out Expeditions 
and Four Corners Adventures conduct a variety of 
backcountry tours of geological and archeological 
wonders. The nearby San Juan River provides a virtual 
highway through spectacular geology, with close-ups of 
rock art and ancient ruins. Wild River Expeditions offers 
river trips of various lengths and durations.

Lodging options include motels like Kokopelli Inn 
and Recapture Lodge, a boutique inn called La Posada 
Pintada, and the visually striking and beautifully 
appointed Desert Rose Inn and Cabins.

Bluff also offers good dining options. Recently, Duke’s 
opened at the Desert Rose Inn and is drawing praises 
from travelers for its made-fresh-to-order breakfasts and 
dinners. Comb Ridge, a restored trading post, offers 
lunch and dinner featuring pasta, seafood, burgers and 
vegetarian/vegan meals in a rustic setting. Cottonwood 
Steakhouse is open April through October, serving 
steaks and chops, barbecue, seafood, soups, salads, 
and homemade pies. And Twin Rocks Café remains a 
favorite with locals and visitors, serving Navajo- and 
Southwest-inspired versions of standard favorites. 

A Peaceful Place
With all it has to offer, Bluff manages to remain 

“untouristy.” Quiet. Steeped in history and surrounded 
by beauty. Charlie DeLorme, Bluff resident and director 
of economic development and guest services for San 
Juan County, sums it up: “This is a powerful landscape 
that is spiritually inspiring,” he says. “People feel 
something peaceful here.” 

Hopefully the French bikers stay for more than  
just lunch.

Artwork at Twin Rocks Trading Post

Roadside art

Bluff cemetery

Sheepherder's Breakfast Sandwich at Twin Rocks Cafe

Wagons at Bluff Fort
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FUNNY NAME, AMAZING EXPERIENCE

By Larry Hiller

Photos by Arkin Hill

Picture a broad, flat plain with a stream meandering across it in 
serpentine loops. Now tip the earth upward slowly at one end so 
the stream flows faster, cutting those loops down through earth and 
rock. Then, let the mechanics of erosion do their work. Come back  
in 300 million years or so and you’ve got the Goosenecks of the  
San Juan River. And a view that has few rivals.
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At Utah’s Goosenecks State Park you stand on the 
bank of that meandering stream. Now, the water is 
1,000 feet below you. In front of you and to your left 
and right it courses in loops so sinuous that it flows 5 
miles just to travel one linear mile. At your feet, epoch 
after epoch of the earth’s history is told in the colorful 
rock layers lining the canyon walls. You needn’t feel 
embarrassed if words fail you.





Accommodations at the park are rudimentary — 
an observation shelter, picnic tables, some primitive 
campsites and vault toilets. No water or firewood is 
available. The park has no hiking or bike trails, no 
access to the river below. Entry to the park is $5 per car. 
If you wish to camp, to see the sun rise or set on this 
panorama, to lose yourself in a brilliant night sky, the 
fee is $10 per night. 

To get to Goosenecks State Park, travel 25 miles west 
of Bluff along US 163, west on SR 261, then southwest 
on SR 316. Coming north from Monument Valley, the 
turnoff to SR 261 is not long after you leave Mexican 
Hat. Warning! You will be traveling through scenery so 
fascinating you may forget to watch for highway signs.

48   SEPTEMBER/OCTOBER 2016



   

*The Zions AmaZing Deals® app is free; however, data rates from your wireless provider may apply for download and use of the app. The AmaZing Deals program requires a Zions 
Bank Visa® debit card (requires a Zions Bank checking account) or Zions Bank Visa® credit card (subject to credit approval) when you shop at participating merchants. No enrollment 
fee to participate in the program and no out-of-pocket cost; a minimal monthly processing fee is deducted from your paid earnings only if a cash reward is paid. Cash Rewards are 
typically credited to your account within 45 days of a qualifying purchase, but in the event of delays in payment by merchants, it may take up to 90 days or more to receive payment 
of an earned cash reward. PIN-based transactions do not qualify so be sure to sign for your purchase. Rewards and offers are established by participating merchants; are subject to 
change at any time; and may vary by location, day, time or event. See ZionsAmaZingDeals.com for a current list of participating merchants and program terms and conditions. The 
trademarks depicted herein are the property of their registered owners.  

Up to $30 
Cash Back 

Bryce Canyon, UT

UP TO $70 CASH BACK
St. George & Logan, Utah  

 Idaho Falls, Idaho

UP TO $75 CASH BACK
Boise, Idaho & Ogden,Utah

UP TO $18 CASH BACK
Moab, Utah

UP TO $25 CASH BACK
Salt Lake City & Logan, 

Utah Boise, Idaho 

15% CASH BACK
St. George, Utah

UP TO $80 CASH BACK
St. George, Utah

UP TO $40 CASH BACK
Logan, Utah,  

Jerome & Caldwell, Idaho

UP TO $100 CASH BACK
Park City, Utah

Your AmaZing Deals® mobile app finds cash back & show-your-phone discounts at hotels like:

AmaZing Book Your 

FALL GETAWAY

M12030 Zions Community Mag AD sept v2.indd   1 7/27/16   8:51 AM



50   SEPTEMBER/OCTOBER 2016

BEAUTIFUL BRIDGES
ARCHITECTURAL WONDERS OF EARLY AMERICA

Blackfoot Bridge
Photo by Kevin Kiernan
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BEAUTIFUL BRIDGES
ARCHITECTURAL WONDERS OF EARLY AMERICA

By Amelia Nielson-Stowell

Towering over the ancient rivers and prehistoric canyons of early America are the man-made marvels that 
transformed the wild frontier into colonial communities. A handful of the bridges that connected the early United 
States still stand today as architectural wonders of generations past.

“Some of these structures have stood unaltered for decades, just as our great-great-great-ancestors would have 
seen them,” writes James Baughn, creator of the site bridgehunter.com. Though railroads, early settlements and 
historic buildings have disappeared, “bridges have remained intact, a silent reminder of our ancestor’s way of life.”

Here’s hoping your travels find you crossing a few of these beautiful bridges in Utah, Idaho and Wyoming. 



52   SEPTEMBER/OCTOBER 2016

Utah
Rockville Bridge

During the 1920s, Utah’s Rockville Bridge was the 
primary automobile route for the region’s national 
parks, linking Zion and the Grand Canyon. Despite 
heavy use, “The structural and historical integrity of the 
bridge have been exceptionally well-preserved,” notes 
the Rockville Historic Bridge Fund. Over the decades 
the structure began to deteriorate, and reconstruction 
efforts are underway to restore the bridge. The bridge 
can be found in the town of Rockville crossing the east 
fork of the Virgin River, south of Highway 9. 

San Rafael Bridge
Until the 1990s, this suspension bridge was the only 

crossing over Utah’s San Rafael River. The Civilian 
Conservation Corps in Emery County built the 180-foot 
bridge in 1937 over the Buckhorn Wash Road. It was 
preserved as a national historic site in 1996 and is still 
used for foot traffic today.

San Raphael BridgeRockville Bridge
Photos by Ethan Kiernan

Rockville Bridge
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San Raphael Bridge
Photos by Ethan Kiernan

Wildflowers and butterflies near San Raphael Bridge Mural on San Raphael Bridge
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Veterans Memorial Centennial Bridge
Photo by Kevin Kiernan

View from Perrine Bridge
Photos by Kevin Kiernan
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Idaho 

Blackfoot Bridge
The story behind this truss bridge over Southeast 

Idaho’s Snake River in Blackfoot is unknown. The 
Historic American Engineering Record guesses it was 
built in the early 1900s, based on its similarity to 
the other bridges in the Intermountain West. It was 
originally a railroad bridge but was converted in 2001 
to a vehicular bridge. 

Perrine Bridge
The I.B. Perrine Bridge in Twin Falls, the most famous 

bridge in Idaho, is a 1,500-foot steel arch that carries 
cars on a four-lane highway across the Snake River 
Canyon. The original bridge built in 1927 was the 
highest in the world at the time, towering 486 feet above 
the Snake River. It was rebuilt in 1974, and is a popular 
spot for thrill-seeking BASE jumpers. It is the only man-
made structure in the world where BASE jumping is 
legal year-round. Tom Aiello, founder of the Snake River 
BASE Academy, says he trains 200 new jumpers a year 
at the site because, “It’s one of the best places in the 
world for a new jumper to learn.” 

Veterans Memorial Centennial Bridge
The Veterans Memorial Centennial Bridge is a half-

mile freeway bridge that towers 300 feet above Bennett 
Bay in Coeur d’Alene. In fact, the bridge was originally 
named the Bennett Bay Bridge after it was built 1991, 
but was renamed a year later in honor of Idaho’s 
veterans. The bridge was an engineering marvel — 
construction started in the middle of the bridge, between 
both sides of the ravine, and workers had to be hoisted 
in baskets to the top every day.  

Perrine Bridge



56   SEPTEMBER/OCTOBER 2016

Wyoming
Fort Laramie Bridge

Wyoming’s oldest bridge, the Fort Laramie Bridge 
across the Platte River was built in 1875 as a river 
crossing for military and other travelers on the 
Cheyenne-Deadwood trail. Though a new concrete 
bridge connecting Highway 160 was built in 1958 north 
of the Fort Laramie Bridge, this 140-year-old, three-
span, bowstring iron girder bridge is still used today 
as a pedestrian crossing. The state’s historic landmark 
commission christened the bridge as a historic site in 
the 1950s, saying it was a “vital link” to the military 
outposts and Indian agencies of the region.  

Rairden Bridge
The Rairden Bridge near the small town of 

Manderson is a rare type of pin-connected Pennsylvania 
truss bridge built in 1916. At 250-feet, it’s the longest 
single-span truss in the state. Though it was abandoned 
in 1979, it still stands in front of the new two-span pony 
truss across the Bighorn River. In 1985, the National 
Park Services pushed to preserve the Rairden Bridge on 
the National Registry of Historic Places, calling it “one 
of the most significant bridges in Wyoming.” 

Thermopolis Swinging Bridge
A walk over the Thermopolis Swinging Bridge in 

central Wyoming’s Hot Springs County will bring 
butterflies to your stomach — the pedestrian footbridge 
suspends high over the roaring Bighorn River. The 
original bridge was built in 1916 to access the natural 
mineral hot springs of Hot Springs State Park, 
Wyoming’s first state park. Before its construction, the 
only access to the park was by ferry or a dangerous 
swim across the often fast-moving river waters. 

Thermopolis Swinging Bridge

Thermopolis Swinging Bridge
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Visit If You Dare

By Gail Newbold

Turns out kids aren’t the only ones fascinated by dinosaurs. 
According to Uintah County Travel and Tourism Director Lesha Coltharp, 

50 percent of the visitors to Utah’s Dinosaurland are young families, but 
the other 50 percent are highly educated adults age 40 and older.

The tourism office took advantage of this information when it placed 
trailers advertising “the real thing” in nine theaters in Utah and Colorado 
before the 2015 blockbuster movie “Jurassic World.” The 30-second ad 
ended by challenging people to “Visit Utah’s Dinosaurland if you dare.” 

Photos by Mary Harper
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Dinosaur Quarry Exhibit Hall Petroglyphs at Dinosaur National Monument
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With tourism to Dinosaurland up 17 percent in 
2015, it would seem the ad and movie that broke box 
office records its opening weekend effectively motivated 
people to visit. “We think the ad played a big part in the 
increase but it was also Dinosaur National Monument’s 
100-year anniversary,” Coltharp says. Visitor numbers 
are expected to rise even higher this year.

Following is a brief tutorial on what to expect should 
you decide to see this intriguing landscape 149 million 
years in the making.

Dinosaur National Monument: You might be wondering 
exactly what the 200,000-acre Dinosaur National 
Monument is. According to its website (dinoland.com), 
it’s the only place in the world that provides an interactive 
experience with more than 1,500 dinosaur bones and 
fossils, many in their original resting place. 

“You don’t have to love dinosaurs to be amazed,” 
Coltharp says. After visiting the Dinosaur Quarry 
Exhibit Hall for close-up views of a dinosaur bone bed 
and more, stop at the visitors center before heading out 
for a scenic drive through the monument. Allow plenty 
of time to stop along the way to enjoy its many hikes 
and beautiful overlooks. And don’t miss the Josie Bassett 
Morris homestead with its crumbling cabin, chicken 
coop, pond and the Hog Canyon hike. The short, flat 
trail leads into Box Canyon, which Josie Morris used 
as a natural corral. To get to the Dinosaur National 
Monument Visitors Center head to 11625 E. 1500 
South in Jensen, Utah.

Dinosaur Quarry Exhibit Hall

Dinosaur Quarry Exhibit Hall

Utah Field House of Natural History 
State Park Museum



Other things to do: The Dinosaur National Monument 
is the reason most people come to the area, according 
to Coltharp, but there’s also camping, hiking, biking, 
boating, swimming, rafting, and exploring petroglyphs 
and museums. Dinosaurland is home to three State Parks 
— Steinaker, Red Fleet Reservoirs and the Utah Field 
House of Natural History State Park Museum. About 40 
miles south of Vernal is Fantasy Canyon, featuring bizarre 
and fantastical rock formations. 

Where to stay: Incredible as it seems given its small 
size, Vernal is home to 22 hotels and motels built to 
house workers in the area’s formerly booming oil 
and gas industry. Occupancy rates used to average 90 
percent. With the current downturn in that industry, 
there are an abundance of quality, economical places 
to stay while visiting this fascinating part of Utah. We 
stayed in a nice two-bedroom suite at TownePlace Suites 
by Marriott for $129 a night in April, which included 
a free buffet breakfast, indoor pool and welcoming 
desk clerks. The room featured a granite kitchen, big 
windows, living room and comfy king beds. 

Places to eat: The often-packed Quarry Steakhouse 
and Brew Pub serves up great steaks, salads and burgers, 
not to mention Grandma Karen’s Fudge Brownie 
Sundae. According to owner Kathleen Hacking, the 
fudgy, dense, moist brownies are made from scratch 
by her mom who is a fantastic baker. “I opened the 
restaurant because Vernal needed someplace good to 
eat,” says Hacking, who’s owned the Quarry for seven 
years. Coltharp says she eats there at least once a week, 
if not more, and likes everything on the menu. Another 
excellent spot to eat is Vernal Brewing Company 
(vernalbrewingco.com). Don’t miss the Fried Brussels 
Sprouts With Candied Bacon followed by a bowl of Beer 
Cheese Soup With House-made Italian Sausage.
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Red Fleet Reservoir State Park

Quarry Steakhouse

Grandma Karen’s Fudge Brownie Sundae 
Quarry Steakhouse

Fried Brussels Sprouts With Candied Bacon
Vernal Brewing Company

Beer Cheese Soup
Vernal Brewing Company

Red Fleet Reservoir State Park
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Ashley Trading Post

Ashley Trading Post
Green River at Dinosaur National Monument
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When to go: According to Coltharp, the foliage in the 
area is three weeks behind that in the Salt Lake area, so 
if greenery is important to you, keep this in mind when 
planning a trip in the spring. If you’re traveling sans kids 
and like it that way, head to Vernal in September or later 
when the little ones are back in school. 

Just for fun: Pull over when you spot the huge statue of 
a Native American on 236 E. Main St. in Vernal for some 
seriously fun browsing at the Ashley Trading Post — not 
your usual kitschy tourist stop. The array of authentic 
Native American rugs, jewelry, pottery, beadwork, 
blankets, Painted Pony collection and headdresses is mind 
blowing. You won’t want to leave.

Getting there: The 175-mile (less than three-hour drive) 
from Salt Lake City to Vernal is surprisingly scenic during 
the warmer months, beginning with a pass through 
beautiful Parleys Canyon. Next on the route is Jordanelle 
Reservoir, pastoral Heber Valley, Uinta Basin forestland, 
Strawberry Reservoir, Starvation Reservoir and then 
Vernal. From Jackson, Wyoming, or Moab, Utah, the 
drive to Dinosaurland is four hours.     
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6 Must-visit Military Museums

By Jenny Willden
Photos by Kevin Kiernan

Planes spanning the history of aviation, vintage U.S. military uniforms, the personal effects of countless 
American soldiers and much more can be seen while visiting military museums in Idaho, Utah and Wyoming. 

Often staffed by veterans, the museums offer living history alongside the relics. Let these heroes do 
the talking while you visit. Ask questions and hear the inspiring tales of survival and sacrifice straight 
from the mouths of those who’ve served.

Fort Douglas
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Idaho
Idaho Military History Museum
4692 W. Harvard St.
Boise, ID 83705
Open Tuesday-Saturday from noon to 4 p.m.
museum.mil.idaho.gov

Try out the F-4 Cockpit Simulator, see a vintage 
World War II trainer aircraft called a PT-23, and learn 
about Idahoans in the Spanish-American War at the 
newly remodeled Idaho Military History Museum. 
Exhibits feature photos, artifacts and small arms from 
military history spanning World War II to Operation 
Iraqi Freedom/Enduring Freedom. 

You’ll also find exhibits on the Idaho Air and Army 
National Guard, Mountain Home Air Force Base, 
and the United States Marines and Navy. The recently 
expanded outdoor collection includes armored vehicles, 
an F4, an F-86A and a MiG-21. 

Warhawk Air Museum
201 Municipal Drive
Nampa, ID 83687
Open Tuesday-Saturday from 10 a.m. to 5 p.m., Sunday 
from 11 a.m. to 4 p.m. 
warhawkairmuseum.org

War bond posters, memorabilia and meticulously 
restored planes fill the well-organized Warhawk Air 
Museum near Boise. But it’s worth looking beyond the 
beautiful aircraft and delving into the stories of veterans 
from World War II to the Vietnam War. Their uniforms, 
medals and prized possessions are contained in cabinets 
detailing their service. 

If you can’t visit in person, take a realistic virtual tour on 
your mobile device. Also online, watch video interviews with 
veterans of World War II, Vietnam and Korea conducted by 
the museum as part of the Veterans History Project. 

Warhawk Air Museum

Warhawk Air Museum

Warhawk Air Museum
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Utah

Fort Douglas Military Museum
32 Potter St.
Salt Lake City, UT 84113
Open Tuesday-Saturday from noon to 5 p.m.
fortdouglas.org

Located at the historic and picturesque Fort Douglas 
outpost, which once guarded the telegraph and mail 
routes, the Fort Douglas Military Museum is surrounded 
by original officer’s housing, a chapel and an outdoor 
cannon and tank park. 

An impressive display of helicopters, armored 
vehicles, cannons and uniforms makes up the bulk of 
the museum. The most recent addition is the Utah Fallen 
Warrior Memorial, which is built around a piece of the 
World Trade Center’s slurry wall, to honor the lost lives 
of Utah soldiers as well as memorialize 9/11.

Hill Aerospace Museum
7961 Wardleigh Road
Hill AFB, UT 84056
Open Tuesday-Saturday from 9 a.m. to 4:30 p.m.
aerospaceutah.org/hill-aerospace-museum/

See more than 90 military planes, missiles and 
aerospace vehicles at the sprawling 30-acre Hill 
Aerospace Museum near Ogden. Admission is free, 
but donations are welcome. Only 20 percent of the 
museum’s massive collection is displayed at a time. It 
showcases the breadth of aviation history beginning 
with the Wright brothers’ 1903 Flyer to fighters and 
bombers to more modern aircraft like the B-1B. The 
only SR-71C Blackbird ever made, which was a long-
range reconnaissance airplane that could reach speeds of 
more than 2,000 mph, flew just over 500 flight hours in 
six years before being sent to this museum.

Its Vietnam War exhibit includes a complete list 
of Utahns missing or killed in action, 25 Vietnam-
era aircraft displays and a full-size replica of Utahn 
Jay Hess’ jail cell as a POW in the Hoa Lo Prison, 
nicknamed the Hanoi Hilton. 

Warheads, including a full-scale model of the first 
atomic bomb, ballistic missiles and cluster bombs are on 
display inside. Outside, the museum’s on-base location 
sometimes offers a glimpse of the Air Force’s new F-35 
fighter flying overhead.

Fort Douglas

Fort Douglas

Fort Douglas

Fort Douglas

Hill Aerospace Museum

Hill Aerospace Museum Hill Aerospace Museum
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Wyoming
The Military Memorial Museum
1714 Carey Ave.
Cheyenne, WY 82001
Open Monday-Friday from 9 a.m. to 4:30 p.m. 
militarymemorialmuseum.com

The Military Memorial Museum started with a 
mission to procure U.S. Cavalry uniforms, saddles, 
firearms and sabers from the Civil War until the 
Cavalry’s disbandment in 1943. It has since expanded 
into much more.

Once the Cavalry artifacts were on display, the 
museum began seeking uniforms of the Army, Marines, 
Navy and Air Force. The complete collection of military 
aviation uniforms includes those of enlisted airmen and 
generals from the 1912 Air Service to today’s Air Force 
dress blues. 

Wyoming Veterans Memorial Museum 
3740 Jourgensen Ave.
Casper, WY 82604
Open Tuesday-Saturday from 9 a.m. to 4 p.m.
wyomilitary.wyo.gov/veterans/museums/vets-museum

Know any veterans from Wyoming? Their stories may 
be featured at the unique Wyoming Veteran Memorial 
Museum that focuses on tributes and tales of more than 
700 Wyoming veterans from the Spanish-American 
War to today. Even the building is part of the museum’s 
history story — it was once the Casper Army Air Base’s 
Enlisted Men’s Service Club and later became the Casper 
International Airport. 

This free museum also houses a diverse collection 
of 25,000 artifacts, including photographs, weapons, 
uniforms and books. The best way to learn their 
significance is on a free, guided tour.The Military Memorial Museum

The Military Memorial Museum

The Military Memorial Museum
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Like Visiting  Grandpa’s Farm
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Like Visiting  Grandpa’s Farm
Wellsville’s American West Heritage Center

By Gail Newbold

Photos by Kevin Kiernan

Let’s say you’re not interested in milking a cow or gathering eggs. You don’t like baby 
lambs, bison and pigs, woodworking, pony rides, panning for gold, train rides, Native 
American teepees, and a herd of buffalo. As unlikely as that may be, one thing is certain 
— you’ll want to visit the American West Heritage Center in Wellsville, Utah, if only for 
the spectacular drive and unsurpassed views.

“It’s beautiful, it’s breathtaking and the view of the Wellsville Mountains is 
unsurpassed,” says Sarah Gunnell, administrative assistant at the center. “I like to say, 
‘We can’t guarantee the weather, but we can guarantee the views.’”
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Special Events
Kids get down and dirty inside the pens during the 

three-day Baby Animal Days during Cache County Public 
School’s spring break. “We let the kids hold and cuddle the 
animals,” Gunnell says. “They’re so cute to watch. ‘It got 
poop on me!’ they’ll say.” 

Throughout October, the corn maze, haunted hollow 
and Fall Harvest Festival (Oct. 21-22) draw huge crowds. 
“In addition to our usual activities, we fire the old steam 
engines and threshing machines,” Gunnell says. The focus 
is to show how a farm was prepared for winter. There’s 
an apple cider press, corn shelling, root cellar, smoke 
house, candle making, gun fights, corn-husk doll making, 
kettle corn and food vendors. The cost is $9 for adults 
and $8 for kids. (Everyday pricing is less, at $7 for adults 
and $6 for kids 3-11, which includes trains, horse rides 
and hands-on activities. A one-year membership is $80 
for a family and $150 for a grandparents pass.)

“The air is crisp,” Gunnell says, “and the drive through 
Sardine Canyon with the fall colors is amazing.”

New this year is a reservation-only chuck wagon 
dinner and bison tour. “We take a wagon ride right into 
the bison enclosure,” Gunnell says. 

A Regular Day at the Farm
“At first I was afraid, but then I tried it and I wasn’t 

anymore!” boasts 4-year-old Otto Wilhelmsen after 
attempting to milk a cow. “You gotta try new things.” 
There’s enough to do and see on the 200-acre farm to 
keep kids (and adults) busy all day.

And the setting is idyllic for more than just the views. 
A tree-lined stream meanders through the property. 
Old-time barns and shops are scattered throughout, 
and there’s a pond stocked with fish. The peacocks 
make their entrance in April, strutting boastfully before 
molting about mid-June.

Volunteers don historic clothing and are smiling and 
anxious to share information, give demonstrations or 
just have a rootin’ tootin’ good time with the visitors.

Picnic lunches are encouraged with plenty of 
tempting spots to eat in the shade, preferably facing the 
mountains. There are no concessions on-site but plenty 
of food in Logan just five minutes away. And don’t 
worry about getting back in; your pass is good all day.

“It feels like you’ve come to grandpa’s farm,” Gunnell 
says. “It’s so good for kids to get involved in things they’ve 
never done before, free from electronics. It’s an escape from 
everything really. And while you’re up here, spend the day 
and visit the cheese factories and enjoy some Aggie ice 
cream, Fat Boys and Pepperidge Farm goodies.”

For hours, directions and pricing or to book a 
reunion, wedding or corporate retreat, visit awhc.org.

Inspiring Learning
The American West Heritage Center was created to 

inspire visitors to learn about the American West and 
the diverse cultures that shaped Cache Valley and the 
surrounding region from 1820-1920. It’s been a working 
farm since 1917 and now draws approximately 70,000 
guests per year, mostly from Cache County. However, 
special events such as the popular Baby Animal Days 
in April and the Corn Maze and Haunted Hollow in 
October draw crowds as far south as Utah County and 
north from Star Valley, Wyoming. 

“Everyone should participate in our school fieldtrips 
to see why it’s so important to show kids what life 
used to be like and how important the farm is to our 
country,” Gunnell says. “It’s such a needed thing. I 
want everyone to experience what we have here. It’s 
educational and fun, but also important. I get tears in 
my eyes when I talk about it. People often say, ‘I’ve 
driven by so many times but never stopped till now. It’s 
amazing!’ That’s my soapbox.”



YOUR PATHWAY TO A CUSTOM FINANCIAL SOLUTION.
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Family
Berube graduated from Weber State University with a 

degree in accounting and then worked as a CPA for various 
firms. His numbers-oriented character led him to Associated 
Foods 26 years ago. It also led him to his youngest son. 

“Our youngest son is adopted. If I had not gone to 
Associated Foods, we wouldn’t have found the little boy 
who needed to get into our family,” Berube says. “There 
are many pieces to the story, but I know that’s why I 
ended up at Associated.”

Berube’s youngest son Colton is now 24. He had 
a rare condition, Kawasaki disease, as a child, but 
that hasn’t stopped him from going to nursing school. 
Berube’s middle child, Justin, had a kidney transplant 
in his teens. He’s now an attorney at 32. And Ryan, 
Berube’s oldest son, is 35. He has muscular dystrophy 
and wasn’t expected to live past 20. Another numbers 
game Berube beat with a total sum of compassion. 

“Dealing with our sons through medical issues and 
tribulations helped me develop compassion for other people 
and an understanding for things in life that don’t always go 
as planned,” he says. “Those personal experiences help me 
relate better to all levels of people at Associated Foods.

Finance
Berube started at Associated as controller. He became 

CEO on 11/11/11. More numbers he likes to remember. 
He still favors finance, but also budgets for spending 
half of his time in other departments. That includes 
working at the company’s distribution center where 
helping is sometimes a challenge. 

“It’s the strangest thing because I put my pants on the 
same way everybody else does, but a title can sometimes 
be a barrier,” he says. “When I’m out on the distribution 
floor with young kids filling orders, they freeze up when 
I’m just trying to have a conversation with them.”

Food
Berube doesn’t freeze up when it comes to food. 

He answers to 400 stores that are part owners in the 
company. He also serves as trustee for Intermountain 
Healthcare. In partnership with Intermountain, he’s 
launching Live Well lanes, specific rows in grocery stores 
that encourage healthier eating for healthier living. 

“Instead of candy and gum that might not be as 
healthy, those lanes only have healthy foods,” Berube 
says. He promotes Live Well at work but also tries to 
live well at home. He gardens, golfs and attends an 
endless run of dance recitals for his granddaughters, all 
while crunching numbers in his own compassionate way. 

“Outside of work, I’m just proud to have a great 
family that supports each other and cares deeply about 
other people,” he says.

Neal Berube

Family, Finance and Food

By Kris Millgate

Photo by Boyd Lythgoe

Neal Berube is a numbers man. It all goes back to digits when he’s 
talking about food and family. Married to Jeana 37 years. Twenty-
six years at Associated Foods (afstores.com). Three sons. Three 
granddaughters. Fifty percent of his workday spent among the 
company’s 5,500 employees. His world revolves around math, more 
specifically finance, at all times. 

“I like numbers, and I like to solve problems,” says Neal Berube, 
Associated Foods president and CEO. 
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Convention Visitors Bureau, a member of the Salt Lake 
Organizing Committee for the 2002 Olympics and a 
public information officer for Weber County.

He is proud that Ogden has become a hub for 
creativity and innovation. Caldwell references 
companies such as Marriott International, Browning 
Arms and First Security Bank that all have roots in 
Ogden. “Ogden has kept its rich history in place, and 
we are able to build on that. Ogden can tell stories that 
not many cities can,” Caldwell says.

Second-term Plans
Now in his second term, the mayor is doubling down 

on what worked well in the past and building on the city’s 
bright spots. Great things are happening, especially in the 
tourism industry. “So far year to date we are up 25 percent 
in our overall tourism revenue. We know people are 
coming to Ogden and spending money,” Caldwell says. 

Ogden’s airport is a sleeping economic giant, 
according to Caldwell. The city’s proximity to Hill Air 
Force Base is a major plus, and jobs in the aerospace and 
advanced manufacturing industries have skyrocketed. 
“Part of our economic success has been tied to growth 
in jobs where people can earn a technical certificate and 
get employed in a unique environment and see economic 
opportunity,” Caldwell says.

He credits Ogden’s diverse economy as the reason 
for its economic success. “It is not just one industry we 
have gone all in on, we have a diverse economy and that 
brings a sense of stability,” Caldwell says.

Leading by Example
Mayor Caldwell’s favorite saying is, “What you 

do speaks so loudly, I can’t hear what you say.” 
The mayor and his staff like to show what is being 
accomplished by completing tangible projects. “I 
would rather be in the business of doing the work than 
talking about the work,” he says.

The two values Caldwell prizes most are honesty 
and integrity. “If you can trust your staff to go out and 
accomplish goals, you don’t have to micromanage them, 
and this opens up everyone’s bandwidth because they 
are empowered,” Caldwell says.

When it comes to leadership, he believes the most 
important skill is being willing to listen. “If you 
establish an environment where individuals can freely 
exchange ideas, and surround yourself with the best 
and brightest, your chances of being successful are 
much greater,” the mayor concludes. 

Mike Caldwell

A Mayor for All Seasons

By Amy Steinbrech

Photo courtesy of  
Mike Caldwell

Skiing in the winter. Climbing in the spring. Mountain biking in the summer. 
Hiking in the fall. Ogden Mayor Mike Caldwell is happiest when his body is 
in motion enjoying the multitude of outdoor activities in his hometown.

Remaining active is a priority for the mayor. During election season he 
labeled workouts as “meetings” in his calendar. Caldwell is also an early 
riser, starting most days at 4:30 a.m. by meeting a group of like-minded 
cyclists for a two-hour spin class before beginning his mayoral duties. “It 
is a great way to start your day, and you also have the motivation of the 
group to drive you out of bed,” Caldwell says.

Passion for Ogden
Mayor Caldwell has a deep-rooted passion for the 

city he is proud to call home. He has lived in Ogden his 
entire life, attending Weber State University and then 
holding various positions such as president of the Ogden 
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Creating Customer Appreciation Week was one of the 
first things Mitchell and his wife, Marcie, did when they 
took over the Jiffy Lube franchises in Moscow, Idaho, 
and Pullman, Washington, almost three years ago. They 
discovered the customer base was shrinking because 
of poor service. So they made customer service their 
biggest focus and increased employee training. They 
focus on gathering feedback from guests through their 
feedback program, jlfeedback.com, and the response 
they’ve received in the last three years is very positive. 
Mitchell says they continue to strive to be the best in the 
business, starting with guest experience.

The Jiffy Lube Corp. is known nationwide for its 
training program. In fact, Training magazine ranked 
Jiffy Lube as No. 1 on the 2014 Training Top 125, 
which recognizes the best company training programs 
across the nation. Mitchell is using this model at 
Candura, his umbrella company, with computer-based 
and hands-on training in the bay. The training is ASE 
approved, the top certification in the auto industry, and 
counts for college credit. With many employees who are 
university students, this is a great benefit, Mitchell says.

Getting into this industry wasn’t what Mitchell 
planned for himself. He first started working for an 
auto lube business because he needed a job after high 
school. He liked the business so much he stayed with 
it until he worked up to operating Candura Corp. and 
owning two franchises of his own.

The biggest advantage at Jiffy Lube? Fast, friendly 
service with no appointment necessary, Mitchell says. 
Customers wait only a short time, so convenience is 
the major selling point. 

CANDURA CORPORATION
Brandon Mitchell, owner of Candura Corp., is most proud of his annual customer 
appreciation event, held the first week of October. For the last few years he and his 
team of 17 employees, operating two Jiffy Lube franchises, put as many cars as they 
can through the service bays, bring in the local radio station and give out as much  
Jiffy Lube paraphernalia as they can. It’s Mitchell’s way of saying thanks to everyone 
who supports his business.

SPEAKING ON BUSINESS 
HOSTED BY CHRIS REDGRAVE 
See www.speakingonbusiness.com for radio listings.

Download the Zions Bank Community iPad app to hear an audio 
version of the original radio spot.

Candura Corporation
Jiffy Lube locations in Moscow, 
Idaho, and Pullman, Washington
208-883-3141
www.pullman-moscow.jiffylube.com

Marci and Brandon Mitchell and daughter LilliAnne
Photos by Kevin Kiernan
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Since much of the interactive content produced needs 
to be embedded in websites, Avalaunch has developed 
the capability to offer online development and builds 
dozens of websites for clients each year.

According to Melchior, the hot topic in online 
marketing is infographics. It’s a unique way of 
publishing content such as highlighting data in a 
creative, compelling form that lets the audience quickly 
absorb a lot of information. Its snappy content is 
designed to grab attention. 

Avalaunch helps client Ski Utah share all the reasons 
why Utah has “The Greatest Snow on Earth.” It has 
developed social media campaigns and created posts 
that engage with existing and potential clients.

Of course, the important thing with any form of 
marketing is to monitor measurables in order to assess 
advertising effectiveness. According to Melchior, 
Avalaunch has analytics in place to check where traffic 
to a client’s site originates, the average time users spend 
on a page, and how many other pages they visited. This 
is a great way to confirm brand exposure, something 
many small businesses struggle with. The return on 
investment is measured from direct traffic flow. Growth 
has come organically for Avalaunch Media, now with a 
team of almost 30 employees.   

AVALAUNCH MEDIA
In 2015, Utah Business magazine named Avalaunch Media as one of the fastest-growing 
companies in Utah. This flourishing digital marketing company specializes in content 
marketing, SEO, pay-per-click management for paid media, web design and development. 

Avalaunch owner Andrew Melchior says his company serves all sizes of clients, 
from small startups to Fortune 500 companies. The majority of its work is for mid- to 
enterprise-level companies. At the other end of the spectrum, it works for funded 
startups, creating marketing materials such as pitch slide presentations to promote 
product details. The company continues to evolve and expand its product offerings to 
include services such as animated video production and interactive graphic design.

SPEAKING ON BUSINESS 
HOSTED BY CHRIS REDGRAVE 
See www.speakingonbusiness.com for radio listings.

Download the Zions Bank Community iPad app to hear an audio 
version of the original radio spot and a video of Avalaunch's work.

Avalaunch Media
2972 W. Maple Loop, Ste. 201 
Lehi, UT 84043
877-873-9298 
www.avalaunchmedia.com

Andrew Melchior
Photos by Kevin Kiernan



Restaurant
SLC – Layton – Ogden



84   SEPTEMBER/OCTOBER 2016

‘I Would Have Liked to Be a Dentist’
Harold’s father grew up in Ashton, Idaho, 

and didn’t have the educational and professional 
opportunities his son later enjoyed. As the story is 
told, Harold’s father mentioned once that if he could 
choose any profession, it would be a dentist.

“My grandfather grew up thinking about that,” 
Jordan says. “He eventually attended Northwestern 
University and became a dentist. He started Hillam 
Orthodontics in Idaho Falls in 1966.” This year, Hillam 
Orthodontics celebrates 50 years in an industry that has 
existed for only a century.

“I don’t know of any third-generation orthodontists 
in the world besides myself and my brother,” Jordan 
says. “Orthodontics has changed a lot since my 
grandfather practiced, but the principles that he valued 
— excellence, honesty and treating patients like family 
— continue today. My two brothers and I have all 
pursued careers in dentistry, all because of a comment 
my great-grandfather made.” 

Finding a Way to Purchase a Home
After 10 years of intensive study, Jordan returned to 

Idaho Falls with his young family to begin a career and 
serve the community. But with student loan debt and 
little income for the last decade, Jordan had difficulty 
securing a home loan.

Debbie Nelson, a loan officer at Zions Bank in 
Ammon, worked with Jordan and his family to fulfill 
their dream of owning a home.

“We have an early professionals program for 
doctors, attorneys, CPAs and other professionals who 
are just starting out,” Nelson says. “Jordan happened 
to call me. I said, ‘Come in and bring me your 
documentation.’ Through the program, we were able 
to get him a home loan. He was very excited because 
they didn’t have to rent anymore.”

“It’s nothing fancy — just a little townhome,” Jordan 
says. “But it’s ours. It’s nice to know there’s a program 
available for students coming out of school who want to 
get into something reasonable. When everyone else said 
no, Zions found a way to say yes.”

Standing on the Shoulders of Giants
As Jordan begins his career and carries on his family’s 

legacy, he hopes he can continue to serve the community.
“My dad and grandpa never said I had to do 

orthodontics; their examples made me want to be like 
them,” Jordan says. “I’m grateful for the people who 
came before me. We all stand on the shoulders of giants. 
But because we’re standing on their shoulders, hopefully 
we can reach a little higher than they could.”

Hillam Orthodontics

Third Generation of Bringing 
Smiles to Idaho Falls

By Breanna Olaveson

Dr. Rodney H. Hillam began teaching son Jordan to bend wires in the 
family’s Idaho Falls orthodontic office when Jordan was 10 years old. But 
Jordan knew he wanted to work in the family business long before he 
started middle school.

“At my kindergarten graduation, I said I wanted to be an orthodontist 
just like my dad,” says Dr. Jordan Hillam, who joined Hillam Orthodontics 
(hillamorthodontics.com) last year. “I saw the influence my dad and 
grandpa (Dr. Harold G. Hillam) had in the community. People always 
came and thanked them for their smiles. My grandpa passed away four 
years ago, but before he died, he knew I would follow in his footsteps.”

Rodney and Jordan Hillam
Photo by Kevin Kiernan
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   Bertoch says. “Eighty percent of the companies 
we work with are still in business after 10 years.” 
This is staggering considering the U.S. Bureau of 
Labor Statistics notes only about one-third of all new 
businesses survive 10 years or more.  

Cooperative Venturing Finds Success in Idaho
In addition to its rebrand from Wayne Brown Institute 

to VentureCapital.org, the nonprofit is completing its 
second year in Idaho. Jennifer Meyer, VentureCapital.org’s 
chief operations officer, is based in Boise’s Zions Bank 
Building and has worked tirelessly to make the Boise 
Cooperating Venturing Program a success.

More than 600 attended VentureCapital.org’s 11 events 
in Boise last year, and there has already been outreach 
to Rexburg, Idaho Falls and Ketchum for future growth. 
Idaho alums of VentureCapital.org have gone on to raise 
or acquire more than $5 million in capital. 

The future for entrepreneurs in the Mountain West looks 
bright as this incredible venture accelerator charges full 
speed ahead under its new brand of VentureCapital.org.

WAYNE BROWN INSTITUTE BECOMES

NATION’S LEADING VENTURE ACCELERATOR

By Mike Winder  
Zions Bank’s Director 
of Entrepreneurship 
Programs

What does a group with a goal of creating 50,000 jobs in five years do when they exceed that goal in just four years? Rebrand and 
reach for the next level. That’s what the Wayne Brown Institute decided to do.

Now known as VentureCapital.org, it has the distinction of being the nation’s oldest and most successful nonprofit, 501(c)
(3) venture accelerator assisting entrepreneurs in their quest for capital. VentureCapital.org president Brad Bertoch is excited 
about the rebrand. “This is an opportunity to update our brand but also our programs to resonate with today’s entrepreneurs, 
service providers and sponsors,” he says. “We still have the same mission of ‘Improving the human condition through technical 
entrepreneurship,’ but are communicating it now with a new style and message of ‘Start. Find Money. Change the World.’” 

Start. Find Money. Change the World.
Based in Salt Lake City in a Main Street location 

provided by Zions Bank, a sponsor for more than 31 
years, VentureCapital.org brings together entrepreneurs, 
venture capitalists and angel investors through Deal 
Forum® pitch events, educational seminars, an annual 
Investors Choice® conference and partnerships with 
other business-building groups. 

A look at the roster for this year’s Investors Choice® 
conference shows the breadth and innovation of 
the companies VentureCapital.org is working with: 
AMTAC Suppressors Inc., CSMlearn, Dadoof, Interlock 
Concepts, J3 Bioscience Inc., Jelli, Lashbrook Designs, 
MindPalace Technologies, Parade Craze, ProdataKey, 
Recursion Pharmaceuticals, Refer.com, Retrolux, Stream 
Dx Inc., TruClinic, Veritas Medical LLC and Xandem.  

Last year, VentureCapital.org trained more than 1,900 
business people, worked with 52 companies to refine their 
pitch, and raised some $230 million in angel and venture 
funding from its alumni companies. Throughout its history, 
more than 850 groundbreaking high-tech companies have 
presented in a VentureCapital.org program. 

VentureCapital.org
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Roller Coaster

Understanding the Oil Market
By Robert Spendlove
Zions Bank’s Economic and Public Policy Officer

For the past few years, world energy markets have endured a whirlwind 
of changes because of dramatic fluctuations in the price of oil. Oil can 
be a driver of economies, or it can reflect underlying economic trends 
happening within an economy. 

Oil prices steadily increased starting in 2009 from $40 to $50 per 
barrel to more than $100 per barrel in 2011. Prices then remained at or 
above $100 per barrel for several years. These high prices, coupled with 
advancements in oil extraction technology, enabled the development and 
use of oil resources that previously were not economically feasible.

Saudi Arabia’s Response
The development of these new technologies caused an 

oil boom in many parts of the world, including the United 
States. Oil development in areas such as North Dakota, 
Wyoming, Western Colorado and Eastern Utah expanded 
quickly, helping the economies of many small, rural areas 
and providing high paying jobs to those who wanted to 
work in the oil fields. 

However, this development presented a challenge to the 
traditional oil producing nations in the world, the most 
significant of which is Saudi Arabia. Oil ministers in Saudi 
Arabia did not appreciate the increased competition from 
these new developments and wanted to put a stop to it. 
Their strategy was to flood world oil markets with cheap 
Saudi oil in 2014. The impact was immediate. From June 
2014 to January 2015 the price of oil fell from more than 
$100 a barrel to around $50 a barrel. 

Problems Caused by Low Oil Prices
The impact of lower oil prices started to hit almost as 

quickly. Communities that thrived under higher oil price 
conditions began to see reductions in oil exploration 
and production. Job losses quickly followed as energy 
companies responded to a less profitable environment. 
These losses continued for the past two years, as energy 
production continued to contract. 

Just when it seemed that oil prices were starting 
to settle down, in mid-2015 the world was hit by a 
weakening Chinese economy, which caused a second 
drop in oil prices. As the Chinese economy continued 
to weaken, China demanded less oil, as did countries 
with close economic ties such as Africa and South 
America. The result was oil prices dropping to under 
$30 a barrel in early 2016. 

2016 Continues to Surprise
Although Saudi Arabia wanted oil prices lower, their 

actions backfired when prices fell so low so quickly 
and caused them to lose control of the market. Now, 
countries that rely on oil exports are suffering. Countries 
such as Russia and Venezuela have seen civil unrest 
because they can’t provide public assistance like they 
promised. And even the deeper pocketed countries of the 
Middle East will suffer if oil prices remain very low. 

However, 2016 has continued the trend of dramatic 
swings in oil prices. In mid-2016, oil prices rebounded 
from the low $30 range up to the $50 range. The 
dramatic reductions in production and exploration 
created greater scarcity and forced higher prices on the 
oil market. 

The Impact of OPEC
The OPEC cartel has failed to retake control of oil 

markets and dictate prices and production as in the 
past. At several recent meetings, OPEC has been unable 
to hold participating countries to specific production 
ratios. Perhaps this organization, which effectively 
controlled energy markets throughout world, may be 
losing some of its power. 

What’s Next for Oil?
Will oil be able to return to the $100 range and stay 

there for a sustained period of time, or could it return 
to the $30 range seen in early 2016? No one knows for 
sure. What we have learned from the last two years is 
that oil markets are extremely complex and difficult to 
control. Markets always find a way to adjust, and they 
can hurt those who try to manipulate them.   

To read more economic news compiled monthly, 
please view our Economic Snapshot report on  
www.zionsbank.com/economy.

RIDING THE ENERGY



Business Connect provides the same up-and-coming, in-your-face, perspective on business 
in Utah, but in this new format, additional tools greatly enhance the publication’s usefulness. 

Our central feature is a digital book of lists called the Business Connectory. This resource  
provides continuosly updated digital lists of Utah’s top companies in key industries. Just click 
on a listing to call or email a potential client, with additional one-button access to Twitter, 
Facebook, YouTube, or blog posts.

Business Connect magazine. Once you’ve tried digital business, you’ll never go back.

From 2003 through 2008, Business Connect magazine offered a unique and cutting edge 
alternative to business as usual in Utah. In 2015, Business Connect has re-launched as a 
digital magazine, now available FREE in iTunes, and on Facebook and Twitter as well.

 

Why? Because Business is Digital
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“We need to create more civility and compassion in 
our civic and public spaces,” says John Kesler, a Salt Lake 
City attorney. Kesler founded the UCCC as a nonprofit 
in 2011 after helping organize a similar undertaking for 
students at Utah’s schools, called the Utah 3R’s Project. It 
encouraged kids to follow the three “R’s” when dealing 
with their peers: rights, responsibilities and respect. The 
tolerance-promoting project was eventually adopted by 
the state Office of Education. 

“After years of doing that, we thought, ‘What if we 
challenged the adult community to start behaving like 
they want their children to behave?’” Kesler adds.

Kesler relaunched UCCC in 2015, with the support 
of co-chairs Utah’s Lt. Gov. Spencer Cox, Salt Lake 
County Mayor Ben McAdams and Salt Lake City 
Mayor Jackie Biskupski.

‘My Heart Has Changed’
Cox made headlines this summer after the mass shooting 

at a gay nightclub in Orlando, Florida, where 49 people 
were murdered. During a candlelight vigil in Salt Lake City, 
Cox said he “sincerely and humbly apologized” for the 
way he treated gay classmates while growing up in rural 
Utah, adding “my heart has changed.”

Cox’s speech garnered national attention. California’s 
Lt. Gov. Gavin Newsom said it is “exactly what we need 
more of in our world and politics.” 

Helping Those in Need
The initiative is incredibly important for Salt Lake 

County, McAdams says. The county is the largest and 
most diverse in the state, with nearly 15 percent of 
residents claiming a race other than white. And though 
the area rules national polls in terms of residents 
with religious affiliations, barely half of the county 
population identifies itself as Latter-day Saint, the 
dominant religion in Utah.

The county has committed to various compassionate 
causes like minimizing homelessness, providing access 
to high-quality preschool for low-income children and 
supporting elderly residents who want to remain in their 
homes as they age, McAdams adds.

“Showing compassion for those in need contributes 
to building a healthy community for everyone in the 
county,” he says. 

In September, UCCC will host its first Citizens 
Summit, an event to highlight the nonpartisan 
collaborative approaches in the state. UCCC will also 
award individuals and groups who have been examples 
of contributing to an uplifting community. 

“Civility and compassion are directly linked to human 
happiness and flourishing,” Kesler says. “They create 
a richer, more vibrant community. And everybody 
recognizes we need to work on that.”

For more information on UCCC, visit utahcivility.org 
or email Kesler at John@saltlakecivilnetwork.org.   

Initiative Aims 
for Civility

UCCC Urges Compassion and  
Widespread Adoption of Golden Rule

By Amelia Nielson-Stowell

The Golden Rule says we should treat others as we want to be treated.
But in a society full of polarizing political views, combative religious 

differences and heated social media soapboxes, the basic tenants of 
the Golden Rule have been lost. 

The Utah Civil and Compassionate Communities initiative hopes 
to bring it back by encouraging Utahns to be more welcoming, 
inclusive and caring of others.



Change the flavor of your next event with fresh, delicious, handcrafted 
Indian food. Setting up is a snap! We will bring you everything you 
need to serve as few as ten, or over a hundred guests—from  
serving utensils and disposables to nametags for the menu items.  
Call 801-509-1205 or email info@eastindiapantry.com.

Salt Lake City- 26, E Street, 801-203-3325 
South Jordan- 1098 W South Jordan Pkwy , 801-438-4823 
www.saffronvalley.com

Follow us for specials,  
recipes and inspiration.

LOSE THE  
CORDON BLUES!
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Following are a few specific suggestions.

Preventing Physical Abuse
1. Execute appropriate health care documents, including 

an advance care directive or health care power of attorney, 
designating someone to make health care decisions for you 
when you are unable to do so for yourself.

2. Recognize that although living at home may be 
emotionally preferable, it may also make you more 
vulnerable to abuse. Being in an assisted living situation 
with regular meals and daily interaction with others 
helps maintain cognitive abilities and allows others to 
monitor your physical care situation.

3. Have someone other than your caregiver monitor 
your condition, whether living in assisted living or at home.

4. Have family members review information available 
from federal and state agencies on recognizing the signs 
of elder abuse and financial exploitation.

Preventing Financial Exploitation
1. Give a trusted family member or friend (or 

perhaps your accountant) the ability to monitor your 
financial accounts. Some banks have special accounts 
that allow a third person to monitor an account 
without the ability to withdraw funds.

2. Execute a durable power of attorney for financial 
affairs designating one or more trusted individuals as 
agents to handle your financial affairs. This can be helpful 
in removing some of the pressure caused by the seemingly 
endless requests for donations and financial assistance.

3. Consider naming two agents to serve jointly on 
significant matters such as financial transactions more than 
a specific amount. This creates a check-and-balance system.

4. Have your agent(s) give you and another trusted 
individual an accounting of your finances on a regular 
basis. This is a protection to you and your agent.

5. Use a third-party, professional financial agent for 
payment of bills.

6. Develop a relationship with the employees at 
the local branch of your bank as they are trained to 
recognize financial abuse of the elderly.

7. Consider limiting the scope of some powers listed in 
the power of attorney. For example, granting the ability to 
make gifts or change beneficiaries may provide flexibility 
but also creates a significant potential for abuse.

Plan Now to Prevent  
Physical and Financial Abuse 
in Your Older Years

By David Parkinson

The Justice Department and Health and Human Services estimate 
that 1 in 10 older adults have been a victim of physical abuse or 
financial exploitation, or both. Surprisingly, the perpetrator isn’t 
always a stranger. Too often, it’s someone known to the victim and, 
in many cases, a family member.

It is important to recognize that as we age, vulnerability to abuse 
and exploitation increases. The first step in protecting ourselves is 
simply acknowledging that our own cognitive abilities may decline as 
a result of disease or part of the natural aging process. Putting a plan 
in place now for future assistance from trusted parties with oversight, 
or checks and balances, is the next step.

Two key principles in helping to preventing abuse or exploitation 
are visibility and oversight. Make sure your situation and information 
regarding finances is available to trusted parties who can monitor or 
review your care and finances on a regular basis.



Making life a little sweeter.

In addition to our pure honey, we make gourmet fruited creamed honey, natural flavored honey, 
fresh fudge, honey popcorn, and other delicious treats. We also specialize in unique gift baskets 
for all occasions. Visit us online or stop by our giftshop to view our many unique products.

1780 S. Hwy 89, Logan, UT  84321  •  (435) 752-3234  •  www.coxhoney.com



The dinosaurs may have been prehistoric but they knew what they were 

doing. They found a scenic oasis of adventure and stayed so long it 

caught them off guard, and theyʼre still here. Dinosaur National Monument 

is their final resting place. See what they saw and go beyond the bones 

to experience everything the area has to offer.

THEY  CAME HERE  FOR A  REASON.

DINOSAUR NATIONAL MONUMENT
3 STATE PARKS • HIKING • RAFTING • FISHING • INCREDIBLE SCENERY

EXPERIENCE THE

A N D  B E Y O N D !
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It’s not easy. Anyone creating a small business had 
better be a hard worker with the resilience to plow 
through many obstacles and challenges.

Despite the difficulties, success is certainly possible. Nearly 
470,000 small businesses exist in Utah, Idaho and Wyoming, 
employing more than 920,000 citizens, representing more 
than 50 percent of the region’s private workforce.

We applaud these innovative entrepreneurs who 
turn ideas into businesses, creating jobs and forming 
the backbone of our economy. In fact, more than 
50 percent of Americans work for or own a small 
business. Small businesses create the majority of new 
jobs in our nation each year.

In Utah, for example, small businesses are actively 
engaging in the global marketplace, with 86 percent of 
all Utah exporters categorized as such. Derek Miller, 
World Trade Center Utah CEO, said, “Utah businesses are 
increasingly taking advantage of opportunities around the 
world. The state’s exports grew from $12.3 billion in 2014 
to $13.3 billion in 2014, an 8 percent increase in just one 
year. That is an astounding number when you consider 
the slowdown in the global economy, turmoil and violence 
around the world, and a strong U.S. dollar.”

The number and strength of small businesses is 
one reason Utah’s economy is the most diverse in the 
country, with the largest middle class and the most 
potential for upward mobility. As Deseret News 
columnist LaVarr Webb recently wrote, “Clearly the 
oil and gas downturn has hurt Utah. But the nice thing 
about having one of the most diversified economies 
in the country is that when one sector is down, other 
sectors can keep the economy rolling.”

We should be doing all we can to encourage and help 
small businesses flourish. Survey research shows that 
taxes and government regulation are the biggest concerns 
of small business owners. Over-regulation has grown 
significantly as a major concern over the last decade. 

The U.S. Small Business Association noted that, “Small 
businesses simply need an environment in which to 
grow and create jobs: economic stability; predictability, 
fairness and transparency in taxes and health care 
costs; common-sense regulations that don’t unfairly 
disadvantage small firms; and lawmakers willing to 
tackle the major issues facing our country.”

Stan Nakano, the SBA district director for Utah, said, 
“We all know that the people of Utah have long been 
identified by their enterprising and industrious nature — 
so much so that we have immortalized the word ‘industry’ 
as our state motto and the beehive as our emblem.”

Small businesses are worth celebrating. But beyond 
celebrating them, we must support them every day 
of the year so they can provide economic strength, 
generate the bulk of new jobs, bring innovation to 
market, and create wealth that makes our communities 
great places to live and work.

The Last Word

By A. Scott Anderson 
President and CEO, Zions Bank

I want to tip my hat to those enterprising, industrious, courageous 
and optimistic men and women who have the moxie to put 
everything on the line and start a small business.

Idaho Gov. Butch Otter cut the ceremo-
nial ribbon during the dedication of 

Eighth and Main on Feb. 12.
Photo by Josie Patterson-Halford

Small Businesses 
Are the Heart of 
Our Economy



152 East Winchester, Murray, Utah
801.266.4747

jbrooksjewelers.com



It’s easier to enjoy it when you know it’s well protected.

We know you have significant assets that are important to you and that need to be 

protected. Learn how your possessions and properties can be protected with a review 

and analysis from the insurance specialists at Zions Premier Wealth Management.

In Salt Lake City, contact Steve Davis at steve.davis@zionsbank.com or call 801-844-7290. 

In Provo, contact Jake Anderegg at jake.anderegg@zionsbank.com or call 385-241-3078.

Insurance services are offered through Zions Insurance Agency, Inc., a licensed affiliate of Zions Bank. Insurance products are placed through 
subsidiaries of Leavitt Group Agency Association, a licensed agency not affiliated with Zions Insurance Agency, Inc, Zions Bank, or Zions 

Premier Wealth Management.

Not FDIC-insured • No Bank Guarantee • May Lose Value
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> Healing waiting

The best way to treat your emergency is 
with fast, expert care. That’s why each 
MountainStar emergency room offers board-
certified emergency specialists and short wait 
times. It’s a simple matter of respect. And that’s 
greater than everything. Together We’re Greater

mountainstar.com/TogetherGreater
#TogetherGreater
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