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UTAH’S BEDROCK

TRIALS ~ LITIGATION ~ BUSINESS

Snow Christensen & Martineau was founded in 1886, ten years before Utah 
joined the union. With this solid foundation, we consider ourselves the state’s 
“bedrock” law firm – especially in the areas of trials and litigation. Over the 
years, we have evolved steadily and purposefully to meet the changing needs of 
our clients and their markets.

Today, we serve many of Utah’s most vital and prominent businesses and 
public entities. And commitment to the practice of law has remained steadfast. 
This singular focus benefits clients in Utah, throughout the Intermountain 
West, and beyond.

10 Exchange Place, 11th Floor, Salt Lake City, Utah 84111  |  801.521.9000  |  www.scmlaw.com
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CITY CREEK LIVING.
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canyon-like walkways and doorstep access to world-class shopping, fine dining, NBA basketball 
and the new Eccles Theater. The magic of City Creek living can’t be matched. 
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Editor’s Note

I am a big fan of milkshakes. In fact, from a dietary standpoint, you might 
say they are my kryptonite.

I have no problem resisting most candy. I can pass on cookies, cake 
or pie without much struggle. Even my wife’s remarkable homemade 
chocolates are no match for my iron willpower. Milkshakes, however, are 
in an entirely different league of irresistibility.

Regardless of the time of day, the day of the week, or 
the month of the year, a milkshake always sounds good. 
And I’ve enjoyed my share of exceptional shakes at 
various eateries around the world as well as right here in 
our own backyard.

My personal admission of weakness is an important 
backdrop to the following experience: 

Late one evening a few weeks ago, our 9-year-old son 
came home from the neighbor’s house announcing he’d 
just discovered the “most awesome” recipe for a vanilla 
milkshake. He pleaded with me to let him demonstrate his 
new milkshake-making skills.

Equal parts curiosity and craving for my favorite ice 
cream treat compelled me to agree in spite of the late hour.

I was expecting something spectacular based on his 
“most awesome” description. I couldn’t imagine what 
would make this vanilla milkshake so much more 
remarkable than anything we had previously consumed.

I watched carefully as he pulled a half-gallon container 
of vanilla bean ice cream from the freezer and dropped 
four large scoops into the blender. Good start, but certainly 
not unexpected. He then added a cup or two of milk, 
which appeared to be about the right amount relative to 
the quantity of ice cream. So far, so good.

I waited for what was certain to be the secret 
ingredient. Instead, his next move was simply pushing the 
“smoothie” button on the blender. Forty seconds later 
the world’s “most awesome” milkshake was done. Using 
his special tasting spoon, my son tested the readiness of 
his concoction. After three or four (or five) “tastes,” he 
declared the treat ready for consumption.

He removed a large, oversized cup from the cupboard, 
filled it nearly to the brim with the cold vanilla treat, and 
claimed it as his own; I’d been hoodwinked. There wasn’t 
anything uniquely grand about this milkshake recipe. He 
just wanted more ice cream!

I managed to salvage a few ounces of the miraculous 
milkshake from the bottom of the blender and poured it 
into a small, undersized child’s cup. 

It goes without saying that I pored over Jon Lamoreaux’s 
article in this issue of Community featuring a number 
of milkshake hot spots in our region. Some offer such 
mouth-watering concoctions as Bacon and Maple, German 
Chocolate Cake, Coconut Cream Pie, and even Black 
Licorice. I may see you at one of these shops this summer 
enjoying a truly awesome milkshake.

Rob Brough
Executive Vice President
Corporate Marketing and Communications

Rob Brough at Iceberg in Salt Lake City, Utah
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Bankers Teach Students 
to Pinch Pennies

20th Annual Teach 
Children to Save Day

By Marissa Shields

Bankers traded their balance sheets for white boards as they taught 
students how pinching pennies can save the day in celebration of the 
20th anniversary of National Teach Children to Save Day.

“We’re proud to help support what parents and local schools are 
already doing to promote financial literacy so that kids will grow up to 
be superheroes of saving,” said Zions Bank President and CEO Scott 
Anderson, who taught 24 fifth-grade students at Salt Lake City's 
Jackson Elementary School on April 27. 

 Salt Lake City’sNearly 90 Zions Bank employees in 
Utah and Idaho visited local schools to teach more than 
7,000 K-12 grade students for the event. National Teach 
Children to Save Day is an outreach program of the 
American Bankers Association Education Foundation.

Bankers chose from a variety of lesson plans from 
the American Bankers Association, with topics covering 
everything from keeping money safe and distinguishing 
between needs versus wants to learning about different 
types of savings vehicles and how to effectively budget.

According to a 2015 study by GOBankingrates.com, 
62 percent of Americans don’t have enough savings to 
handle the unexpected bumps of life, such as emergency 
hospital visits or expensive car repairs.

Luckily, more parents are talking to their kids about 
savings and finances, according to a 2016 study released 
by Everfi. But only 43 percent of parents who talked 
about the basics of finance with their children felt well-
equipped to do so. 

Bankers know how important it is to teach kids at 
an early age that savings are important. When it comes 
to life’s ups-and-downs, having some savings put aside 
really can save the day.

In the Community

View a fun video of Anderson teaching the fifth-grade students 
at Jackson Elementary School how to be “Superheroes of Sav-
ing” on Zions Bank’s YouTube channel. Search for the National 
Teach Children to Save Day 2016 video.

Zions Bank EVP of Marketing and Communications Rob Brough and Zions Bank President and  
CEO Scott Anderson visit Jackson Elementary for National Teach Children to Save Day.

Photos courtesy of Zions Bank

https://www.youtube.com/watch?v=9y2R1x5qzRs
https://www.youtube.com/watch?v=9y2R1x5qzRs
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Thanksgiving Point encourages you to set a few ground rules for you and your family this summer — rules
that lead to new activities and fun every week at the Museum of Ancient Life, Ashton Gardens,

Museum of Natural Curiosity, Farm Country, Outdoor Movie Series, and much more.
In fact, rule number one is to check out the full calendar of events at thanksgivingpoint.org.



At the Intermountain Urological 
Institute, our Urologists specialize 

in treating urinary incontinence — 
so you can set out on a long  

run, and not worry about being  
far from home.

Call 877.507.7077 
or visit UtahUrologist.org 

 to schedule your appointment  
and find out how we can help you 

regain confidence to do the  
things you love. 

So you               
can go 
for the               

long run.



HEAD SPACE

Tips on Being More Mindful

By Erin Stewart

Our minds are busy places. We ponder grocery lists while we drive and 
plan tomorrow’s schedule as we brush our teeth. We check email while 
our daughter tells us about her day. 

Many people, however, are discovering greater happiness and 
productivity by turning off the noise and tuning in to themselves. In an 
age of multitasking and digital distraction, mindfulness has emerged as 
the antithesis to life on autopilot. 

  COMMUNITY MAGAZINE  17



Numb to the Moment
“We have become numb to our present-moment 

experience,” says Vicki Overfelt, who conducts 
Mindfulness-Based Stress Reduction classes in Salt Lake 
City as part of the Mindfulness Utah program. “It’s easy 
to go through your day in a very robotic, automatic 
way. We don’t even realize how distracted we are.”

In contrast, mindfulness practice cultivates an active, 
nonjudgmental awareness of the thoughts, emotions 
and sensations of our present-moment experience. The 
mindfulness movement has caught the attention of 
everyone from mothers trying to savor their time with 
young children to athletes hoping to win the next game 
and CEOs looking to increase company efficiency.

“As a culture, we take pride in being busy,” Overfelt 
says. “We get a lot done, but many of us feel dissatisfied 
and disconnected from ourselves and the world around 
us. We can actually accomplish the same amount, if not 
more, with mindfulness. The more focused you are, the 
more efficient you become, and the more you approach 
life in a thoughtful and creative way.” 

While mindfulness doesn’t equate to a worry-free 
life, it does help people acknowledge and cope with 
inevitable stress. People who practice mindfulness often 
describe an overall improvement in quality of life, health 
and happiness as they break the habit of distraction and 
relearn how to pay attention.

“Mindfulness is an inherent human quality. We 
already have it, it’s just covered up by our frenetic 
activity,” Overfelt says. 

To discover your own mindfulness, Overfelt suggests a 
few daily steps: 

1. Mind the Mundane
Rather than rush through your routine, focus on 

each task. When you drive, turn off the radio and pay 
attention to how it feels to turn the wheel or hit the 
brakes. Notice your surroundings. When you take a 
shower, notice the water pressure, the temperature of 
the water, the smell of the shampoo. When your mind 
wanders, acknowledge your mind has pulled you away 
and pull it back to the present experience.  

2. Savor the Flavor
Take a moment to look at your food as you eat. Try 

to distinguish each flavor as you chew. Notice the taste, 
smell and touch. 

3. S.T.O.P. Often 
Stop. Notice what it feels like to stop moving,  

to stop doing. 
Take a breath. Notice the quality of your breath. Is it 

slow and rhythmic or shallow?
Observe your thoughts, emotions and physical 

sensations. Acknowledge what you’re experiencing 
without trying to change it. Also acknowledge that you 
have a choice in how you step back into this moment. 
For example, if you feel anger, you may choose to take a 
walk to cool off before responding to the situation. 

Proceed. Step back into your life and notice how you 
engage in the next moments.  

 
4. Distance the Digital 

Put some space between you and the devices in your 
life. Remove the temptation to frequently check email 
and texts, which pull you out of the present moment. 
Turn off your text alerts occasionally. Move your phone 
away from your bedside table and replace it with an 
alarm clock. 

5. Take Time for Training 
Formal mindfulness exercises may include seated or 

walking meditation, yoga or tai chi. Phone apps such 
as Headspace also offer guided meditations. People 
with conditions such as post-traumatic stress disorder, 
chronic anxiety, depression or substance abuse, should 
consult a professional before beginning any formal 
meditation regimen.  
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Downtown 360 by Garbett Homes: Coming soon in Summer 2016. 

Ever dreamed of living across the street from a beautiful urban park? When completed 
this six-story 151-unit residential project will have unmatched views and amenities 
including a fitness center on the ground floor, two courtyards on the second floor and 
an indoor-outdoor club room overlooking Pioneer Park on the fifth floor.

downtownrising.com

Welcome to the Neighborhood!

SKILL AND INSIGHT

At Callister Nebeker & McCullough, we recognize the 
value of and understand the steps a company can take 
to protect its intellectual property. We have helped our 
clients protect their various intellectual property rights 
through trademark and copyright registration, licensing, 
non-disclosure obligations, and domain name disputes.

Find out how Callister Nebeker & McCullough can help 
meet your intellectual property needs. Call 801-530-7300 
or visit www.cnmlaw.com.

We know of the significance and importance of the 
intellectual property of any business.
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IN CEDAR CITY

Shakespeare Festival Debuts New Venues

By Breanna Olaveson
Photos courtesy of Utah Shakespeare Festival

The newly constructed theaters, rehearsal halls, commons, offices, gardens, art 
museum and other buildings that now call Southern Utah University home are 

not named William Shakespeare World, though that would be appropriate. 

A HOME FOR THE ARTS
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New Facilities
The new outdoor Engelstad Shakespeare Theatre 

replaces the former Adams Theatre, but has a similar 
feel. The Engelstad is designed with more comfortable 
seating, elevators that make the theater ADA compliant, 
more restrooms and an improved backstage area. 

“The actor-viewer relationship is almost exactly the 
same as it was in the Adams Theatre,” Stavros says. 
“From the outside, the building will look much bigger. 
But inside, it feels similar. It’s still outdoors so you retain 
the ‘Shakespeare under the stars’ experience.” 

Another new addition, the Eileen and Allen Anes 
Studio Theatre, is a more intimate black-box theater. 
It holds 200 people and will provide a more versatile 
viewing experience than the larger Engelstad and the 
existing 750-seat indoor Randall L. Jones Theatre. 

The Southern Utah Museum of Art, located on the 
northwest side of the square, adds another important 
center for the arts to Southern Utah. The museum, 
though not directly part of the Utah Shakespeare 
Festival, will house art exhibits from around the world 
and be run primarily by graduate students.

“We’re excited just to have it here,” Stavros says. “It’s 
going to be great for our guests to have this beautiful, 
wonderful art museum literally feet from the theaters.”

The entire square — which is set to become something 
of a regional arts mecca — is known collectively as 
the Beverley Taylor Sorenson Center for the Arts. 
Opened in July, the square gives visitors to campus and 
the renowned Utah Shakespeare Festival (bard.org) a 
centralized place to enjoy live theater, art displays and 
the beauty of Southern Utah.  

“Fred Adams, our founder, had a dream to create a 
central place for people to come experience the festival,” 
says Joshua Stavros, media and public relations manager 
for the Utah Shakespeare Festival. “Now it’s really here. 
It’s exciting.”

Engelstad Shakespeare Theatre

Southern Utah Museum of Art

http://www.bard.org


And to our national sponsors:Thanks to our 2016 
presenting sponsor:

presented by BOBS from SKECHERS®

Complete monthly challenges. Win incredible prizes. 

Help Save Them All.
Join thousands of animal lovers for this fundraising extravaganza to help  
save the lives of homeless pets in your community.

October 22
Liberty Park, Salt Lake City

Start moving at strutyourmutt.org 
Register early for a chance to win incredible prizes!
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Same and Different
Frequent visitors to the Utah Shakespeare Festival will 

notice that even with all the changes, their experience 
will feel much the same.

“It’s still a great theater experience in amazing 
spaces in Southern Utah,” Stavros says. “We still have 
wonderful volunteers and ushers, we will still host The 
Greenshow, and it will still be more than just a night 
at the theater. All of those things will be just like they 
always have been.”

Other improvements to the venue are the new 
centralized ticket office that will allow visitors to 
purchase all tickets at the same place instead of moving 
from venue to venue. 

Preview performances in the Engelstad Theatre began 
in June and the center officially opened July 7.

Engelstad Shakespeare Theatre

Engelstad Shakespeare Theatre

Beverley Taylor Sorenson Center for the Arts





Draper 801-567-2200 • Orem 801-227-8800 • South Salt Lake 801-461-3800
Murray 801-261-6800  • Syracuse 801-774-2800 • Riverdale/Ogden 801-622-7400 

Open 11 Hours A Day • 6 Days A Week • Monday-Saturday 10am – 9pm  Closed Sunday
Shop online rcwilley.com

Furniture | Electronics | Appliances | Flooring | Mattresses

Settle for
nothing but

Perfection.
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SHAKE 
IT UP!
Best Milkshakes in  
the Region 

By Jon Lamoreaux

Photos by Kevin Kiernan

One of the hallmarks 
of a hot summer day is 
indulging in a delicious 
milkshake. And in Utah 
at least, it’s common 
knowledge that residents 
are rabid fans of ice cream 
— the prime ingredient in 
a true milkshake. Out with 
calling Utah the Beehive 
State. The “ice cream state” 
would be more accurate.

Here are some of 
the creamiest, thickest, 
yummiest milkshakes to 
pass your lips. And if you 
aren’t already planning a 
visit to the towns where 
these hot spots reside, you 
may want to change your 
travel plans. They just might 
be that good. 

Blackberry Boston and Potato Gems from Tasti Freez
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UTAH

Iceberg
icebergdriveinn.com

Iceberg is one of the original milkshake landmarks 
in Utah and is evidence that when it comes to shakes, 
bigger is better. It started when George Lamar Sorenson 
opened a single eatery in Millcreek in 1960. Iceberg 
serves excellent food too, but Sorenson’s claim to fame 
was that his over-the-top shakes (they come in two sizes 
— mini and regular — and both are huge) were made 
by hand and included 75 possible toppings. In 1996, the 
Christensen family took over and began an ambitious 
expansion project that now includes 16 Iceberg locations 
in three states (nine in Utah, five in California, and two 
in Arizona). Luckily, Sorenson, who passed away just 
last November, lived long enough to see his little business 
become a Utah institution. 

Raspberry Chocolate and Gummy 
Bear shakes from Dairy Keen

Rocky Road shake from Iceberg
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Dairy Keen — Home of the Train 
dairykeen.com

Sometimes desperation breeds inspiration and that is 
true for the Mawhinney family who started Dairy Keen 
70 years ago. Owners of a piece of property in Heber 
containing a defunct Dairy Queen, they ended up opening 
their own fast food restaurant when they couldn’t find 
a buyer for the land. They couldn’t afford a new sign, 
so they replaced the “Qu” with a “K.” It’s this kind of 
tenacity that’s made Dairy Keen — Home of the Train 
(yes, that is the full name) a Utah treasure. The food is 
excellent, but the shakes are otherworldly, winning Best 
of State 13 years in a row. They make them thick enough 
to turn upside down, and proudly claim to use only the 
freshest ingredients, mixing and matching, say, chocolate 
and raspberry, creating hundreds of unique flavors. So, 
come to see the train (which chugs around the ceiling of 
the dining area), stay for the food, but don’t leave without 
the “best shake in Utah.”

Hi-Mountain
Kamas holds the honor of being home to Hi-Mountain 

(affectionately referred to by locals as “The Drug Store”) 
since 1918 when the original building was erected on 
Main Street. And it has been an attraction for visitors 
passing through the Uintah Mountains ever since. Known 
primarily for its burgers (which, along with the shakes 
have won several Best of State awards), Hi-Mountain 
does not skimp on goodies when it comes to milkshakes. 

“A lot of the ingredients we use in our most popular 
flavors like German Chocolate Cake, Coconut Cream 
Pie, and Bacon and Maple are all homemade,” says 
owner Gaye Pace. “I think they’re really rich and fresh. 
When you try our Black Licorice shake, it tastes like 
fresh black licorice!” 

Ideal Dairy 
Known as much for their attentive, friendly service 

as their amazing food, Ideal Dairy has been attracting 
patrons passing through Richfield for generations. Ideal 
Dairy began in 1926 when the Odgen family purchased 
a few milk cows from a neighbor and began bottling 
milk as a way to earn a little extra money and keep 
their eight kids busy. In almost no time they became a 
destination for ice cream as well. Today, the more than 
40 flavors of homemade ice cream, as well as a diverse 
menu of items like rice bowls and nachos, keep the 
landmark alive and more popular than ever. Its most 
popular shake is the Peanut Butter Cup blended with 
homemade peanut butter cups. 

German Chocolate Cake, Raspberry Pretzel and 
Maple Bacon Shakes from Hi-Mountain

http://dairykeen.com
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IDAHO

Fanci Freez
Boise boasts two of the best and most iconic milkshake 

shops in the state. First is Fanci Freez, arguably the most 
popular Boise drive-in since 1947. The can’t-miss order is 
its famous Boston, which is a shake of your choice topped 
with a sundae of your choice. Is there a more decadent 
concoction than a shake and sundae in the same cup? 
The store also made news when it set goals of selling 
100,000 shakes in 2014 and 110,000 in 2015 and 
smashed both targets. Fanci Freez has also expanded 
into a hugely popular food truck, Fanci Freez on 
Wheels. 

Goody’s Soda Fountain
goodyssodafountain.com

Whatever your sweet tooth is craving, Goody’s 
should have you covered. As much a chocolate candy 
shop as a place for amazing milkshakes, Goody’s has 
been treating the Hyde Park neighborhood of Boise 
since 1996, a benchmark it celebrated with a big 
birthday bash in June 2016. 

“It’s all hand scooped and homemade including 
the whipped cream,” says assistant manager Megan 
Vottarelli. “We hand mix all the ingredients so if you 
ask for an Oreo shake, you’re going to get big chunks 
of Oreo. Our ice cream is considered ‘super premium’ 
meaning it contains 14 percent butter fat, which is really 
high and makes the shakes especially thick and creamy.” 

Blackberry Boston and Potato Gems 
from Tasti Freez

Fresh strawberry shake from Goody's Soda Fountain
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of an earned cash reward. PIN-based transactions do not qualify so be sure to sign for your purchase. Rewards and offers are established by participating merchants; are subject to 
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Weiser Classic Candy
weiserclassiccandy.com

Established in the town of Weiser in 1984 by a 
woman with an especially popular fudge recipe, Weiser 
Classic Candy has, according to some, the best candy in 
the country, rivaling nationwide candy companies like 
See’s for supremacy. These days, the candy shop may 
be equally legendary for its incredible ice cream treats. 
Boasting more than 30 flavors of milkshakes, Weiser 
Classic Candy has enviable access to an unlimited supply 
of candy to mix into their shakes. Its most popular 
creations are the Velvet Mint and Cherry Mound shakes.

JACKSON, WYOMING

Liberty Burger
givemelibertyburger.com

This Texas chain opened a sixth location in Jackson, 
Wyoming, in 2014 and with it came huge smiles from 
all who walked through its door. In addition to excellent 
shakes for all ages, what makes Liberty unique is its  
“adult shakes:” gluttonous concoctions with names like 
The Lebowski (creamy custard mixed into Patron XO  
Café topped off with a dash of coffee), the Nutty Monk 
(vanilla custard with graham cracker crumbles and  
Frangelico Hazelnut Liqueur blended together) and the 
Orange Julius (orange juice and citrus-infused vodka  
mixed with vanilla custard). 

Cherry Mound shake from Weiser Classic Candy

Photographer's 
Favorite!

Huckleberry shake at  
The Emporium
in Victor, Idaho.

Don't miss the amazing huckleberry shakes at the Victor Emporium loaded 
with chunks of the slightly tart berries. (See article on Victor, Idaho, in our 
Nov/Dec 2015 issue, page 36.)

file:///\\utnafp03_01\z033211\Magazine\2016\04JulAug16\Editorial\weiserclassiccandy.com
http://givemelibertyburger.com
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DALTON GARDENS

Happy to Be Small

By Natalie Hollingshead

Photos by Kevin Kiernan

A country town in the middle of two cities is an apt description  
for the small town of Dalton Gardens.

Sandwiched between popular resort city Coeur d’Alene to 
the south and Hayden to the north, the Idaho city of Dalton 
Gardens offers a change of pace from the bustling communities 
surrounding it. Instead of shopping centers and tourists there are 
horses and chickens. There aren’t any sidewalks and streetlights, 
but there are one-acre lots and homegrown gardens. 

Hayden Lake



36   JULY/AUGUST 2016

“It’s just like the country, and we like it that way,” says 
Mayor Steve Roberge who moved to Dalton Gardens in 
1989. His great-grandparents settled in the area in the 
early 1900s and six generations of the family have called 
Dalton Gardens home.

When it was officially registered in 1960, it was known 
as Dalton Village — and the population hasn’t changed 
much since. In 1959, there were less than 1,100 people 
who called it home. In 2016, there were around 2,200. 

“It hasn’t grown that much and a lot of people move 
here for that reason,” Roberge says. “We like the 
atmosphere here. I can go a mile to the west right into 
town and that’s plenty close for us.”

Dalton Gardens and Blooms

Totem art

Dalton Gardens and Blooms

Canfield Mountain Trail

Horse arena



  COMMUNITY MAGAZINE  37

Room to Grow
It isn’t likely the town will get much bigger. Dalton 

Gardens’ borders encompass 2.5 square miles, with 
neighboring cities to the north, south and west, and 
national forest to the east. 

There may not be room for the town to grow in size, 
but homeowners have plenty of room for growing a 
garden or spreading out however they’d like. Each lot 
in the town is required by code to be at least an acre — 
although a residential planning quirk means that isn’t 
always exactly the case, says Pam Jank, a Realtor with 
Coldwell Banker Schneidmiller Realty in Coeur d’Alene. 

“A Dalton acre is not really an acre,” Jank says. 
“When they laid out the community they laid it out in 
acres and then put roads through it. So sometimes a 
Dalton acre could be 0.8 acres.”

Full acre or not, Dalton Gardens is a desirable zip 
code because of its close-but-not-too-close location. One-
acre (or thereabouts) lots sell for between $100,000 and 
$120,000, a high valuation for the north Idaho location. 
There are approximately 1,000 homes in the town, filled 
with a mix of young families, empty nesters and retirees.

“You can get a brand-spanking new home in Hayden 
for the price you’re going to pay for a 1970s home in 
Dalton but you’ve got the land,” Jank says. “Everyone 
would rather live in Dalton than in a little postage 
stamp lot in a subdivision, and you pay more for that.”

Indeed, resale isn’t an issue in Dalton Gardens. The 
city’s main concern is maintaining the status quo. That and 
controlling the deer population that comes from nearby 
Canfield Mountain to feast on homeowners’ gardens.

A Rural Lifestyle
At least Canfield Mountain provides picturesque 

views and plenty of recreation. The Canfield Mountain 
Trail System was designed for motorized trail bikes and 
bicycles, but hikers are welcome too. There are horse 
trails nearby and an equestrian center — although many 
townspeople keep horses on their property. Two nearby 
lakes, Lake Coeur d’Alene and Hayden Lake, and four 
ski areas make for year-round recreation. 

There isn’t any shopping or dining in town, so 
residents must drive — or ride a bike — to Hayden or 
Coeur d’Alene. But Roberge says the people in Dalton 
Gardens don’t mind the inconvenience.

“Everything we need is in the other town, and it’s just 
a great lifestyle here,” he says. “A lot of people would 
like to live here.”  

Canfield Mountain Trail

Horse arena

City park
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FARRAGUT STATE PARK

Beaver Bay Beach



With its combination of sun, water and mountains, it’s hard to imagine the idyllic Farragut 
State Park in Idaho’s panhandle as anything other than a place to relax, have fun and 
appreciate nature. And yet, this 4,000-acre park was once the second-largest naval training 
facility in the country and as such, attracts history buffs as well as recreation seekers.

Located at the southern end of Lake Pend Oreille (pronounced pond-oh-ray), about 50 
miles northeast of Spokane and 20 miles north of Coeur d’Alene, the park draws visitors 
from across the U.S. and Canada with its sandy beaches, blue water and sunny vistas.

“With its size and forest setting and lake, and just the space in the park, there are a lot of 
opportunities for recreation here,” says Pam Ellis, office specialist at Farragut State Park.
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FARRAGUT STATE PARK
Sun, Water, Mountains and History

By Natalie Hollingshead Photos by Kevin Kiernan

Bluebird Habitat
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Military Past 
From 1942 to 1946, the now-state park operated 

as Farragut Naval Training Station, a major training 
base of the U.S. Navy during World War II. First Lady 
Eleanor Roosevelt, who noticed the lake on a flight to 
Seattle, reportedly scouted out the location. 

Nearly 300,000 sailors received basic training at the 
facility in its 30 months of operation. After that, the site 
was a German prisoner-of-war camp, then a college and 
technical institute. The land was transferred to the state 
of Idaho in 1949 and became a state park in 1965. 

Today, there are few remnants of that history at the 
park. More than 220 individual campsites, seven group 
sites and 10 camping cabins have replaced the some 
770 naval buildings that once dotted the land. A square 
concrete structure with an inner courtyard that used to 
house unruly recruits is now the Museum of the Brig.  
It houses camp, naval and war memorabilia and is  
open from Memorial Day to Labor Day. 

“The naval museum draws quite a lot of people to the 
park just for that,” Ellis says. 

Willow cabins Willow cabins

Scenic Bay

Fishing from the boat dock
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Recreation Paradise
In the peak summer months Farragut campgrounds 

are usually booked solid. 
“It is a destination park,” Ellis says. “Out-of-state 

and out-of-country visitors compose the majority of  
our campers.”

Visitors enjoy the park’s myriad recreation options: RV 
and tent camping sites, 40 miles of shared use hiking and 
biking trails, horseback riding trails, a boat launch, fishing 
sites, four disc golf courses, archery, and more. Many 
summertime visitors use Farragut as a home base for visits 
to nearby Silverwood Theme Park. Sites range between 
$19-$37 a night, depending on the spot and amenities. 

In the wintertime, the park maintains 10 kilometers 
of groomed cross-country ski trails, plus snowshoe 
and sled trails. 

“People always comment, ‘I can’t believe how beautiful 
it is and how much there is to do,’” Ellis says.   

Friendship poles

Frisbee golf course

Favorite wedding spot at Sunset day-use area

Beaver Bay Beach
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‘ IF SHE CAN SEE IT,  
 SHE CAN BE IT’

Geena Davis Institute Promotes Gender Balance in Kids’ Media

By Heidi Prokop

Photos by Jared VanLeuven and Brian Nicholson

If actress Geena Davis hadn’t shined a light on gender balance in children’s entertainment, 
it may have been Elmer singing “Let It Go” in Disney’s Frozen — not Elsa. 

It began for Davis as a couch epiphany. The Academy Award-winning actor was 
watching family films with her toddlers more than a decade ago. Viewing DVD after DVD, 
she realized that few movies and television shows featured strong female characters. 
Although men and women each comprise half the world’s population, male characters 
predominated in the fictional world of children’s entertainment.

Actor Geena Davis speaks at the Ogden, Utah, launch of the E3, a new organization dedicated to promoting leadership and opportunity for Weber County Women.
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It’s a story the “Thelma & Louise” and “A League 
of Their Own” star has shared during visits to several 
memorable Zions Bank events, including the Sundance 
Film Festival’s Women’s Leadership Celebration hosted 
by Zions in January. 

Research That Spurs Change
Davis’ curiosity drove her to research female 

characters and their roles in G-rated films. To her 
surprise, no one had previously tracked and quantified 
this data. That’s when she launched the Geena Davis 
Institute on Gender in Media.

Working with Stacy Smith, Ph.D., and the University 
of Southern California’s Annenberg School of 
Communications, her institute amassed the largest 
body of research on gender prevalence in family 
entertainment, spanning more than 20 years. The data, 
she notes, is striking.

“There has never been another time when women 
have been as underrepresented onscreen as they are 
now,” Davis says.

The institute’s research serves as the basis for 
education and outreach programs that help families, 
studios, educators and content creators become critical 
consumers and producers. 

“We’ve learned from our U.S. and global research that 
there is a direct correlation with having a female director 
or a female writer and seeing more girls and women 
onscreen,” Davis says. “When you have a female writer 
attached, the percentage of girls and women onscreen 
jumps 7.5 percent. When you have a female director 
attached, the number of girls and women onscreen 
jumps 6.8 percent.”

Geena Davis joins Zions Bank President and CEO Scott Anderson in honoring Dr. Vivian Lee — senior 
vice president of Health Sciences at the University of Utah, CEO of University of Utah Health Care and 
dean of the School of Medicine — for her health care leadership at the Jan. 28 Sundance Women’s 
Leadership Celebration.

Zions Bank’s Northern Utah Region President Cory Gardiner, Zions Bancorporation Chief Credit Administrator for Small Business  
Lori Chillingworth, Women’s Leadership Institute CEO Pat Jones, Geena Davis and Women’s Leadership Institute Director Trish Hatch
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If She Can See It, She Can Be It
Families hoping to help their daughters become savvy 

media consumers can find resources at the Geena Davis 
Institute on Gender in Media website, seejane.org. The 
organization’s motto is, “If she can see it, she can be it,” a 
reminder that when girls see more female characters who 
are strong leaders — as well as doctors, scientists and 
other non-princess professions — they can be inspired.

Since its launch eight years ago, the institute has 
successfully worked with the media and entertainment 
industry to dramatically improve gender balance, reduce 
stereotyping and create diverse female characters in 
entertainment targeting children age 11 and under.

“One of my big new projects was the launch of 
the Bentonville Film Festival, known as BFF, which 
exclusively champions women and diversity,” Davis 
says. The festival is unique because winners receive 
guaranteed theatrical, TV, home video and digital 
distribution of their projects. In its inaugural year in 
2015, nearly 40,000 people attended. Of the 50 films in 
competition, 87 percent received distribution.

Davis is happy about the increasing number of writers 
and directors adding more female roles to their projects. 
“My final success story is with the new animated version 
of ‘The Little Prince.’ The director Mark Osborne heard 
me speak and was truly inspired to add a major female 
character to this classic story,” she says.

From creating a research organization to starting a 
film festival, Davis exudes boundless energy. “As I always 
say, it’s dangerous for me to get involved in new projects 
because I always take them to extremes,” she says.  

Girls from the "Junior" Junior League of Ogden pose for a photo with Geena Davis at an event launching the E3 organization Jan. 28.

Salt Lake City Mayor Jackie Biskupski was recognized by Geena Davis for her political leadership at 
the Jan. 28 Sundance Women’s Leadership Celebration. 

http://www.seejane.org
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Balanced Rock in Arches National Park
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By Amelia Nielson-Stowell

Photos by Kevin Kiernan

When you think of America’s National Parks, a 
few iconic images come to mind: gushing geysers 
in Yellowstone, fall leaves in the Great Smoky 
Mountains and the stunning red rock vistas of Utah.

This year, America’s National Park Service 
celebrates its centennial birthday. Though all the 
parks have something to brag about, Utah’s distinct 
natural wonders attract visitors from around the 
world. The otherworldly geological features of Utah’s 
13 national parks and monuments drew a record-
breaking 12.02 million people in 2015.

“Mother Nature played favorites with Utah,” says 
Vicki Varela, executive director of the Utah Office of 
Tourism. “The National Parks are such an important 
part of Utah’s identity. There’s only one place in the 
world where you can have this red rock experience.”

Utah’s Unique National Parks
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Celebrating Recreation, Preservation  
and Conservation

The 100th birthday of the National Parks 
commemorates decades of recreation and conservation 
in the parks. The official celebration takes place on 
Aug. 25, the day President Woodrow Wilson signed the 
National Park Service Organic Act. 

“The centennial is all about making connections 
with outdoor places and celebrating the unique bond 
communities have with the special places preserved 
within our national parks,” says Maria Twitchell, 
executive director of the Cedar City/Brian Head 
Tourism Bureau. In 2015, Twitchell helped established 
Parks100, a committee of more than 25 organizations 
in the southwest Grand Circle region of Utah, Arizona 
and Nevada. By sharing travel information through 
the Parks100 website, it is hoped that visitors extend 
their vacations beyond the main parks. Twitchell — 
chairwoman of the committee — hopes to inspire people 
to explore the hidden gems of America’s wild.

The Parks100  
website

Hickman Bridge in Capitol Reef National Park

The Windows in Arches National Park

https://parks100.com/
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Bryce Canyon National Park
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Find Your Park Campaign
The National Parks launched a Find Your Park 

campaign with the same goal of encouraging the public 
to connect with the country’s wilderness. The Utah 
Office of Tourism proudly aired its own campaign — 
The Mighty 5 — to show off the hidden gems in Utah’s 
five most popular national parks: Zion, Arches, Bryce 
Canyon, Capitol Reef and Canyonlands. The tourism 
office credits that campaign (which plays on cable 
channels all over the U.S. and Canada) for the parks’ 
recent widespread popularity. 

“Utah’s natural landscape is so much different to 
anything else that we have experienced before,” says Chris 
Boothman, a native of England who visited the parks last 
year with his wife, Heather. “We loved experiencing the 
eclectic blend of landscapes throughout the state of Utah, 
and how each of the Mighty 5 offers something unique and 
very different from other national parks.” 

Boothman wrote on their blog, A Brit and A Southerner, 
that their trip to Utah left him “awe-inspired and almost 
speechless as to the beauty that we experienced.” 

The Narrows at Zion National Park

Island in the Sky at Canyonlands National Park

Mountian goat at Zion National Park

http://abritandasoutherner.com
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Not Just Summer Vacation 
Tourism is one of Utah’s fastest growing industries; last 

year tourists spent $7.98 billion in Utah and generated 
$1.09 billion of that in state and local tax revenues.

Those numbers, Varela hopes, will influence Congress 
to invest in the National Parks. There’s a backlog of 
$11.5 billion in projects and repairs in the National 
Parks system; $278 million of those are in Utah. Utah 
parks need more staffing and infrastructure investments.

The Utah Office of Tourism has started advertising 
the parks as year-round, all-hours destinations to break 
up the crowds. Visit the website and you’ll see a picture 
of red rock capped with snow, and another of arches 
framed by the night sky. The hope is for visitors to have 
special, off-the-beaten-path experiences outside of the 
crowded summer days.

“There’s no formula for the way these parks have to 
be experienced,” Varela adds. “Until you’ve had that 
red rock experience in all seasons, from the heat of the 
summer to the snow in winter, you really cannot fathom 
the art of Mother Nature.”

Delicate Arch at Arches National Park

Capitol Reef National Park

Twin Rocks at Capitol Reef National Park

http://www.visitutah.com
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Celebrating Year-round
Not surprising to Utah residents, the Beehive State 

was featured prominently in the new “National Parks 
Adventure” IMAX movie narrated by Robert Redford. 
He said the state’s national parks were “precisely why I 
chose to live here.” 

The centennial, which will be honored yearlong in 
parks across the nation, will be celebrated at events 
around the state. Highlights in Utah will be the reopening 
and dedication of the Bryce Canyon Visitor Center  
Aug. 25, and National Park Free Days (fees waived  
Aug. 25-28, Sept. 24 and Nov. 11). For more information 
on Utah’s National Parks, go to visitutah.com.  

Bryce Canyon National Park
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IN UTAH
New Organization Enhances Opportunities

By Heidi Prokop

Photos by Jess Leonard

A working woman in Utah can expect to make $663,440 less than her male colleagues over 
the course of her 40-year career, according to an April 2016 study by the National Women’s 
Law Center. The findings, based on U.S. Census Bureau estimates for wages between 2010 
and 2014, reveal Utah now has the nation’s second-largest gender wage gap.
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WOMEN’S LEADERSHIP
BOLSTERING

ABOVE: Lori Aston speaks to a crowd of 300 people who attended the launch of 
the WLI’s Northern Utah affiliate, E3, in January 2016. Credit: Brian Nicholson

BELOW: Ogden Mayor Mike Caldwell, Questar CEO Ron Jibson, and INFINIDI 
President and CEO Sara Dansie Jones receive gold medals when they commit to 
the ElevateHER Challenge. 

Former Utah State Senator Pat Jones is the CEO of the Women’s Leadership Institute.
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But a group of business, civic and academic leaders 
will not settle for this bleak ranking. To combat the 
trend, former Utah senator Pat Jones was asked to lead 
a new organization in 2015 dedicated to enhancing 
opportunities for women in Utah — the Women’s 
Leadership Institute.

“The tone of the organization is constructive and 
positive, and that’s been the magic sauce for us,” says 
Jones, CEO of the nonprofit group rallying the private 
and public sector to help counter the trends.

Seven-point Commitment
The institute developed a seven-point commitment 

called the ElevateHER Challenge (see sidebar) that 
outlines ways organizations can enhance women’s 
leadership in the state. During a May 2015 launch 
event, business and civic leaders — including Zions 
Bancorporation Chairman and CEO Harris Simmons, 
Zions Bank President and CEO Scott Anderson, and 
Utah Gov. Gary Herbert — formally accepted the 
ElevateHER Challenge. 

“Men are very involved and engaged in this effort,” 
Jones says. “Half of our board is made up of men.  
We look at men as allies and advocates in elevating 
women within an organization.” 

More information is available at wliut.com and weberE3.org.

1
2
3

5
4

6
7

Increase the percentage of women in 
senior leadership positions. 

Increase the retention rate of women 
at all levels of your organization.

Increase the number of women on your 
organization’s board of directors, extend 
the influence of women in your industry 
and encourage women to serve on 
community and corporate boards.

Monitor pay by gender and close 
identified gaps.

Establish a leadership development 
and/or mentoring program for women.

Urge women to run for public office 
and give follow-up support.

Create innovative ways to elevate the 
stature of women’s leadership in your 
organization.

The 

ElevateHER 
Challenge

Zions Bank President and CEO Scott Anderson (right) stands and commits to  
supporting the WLI by accepting the ElevateHER Challenge.

“ Our goal is not to recreate the  

 wheel, but to make sure the mom  

 in North Ogden knows about a  

 resource to help with workforce  

 re-entry in Layton, or that a  

 middle-management leader in  

 Roy has access to development  

 training at Weber State University  

 that she would not have otherwise  

 heard about.”

http://wliut.com
http://weberE3.org


BLOOM GALA

SAVE 
THE DATE

FRIDAY, AUGUST 26, 2016

We would like you to join us for the  

12th annual Head Start Bloom Gala! Visit  

http://www.saltlakeheadstart.org/events/bloom2016/ 

for more information.
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To date, 94 companies and organizations have accepted 
the ElevateHER challenge, including eight that made the 
commitment during a launch of a Northern Utah WLI 
affiliate called E3 (Educate, Empower, Enrich).

Educate, Empower, Enrich

“We seek to be the collaboration tool for our 
community,” says Lori Aston, E3 chairperson. “Our 
goal is not to recreate the wheel, but to make sure the 
mom in North Ogden knows about a resource to help 
with workforce re-entry in Layton, or that a middle-
management leader in Roy has access to development 
training at Weber State University that she would not 
have otherwise heard about.” 

Jones believes organizations that support the 
ElevateHER Challenge will move the needle for the 
state. “It’s the Utah way to work together and find 
solutions, and those who take the pledge are helping 
to create new opportunities for future generations of 
women in this state,” she says.

WLI also created a political development series 
designed to help more women run for public office, with 
28 participants completing the first six-month program 
and another session planned to start this fall. WLI 
also offers high-level executive training to help women 
prepare for the C-suite.

The first cohort of the WLI’s Political Development Series included eight participants running for office in 2016.

Ogden Mayor Mike Caldwell, WLI CEO Pat Jones, Utah Gov. Gary Herbert and Salt Lake County Mayor 
Ben McAdams participate in the WLI’s event in May 2015 at the Zions Bank Building. 



Loans subject to credit approval. Restrictions apply. NMLS# 467014

A division of ZB, N.A. Member FDIC. Equal Housing Lender

As a business owner, you’re smart. You’re savvy. And when the time 

comes for an SBA loan*, you’re going with the leader -- Zions Bank.  
 

When you’re ready for a small business loan, we’re here to provide you with resources  

and expertise to take your company to the next level. It’s what has made us the  

No. 1 lender for U.S. Small Business Administration 7(a) loans in Utah for the past  

20 years and inIdaho’s Boise District for the past 12 years - and counting.  

We’re passionate about helping you succeed in business.  

 

 
BECAUSE IT’S NOT JUST BUSINESS, IT’S PERSONAL.

NO. 1 

  SMALL BUSINESS 

 LENDER
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Step Up, Step Out 
and Lead
Inspiring Women to Enter  
Politics and Business

By Nicola McIntosh

Idaho First Lady Lori Otter and veteran politician Debbie Field have more 
than 35 years of public service between the two of them. They’ve created 
multiple winning political campaigns and founded a nonprofit that helped 
reduce methamphetamine use in the Gem State.

It’s easy to see why they are at the helm of Idaho Women in 
Leadership, also known as I-WIL, a new bipartisan initiative that aims 
to increase the number of women in leadership positions in politics and 
business. The organization, with Otter as CEO and Field as executive 
director, plans to accomplish this goal by offering a leadership training 
series they hope will inspire women to “Step up, step out and lead.”

Mission of Women in Leadership
I-WIL’s mission is to provide training in leadership 

skills and media relations and convey the positive impact 
of female leaders on economic development, vitality and 
the overall health and wellness of Idaho.

The organization is modeled after the Women’s 
Leadership Institute of Utah, founded by former Utah 
senator Pat Jones. When Jones attended a 2015 luncheon 
in Boise featuring keynote speaker Ann Romney, she 
met with Otter and discussed WLI, which is supported 
by founding partner Zions Bank. When Otter expressed 
interest in creating a similar program in the Gem State, 
Zions again gave its support.  

“I was the youngest girl with three older brothers in a 
military family, so I grew up with my dad telling me that 
I could do anything the boys could do,” explains Otter, a 
former school teacher and administrator who has served 
as Idaho’s First Lady for almost a decade. “And there is 
a generation of women out there who share this mindset 
and are capable leaders in their fields.” 
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Training in Politics and Business Leadership
The political leadership training series will recruit 

women who are interested in or thinking of running for 
office, according to Otter. “We will help them understand 
what that looks like by asking, ‘How is the campaign 
structured?’ ‘How do you handle finances?’ There are 
things that can be anticipated, and there are things that 
can never be anticipated. We’ll help identify the variables 
they can control, and teach them how to tuck and roll 
with the ones that they can’t,” she said.

Through the business/corporate leadership training 
series, the organization will develop mentor programs 
within corporations and provide keynote speakers to 
assist with professional development.

“We’re going to be talking about different skill sets 
that women bring to business and how that affects 
your return on investment,” Otter says. “There’s a lot 
of research on the fact that women on boards do help 
the bottom line for companies.”

Otter says they’ll recruit for both programs through 
word of mouth to civic clubs and professional 
organizations. “It’s not so much just for professional 
women as much as it is for women who want to be 
involved in leadership,” Otter explains. “Leadership is a 
learned trait and a learned characteristic.”

An Experienced Advisory Board
The organization will draw on the rich experience of its 

advisory board members to mentor its participants, such 
as former veteran KTVB news anchor Carolyn Holly who 
will offer insights on media relations. 

Both Field and Otter recognize that they are prominent 
figures within Idaho’s Republican Party, but emphasize that 
I-WIL is not a partisan organization. “I don’t see us being 
involved in policy at all,” says Field, a former member 
of the Idaho House of Representatives who managed 
two successful gubernatorial campaigns for Idaho Gov. 
C.L. “Butch” Otter. She also serves as chairwoman of the 
Idaho State Board of Correction. The I-WIL counts several 
prominent Democrats among its advisory board members, 
including Idaho Sen. Cherie Buckner-Webb and former 
Idaho Rep. Holli Woodings (see sidebar).

“This is a campaign 101 kind of strategy,” Field 
says. “From the PTA to the White House, how do you 
get to those places?” 

Field herself was inspired to seek office after working 
for U.S. Sen. Jim McClure, who she remembers jumping 
in with both feet to assist with cleanup efforts following 
the Teton Dam collapse. “You roll up your sleeves, you 
listen and you go out and help people with a servant’s 
heart,” she says. “That’s rare in politics, but people who 
have longevity in the business have a servant’s heart.  
And women are usually born with them.”

Mission Statement
To elevate women’s leadership in Idaho by improving the understanding 
of the need for their participation in business and in the public square. We 
will provide training in leadership skills, media relations, and conveying the 
positive impact female leaders have on economic development, vitality, and 
the overall health and wellness of our state.”

Founding Member
Zions Bank

Leadership Team

Board Members
Lori Chillingworth, executive vice president and chief credit administrator 
for Small Business, Zions Bancorporation
Debbie Field
Hon. Judge Molly Huskey
Idaho Gov. C.L. “Butch” Otter
Lori Otter

Advisory Board Members
Nancy Bergman, retired, Idaho Nuclear Engineering Lab
Idaho Sen. Cherie Buckner-Webb
Idaho Falls Mayor Rebecca Casper
Bill Connors, CEO, Boise Metro Chamber of Commerce
Deborah Herron, director of public affairs and government relations, Walmart
Carolyn Holly, vice president of marketing, communication and public 
relations, Saint Alphonsus Health System
Idaho Rep. Wendy Horman
Nancy Merrill, former director, Idaho Department of Parks and Recreation
Idaho Rep. Kelly Packer
Sandy Patano, independent public relations and communications professional
Holli Woodings, founder, IdaVotes! and former member, Idaho State House 
of Representatives

Address
800 W. Main St., 10th floor
Boise, Idaho 83702

Lori Otter, CEO Debbie Field, executive director 

IDAHO WOMEN IN LEADERSHIP



Opening Ceremonies  •  Greek Dining  •  Festival Pastries  •  Greek Dancing  •  Entertainment
Boutique  •  Midway  •  Deli  •  Live Music  •  Cooking Demonstrations

Friday, Sept. 9, 11 a.m.–11 p.m.
Saturday, Sept. 10, 11 a.m.–11 p.m.  |  Sunday, Sept. 11, 11 a.m.–8 p.m.

279 S. 300 W. SALT LAKE CITY

SPONSORED BY

For more information visit www.saltlakegreekfestival.com

TWO ADMISSIONS FOR THE 
PRICE OF ONE  |  SEP 9–11

A division of ZB, N.A. Member FDIC
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Idaho Coalition 
of Land Trusts
Idaho Coalition 
of Land Trusts

Easing Idaho Into Conservation

By Kris Millgate

Land trusts are powered by love of place. Just ask Laurel Sayer, 
executive director of Idaho Coalition of Land Trust (idaholandtrusts.org), 
the Gem State’s central resource for conserving private land.

“I may be optimistic, but I do believe the majority of Idahoans, 
especially in rural areas, really do appreciate wildlife, wildness and 
working lands,” Sayer says. “Some just don’t understand the tools to 
protect private property.”

Photos courtesy of Idaho Coalition of Land Trusts

http://idaholandtrusts.org
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Easing the Process
ICOLT understands the tools. It acts as the central 

hub for individual land trusts and the professionals 
who run them who want to educate landowners 
interested in conserving their land. 

Most land trusts are local in origin. They’re created 
in small communities where landowners want a way to 
preserve their undeveloped land for future generations. 
Those landowners are soccer moms and ranch hands. 
They are liberals and conservatives. ICOLT strives to 
connect everyone, regardless of background.

“This job is my way of connecting with the land 
and its people in order to keep Idaho, Idaho,” she 
says. “Ranchers and farmers are true conservationists. 
The most compelling thing that makes Idaho unique is 
the individuals who love their land and take care of it 
and want to make it better.” 

Most farmers and ranchers who want to protect their 
property and keep it from development have working 
land that also provides value for wildlife. Protecting 
both with an easement means a subdivision won’t cut 
off crops or corridors for migration. 

Easing the Pressure
Some easements are donations, but other easements 

come with compensation. That eases the pressure 
to provide for a family living off the land. Paying to 
keep land undeveloped also reduces the appeal of a 
developer’s dollar. Easements also ease the pressure 
on a community so over the years a land trust’s reach 
grows beyond private property. 

“It’s a natural evolution. If you think about 
protection in perpetuity, you can only do it once. 
After that, it’s about making sure other open space 
resources are protected,” says Scott Boettger, 
Wood River Land Trust executive director. “We’ve 
transitioned from a committed, motivated clientele 
of landowners with something in common to a 
community with multiple interests. Everyone is busy 
so they might not even think about what’s at risk of 
loss until a fence goes up. We need to work to prevent 
that loss by being proactive.”

Easing the Future
Easements are also appealing because of their 

permanence. Long after a landowner passes, easements 
stay in place. That means leaving a legacy for the 
grandkids yet to be born is secure. The land can be sold, 
but the easement transfers right along with the land and 
the property remains protected.

“I love Idaho and our outdoors. I want my kids and 
my future grandkids to have the same opportunity 
to love it,” Boettger says. “Thankfully, many other 
Idahoans agree and the wild, open spaces that make our 
great state wonderful are in good hands.”

Laurel Sayer 

Idaho Congressman Mike Simpson receives "Friend  
of Private Land Conservation" award from ICOLT 
Executive Director Laurel Sayer. 
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Robert Garff

Using Cowboy Ethics to Sell Cars

By Gail Newbold

Riding for the Brand
“In the old days, ranchers drove cattle 800 miles 

from Texas to Kansas,” he says. “It was a dangerous 
journey during which a rancher might encounter harsh 
weather, Indians, bandits and so forth. It was critical for 
a rancher to carefully choose who was riding on his left 
and right — men of character who wouldn’t abandon 
their post during a stampede or other danger.”

The brand these cowboys were riding for was stamped 
on the side of the cattle and represented the name of the 
ranching operation, such as the Quarter Circle J or the 
King Ranch. “The brands meant something,” Garff says. 
“They meant your ranch had character and integrity. 
Each was an earmark for who you were and what you 
stood for. People respected those brands.”

Earning a Respected Brand
Well-known brands in today’s business world include 

the Olympics, McDonald’s, Nike and Coca-Cola, to name 
a few. Some have said a respected brand is worth more 
than all the assets a business has, according to Garff. 

“You want your brand to portray your ethics, who 
and what you are to the public,” he continues. “We 
spend countless hours teaching our employees to buy 
in on the company’s mission to treat customers with 
loyalty and respect. Our customers need to have faith 
in us and have a good buying experience so that our 
brand means something in the same way that Zions 
Bank’s does. Our company loves doing business with 
Zions because of its respected brand and reputation. Its 
contribution to our society is unmatched by any other 
financial institution,” Garff says. 

“You know, your word is your bond,” he concludes. “So 
act with great courage. I can still hear my father give me 
the lessons of his life. And he lived them, let me tell you.”

Robert Garff can get emotional when talking about the culture and ethics 
of the West. “The Old West lives on, and I’m trying my best to portray 
that to my employees,” says the chairman of Garff Enterprises and self-
avowed “gentleman farmer.”

Back in the day, he explains, ranchers left their doors unlocked so 
other cowboys threatened by unforeseen dangers had a safe haven. 
They were allowed to take shelter and eat whatever they wanted. “I’ve 
experienced that hospitality myself when my life was threatened,” Garff 
says. “Ranchers have a tremendous work ethic, are honest and would do 
anything they could to help a neighbor.” 

Behaving Like Ranchers
And that’s just how Garff wants his 4,500 employees to 

behave — like ranchers. It doesn’t matter that his workers 
are driving cars instead of cattle, cowboy ethics apply. 
Founded in 1932 by Garff’s father Ken, who was a rancher 
before selling cars, the company is now the fourth-largest 
privately owned automotive retailer in the nation. 

The principle from James P. Owens’ Code of the West 
(see accompanying box) that Garff most emphasizes to the 
employees of Garff Enterprises, the parent company for 
Ken Garff Automotive Group, is “Ride for the brand.” 

Photo courtesy of 
Robert Garff

Code of the West
James P. Owen

1. Live each day with courage.  
2. Take pride in your work. 
3. Always finish what you start. 
4. Do what has to be done. 
5. Be tough, but fair. 
6. When you make a promise, keep it. 
7. Ride for the brand. 
8. Talk less and say more. 
9. Remember that some things aren’t for sale. 
10. Know where to draw the line.



6004 MAPLE RIDGE TRAIL
OAKLEY, UTAH 

5 BD  |  11 BA  |  12,254 SF  |  113.93 AC  |  $8,950,000

This home and property is so unique and amazing 
that it was featured in Architectural Digest! Situated 
on 113 acres in the beautiful Uinta Mountains it 
is close to Park City and Deer Valley®. The ranch's 
architecture is an affectionate tribute to the 
properties Western heritage. The design's modern 
lines naturally mesh with century-old reclaimed 
barn wood, hand-hewn timbers, interior walls of 
local stone and rusted metal roofs to create a 
beautiful ranch property. Large windows frame 
the panoramic views of the mountains and valley. 
3 bedroom suites plus 2 guest suites. 9 fireplaces, 
3 kitchens, outdoor infinity pool/cabana, separate 
elevated hot tub, sauna/steam, media room, trails 
with stream, horse corral, pasture, and acres of 
grass with trees and flowers. There is nowhere in 
the Rocky Mountains where you will find a home 
such as this so close to an international airport! 
Certainly there is not another opportunity to 
own a home like this in the Rockies at this price. 

ANSWERING THE  
Call of the West

PETER LINSEY  |  435.901.8808 

P E T E R L I N S E Y . C O M
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Named to 50 Most Powerful Women in  
U.S. Philanthropy List

Zehner joined the ranks of such philanthropic 
luminaries as Melinda Gates, Susan Buffett (Warren 
Buffett’s daughter), Priscilla Chan (married to Mark 
Zuckerberg), Diane von Furstenberg and Hillary Clinton 
when she was named on the list of “50 Most Powerful 
Women in U.S. Philanthropy,” according to online 
magazine Inside Philanthropy.

“It used to be that women’s donations were made 
through their wealthy husbands, but that’s really 
changing,” Zehner says. “Women are coming out of the 
closet as donors and donating in their own unique ways 
and to causes they care about.” 

According to Women Moving Millions, there are 
more independently wealthy women than in the past, 
many who are taking the lead in family philanthropy. 
WMM estimates women control $13.2 trillion of wealth 
in North America alone.

Leading the Charge in Donations
Rightfully proud of the organization she heads, Zehner 

says, “WMM is the only organization in the world of 
women giving to women at the million-dollar plus level.” 
She leads the charge as its largest donor at the $100,000 
level. “I love to fund movement building,” she continues. 
“I’m passionate about supporting women’s leadership, 
and a lot of my funding goes to that cause.”

In addition to her job as the head of WMM, Zehner 
has a prolific LinkedIn following of 300,000, has 
delivered two Ted talks, writes a blog with almost 700 
articles, gets paid to speak around the world, and serves 
on many boards including the Sundance Institute and 
the Christian Center in Park City.

Advancing Women
Zehner lives in Park City with her family and 

occasionally sees a movie for fun when she isn’t 
working. “I’m pretty obsessed about my work,” she 
says. “It’s what I do all day every day.” She was born 
and raised in Kelowna, British Columbia, Canada, then 
lived in New York City and Connecticut for 25 years 
before moving to Utah.

“We wanted a great place to live with a great airport 
nearby, and Salt Lake City’s (airport) is the best,” she says. 
“We love being close to mountains but also the city.”

Her personal mission statement is to mobilize and 
gather resources for the advancement of women, and 
that anchors the choices she makes. “I believe if you 
have the financial resources, as in much has been given 
to you, then much is expected,” she says. “And as a 
person of faith that’s what I’m trying to do.”

One of 50 Most Powerful 
Women in U.S. Philanthropy

By Gail Newbold

Jacki Zehner wants women to fund other women in a “big and bold” way. 
A seismic shift is occurring in terms of women’s wealth, and their giving 
capacity is huge, she says. Her goal is to make that giving happen. And 
she’s top of the pack in terms of her own philanthropic donations to 
women’s causes dear to her heart.

The youngest woman and first female trader to be named a partner 
at Goldman Sachs in 1996, Zehner left the company in 2002 for other 
pursuits. Her current role is president and chief engagement officer of 
Women Moving Millions, a growing network of 257 wealthy women who 
have donated at least $500 million so far for projects and programs 
benefitting women and girls.

Jacki Zehner

Photo courtesy of Jacki Zehner



When you play at Utah Olympic Park, your contributiions 
directly benefit athletes of all levels who train at one of 
Utah’s Olympic legacy venues. Visit us this summer and 
push your boundaries. From a summer Comet bobsled 
ride down the official 2002 Olympic Sliding Track with 
a professional pilot to Utah’s best adventure activities 
— Extreme Tubing, Ziplines, Alpine Slide, Adventure 
Courses, Climbing Wall + much more! 
SAVE WITH THE GOLD PASS! DETAILS ONLINE >

GO > UTAHOLYMPICLEGACY.ORG

OLYMPIC-SIZED 
ADVENTURES

SUMMER HAPPENINGS
Gold Medal Adventures for the Whole Family

EXTREME TUBING

FLYING ACE ALL-STARS 
FREESTYLE SHOW
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Her baklava is handmade with 45 layers of phyllo 
dough, spices and honey to give it just the right 
amount of sweetness. In addition to the traditional 
walnut baklava, Magalde created other flavors such as 
chocolate almond, apple pecan, rhubarb walnut, peach, 
and for Christmas, spiced pear. Her recipe at Sheer 
Ambrosia is so authentic that in 2010, she became the 
first person without Greek ancestry to provide baklava 
for the Salt Lake City Greek Festival.

On her website customers can place orders for 10 flavors 
of baklava including traditional walnut, southern pecan 
and chocolate almond. The bakery also has 10 flavors 
of biscotti, including almond, hazelnut chocolate, lemon 
poppy seed and a gluten-free almond. At certain times of 
the year, Magalde bakes a variety of Greek cookies. She 
also offers a line of gourmet hot chocolates and teas that 
complement her baklava and biscotti. All her products can 
be purchased online and shipped worldwide.

Baklava is elegant and beautiful, according to 
Magalde, and makes an impressive gift item or adds 
flair to a dinner party or special event. She packages 
the treats in her signature blue and chocolate-brown 
pinstriped packaging. Baklava lovers can also find Sheer 
Ambrosia’s products in several Harmons grocery stores, 
Crown Burgers and Café Med.

SHEER AMBROSIA
When Rita Magalde started her bakery business nine years ago, she wanted to offer something 
original with an international flair. Passionate about baking and traveling, she worked for a 
Greek family through high school and college and became especially close to the yiayia, or 
grandmother. Under her tutelage, Magalde learned to make baklava, the specialty she offers at 
Sheer Ambrosia, her Sandy bakery. 

Sheer Ambrosia
834 E. 9400 South, Ste. 58
Sandy, UT 84094
Open by appointment only.
801-601-8880
sheerambrosiabakery.com  

SPEAKING ON BUSINESS 
HOSTED BY CHRIS REDGRAVE 
See www.speakingonbusiness.com for radio listings.

Download the Zions Bank Community iPad app to hear an 
audio version of the original radio spot and a link to a video 
about Sheer Ambrosia. 

Rita Magalde
Photos by Kevin Kiernan

http://sheerambrosiabakery.com
http://


2016Season

801-568-ARTS
www.sandyamp.com

SANDY AMPHITHEATER Get 10% off when you buy 
three or more events.

presented by

7/1 Arrival: the music of ABBA - 8pm
 It’s the best ABBA tribute band on the planet.

7/8 Face 2 Face - 8pm
 A fun-filled tribute to the piano men Elton John and Billy Joel.

7/12 Chicago - 8pm
 The longest running, most successful Pop/Rock ‘n’ Roll
 band in history.

7/13 Kelsea Ballerini - 8pm
 Break-out country star voted ACM Female Vocalist of the Year.

7/14 Toad the Wet Sprocket - 8pm
 An alternate rock band with a chemistry as
 unique as their name.

8/5-13 The Little Mermaid - 8pm
 Disney’s beloved musical comes to life on the
 Amphitheater stage.

8/19 Collin Raye - 8pm
 Soulful, heartfelt, country music hit-maker of the 90s.

8/27 Lost 80s Live - 7pm start
 A Flock of Seagulls, Wang Chung, Cutting Crew,
 Animotion, Nu Shooz, Naked Eyes & When In Rome UK
 It’s gonna be totally tubular!

8/30 Boyz II Men - 8pm
 Smooth harmonies with one of the truly iconic
 R&B groups in music history.

9/6 Toto - 8pm
 “Africa”, “Rosanna”, “I’ll Be Over You” and many more.

9/9 STARSHIP featuring Mickey Thomas - 8pm
 They Built This City on Rock ‘n’ Roll!

AmPUp!
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The aviary’s newest exhibit is Treasures of the 
Rainforest. It’s an immersive experience that takes guests 
from the arid Utah desert to the temperatures and humidity 
of the rainforest. It features hundreds of plants and more 
than a dozen boisterous, colorful rainforest birds.

Tracy Aviary may be Salt Lake City’s greatest 
comeback story. It’s the oldest freestanding aviary 
in the United States and opened in 1938. Namesake 
Russell Lord Tracy was an investment banker with an 
extensive collection of birds. When the zoo moved to 
its current location in 1935, the city had a collection 
of empty cages in Liberty Park. Tracy had 200 birds 
in his backyard and was getting complaints from his 
neighbors. So he partnered with the city to provide a 
new permanent home for his birds.

As the years passed, the aviary fell into disrepair. In 
2008, Salt Lake County Mayor Peter Corroon helped 
push through a ballot measure for a $19.6 million bond 
to pay for an extensive renovation for Tracy Aviary. An 
additional $5 million was raised from private funding.

A goal of Tracy Aviary is to connect people with 
nature. The aviary offers a vibrant school program 
including tours, summer camps and spring break camps. 
Another aim is to create intimate experiences through 
such offerings as its little chicks class to interactive 
events that make each visit meaningful.

Speaking on Business
Hosted by Chris Redgrave
See www.speakingonbusiness.com for radio listings

TRACY AVIARY

Download the Zions Bank Community iPad app to hear an audio 
version of the original radio spot and a video of the bird feedings.

There’s an old saying that as much as things change, they remain the same. That couldn’t be 
further from the truth for Tracy Aviary. The bond the citizens of Salt Lake County passed in 2008 
has been put to excellent use as the aviary has morphed into an unbelievable bird sanctuary. 

Its mission is simple — to inspire caring and curiosity for birds and nature through education 
and conservation. If you’re a birder, or as the English say, a twitcher, you’d be interested to see 
the variety of species from North, South and Central America that call Tracy Aviary home.

Tracy Aviary
589 E. 1300 South
Salt Lake City, UT 84105
801-596-8500
www.tracyaviary.org

Photos by Kevin Kiernan

http://www.speakingonbusiness.com/
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Changing the Face of Utah
How Five Real Estate Leaders Shaped Utah and the West

By Farrah Lamoreaux
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Changing the Face of Utah
How Five Real Estate Leaders Shaped Utah and the West

It’s an interesting exercise to consider what Utah might look like today had Ambassador 
John Price, O. Randall Woodbury, Kem C. Gardner, Ellis Ivory and H. Roger Boyer not put 
their unique stamp on the state. 

This distinguished group of leaders has been responsible for many of Utah’s most 
iconic real estate developments. In fact, without them, many of Utah’s malls wouldn’t exist, 
including the Gateway Center — Utah’s first outdoor mall — and many families wouldn’t be 
living in Ivory Homes. Missing would be several of the major corporation headquarters now 
lining Lehi’s “Silicon Slopes,” a number of shopping malls throughout the Western states 
and more than 100 million square feet of retail, industrial, hotel, residential and office 
buildings across multiple states. 

Each one of these five entrepreneurs and 
the companies they and their families founded 
have made significant contributions to Utah 
and the West. NAIOP Utah, a commercial real 
estate development trade association, recently 
brought them together to discuss a variety 
of issues on the theme “Building a Future 
… Shaped by the Past.” The advice shared 
here came from that discussion led by Zions 
Bancorporation Chief Credit Officer Michael 
Morris. The full transcript of the conversation 
can be found in the article entitled “Utah Real 
Estate Shaped by the Past,” published in the 
2016 Symposium Magazine.

Ambassador John Price, JP Realty Inc.
John Price was born Hans Joachim Praiss 

in Spandau, Germany, but his family fled 
the Nazis when he was 5, ultimately settling 
in New York City in 1940. Price’s first visit 
to Utah came in 1954 as a geology student. 
Deciding he wanted to stay, he attended 
and graduated from the University of 
Utah, then started his first business, J. Price 
Construction Company, at a time when Utah 
was still considered a pretty sleepy state. 
Later, he started JP Realty Inc. 

Over the next six decades, and particularly 
between 1970 and 1990, John Price was 
one of the largest contractors and real estate 
developers in the state. His company’s 
projects changed the face of shopping in Utah 
by pioneering the development of multiple 
shopping malls including Cottonwood Mall 
in 1962, the first indoor mall in the state and 
only the second in America; Cache Valley 
Mall in Logan in 1976; St. George’s Red Cliffs 
Mall, the only major indoor shopping center 
between Las Vegas, Nevada and the Wasatch 
Front; and Provo Towne Center in 1998. JP 
Realty was also responsible for developing the 
Time Square office park at 300 West and the 
intersection of I-15 and I-80, which was one 
of the first in Salt Lake City. 

On staying focused: “I never stayed in one 
business. I am amazed I survived because I 
wasn’t focused (at the beginning of my career.) 
In the end I went through seven recessions, 
but each time I micromanaged back to my 
original business, which was construction and 
development. I had to focus. That’s one of the 
lessons I really learned — that you can’t be 
everything to everyone. Just learn something 
and stick to it. Don’t always look for the 
greener grass. Just focus and become good at 
what you do.”

O. Randall Woodbury, Woodbury Corp. 
Since the early 1970s, University Mall 

has been Orem’s landmark shopping center. 
Woodbury Corporation developed and has 
maintained management of the mall ever since. 
Now led by the third generation of Woodburys, 
with O. Randall Woodbury as president, the 
company is investing more than $500 million to 
redevelop the mall into a multiuse development 
now called University Place. 

University Place is 112 acres and offers 
office buildings, housing, shopping and dining, 
as well as a 2-acre outdoor green space called 
The Orchard that will be completed at the 
end of this summer. The Orchard will include 
an indoor and outdoor children’s play area, 
outdoor stage, choreographed fountains and 
plenty of open, green grass where events will 
be held year-round.

Woodbury Corporation was founded in 1919 
by F. Orin Woodbury, Randall’s grandfather. 
His goal was to build a company by developing 
and managing a portfolio of well-located real 
estate equities. Now, almost 100 years later, 
the Woodbury Corporation is run by third-
generation Woodbury family members, with 
several fourth-generation family members in 
leadership positions. They follow the same 
principles of hard work, honesty and integrity 
of their grandfather, with a commitment to 
improving the communities in which they do 
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business. Woodbury Corporation owns and 
manages more than 12 million square feet 
of retail, industrial, hotel, residential and 
office buildings, across 12 states. Besides 
University Place, other properties include 
The Meadows in American Fork, Canyon 
Creek in Spanish Fork, eight office buildings 
in the University of Utah Research Park and 
Wilmington Flats in Sugar House.  

On keeping the Woodbury Corporation 
family owned and operated: “The real 
driving issue was not wanting Wall Street 
or someone else controlling your every 
move. In the end, we made the decision to 
provide the opportunity for careers for our 
children. I love the fact that I get to see my 
kids at work every day. We share in the 
pains and struggles and successes.”

H. Roger Boyer, The Boyer Company 
Before Roger Boyer got a hold of it, Salt 

Lake City’s west side was languishing and 
largely unnoticed by developers. When Boyer 
(and long-time partner Kem Gardner) had 
the novel idea to throw Utah’s first outdoor 
mall into the mix, it literally changed the face 
of the west side forever. Projects like that 
have led the Boyer Company, founded by H. 
Roger Boyer in 1972, in becoming one of the 
largest developers of commercial real estate 
in Utah, recognized primarily for its notable 
office projects. 

The company’s One Utah Center office 
tower (also known locally as the “copper 
top” building) was built in 1991 and has 
long been one of the premier downtown 
office buildings in Salt Lake City. Boyer’s 
more recent development of downtown’s 101 
and 102 Towers and Draper’s Vista Station 
(the latter co-developed with the Gardner 
Company) have attracted internationally 
known businesses like eBay by offering top-
notch office space and convenient access to 
mass transit, such as the UTA FrontRunner. 

On whether or not real estate 
development corporations should go 
public: “One of the negatives of going 
public is that you become beholding to a 
public market of expectation. People want 
performance delivery; they want steady 
growth; they want predictability; they 
want expectations that maybe are not the 
best long-run investment decision, but 
you are pushed to do it because the public 
market demands it. So I think for most 
real estate development, the public market 
is a tough task master.”

Kem C. Gardner, Gardner Company 
Without Kem Gardner, major 

corporations may not have flocked to 
Utah’s growing technology corridor. The 
Gardner Company developed several 
of the first and best-known corporate 
offices that dot the now nationally 
famous area including Adobe, Vivint 
and Overstock.com. During his 38 years 
in business, much spent in partnership 
with Roger Boyer, Gardner was involved 
in the development of millions of 
square feet of corporate offices, retail 
shopping centers, hotels and industrial/
manufacturing facilities across the state. 

His company’s latest project — The 
View 72 Corporate Center in Midvale — 
is conveniently located next to a TRAX 
stop and will consolidate Overstock.com’s 
offices into one location, in addition to 
offering retail, restaurants and a hotel.

On One Utah Center in Salt Lake City, 
which Gardner co-developed with The Boyer 
Company: “One Utah Center taught me that 
you could have an impact in a community 
in taking care of some blighted areas; by 
improving a block. ... I learned that you 
could be a builder that really has an impact.” 
 
Ellis Ivory, Founder, Ivory Homes

Ellis Ivory could easily be called the 
residential real estate guru in Utah, as the 

company he founded in 1971 is responsible 
for the development of new homes and 
communities across the state. Ivory’s company 
has built homes in hundreds of locations 
along the Wasatch Front and St. George, 
including in the hugely popular Daybreak 
community in South Jordan. The company’s 
name is ubiquitous in the state and its homes 
have become the places where Utahns in 
all stages of life raise their children, enjoy 
retirement and make memories. 

At the beginning of his career, Ivory 
began to develop farmland just south of 
St. George — then largely undeveloped for 
residential living — and together with Roger 
Boyer, turned the farmland into a thriving 
recreation and retirement community called 
Bloomington. A few years later in 1988, 
he registered the Ivory trademark, “Utah’s 
Number One Homebuilder,” and began 
developing and building residential real 
estate himself. Since then, Ivory Homes 
has been Utah’s No. 1 homebuilder for 28 
consecutive years. 

On staying focused: “Back in the 1980s 
we said, ‘We are going to be the finest 
home builder in Utah’ and we wanted to 
lead the market for 50 years. We have now 
led it for 28 years; this is the 29th. No 
builder in the country has ever done that. I 
think one of the biggest mistakes I’ve seen 
people make is getting too spread.”

Top row: Ambassador John Price, JP Realty Inc.; Michael Morris, Chief Credit Officer of Zions Bancorporation;  
and O. Randall Woodbury, Woodbury Corporation.
Bottom row: Kem C. Gardner, Gardner Company; Ellis Ivory, Ivory Homes; and H. Roger Boyer, The Boyer Company.
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EVERYONE NEEDS 
AN ADVOCATE

UTAH HEALTH POLICY PROJECT
By Amy Steinbrech

Photos courtesy of Utah 
Health Policy Project

Matt Slonaker, executive director for the Utah Health Policy Project, and his team are on 
the front lines of health care reform. UHPP’s mission is to create a health care system that 
provides access to higher quality health care at a lower cost while ensuring the consumer’s 
voice is heard. It does this by bringing political and business leaders to the same table and 
encouraging collaborative dialogue to find effective long-term solutions.

For more than a decade, UHPP has carved out a niche as Utah’s most informed and 
reliable expert on health care reform. Working directly with consumers, they understand the 
needs and struggles of the low-income families and individuals they represent. 

“Having consumer input helps inform our decisions and that’s what sets us apart from 
other health research and policy organizations. The consumer’s point of view is always front 
and center,” Slonaker says. 

Matt Slonaker (front center) and the UHPP team

http://www.healthpolicyproject.org
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“It is common with these types of programs to let 
politics get in the way. We boil it down and make sure 
people understand what may work for them,” Slonaker 
says. Through its outreach efforts, Take Care Utah 
helped tens of thousands of Utahns with their questions 
and applications. More than 175,000 Utahns selected 
an insurance plan through heathcare.gov by the end of 
January 2016.

Enrollment Assistance
UHPP works in collaboration with its lead team 

partners, the Association for Community Health and 
United Way Salt Lake 211. Enrollment activities are 
performed under the Take Care Utah umbrella, one-
stop-shop for Utahns looking for health insurance. 
Those who need free assistance with Medicaid or CHIP 
applications, or with the Affordable Care Act, can call 
211 or go to takecareutah.com and enter their ZIP code 
to find an enrollment assistor. 

“We are fortunate in Utah to have a statewide network,” 
Slonaker says. A number of Utah community service 
organizations partner together, which enables greater 
enrollment success in Utah. In fact, last year Utah posted 
the second-highest enrollment growth in the nation.

Public Outreach and Education
True to its mission, UHPP works to understand what 

consumers really want out of the health care system. “It 
is a two-way street,” Slonaker says. “We work with our 
community partners and hear from our consumers to 
better understand what real people need.” UHPP seeks 
out organizations like Rotary Clubs and the Hispanic 
Chamber of Commerce and works with them to get a 
better feel for what is going on in the community. UHPP 
reached out to more than 7,500 Utahns through their 
participation in 178 community events last year.

UHPP employees are living and breathing the 
nonprofit spirit of Utah.

For additional information about the Utah Health 
Policy Project visit healthpolicyproject.org or call  
801-433-2299.

UHPP separates its work into four categories: 

Medicaid and Children’s Health Insurance 
Program Policy

The CHIP program offers low-cost insurance to 
children, and Medicaid provides health insurance to 
low-income Utahns (adults and children) who have a 
categorical requirement such as being pregnant, blind or 
disabled. “These are really important public programs 
that benefit some of Utah’s most vulnerable health care 
consumers. This is why we focus much of our policy 
efforts on improving these programs,” Slonaker says.

Affordable Care Act and Health Insurance 
Marketplace Policy

UHPP provides fair, accurate and impartial 
information on the Affordable Care Act. In this 
arena, UHPP’s work is two-fold. It focuses on policy, 
promoting programs and regulations that benefit Utah’s 
underserved, and it works to ensure Utahns understand 
their options in the federal insurance marketplace. 
Take Care Utah is responsible for making sure Utahns 
understand their options under the ACA. 

http://takecareutah.com
http://healthpolicyproject.org


Business Connect provides the same up-and-coming, in-your-face, perspective on business 
in Utah, but in this new format, additional tools greatly enhance the publication’s usefulness. 

Our central feature is a digital book of lists called the Business Connectory. This resource  
provides continuosly updated digital lists of Utah’s top companies in key industries. Just click 
on a listing to call or email a potential client, with additional one-button access to Twitter, 
Facebook, YouTube, or blog posts.

Business Connect magazine. Once you’ve tried digital business, you’ll never go back.

From 2003 through 2008, Business Connect magazine offered a unique and cutting edge 
alternative to business as usual in Utah. In 2015, Business Connect has re-launched as a 
digital magazine, now available FREE in iTunes, and on Facebook and Twitter as well.

 

Why? Because Business is Digital
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Who are the members of the home purchasing team?

Mortgage Lender. A quality mortgage lender is trained 
and equipped to analyze the most complex tax returns, 
adhere to countless federal laws and regulations, and 
understand and meet the requirements for nuanced 
loan programs — all while providing exceptional 
communication and service to a client.

Real Estate Agent. A real estate agent is licensed to 
practice limited law in drawing up the contracts associated 
with a home purchase. That being said, an agent does so 
much more to assist clients. From possessing exceptional 
negotiation skills to being a confidante and adviser, a real 
estate agent wears many hats.

Home Inspector and Appraiser. Home inspectors and 
appraisers are part construction experts, part zoning 
experts and part real estate valuation experts. These 
functions are incredibly important because they provide 
a client with an independent, third-party opinion about 
the value and current condition of their home. This 
helps a client in the decision-making process.

Title Officer. A title officer is an expert in researching 
boundaries and zoning laws and ensuring there are no 
liens or other encumbrances to the property that could 
affect its value. The officer also makes sure the mortgage 
lender is in proper position on the title. At closing, the 
title officer explains documents and financial figures.

While it’s impossible to guarantee a great experience, 
here are some tips for choosing the best team for your 
home financing experience.

Ask for references. Great mortgage lenders, real estate 
agents and other team members will be excited to give 
you the names and contact numbers of happy past 
clients because they have a lot of them. 

Birds of a feather flock together. In any industry, 
successful people surround themselves with the best 
partners. Often when you find high-quality mortgage 
lenders, they have several exceptional real estate agents and 
other team members they can recommend and vice versa.

Ask a trusted adviser. The average American  
moves every five to seven years, but your branch 
manager, private, executive and personal banker have 
clients who move every day, week and month. Ask 
them for a recommendation on who is an exceptional 
mortgage lender.

Home buying season is upon us. Remember there is 
a difference between a professional and a part-time real 
estate agent or mortgage lender. As this is likely one of 
the largest purchases you’ll make, you owe it to yourself 
to work with a great team. 

By Jeremy Lowry
Senior Vice President of Zions Home Mortgage

Helen Keller was quoted as saying, “Alone we can do so little, together 
we can do so much.” This is true in many aspects of life, including 
the purchase of a home, which requires coordinating many different 
disciplines and professionals.

Property must be selected. Financing obtained. The home must be 
inspected and appraised. Titles established and finally, the mortgage 
closed. The process involves people who practice limited law, specialize 
in home financing, are insurance and research experts, and are talented 
and trained in comparative models, home construction and negotiation.

Coordinating this process, especially in light of changes to federal law, 
requires a team of true professionals who are passionate, engaged and 
work to promote the client’s best interest.

Ideal Home  
Purchasing Team

TIPS FOR PICKING THE



Owning a home is your dream.

And that dream is different for everyone.

Whether you’re buying a first home, building a second or simply adding a 
little more space, Zions Bank has money to lend. We offer a broad range of 
first purchase, construction and home equity loans at competitive rates.

Visit a Home Finance Professional at your local Zions Bank or go to 
zionsbank.com to learn more.

Loans subject to credit approval. Terms and conditions apply. See your local financial center for details.  NMLS #467014.

Equal Housing LenderA division of ZB, N.A. Member FDIC

28562_CM_Mortgage Loan_v1.indd   1 5/20/16   2:25 PM
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Plus, part of the fun of owning a recreational vehicle 
is allowing others to use it. But the damages your 
friends or family cause are your responsibility if they’re 
uninsured. These inexperienced users are also the most 
likely to have devastating, expensive accidents requiring 
immediate care or emergency backcountry rescues. 

Davis recommends contacting your insurance agent 
and discussing the types of insurance advised for your 
ATVs, UTVs and dirt bikes. Here we’ve highlighted 
three common policies, and depending on your usage, 
risk and the cost, you may want to invest in one or all of 
them for your vehicles.

1. Liability Only 
Liability insurance covers injury to others and damage 

to their vehicles but does not protect against damage to 
your property or occupants of your vehicle. Some — but 
not all — ATVs in Utah are required to have this level 
of coverage. This is the minimum Davis recommends. 
And it’s not pricey. “Say you were buying liability only 
for a dirt bike, ATV or even UTV, your cost per unit is 
between $40 and $100 a year,” he says. Trailers are not 
included but can be insured separately.

2. Medical Payments Coverage 
Medical payments coverage protects the occupants 

of your vehicle — be they owners or guests — in the 
event of accident or injury and pays their medical bills 
up to the amount of coverage you’ve selected, ranging 
from $1,000–$10,000. Because of the high cost of 
backcountry injuries, Davis recommends choosing 
maximum coverage. 

3. Uninsured Motorist or Boater 
Liability and medical payment coverage offer protection 

if you cause an accident, but what happens if an uninsured 
ATV rider or boater hits you? This coverage is a defense 
against damage to your vehicle and its occupants and is 
available for bikes, boats and ATVs/UTVs. 

In addition to insuring your vehicles, Davis says 
one of the best ways you can protect yourself is annual 
maintenance. “Have vehicles checked out each year by a 
mechanic to make sure they’re in proper working order to 
reduce risk of malfunction,” he says.

Whichever coverage level you choose, here’s to an 
accident-free season of outdoor exploration with your 
summertime toys!  

Insuring Your

By Jenny Willden

Venturing outdoors on ATV or dirt bikes continues to grow in popularity, 
and while exploring nature with these vehicles is fun, colliding with other 
riders isn’t. But in many states — Utah and Idaho included — insurance 
is not required on many recreational vehicles, leaving uninsured owners 
with big bills if an accident occurs.

High Net Worth Personal Insurance Specialist Steve Davis, vice 
president of Zions Bank, says not insuring is risky. “If you have a 
collision with another party, you could be responsible for their injuries 
and damage to their vehicle.” 

While this protection is a key reason to insure, Davis also says, “When 
you have insurance, you’re able to protect the value of your investment.” 
Side-by-side UTVs can cost as much as a car so maintaining proper 
coverage assures you won’t lose out monetarily if it’s damaged.

Summertime

Toys



It’s easier to enjoy it when you know it’s well protected.

We know you have significant assets that are important to you and that need to be 

protected. Learn how your possessions and properties can be protected with a review 

and analysis from the insurance specialists at Zions Premier Wealth Management.

In Salt Lake City, contact Steve Davis at steve.davis@zionsbank.com or call 801-844-7290. 

In Provo, contact Jake Anderegg at jake.anderegg@zionsbank.com or call 385-241-3078.

Insurance services are offered through Zions Insurance Agency, Inc., a licensed affiliate of Zions Bank. Insurance products are placed through 
subsidiaries of Leavitt Group Agency Association, a licensed agency not affiliated with Zions Insurance Agency, Inc, Zions Bank, or Zions 

Premier Wealth Management.

Not FDIC-insured • No Bank Guarantee • May Lose Value
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Utah Entrepreneur Challenge
Other Winners

Winning the $5,000 best presentation award was 
Latitude, a Brigham Young University team that developed 
software providing a simple method to create audio tours 
for travelers. SenseTech, a startup that provides solar-
powered modules that collect data for agricultural needs, 
earned $2,500 for the best technology award.

Other teams in the final eight included Conversature, 
a University of Utah startup that provides conversation 
analytics software aiming at improving sales; HOA Cloud, 
a software platform designed by BYU students to help 
homeowner associations communicate; Milky Hollow 
Farms, a Westminster College startup that produces high-
quality dairy products using goat and sheep milk; Red Barn 
Collections, a Westminster College team who recycles used 
books to make journals; and Whistic, a BYU group who 
offers a cloud-based platform so organizations can quickly 
evaluate and manage security risks.

Competitors From Around the State
Student teams from Dixie State University, Snow 

College, Southern Utah University, Utah Valley University, 
Utah State University and Weber State University were 
also invited to compete in Salt Lake City. Twenty finalists 
were culled from more than 200 teams who competed 
in the annual statewide competition with business 
ideas ranging from custom snow goggles and software 
applications to robotic lighting systems and quilting kits.

The statewide business-plan competition is the 
culminating event of a number of student entrepreneur 
competitions hosted by the Lassonde Entrepreneur 
Institute at the University of Utah and sponsored by 
Zions Bank. The Lassonde Institute is one of the top-
ranked entrepreneur programs in the country, according 
to the Princeton Review and Entrepreneur magazine.

Zions Bank is thrilled to once again support the 
top student entrepreneurship contest in the state. The 
innovation and companies that emerge each year make a 
real difference in Utah.  

By Mike Winder
Zions Bank’s Director of  
Entrepreneurship Programs

Student startup Through the Cords, LLC, from the University of 
Utah won first place and the $40,000 grand prize at the annual 
Utah Entrepreneur Challenge on April 9. Its winning design of 
a tube enables medical professionals to more easily perform 
endotracheal intubation, a risky procedure used to reopen airways 
for patients unable to breathe on their own. 

“Winning the grand prize was fabulous; really a great surprise,” 
Benjamin Fogg, one of the students on the winning team says. “The seed 
money will help us refine our prototype and begin the FDA approval 
process. I thank Zions Bank who made this possible.”

Other University of Utah students on the winning team, originally known 
as Runnels Endotracheal, include Mackenzie Hales and Samer Merchant. 
The grand prize was part of more than $100,000 in cash and in-kind 
prizes awarded to help students launch their businesses. 

Student Startup Wins $40K at
Utah Entrepreneur ChallengeUtah Entrepreneur ChallengeUtah Entrepreneur ChallengeUtah Entrepreneur ChallengeUtah Entrepreneur ChallengeUtah Entrepreneur ChallengeUtah Entrepreneur Challenge
Student Startup Wins $40K at

http://lassonde.utah.edu
http://lassonde.utah.edu
http://throughthecords.com
http://lassonde.utah.edu/uec
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Presidential nominating conventions “are both pageant and spectacle and arguably the purest expressions of open discourse we 
have in a free society,” according to Chicago Alderman Ed Burke at an April Zions Bank event in Boise. 

“The election season is in full swing across the United States,” Burke said as he recounted Chicago’s history of conventions 
since 1860 to the event’s 130 guests. “It has been a wild and exhaustive ride I’m sure you will all agree … and it’s only April,” 
Burke joked. “Later this summer, delegates from the two major parties will gather in Philadelphia and Cleveland for what promises 
to be the most contentious and confusing convention sessions this nation has witnessed since 1968.”

Burke’s hometown of Chicago — where he served on the city council since 1969 — has hosted 25 nominating conventions 
since 1860, more than any other U.S. city. Fourteen of the 25 candidates chosen in Chicago went on to the White House.

Ed Burke Presentation By Nicola McIntosh

Lincoln Wins Through  
Clever Subterfuge

At Chicago’s first convention in 1860, 
Abraham Lincoln defeated New York 
Sen. William H. Seward and earned the 
nomination through “clever political 
subterfuge and Illinois ingenuity carried 
out by Lincoln supporters,” Burke said. 
Lincoln supporters filled the hall as 
Seward’s delegation slept. 

Burke opined that had Lincoln not won 
the nomination, and later the presidential 
election, he would not have had the 
opportunity to sign the Congressional Act 
creating the Idaho Territory in 1863.

Following the 1920 convention, the 
phrase “smoke-filled room” entered the 
political lexicon, after Republican insiders 
met in a private suite heavy with cigar 
smoke and selected Warren G. Harding 
as their candidate following a contentious 
deadlock. Today, the term is used to define 
a meeting place for small, sequestered 
gathering of influential insiders making 
decisions that affect the public.  

Fast-forward more than 40 years later, to 
another seminal moment in history, when 
the 1968 Democratic convention became 

one of the benchmarks of the great social 
upheaval of the 1960s, according to Burke.

“(Student activists) were determined to 
disrupt the Democrats as they prepared 
to nominate Sen. Hubert Humphrey of 
Minnesota following President Lyndon B. 
Johnson’s announcement that he would 
not seek re-election,” Burke said. “Tear gas 
and chaos and urban rioting befell the city 
parks and streets and left behind a bitter 
taste, tarnishing Chicago’s image in the 
eyes of the world. Convention week was 
a bloody, violent affair and a television 
spectacle for the eyes of the world.”

Changing the Course of History
Burke noted the results of several 

conventions likely altered the course of 
history, such as in 1940, when Democratic 
delegates sent Franklin Delano Roosevelt 
back to the White House for a third term 
thanks to the “voice of the sewer.” 

“When the convention learned that 
FDR would not seek a third term, the 
delegates fell into stunned silence,” Burke 
said. “Then suddenly, from a basement 
room deep underneath the Chicago 
Stadium, the booming voice of Thomas 

Garry, superintendent of the department 
of sewers, rang out over the loud speaker 
system chanting, ‘We want Roosevelt!’ 
over and over again.”

Roosevelt won 86 percent of the delegate 
votes — and an unprecedented third term, 
defeating John Nance Garner of Texas.

“How different the outcome of World 
War II and world history might have 
been if not for the turns of fate that sent 
Roosevelt back to Washington and the 
isolationist Garner to his ranch in Uvalde, 
Texas?” Burke said. “It might be argued 
that Chicago’s voice of the sewers changed 
world history.”

The last convention in Chicago was 
in 1996, when the Democrats chose Bill 
Clinton to serve a second term and usher in 
the new millennium.

“Often rowdy, occasionally hilarious, 
but never lacking for drama and intensity, 
Chicago’s 25 presidential nominating 
conventions embrace a broad spectrum  
of the American political experience  
and have reflected the national mood of  
the country,” Burke said. “They have 
shaped, and at times altered the course  
of our history.”

Chicago’s Unconventional Conventions
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Boon or Bane?
By Robert Spendlove
Zions Bank’s Economic and Public Policy Officer

Negative interest rates occur when depositors must pay to keep 
their money in the bank, instead of receiving money on deposits. 
They are becoming a major part of a national and international 
monetary policy debate. 

In the past, negative interest was seen only as conceptual and 
relegated to university discussions and forums at think tanks. However, 
in the last couple of years several countries throughout the world have 
adopted it. This is creating ripples throughout the international financial 
community and impacts the decision-making process of the Federal 
Reserve in the United States. 

Negative Interest Rates Defined
Interest rates represent the amount of money received for 

depositing or borrowing money with a financial institution. 
Central banks use interest rate policy as a way to stimulate 
or control economic growth. Higher interest rates encourage 
people to save money while lower interest rates encourage 
people to spend and invest money. 

Economists traditionally assumed that the lower bound  
for interest rates was zero. Negative interest rates could cause 
disruptions in money markets and create more problems  
than benefits.

Negative  
Interest Rates

However, central banks have a mandate to do all they can 
to fight deflation. While high inflation can constrain economic 
growth, deflation can have catastrophic effects on an economy. 
A deflationary environment can cause an economy to come to 
a grinding halt, as people hoard money rather than spending 
or investing. Moving interest rates into negative territory, in 
theory, could encourage consumer spending to increase and 
could encourage greater lending by financial institutions. 

Where Are Negative Interest Rates Used?
Recently, central banks across the globe have decided to 

put theory to the test by dropping interest rates into negative 
territory. These include banks in Switzerland, Denmark, Sweden, 
the Eurozone, and most recently, Japan. In fact, some European 
countries have continued dropping rates further into negative 
territory in response to persistently weak economic conditions.

Could Negative Interest Rates Impact the US?
Officials from the U.S. Federal Reserve insist that  

negative interest rates are not under serious consideration 
in the United States, but it could be an option in extreme 
economic circumstances.

Janet Yellen, in recent testimony to Congress, commented 
on the probability of negative interest rates in the U.S. when 
she said, “I am not aware of anything that would prevent us 
from doing it, but I’m saying we have not fully investigated 
the legal issues — that still needs to be done. I do not expect 
that the (Federal Open Market Committee) is going to be 
soon in the situation where it’s necessary to cut rates.”

The possibility of negative rates is “something that, in light 
of European experience, we will look at, we should look at — 
not because we think there is any reason to use it, but to know 
what could potentially be available,” Yellen said.

Banks Retain Control Over Rates
It is important to note that while some interest rates in other 

countries have dropped into negative territory, this does not 
necessarily mean that customers of banks in the United States 
would ever expect to pay to hold deposits in banks. Central 
banks, including the U.S. Federal Reserve, only have the ability 
to determine the borrowing costs on very short-term loans. As 
the time period of a bond increases, the interest rate increases. 
Banks ultimately decide how to incorporate interest rates into 
their deposit and lending decisions.

Negative interest rate policy is a new and untested method 
of encouraging behavior in financial markets. We don’t yet 
know if it will be successful or if it will result in unintended 
consequences to those countries experimenting with the rates. 
However, it is important to keep in mind that while central 
banks can determine the rate of return on very short-term 
borrowing, they cannot dictate how banks decide to respond.  

To read more economic news compiled monthly, please view our 
Economic Snapshot report on www.zionsbank.com/economy. 
In addition, view a more in-depth discussion on Zions Bank’s 
YouTube channel. Search for the Global Trends Affecting Oil 
Prices video.

http://www.zionsbank.com/economy
https://youtu.be/3KvWC5MOBrA
https://youtu.be/3KvWC5MOBrA
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liquor commission. Apparently, there had been a scandal 
in the previous administration, which centered on 
missing inventory. Simmons took the job.

Just 90 days later, Gov. Lee appointed Simmons as Utah’s 
commissioner of financial institutions, making him the 
youngest state banking commissioner in the United States.

Simmons left his state post three years later to organize 
the Bank of Utah in Ogden. A year later, he left the Bank 
of Utah to become president of the Lockhart Company, a 
consumer finance firm in Salt Lake City.

In 1960 Simmons and several business associates 
purchased controlling interest in Zions First National Bank 
from The Church of Jesus Christ of Latter-day Saints.

Three years later, Zions and Lockhart merged to form 
Zions Bancorporation, and Simmons was soon elected 
chairman of the board and CEO. Over the next 42 
years, Simmons led Zions First National Bank and Zions 
Bancorporation.

During his 42-year tenure, the bank grew from an 
institution with approximately $150 million in assets, 
110 employees and three branch offices in downtown Salt 
Lake City, to a banking company today that is the 33rd 
largest banking organization in the United States, with 
nearly 11,000 employees and total assets of approximately 
$60 billion, operating under local management teams and 
unique brands in 11 Western and Southwestern states.

What is perhaps most remarkable about Simmons, 
and the lesson we can all learn from his life, is not the 
tremendous success he achieved from very humble 
beginnings, but what he did with that success. Simmons 
helped countless organizations, serving as a director or 
a member of more than 30 nonprofit and civic groups. 
He also found joy working with his wife, Tibby, on the 
restoration of historic buildings and providing college 
scholarships to single mothers.

Simmons received many awards and recognitions. 
However, he did not serve to bring attention to himself 
or to receive accolades and honors. He gave quietly, 
without praise, and with real intent to help those in need. 
Simmons recognized that many people in his life lifted 
him up in times of need. Consequently, he always did 
what he could to lift others.

Introducing Simmons at a speech in honor of the 100-
year anniversary of Zions Bank, LDS Church President 
Harold B. Lee remarked, “To know Roy Simmons and 
the story of his humble background and his early life, and 
to know that by his own ingenuity and his own thrift and 
industry he has become one of the most respected citizens of 
this community, is to know the heart of this man. Bankers 
are supposed by some to be cold, unfeeling people. But we 
who know him most intimately see him as a man who has a 
heart, who puts loyalty ahead of personal preference.”

Truly, Zions Bank is the lengthened shadow of Roy 
Simmons and we pay tribute to him in the year of his 
100th birthday.   

The Last Word
By A. Scott Anderson 

President and CEO, Zions Bank

Ralph Waldo Emerson once wrote, “An institution is the lengthened 
shadow of one man.” This aptly describes Zions Bank’s former 
longtime CEO Roy Simmons.

Idaho Gov. Butch Otter cut the ceremo-
nial ribbon during the dedication of 

Eighth and Main on Feb. 12.
Photo by Josie Patterson-Halford

Roy William Simmons was born in Portland, Oregon, 
on Jan. 24, 1916, and adopted by Henry Clay Simmons, a 
Southern Pacific Railroad blacksmith’s helper, and Ida May 
Mudd Simmons. Roy’s mother Ida died when he was 8 years 
old. By that time, his father, in his late 70s, had become too 
ill to care for him, so he went to live with a family friend, 
Blanche Davis Reese. They soon moved to Salt Lake City.

Roy Simmons developed industrious habits at a young 
age. He had many small jobs to help his family, including 
delivering flowers, working at a gas station and selling 
leftover produce from a farmers market door-to-door 
from his hand-pulled wagon.

His banking career began in 1940 when he began 
working for his father-in-law, Laurence Ellison, at First 
National Bank of Layton. Then in 1948, Simmons met 
J. Bracken Lee, a candidate for governor of Utah. When 
Lee was elected, he asked Simmons to reorganize the 

A Tribute to 
Roy Simmons
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The Tony Award-winning Utah Shakespeare Festival is not 
just a theatrical presentation – any more than the  
Taj Mahal is just a house. It’s eight of the liveliest, most  
professionally-produced plays this side of Broadway.

Drama, comedy, Shakespeare, contemporary theatre and a few genres 
in between. And it’s conveniently set in the midst of Cedar City’s  
stunning new Beverley Center for the Arts.

But wait, there’s more: The interactive Greenshow, backstage tours, 
play seminars, panel discussions with world-class cast members and 
artists, plus enlightening play orientations. And a nearby renowned 
national park or two, or three.

No wonder it’s called a festival. It’s also quite accurately referred to 
as The Greater Escape. Plan yours today. Visit www.bard.org or call 
800-PLAYTIX for tickets.

2016 Schedule: The Greater Escape.
Much Ado about Nothing  June 27-Sept. 8

Henry V  June 28-Sept. 10

The Three Musketeers  June 29-Sept. 9

The Cocoanuts  July 1-Oct. 15

Mary Poppins  July 2-Sept. 3

Julius Caesar  July 29-Oct. 22 

Murder for Two  Aug. 4-Oct. 22

The Odd Couple  Sept. 14-Oct. 22
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